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National Public Radio

Day to Day
November 13, 2007

Alaskans Irked by Misrepresentation on Screen

ALEX CHADWICK, host:

Here's one thing Hollywood producers can agree on. They love Alaska - spectacular landscape, abundant
wildlife, the pioneer mystique. This is a great place to base a film, but often in name only. Actually,
most ofthe movies and TV shows about Alaska are shot somewhere cheaper and warmer.

Now there is word that for a new Disney film starring Sandra Bullock - to be set in the quaint town of
Sitka - the role of Alaska will be played by Massachusetts.

Elizabeth Arnold reports from Alaska.

ELIZABETH ARNOLD: The old adage location, location, location isjust that - old. It's now all about
incentives, incentives, incentives. And Alaska, it seems, is one ofthe last states to realize this. It's been a
painful realization.

Take the Kevin Costner film "The Guardian,"” for example.

(Soundbite of movie, "The Guardian™)
Unidentified Mai. rl: One hundred miles off the Alaskan coast, six members of a Coast Guard search

and rescue team embarked on a mission.

ARNOLD: The movie grossed $54 million. It was filmed in Shreveport, Louisiana because the state
offered the film company a rebate.

Deborah Schildt of the Alaska Film Group.
Ms. DEBORAH SCHILDT (Alaska Film Group): What's really pathetic is when you realize that it
readied the point that Shreveport, Louisiana can double for Alaska.

ARNOLD: And that's just one movie Alaska lost out on. There's the Disney movie "Snow Dogs," the Al
Pacino thriller "Insomnia™; even a movie cal'ed "Alaska,” all filmed somewhere else. Last Friday, the
film group gathered some concerned Alaskans, politicians, chambers of commerce people, filmmakers
and others, to hear why the state with so much to offer is losing out.

Consultant Dama Chasle, formerly with 20th Century Fox, says it takes more than natural beauty to lure
Hollywood. She told the group Alaska is one ofthe few states that doesn't offer some kind of rebate, tax

credit, no interest loan or exemption.

Ms. DAMA CHASLE (Consultant): You're not giving any financial incentives right now. You'e one of
the five that are sitting on nowhere land.

ARNOLD: Canada started courting the film business in the early 1990s, and other countries and states
began following suit, competing for production companies the way they used to vie for automobile

plants.



Ms. CHASLE: We talked today a little bit about the fact that a vampire movie based in Barrow, Alaska
was filmed in New Zealand, which has a 15 percent rebate.

(Soundbite of movie, "30 Days of Night")

ARNOLD: And it's not just movies they're trying to lure; television series can be even more lucrative.
(Soundbite of "Northern Exposure” theme music)

ARNOLD: Alaskans were mildly perturbed that the television hit series "Northern Exposure"” was
filmed in Roslyn, Washington. That was years ago. Still today, tourists visit Roslyn to walk the streets of
what's supposed to be an Alaskan town. More recently, Alaska missed out yet again on a TV series
supposedly based in Alaska.

(Soundbite of TV series, "Men in Trees")
Unidentified Man #2: And now a sneak peak of the season premiere of "Men in Trees."

Unidentified Man #3: Okay, people, the latest marine weather report still shows the Arctic cyclone
passing well to the west of us, but...

ARNOLD: The new "Northern Exposure,” "Men in Trees," is being shot in Canada. According to
Chasle, the state is missing out on about a million and a halfdollars a week for every episode.

Jeffrey Begun of Axium, a film payroll company in Los Angeles, says if Alaska were to offer some kind
of rebate and loan program, it could be more than competitive.

Mr. JEFFREY BEGUN (Axium International): Immediately, a number of studios will jump in because
they like to jump with something new and when they're going to get something back on it. And the
independents will start coming here. | think there'd be a whole move of people.

ARNOLD: Those attending the meeting hoped to capitalize on the attention the state's received from
Sean Penn's recent movie that was shot in Alaska, "Into the Wild." Penn, however, is unusual in that he
had a huge budget and was committed to authenticity. The film has generated tremendous interest in the

state.

Deborah Schildt with the Alaska Film Group hopes it's a start. She says she's tired of seeing what's
special about Alaska being duplicated someplace else.

Ms. SCHILDT: It's like, hey, but that's our quirkiness that you're cashing in on, that's our uniqueness,
that's our mystique, and why not us? And we all need to look at that and make steps so that the next
"Men in Trees" should be shot here. Our men in trees, our women in trees, our dogs in trees - it's ours.

ARNOLD: Schildt and others aim to introduce incentive legislation in the coming months to lure
Hollywood north to the real Alaska.

For NPR News, I'm Elizabeth Arnold in Anchorage.
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'DEADLIEST CATCEr ‘Arestadrant chain will credit the Time Bandit
By MARGARET BAUMAN
Alaska Journal of Commerce

(01/22/08 00:56:47)

Greater domestic retail demand, due in large part to a popular cable television series, has led
to solid markets continuing for wild Alaska red king crab in the early days of 2008.

"If you are a buyer and need king crab right now, | couldn't tell you where to go and get it,"
said Dave Keen, a wholesale crab marketer with the Crab Broker, a major domestic
distributor of high-end seafood.

At this point, with the king crab season all but over in Alaska waters, if you don't have a
business relationship with one trader or another, it's certain that you will not be able to buy
No. 1 red king crab, Keen said.

The snow crab harvest, meanwhile, was under way in earnest this month, with a number of
processors posting an advance price of $1.58 a pound, compared with about $1.50 a year
ago, said Greg White, a negotiator for the Inter Cooperative Exchange, which represents the
bulk of Bering Sea king and snow crab harvesters.

Since the king crab harvests began in mid-October, vessels have harvested nearly all of the
allowable catch of about 20 million pounds of wild king crab, according to reports compiled
by the state Department of Fish and Game.

The popularity of the domestic red king crab has been so greatly enhanced by the "Deadliest
Catch" cable television series that one major restaurant chain will be adding the name of the
vessel that harvested Its entrees to its menu, Keen said.

After representatives of the Oceanaire chain met captains of the crab vessel Time Bandit, the
Crab Broker was able to purchase for the chain crab harvested by the vessel, he said.

Oceanaire, which normally buys on a spot basis, placed a large order this year for frozen as
well as fresh king crab, Keen said, citing the contract as an example of the growing retail
interest in wild Alaska king crab.

"Our business is selling crab throughout the year,” he said. "The season starts in
mid-October. Last year we ran out of crab about a month and a half before the start of the
new season. We are thinking that because of demand that we may run out again."

Wholesale prices for the wild Alaska king crab are up about $1 a pound because of the higher
demand.

This year buyers paid $8.95 for crab delivered to the dock in Seattle, compared with about
$7.65 a pound a year ago, he said. If there had been more competition from Russian king
crab from the Barent Sea, prices would have been lower for the Alaska crab.
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With this year's allowable snow crab quota at about 63 million pounds, compared with about
36 million pounds a year ago, White said he expects it to be a good season, despite
diminished capacity in the processing sector.

Ht will all get caught, because we got off to an early start,” he said.

Snow crab fisheries normally begin to pick up about Jan. 15, when the snow crab have good
infill, and the fishing continues through May, White said.

Last year only about 17 percent of the harvest went to Japan, but White said he expects
Japanese buyers to take a higher percentage this year.

"Sometimes the Japanese market is stronger; sometimes the U.S. is stronger,” he said.

While harvesters are not happy with the current posted advance price, "It's a fair price to go
fishing for,” he said.

Even with the anticipated robust harvest, Alaska harvesters and processors are eager to
produce as much as possible before May. The Eastern Canada snow crab fishery, which
produces about 200 million pounds of snow crab, begins in April, and prices become more
competitive as May approaches.

Copyright © Tue Jan 22 2008 08:58:17 GMT-0900 (Alaskan Standard Tima)1900The Anchorage
Daily News (www.adn.com)
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Into the Wild"' likely to inspire Alaska travel contestentries

FAIRBANKS, Alaska (AP(] — The new movie into the wild tells the story of Christopher McCandless, a Young
adventurer who wandered across the continent and died in the Alaskan"wilderness in 1992 at the age of 24.

Fans of the movie may be inspired to visit some of the locales and landscapes featured in the film. You can even enter
a contest to win a trip to Fairbanks, Alaska, ,Part of a joint promotion hetween the movie and the Fairbanks Convention
ggd) Visitors Bureau, at http://www.intothewild.com/. (JC||ck on" Adventure" for the entry form; the contest ends Oct.

But the Fairbanks Daily News-Miner eports that local tourism officials are also concerned about insurin? the safety of

tourists who might come on their own seeking to see the abandoned bus near Denali National Park in Alaska whefe

chcCTarll?IesE dﬁe,d. The remote site is out of cellphone range, reachable only by hiking the Stampede Trail and fording
e Teklanika River.

The newspaper reported that Fairbanks tourism officials plan to include an article about the ook, movie and trail in an
upcoming 2008 visitors guide, but that the article will include a cautionary note about potential dangers.

Alaska is only one of many places featured in the Film, directed by Sean Penn and starring Emile Hirschas
McCandless. Scenes from the movie, include shots of Hirsch camiping in the Gran Desierfo de Altar, part of Mexico's
Sonoran Desert; taking,a tram to California‘s San Jacinto Peak: visiting a bar in Cartha?e S.D.. kayaking Colorado
River rapids, and crosSing the ragm? Teklanika River. A clickable map at http://www intothewild.com offers shots from
the film, links, and information about McCandless' odyssey.

Meanwhile, ina press release entitled "Into the Wild" (and back again safely)," the Alaska Travel Industry Association
IS promoting trip ideas that offer a taste of adventure "with the assurance of Survival."

The options include staying at one of Denali Park's lodges — Camp Denali, Northface Lodge, Denali Backcountry
Lodge or the Kantishna' Roadhouse: a floatplane trip toa bear-viewing site in Katmai National Park; glacier-trekking in
Wrangell-St. Elias National Park, and visiting Gates of the Arctic National Park, which is accessible only by air and
averages fewer than 5,000 visitors a year.

Another option for an unusual Alaska adventure is a new tour from the Travcoa company, which is offering an
eight-day trip, Feb. 27-March b, built around the famed Iditarod Trail Sled Dog Race. The trip— $5,995 a person —
takes an inside look at the life of a musher and includes stops at a wilderness lodge and a race checkpoint. Details at
http://www.travcoa.com.

Copyright 2007 The Associated Press. All rights reserved. This material may not be published, broadcast, rewritten or
redistributed.

Find this article at:
http:/Amww.usatoday.com/travel/news/2007-10-03-wild-8i8ska._N.htm
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ON LOCATION Scenes for “The Bronx Is Burning”

filmed at Dodd Stadium in Norwich.

Film Produc
SR ,
By C.J. HUGHES

IHE New Haven Green, Vfith
its paths, lawns and trees,
can do a decent impression
of Central Pari, which is

Why the makers of "The Brong Is
Buming” —a cable-television ttjini-
series about the 1977 Yankees —
flmed scenes there last year. New
London, Norwich, Waterford and
Mystic also stood in for'New York,
amongother places. ' 1

Yet the reai. reason those Cam—
eras, and others belonging to ntajof
?M‘ps h@ * ;rolJM in 900~
necticut, producers say,ls> gfener-
ous newtax credit - the largest of
tts type fc the country, state 6fO-
clalssay. . ' ~:

As of Julyl1, 2006, moviemakers
who spend ,150000 can discoum
their tax bills by 30percent, putting
Connecticut in dlredt Competition
with states like North Carolina,
New Mexico and Louisiana, which
have become,popular alternative
locations to the twin powerhouses
of California and New YOrk;

Although Connecticut's incentive
has been in pjace for seven and a
half months, it already seems to be

*N £8S7?221f"d
RnaH "

GUEERS. went to Bith In Connedt:
cut as soori as the tax brfeak kicked
in. "In Bloom," which stars tlina
Thurman; chose sites in New Har
van and Noiwaik, while "Reserva—
tion Road,” with -Joaquin PhoenIXin
the lead, opted for Stamford.

As spring ' approaches, Lions
Gate, Wamer and Dikney are talk—
ing To state officials about bringing

tbelr projects.to Connecticut, said -

Heidi Hamilton, director of the film
division of the State Commissionon*
Cultureand Tourism. -

"It's premature to do any name-
dropping at this point,- but we're

getting phone calls and inquiries.

now from studios We've never
heard from before,” Ms. Hamilton
said. “It signals that we're doing
the right thing.” \v .

Producers declined to say how
much they saved by shooting in the
state. Giving corporations Any kind
of tax breaks — especially ** high
as 0 percait — can often elicit
fierce opposition. Yet In Connecti—
cut, naysayfers have seemed rela-.
lively quiet

The, before-and-after . figures
may offer an explanation.

t i-og i m"%?tfa.t e

- tktaAa Heiql ipipwi.aeent cos-
tume* iNnMyglk.VMIge for the
\ castof"THe Brofix I*Bdming."
-

Galls co~»ein from
studios never heard
from before.

,Before last year, movie produc—
tions spent SI million ayear in Con-
necticut (The pivotal showdown in
N "War of the Worlds" in 2006, for
temple, wag fUmed at a former

A )
“Friday e 13%@#%%?%%

. Vobritees skulked around North
Spectacle Lake in Kent Still, Con—
necticut's on-screen legacy is con—
spicuously limited.)

Last year, in contrast movie—
makers spent |S2 milion In the
state—including hotel rooms, rent—
al, can, offices and security guards
— with everything but $700,000 be—
ing spent after July 1, according to
kfs. Hamilton.

: "Without the fax break, we
wouldn’t have gotten that money,”
sfiesaid.

For their part producers said
Connecticut offers benefits that are
hard to quantity, like its proximity
to New York City. Actors are more
likely to accept a role If they can

!drive home at night said Ron
Semiao, a senior vice president of
&SFN Original Entertainment
which is producing *The Bronx Is

Buming."

would seriously consider
fiming In the state again,” Mr.
Semiaosaid "ft was aterrific expe- ;
rience."
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The Southern states, led by Louisiana,

have been successful in luring Hollywood
production companies through various
incentives.The payoffs are not only economic,
but also through increased tourism.

By Siijit M CanagaRctnn



For more than a century, the motion
picture industry—symbolized by Holly-
wood—has been recognized internation-
ally as an American phenomenon.

Ever since 1891, when Thomas Alva
Edison and his British assistant, William
Kennedy Laurie Dickson, invented the
Knetophonograph, a device that synchro-
nized film projection with sound from a
phonograph record, America’s influence in
the development and advancement of this
industry has been pre-eminent.

By the early 1920s, most American film
production had moved from the East Coast
to Hollywood, lured there by a range of
incentives offered by the Los Angeles
Chamber of Commerce.

That trend continues with nearly every
state offering incentives to attract filmmak-
ers to work within their borders. Thanks to
aweakening U.S. dollar, technological ad-
vances and the high cost of production in
California, states are getting a piece of the
$60 billion film industry pie.

Economics Lure

Filmmakers Overseas

While California, specifically Holly-
wood, remains the fulcrum of the U.S.
motion picture industry, the state, by its
own admission and the analysis of inde-
pendent observers, remains a high-cost
location for many businesses, including
the film industry.

In the late 1980s, movie producers saw
an opportunity to lower overall costs by
filming in foreign locations.

Another factor that allowed producers
to effectively use this option was the tech-

nological advances in film production.
This allowed films to be shot outside the
major production centers in California.

Inaneffort to take advantage of studios
seeking lower production costs, foreign
countries began aggressively pursuing
American filmmakers by offering a range
of economic incentives.

Canada ranked very high among the
foreign nations that pursued these U.S.
productions and was successful in re-
cruiting a plethora of movies filmed in
the Canadian provinces.

Similarly, Britain, Mexico, Australia,
the Czech Republic and other Eastern
European locales soon ranked high as al-
ternate filming locations for hundreds of
U.S. movies and television shows. Conse-
quently, by the late 1980s and throughout
the 1990s, the blend of financial incen-
tives offered by these foreign countries
and a strong U.S. dollar made filming
outside the U.S. a sound fiscal decision.

Declining Dollar Lures Film

Industry Home

An interesting twist of events, however,
turned things around for the American
movie industry beginning around 20
During the past seven years, the steady
depreciation of the U.S. dollar has proved
to be an unexpected boost to the domestic
film industry.

During the 1980s and 1990s, American
film producers took advantage of the U.S.
dollar appreciating, vis-k-vis the mgjor
world currencies, and made films overseas.
The steaay erosion in the value of the US.
dollar, however, made filming outside the

U.S. increasingly expensive. This develop-
ment has led American movie producers to
seriously consider locations at home in an
effort to curtail their costs.

Alert state lawmakers deftly stepped into
this fortuitous set of circumstances and
quickly devised a range of incentives to fur-
ther reinforce the likelihood that these mov-
ies would be made in the United States.

Led by the incentives introduced by
Louisiana in 2002, a development that has
resulted in the state now being referred to
as Hollywood South, states in every part of
the country offer a range of tax incentives
and other benefits to lure filmmakers to
operate within their borders. New Mexico,
led by former Gov. Bill Richardson, is an-
other state that saw the movie industry as
a potential revenue generator and worked
aggressively to market itself as U viable al-
ternative to film producers.

Six Primary Incentives

The financial incentives offered by states
to attract the movie industry have centered
on the following six general areas:

m Saks aNd Use Taxes: Money spent
within a state on goods and services
by filmmakers are subject to state and
local sales taxes. These taxes may be
waived as put of the incentive pack-
age provided by astate. Generally, this
is accomplished by providing the pro-
duction company a state-certified cou-
pon that waives sales tax at the point of
sale, or the state may refund the sales
tax after filmmakers submit expense
reports breaking down the qualified
expenditures.



m Hotel ItaHK Wiving the hotel tax for
qualifying stays by filmmakers. Given
that all out-of-state labor—er even out-
of-area labor—requires overnight stays
In area hotels, this benefit is a further
incentive to filmmakers contemplating
bringing in out-of-area labor. While a
qualifying stay generally involves at
least 30 days of consecutive nights, the
tax credit or rebate is applied either to
the total stay, or to all nights past the
required minimum. This incentive is
particularly attractive to feature film-
makers working in a location for ex-
tended periods.

m Labor Taxes: Subsidizing the cost of
in-state labor. This incentive generally
takes the formof a tax credit for a por-
tion of the in-state labor costs. States
provide this incentive so filmmakers
hire local, rather than out-of-state.

m Investment Credits: This category
includes some of the most generous
incentives offered by states and en-
ables filmmekers to recoup some of
the costs of investing in the film’s in-
frastructure.

m Flat Rebate or Credit: A blend of
several incentives. For instance, states
might provice a flat rebate or credit as
a percentage of all spending that oc-
curs in a state, such as labor, hotels,
retail, investment and other qualifying
expenditures.

m Fee-Free Filming: Many states pro-
vide state parks, municipal and state
buildings, and other public property
available, to filmmakers’ free-of-
charge. In certain settings, the state
might also arrange for public employ-
ees, such as the police, to be available
free of any charges.

Revenues and Jobs

The motion picture industry represents
an economic engine that creates billions
of dollars in positive economic flows and
hundreds of thousands of jobs in practi-
cally every comer of America. ,

According to the latest 2007 economic
impact report released by the Motion Pic-
ture Association of America (MPAA), the
trade association of the American film in-
dustry, the motion picture and television
production industries

a contribute $60.4 billion to the U.S.
economy;

a create jobs for more than 1.3 million
Amei.cans; and

a generate $10 billion in income and
sales taxes that translates into an es-
timated $200,000 a day pouring into
the coffers of the local governments
in cities and towns across the United
States.

At a time when America’s trade deficit
has soared to unprecedented heights, the
motion picture industry maintains a posi-
tive, or surplus, balance of trade with the
rest of the world, estimated at $9.5 billion.

The Tourism Factor

Beyond the tremendous economic ben-
efits associated with promoting the movie
industry, state policymakers are also mo-
tivated by such additional benefits as the
positive media attention and publicity for
the state.

Then, the “tourism factor,” or instances
where movie locations have been trans-
formed into major tourist attractions long
after the filming of the movie, remains
a motivating factor. For instance, tour-
ists still travel to and eat pizza at Mystic
Pizza because of the 1988 film by that
name that starred Julia Roberts in Mystic,
Conn.

In Georgia, tourists regularly travel to
The Whistle Stop Cafe in Juliette, some
50 miles south of Atlanta, scene of the
movie “Fried Green Tomatoes,” more than
15 years after the movie was released. In
North Carolina, the train wreck set from
the scene of the 1993 film “The Fugitive™
starring Harrison Ford is still a popular
tourist attraction in Dillsboro.

Perhaps the most well-known example
of a successful recent film converting its
filming location to a huge tourist destina-
tion is the movie “Sideways™ and Santa
Barbara County, Calif.

Policymakers have also moved toward
treating movie production companies as
a growth industry akin to other major
economic development projects with the
opportunity to provide jobs for dozens of
electricians, carpenters, make-up artists,
camera crew and other workers who po-
tentially make as much as $350 a day.

And the opportunity to promote an
industry that generates hundreds of mil-
lions of dollars with minimal negative
environmental impacts remains another
reason for promoting the industry at the
state level.

Huge Economic Impact

The economic impact numbers for states
in CSG’s Southern Legislative Conference
are staggering. In Louisiana, the state
held up as the leader in the current wave
of states establishing incentive packages,
the estimated total output of the film in-
dustry-direct, indirect and induced out-
puts—has soared from $22.1 million in
2002, to $390.5 million in 2003, to $721.1
million in 2004, to $1 billion in 2005.

Another noteworthy achievement is
that Louisiana currently ranks third in the
number of films produced in the country
behind California and New York, a rank-
ing achieved as a result of the incentive
package now in place.

In North Carolina, over a 25-year span
from 1980 to 2005, the industry has cre-
ated more than $7 billion in revenues for
local economies across the state. Georgia
is another SLC state where, in 2006, 291
films and videos were produced with a di-
rect value of $251.1 million, with a total
economic impact of $448.3 million.

Filmmaking in Maryland hit record
levels in fiscal year 2006, generating a
$158 million economic impact and more
than doubling the prior year's total of
$66.3 million. Virginia’s governor, in
June 2006, announced that the state's
film and video industry’'s 1,800 projects
in 2005 had a direct economic impact of
$221.1 million, the highest ever reported
and a 14 percent increase over the previ-
OUS Year.

As states continue to enact measures
that attract the film industry, it remains
to be seen how effective they will be in
enhancing the more value-added aspects
of the production process, particularly
post-production activities, within their
own borders. Continually enhancing these
value-added processes will be critical in
ensuring that states secure high-tech, high-
wage jobs, which will reinforce America’s
competitive advantage in this rapidly
changing and global industry.

—Sujit M Canagai'etr.a is senior fiscal
analyst with The Council of State Gov-
emments’ Southem office, the Southem
Legislative Conference. This article is
based on his report "Lights! Cameral
Action! Southem States Efforts to At-
tract Filmmakers's Business”’available at
http:/Amwv.slcatlanta.org/Publications/
EconDeviLightsCameraAction.pdf or e-

mail scanagaretna@csy.org.
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RfFUBLIC OF KOREA

Ifie Seoul Film Commission's Film f
Support Program started in 2007 and tl <
Film Commission provides grants ic.
production companies shooting on lo Y
producing a movie in Seoul. The amoum
grants will be up to 25 percent ol ti.-- ,
of the production budget spent within
may not exceed $100,000 per product [
applicant must be the producer of the
shooting scenes in Seoul and there is ........
t.on on the applicant's nationality Fuitl ms -
oroductioncompamesscoutingshoot.fi,;
:n Seoul are suDDorted with free nr «,Ire t m
crTv and accommodations in Seoul.The St .
Commission provides round-trip airline ti i t
two people (economy class) and acton.:
~ions cost for Seoul location scouting f,
nights (100 US$ per day / per person) n i i
:a services of a domestic location coordina:
selected foreign producers. Any foreign dim to
assistant director producer, director of phot ."i
phy. or location manager is eligible to apply
Detailed information about the program® .
well as the applications forms aie available at the
websrte. www.seoulfc.orkr

TRINIDAD * TOBAGO

the Trinidad A Tobago Film
Com pany has recently introduced a film reb it-—
and incentive program. The program was m;
enented to increase the level of investmer;
—>eTnnidad and Tobago film industry.Tin- ivf
« designed to ensure that Trinidad and Tct
eemains competitive in attracting a greater
r»er of productions The "Production ExpenditM
- ebate Program" provides cash rebates of ..
*c 30 percent for expenditure accrued wf
timing cn location. Located at the furthest e J
7' the caribbean archipelago, Trinidad & Tolw
S possibly the region's best-kept secret The t -
ms-ands present unique contrasts with Trinidad®
exuberant, cosmopolitan style, complement" -
p. Tobago's quiet charm and soulful simpho.t.
~-nstine coastlines, rainforests, mountains, sa.an-
*jhs, quaint fishing villages, multi-cultural sites !
a .anety of architectural styles offer product'-;:
i wide scope of filming backdrops.

Email: info@ filmTNTcom

MANITOBA

Manitoba offers a labor based tax credit of
uo to 55 percent on eligible Manitoba salaries
and there is a base tax credit of 45 percent, plus
two additional eligible bonuses; a 5 percent rural
bonus and a 5 percent frequent-filmer bonus

Accordin o Sebastie asse, t tax credit
ari'yst for Manltoab l1 I§0 , the
finariCial incentive is structured so that any pro-—
ducer can access the extra five percent bonus by
running their tax credits through a service-pro-
ducton company that has the frequent-filmer sta—
tus or by co-venturing with a production compa—
ny that has current frequent-filmer status. Other
op'uons include bundling their top tax credit of
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organizations), a deeming provision exists to bimg
in Non-Manitoban crew and count them salary a;
local for the purposes of the tax credit

www.mbfilmsound.mb.ca

DOMESTIC

MISSISSIPPI

~ne state's new 2007 incentive progr il re
a 20-30 percent rebate on a product ;
spend, including local payroll and a . ,
eecbate on the wages of non-res'de"” it
it pi,.

ated
loca’
cert
and crew whose salanes are subject to f-*
withholding taxes. There is an adoit'onai
percent sales tax exemption on along 1

ductron items, and a 5/i percent tax redact.. «

.f pro

on production equipment“There s a
per project rebate cap (approximate’,
local spend), and no annual cap. ana the--.-
minimum spena, as we wanted to suppr ma
short films, document or ~

.t the

budget production:
and commercials." reports Ward Emhng
MissUaippi Film O ffice."We have worked
wr»'t the Mississippi State Tax Commission tc

a*e a clear and straightforward incentive program
The production applies to the Film O ffce we
validate the application through the Mississippi
Development Authority, and the Tax Comm..
handles the audit and rebate process. From tne
moment of authorization by MDA the app :a
tion is active and valid The Tax Commits
require a simple budget run: vendor inform at
tem or service, and expenoiture We rope *.
educe the time to rebate to 30 days.

NEW MEXICO

/rth a 25 percent tax rebate, Film Investment
Loan and Film Crew Advancement Progra-
New Mexico offers the most comprehem .e
incentive package in the country The 25 pertv -
tax rebate is simple, has no minimum .pe~™d
requirement no cap per project per year ana nc,
sunset clause. Video games and stand-alone pest
also qualify. The unique loan program offer: re"
percent loans from $2 to $15 million dollar; with
backend participation. New Mexico also offer:
a 50 percent wage reimbursement for or,-the*
*ob training of residents who are moved up into
advanced 3TL positions. In addition to incenti.es
New Mexico has an exceptional and extent
crew base, dozens of dedicated industry vendors,
over 300 days of sunshine, four temperate sea—
sons. awe-inspmng locations, a green filmmak -g
program, over 50,000 photos on their searchafc'e
location database, infrastructure including stages
from 2.000 to 48.000 square feet, film friendly
communities and liaisons throughout the state, 22
Native Amencan tribes, and a film office willing to

jump through nngs of fire.

PUERTO RICO
Cristina Caraballo of the Puerto Paco rim

Office reports that "Our Incentives for the pro—

dUCt|0n of senes, miniserias, films and Latin soap
operas are the highest anywhere in the world

ano unique r — o M market fr e-e

tives - * - fii ,t -la -t
ti . ~are. same L S :larmensial and banking iaws

and no trade camei. v tne US,same currerc.
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labor subsidies
Inc federal ta>e: e«
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The 40 percent « ar rcentre i . ate;
expenditures (40 percent or the n pent
in the form of airansferab e taw credit : 1
a base the F.--* - :0 scene equipment cnew
actors travel if o+ wl-m trae age m
hotels, stage > m  Above andbt

the e. deve-‘op'-e*. auction, produc-

tion and [ t .reduction ar® mtluin,i. The only
requirements are trat the payment n.is tn be

. |le tc either i PR Company >PR resident

i at leastf per af pnr pa , Not igraphy
has - be ih:t - ;ueito Pi 1 program
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ugh tne law mmm Id.ante 50
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mated rebate tefare shoot*
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CONNECTICUT
Teorge Norfleet of the Connecticut
Com mission on Culture and Tourism
-ts that. "There is a $50,000 threshold for
;.ng. If you have a film production company,
n tins state and you spend a minimum of
S: 00 on eligible expenses and those would
-* --mgs that generate a tax in Connecticut
- you qualify for our 30 percent tax credit
---.ram. Ninety days after your first spend in
;- nate, you need to file for an eligibility cer-
*e"-*:e. and ninety days after your last spend
2 .-.necticut you need to apply for your tax
:e fou'll have to supply information about
; -.pending and with what vendors, and then
. 1lvet that and determine your tax credit."
- .tale's current tax breaks .vent into force
a;- .ear and Norfleet says that they have been "a
«_;e i.ccess. with lots of large production com-
e: coming here and spending money that is
jrp-eredented in the state '
more tax break details visit www.culture-

3-»rt: jnsm.org and the film division section.

LOUISIANA

.r.isiana now offers a 25 percent tax credit,
w- is earned on in-state expenditures and an
.t:t mai 10 percent on Lou.siana payroll. "We
\% offer a 40 percent tax credit on expendi-
-.'r. for qualifying infrastructure projects,” says
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Chris Stel.. director of film and television for the
Office of Entertainment Development
of Louisiana Economic Development
"As a result of our incentive program, we have
seen approxmately $610 million in total produc—
tion budgets for calendar year 2005 and o far for
2006 neari. $610 million m total production. The
2006 numbers are still coming in ., productions
are finalizing their audits and we expect that num—
ber to increase Also, it should be noted that our
program changed a bit on January 1 2006. which
explains the decrease m production numbers For
calendar year 2007. we have $502 m.bon in total
anticipated budgets that ha.e applied for certifica—
tion with approximately $374 million being spent

m Louisiana

There were only 10 spots to fill for both
domestic and international rankings Although
Massachuser; ranked number four in July's TOp
10 u.s. locations and offers Simtrtakers who either
shoot at least half their film or spend at least half
their producton budget and Rhode Island ranked
number three and offers a transferable income
tax credit equal to 25 percent of any spend in the
state, the 10 that made it on th s list si ghtly over—
shadowed these two by offering h'gher amounts
or rebates rather than credits However we felt
that it was important to note what these two
states have to offer Qt
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Alaska State Legislature WhUtk Seukm

Senate Labor and Commerce
Committee, Chair State Rm 9
Juneau, AK9IM |
Legislative Budget and Audit (007) 465-3704
Committee Fa*. (907)465-2529
Senate Rules Committee 716 W, 4% AA:,; Ste. 440

Anchorage, AK 99501

Committee on Committees (907)269-0169
Fax:(907)269-0172

Senator Johnny Ellis
Senate Majority Leader

My office has received many letters of support for SB230, the Alaska Film Incentive Program. 1
have included a selection of these in the bill packet, but am happy to provide copies ofany or all of
these to you if you are interested. A list of the writers with their affiliations and hometowns appears

below.

* William and Viola Amberg, Amberg Enterprises, Fairbanks

e Greta Artman, Affinity Films, Anchorage

o Stanley Austin, Anchorage

* Murray Bartholomew, Fishhook Sporting Goods, Anchorage

» Geo Beach, Tempest Studios, Homer

* Mayor Mark Begich, Municipality of Anchorage, Anchorage

o Kathleen Brady, Scout/Alaska, Anchorage

» Gordon and Rachel Carlson, CLI Construction, Cantwell

» Bob Crockett, Alaska Locations Inc., Anchorage

e Laura Dagon, Laura Model and Talent Agency, Anchorage

e Eric D’Amario, Redtree Productions, Boston, MA

* Frank Flavin, Flavin Photography, Anchorage

e Laura Ganis, independent film producer, Anchorage

» Nara Garber, Topiary Productions, Inc., Brooklyn, NY

» Laurence Goldin, Aurora Films, Anchorage

» George Guthridge, University of Alaska Fairbanks Bristol Bay Campus, Dillingham

* Marilynn and Pete Heddell, Honey Charters, Whittier

e Christopher Ho, First Catch Films, Bethel

» Bill Holden, Bill Holden Productions, Anchorage

» Dave Hunsaker, screenwriter, Juneau

e Toni Kahklen-Jones, Anchorage

* Mary Katzke, Affinity Films, Anchorage

* Greg Kem, Alaska Grip and Lighting, Anchorage

e Paul Andrew Lawrence, P.A. Lawrence, LLC., Anchorage

e Sandy Lorrigan, Pat Fager, David Malone, Ron Hauck, Lavonne Grun, and John Littcn,
Sitka Convention and Visitors Bureau, Sitka

e Heidi Lubke, Anchorage

« John Market, Alaska Film Locations, LLC, Girdwood

» Chris Maynard, Alaska Snow Safaris, Inc., and Glacier Jet Alaska, LLC, Anchorage

e Tim McGhan, McGhan Construction Co. Inc., Big Lake

SenatorJohnny I'lli.s Stole Capitol. Rm VJuneau. AK WSUI Phone: t907j 465 ) 704 Fax:tvV07) 465-2524 email: Senator Johnny_Kllis(a legit state ak.ut



* Michele Miller, Alaska Moving Image Preservation Association, Anchorage

* Mike Miller, Alaska Wildlife Conservation Center, Portage

e Chris Osowski, Glacier Jet Alaska LLC, Anchorage

» Jackie Reed, Jumping Goat Coffee Co., Wrangell

e Carolyn Robinson, Alaska Film Group and Sprocketheads LLC, Anchorage

» Paul Roderick, Talkeetna Air Taxi, Talkeetna

» Steve Rychetnik, Sprocketheads LLC and International Cinematographers Guild Local 600,
Anchorage

e Chris Scarafile, freelance cinematographer. New York, NY

» Deborah Schildt, Alaska Film Services, Anchorage

 Mayor Fred Shields, Haines Borough, Haines

» George Sikat Ill, CoCo Media, Inc., Wasilla

* Richard Hamilton Smith, Blue Lake Studios, LLC, Park Rapids, MN

e Dana Stabenow, author, Homer

* Colleen Stephens, Stan Stephens Cruises, Inc., Valdez

» Kelly Stevenson, Glacier Park, Sutton

e Joel Summers, ASRC Energy Corp., Anchorage

* Matt and Heather Szundy, The Ascending Path, LLC, Anchorage

e John Wedin, Eye-Cue Productions, Anchorage

» Stephanie White, Anchorage

* Brian Williams, s th Avenue Outfitters, Anchorage

» Jennifer Wolf, Anchorage

» Pamela Wrede, Weinc Studios, Anchorage

e Hap Wurlitzer, Hatcher Pass Lodge, Palmer

* Suzi Yoonessi, independent filmmaker, New York City, NY

SenatorJohnn\ Ella Stare (upiltil. Rm 9 Juneau. -IK 99S01 Phone. t9tl7) 465-3704 Eax:(907) 465-2529email: Senator_Johnn\ Elliujt-legit uate.ak.us



Alaskal Film A HD Production Headquarters

January 23,2006

Sent via electronic mail:
Senator Johnny EUis
Chairman, Senate Labor & Commerce Committee

State Capitol
Juneau, AK 99811-1182

Re: SB 230 - Alaska Film Incentive Program

Dear Senator Ellis:

I am a former President and current board member of the Alaska Film Group (AFG) and the
Executive Producer and Owner of SprocketHeads, LLC Our company is the only high-end
film and high-definition (HD) production, production services and post-production company
in Alaska. We also produce internationally distributed documentaries (e.g. Aleut Story
narrated by Martin Sheen) and are the only IATSE commercial signatory in Alaska. Prom
our office in Spenard we hire for virtually all crew positions and contract with hundreds of
Alaska-based businesses.

Still, we’re barely making ends meet Alaskaisn’t on the producers’ map as a film
production location because our state does not have a film incentive program.

| was reared in Alaska and graduated from Dimond High School. | left Alaska to study film
and ultimately stayed away in order to find real opportunities in my chosen field of film
production. While producing in other states and in Europe | experienced what governments
do to attract the lucrative film industry to shoot in their location. After almosta decade
working Outside as a producer | returned to Alaska with the hope that our state was finally
maturing and ready to nurture and grow a film industry. Instead, the State of Alaska film
office was closed, a shortsighted decision based solely on petty politics.

Over the last ten years | have assisted producers and directors of network programs and
feature films as they explored bringing their projects to Alaska. They were equally in awe of
our state and its people. They were astounded that Alaska doesn’t have a film int itive
program or even a film office. Ultimately the studios took their productions elsewhere doe to
the State of Alaska’s lack of support and understanding of this unique industry.

Time after time, Alaskan workers and businesses lost out and the productions

lost Alaska as a stunning backdrop.

2907 Iris o™ Anchor**. Alaska 99517 USA  Tol907.248.4a29 Faa907.248.0239 waanpracfcal— dream



In *e late winter of 2007, SprocketHeads worked for two months on Transformers, building
up to a one-day shoot The script called for dramatic glacier backgrounds and DreamW orks’
director Michael Bay and Producer lan Bryce wanted to keep all production in the USA. In
the dark days of winter dozens of Alaskans were hired and business were cash-infused, all for

a dramatic one-day shoot

In June of 2007, Bob Crockett Steve Rychetnik and | met with Jerry Ketcham, the
production executive at Disney Studios who is in charge of a Sandra Bullock film, The
Proposal. The romantic comedy scriptis based in Sitka, Alaska, butjust last week Disney
informed me they opened up their production headquarters in Massachusetts.
SprocketHeads’ Director of Photography (DP), Steve Rychetnik, and a few other Alaskans
may work for three or so days on the film to shoot locator shots, a far cry from Sitka being
cash-slapped by Hollywood for seven months, hundreds of Alaskans being put to work and

great fun.

For me, losing that Alaskan film to Massachusetts was the turning point, the last straw.
Alaska is home, we love living here and our families are here, but the principals of our
Anchorage-based company are discussing moving to Los Angeles. The SprocketHeads are
an elite team of production professionals - Steve Rychetnik is the only Alaska-based DP that
is a member of the International Cinematographers Guild - and we want to use and heighten
our crafts instead of, for example, shooting locator shots and selling stock footage to ABC’s
fictitiously Alaska-based series Men in Trees.

I appreciate and applaud your sponsorship of the bill that would create a film incentive
program for Alaska. Besides the obvious benefit ofjobs and millions of green dollars, this
program is a foundation for a time in the near future where starry-eyed Alaskans like me can
stay in their home state to study their film industry craft and base their career. And, the
SprocketHeads can remain living and working in the place they so dearly love, their home

state of Alaska.
Senator Ellis, picture it this way—the TV guide description of this MOTW (movie of the
week) goes like this—Major Hollywood studios circle Alaska likejumbo jets waiting for

permission to land with movie stars, cast, crew, equipment and tons of money. Can the State
find the switch for the runway lights?

Respectfully,
Carolyn

Carolyn K. Robinson

2907 Iris Orfva Anchorags, Alaska 99517 USA  Tai 907 248.4829 Faa907.248.0239 wwa.sproekathaaris.oefn



ALASKA FILM LOCATIONS, LLC

January 23,2006

Senator Johnny Ellis, Chairman

Senate Labor and Commerce Committee
State Capital

Juneau, AK 99811-1182

Fax 907-465-2529

Dear Senator Ellis:

RE: SB 230-FILM PRODUCTION TAX CREDIT

Thanks very much for proposing this hill. It should be good for not only film but the tourism industry also
stands to benefit

Alaska does have a few “natural barriers” such as its distance from the lower 46 film production centers
and the short; cold, winter days. However these barriers & obstacles are more or less offset by what Alaska has
to offer, which is its spectacular natural beauty .environment; and mystique that will not be found else where
on the planet. Production companies would like to film here however there are also other barriers or traps,
crafted by our competition that intercepts most film projects scripted for Alaska.

The barriers that Alaska needs to overcome have been erected by the other states and countries that are
competing for film production business. TypicaDy these competitor states and countries have devised a gauntlet
of traps and snares baited with incentives. These competing states and countries are basically hijacking the
business that is bound for Alaska. It’s a little like die foreign fishing fleets intercepting fish that are on route to
Alaska. The Canadians in particular, have built up an impressive harvesting system that gets the majority of
projects written for Alaska.

The feature film production could potentially have a very nice fit in Alaska. Productions could be attracted
to Alaska during the low tourist season months of September -June. Alaska has lots of empty hotel rooms
during these periods and many skilled venders that can supply all the basic infrastructure the feature film
production industry requires.

Alaska’s competitors have been able to build their industries with similar state incentive packages. Its
about time Alaskans are equipped to compete.

Currently I have been working on a Disney feature film that was scripted for Sitka and SE Alaska. It is a
romantic comedy comparable to Sleepless in Seattle and it would be a 2 hour long Alaska travel commercial
and would play worldwide. However the problem is that this movie is being filmed in Massachusetts. The
Mass. state film incentive program has poached this feature project with a projected 30 million spend. This isa
project scheduled to film during April and May of this year. The crews would have filled hundreds of empty
hotel rooms and employed hundreds of local venders with interesting high paying jobs. Boat, phncs,
helicopters, hotels, caters, trucks, cars, and lots of hands, everybody gets work. Everybody wins with this
program. These projects meshwell with Alaskan life styles and skill sets, they create a small mini boom for the
local economy. They leave lots of cash in the local economy. Upon completion they will continue to produce
value for Alaska every time they are shown. These films will additionally serve as commercials for Alaska
Tourism industry as they play to world wide audiences for years to come.



K Alaska had a film incentive program them it an excellent chance that this Disney Rim would ham
already booked al the rooms in Sitka, and been making preparations to bang their entire shoot to the irisnd
and spend a ton of money.

In the past 10 yearswe have had dozens of feature projects attempting to shoot up in Alaska, BOND XX
“Die Another Day” and The "‘Guardian”, “Transformers”, they aBwanted to shoot here but their money
managers always end up selling out to our competitors. When faced with the distances and the ooat involved
with sending everyone up here and also being offered large incentives by other states to not come here; they
just have not been able to make it all work out. 1 think SB230 has potential to change this situation. This is a
good industry for Alaska to develop!

Its like combat fishing once the fish make to our waters, Alaskans know how snag them, gut and get
themin the freezer better than anybody. Your hill may just help us to get in on some of the big runs!

Sincerely

John Merket

PS- I have also attached some information on my Alaska Locations Bunness and a list of the dients that |
ham worked with on post projects. Thanks again for yourwork on this!

BOX 891 « GIRDWOOD/ALASKA « 99587
PHONE & FAX: 907-783-2757
EMAIL JOHNMARKEL@HOTMAIL.COM
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TOPIARY PRODUCTIONS, [INC.

January .22,2008

Senator [ohnny Kilis, Chairman
Senate Lal>or :ind Commerce Committee

Slate Capilol
Juneau, AK 99811-1182

Be S3230- AMb FiimIm aiitt Program

Dear Senator Ellis,

I am a New York-based filmmaker who has had the good Fortune to work on several productions in your
beautifiil stare, and | am writing this letter to express my lull support tor Senate lhll No. 230.

I should add that in my home state of New York, similar incentives were implemented a few years ago and
generated unprecedented growdi in die local film industry; only die Writer’s Guild strike lias slowed diing>
down. New York obviously has a tremendous amount to offer, but 1 truly believe diat Alaska is more multi-
faceted and more viscerally cinematic A city is, after all, at some point just a city. | have been hicky enough to
film in three Native Alaskan villages, in ANWR, in and around Anchorage, in both summer and winter.
Nowhere else have | experienced such a diversity of landscapes and culture in so contained an area. Ttherefore
believe that filmmakers and moviegoers and Alaskans of all slripes would sland lo benefit from this legislation.

On a completely selfish note, 1am hopeful that the passage of this bill would allow me to film in Alaska with
greater fretjuency and on a more ambitious scale. On my previous visits, 1 have worked as a director <*
photography on various projects for Mary Katzke of Affinity Films in Anchorage. One  these projects is till
in-progress, and several more are in ihe works. My travels across ihe stale with Mary and her crews have
inspired me lo draw up treatments for two films of my own, both of which 1 hope to pursue in the future. ST)
230 would facilitate my existing collaboration with Affinity Films and encourage me to move forward with my

own location projects.

In conclusion, | think many people would stand to gain from Si) 230, and I sincerely thank you for tending this

bill your support.
Smccrdy,

Nara Garber

22 VERANDAH PL. =« BROOKLYN / NY < 11201

pHone: 118-624-0946 « FAX: 718-246-7994 « WWW.TOPIARYPRODUCTIONS.COM
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January 23, 2008

Senator Johnny EKs, Chairman
Senate Labor & Commerce Committee
State Capftoi

Juneau, AK 99811-1182

Re: SB 230 - Alaska Fin Incentive Program

Dear Senator EKS,

rm writing to you from Redtree Productions, a Boston MA based commercial production
company. Overthe past few years, | have been lucky enough to produce three
commercial projects in Alaska. |love the factthat my Ine of work has given methe
opportunity to work in Alaska, and | can only hope to continue to do so.

It has recently come to my attention that the Alaska legislature will soon be considering
SB230, which is a Fin Incentive Program intended to draw additional fitm & television
productions to the state. |can say from experience that these types of incentives do
work. Massachusetts passed an incentive less than 2 years ago, and the communi y
has flourished since. This past summer, we had no less that 7 major motion pictures shot
in Boston alone. Fins bring jobs to local crew, revenue to local hotels, restaurants and
vendors of al types. There is no reason Alaska could not expect simiar results.

| ask that you press the passing of SB230. It wil help an already strong film communtty
flourish, and is sure to have a positive impact on the state as a whole.

Thank you, Senator Els, for sponsoring SB230.

Kind Regards,

C
Eric DAmario

Producer
Redtree Productions

661 boytston stnst, boston, ms 02116 « S4617.859.7322 « tax 617.859.7121 *M il pnxlucwQf MMrMprDd.com



PO Box 489
Homer, Alaska 99603
January 22,2008

Senator Johnny Ellis, Chairman
Senate Labor & Commerce Committee
State Capitol

Juneau, AK 99811-1182

Re: SB 230 - Alaska Film Incentive Program

Dear Senator Ellis,

I’'m Dana Stabenow, Homer resident and author o ftwenty-four novels and a dozen short
stories, including fifteen (sixteen next year) Kate Shugak novels, which are set in Alaska.

There has been interest in the screen rights for the Kate Shugak novels from the first year
of publication, but I have turned down all offers because no one will shoot the film or
mini-series or television series in Alaska. The reason is always the same: They can
shoot it cheaper elsewhere, in one ofthe states that does have film incentives, or more
likely in Canada or New Zealand, which also do.

Quite apart from the fact that I’m hemorrhaging money myselfin continually refusing
offers, all Alaskans are losing out. Film companies who shoot here will eat here, sleep
here, and shop here TheyTI put Alaskans to work in the arts and in the transportation
and service industries. There is also the satisfaction that will come to every Alaskan
watching a film allegedly set in Alaska and actually seeing Alaska up on the screen,
instead of British Columbia, Washington, Louisiana or Maine. No financial value may
be attached to this last, but it sure would be good for the Alaskan soul.

This is why 1am so glad to see your sponsorship of SB230. | cannot express strongly
enough my support for this bill, and 1’'m happy to testify for it in front ofthe legislature in
Juneau if you think it would help.

Thanks,

Dana Stabenow

CC Senator Gary Stevens
Representative Paul Seaton
Representative Mike Doogan



Fax (907) 842-5692

25 January 2008

Senator Johnny Ellis, Chairman

SENATE LABOR AND COMMERCE COMMITTEE
STATE CAPITOL

JUNEAU, AK 99811-1182

Re: SB230 - Alaska Film Incentive Program
Dear Senator Ellis:

lam writing to ask for your support of SB230 -the Alaska Film Incentive Program. | am writing not only
for myselfbut also for ten of the most extraordinary students in the history of our state.

I came to Alaska in 1982, to teach high school in the Siberian Yupik village of Gambell, an St Lawrence
Island The school was so out of control that it was under threat of closure. By afluke, the kids ended up
being entered in Future Problem Solving - then the most difficult academic competition in the

Despite poor academic backgrounds and despite speaking English as a second language, the Gambell teams
made it to the national finals. Seventy-eight percent ofthe teams they faced were from schools or prograns
for thegifted. But the Gambell students rose to the challenge. They studied while hauling water. They
studied while (literally) hunting whales. They overcame those and other obstacles that sthe
imagination And they became the only Native Americans ever to win national championships in
academics - a feat they accomplished twce.

Their story was to be a movie - the sequel to Standand Deliver. However, the script (which 1 did not
write) was caught in the 1987/88 Hollywood Strike, and was never filmed. Frankly, 1was relieved,
because I knew that films about Alaska but made outside Alaska never live up to their billing.

I now have told their remarkable story in an extremely well-received book, The Kidsfrom Nowhere.
(Besides being an educator, | have a world award as a writer.) This story needs to be shown on the screen,
to bring hope to young people, especially to minority students, everywhere. The “Kids from Nowhere,” as
the Gambell students proudly called themselves - “‘kids” who are now all in the thirties-want no money
for themselves. They want to be role models for Native youth, and use any monies a movie might make to
build a school for the poor.

You and other Alaska legislators can raise a wonderful and heartfelt voice in this noble cause. Whata
better way to give kids everywhere amodel for making good choices! Alaska needs to have movies filmed
IN Alaska, movies that give Alaskans a real chance to voice our unique culture and our incredible stories -
not movies made non-Alaskans (and often filmed outside the state) - movies that, as withMystery, Alaska,
call all Alaska Natives “Inuit”

Please support SB230.

Since, i.y yours,

George Guthridge
Professor of English
rfglg@uaf.edu


mailto:rfglg@uaf.edu

oww* Pm[JPWT 119

HIMSHCS?

24 January, 200X

Semior Johnny Ellis, Chairman

Senate Labor and Commerce Committee
State Capitol

Juneau, Alaska 99811-1182

Dear Senator Elba: ..

i* * ¢ ’ *
lan ascreenwriter bawd in Juneau and Santa Monica, California, and a memberof tue
Writers Guild of America. | have written scripts for most of the major studios and for
directors such as Tony Scott, Mel Gibson, Norman Jewison, Julie Tayrnor, and others. |
have also donea lot oftheatre work, including Yup 'ik Amigone, and was artistic director
ofthe interratsonally-kiiown Naa JCahidi Theatre for 10 years.

Some ofmy pastand present screenplays hayebcen set in Alaska (as | have lived there
&r35 years, and very much regard rayselfas an Alaskan writer), and 1sm eager to have
them filmed here | have bad two scripts in the past which wetc filmed not in Alaskabut
in Qmach, as is so often the case with pictures with Alaskan oonrent. These two
relatively low budget features still cost millions ofdollars .. almost all of which was

money that might have been spent in Alaska.

. have two upcoming features that are both set partly in Alaska. One fl.ie Firecracker
Bays) is being produced by HBO Films and the other (Inside Passage) by ShadowCatcher
Entertainment. The producers of these two projects are willing to consider shooting in
Alaska, but Ire being heavily lobbied by the province ofBritish Columbia The timing of

your SB230 is perfect for these projects.

Thank you for sponsoring this bill Those of us who love Alaska look forward to the day =
whenour Great Land cai play itselfand not have some lesser state or province steal our
thunder and the considerable revenue that motion picture production will bring.

Sincerely,
Dave Hunsaker
7570
20150 Cohen Drtv? San a hMo%n%%\;VC%glng‘%\r;ﬁg% ;98151%
‘“r?(?ﬁ‘é‘: (7907 7699?52 rémai?: hunaeWii®eliAa nat
Pau (90 )789-5800
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Senator Johnny Ellis, Chairman
Senate Labor & Commerce Committee
State Capitol

Juneau, AK 99811-1182

RE: SB 230- Alaska Film Incentive Program

Senator Ellis,
I would like to start by introducing ourselves, Gordon & Rachel Carlson, we reside

in Cantwell, AK, and we own a small construction company, CLI Construction located in
Denali Borough.

We encourage you to vote for the passage of SB 230, the incentives to bring the film
industry to Alaska; many movies are made outside of Alaska whose location should be in
Alaska. In those locations they encourage the film industry by incentives & tax breaks.

We need to encourage the film industry to come to Alaska, This would boost our
economy, put people to work and give people the visual education of what Alaska
actually really looks like. Alaska’s tourism industry would also benefit greatly from this.

Our experience in the film * Into the Wild” brought millions ofdollars to our borough let
alone our little community of Cantwell, It affected our small construction company
business, local restaurants, hotels, motels, carpenters, laborers and let alone what it did
for the car rental companies in Anchorage. The timing of this movie was really shot in
the arm because of when they choose to start filming in April a really boost to the start of
the construction and tourist season, having movies film in Alaska will encourage more
people to come visit our state to see where some of the these movie are film at

We all look to our Senators and Representatives to make the best decisions for Alaska
and we feel the passage of SB 230 would be an asset to our state,

Sincerely,

Gordon & Rachel Carlson
CLI Construction

P.O. Box 191

Cantwell, Alaska 99729
907-768-2008

P0O30*191
CarttweUi AK 99729
Siutne**Tel (907)768 -2008
fa* Tel (907) 768-2000



Our family business, Stan Stephens Cruises, Inc., is primarily a tourism business operating
glacier and wildlife cruise in Prince William Sound May through September. However during
our “off season” we have often become the beneficiaries for the Alaska film industi> by

supporting crews shooting movies and commercials.

The business that we have received from partnering with the film industry has allowed us to
lengthen our operating season, therefore employing Alaskans for a longer period of time. In
addition we with each charter we have increased our spending with other business in our area
since we have had to supply our vessels with food, hardware and fuel.

The secondary benefit and possibly more beneficial aspect of recruiting film projects to Alaska is
the exposure our State receives. With each image of Alaska in the market via commercials and
film features we plant a seed of curiosity in the mind of perspective travelers to Alaska which
ultimately supports the marketing dollars that the Alaska Travel Industry Association and local
Convention and Visitors Bureaus invest in attracting visitors to Alaska.

We need to do as much as we can as Alaskans to encourage the film industry to look North to
Alaska and consider our great State as a location for features and commercials. Thank you for

supporting SB 230.

Ifyou have any questions please feel free to contact me at any time.

Sincerely,

Colleen Siephens
Vice President
colleen(ci stephenscruises.com
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Mayor Mark Begich Office ofthe Mayor
February 1,2008

Senator Johnny Ellis, Chairman

Senate Labor and Commerce Committee
State Capitol

Juneau, AK 99801-1182

Re: SB 230-film production incentive
Dear Senator Ellis:

The City of Anchorage would like to commend you for your introduction of SB 230 which
creates transferable tax credits as incentives to bring film productions to Alaska.

I am well aware ofthe impacts that large film productions can have on a local economy. In
November, the Anchorage Convention and Visitors Bureau and the Anchorage Economic
Development Corporation joined with AIDEA and the Alaska Film Group to sponsor a one-day
workshop regarding the opportunities that could be developed in Alaska by the film industry. It
was discovered that what was needed were incentives to put us on a level playing field with
other states who have already benefited from the millions of dollars spent in their states by
production companies, and SB 230 does just that.

With the release ofrecent films about Alaska, and the change in the exchange rates in Canada
and Europe, some in the film industry are looking North to partake ofthe wonders that our state
has to offer. This will be a welcome break from most films about Alaska which are filmed
elsewhere. SB 230 will support the creation ofa new industry and new jobs for Alaskans. It
could bring millions of dollars into the economies of our communities. And this is new money
circulating in the state with very little state support. The multiplier effects of these productions
could be long term, creating new businesses, such as tourism-related venues which are
operating across the country in the wake of film productions.

Please let me know ifthere is anything I can do help in this worthwhile endeavor. | look
forward to welcoming film productions and the money and jobs they create to Anchorage and to

Alaska.

Mark Begich
Mayor

Community, Security, Prosperity
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January 29, 2006

enator Johnny Ellia, Chairman .
%}%teaL%) r XCor%merce Committee

Unéati AK 99611-1182
Re: SB 230 - Alaska Film Incentive Program

Dear Senator Ellis:

On behalf of the board of the Sitka Convention A Visitors Bureau
(SCVvB), we strongly support SB 230 to establish an Alaska Rim
Incentive Program.

Our city recently lost the opportunity to film a major motion picture
that featured Sitka as port of its storyline. Another state,
Massachusetts, was chosen because of existing film incentives. The
pre-production team considered filming in Sttkn, but chose the State of
Massachusetts instead because they were offered a film Incentive. The
absence of Alaskan film Incentives resulted In a significant loss to our
community. A film of this magnitude wjuid have contributed
significantly to jobs, goods and services, housing, air and marine
transportation, as well as marketed Sitka for decades after being
produced.

The state of Alaska Is one of a few states that does not have a state
film office or film Incentive program. We are losing opportunities to
pursue and Influence interested film compar.les to choose Alaska.
Instead, surrounding regions or other states v/ith Incentive programs
are selected by the lucrative film industry, fi state film office could
provide information on our state's needed filn incentives, permitting
process, familiarization trips, education <ind other necessary
coordination with agencies, contractors and businesses.

Senator Ellis we encourage your sponsorship of SB230 for the State of
Alaska to compete In the film Industry market and bring diversity to
our economic strength.

Respectfully Submitted:

Pat Fager (Chair), David Malone (Vice Char), Ron Hauck,
Lavonne Grun, and John Litten

By:

Sandy Lorrlgan, Executive Director
Sitka Convention and Visitors Bureau



HAINES BOROUGH, ALASKA

P.O BOX 1209« HAINES, ALASKA 99827

Administration 907.766.2231 ¢ éfax% 907.766.2716
Tourism 907.766.2234 « (1ax) 907.766.3155
Police Dept. 907.766.2121 * gix) 907.766.2128
Fire Dept. 907.766.2155 « (fax) 907.766.3373

February 1, 2008

Senator Johnny Ellis, Chairman

Senate Labor and Commerce Committee
State Capitol

Juneau, AK 99801-1182

Re: SB 230 - film production incentive

Dear Senator Ellis:

The Haines Borough appreciates your sponsorship of SB 230 which creates
transferable tax credits as incentives to bring film productions to Alaska.

Film productions can positively affect a community. In the early 1990's, Disney
filmed white Fang within the Haines Borough, and our local economy experienced a
significant boost. Additionally, we have benefited from documentary projects that
have occasionally been filmed here. We still get inquiries from large film companies
because of the scenery and wildlife we have to offer, but the reality of the high costs
of filming in Alaska undoubtedly contributes to alternate location decisions. | believe
the proposed tax credit incentives in SB 230 would help to put us on a level playing
field with other states that already benefit from the millions of dollars spent by
production companies.

With the release of recent films about Alaska and the more favorable exchange rates,
perhaps even the international film industry will become more interested in Alaska
productions. How refreshing it would be to have a film about Alaska actually filmed
here! SB 230 will support the creation of a new industry and new jobs for Alaskans.
It could bring millions of new dollars into the economies of our communities with very
little state support.

Please let me know if there is anything | can do to help in this worthwhile endeavor. |
look forward to welcoming more film productions to Haines and Alaska, along with the
money and jobs they will create.

>, vV?'/ < e
Fred Shields

Mayor
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January 24,2008

Senator Johnny Elis, Chairman

Senate Labor and Commerce Committee
State Capitol of Alaska

Juneau, Alaska 99801-1182

Re: SB 230- film production incentive
Dear Senator Ellis,

I work for ASRC Energy and support SB 230 and your efforts to stimulate the economy
and in the process create valuable jobs for the State of Alaska. ASRC Energy is a
diversified Native Corporation dealing mainly with oil and gas issues here in the state.
We currently employ over six thousand workers around the state and the lower forty
eight.

The language in this piece of legislation which creates transferable tax credits for
corporate tax payers in Alaska can be a very va table tool for the company to use in the
future. Under this legislation, the corporation can receive tax benefits while helping to
foster the growth ofa new, multi million dollar business. | really believe it can help rural
areas and provide much needed income in the future.

This can definitely prove to be a win-win situation for everyone involved. The film
production companies can create new jobs, international exposure for Alaska and a
stimulus to both urban and rural areas of the state in the form of new business
opportunities.

Again your support on this valuable piece of legislation and the goal of bringing the film
industry to Alaska is commendable. 1’m sure | can speak for every person here at ASRC
Energy in wanting to see this legislation pass. Thank you for taking the intuitive to draw
a new and innovative industry to the state. This is long overdue.

Sincerely,

Joel L. Summers
CRP Manager



RO

MEMORANDUM

DATE.  February 7,2008

TQ Joe Austerman, Director
Office of Economic Development
rrom  Caryl McConkie, Development Specialist
Office of Economic Development
Senator Stevens’ question from 2/5/08 S L&C hearing on SB 230 Film
Office/Tax Credit

Inquiry: In a hearing of the Senate Labor & Commerce Committee Senator Gary
Stevens asked about lessons learned from the former film office. He wondered if the
former office may have been eliminated because it was ineffective. He asked if the
department might offer insight on how to reestablish the office to avoid the same

situation.

Response: The Department of Commerce, Community and Economic Development
does not have any evidence or documentation to suggest that the previous Alaska Film
Office was ineffective.

According to the Alaska Film Group based on their meeting records, Department
leaders met with them in July, 1999, to let them know that the Alaska Film Office was
unfunded because of budget shortfalls. At that time, Alaska was facing the biggest
revenue shortfall in its history. Oil prices reached a low of $9 barrel and the state had a
billion dollar deficit or approximately half the money it needed to pay for day-to-day
costs of running the government that year.

Despite lack of funding for the Alaska Film Office, the Department continues to
respond, through interns and various staff who have other department responsibilities,

to film inquiries that come to the state.

Unlike the situation with the previous film office, SB230 would provide an
administrative way to track film activity, spending and performance. As required by the
bill, this information will be reported to the Legislature on an annual basis.
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Our next GOLD RUSH!
SB 230!
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Why Does it Matter??
film development dynamics
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Passage of SSSB 230

* Creates Jobs

* Diversifies the Economy

+ Stimulates Tourism

* Builds Infrastructure & Support
Services

+ Opportunities for Rural Alaska

« Develops Educational & Internship
Programs

* Provides Transferable Tax Credits
for Alaskan Corporations

the Oscar goes to...



DAVACHASLE
Production Executive

Dama Chasle it a Production Executive, mod recently working artth Axium
International Inc., aa on# of tha foremoat experts in governmental production incantivea.
Ma. Chaala works closely with atudioa and independent fRm productions planning to Em
inthe U.S. to aasiat with identifying the beat location and production incentive package
for the project She helped eet up *Death Sentence* in South Caroina, The Women” in
Maaaachuaetta, ""The KNng Room* in Louisianaand The Game* in New Maxioo and
served aa Co-Executive producer on director David Breashear's * Remanta of Evareat”
airing in May. 2008. Chaala works with various state governments, fvimoffices and
producers to develop and enhance production inoantive and tax credtt programs.

Priorto joining Axium, Chaale served aa Vice President Tax Compianoa for 20*
Century Fox, where she was reaponstole for driving fRmprojects such as ""Because Of
Winn Dixie," the FX aeries "Thief and "Big Momma’s House 2" to Louisiana, keeping
"Walk The Line" in Tennessee end setting up "Prison Break' in IXnois. She began her
entertainment ca.eer as an international tax manager at Warner tiros., became Vice
President of Carolco Pictures in 1990, and was named the West Region Entertainment
Tax director for Price Waterhouse in 1994. She has overseen the planning of fRms such
as "Total Recall" (set in Mexico), Terminator 2" (set in Los Angeles), "Basic instinct”
"CNffhanger (set in Italy), "Goldeneye" (set inthe UK), "Michael Cowhs" (set in Ireland)
and the pilot for "Farscape” (eet in Austrafia). Her unique knowledge of motion picture
production credits has enabled her to set up films in a variety of locations.

Chasle served on the Domestic Taxation Committee of the Motion Picture
Association of America (MPAA) and has advised various states on their production
incentive programs, including Louisiana, linois, 8outh Carokna and Wisconsin. She lsa
member of the British Academy of FHmand Television (BAFTA) and WOmen in Film and
is a sought after panaNst recently speaking for the Directors GuM of America on tha
topic, "U.S. Incentives Update” and for AFM*s "Practical Production Incentives” panels.

Chasle received a Masters of Business Taxation from the University of Southern
California, and is * member of the California Bar.

it
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SENATE COMMITTEE REPORI
First Committss of Rsftrral

DATE: 2/8/08 FURTHER:
Date of 5-Day Notica: DATE TURNER | |
(jm accordance with Uniform Rule 23) IN TO OFFICE

n and Commerce Committee considered SENATE BILL NO. 263

SB 263 ARCHITECTS, ENGRS, SURVEYORS BD/EXEMPTION
’An Act relating to the State Board of Registration for Architects, Engineers, and Land Surveyors; and relating
to an exemption for persons certified by the National Institute for Certification in Engineering Technologies
who are engaged in the design of fire detection and suppression systems from registration as architects,
engineers, land surveyors, or landscape architects."

and recommends:

SENATE BILL:
] bereplacedwith[ ]SCSor CS [ 1 Same Title
D3 NewTitle
] adopt previous [ ]SCSor[ ]CS
HOUSE BILL:
] attached amendment(s) [ ] Same Title
[ J Technical Title
adopt Letter of Intent Change
] adop [ ] NewTitlew/
] further referral to Committee SCR#_
NEW FISCAL NOTE(S): PREVIOUS FISCAL NOTE(S):
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morotoA, S £>i" v:'L-
« . HI
[ 1 APPROPRIATION e no fiscal note
rjn-r- Vf-; #¥%ex) S oow
y i " / - UNF

Chair:



WORK DRAFT .\'/\</>C£)RKfl DRAFT WORK DRAFT

25-L.S145/V/C
Bullard
3/10/08

CS FOR SENATE BILL NO. 263( )
INTHE LEGISLATURE OF THE STATE OF ALASKA

TWENTY-FIFTH LEGISLATURE - SECOND SESSION

BY

Offered:
Referred:

Spoaaor(i):

ABILL
FOR AN ACT ENTITLED
"An Act relating to the State Board of Registration for Architects, Engineers, and Land
Surveyors; and relating to an exemption for persons authorized by the Department of
Public Safety who are engaged in the design of fire detection and suppression systems
from registration as architects, engineers, land surveyors, or landscape architects."

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF ALASKA:

* Section 1. AS 08.48.011 is amended by adding a new subsection to read:
(c) Notwithstanding (b) of this section, if a mining engineer who qualifies for
appointment to the board and is interested in serving on the board is not available, the
governor may appoint a petroleum or chemical engineer to the seat designated for a
mining engineer.
* Sec. 2. AS 08.48.331(a) is amended to read:
(@) This chapter does not apply to
(1) a contractor performing work designed by a professional architect,
engineer, or landscape architect or the supervision of the construction of the work as a

1- CSSB263( )

New Text Underlined [DELETED TEXT BRACKETED]
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WORK DRAFT 251 814SNVC

supervisor or superintendent for a contractor,

(2) workers in building trades crafts, earthwork, grounds keeping, or
nursery operations, and superintendents, supervisors, or inspectors in the performance
of their customary duties;

(3) an officer or employee of the United States government practicing
architecture, engineering, land surveying, or landscape architecture as required by the
person's official capacity;

(4) an employee or a subordinate of a person registered under this
chapter if the work or service is done under the direct supervision of a person
registered under this chapter,

(5) associates, consultants, or specialists retained by a registered
individual, a partnership of registered individuals, a corporation, a limited liability
company, or a limited liability partnership authorized to practice architecture,
engineering, land surveying, or landscape architecture under this chapter, in the
performance of professional services if responsible charge of the work remains with
the individual, the partnership, or a designated representative of the corporation,
limited liability company, or limited liability partnership;

(6) aperson preparing drawings or specifications for

(A) abuilding for the person's own use and occupancy as a
single family residence and related site work for that building;
(B) farm or ranch buildings and their grounds unless the public
health, safety, or welfare is involved;
(C) abuilding that is intended to be used only as a residence by
not more than
(i) four families and that is not more than two stories
high and the grounds of the building; or
(if) two families and that is not more than three stories

high and the grounds of the building, if the building is located in a

municipality that has adopted a building or residential code that applies

to the building and if the building complies with the building or
residential code;

CSSB263( )
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(D) a garage, workshop, or similar building that contains less
than 2,000 square feet of floor space to be used for a private noncommercial
purpose and the grounds of the building;

(7) a specialty contractor licensed under AS 08.18 while engaged in
the business of construction contracting or designing systems for work within the
specialty to be performed or supervised by the specialty contractor, or a contractor
preparing shop or field drawings for work that the specialty contractor has contracted
to perform;

(8) a person furnishing drawings, specifications, instruments of
service, or other data for alterations or repairs to a building or its grounds that do not
change or affect the structural system or the safety of the building, or that do not affect
the public health, safety, or welfare;

(9) a person who is employed by a postsecondary educational
institution to teach engineering, architectural, or landscape architectural courses; in
this paragraph, "postsecondary educational institution” has the meaning given in
AS 14.48.210;

(10) an officer or employee of an individual, firm, partnership,
association, utility, corporation, limited liability company, or limited liability
partnership, who practices engineering involved in the operation of the employer's
business only, and further provided that neither the employee nor the employer offers
engineering services to the public; exclusions under this paragraph do not apply to
buildings or structures whose primary use is public occupancy;

(11) a person while involved in revegetation, restoration, reclamation,
rehabilitation, or erosion control for disturbed land;

(12) a person while maintaining or directing the placement of plant
material;

(13) an employee, officer, or agent of a regulatory agency of the state
or a municipality when reviewing drawings and specifications for compliance with the
building codes of the state or a municipality if the drawings and specifications have
been signed and sealed by a professional architect or professional engineer or the
preparation of the drawings and specifications is exempt under this section from the

-3- CSSB 263( )
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requirements of this chapter, in tint paragraph, "building codes" includes codes
relating to building, mechanical, plumbing, electrical, and fire standards;

(i4\ mnmnam who It firm detection Of SBPOret
systems and is authoriied by the Department of Public Safety to design
fir? grjuPBraijM
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ALASKA STATE LEGISLATURE

Senator Johnny Ellis, Chair
Senator Gary Stevens, Vke Chair
Senator Bettye Davis

Senator Lyman Hoffinan

Senator Con Bunde

Senate Labor & Commerce Committee

SB 263 ARCHITECTS, ENGRS, SURVEYORS BD/EXEMPTION
Changes from Original to L&C Version

P. 2., lines 3-5, Paragraph (14): Removed the requirement for certification to design fire detection or
suppression systems by the National Institute for Certification in Engineering Technologies before a
person can be exempted from the provisions 0f AS 08.48 (regulation of engineers).

Rationale: Current industry practice docs not require such certification, and few practicing Alaska
engineers are so certified.



ALASKA STATE LEGISLATURE

SENATOR JOE THOMAS

Sectional Analysis
work draft CSSB263( ) 25-LS1457/C

Section 1. Amends the composition of the State Board of Registration for Architects,
Engineers and Land Surveyors to allow for the appointment of a petroleum or chemical
engineer if a mining engineer is not available to serve.

Only 22 ofA laska’ 4,000 registered engineers are resident mining engineers, which can
make it difficult tofind qualified and interested candidates.

Section 2:  Exempts persons who design fire detection or suppression systems from
AS 08.48 (regulation of engineers) if they are authorized to design fire detéction or
suppression systems by the Alaska Department of Public Safety.

The intent ofthisprovision is to solidify in statute the current industry practice.

e et 1257 e My e - Foenk, e 8101 - 401 LI o 01 Sk 1



SENATOR JOE THOMAS

Sponsor Statement
263

This bill modifies the requirement that one member of the State Board of Registration for
Architects, Engineers and Land Surveyors be a mining engineer. Only 30 of Alaska’s
4,000 registered/licensed engineers are mining engineers, which can make it difficult to
find a qualified and interested candidate. SB 263 states that the governor may appoint a
petroleum or chemical engineer if a mining engineer is not available. Each time that seat
becomes vacant, the governor will first seek and appoint a mining engineer if one is
available.

SB 263 also adds an exemption to the licensing requirement for individuals who design
fire detection or suppression systems, if they are certified for that activity by National
Institute for Certification in Engineering Technologies, and are authorized to design fire
detection or suppression systems by the Alaska Department of Public Safety. The intent
of this provision is to solidify the current industry practice, which could be interpreted to
be in conflict with statute.

| believe this bill will increase the clarity of the engineering law and the efficiency of the
board. 1 ask for your support.

Jan May: State Capitol - Juneau, Al ka9980 465 2327 - 83 F 0 465-5241
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Chemical Engineer 59
Civil Engilneer 1356 1248
Electrical Engineer 252 207
Mechanical Engineer 290 341
Mining Engineer 22 8
Petroleum Engineer 53 o1
Architect 226 296
Land Surveyor 366 92
Landscape Architect 28 14
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state ot AlaeKa

Department of Public Safety
Division of

Fireand llfsSafety

Sarah Palin, Govamor
Walt Monagan, Commissioner

18 March 17,2008

, Committee Substitute Senate Bill 263
An Act relating to the State Board of Registration for Architects, Engineers and Land Surveyors;
and relating to an exemption for persons certified by the National Institute for Certification in
En%meermg Technologies who are engaged in the design of fire detection and suppression
systems from registration as architects, engineers and land surveyors or landscape architects.

The Department of Public Safety Division of Fire and Life Safety is in favor of (CS) SB 263,
This legislation clarifies, simplifies and provides authority recog_nlt_lon for this limited class of
fire detection and suppression system design professional and eliminates anr potential confusion
about who is responsible for the permit system. The State Fire Marshal has [ong maintained the
permit system through Alaska Administrative Code for many years. These demgn professionals
work daily with our plan review office staffon projects throughout the state and we are
intimately familiar with their work.

We fully respect the AELS Board and will work with them to evaluate and incorporate potential
recommendations for future programmatic changes in permit qualification and renewal. At the

same time working with industry, the public and'end users we want to address and improve the
design permit program to meet ever changing design methodologies, technologies and codes.

Please support (CS) SB 263.
Sincerely

Kelly Nicolello
Assistant State Fire Marshal

5700 East Tudor Rd. - Anchorage, AK 99507 - Volca (907) 269-5604- Fax (907) 2694)098



1A

IC-DO
IIC

] .($' ]
1A
1IIB
IC-DO
me

-k

Firs Alarm Systems
Perform maintenance of fire alarm signaling systems and related devices
Perform installation only of fire alarm signaﬁng systems and related devices
Perform installation and maintenance ot fire alarm signaling systems and related devices
Perform desi%n only of fire alarm signaling systems and related devices
Perform installation, maintenance, and design of fire alarm signaling systems and related devices

Sprinkler Systems
Perform maintenance of fire sprinkler and standpipe systems beginning at the point
water supply is used exclusively for the fire suppression system
Perform Installation and maintenance of fire sprinkler and standpipe systems beginning
at the point water supplr Is used exclusively for the fire suppression system
Perform design only of fire sprinkler and standpipe systems beginning at the point water supply is
used exclusively for the fire suppression system
Perform installation, maintenance, and design of fire sprinkler and standpipe systems beginning
at the pointwater supply is used exclusively for the fire suppression system

Special Hazard Systems
Perform maintenance of special hazard systems
Perform installation and maintenance of special hazard systems
Perform desi%n only of special hazard systems
Perform installation, maintenance, and design of special hazard systems
Perform installation and maintenance of pre-engineered dry and wet chemical fire suppression
systems for restaurant and commercial hoods, ducts, and associated cooking appliances
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Department of Public Safety Regulations

13 AAC 50.035. Permit Required

(@) A company designing, installing, testing, or maintaining fire alarm mgnahnq systems,
or automatic fire suppression systems must employ sufficient personnel who hold valid
permits in the ap?ropnate classifications under this section to provide direct oversight
and supervision of work being performed on the fire systems. A professional mechanical
or electrical enﬂl]neer registered under AS 08.48 who has relevant system design
experience and the company that employs that engineer are exempt from the permit
requirements of this section for system dem?n. A plumber registered under AS 08.62 and
certified by the manufacturer of the system may perform multi-purpose residential
suppression system installations conforming to” NFPA 13D. Notwithstanding the
requirements of this subsection,

(1) owner maintenance may be performed without a permit; and

i_Z) fire alarm sxstems may be installed under the direction of an electrical administrator

icensed under AS 08.40 without a Tperm|t required by this section provided that the final
acceptance test and certification of the system is conducted by a qualified person who
holds a valid permit under this section.

(b) Repealed 8/31/96.

(c) A company that engages in the desugn, installation, or maintenance of a system shall
record its work by annotating plans, test certificates, inspection reports, and system
inspection tags with the permit holder's permit number, or professional engineer's
registration number or seal.

(d) A permit issued under this section expires three years from date of issuance. The
authority of a permit holder to design, install, or maintain a system under a permit ceases
immediately upon expiration of the permit. A permit may be renewed upon application to
the state fire marshal on forms provided by the fire marshal.

(e) A company must employ at least one Permit holder who holds a permit in the
classifications Specified in(f) of this section that cover the work the company wishes to
perform. A companY may only perform work within the scope of the permits held by its
employees, except that System de3|fg]n drawings may be prepared for that com_Pany by
another company or individual who has the necessary permits. If a permit holder
terminates employment with the company, the company shall immediately stop all
activities within die scope of work authorized by the permits held by that individual
except that a company may complete work de3|%ned by a permit holder following the
permit holder's termination o f employment with the company if the design plans for that



work have been prepared and approved under 13 AAC 50.027 hefore the date of
termination.

(f) A permit holder may, within the scope of the permit holder’s permit classification as
defined in (%) of this section, perform or supervise the preparation of technical drawings,
and the installation, inspection, or maintenance of fire alarm signaling systems, fire
suppression systems, or any part of a system.

(?) The state fire marshal will issue permits under this section according to the following
classifications;

(1? Class IA: limited to the maintenance and testing of fire alarm signaling systems and
related devices;

(2) Class 1B: limited to_the installation, maintenance, and testing of fire alarm signaling
systems and related devices;

83) Class 1B-Special: limited to the installation of fire alarm signaling systems and related
evices;

(4) Class IC: limited to the design, installation, maintenance, and testing of fire alarm
signaling systems and related devices;

&5) Class 1C-DO: limited to the design of fire alarm signaling systems and related
evices;

(6) Class HA: limited to the maintenance and testing of fire sprinkler and standpipe
systems beginning at the point the water supply 1S used exclusively for the fire
suppression system;

(7) Class 11B: limited to the installation, maintenance, and testing of water fire sprinkler
and standpipe systems beginning at the point the water supply is used exclusively for the
fire suppression system;

(8) Class IIC: limited to the design, installation, maintenance, and testing of water fire
sprinkler and standpipe systems be%mnmg at the point the water supply is used
exclusively for the fire suppression system;

(9) Class 11C-DO: limited to the design of water fire sprinkler and standpipe systems
begtlnmng at the point the water supply is used exclusively for the fire suppression
system;

(10) Class I11A: limited to the maintenance and testing of special hazard systems;

(llg Class [11B: limited to the installation, maintenance, and testing of special hazard
systems;



