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RCW 19.190.020
Unpermitted or misleading electronic mail — Prohibition.
(1) No person may initiate the transmission, conspire with another to initiate the transmission, or assist the 
transmission, o f a commercial electronic mail message from a computer located in Washington or to an electronic mail 
address that the sender knows, or has reason to know, is held by a Washington resident that:

(a) Uses a third party's internet domain name without permission o f the third party, or otherwise misrepresents or 
obscures any information in identifying the point o f origin or the transmission path of a commercial electronic mail 
message; or

(b) Contains false or misleading information in the subject line.

(2) For purposes of this section, a person knows that the intended recipient o f a commercial electronic mail message 
is a Washington resident if that information is available, upon request, from the registrant o f the internet domain name 
contained in the recipient's electronic mail address.

[1999 c 289 §2 ; 1998 c 149 §3.]

RCW 19.190.030
Unpermitted or misleading electronic mail -- Violation of consumer protection act.
(1) It is a violation of the consumer protection act, chapter 19.86 RCW, to conspire with another person to initiate the 
transmission or to initiate the transmission o f a commercial electronic mail message that:

(a) Uses a third party's internet domain name without permission o f the third party, or otherwise misrepresents or 
obscures any information in identifying the point o f origin or the transmission path of a commercial electronic mail 
message; or

(b) Contains false or misleading information in the subject line.

(2) It is a violation o f the consumer protection act, chapter 19.86 RCW, to assist in the transmission of a commercial 
electronic mail message, when the person providing the assistance knows, or consciously avoids knowing, that the 
initiator o f the commercial electronic mail message is engaged, or intends to engage, in any act or practice that violates 
the consumer protection act.

(3) The legislature finds that the practices covered by this chapter are matters vitally affecting the public interest for 
the purpose o f applying the consumer protection act, chapter 19.86 RCW. A violation o f this chapter is not reasonable 
in relation to the development and preservation ofbusiness and is an unfair or deceptive act in trade or commerce and 
an unfair method of competition for the purpose o f applying the consumer protection act, chapter 19.86 RCW.

[1999 c 289 § 3; 1998 c 149 § 4.]

RCW 19.190.040 
Violations — Damages.
(1) Damages to the recipient o f a commercial electronic mail message sent in violation o f this chapter are five hundred 
dollars, or actual damages, whichever is greater.

(2) Damages to an interactive computer service resulting from a violation of this chapter are one thousand dollars, or 
actual damages, whichever is greater.
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[1998 c 149 § 5.]

RCW 19.190.050
Blocking of commercial electronic mail by interactive computer service -  Immunity from liability.
(1) An interactive computer service may, upon its own initiative, block the receipt or transmission through its service of 
any commercial electronic mail that it reasonably believes is, or will be, sent in violation of this chapter.

(2) No interactive computer service may be held liable for any action voluntarily taken in good faith to block the 
receipt or transmission through its service o f any commercial electronic mail which it reasonably believes is, or will be, 
sent in violation of this chapter.

[1998 c 149 §6.]
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I n t e r n e t  

d r o w n i n g  

i n  s p a m
■ JUNK E-MAIL: D e lu g e  m ay  
keep  p e o p le  aw ay  fro m  
cy berspace , ex p e rts  w orry .
By FRANK JAMES
Chicago Tribune

WASHINGTON — A r is in g  flood 
of irrita ting  ju n k  elec tron ic  m ail tou t­
ing  ev ery th in g  from  get-rich -qu ick  
sch em es to ra u n c h y  porno graphy , 
ink-jet c a r tr id g e s  an d  w eigh t-loss 
d rugs th re a te n s  to keep  th e  In te rn e t 
from  reach in g  its  full p o ten tia l a s  a  
m ethod  of com m un ica tion , e x p e rts  
say.

T he d e lu g e  of un so lic ited  com ­
m erc ia l e-m ail, o r  spam , is clogging 
the e lec tron ic  in f ra s tru c tu re  an d  in ­
creasing  th e  h a ss le  fac to r of using  e- 
mail.

“In S e p te m b e r of 2001, w e m e a ­
su red  th a t 8 p e rc e n t of all In te rn e t e- 
m ail w as sp a m ,” sa id  L inda  Sm ith  
M unyan, a  spokesw om an  for B right- 
m ail Inc., w hich p rov ides com panies
until cnam.Klnnlinrt cnfturoro <(T?nr*

F a t h e  

s o n  i i  

h o l i d i  

c a r  t l i
■ ONE ARRESTED: V ictim  
suspect, b u t a  se co n d  esca
By PETER PORCO
Anchorage Dally News

J a c e  B ohn sp e n t a n  a n g iy  C 
guy had  m ade oft w ith  th e  famil 
th a t m orning — brazenly  snatchii 
h is M ountain View driveway.

Yet police, in the view of the 18 
no th ing  ab o u t it even  though  a  i 
the  incident.

“I go t m ad  a t  th em  for not fi 
said , exp lain ing  why h e  u rg ed  hi 
them selves.

A few h o u rs  la te r, J a c e  and  h 
G ary Bohn, had recovered  the  Esc 
way. In the  p rocess, they  kicked 
vnnnf* men found sitf.inp inside it



mail Inc., which provides com panies 
with spam-blocking softw are. “For 
this year, it was 40 percent.”

Technological and legal efforts to 
stop spam m ers have largely resulted 
in w hat’s being called an In te rn e t 
arm s race  tha t finds the junk  e-mail­
ers quickly adapting to overcome ac­
tions m eant to thw art them.

“E-mail h as  become really  a  fun­
dam ental com m unications tool for 
many of us — in business, our social 
lives, in political activism, all facets 
of Am erican society and  o ther soci­
eties around the world,” sa id  John 
Mozena, spokesman for the Coalition 
Against Unsolicited Com m ercial 
Email, an  organization devoted to 
stem m ing the tide of electronic junk 
mail.

However, he  said, the volum e of 
spam  m ay push  som e people away 
from using e-mail.

“People don’t see enough of a  val­
ue ... to get around the dow nside of 
having to deal with all the  spam , 
som e of which is disturbing for some 
folks to look a t,” he said. “We’re  ap­
proaching a  tim e when people are  
going to stop using e-mail.”

David Sorkin, an associate profes­
sor of law a t John  M arshall Law 
School in Chicago and a  cyberiaw ex­
pert, said such a  scenario  is not far­
fetched. D uring a recen t visit to 
Jap an  he saw  a glim pse of w hat 
could happen.

Ninety p ercen t of the tex t m es­
sages the Jap an ese  receive on their 
cell phones a re  spam  for dating  se r­
vices, Sorkin said.

“People the re  a re  stopping the ir 
use of cell phones entirely because of 
it, and I don’t think w e’re  th a t far off 
from a situation like that with e-mail 
w here people ju s t  give up. I think it 
would be a real sham e.”

John Easton, a Chicago public af­
fairs professional, said he  hardly u s­
es an Am erica Online account a t

. MARC LESTER / The Aasoclott
Fred Adkerson aindJjis Wife, Wiggles, will soon embark on their 80th cmteb shipyacatlon. Fred and 

for a c/ntortionist act she performed for 40 years Iir nightclubs and carnivals, took tlWiggleskknown roi
first cri/se together in' 1972 on the originakLoyp'Boat

/

F r e d  a n d / W i g g l e s / h a v e  f o r  t h e  s e a

by SHEILA TOOMEY
A n c h o ra g e D a lly  N ew s

Miss Wiggles', who 
October, is  all 
80th cruise wi 

bondsman, who is ais 
The harm oni/ conve:

e r
gence

ed 80 it 
up for her 

ed the/bail 
husband. 
of/80 years

See Back Page, SPAM

and 80 voyages is wOrth mentioning 
but, let’s faqe it, if you’re in/good heal 
and take three crinses a ypar, it wa: 
bound to happen

Wiggles —''she rarely 'uses h e /b irth  
name, Velma — still hasn’t decided if 
she’ll perform her con/ortioni^t act for 
shipm ates on this trip as she'usually

does. It isiT tlhat the lady can’t twist 
and strew n like she did toy40 years in 
n ightddbs and cam iv als ill over the 
world: Even at 80, she c /n  sit on her liv- 
ingroom  carpet, spread her legs in a  / - 

ear split and touch her m uscled stoijK /  
/ach to the floor in front of her.

She can stand  on her head oryi chafr 
in the middle of a stage, back)o\he; 
dience, and flex Her butt m uscles urftil 
they undulate line a  tsunam i sea. She 
has performed'on cruisds with celebri­
ties like Red Buttons^ind T em pest

T a le !
01 C ithe

hck Page, 80TH CRUISE

/

Ppwerba 
jackpot.Wlnner 
,Andrev/‘,Jack” 

/ Whittaker Jr., 
left, listens as 
h is / 
granddaughter 
Brandkfiragg 
addresses the 
media at West 
Virginia Lottery 
headquarters. 
West Virginia

POWERBALL CHRISTMAS

o o d  jo r o r k s  w i t h  $ 3 1 4 .
Ojn ticketspays off wmtractors

ly SAVIN/McCORM
The Associated Pre&s^

CHARLESTON, W.Va/ — A ̂ -y e a r -o ld ,  
con tractor won the  $31^9 milljdn C hristm as 
D a /  ipekpot, the biggest ipraivided, lottery 
prfiijcxn history, and said the first thipg-he will 
do/is turn  over 10 percept'to  his c h r  J 

“Iju s tw a n tto  thank God for letting m e pi 
he right num bers — or letting the m achine 

pick the right num bers,” said Powerball win-
nr»*» A w /J tV M ir  T o o N f l  Tr*

lilfioiffif^t instal 
tp rypn/e.

H (?saidhe^pla 
family, yeicpa/

lelict 
The vpfy first 

lown ana make 01 
tors fo/lO  percent 

W hittaker, who 
Scott Depot, al
T1 nn/1 J



•uuu uie uacuLi emu u iuvc  utuu u»c uuciw uciunu ait; ts L u r i, uiucm ng 11 in w iui m e DacKing on a n a  leu ing  m em  nanaie u.
g it off. driver’s side. "I didn’t want to hurt nobody,” he said. "I ju s t
when I m ade the first eye contact The E scort driver backed up, sm ashing  the  wanted my car back.”

ewell, are introduced by West Virginia Gov. Bob Wise at a Thursday press conference.

1 9 , m i l l i o n

go there, \gs where J? 
f Whittaker^md. 

also said b/wants to hdp^'peo- 
better ta/mselves to^fa^e a be<-

ig ri*ally e.icitedJfecause of t̂fte 
:an do with thiVrhoney,” h^saic 
le about buyirfg luxuries;
>m a helicopter he sgto b d had 
1 for a while.
i people laid off/right now pt 
d I want more wdrirso I caivput 
work,” he said; Jfte sajd 
s 117 people/
was not a/egular lottdiy player 
00 in tickdWbecause4he^ekpot

was purchased/fit the/C&L Su­

per Servpdn H u rrican e^ to w n  of 5,2j)l 
25 miles w e ^ m  Chapldston. P '

it taker w entback  to the-store Thursday 
iomiifg to fill^dp on gas and buy spm e bis- 

ts, as he^does eacjrtlay. The clprK was the 
i whmsold him -tne ticket, y e  told h e r he 

won, but "she .said, ‘No you didn’t, you’re  not 
excjted enough to win tae 'lo ttery .’ And she 
j)tet pushed me out thedoor," he said.

" I t# so ju s t  that th /p o o res t state  in 
cam'wins the biggest Powerball in-history/* 

(id Bob O’D e llif  Hurricane.
W est Virginia’s per capitarincome aptfially 

was secon^dowest to Mississippi’s in,
The jabkpot was the largest evg /fo r a sin­

gle winning ticket, West Virginia lottery 
spoljeswomarpNancy Bulla ̂ did. It^ak 
thdfiftli-largest jackpot in I/iS. history.

ien-

i  W jg g le s  a r e / a i l i n g a g c g n

/  /  /  /a i r  between tw^mpfmtains ip^Jouth An
L ( / /  /  The repairman had to get cranked out/

es ctm make friei/ds/ 
with anyone.

The repairmarf had to get i 
other car, therkclimb int^tl 

F red s a m h e  frarn/tompany pj, 
erect a sign w am inafuture 1 
take th isn d e  if yopmave a v

These days cruise stiipsfpF16 storied high 
and carry  3,000 people, FYea said. And/experi-

S P A M :  J u n k

s m o t h e r i n g  u s e r s

Continued from  .4-1 
home because "it’s  entirely filled with spam.”

“It’s stuff that would be scary to open,” Easton said. 
“Clearly, the bulk of it is from people I did not w ant to 
hear from and hope never to m eet.”

As com panies and hom e-com puter u sers have 
fought back by using filters to try to screen out junk e- 
mails, spam m ers have gotten bolder, especially with 
pornography. Where once an e-mail reader had to af­
firmatively click on a  link to see pornographic images, 
spam m ers now em bed such  photos in the  e-mail, 
shocking many, including children, who have e-m ail 
accounts. ,

T hat has also a larm ed  corporate  lawyers and  
hum an-resource officials nationwide, said M aurene 
Caplan Grey of G artner, a  provider of technology-re­
lated research  and consulting in Stamford, Conn. She 
said  senior executives worry th a t som e em ployees 
may feel so disgusted and even traum atized by porno­
graphic spam  tha t they will accuse their companies of 
failing to do enough to p ro tect them  from a hostile 
work environment.

“I’ve heard  organizations ask  m e this: Who is to 
say one of the em ployees won’t file a lawsuit saying 
‘You should have done som ething. You knew what 
was going on.’ I t’s a very difficult problem,” she said.

Spam is also placing an increasing strain  on corpo­
rations’ com puters and is taking a  toll on worker pro­
ductivity a s  em ployees m ust take tim e to plow 
through and delete unwanted e-mails.

AOL, the nation’s la rg es t In te rn e t service 
provider, and o ther such com panies have aggressive­
ly turned  to anti-spam  technology for help, as well as 
to the courts.

In D ecem ber, AOL won $7 million in dam ages in 
U.S. D istrict C ourt in A lexandria, Va., against w hat 
the company caLed a “spam  ring.” AOL said its inves­
tigation determ ined tha t about 25 percent of the junk  
e-mails received by its m em bers cam e from “parties 
associated with CN Productions," a m ajor junk e-mail 
operation, said  N icholas G raham , an AOL 
ipokesman.

To win the  case, originally filed in a  Virginia s ta te  
court, the company argued tha t the spam m ers violat­
ed its private property rights by using AOL’s servers 
to send billions of unsolicited e-mails to its m embers.

AOL, like o ther In te rnet service providers, has al­
so reso rted  to ever s tro n g er technological filters to 
block spam  from reaching its m em bers. In the latest 
version of its software, the com pany has included an 
on-screen button to allow its 27 million U.S. m em bers 
to imm ediately report spam m ers to AOL so they can 
be added to the  blacklist for blocking. M icrosoft’s 
MSN In ternet service has built-in spam-filtering fea­
tures for the new est version of MSN software.

Brightm ail and o ther technology com panies use 
sophisticated algorithm s to spot e-mail with spam  
characteristics and block them. Companies tha t han­
dle e-mail also trade  blacklists of known spam  ad­
dresses.

But spam m ers have developed counterm easures. 
They will som etim es use a nonsensical series of num ­
bers or m isspell words to throw off the  anti-snam
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made clpthes for others. SI 
ual fashion shows. /  /  /

im a  repairm an nad to get cranked out on the 
, /  (other car, / e n  climb into the irs  to fix i t  

/  Frgcl said the trarn company prom ised to 
erpct a  sign warning future tourists: “Donjt 
take, this ride if you have a  wealtfieart,? '/

/  /T hese  days cruise ships a r ^ i 6 s tones high 
and c an y  3,000 people, EY ed/aid, And experi • 

/  . enced cn iisers know the real danger is get­
ting assigned to a  tabie with boring or un­
pleasant dinner p a r tn e r s . /  /

. /fV ed seems/to take catastrophe in stride,
and,Wiggles s ta rted  seripus ,Of course, h / i a s  a  gpocl sprvival record. He’s
hips were smaller,'600 to'800 the only Ajnbhorage/bail lan d sm an  to lastth is
n a less  luxurious! Btit there  /  long witbdut gettjng mimdered by his clients, 
portunities foradventure. Port H e sta rte d  hls / i l l  business in 1968and/has 
:ren’t as slick and  packagedas /  longjtfeeiya f^miliarjflxtare in th^riorthw esf. 

"r ■•/■ / /  ./  c o rr ie ro f to w n ,w h p re & e c o u ^ m id th e
lpiivyers 40 business. He w ears gold and (ba­
rn opd jewelry and until recently drove only 
big Cadillacs add Lincoln's. He bode out the 
i9 6 f  earthquake by clinging to the fins of the 
Cpddy he owned a t d ie  t i m /
/  Fred says the thing helikes m osfabbut 
cruises is only paving tp-unpaclcandpepack 
once. / s h i p  i / a  24-hpur-a-daydeson, with 
lots of shore  excursions fo rv a r ie t /  Escape 
and/relaxation are, his gopfe. H e /o e sn ’t take 
a cell phone on \/c a tip n  and claim s to never 

isked Wiggles to bless-thdir ba- have c / l e d  home from a cruj

ia, they once rode anny fru cks 
he jungle-to, see  bull ra ting . The 
running stam ina from two 

■ and a dozen eggs.a day, F red  '  
gers didn’t seem  to be looking 
t theyreally coveted that red 
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f lipstick. /  /  /  J
to China in 1982,. £0 p l a c e s /  
ais had nhver seen ahon-Cl; 
Struck-hy h er unusiial app-ear-

routinely the only black person 
i and says she-lovedpeing con- /

/ /  /  love the e /ra-thopough  searph-
juards suspicions of h e r  color or
• maybe just hgr se lf-assu rance /
let it ruin a  fpip. / '  /

an make friends with a n y o n /”

en in shijSs that had hples in 
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>les didn’t want to get off die7 b o a t 
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“Why woula I wpnt to know we jus 
$5Q;000 forfeiture?” he saja.

/F r e d  and Wiggles’ 80m cru ise /set fdr 
/February, is jdally  tw /conseoutive seven-day 
trips op twpdifferent/siiipsKbne to m e western 
C arib b ea / and oneto  theeasten /C aribbean. 
Rigjit now, the Apkerspbs a r 
tiyely close to tlye Upifed State 
terrorism  worries.Jdi course 
about the flu-probfems, b u t ... 

ghtened into slaying home/
And the truth is, Wiggles 

tainly re fe r/a n d  do h er cpntortiot 
talent pight, Fred  said. 
show /uSiness, a n d sp b ju s t < 
fans

B //porter Sheila Tooniey can be re, 
stoomey@adn.com, 257-4341.

sophisticated  algorithm s to spot e-mail with spam  
characteristics and block them. Companies th a t han­
dle e-mail also trad e  blacklists of known spam  ad­
dresses. '

But spam m ers have developed counterm easures. 
They will som etim es use a  nonsensical series of num ­
bers or m isspell words to throw off the  anti-spam  
screening software. When screening software is look­
ing for a  particu la r type of spam  from the  United 
States, the junk  e-m ailers may route their m essages 
through an overseas server to defeat the sc reen ing ..

Service providers have lobbied Congress and  the 
sta tes to enact stronger laws to fight spam. While bills 
introduced in C ongress have not become law, 26 
s ta te s  have anti-spam  laws, said  Sorkin, the John  
M arshall professor.

Although m ost c-mail users resen t receiving spam, 
getting laws passed hasn’t been easy.

“I t’s  partly  been because of concerns about com­
m ercial free speech,” Sorkin said. “But it’s also been 
the  power of the m arketing lobby.” Large, legitim ate 
com panies tha t use e-mail have been afraid th a t any 
ban on spam  could also p reven t them  from using e- 
mail for m arketing purposes.

D espite laws and technology, however, experts say 
spam  is unlikely to go away and in som e ways is m ore 
pernicious than  viruses. Virus c reato rs generally  
don’t m ake any money, doing the ir m isdeeds for the 
challenge or thrill. B ut there  a re  real financial incen­
tives for spam m ers.

It costs a fraction of a  penny to send one e-mail — 
m uch less than  the costs of telem arketing and trad i­
tional d irect mail — because thousands or even mil­
lions of m essages can be sent a t the push of a  button. 
And a response ra te  far less than the 2 percent target 
of m any direct-mail cam paigns can earn  a decent Hy­
ing for a  spam m er, som etim es into six figures.

N evertheless, e-mail providers a re  determ ined to 
fight the rising spam  tide.

"Spamm ing is the cyber-version of ‘Whack a  Mole,’
” G raham  of AOL said, referring  to the  old carnival 
gam e consisting of mechanical moles that players try 
to hit on the heads with mallets, only to see them  pop 
up elsewhere. "But we’re  whacking the mole with ev­
e r / ,  Ling we’ve got.”

mailto:stoomey@adn.com
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S tu d y : S p a m  costs b u sinesses $13 b illio n
N EW  Y O R K  (AP) - A l l  those junk e-mail messages may promise instant wealth, but they can be quite painful to the bottom line.

1
A study to be released this week attempts to quantify the annual cost of spam: $8.9 billion for U.S. corporations, $23  billion for European businesses 
and another $500 million for U.S. and European service providers.
Marten Nelson, an analyst at Ferris Research, says that while most spam can be deleted in one second, occasionally someone is duped into clicking .je  
message. It also takes time to track down legitimate messages mistakenly tossed by inaccurate spam filters.
Breaking down the costs

Figuring it takes 4.4 seconds on average to deal with a message, the messages add up to $4 billion in lost productivity for U.S. businesses each year.
Another $3.7 billion comes from companies having to buy more powerful servers and more bandwidth as well as divert staff time. The rest is 
attributable to companies providing help-desk support to annoyed users.
The costs are less in Europe because spam isn't as big of a problem, Nelson said. But in future calculations, Nelson said he may have to add the costs of 
wireless spam, a growing problem in Europe as text messaging gets more popular.

Copyright 2003 Tho Associated Press. All rights rcscrvod. This material may not be published, broadcast, rewritten, or redistributed.

Find this article at:h!tp:/Avww.cnn.ccnV2C03/TECH/bi2teclV01/03/spanicosls.ajv1ndex.mrri

□ Check the box lo include the list ol links referenced In tho article.
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S t u d y :  S p a m  c o s t s  U .S .  c o r p o r a t i o n s  $ 8 .9 B  p e r  y e a r

NEW  YORK (AP) —  All those junk e-mail messages may promise instant wealth, but they can be 
quite painful to the bottom line.

A study to be released Monday attempts to quantify the annual cost o f sp an t£ 8 .3  M llioaforU .S . 
corporations, $2.5 billion for European businesses and another $500 million for U.S. and European 
service providers.

Marten Nelson, an analyst at Ferris Research, says that while most spam can be deleted in one 
second, occasionally someone is duped into clicking the message. It also takes time to track down 
legitimate messages mistakenly tossed by inaccurate spam filters.

Figuring it takes 4.4 seconds on average to deal with a message, the messages add up to $4 billion 
in lost productivity for U.S. businesses each year.

Another $3.7 billion comes from companies having to buy more powerful servers and more 
bandwidth as well as divert staff time. The rest is attributable to companies providing help-desk 
support to annoyed users.

The costs are less in Europe because spam isn't as big o f a problem, Nelson said. But in future 
calculations, Nelson said he may have to add the costs of wireless spam, a growing problem in 
Europe as text messaging gets more popular.

Copyright 2002 The Associated Press. A ll rights reserved. This material may not be published, 
broadcast, rewritten or redistributed.

Find th is  a rtic le  a t:
http://wwiv.usatoday.com/tech/news/2003-01-03-spam-costs_x.htm 

r  Check the box to include the list of links referenced in the article.
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E ditorial Desk | September 13,2002, Friday
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(NYT) 632 words
Late Edition - F in al, Section A , Page 26 , Column 1

a b s t r a c t  - Editorial on scourge o f  e-mail spam, which some experts 
fear could so swamp systems that e-mail will become virtually unusable 
It will come as no surprise to anyone with an e-mail account that tne 
scourge o f  spam has reached near-intolerable levels. One new study 
estimates that this year 7.3 billion e-mail messages will be sent each day, 
and spam — bulk, commercial e-mail — wilt m ake up-nearly one-third o f 
it. Increasingly, opponents o f  spam are using federal and state law to 
fight back. This growing movement is worthwhile, and deserves support 
from Congress, federal agencies, state legislatures and the courts.

Spam is popular with direct marketers for obvious reasons. Junk mail 
requires U.S. postage, but junk e-mail can be sent almost without cost. 
Computer time is cheap, and CD's containing millions o f e-mail 
addresses sell online for about $150. For recipients, however, spam is far 
from free.. Businesses report that unwanted e-mail is significantly 
reducing worker productivity and overloading computer-system 
capacity. Individuals are spending countless hours, both at the office and 
at home, sifting through their e-mail queues to weed out spam. Since this 
is an imperfect science, e-mail users often lose important, non-junk e- 
mail in the process.

Editorials/Op-Ed

1«  a  m m
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About NYTDioital 
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Preferences 
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Sorry, Archive purchases are currently unavailable. Please try again 
shortly. I f  the problem persists, please contact Customer Service.

Start the day informed with home delivery of The New York Times 
newspaper. Click Here for 50% off.

Copyright 2003 The New York Times Company I Privacy Information

LOG IN
REGISTER NOW.
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N EW  YO R K  T IM E S  ENDORSES ANTI-SPAM EFFORT

Washington, DC, September 13,2002 -  T heN ew  YarkTrm estoday published 
an editorial strongly supporting TRAC's, and other, efforts to reduce spam.

The Times commented on the TRAC position as follows:

This month the Telecommunications Research and Action Center and 
other consumer groups petitioned the Federal Trade Commission to 
prohibit e-mail that disguises its commercial intent by using a phony 
subject line or by misrepresenting the sender. They are also asking the 
agency to require spammers to offer recipients a way to "unsubscribe" — 
to get themselves.removed from a  spammers' list - and to make it illegal 
to ignore such requests. These proposed rules fall squarely within the 
F.T.C.’s mandate and deserve prompt action.

The full editorial can be viewed at http://www.nviimes.com.

TRAC urges all consumers to support its petition by going to http://www.banthespam.org 
and enlist in the battle against spam  Give us your stories on how you have been harmed by 
spam. We want to know in particular whether:

1. You had to spend more money on e-mail because o f spam.
2. You had to create a new e-mail address or multiple addresses to avoid spam.
3. You had to cancel an account or open a new one because o f the amount o f spam.
4. You lost desired e-mail because o f deleting spam.
5. You suffered adverse employment consequences because o f spam on your machine.
6. You had any other loss, embarrassment or incident related to spam.

With your permission, TRAC will bring these examples to the Federal Trade Commission to 
help document the damages being suffered by consumers from unwanted commercial e-mail.

© Telecommunications Research a n d  Action Center, 1999, a ll rights reserved.

Click here to sign up to receive TRAC releases by email. If  you are currently receiving releases and would like 
to unsubscribe, please click here.

Horn® AboutTRAC WebPricer Order Chart Calling Plana Help

http://trac.policy.net/proactive/newsroom/release. vtml?id=l 9500 01/06/2003
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H o m e  
A b o u t 
S p a m

>Should t hit 
remove?

H e lp  fo r  
U se rs  

H e lp  fo r
S y sa d m in s  Basically, you've just experienced what many call "rule #1": Spammers lie.

H e lp  fo r
M a r k e te r s  Remove lists d o n 't w ork. Even the United States government has noticed this: "We are 

F A O S  ^ so w°rkm g on (spam) cases that involve claims that you can opt out, when in fact what 
j 0 jn  j j s clicking on the link to unsubscribe will do is simply verify that you have a valid e-mail

1 1 address, so that you can then get lots o f spam instead o f a little," said Howard Beales,
jn  °  s director o f  the FTC's Bureau o f Consumer Protection. In this story. Computerworld o f 

-- - - - - - -  New Zealand documents an experiment in which they demonstrate that remove lists really
A b o u tU s  don't work.
E d i to r 's

P a g e  Don't waste your time trying to jum p through the spammers' hoops. Plenty o f people have
documented the fact that not only do remove lists not work, they do exactly what Mr. 
Beales says: they verify to the spammer that your e-mail address is good, and so then they 
put it on the premium CD and sell it to the next spammer for even more money.

In one case, an anti-spammer went to a remove-Iist web site and noticed that he'd been 
removed from the list, supposedly, even though he hadn't given them hie address. So, he 
went into debugging mode, using telnet to access the raw HTML o f  the server directly, 
and discovered that it just gave you the same answer no matter what. In other words, the 
whole thing was a complete and utter fraud. Some spammers put more effort into their 
fakeiy, but in the end it comes down to the same thing: it does you no good to fellow the 
removal instructions.

Scott Hazen Mueller /  E-mail me

Should I h it " re m o v e " ?

A lot o f the spam that we get and that people write to us about comes with instructions on 
how to "remove yourself from our list". Yet, more often than not, the remove instructions 
don't work. Why is this?

http://spam.abuse.net/spam/overview/remove.shtml 01/03/2003

http://spam.abuse.net/spam/overview/remove.shtml
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A b o u t th is  site
H o m e  
A b o u t 
S p a m  

H e lp  fo r
U se rs  Our aim with spam abuse.net is to provide the best collection o f  anti-spam links and

resources to be found anywhere on the Internet. I f  you know o f a page or site or story that 
would be o f interest to the anti-spam community, don't hesitate to bring it to our attention. 
We also gladly accept new writeups, images and icons from the original creators) or with 
their permission.

H e lp  fo r  
S y sa d m in s  

H e lp  fo r  
M a rk e te r s

F A Q S  
J o in  U s 

L in k  to  Us 
S ite  In d e x  
A b o u t U s 
E d i to r 's  

P a g e

Who are we? We're Intemetters with a collective century-plus o f experience in the online 
world. Our cast includes

• Scott Hazen Mueller. Editor-in-Chief, Chairman and Founder o f  CAUCE US. and 
Director o f  International CAUCE (iCAUCE);

•  Fiete Brooks, pb@zorch.sf-bav.org. Tools Department;
•  John Levine. johnl@ abuse.net. Scams Department;
•  Doug Muth. dmuth@zorch.sf-bav.org. Good Sites List;
•  Aliza Panitz, buglady@abilitv.net. News Flashes;
•  David Wright, dww@zorch.sf-bav.org. Other Voices.

This site is sponsored bv Scott Hazen Mueller and is hosted by

H  ■  A 11 • -  I S F - f  i y . O R G  / \

-4y

San Frandseo Bay Una Puhtic-Acceu UNIX

Oh, yeah. We get awards from time to time. About half o f  the places that have written to 
notify us about an award have disappeared to one degree or another. Here are the ones that 
are still extant as o f 5 M ar 1999.

Cool Central Site o f the Hour for Friday. November 1. 1996 at 3 AM.

Cool Central Site o f the Day for Thursday. January 8. 1998. Still waiting
for that threepeat, guys.

http://spam.abuse.net/bits/about.shtml 01/03/2003

mailto:pb@zorch.sf-bav.org
mailto:Levine.johnl@abuse.net
mailto:dmuth@zorch.sf-bav.org
mailto:buglady@abilitv.net
mailto:dww@zorch.sf-bav.org
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2002 State Spam Laws
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m i l l  o / ;  S t a t e  t e g t s l a t u h e s

S t a t e  L a w s  r e l a t i n g  t o

U n s o l i c i t e d  C o m m e r c i a l  o r  B u l k  E - m a i l

( S P A M )

August 2, 2002

Twenty-six states have enacted laws regulating unsolicited commercial or bulk electronic mail 
advertising. These laws generally:

• Prohibit misrepresenting or falsifying the origin o f or the routing information on messages; 
using a third parties Internet address without permission, or including misleading information 
in the subject line of a message. Some states also prohibit the sale or distribution of software 
that is designed solely to falsify or forge the point of origin of or the routing information on 
e-mail messages.

• Require certain information, such as a toll-free telephone number or valid e-mail address, be 
included in the message so that recipients can opt out of receiving any future messages.

• Require labeling in the subject line of a message, to indicate whether the message contains an 
advertisement (e.g., ADV:) or materials that may only be viewed, purchased or possessed by 
adults (e.g., ADVrADLT).

A rkansas A rk. S tat. § 5-41-205

C alifornia Calif. Business & Professions Code §§ 
17538.4 to .45

C alifornia Calif. Penal Code § 502

C olorado Colo. Rev. S tat. §§ 6-2.5-101 to -105

Connecticut Conn. Gen. S tat. § 53-451

D elaw are Del. Code tit. 11 §§ 937 - 938

Idaho Idaho Code § 48-603E

Illinois 11. Comp. S ta t  8 1 5 ILCS 511/1 to /1 5 ,720 1 
ILCS 5/16D-3 1

| Iowa Iowa Code §§ 714E.1,714E.2

K ansas 2002 S.B. 467

Louisiana | La. Rev. S tat. §§ 73.1,73.6

1 n f? . 12/17/2002 1:13 PM



2002 Stale Spam Laws
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----  - - — —
M ary land M d. Code § 13-319 (2002 H.B. 915)

, M innesota M inn. S tat. § 325F.694 (2002 S.B. 2908)

M issouri M o. Rev. S ta t  §§ 407.1120,407.1123, 
407.1126,407.1129,407.1132

N orth
C aro lina

N.C. Gen. S ta t. §§ 14-453,14-458

N evada Nev. Rev. S ta t  §§ 205.492,205.511 to .513, 
41.705 to .735

Ohio Ohio Rev. C ode §§ 2307.64, (2002 S.B. 8)

O klahom a O kla. S tat. t i t  §§ 776.1 ,776.2 ,776.3 ,776.4

Pennsylvania Pa. Cons. S tat. tit. 18 § 5903 (1999 S.B. 262, 
Act. No. 25)

R hode Island R.I. Gen. Law s §§ 6-47-2,11-52-4.1,11-52-1, 
11-52-2,11-52-6

S outh
D ako ta

S.D. Codified Law s § 37-24-37 (2002 S.B. 
183)

Tennessee Tenn. Code §§ 47-18-1602,47-18-1604, 
47-18-2501,47-18-2502

U tah U tah Code §§ 13-34-101 to -104 (2002 H.B. 
80)

V irginia Va. Code §§ 18.2-152.4,18.2-152.12
1

W ashington W ash. Rev. Code §§ 19.190.010 to .050

W est
V irginia

W. Va. Code §§ 46A-6G-1 to -6G5

W isconsin W is. S ta t  § 944.25

National Conference of State Legislatures 

INFO@NCSL.ORG (autoresponse directory)

Denver Office:

7700 East First Place 

Denver, C O  80230 

Tel: 303-364-7700 

Fax: 303-364-7800

Washington Office:

n44  North Capitol Street, N.W., Suite 515 

Washington, D.C. 20001 

Tel: 202-624-5400 

Fax: 202-737-1069

Visitor counts for this page.

mailto:INFO@NCSL.ORG
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Close Window

From: helpmfa9w85nq4t890919143S@yahoo.com •

To: lesgara@yahoo.com 

Date: Thu, 19 Dec 2002 04:47:51 -0800 
Subject: How to Find a Mortgage Lender

We have tried to reach you via phone and got no answer so we wanted to email and say your mortgage rate has 

been approved.
You have been selected for a 100% no cost to you Mortgage quote that could turn into 30/yr 5.9% Fixed Rates. 

Click Here

>

>

>

How do you know

I got up to my little room and said my prayers

No one likes arrogance

U  E]

http://us.f415.mail.yahoo.com/ym/ShowLetter?box=spam&MsgId=4123_3059561_588_l... 1/27/2003
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Close Window

From: "Ak ;n Concepts" <offers@aldenconcepts.com> 

To: lesgera@yahoo.com 
Date: Wed, 8 Jan 2003 19:48:41 -0500

T his is a g rea t p ro d u c t fo r  su bm ittin g  y o u r w ebsite  to th ousand s o f  search  en g ines! E asy  
to u se  and  o v er 30 ,0 0 0  en g in es and  links!

•  Register your pages with over 1000 search engines and Directories in minutes.
•  Post your links to over 500,000 link pages.
•  Submit as many of your URLs as you I'ke at no additional cost.
•  48 Hour, Priority Paid Submission on Altavista, HotBot, Inktomi, LookSmart, MSN, Overture, Slider, whatUseek and 

many others.
•  Analyze h r ,« well your web site ranks on major engines.
•  Optimize your web pages to improve search engine ranking.

W ith over 1 ,500,000 copies downloaded, Subm itW olf PRO Is the leading submission program  on the  in te rne t 
today.

= = = = = = = = = = = = = = = = =  Dl S C LA IM ER = = = = = = = = = = = = = = = =
This E-mail is sent in compliance with strict anti-abuse and NO SPAM regulations.
The message was sent to you as a response to your ad,
an opt-in opportunity, your address was collected as a
result of you posting to one of my links, reviewing
your web site, you answering one of my classified ads,
or you have sent me an E-mail, or you unknowingly had
your E-mail added to an opt-in mailing list, or we purchased
your name and E-mail address from an opt-in list that you
signed-up for and requested more s-biz information.

Benefits

r i  , I C K  H F . R E !  S U B M I T  W O L F  P R O  5  ! !

http://us.f4 l5.mail.yahoo.com/ym/ShowLettei?box=spam&MsgId=3321_2525748_22JS2... 1/27/2003
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Alaska State Legislature

State Capitol 
Juneau, Ak 99801-1182 
(907) 465-4954 
Fax: (907) 465-2418

M E M O R A N D U M

Date: February 12, 2003

To: Suzi Lowell, Chief Clerk

From: Representative Tom Anderson, Chairman 
House Labor & Commerce Committee 1

Re: House Labor & Commerce Committee Schedule

The House Labor & Commerce Committee has scheduled to hear the 
following bills:

W ednesday, F ebru ary  19th at 3:15 pm. Room 17 

+ * HB 36 -  Electronic Mail 

+ * HB 85 -  Credit Reports

Friday, F ebruary  21st at 3:15 pm. Room 17 

+ * HB 91 -  Retired Peace Off Cola/Medical Benefits

- Teleconferenced
- First Hearing in First Committee of Referral
- Bill was Previously Heard/Scheduled

Rep. Tom A nderson, C h air
Rep. Bob Lynn, Vice - Chair 
Rep. Nancy Dahlstrom . M em ber 
Rep. Carl Gatto, M em ber 
Rep. Norm an Rokeberg, M em ber 
Rep. Harry Crawford, M em ber 
Rep. David Guttenberg, M em ber

H o u s e  L a b o r  &  C o m m e r c e  C o m m i t t e e





M e m o r a n d u m

To: Representative Anderson
Labor and Commerce Chair

From: O livia Powell for
Representative Chenault

Date: April 16,2003

Re: House B ill 47

I just wanted to let you know that we will be using a sponsor substitute for this bill. As 
soon as we have it ready, we will get you a copy along with the rest of the committee 
packet.

If you have any questions please call. 
465-3779



A Discussion On the Use of Credit 
Information and Scoring for 
Insurance

3/27/2003

X
fairlsaac. Topics

1. Introduction and Objectives
2. Fair, Isaac and Company, Inc.
3. Fair Credit Reporting Act
4 Predictiveness
5. Fairness
6. Accuracy
7. Inquiries
8. Current Operations

X
fairlsaac. Topics

9. Statistical Correlation 
10-Scoring Definitions
11. Scorecard Examples
12.Resulls
13.Usage of Insurance Bureau Scores 
14.Summary
15.Questions& Answers

X
fairlsaac Introduction and O bjectives

It • Provide facls on the use of insurance bureau 
scores
Answer questions on insurance bureau 
scoras

X
fairlsaac. Fair, Isa a c  & Company, Inc. X

fairlsaac Fair, Isaac  & Company, Inc.
• Founded in 1956, by • Industries served

P C

"Jffj

• William R. Fair
• Earl J. Isaac

• Starting out
■ Better credit decisions by statistics than 

! traditional judgmental methods
• Now

p |

• Insurance, Finance Sen/ices, 
Government, E-Business, 
Telecommunications

• Global experience
• Offices and representations on 6 

continents

I ® ■ Better Decisions Through Data

©2003 Fair, Isaac and Company, Inc.
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Xfairlsaac.
A Discussion On tho Uso of Credit 
Information and Scoring for 
Insurance

ByEddy Lo
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1. Introduction and Objectives
2. Fair, Isaac and Company, Inc.
3. Fair Credit Reporting Act
4 Predictiveness
5. Fairness
6. Accuracy
7. Inquiries
8. Current Operations

X
fairlsaac Topics

9. Statistical Correlation
10,Scoring Definitions
11.Scorecard Examples
12. Results
13.Usage of Insurance Bureau Scores
14.Summary
15.Questions & Answers

X
fairlsaac Introduction and O bjectives

!r • Provide facts on the use of insurance burc 
scores

Vrf • Answer questions on insurance bureau 
[ { scores

X
fairlsaac Fair, Isa ac  & Company, Inc.

• Founded in 1956, by
• William R. Fair
• Earl J. Isaac

• Starling out
• Better credit decisions by statistics than 

traditional judgmental methods
> Now

• Better Decisions Through Data

X
fairlsuac Fair, Isaac  & Company, Inc.

f m

Industries served
• Insurance, Finance Services, 

Government, E-Business, 
Telecommunications

Global experience
• Offices and representations on 6 

continents

Page 1 ©2003 Fair, Isaac and Company, Inc.
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Fair C redit Reporting Act
fairlsaac. (FCRA)

Original statute in 1970
Major amendments in 1996; effective 
September 30,1997
Requires “consumer reporting agencies" to 
adopt procedures governing accuracy, 
relevancy, access to and utilization of 
“consumer reports”
Allows consumers access lo their files and a 
complaint procedure

Fair C redit Reporting A ct 
fairlsaac (con t’d)

• Requires users of consumer reports to certify 
the permissible purpose(s) and use only for 
certified (permissible) purpose(s); and to give 
FCRA adverse action notices

• Imposes accuracy-oriented obligations on 
furnishers of information

%  Fair Credit Reporting Act 
fairlsaac (con t1)_________________________

« Permissible purposes
• Court order or written instructions of 

consumer
« Use in connection with a credit 

transaction involving lhe consumer; credit 
extensions/review of accounts/collections

• Use for underwriting insurance 
« Employment

n
fairlsaac. Fair C redit Reporting Act

_ ‘
©i

4  A

If) Li

T *

• Permissible purposes (cont’d)
• Use by person with other legitimate 

business need for infonnation in 
connection with a business transaction 
initiated by the consumer, or to review an 
account to determine whether the 
consumer continues to meet the terms of 
the account

u
fairlsaac Fair Credit Reporting Act

SS

_  S ^1

h

,  A

r f

• Permissible puiposes (cont'd)
• Prescreening: Use forlmnsaction not 

initiated by consumer" for “firm offer of 
credit or insurance”, permit conditioning 
the offer on verification of infonnation in 
credit report or application to ensure that 
consumer still meets the prescreen 
criteria at lime of acceptance; may also 
condition offer on information in 
application meeting pre-established 
criteria, or on the furnishing of required 
collateral as disclosed in the offer

H  P red ictiveness
fSlflSQQC Rank Ordorlng

Homr owner

Pago 2 0  2003 Fair, Isaac and Company, Inc.
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Fair C redit Reporting Act
fairlsaac. (FCRA)_______________________

• Original statute in 1970
• Major amendments in 1996; effective 

September 30,1997
» Requires “consumer reporting agencies" to 

adopt procedures governing accuracy, 
relevancy, access to and utilization of 
"consumer reports”

e Allows consumers access to Iheir files and a 
complaint procedure

p ' Fair Credit Reporting Act 
fairlsaac (cont’d)

• Requires users of consumer reports to certify 
the permissible purpose(s) and use only for 
certified (pennissible) purpose(s); and to give 
FCRA adverse action notices

• Imposes accuracy-oriented obligations on 
furnishers of information

Fair C redit Reporting Act 
fairlsaac (con t’)________________________

• Permissible purposes
• Court order or written instructions of 

consumer
• Use in connec ‘'on with a credit 

transaction i* -.wing the consumer; credit 
extensions/review of accounts/collections

a Use for underwriting insurance
• Employment

X
fairlsaac Fair Credit Reporting Act

Permissible purposes (cont’d)
.  Use by person with other legitimate 

business need for information in 
connection with a business transaction 
initiated by the consumer, or to review an 
account to determine whether the 
consumer continues to meet the terms of 
the account

fairlsaac Fair C redit Reporting Act

m

© l '

a

w

• Permissible purposes (cont’d)
• Prescreening: Use for'transaction not 

initiated by consumer’ for “firm offer of 
credit or insurance", permit conditioning 
the offer on verification of information in 
credit report or application to ensure that 
consumer still meets the prescreen 
criteria at time of acceptance; may also 
condition offer on information in 
application meeting pre-established 
criteria, or on the furnishing ol required 
collateral as disclosed in the offer

P red ictiveness
ta irlsau '. Hank Ordoilng

Homeowner

Page 2 6  2003 Fair, Isaac and Company, Inc,
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^  P red ictiveness
fairlsaac Rank Orrioring

Par«orul Auto
fairlsaac. P red ictiveness

Low scores correlate with high loss ratio 
relativities
High scores correlate with low loss ratio 
relativities
Validated by
• Insurers
• Tillinghast

fa irlsaac F airness
Data Elements Used
• Balances
• Collections
• Delinquencies 
■ Inquiries
• Limits
• Payment Dates
• Payment Due Dates
• Public Records
« Trade Line Open and Close Dates
• Trade Line Types

K
fairlsaac F airness (cont’d)

• Data Elements Not Used
• Age
• Disability
• Gender
• Health Status
• Income 
» Location 
« Marital Status

f t
fairlsaac F airness

J | T
o Data Elements Not Used (cont’d) 

■ Nationality 
• Net Worth
• Occupation

vvJ « Race
• Religion

o • Sexual Orientation
o « 2p Codes

fairlsaac F airness (cont’d)
Income Study by an Insurer
• Flat relationship between income levels and 

scores
Virginia Bureau of Insurance
. ‘Use of Credit Reports in Underwriting', 1999 

report
• To the Senate Commerce and Labor 

Committee of the the General Assembly of 
Virginia

• ”... Nothing in this analysis leads the Bureau 
to the conclusion that income or race alone 
is a reliable predictor of credit scores thus 
making the use of credit scoring an 
ineffective tool lor redlining...."
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. H  P red ictiveness
fairlsaac. Rank Ordering

Ptraonjl Auto
fairlsaac P red ictiveness

Low scores correlate with high loss ratio 
relativities
High scores correlate with low loss ratio 
relativities
Validated by
• Insurers 
■ Tillinghast

n  c .
fairlsaac Fairness

Data Elements Used
• Balances
• Collections
• Delinquencies
• Inquiries
• Limits
• Payment Dates
• Payment Due Dates
• Public Records
• Trade Line Open and Close Dates
• Trade Line Types

fairlsaac F airness (cont’d)
Data Elements Not Used
• Age
» Disability
• Gender
• Health Status
• Income
• Location
• Marital Status

x  c ■fairlsaac Fairness
Data Elements N ot Used (cont'd)
• Nationality
• Net Worth 
« Occupation
• Race
• Religion
• Sexual Orientation
• Zip Codes

fairlsaac Fairness (can t’d)
Income Study by an Insurer
• Flat relationship between income levels and 

scores
Virginia Bureau of Insurance
« ‘Use of Credit Reports in Underwriting’, 1999 

report
• To the Senate Commerce and Labor 

Committee of the the General Assembly of 
Virginia

• ”... Nothing in this analysis leads the Bureau 
to the conclusion that income or race alone 
is a reliable predictor of credit scores thus 
making the use of credit scoring an 
ineffective tool for red lin ing ... .”
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fairlsaac A ccuracy
FCRA mandate correction process 
1992 Study
■ Commissioned by Consumer Data 

Industry Association
• Based on 15,202 declines
• 2% dispute on declines

MVR accepted by most regulators
• higher error rates

X
fairlsaac Inquiries
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fairlsaac. Inquiries

Peraonnl Aulo

fairlsaac Inquiries
Predictive of loss ratio relativities
Fair, Isaac includes consumer-initiated 
inquiries
Fair, isaac excludes inquiries for
• Marketing / prescreening
• Account reviews
• Insurance

fairlsaac. S ta tis tica l Correlation
Personal property
• 230,000 policies with claims
• 1,000,000 policies without claims
• 11 archives
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FCRA mandate correction process 
1992 Study
■ Commissioned by Consumer Data 

Industry Association
« Based on 15,202 declines 
• 2% dispute cn declines 
MVR accepted by most regulators
■ higher error rates
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• Account reviews
• Insurance

X
fairlsaac. S ta tis tica l Correlation
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fairlsaac. Statistical Correlation (cont’d)
Homeowner univariate analyses
• Number of adverse public records
• Months since most recent adverse public 

record
. Number of trade lines 60+- days 

delinquent in last 24 months
• Number of collections
• Number of trade lines opened in the last 

12 months

., X Statistical Correlation
fairlsaac Homeowner HO - 3
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X Statistical Correlationfairlsaac. H o m e o w n e r  HO - 3
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fairlsaac S ta tis tica l Correlation (cont’d)
« Homeowner univariate analyses 

o Number of adverse public records
• Months since most recent adverse public 

record
• Number of Irade lines 60+ days 

delinquent in last 24 months
< Number of collections
• Number of trade lines opened in the last 

12 months
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fairlsaac. S ta tis tica l Correlation (cont’d)
. Personal auto

• 350,000 policies with claims
• 1,000,000 policies wiihout claims 

„ > 6 archives

fairlsaac S ta tis tica l Correlation (cont’d)
» Personal auto univariate analyses

o Number of adverse public records
a Months since most recent adverse public 

recordM
a Number of trade lines 60+ days 

delinquent in last 24 months
a Number of collections
a Number of trade lines opened in the last 

12 months

S ta tis tica l Correlation
lairlSCUlC P e r s o n a l  A u to m o b ile

Number ol Adverse Public Record*

M  S ta tis tica l Correlation
fairlsaac. Porsonnl Automobile?

Months Since Most Recent Adverse Public P .cord
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S ta tis tica l Correlation
fairlsaac P e r s o n a l  A u to m o b ile

Numbor of Trade Linos 60* Day* Delinquent In Last 24 Month*
H  S ta tis tica l Correlation

fairlsaac P e r s o n a l  A u to m o b ile

Nurrrfior of Collection*
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xfairlsaacS ta tis tica l Correlation (cont’d)
« Personal auto

« 350,000 policies with claims
• 1,000,000 policies wilhout claims1

• • 6 archives

XfairlsaacS ta tis tica l Correlation (cont’d)
• Personal aulo univariate analyses

• Number of adverse public records
• Months since most recent adverse public 

record
» Number of trade lines 60+ days 

delinquent in last 24 months
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• Number of collections
• Number of trade lines opened in the last 
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X  S ta tis tica l Correlation
Fairlsaac P e r s o n a l  A u to m o b ile

Number of Trrd« Llr.rs Opened in tho I .nit 12 Months
fairlsaac. Scoring Definitions

A score lor an insurance risk
• Is a numeric summary
• Of the impact on loss ratio relativity
• Based on a certain set of predictive 

characteristics of the risk
A model/scorecard is an algorithm, a table, or 
a piece of computer softv/are
• That will calculate a score

Based on a certain set of characteristics 
Provided for a risk

fairlsaac. Scoring Definitions (cont’d)
The 4 reason codes for a score are the 4 
reasons that contributed most significantly, 
positively or negatively, lo the calculation of a 
store

X
fairlsaac. Sco recard  Exam ples

n t
a
i f e - i

1 0

| -i • Simple homeowner scorecard 
• Overlapping characteristics 

fj • weights adjusted

X  S co recard  Exam ples
fairlsuac Sfmplo Homoowner Scorocard

Number Adverse Public Records
zero

30
one or more 

0
Months Since Most Recent Adverse Public 
Record
no public record 

30

less than 48 

0
48 or more 

10
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X  S ta tis tica l Correlation
Fairlsaac P e r s o n a l  A u to m o b ile

Number ol Trade Line* Opened In lhe Ln»t 12 Month*
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X
fairlsaac Scoring Definitions

• A .score for an insurance risk 
■ Is a numeric summary
• Of the impact on loss ratio relativity
• Based on a certain set of predictive 

characteristics of the risk
A model/scorecard is an algorithm, a table, or 
a piece of computer software
• That will calculate a score 

Based on a certain set of characteristics 
Provided for a risk

fairlsaac Scoring Definitions (cont’d)
• The 4 reason codes for a score aro lhe 4 

reasons that contributed most significantly, 
positively or negatively, lo the calculation of a 
score

fa irisaa i. S co recard  Exam ples

Simple homeowner scorecard 
• Overlapping characteristics 

« weights adjusted

X  Scorecard  Exam plesFainSaaC. Simplo Homeowner Scorocnrd
Number Adverse Public Records

zero
30

one or more 
0

Months Since Most Recent Adverse Public 
Record
no public record less lhan 48 48 or more

30 0 10

X  Sco recard  Exam ples
Fairlsaac. simplo Homoownor Scorecard

. ̂  . Number of Trade Lines 60+ Days Delinquent in 
Last 24 Months

zero one two or more

25 10 0

Number of Collections
zero
20

one or more 
0
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%  Sco recard  Exam ples
fairlsaac, simple Homoownor Scorocnrd

Number of Trade Lines Opened on the Las' 12 
((t Months

one two three lour or morezero
20 10

fairlsaac R esu lts
Insurance Bureau Scores Vs. Loss Ratio
Relativities
• Multivariate analysis - homeowner (H01, 

H02, H03, H04, H06, dwelling fire)
« Multivariate analysis - personal auto (non­

standard, standard minimum limits, 
standard above minimum limits, preferred 
minimum limits, preferred above minimum 
limits)

• Risk ranking

fairlsaac R esu lts
Insurance Bureau Score Vs. Loss Ratio 
Relativities (cont'd)
• Development vs. validation datasets
• Validation (handouts)
• Tillinghast study; Conclusion, page 5; 
“. ..T h e  d a ta  lor all com pan ies included in this study  
excep t C om pany 2  Indicates a t le as t 99%  
probability that a  relationship ex ists . T h e  data  for 
C om pany 2  indicates a  92%  probability that tharo
is a  relationship. A laym an 's Interpretation of this 
resu lt could  b e  Ihal it is very likoly the ro  is a 
correlation be tw een  Insurance B ureau  S co res  and  
lo ss  ratio relativities."

U sage of In su ran ce  Bureau 
fairlsaac S co res

Facilitate
• underwriting applications
• underwriting investigation 
« tier placement

Illustration of 
fairlsaac Underwriting A ccep tan ce
to ©
« 1.4
i
0 05

1to
s  650-074 675-699 700-724 723-749
J  o o640-660 Scoro Range

refenal

750-774

Illustration  of 
fairlsaac U nderw riting Tier P lacem ent

.M0 650-474 675-699 700-724 725-749 750-774 775-759 IM*

!( r j Score Ftanye
u iu i nr-ut
•«f•(••! tililltl

Paged © 2003 Fair, Isaac and Company. Inc.



3/27/2003

Scorecard  Exam ples
fdlflSQQC. Simple Homoowner Scorecard

„  „  . Number of Trado Lines Opened on the Last 12 
' lp« Months

one iwo three lour or morezero
20 10

X  D ,fairlsaac R esults
Insurance Bureau Scores Vs. Loss Ratio
Relativities
• Multivariate analysis - homeowner (H01, 

H02, H03, H04, H06, dwelling fire)
• Multivariate analysis - personal auto (non­

standard, standard minimum limits, 
standard above minimum limits, preferred

. minimum limits, preferred above minimum 
limits)

• Risk ranking

fa irl.Jac. R esults
Insurance Bureau Score Vs. Loss Ratio 
Relativities (cont’d)
• Development vs. validation datasets
• Validation (handouts)
• Tillinghast study; Conclusion, page 5; 
“...the data lor all companies included in this study 
except Company 2 indicates at least 99% 
probability that a relationship exists. The data for 
Company 2 indicates a 92% probability that thoro 
is a relationship. A layman’s interpretation of this 
result could be that it is very likely there is a 
correlation between Insurance Bureau Scores and 
loss ratio relativities.'

U sage of Insurance Bureau 
fairlsaac S co res

.  Facilitate
• underwriting applications 

ih} • underwriting investigation
• tier placement
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X
fairlsaac. S um m ary

FCRA Makes Insurance Bureau Scores 
Usable for Insurance Underwriting ana 
Marketing
Poll says Insurance Bureau Scores are 
favored
Tillinghast Sludy confirms loss ratio 
relativities and Insurance Bureau Scores 
relationship
Credit reports more accurate than Motor 
Vehicle Reports
• Credit report accuracy further enhanced 

by corrections

X'
fairlsaac. S um m ary

• Insurance Bureau Scores summarize credit 
history succinctly and nothing else

m
_ "5

j *

a

I i

• Tne relationship between how people 
maintain their credit and property is simply 
common sense
• Good credit managers are good risk 

managers
« Credit management reflected in Insurance 

Bureau Scores

_____

u
fairlsaac. S u m m a ry

• Insurance Bureau Scores deliver a lair shake
< Insurance Bureau Scores do not look at 

race, creed, gender, marital status, 
income, age, etc.

.  Insurance Bureau Scores do not worsen 
discrimination nor add to it

• Scoring remedies discrimination
• Insurance Bureau Scores can control 

discrimination
• Insurance Bureau Scores do not unfairly 

discriminateI

L a

i

• Mad * “

x
fairlsaac. S u m m a ry

L a

1

Insurance Bureau Scores help to open up
markets
Scoring leads to precision underwriting
• Insurance Bureau Scores facilitate 

consistent underwriting
• Insurance Bureau Scores don't make 

decisions, people do
• Insurance Bureau Scores provide input to 

refine decisions
« Insurance Bureau Scores provide more 

objectivity and accuracy

X  ofairlsaac. S u m m a ry

.... 

—  7

J 1

• Insurance Bureau Scores help underwriters 
focus on risks needing attention most

• Insurance Bureau Scores help to reduce 
premium subsidies/inequity

• Insurance Bureau Scores strengthen insurer 
solvency

• Fair, Isaac expertise to share

X
fairlsaac M a te ria ls

1. Training Guide -  Credit Report
2. Scoring Factors - Reasons and Codes
3. Answers to Your Questions about

Insurance Bureau Scores
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focus on risks needing attention most
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premium subsidies/inequity
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FA IR , ISAAC INSURANCE BUREAU SCORES - EXPANDED SCORE REASON TEXT
(F o r T ra n s U n io n ASS IST 2 .0 )

Code •;
CurreptText Expanded Reason Text

■ , '  m  ' .
51 Current outstanding 

balances on accounts (-)
The score measures how much you owe on the accounts that are listed on your credit bureau report. For 
revolving accounts (such as credit cards and bankcards), the total outstanding balance on your last statement is 
generally the amount that will show in your credit bureau report. Even if you pay off your credit cards in full 
every month, your credit bureau report may show the last billing statement balance on those accounts.
Research reveals that consumers owing larger amounts on their credit accounts have greater insurance loss lisk 
than those who owe less. You can improve your insurance bureau score by paying off your debts.
Consolidating or moving your debt around from one account to another will not, however, raise your score, since 
the same amount is still owed. The best advice is to pay off your debts as quickly as you can.

52 Recent delinquency (-) Analysis of consumer credit histories shows that consumers with previous late payments are much more likely to 
have greater insurance loss risk in the future. The insurance bureau score evaluates not only the presence of 
previous late payments, but also how recently the missed payments occurred. In general, the more recently a 
payment was missed, the greater the risk, and the lower the score. There is no "quick" fix to raise your score if 
the late payment on your credit bureau report is valid. Note that closing an account on which you had previously 
missed a payment does not make the late payment disappear from your credit bureau report. In order to 
improve your credit score over time, you need to pay your bills on time. The longer you pay your bills on time, 
the better the score. If you have late payments, get caught up on back payments and stay current. As time 
passes the importance of these previous late payments will gradually lessen and the score will increase -  as 
long as you make your payments on time on all of your credit obligations, and use your available credit 
responsibly.

54 Too many accounts with 
balances (-)

Analysis finds that carrying balances on too many credit accounts at once is a predictor of future insurance loss 
risk. Even if you pay off your credit card balances in full every month, your credit bureau report may show the 
last billing statement balance on those accounts. In order to improve your insurance bureau score, pay down 
the balances on your credit obligations. For revolving accounts, once they are paid down keep your balances 
low. Note that consolidating your debt by transferring balances from many accounts onto fewer accounts will not 
necessarily raise your score, because the same total amount is still owed.
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FAIR , ISAAC INSURANCE BUREAU SCORES - EXPANDED SCORE REASON TEXT
(F o r T ra n s U n io n ASS IST 2 .0 )

Code
Current Text Expanded Reason Text

' "  " .. : ; • .&
55 Too many consumer 

finance company accounts 
(*)

Research shows that consumers with consumer finance company loans appearing on their credit report 
represent higher insurance loss risk than those with no consumer finance company loans. (Note that after a 
consumer finance company account is closed, it will not disappear from the credit report immediately. Research 
shows that the presence of consumer finance company accounts on the credit report, whether open or closed, is 
still predictive of future insurance loss risk; thus they will still be considered by the score.) The best way to 
improve your insurance bureau score is by managing all of your accounts responsibly, not missing any 
payments, and not opening new credit accounts you don't need.

56 Too many recent credit 
checks (-)

This reason appears when your credit bureau report contains a large number of inquiries posted as a result of 
your applications for credit. Research shows that consumers who are seeking several new credit accounts have 
greater insurance loss risk than consumers who are not seeking credit. There are different types of inquiries 
that reside on your credit bureau report. The score only considers those inquiries that were posted as a result of 
your applications for credit. Other types of inquiries, such as promotional inquiries (where a lender has pre­
approved you for a credit offer), account review inquiries (where a lender requests a report to review an existing 
account), consumer disclosure inquiries (where you have requested a copy of your own report) and insurance 
inquiries are not considered by the score. The scores can identify "rate shopping" in the mortgage- and auto­
lending environment, so that one credit search involving multiple inquiries is usually only counted as a single 
inquiry. Typically, the presence of inquiries on your credit file has only a small impact on insurance bureau 
scores, carrying much less importance than late payments, the amount you owe, and the length of time you 
have used crsdit. As time passes the age of your most recent inquiry will increase, and your score will rise as a 
result, provided you do not apply for additional credit in the meantime. Typically inquiries are purged from the 
credit bureau files after two years. A common misperception is that every single inquiry will drop your score a 
certain number of points. This is not true. The impact of inquiries on your score will vary -  depending on your 
overall credit profile. Inquiries will usually have a larger impact on the score for consumers with limited credit 
history and on consumers with previous late payments. The most prudent action to raise your score over time is 
by applying for credit only when you need it.

57 Too many new accounts (-) Analysis finds that opening several credit accounts in a short period of time represents increased insurance loss 
risk in the future - especially for consumers who do not have a long credit history. Therefore, only apply for 
needed credit and wait before you apply for more. The best way to improve your insurance bureau score is by 
responsibly managing all of your accounts, including newly opened accounts, and not missing any payments,

i
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FAIR , ISAAC INSURANCE BUREAU SCORES - EXPANDED SCORE REASON TEXT
(F o r T ra n s U n io n ASS IST 2 .0 )

Reason
Code

Current Text
. ,

Expanded Reason Text
V

58 Proportion of revolving 
balances to revolving credit 
limits is too high or there 
are no revolving credit 
accounts (-)

Analysis of consumer credit behavior finds that owing a substantial balance on revolving accounts (such as 
credit cards and bankcards) relative to the amount of revolving credit available to you represents increased 
insurance loss risk. In fact, the level of revolving debt is one of the most important factors in the insurance 
bureau score. The score evaluates your total balances in relation to your total available credit on revolving 
accounts, as well as on individual revolving accounts. For a given amount of revolving credit available, a greater 
amount owed indicates a greater risk, and lowers the score. (For credit cards, the total outstanding balance on 
your last statement is generally the amount that will show in your credit bureau report. Even if you pay off your 
credit cards in full every month, your credit bureau report may show the last billing statement balance on those 
accounts.) Paying down your revolving account balances is a good sign that you are able and willing to manage 
and repay your debt, and this will increase your score. On the other hand, shifting balances among revolving 
accounts, opening up new revolving accounts, and closing down other revolving accounts will not necessarily 
improve your score, and could possibly decrease your score. This reason can also appear when no revolving 
accounts appear on the credit bureau report, or all such accounts are closed, or are no longer being reported by 
the lender.

59 Excessive amount owed on 
revolving accounts (-)

The score measures how much you owe on the revolving accounts (such as credit cards and bankcards) that 
are listed on your credit bureau report. For credit cards, the total outstanding balance on your last statement is 
generally the amount that will show in your credit bureau report. Even if you pay off your credit cards in full 
every month, your credit bureau report may show the last statement balance on those accounts. Research has 
shown that consumers owing larger amounts on their revolving credit accounts have greater future insurance 
loss risk than those who owe less. You can improve your insurance bureau score by paying off your debts. 
Consolidating or moving your debt around from one account to another will not, however, raise your score, since 
the same amount is still owed. The best advice is to pay off your debts as quickly as you can.

61 Delinquency date too 
recent (or date unknown) (-)

Analysis of consumer credit histories shows that consumers with previous late nayments are much more likely to 
have higher insurance loss risk in the future. The insurance bureau score evaluates not only the presence of 
previous late payments, but also how recently the missed payments occurred. In general, the more recently a 
payment was missed, the greater the risk, and the lower the score. There is no "quick" fix to raise your score if 
the late payment on your credit bureau report is valid. (Credit account delinquencies stay on your report for up 
to seven years. Note that closing an account on which you had previously missed a payment does not make the 
late payment disappear from your credit bureau report.) In order to improve your insurance bureau score over 
time, you need to pay your bills on time. The longer you pay your bills on time, the better the score. If you have 
late payments, get caught up on back payments and stay current. As time passes the importance of these 
previous late payments will gradually lessen and the score will increase -  as long as you make your payments 
on lime on all of your credit obligations, and use your available credit responsibly. In rare cases, evidence of a 
past missed payment on a credit account is present on the credit report, but the date of the late payment cannot 
be determined exactly. An "undateable" credit account delinquency on a credit report still represents greater risk 
than never having missed a payment at all, and thus it will still affect the score.
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FAIR , ISAAC INSURANCE BUREAU SCORES - EXPANDED SCORE REASON TEXT
(F o r T ra n s U n io n ASS IST 2.0)

• • “ _ Current Text
■

62 Insufficient length of credit 
history (-)

This reason is based on the age of the accounts on your credit bureau report (the age of the oldesi account, the 
average age of accounts, or both). Research shows that consumers with longer credit histories have lower 
insurance loss risk than those with shorter credit histories. Also, consumers who frequently open new accounts 
have greater insurance loss risk than those who do not. Therefore, only apply for needed credit and wait before 
you apply for more. All other factors being equal, your score is likely to improve as your credit history ages.

63 Delinquency (-) Research reveals that consumers with previous late payments are much more likely to have higher insurance 
loss risk in the future. The score evaluates not only the presence of previous late payments, but also how late 
the payments were. For example, a payment that was 90 days late correlates with greater risk than a payment 
that was 60 days late, if they occurred around the same time. There is no "quick" fix to raise your score if the 
late payment on your credit bureau report is valid. In order to improve your insurance bureau score over time, 
you need to pay your bills on time, The longer you pay your bills on time, the better the score. If you have late 
payments, get caught up on back payments and stay current. As time passes the importance of these previous 
late payments will gradually lessen and the score will increase -  as long as you make your payments on time on 
all of your credit obligations, and use your available credit responsibly.

65 Past due balances (-) This reason appears when there is evidence of recently missed payments on your credit bureau report. If one of 
your accounts is being reported in delinquent status, the amount past due on the account is indicated on your 
credit bureau report. Research demonstrates that the greater the past due amount, the higher the insurance 
loss risk. In order to improve your insurance bureau score you need to pay your bills on time. If you have 
missed payments, get caught up on back payments and stay current. The longer you pay your bills on time, the 
better your score. Closing an account on which a past due amount is still owed does not make it disappear from 
your credit bureau report.

67 Presence of collection 
account (-)

This reason appears whenever there is a collection agency reference on your credit bureau report. Studies 
reveal that consumers with collection agency references are much more likely to represent greater insurance 
loss risk in the future. There is no "quick" fix to improve the score if the collection item on your credit bureau 
report is valid. However, as these become older, their impact on the score will gradually decrease and eventually 
they will have no impact on the score. Note that satisfying or paying off the collection item will not remove this 
information from your credit bureau report. The fact that it occurred is still predictive of future insurance loss 
risk, and thus it will still be considered by the score.
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FA IR , ISAAC INSURANCE BUREAU SCORES - EXPANDED SCORE REASON TEXT
(F o r T ra n s U n ion ASS IST 2.0)

Reason
Code

C u rre n ts Expanded Reason Text
' . ■

68 Too many revolving 
accounts with balances (-)

Research shows that carrying balances on too many revolving accounts (such as credit cards and bankcards) at 
once is a predictor of future insurance loss. Even if you pay off your balance in full every month, your credit 
bureau report may show the last billing statement balance on those accounts. In order to improve your 
insurance bureau score, pay down those revolving account balances. And once they are paid down, keep your 
balances lower on credit cards and other revolving debt. Note that consolidating your debt by transferring 
balances from many accounts onto fewer accounts will not necessarily improve your score, because the same 
total amount is still owed. Paying off your debt is the best way to raise your score.

69 Date of last credit check too 
recent or unknown (-)

This reason appears when your credit bureau report contains recent inquiries posted as a result of your 
applications for credit. Research shows that consumers who are seeking several new credit accounts have 
greater insurance loss risk than consumers who are not seeking credit. Inquiries are the only information lenders 
have that indicates a consumer is actively seeking credit. There are different types of inquiries that reside on 
your credit bureau report. The score only considers those inquiries that were posted as a result of your 
applications for credit. Other types of inquiries, such as promotional inquiries (where a lender has pre-approved 
you for a credit offer), account review inquiries (where a lender requests a report to review an existing account), 
consumer disclosure inquiries (where you have requested a copy of your own report) and insurance inquiries are 
not considered by the score. The scores can identify "rate shopping" in the mortgage- and auto-lending 
environment, so that one credit search involving multiple inquiries is usually only counted as a single inquiry. 
Typically, the presence of inquiries on your credit file has only a small impact on insurance bureau scores, 
carrying much less importance than late payments, the amount you owe, and the length of time you have used 
credit. As time passes the age of your most recent inquiry will increase, and your score will rise as a result, 
provided you do not apply for additional credit in the meantime. Typically inquiries are purged from the credit 
bureau files after two years. A common misperception is that every single inquiry will drop your score a certain 
number of points. This is not true. The impact of inquiries on your score will vary -  depending on your overall 
credit profile. Inquiries will usually have a larger impact on the score for consumers with limited credit history and 
on consumers with previous late payments. The most prudent action to raise your score over time is by applying 
for credit only when you need it.

70 Insufficient time since most 
recent account established 
(-)

Research shows that consumers who have recently opened new credit accounts have greater insurance loss 
risk than those who have not. As with many other elements of the insurance bureau score, this component of 
the score will improve with time. To improve your score, avoid opening new credit accounts unless necessary. 
It is possible that opening additional new accounts may lower your score,
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71 Unfavorable number of 
installment loan accounts 
(-)

Your credit bureau report shows more installment loan accounts than other consumers with credit histories of 
similar length. Research has shown that consumers with a relatively large number of installment loan accounts 
appearing on their credit bureau report represent higher insurance loss risk than consumers with fewer 
installment loans. Therefore, avoid applying for installment loans that you don’t need and pay down the 
balances on your existing installment loan obligations. (Note that closing your existing installment loans or 
paying them off in full will not necessarily make them disappear from your credit bureau report immediately.)

75 Proportion of loan balances 
to installment loan amounts 
is too high (-)

Simply having installment loans and owing money on them does not indicate higher insurance loss risk. To the 
contrary, paying down installment loans Is a good sign that you are able and willing to manage and repay debt, 
and evidence of successful repayment weighs favorably on your insurance bureau score. The insurance bureau 
score examines many aspects of your current installment loan and revolving balances. One measurement is to 
compare the total outstanding installment balances against the total original loan amounts. Generally, the closer 
the loans are to being fully paid off, the better the score. Compared to other measurements of indebtedness, 
however, this has limited influence on the insurance bureau score. Your best strategy to improve your score is 
to pay down your installment loan or loans as quickly as possible.

82 Finance company account 
opened recently (-)

Research shows that consumers who have recently opened new consumer finance company accounts have 
greater insurance loss risk than those who have not. As with many other elements of the insurance bureau 
score, this component of the score will improve with time. To improve your score, avoid opening new credit 
accounts unless necessary.

87 Unfavorable number of 
revolving or open accounts 
(-)

This reason appears when your credit report shows more bankcard accounts (such as Visa, MasterCard, 
Discover, American Express, Diners Club, etc.) than other consumers with credit histories of similar length. 
Research has shown that consumers with a relatively large number of bankcard accounts appearing on their 
credit bureau report represent higher insurance loss risk than consumers with fewer bankcard accounts. 
Therefore, avoid applying for credit you don’t need, or don’t intend to use. This reason may also appear when 
no bankcard accounts appear on your credit report, or all such accounts are closed, or are no longer being 
reported by the lender. Opening a bankcard account might be a long-term strategy to improve your score. 
However, new account openings and the associated inquiries may lower your score in the short term. Over time 
you will build a history which demonstrates your ability to manage different types of credit.
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FA IR , ISAAC INSURANCE BUREAU SCORES - EXPANDED SCORE REASON TEXT
(F o r T ra n s U n io n ASS IST 2.0)

Code™
Current Text Expanded Reason Text

. V " ,v  V,
88 Unfavorable number of 

adverse public records (-)
This reason appears whenever there is a derogatory public record on your credit bureau report. While it may 
vary from state to state, in general derogatory public records include bankruptcies, foreclosures, suits, liens and 
judgments. Studies reveal that consumers with derogatory public records are much more likely to represent 
higher insurance loss risk in the future. There is no "quick" fix to improve the score if the derogatory public 
record on your credit bureau report is valid. However, as these become older, their impact on the score will 
gradually decrease and eventually they will have no impact on the score. Note that satisfying or paying off the 
derogatory public record will not remove this information from your credit bureau report. The fact that it occurred 
is still predictive of future insurance loss risk, and thus it will still be considered by the score.

89 Unfavorable number of 
accounts currently paid as 
agreed (-)

There are two possible reasons why this reason may appear on your credit report. The first possibility is if one 
or more of your accounts is presently being reported in delinquent status, or your report shows evidence of 
missed payments in the past. If you have missed payments, get caught up on back payments and stay current. 
The longer you pay your bills on time, the better your score. Second, if no missed payments appear on your 
credit report, and this reason appears, then your score would be improved by adding more successful 
repayment history to your record. Research shows that consumers with a moderate number of successfully paid 
accounts appearing on their credit bureau report have lower future insurance loss risk than consumers with just 
a few such accounts on file.

90 Recent collection (-) For consumers with collection agency references on their credit bureau reports, a strong predictor of future 
insurance loss is the recency of the item. All other factors being equal, your insurance bureau score will improve 
with time as your collection item becomes older. There is no “quick" fix to raise your score if the collection item 
on your credit bureau report is valid. Your best course of action to improve your credit rating is to get caught up 
on back payments and stay current on all of your credit obligations. The longer you pay your bills on time, the 
better your score. Note that satisfying or paying off a collection item does not make it disappear from your credit 
report. Research shows that the fact that it occurred is still predictive of future insurance loss, and thus it will still 
be considered by the score.

91 Recent adverse public 
records (-)

For consumers with derogatory public records on their credit bureau reports, a strong predictor of future 
insurance loss is the recency of the item. While it may vary from state to state, in general derogatory public 
records include bankruptcies, foreclosures, suits, liens and judgments, All other factors being equal, your 
insurance bureau score will improve with time as your derogatory public record becomes older. There is no 
"quick" fix to raise ycur score if the derogatory item on your credit bureau report is valid. Your best course of 
action to improve your credit rating is to get caught up on back payments and stay current on all of your credit 
obligations. The longer you pay your bills on time, the better your score. Note that satisfying or paying off a 
derogatory public record does not make it disappear from your credit report. Research shows that the fact that it 
occurred is still predictive of future insurance loss, and thus it will still be considered by the score.
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TransUnion ASSIST® 2.0 Scoring Factors
P o s it iv e  C h . ir a c fe r is t ic  s

Code

0 0 1 Favorable amount owed on accounts (+)

0 0 2 No recent delinquency (+)

0 0 3 Presence of revolving credit accounts (-r)

0 0 4
Favorable number of accounts with 
outstanding balances (+)

0 0 5 Favorable number of finance accounts (+)

0 0 6
Favorable number of recent 
credit checks (+)

0 0 7 Favorable number of new accounts (+)

0 0 8
Proportion of revolving balances to 
revolving credit limits is favorable (+)

0 0 9
Favorable amount owed on 
revolving accounts (+)

0 1 0

O i l

Favorable length of revolving credit 
history (+)
No past delinquency or favorable length cf 
time since last delinquency ( 4 )

0 1 2 Favorable length of credit history ( 4)

0 1 3 No current or past delinquencies (+)

0 1 5 Minimal or no past due balances (4)

0 1 7 Absence of collection accounts ( 4)

0 1 8
Favorable number of revolving accounts 
with balances ( 4)

0 1 9 Favorable time since last credit check ( 4)

0 2 0
Favorable time since most recent 
account established ( 4 )

0 2 1
Favorable number of installment loan 
accounts ( 4 )

0 2 2
Favorable number of installment loan 
accounts with outstanding balances ( 4)

Code

0 2 3
Favorable time since most recent installment 
loan established ( 4)

0 2 4
Favorable number of accounts with large 
high credit amounts ( 4 )

0 2 5
Proportion of loan balances to installment 
loan amounts is favorable (4 )

0 2 6 Favorable number of real estate accounts ( 4)

0 2 7
Favorable number of new or existing 
finance company accounts ( 4)

0 2 8 No delinquency ever on installment loans ( 4)

0 2 9
Favorable percentage of open revolving 
accounts to all other accounts ( 4)

0 3 0 Favorable number of accounts ( 4 )

0 3 1
No delinquency on open revolving 
accounts ( 4)

0 3 2
Favorable length of time since most recent 
finance company account opened ( 4)

0 3 3 Favorable number of accounts ( 4 )

0 3 4
Favorable time since most recent retail 
account opened or none present ( 4)

0 3 5
No finance company accounts,or no recently 
active finance company accounts ( 4)

0 3 6
Favorable number of recently active 
accounts ( 4)

0 3 7
Favorable number of revolving or open 
accounts ( 4)

0 3 8
Favorable number of adverse public 
records ( 4)

0 3 9
Favorable number of accounts currently 
paid as agreed ( 4)

0 4 0 Favorable time since last collection (4)

0 4 1
Favorable time since last adverse public 
record ( 4)



N e g a t iv e  C h a r a c t e r i s t i c s

Code

0 5 1
Excessive or unknown amount owed 
on accounts (-)

0 5 2 Recent delinquency (-)

0 5 3 Absence of revolving credit accounts (•)

0 5 4 Too many accounts with balances (-)

0 5 5 Too many finance company accounts (-)

0 5 6 Too many recent credit checks (-)

0 5 7 Too many new accounts (-)

0 5 8

Proportion of revolving balances to revolving 
credit limits is too high or there are no 
revolving credit accounts (-)

0 5 9
Excessive amount owed on revolving 
accounts (-)

0 6 0
Insufficient length of revolving credit 
history (-)

0 6 1
Delinquency date too recent 
(or date unknown) (-)

0 6 2 Insufficient length of credit history (-)

Delinquency (-)

0 6 5 1 Past due balances (-)

HP*. 7 Presence of collection accounts (-)

0 6 8  

0 6 9 1

Too many revolving accounts with 
balances (-)
Date of last credit check too recent or 
unknown (-)

0 7 0
Insufficient time since most recent account 
established (-)

0 / 1
Unfavorable number of installment loan 
accounts (-)

0 7 i |
Too many installment loan accounts with 
outstanding balances (-)

Code

0 7 3
Insufficient time since most recent 
installment loan established (-)

0 7 4
Too many accounts with high credit 
amounts (-)

0 7 5
Proportion of loan balances to installment 
loan amounts is too high (-)

0 7 6
Unfavorable number of real estate 
accounts (-)

0 7 7
Too many new or existing finance company 
accounts (-)

0 7 8
Prior installment loan delinquency or no 
installment loans present (-)

0 7 9
Unfavorable percentage of open revolving 
accounts to all other accounts (-)

0 8 0
Presence of delinquency, public record 
or collection (-)

0 8 1 Delinquency on open revolving accounts (-)

0 8 2
Finance company account opened 
recently (-)

0 8 3 Unfavorable number of accounts (-)

0 8 4
Unfavorable length of time since most recent 
retail account opened (-)

0 8 5  |
Too many recent active finance company 
accounts (-)

0 8 6
Unfavorable number of recently active 
accounts (-)

0 8 7  |
Unfavorable number of revolving or open 
accounts (-)

0 8 8
Unfavorable number of adverse public 
records (-)

-TV I
Q b 9

Unfavorable number of accounts currently 
paid as agreed (-)

0 9 0  | Recent collection (-)

0 9 1 Recent adverse public record (-)

ASSIST' ALERT message occurs when a credit file contains one or more of the following: 
previous bankruptcy, derogatory public record, collection activity or an MOP of I  or higher.

ASSIST TOT SCORED: DECcASED message occurs when the subject's Social Security number 
matches the Social Security Administration’s deceased Social Security number file.

ASSIST NOT SCORED: INSUFFICIENT CREDIT message occurs when a credit file does not 
contain a tradeline reported for at least six months and a tradeline within the last six months.
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TransUmon Credit Report Fields

© Inquiry Information
Subscriber inquiry information is displayed
at the top of tho report,
EQOri oveiy TranstJnion Credit Report the 

inquiring subscriber's TransUnion- 
assigned c o o p , name, market area 
where the lile resides wit hin I ho 
IrnnsIJnion system, date the file was 
created, and inquiry date nnd time 
(Central Standard Time) of the inquiry 
are displayed.

^Demographic Information
Helps verify consumer identification by pro­
viding:
» Consumer's name, plus any known aliases.
0 Current address and date reported.
• Up to two previous addresses, dale 
reported 011 first previous address.

® If available, telephone number, and most 
current and one previous employer 
(including addresses, position and dale 
employment was veiilied, reported and/ 
or hired).

E3 Social security number (SSN) if available.
S3 Dale of birth if available.
S3 Phone append.

1 TransUnion's Geo Code is a geographical 
coding product designed to assist financial 
institutions for compliance with federal 
regulations. These regulations require 
banks to monitor where and to whom they 
grant loans. This add-on product allows the 
subscriber to retrieve a variety of critical 
data based on lhe input ofa street address. 
Tor more informalion about TransUnon’s 
Geo Code, request a product brochure from 
yourTransUnion sales representative.

Model Profile
Displays empirically-derived scores lo pre­
dict a consumer's future credit peifor- 
mance. Othei scores available estimate In 
come, project recovery dollars and predict 
insurance risk.

E l * * ‘ TRANSRISK N A *" TransRisk New Ac-

information in Ibis field. Both relate to his­
torical negative information 0 11 a tradeline. 
Historical negative information is defined 
as any Manner of Payment (MOP) of 2 or 
greater, occurring in any month. The first 
half of Ihis field describes the number of 
Madelines which have historical negative 
information, and the second half describes 
the number of occui rences.

In this example, the HSTNEG field is 1- 
7. The only tradeline with any delinquency 
information is the first trade. The payment 
pattern is 4455432111111111111. To 
calculate HSTNEG, simply count the num­
ber of positions with a value greater than 
one. In this example, there aie seven occur­
rences (values 4, 4, 5, 5, 4, 3, and 2). This 
calculation does not include the current 
manner of payment.

count is a risk model that predicts the like- g j Total number of trades. TRD value is the 
lihood of a consumer becoming 90 days or sum of RVLi ,N5T> MTG ancJ 0 pn values, 
more delinquent within 2-i months. ESlolal number of revolving and/or check 
Risk score factorsare displayed numerically Cfedit accounts (accouMt types "R" and "C").

Special Messages
Highlights specific credit lile conditions 
that may include:
» Mismatched inlnrmulion as indicated 
by fRANS-ALEI’ f 01 HAWK .

» Presence ol I'onsurm-r statement.
• No subjerl forrud.

□  A TRANS-ALERT message (optional) appears 
when the input address, SSN or surname 
does nol match what is 011 file; or when a 
minimum of four inquiries have been made 
against the file within the last 60 days.

03 HAWK messages (optional) appear if ad­
dress, SSN or phone number have been 
used in suspected fraudulent activity; or il

or in text. Up to four factors are disclosed yotnl number of installment accounts (ac-
and are displayed in order based 011 their counl (ype
relative impact on the final score. For more ffiToUl| number of morlgage accounts (ac.
information, request a factor sheet from your r 0 l l l l t  |y j , e --/vp-)
sales representative. ££3 Total number of open accounts (account
***ALERT**4 appears after model profile! .end-
ing when Manner of Payment (MOP) is 7 o rfflTo(a| nmnber Qf jnq(jjri(?s 
greater, a negative public record ora collec­
tion is present on the file.

Credit Summary
Provides 1 "snapshot" ol all adivity on ifu-
consumer'-, i o-rlii ropoil.
♦ Avail.lirle as an option covering i-illu-r 
total file hi&ioryoi ! 2 -monlh file history.

• "iolal file Hislory" 0 1 " 1 .’ -Monlli I li-.toiy 
is in lhe iip|i<-i right b-iud corner ofthe ciedit 
summary depending 011 the option chosen,

From left to right, headers in the first row 
read as follows;

From left to right, headers on the second 
row read as follows:

m  Highest amount ever owed on an account.
£3 Maximum credit amount approved by credit 

grantor.
E-D Balance owed as of the date verified.

„ 03 Amount past due as of the dale veri(led or 
closed.

E3 From tho "TERMS" field on the account; sub­
scriber-reported monthly payment.

ES Percent of credit available for revolving, 
check credit and open accounts. Field is cal-

the information is inappropriate 011 an appli- |Q] j ot-,| number 0f public records. culated bv subtracting balance from credit
cation, such as a commercial or institutional gaj Tota| number of collection accounts trans- limil divide(J bV crodil liin il-
address; or if the SSN has not been issued ferred lo a third party collection agency. ^  Totals for second row headers are included 
by the Social Security Administration or is These accounts are identified with a Kind ferr: Revolving and Installment Accounts
that of a deceased person as reported by 0f Business (KOB) code of "Y". (Mortgage, Open, and Accounts closed with
the Social Security Administration. For more gjj Total number of negative accounts (deroga- a balance are not shown on sample report),
information about HAWK, request a HAWK tory) with a current Manner of Payment 
product brochure and/or a HAWK message (MOP) of 2 0 1  greater, 
guide from your sales representative. SI HSTNEG: There are two separate pieces of

‘ Nole: Fields with dollar amounts will display 
K=Thousands, M=Millions.



page" for more details).
SI Credit grantor’s Kind of Business (KOB) desig­

nator arid IransUnion-assigned reporting sub- 
sciibernumberfsee the "codes page" for more 
details).

'm  Collateral for an installment loan or type of loan.
’ ES Date the account was opened.

seven years

EO Public Records * Payment pallem is available displaying One month ago— MOP = 4
Public record information is maintained ou a either 19 0 1  24 months. Two months ago— MOP = 4
consumer's file in compliance with the fair Three months ago-MOP = 5
Credit Reporting Ad (TCRAI. This infonnation Trade information includes the following: four months ago-MOP = 5 Etc.
is obtained from county, state and federal S3 Abbreviated name of credit grantor with (£| 30/60/90 DAY COUNTER: Tho four parts of 
courts and includes civil judgments, state whom consumer has an account. this field summarize any delinquency on
tax liens, federal tax liens, nnd bankruptcies. ED Consumer's account number with the credit the account. The first column represents the

The length of time each record is held on grantor (may be masked ot scrambled).
TransUnion’s database varies by the type ^  ECOA is a code representing the ownership 
of record. The following typical retention designation on the account (see lhe codes 
periods may vary in some cases by state:
* Civil judgements— seven years 
« Unpaid tax liens— indefinite
* Paid tax liens— seven years from date paid
* Chapter 7, ] I . or 12 bankruptcies -len years |
■ Chapter 13 bankruptcy filings -ten years j
* Chapter 13 bankruptcy dismissal or , . . . ■

Dale of last update on the account (see the 
discharges— seven years „ , „ ,  , . ,codes page lor more details).

* Bankruptcies voluntarily dismissed—  K in  . .. .' ED Date of account status (see the codes page
for more details).

ES Highest amount ever owed by lhe consumer
on that account.

Ideniifi'v, i.oiiMnih-i .ii rnunts llmi have ^M axim um  amount of credit approved by 
beer, ir.mslerred to \ prnlessiuiinl debt- credit grantor.
ialiening limi. m  Balance owed as ot dale verified or dosed.

Collodion information includes the [JJ Number ol payments, payment fiequency, 
name of lhe collection agency providing and dollar amount agreed upon,
information, consumer’s account number SJ Amount past due as of date verified ordosed.
with lhe collection agency, collector’s Kind E) Explanation of dispute or account credit con- 
of Business (KOBT designators and diliori, as reported by the credit grantor.
TransUnion-assigned reporting subscriber El! Date on which the maximum level of delin- 
number (all collection agency subcodes quency for that account occurred,
begin with a "Y"). Also included are the C3 Dollar amount ol consumer’s maximum 
ECOA designator (see (lie “ codes page" for delinquency and the Manner ol Payment
more details), date the amount was (MOP) rating at the time,
charged off hy the original creditor, dale l h e ^ PAYPAT: rhe 5ub'ect’5 PW ™nt paHetn, which 
information was verified along with an in­
dicator code (see the "codes page" for more 
details), date the item was turned over to a 
collection agency (shown as date opened).
Also included are original dollar amount ot

Collect ions

number of months being summarized. The 
second, third, nnd fourth columns equal the 
number of times the subject has been 30, 
60, or 90 days delinquent, respectively.

In the first example, this field equals 20V 
1/ 1/5. This means that 20 months' data was 
reviewed. The subject was 30 days past due one 
lime, 60 days past due one time, and 90 or 
more clays past due five times.

ES Type of account (R, I, M, 0, C) and Manner of 
Payment (MOP) codeal which the account is cur­
rently reported (see the “codes page" for more 
details).

Displays which companies lave viewer! the 
consumer’ -, cieriil lili-ovm lhe last twoyeais. 
Include*: dale lhe inquiry or ruin'd, inquiring 
subscriber's IransUiiion assigned account 
numbei and name.
* Available in aonem I wo column display. 
<• II two column, inquiries .ire displayed 

either left to righrorlop toboitqm, by date.

ED Consumer Statement
Contains coDstimc-r''-. explanation, in his/hei 
own woids, of fads or conditions affecting 
his/her credit file.

iJPAYPAT: The subject s payment pattern, which _
is his/her actual rating, orMannerof Payment “  Repent Serviced By

collection, the balance owed as of dale veri­
fied or closed, name of the original creditor, 
and an explanation ol current account 
status as reported bv lhe collection agency.

Trades
Piovides an on-going historical and current 
le turd  ol lhe consumer's buying and 
pavmeactivities.
• Trades are available soi led hy most derog.i 

toiy followed hv dale veriliod or vice-versa.

(MOP), over a period of time. Depending on 
which option a customer chooses, either 24 
months or 12 months of information will he 
shown. The default setting is 24 months.

The first position on the left of the first row cor­
responds to the account status of the previously 
reported month. This will not correspond lo the 
Manner of Payment (MOP) field, which repre­
sents the most recently reportedaccount status, 
usually II le current month. Each subsequent field 
to the right coriesponds to one month further 
back in time.

In the first example, the first half of the 
PAYPAT field is 445543211111. The first 
position indicates the information repoilcd 
one month ago (MOP=4):

Identifies the TransUninn luneau owning or ser­
vicing the nodit report, this information should 
he used to direct consumers lo the appropriate 
location in the event ol an adverse action.

Fields Not Displayed in Sample Report 
Miscellaneous Statements mayappearatthe 
end of the report to provide relevant informa­
tion that does not meet criteria for inclusion 
in other sections.
LOOK3"  decodes all tradelines, collections, pub­
lic recoids and inquiries, thereby automatically 
placing subscribers’ names, nddressesand tele­
phone numbers at your fingertips. For more in­
formation about LOOK, request a LOOK/LOOKUP 
product sheet from your sales representative.



TransUmon Credit Report Codes

FCOA (Equal Credit Opportunity Act) MOP Current Manner of Payment KOB Kind of Business Classifications
Inquiry ond Account Designators 00 Not rated, too new to rate, or A Automotive
A Authorized user ol shored account approved but not used B Banks and S&l.
C Joint contractual liability 01 Pays as agreed C Clothing
1 Indivicuol account for sole use of 02 30-59 days past the due date D Department, Variety and Other

customer 03 60-89 days past the due date Retail
M Account for which subject is liable, but 06 90-119 days past the due date E Employment

co-signer has liability if the maker 05 120 days or more past the due date F Finance, Personal
defaults 07 Paying or paid under Wage Earner G Groceries

P Participant in shared account which Plan oi similar arrangement H Home Furnishings
cannot be distinguished as C or A 08 Repossession 1 Insurance

S Account for which subject is co-signer 8A Voluntary repossession i jewelry, Cameras and Computers
and becomes liable if maker defaults 8D Legal repossession K Contractors

T Relationship with account terminated 8P Paying or paid account with MOP 08 L Lumber, Building Material,
U Undesignaled 8R Repossession; redeemed Hardware
X Deceased 09 Charged off to bad debt M Medical and Related Health

9B Collection account N Credit Card and Travel/Entertain-
Type of Account 9P Paying or paid account with MOP mefit
0 Open Account (30, 60 or 90 days) 09 or 98 Companies
R Revolving or Option UC Unclassified 0 Oil Companies
1 Installment UR Unrated P Personal Services Other Than
M Mortgage Medical
C Check credit (line of credit) Q Finance Companies, Other Titan 

Personal finance Companies
Date Indicators R Real Estale and Public
A Automated Accommodations
C Closed S Sporting Goods
D Declined T Farm and Garden Supplies
F Repossessed/Written Off/Collection U Utilities and Fuel
1 Indirect V Government
M Manually Frozen W Wholesale
N No Record X Advertising
P Paid Out Y Collection
R Reporled Z Miscellaneous
S Slow Answering 
T Temporarily Frozen 
V Verified 
X No Reply
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A N S W E R S
to  Y o u r  Q u e s t io n s  A b o u t  I n s u r a n c e  B u r e a u  S c o r e s

n

f a ir ls a a c

[1 ] WHAT IS AN INSURANCE BUREAU SCORE?

A n In su ra n c e  B nrcm i S co re  is  a sn apsho t o f  a c o n s u m e r 's  in su ran ce  risk  p ic tu re  at a p a rtic u la r  po in t in tim e 
based  on  c re d it  repo rt in fo rm atio n . In su re rs  u se  In su ran ce  B u reau  S co res  a lo n e  w ith m o to r  \c h ic le  reco rd s, 
loss rep o rts  ot ap p lica tion  in fo rm a tio n  to ev a lu a te  new  an d  ren ew al au to  an d  hom cow  nor in su ran ce  p o lic ies .
It helps th em  d ecid e . " I f  w e a c cep t th is  ap p lican t o r ren ew  this p o licy , w ill w e lik e ly  be e x p o se d  lo m o re  
lo sse s  th an  o u r  co lle c te d  p rem iu m s w ill allow  us lo h a n d le ?"

In su ran ce  B u reau  S co res  a re  bused  so le ly  on in fo rm a tio n  in c o n su m e r c re d it repo rts . T he sc o re s  are d y n a m ic , 
c h an g ing  a s  new  in fo rm a tio n  is ad d e d  to  a c o n s u m e r 's  c red it rep o rt. In su re rs  w ill typ ically  a sk  fo r a cu rren t 
sco re  w h en  they  rece iv e  a  n ew  ap p lica tio n  fo r in su ran ce  so  they  h av e  the m ost recen t in fo rm a tio n  a v ailab le .

[2 ] WHERE no INSURANCE BUREAU SCORES COME FROM?

In su ran ce  B u reau  S co res a re  based  o n  in lo rm atio n  fro m  c o n su m e r cred it rep o rts  that in su re rs  net from  the 
three  m a jo r  c red it reporting: a g en c ie s : l iq u ifa s . I : \p c r ia u  (fo rm e rly  know n as T R W  t an d  TY unsU nion. 
In fo rm a tio n  used  in sco rin g  inc lu des:

► O u ts ta n d in g  d eb t ► N ew  ap p lica tio n s  fo r  c red it

L ength  o f  cred it h istory ► T y p e s  o f  c red it in use

►  Late paym en ts, co lle c t io n s , bankrup tc ie s

[3 ] WHAT'S NOT INCLUDED IN AN INSURANCE BUREAU SCORE?

In su ran ce  B u reau  S co re s  d o  not use th e  follow ing  in fo rm atio n :

► F ilm ic group ► Nationality

► R elig io n  ► A ge

►  Gender ► Marita l Status

► F am ilia l S ta tu s  ► Inco m e

► H an d icap  ► A d d ress

[4 ] WHY DO INSURANCE COMPANIES USE INSURANCE BUREAU SCORES?

In su ran ce  c o m p a n ie s  use sco re s  to  h e lp  them  issu e  new an d  ren ew al in su rance  p o lic ies . In su ran ce  B ureau  
S co re s  p ro v id e  an o b je c tiv e , a cc u ra te  and  co n sis ten t too l that in su re rs  use  w ith  o th e r  a p p lic a n t in fo rm atio n  
to  b e lte r a n tic ip a te  c la im s, w h ile  s tream lin in g  th e  d ec is io n  p ro cess  so  they can  issu e  p o lic ie s  m o re  e ff ic ien tly . 
By b e lte r a n tic ip a tin g  c la im s, in su re rs  can  b e lte r con tro l risk , en ab lin g  them  to o ffe r  in su ra n c e  co v e rag e  to 
m o re  co n su m ers  at a  fa ire r co st.

[5 ]  HOW DO YOU KNOW IT WORKS?

Ind epend en t tests by insurance co m p an ies  and a m ajo r co nsu lting  firm  co m p ared  In su ran ce  B ureau  S co res ag ain st 
the  c la im s hr o ry  o f  policy h o k le ts . T h e  tests d e m o n s tra te d  that th e  sco re s  d o  p red ic t th e  l ik e lih o o d  o f  c la im s.

[6 ] HOW CAN I FIND OUT MY SCORE?

W h ile  you  can  get co p ie s  o f  y o u r  cred it rcp o n s  lio m  cred it rep o rtin g  a g en c ie s , only  in su ran ce  co m p an ie s  can  get 
Insu rance B u reau  S co res . I low v ver. y ou i in su ran ce  c o m p a n y  o r  its ag en t can  tell you  the  m ain  rea so n s  b eh in d  
y o u r  sco re .

Keep in m ind Ihal your score is one o f many pieces o f information an underwriter uses to review a policy. 
Factors like motor vehicle reports and application information also impact an insurer's decision. Also, remember 
that the score changes as new information is added to your credit report.

Your score w il l  improve 

over time through a pattern  

o f responsib le c red it use.

An Insurance Bureau 

Score is a snapshot o f your 

insurance risk  p ic tu re  at 

a p a rticu la r po in t in  time 

based on c re d it report 

inform ation.

Review  your cred it reports 

once a year and report any 

errors to the c red it reporting  

agencies.

Insurance Bureau Scores 

provide underw rite rs an 

objective, accurate and 

consistent too l that, used 

w ith  other underw riting  

inform ation, helps them  

issue new  and renew al 

insurance po lic ies.



A N S W E R S  to Your Questions About Insurance Bureau Scores

[ 7 ]  HOW CAN I IMPROVE MY SCORE?

All In su rance  Bu reau  S co re  is  a snap sho t o l your in su rance  r isk  p icture bused on in fo rm ation  in yo u r credit 

report that re fle c ts  you r cred it paym ent patterns over lim e , w ith  more em p h as is  on recent in fo rm atio n . To 

im prove a sco re , you shou ld :

► P ay  b i l ls  on tim e. D e linquen t p aym en ts am i co lle c t io n s can h ave  a m ajo r n eg a t iv e  im pact on a score .

► Keep b a lan ce s low  on un secu red  revolving! debt l ik e  cred it ca rd s . I l ic it  outstanding! debt can  a ffec t a score.

►  A pply  for and open n ew  credit accoun ts o n ly  as needed.

You can  in c rea se  your sco re  o ver t im e  by using! cred it re sp o n s ib ly . I t 's  a lso  a good idea to p e r io d ic a lly  obtain 

a copy o f  your cred it reports from  the three m ajo r cred it reporting  a g en c ie s  to ch eck  for any  in accu rac ie s .

[ 8 ]  WHAT IF I AM TURNED DOWN FOR INSURANCE?

If  co n sum er cred it in fo rm ation  p layed  a ro le in an in su re r 's  d e c is io n  to d ec lin e  y o u r in su rance  p o lic y , the 

federa l P a ir  C red it R epo rting  Act (F C R A ) requ ire s that the in su re r  tell vou , and g iv e  you the name o f  the cred it 

reporting  agen cy  that p rov ided  the in fo rm ation . In these s itu a t io n s , you .n e  entitled  by law  to rece ive  a free 

copy o f  your c red it report to re v iew , in o ld e r  lo  help  you  understand how  lo better m anage you r cred it or lo 

ch a llen ge  any e rro rs that m igh t appear on you r report.

[9 ]  WHAT IF THE INFORMATION IN MY CREDIT REPORT IS WRONG?

I f  you find  erro rs in your cred it report, you shou ld  report the e rro rs lo  the credit reporting ag en cy . B y  law , the 

credit reporting agency  m ust in v e st ig a te  and respond to your request w ith in  M ) d ay s . I f  you are in the p rocess o f  

ap p ly in g  for tin in su rance  p o lic y , you  shou ld  im m ed iate ly  no tify  your in su rance  com pany about any incorrect 

in fo rm ation  in yo u r report. S m a ll erro rs nitty h ave  little  o r no e ffect on the score . I f  there are s ig n if ic a n t  e rrors, 

the in su rance  com pany m ay  choose to d isregard  the score and rely more on other u n d c rw iiiin g  in fo rm ation  lo 

m ake a d e c is io n  on your app lica t io n .

M ake su re  the in fo rm ation  in you r cred it report is correct by rev iew in g  you r credit report from  each  credit 

reporting agen cy  at least o n ce  a year. C a ll th e se  num bers lo  o rder a copy ( a  f e e  m a y  h e  r c i / u i r c d ) :

E q u ifax : H O D  6 S S  1 1 1 1  T ru iis lh i io n :  S iH )  l i f t s  4 2 1 J  Ix p e r ia n  (fo rm erly  T R W ):  S S S  .> 0 7 , ( 7 / ’

M
f a ir ls a a c

F a ir . Isaac  and C om pany  

(N Y S E :  F IC )  is  the preem inent 

p ro v id er o f  c rea t iv e  a n a ly t ic s  

that un lo ck  va lue  fo r peop le , 

b u s in e s se s  and ind u str ie s. The 

co m p an y 's  p red ic tive  m ode lin g , 

d e c is io n  a n a ly s is , in te llig en ce  

m anagem en t and d ec is io n  

en g in e  sy s tem s p ow er more 

than 14 b illio n  d e c is io n s  a year.

F o r  m ore in fo rm atio n , v is it 

n u t  v f n i r i s a a e . e o m ,  

em a il i n f i t s ' f o i r i s i i i i i \ <v m  

o r c a ll j - S 0 t ) - W - 2 < m

Fair, Isaac is a rcgisterad irurioinark of 
Fair. Isaac and Company, Inc., in tho 
United Slalos and’or in other countries. 
Other product and company names 
herein may be trademarks or registered 
trademarks of their respective owners 
Copyright 200? Fair, Isaac and 
Company, Inc. All rights reserved.

S C O R I N G  F A C T S  A N C  F A L L A C I E S

FALLACY: W i l l )  s c o r i a , t*. c o m p u t e r s  m e  a n i k i n y  t h e  

m i d e n v r i t i n i ’ d e r i s i o n s .

FACT: C om pu ters d o n ’t m ake  u nderw rit in g  d e c is io n s , peop le  do. W h ile  a 

com puter does ca lcu la te  an In su rance  Bureau  Sco re , the sco re  is  only 

one o f  se ve ra l p ie c e s o f  in fo rm ation  that underw rite rs u se  lo  h e lp  m ake a 

d e c is io n  on new  and  ren ew a l p o lic ie s . Som e in su rance  co m p an ie s  use 

sco re s  to h e lp  them  decide w hen  to a sk  for m ore in fo rm ation  from  the 

app lican t.

FALLACY:/) / i n o r  s e m e  w i l l  I n i t i a l  m e  f o r e v e r .

FACT: Ju st the oppo site  is  true. An In su rance  Bu reau  S co re  is  a  snapshot 

o f  your in su ran ce  r isk  p icture a l a p articu la r point in t im e . Y ou r sco re 

ch an ge s its new  in fo rm ation  is  added to your cred it reporting  agency 

l ile . O ver lim e , y o u r sco re ch an ge s g rad u a lly  a s  you ch an ge  the w ay  you 

hand le y o u r cred it re sp o n s ib il it ie s . B e c au se  recent cred it in fo rm ation  is 

more p red ic tive  than  o lder in fo rm ation , past cred it p rob lem s w il l  impact 

yo u r sco re  le s s  a s  lim e  p a sse s . In su rance  com pan ie s ty p ic a lly  request a 

curren t sco re  w hen  you subm it a new  ap p lica t io n  so  they have the most 

recent in fo rm atio n  a v a ila b le .

i .'i i ’ I S  m/d.’  i.mm

FALLACY: I n s n n i m  e  l l i i r e n n  S c o r e s  o r e  u n f a i r  i n  m i n o r i t i e s .

FACT: In surance  Bureau  S co res do not co n s id e r c llm ic  group , re lig io n , 

gender, m arita l statu s, i ia lio n a litv , age . incom e or ad d re ss . O n ly  cred it- 

related in fo rm ation  is inc luded .

In su rance  Bu reau  S co res have p roven  to he an accu rate  an il con sisten t 

m easu re o f  in su rance  r isk  for a ll peop le w ho  have so m e  cred it h isto ry . 

In o ther w o rd s, at a  g iv e n  score both non -m ino rity  and  m ino r ity  ap p li­

can ts present an  equal le v e l o f  in su rance  r isk , or the lik e lih o o d  o f  fu ture 

in su rance  c la im s .

FALLACY: S c o r i n g  i s  o n  i n v a s i o n  o f  m y  p r i v a c y .

FACT: In su rance  co m p an ie s hav e u sed  con sum er cred it in fo rm ation  to 

a s s is t  in  their u nd e rw rit in g  d e c is io n s  s in ce  the FC R A  w a s  enacted  in 

I ‘>70. An In su rance  Bu reau  Sco re is  s im p ly  a num ber that p ro v id e s an 

o b jec t iv e  and co n sisten t sum m ary  o f  that cred it in fo rm ation . In fact, by 

u s in g  sco re s , so m e  in su rance  com pan ie s d o n 't need to a sk  fo r a s  m uch 

in fo rm ation  on the ir ap p lica t io n  fo rm s.

FALLACY: M y  I n s u r a n c e  H n r c i m  S c o r e  w i l l  l i e  h u r l  i f  1 1 o n i n e i  

s e v e r a l  i n s u r a n c e  c o m p a n i e s  w h o  e a c h  a e c e s s  m y  c r e d i t  r e p o r t .

FACT: In su rance  com pany  requests o r “in q u ir ie s "  are not con sid e red  by 

In su rance  Bu reau  S co res and w ill not affect you r sco re .
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Let the record reflect the time i s  P.M. and the date is
Monday March 3, 2003.

Let the record also reflect there is a quorum. Members present are:

u Rep. Bob Lynn, Vice Chairman
□ Rep. Nancy Dahlstrom
□ Rep. Carl Gatto
□ Rep. Norman Rokeberg
□ Rep. Harry Crawford
□ Rep. David Guttenberg

And myself, Rep. Tom Anderson, Chairman

T o d a y ’ s  S c h e d u le :

H B  5 1  ( R e p .  S e a t o n )  L a b e l i n g  o f  P r e s c r i p t i o n  D r u g s

H B  9 4  ( H S  T r a n s .  C o m )  O v e r t im e  P a y  f o r  A i r l i n e  E m p lo y e e s  

® N o t e :  I n t e n t  t o  h o ld  o v e r  H B  9 4

I w o u ld  l ik e  to  c a l l th e H o u s e  L a b o r &  C om m e rc e  C o m m it te e  to o rd e r .

W e d n e s d a y  M a r c h  5 th

H B  1 3 5  ( R e p .  W i l s o n )  M a r i t a l  a n d  F a m i l y  T h e r a p i s t s

H B  1 2 0  ( R e p .  C o g h i l l )  S e r v i c e  C o n t r a c t s  a r e  N o t  I n s u r a n c e

F r i d a y  M a r c h  7 th 

N o  M e e t i n g  S c h e d u le d



COMMITTEE

1 • • . • • 

M a r c h  3 , . . r K•. . . t
•■; . .. V :

^ HB 51
L a b e l i n g  o f

2

P r e s c r i p t i o n  D r u g s

HB 94
O v e r t i m e  P a y  

F o r  A i r l i n e  E m p l o y e e s



A la s k a  S ta te L e g is la tu re

State Capitol, Room 428 
Juneau, AK  99802 
Phone: 465-2689 
Fax: 465-3472 
Toil Free (800) 665-2689

345 W, Sterling Highway 
Suite 102B 

Homer, AK  99603 
Phone: 235-2921 

Fax: 235-4008

R e p r e s e n t a t iv e  Paul Seaton
District 35

Sponsor Statement

CS HB 51 (HES)

“An act requiring pharmacists to include generic drug information on containers in which brand-
name prescriptions drug orders are dispensed.”

As medical technology advances, many citizens, especially our seniors, are taking many different 
prescription medications to live a longer, healthier life. Seniors receive prescriptions from many different 
sources, AARP, internet pharmacies, mail order companies, insurance companies and local pharmacies. 
Increased sources of prescription drugs, may lead people to accidentally take multiple medications of the 
same drug, which could be sold brand or generic names. Double dosing may cause severe over­
medication leading to serious side effects or even be life-threatening. House Bill 51 was introduced to 
safeguard Alaskans from overdosing on the same medication, but labeled under different names.

HB 51 requires state pharmacists to include the generic drug name on containers in which a brand- 
name prescription drug is dispensed. Under this bill, if a person receives a prescription for drug X, then 
the generic equivalent would be required to be listed on the label as well. This additional requirement 
would allow consumers to identify duplicate medications.

One recent case involves a woman with Parkinson’s disease. The woman placed an order with her 
insurance company for a particular drug, which they shipped in the generic form arriving about ten days 
later. In the meantime, the woman went to her local pharmacy and refilled her brand name prescription. 
Weeks later, her family became increasingly worried when the woman began hallucinating. The family 
and her doctor were concerned after learning that the woman was double-dosing on the same drug. If the 
woman would have had the additional labeling requirement required by HB 51, the woman and her family 
would have been able to quickly identify her accidental double-dosing.

While no statistics directly measure the extent of the double-dosing problem in Alaska, elderly 
administrators have implied that it is a serious problem. Providing one extra piece of information when 
prescriptions are filled could immeasurably help in saving lives. HB 51 simply requires additional 
generic labeling on all brand-name prescriptions filled in the state, to inform and safeguard all Alaskans 
from over-dosing on the same medication.

The HESS committee heard the bill and decided to make a technical change. The change allows 
all pharmacies to utilize their current computer system in listing the generic name. The old version of the 
bill required that the generic name be listed in parenthesis below the name-brand drug. This requirement 
did not ronform to different software used by different state pharmacies. The bill passed from the 
committee with unanimous support.

Representative_Paul_Seaton@legis.statc.ak,us



A la s k a  S ta te L e g is la tu re

State Capitol, Room 428 
Juneau, AK 99802 
Phone: 465-2689 
Fax: 465-3472 
Toll Free (800) 665-2689

R e p r e s e n t a t iv e  Paul Seaton
District 35

Sectional Analysis 

CS HB 51 (HES)

“An act requiring pharmacists to include generic drug information on containers in which brand-
name prescriptions drug orders are dispensed.”

Section 1. Amends section 08.80.294 of the state statute requiring a pharmacy to list a generic drug 
equivalent, when the same pharmacy dispenses brand-name prescription drug order.

(b) States that the information required in Section 1 (above) shall be placed directly on the 
container’s label.

C'S -Change from original bill. The HESS committee removed the requirement for the generic name to 
be listed in parenthesis and be below the label. This change allows for all pharmacies to utilize their 
current computer system.

345 W. Sterling Highway 
Suite 102B 

Homer, AK  99603 
Phone: 235-2921 

Fax: 235-4008

Representalive_Paul_Seaton@legis.state.ak.us

mailto:Representalive_Paul_Seaton@legis.state.ak.us


FISCAL NOTE

OPERATING EXPENDITURES
Personal Services 
Travel 
Contractual 
Supplies 
Equipment 
Land & Structures 
Grants & Claims 
Miscellaneous

TOTAL OPERATING

STATE OF ALASKA
2003 LEG ISLAT IVE SESSION

Fisca l Note Num ber:
Bill Version:
(H ) Publish Date:

CSHB 51(HES) 
2/14/03

Revision Date/Time (Note if correction): Dept. Affected:__________DCED_________
Title An Act requiring pharmacists to include BRU Occupational Licensing (117)
generic drug information on containers..,._____________________ Component Occupational Licensing______
Sponsor Representative Seaton
Requester House Health Education & Social Services Component No. 2360

ICAPITAL EXPENDITURES I I I I I T

ICHANGE IN REVENUES ( ) I 0.0 0.0 0.0 | 0.0 0.0 | 0.0

FUND SOURCE
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts 
1037 GF/Mental Health

Note: Amounts do not include inflation

O the r 1156-Receipt Supported Services 
TOTAL ____

Estimate o f any current year (FY2003) cost: 0-0
Mark this box (X) If funding for this bill is included in the Governor's FY 2004 budget proposal: 

POSITIONS __________________________________________________________________
Full-time
Part-time
Temporary

ANALYSIS: (Attach a separate paqe if necessary)

This legislation requires pharmacists to include generic drug information on containers in which brand- 
name prescription drug orders are dispensed.

No new funds are required by the division to implement this bill,

Prepared by: Jennifer Strickler, Administrative Manager____________________ Phone (907) 465-2144
Division Occupational Licensing___________________________________  Date/Time 2/12/03 5:18 PM

A pproved by: Ed g a r  Blatchford, Com m issioner____________________________ Date 2/12/2003_____
A g e n cy  Departm ent of Com m unity  & E co n o m ic  Developm ent________

(Revised 9/2002 OMB) Page 1 of 1
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Lawrence L. Reynolds MD 
Seldovia Medical Clink 

Drawer J, Seldovia, Alaska 
99663

2/19/03

Rep. Paul Seaton 
State Capitol 
Juneau, Alaska 
99802

Re: House Bill SI

Dear Representative Seaton,

We are in overwhelming support of HB 51, requiring that the generic name of drugs be 
stated on prescriptions.

One of our most common problems with both young and elderly patients is the duplication or 
omission of prescription medication ingestion due to confusion of ever changing names and appearances 
of dispensed medi,

This confusion is responsible for increased emergencies and hospital admissions, overdoses, as 
well as repeat office visits, lab tests, and phone contacts with angry patients thinking their 
doctors and pharmacists have made errors in the ordering and dispensing of their medicines.

Inclusion of the generic name on script labels - in parentheses - would be of great benefit to our 
patients and would be economically beneficial to all health care programs.
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Honorable Peggy Wilson, Chair
House Health, Education and Social Services Committee
Alaska Capitol, Room 104 -
Juneau, AK 99801-1182 RE; HB 51 (Sealon) -  Support

Dear Chair Wilson:

On behalf of the members of AARP in Alaska, wc urge you and your colleagues on the House 
Health, Education and Social Services Committee to support HB 51, authored by Representative 
Paul Seaton and co-sponsored by twenty-three House colleagues, including your Committee 
members Co-Chair Gatto, and Representatives Heinze, Wolf, and Cissna.

AARP believes that anything a state can do to ease the confusion of a consumer taking 
medication is well worth-while. We understand that Representative Seaton has developed this 
bill due to a real problem faced by one of his older constituents. We can assure you that many 
older consumers will benefit from having the generic equivalent name added to a brand name 
prescription.' Helpful and “user-friendly” information will be beneficial for both older patients 
and younger family members who may be assisting them with their medications.

Representative Seaton’s bill will be a welcome addition to quality health care in Alaska.

AARP recommends an “AYE” vote on HB 51.

Should you have any questions about our position, please feel free to contact Marie Darlin (586- 
3637), Coordinator of the AARP Capitol City Task Force; Patrick Luby (907-762-3314), AARP 
Legislative Representative; or me (907-245-5259).

Thank you for your consideration.

Sincerely,

Margueritc Stetson
Executive Council Member for Advocacy

Vlca-Chalr Carl Gatto 
Representative Cheryll Heinze 
Representative Paul Seaton 
Representative Kelly Wolf
Representative Sharon Cissna Marie Darlin, AARP Capitol City Task Force
Representative Mary Kapsner Pat Luby, AARP Legislative Representative

3601 C S tree t Suite 1420 I A nchorage, AK 99503 1 907-341-2277 1907-341-2270 fax 11-877-4347598 TTY 
Jam es G. Pnrkel, President | William D. Novell!, Executive D irector and  CEO | w w w .aarp .org

http://www.aarp.org
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T o  w h o m  i t  m a y  c o n c e rn ,

T h a n k  y o u  f o r  a s k in g  m y  o p in io n  o n  th is  im p o r ta n t  p ie c e  o f  

le g is la t io n ,  H o u s e  B i l l  n o . 51 .

A s  y o u  k n o w  a l l  d ru g s  h a v e  g e n e r ic  n a m e s  a n d  m a n y  o f  th e m  h a v e  

b ra n d  n a m e s  a s  w e l l .  M a n y  s ta te s  h a v e , f o r  y e a rs ,  r e q u ir e d  g e n e r ic  

la b e ls  o n  p r e s c r ip t io n s  s in c e  g e n e r ic  la b e l in g  is  th e  s ta n d a rd  o f  

p r a c t ic e  f o r  u n i f o r m it y  a n d  a c c u ra c y  b o th  m e d ic a l ly  a n d  

s c ie n t i f ic a l ly .  U n fo r t u n a te ly  th is  n o t  a lw a y s  h a p p e n in g  in  A la s k a  

f o r  d is p e n s e d  p re s c r ip t io n s .

I  h a v e  se en  a  n u m b e r  o f  o c c a s io n s  in  m y  o w n  p r a c t ic e  w h e re  

p e o p le  h a v e  m is t a k e n ly  ta k e n  d u p lic a te  p r e s c r ip t io n  m e d ic a t io n s  

b e c a u s e  o f  th e se  v a r ia t io n s  in  la b e lin g .  T h e s e  h a v e  s o m e t im e s  le d  

to  d ru g  in t o x ic a t io n  r e q u ir in g  h o s p ita l iz a t io n ,  E v e n  th e n  th e  

p r o b le m  h a s  n o t  b e e n  im m e d ia t e ly  n o t ic e d . T h is  u n n e c e s s a ry  

s u f f e r in g  a n d  c o s t  f r o m  d ru g  m is a d v e n tu re  c a n  b e  p re v e n te d .

In  m y  o p in io n  I  t h in k  y o u r  w o rd in g  w o u ld  b e  c le a re r  a n d  m o re  

c o n c is e  w i t h  c h a n g e s  as w r it te n  b e lo w :

“ A n  A c t  r e q u ir in g  P h a rm a c is t s  to  la b e l p r e s c r ip t io n  d ru g  

c o n ta in e r s  w i t h  g e n e r ic  d ru g  in fo rm a t io n . ”

“ I n  a d d it io n  to  o th e r  in f o n n a t io n  th a t m a y  b e  r e q u ir e d  u n d e r  sta te  

o r  fe d e ra l la w s  o r  re g u la t io n s ,  th e  P h a rm a c is t ,  w h e n  d is p e n s in g  a  

p r e s c r ip t io n  d ru g  o rd e r , s h a ll  la b e l u s in g  th e  g e n e r ic  d ru g  n am e . 

I f  th e  p r e s c r ib e r  w is h e s -  s u c h  as w h e n  b ra n d  n a m e  is  m e d ic a l ly  

in d ic a te d ,  o r  th e  p a t ie n t  re q u e s ts  it ,  th e  b ra n d  n a m e  m a y  a ls o  b e  

in c lu d e d  in  p a re n th e se s .”



I  w o u ld  a v o id  s t ip u la t in g  e x a c t ly  w h e re  to  p u t  la b e l in g  s in c e  

r e g u la t io n s  a lr e a d y  a d d re s s  t h is  a n d  c o m p u te r  la b e l in g  s y s te m s  

h a v e  o n ly  so  m a n y  o p t io n s .

I  h o p e  i t  is  o b v io u s  th a t I  s t r o n g ly  s u p p o r t  g e n e r ic  d r u g  la b e l in g  as 

a  m a tte r  o f  e d u c a t io n  a n d  sa fe ty .

T h e  S ta te  B o a r d  o f  P h a rm a c y  m a y  a ls o  h a v e  a n  o p in io n  o n  th is  

m a tte r.

R e s p e c t fu l ly  s u b m it te d ,

(FT P
R .  P .  A lb e r t s o n  R P h ,  C S ,  C G P ,  F A S C P
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February 3, 2003

Honorable Representative Paul Seaton 
State Capital, Room 428 
Juneau, Alaska 99801-1182

Dear Representative Seaton:

Please accept this letter in support of HB 51 relating to including generic drug 
information on containers in which brand name prescription drug orders are dispensed. 
Homer Senior Citizens, Inc. supports this legislation because it would help to eliminate 
the possibility of an individual taking a double dose of medication. This legislation is 
particularly important for seniors and caregivers that take care of seniors.

At the present time, because prescriptions are sometimes written using the generic name 
and sometimes using the brand name, it is possible for an individual to have two bottles 
of medication with different names on them, which are in fact the same. Because both 
labels will indicate a dosage such as one pill three times a day, it is very possible for the 
individual to take a double dose. This is particularly true if the individual is a senior who 
has some dementia or the individual is being helped by a caregiver that is not totally 
familiar with the medications and is only reading the dosage levels.

One might ask how an individual could have two prescriptions for the same medication 
with different names at the same time. What may happen is that a doctor prescribes a 
medication for an individual to be purchased from a mail in pharmacy. These usually are 
generic drugs because the mail in pharmacy is usually associated with a medical 
insurance plan. At some point, a prescription may not arrive and the individual asks the 
doctor to write a prescription to a local pharmacy to get them by until the other 
prescription arrives. This prescription may be written for a brand name. Thus the 
individual now has two bottles of the same drug with different names. This same 
scenario could also occur between to local pharmacies if the doctor used the generic 
name for the first pharmacy and for the next used the brand name.

In any case, this legislation would help to eliminate the possible confusion that an 
individual or caregiver may have and thus a possible overdose. If we can provide 
additional information, please contact us.

Sincerely,

Fred Lau
Administrator
Homer Senior Citizens, Inc.



XAetna'
Representative Paul Seaton 
Alaska State Legislature 
Pouch V
Juneau, Alaska 99801 

Dear Representative Seaton:

This is a letter in support of House Bill 51 “An Act requiring pharmacists to include 
generic drug information on containers in which brand-name prescription drug orders are 
dispensed”.

The bill should achieve two important benefits.

The first is to avoid confusion by patients inadvertently taking dual dosages of 
medication because they do not equate a brand name drug with a generic equivalent.

The second may be increased recognition by consumers that there are generic drug 
equivalents available for many brand name drugs that are equally effective but less 
expensive than the brand name drugs. The increasing cost of drugs is one of the leading 
drivers of health insurance costs. Many health benefit plans have provisions which 
encourage use of generic drugs in order to reduce the cost of health insurance.

Thank you.

Sincerely,

jetr uecic 
Aetna



HB 51 Follow-up

Subject: HB 51 Follow-up 
’ Date: Fri, 24 Jan 2003 17:27:36 -0500
• From: "Laubacher, Cynthia" <Cynthia_Laubacher@rnedcohealth.com>

To: "'rep.paul.seaton@Iegis.state.ak.us'" <rep.paul.seaton@legis.state.ak.us>

Represenative Seaton: Thank you for your call. I apologize for the e-mail, but the (800) number won't work for out of 
state callers, and I can't seem to access the state website for your office number.

I spoke with my folks in headquarters and explained your goal. They re-thought their initial comments and have no 
concerns with the proposal as it is written.

On a side note, I looked up your bio and learned that we have something in common - we were both raised in Oxnard!
I graduated from Santa Clara High - a long-time football rival of Hueneme. I am always pleased and surprised to meet 
someone from my hometown. I hope we have the chance to meet if I get a chance to make it up to Alaska!

In the meantime, please feel free to contact me if I can ever be of assistance. Best of luck with HB 51. Have a 
wonderful weekend!

Cindy

Cynthia M. Laubacher 
Director, State Government Affairs 
Medco Health Solutions, Inc. 
916-726-1081 

I 916-726-9756-fax

/
v

1/24/2003 4:02 PM

mailto:Cynthia_Laubacher@rnedcohealth.com
mailto:rep.paul.seaton@legis.state.ak.us


Legislative Research Services
Alaska State Legislature state Capitol
Legislative Affairs Agency Juneau, AK 99801
Division of Legal and Research Services Phone: 907-465-3991

Fax: 907-465-3908

January 17,2003

M e m o r a n d u m

TO: Representative-elect Paul Seaton

FROM: Patricia Young
Manager /

RE: Reducing Prescription Drug Errors

You asked for background information that we could quickly gather on problems encounter i by the elderly In 
using prescription drugs. You were particularly interested In Information on efforts to deal wi>h such problems.

As you'll see from the attached materials, the Institute for Safe Medicine Practices (ISMP) Is a good source of 
Information on all aspects cf your question.1 The organization publishes “Safe Medicine," a newsletter that 
among other things, always prints generic names of medications In red. In contrast, they capitalize specific 
brand names and print them In green. They follow specific brand names with the generic name In 
parentheses. We've provided several documents from the Institute website, Including testimony before the 
U.S. Ways and Means Committee that Includes some specific recommendations In regard to reducing 
prescription errors, misuse, and adverse events.

We’ve also included Information from the National Institute on Aging (NIA) and the Food and Drug 
Administration (FDA). The National Association of Boards of Pharmacy (www.nabp.nefj and the 
Administration on Aging (www.aoa.gov/elderpage.htmfl are good resources as well.

During our quick search we encountered a number of references to “Brown Bag" medicine check programs 
through which pharmacists, nurses, or doctors assess seniors' collections of medications for compatibility, 
expiration dates, etc. We include a description of one such program. We also include information on a 
National Association of Boards of Pharmacy study commissioned by the FDA to assess the extent and 
usefulness of the private sector prescription Infonnation that patients receive along with their medications.2

Lastly, we Include a printout of “Recommended Best Practices— Medication Errors," published by the 
Tennessee Department of Health, and adopted by Tennessee Improving Patient Safety (TIPS). Under “15 
Ways to Lower your Dose of Medication Errors,” we found the following statement and guidelines:

A study from the University of Chicago Medical Center places the Incidence of medication 
errors between 1.7 and 59.1 percent. According to the Joint Commission on Accreditation of 
Healthcare Organizations, 15 percent of reported medication errors are due to confusion

1 The Institute for Safe Medication Practices website address Is www.lsmp.org.

* The results of that study, published In 2001, can be found at httpJAmw. Ida.Qov/cder/reports/proscriptionlnfo/defautt.htm.

http://www.nabp.nefj
http://www.aoa.gov/elderpage.htmfl
http://www.lsmp.org


between drug names. Thousands more are due to confusing or misunderstood
abbreviations.'

According to the Food and Drug Administration and the authors of the University of Chicago 
study, the following guidelines can greatly reduce the number of medication errors:

1. Clearly write all orders with a ballpoint pen so that copies are legible.

2. Avoid the use of abbreviations and unnecessary symbols on drug orders.

3. include the indication for the medication In each order, i.e. “for blood pressure."

4. Never guess about a medication order, but contact the physician If there are any questions 
about drug, dose, route, Indication or Instructions.

5. Avoid the use of verbal or telephone orders. When absolutely necessary, make sure the 
recipient repeats the order back to the physician.

6. Koep only necessary and authorized medications available to nursing staff and return other 
medications to pharmacy.

7. Always read the drug packaging label three times during the preparation of a dose.

8. Incorporate the “five rights" of drug administration into daily practice -  right patient, right 
drug, right dose, right route, right time.

9. Try to avoid the use of a patient’s own medication In a facility setting.

10. Never use trailing zeros when prescribing medications.

11. Always use a zero to precede a decimal point when prescribing less than one dose.

12. Physically separate dangerous medications and label them as such.

13. Keep the prescription and the label together and incorporate multiple checkpoints in the 
dispensing process.

14. Make the patient counseling session a final checkpoint in the drug dispensing process.

15. Provide brand and generic name on all medication labels.

I hope this Information is helpful. If you find that you have a specific question or need additional materials on 
the subject, please lot us know.

3 Tbs Tennessee Department cl Health document Is available at vm v2.sta(e.tn.us4tealth/D ow nloads/g4022022.pdf.

LEGtSlMIVSReSEAIKH
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M e d i c i n e s  a n d  C i d e r  A d u l t s

Departm ent o t Health  and  Hum an Sen/Ices 
Food  and D rug Adm in istration  
5600  F ishe rs  Lane  (HFI-40)
Rockville , M D  20857 
Feb ru a iy  2000  
(FD A) 00-3237

The  Food  and Drug Adm in istration, o r FD A , Is a  United S ta tes governm ent agency  that m akes 
su re  m ed ic ines are  sa fe  and  accura te ly  labeled.

B e  M o r e  C a r e f u l  W i t h  M e d i c in e s

W h ile  everyone needs to be  care fu l about taking m edic ines, o lde r adu lts need  to be even m ore 
carefu l. Th is  is  because:

• O lde r peop le  often take m ore m ed ic ines than younger peop le
• O ld e r peop le m ay react d ifferently to m edicine. T

Th is  brochure will tell you w hat o lder adults need to know about the m ed ic ines they take. 

P r o b le m s

Tw o of the b iggest p rob lem s o lde r peop le  have  with m ed ic ines are:

• R eac tion s from  m ixing two o r m ore drugs in the body, ca lled  "drug Interactions." A  drug 
interaction can  cau se  bad  effects (usually ca lled  s ide  effects), such  a s  a  rash, stom ach 
upset o r s leep iness.

too m uch of one  m edicine, ca lled  "drug overdose." This, too, can  cau se  s ide  effects.

O lde r peop le  a re  m ore like ly  to have s ide  effects from drug Interactions or drug overdosages 
because:

• They  are m ore like ly  to take a  num ber of different drugs.
• T he ir bod ies use food  and  drugs slowly. T h is  m eans that it m ay take longer for a  drug to 

start working. D rugs a lso  m ay stay  In their bod ie s longer. Th is  can  cau se  too m uch of the 
m ed ic ine to be in the body.

Com m on s id e  effects o f d rugs are:

• upset stom ach, su ch  a s  d ia rrhea or constipation
• blurred v is ion
• d izz iness
0 m ood changes
• skin rash

"Start low  and  go slow" is  good adv ice  for o lder peop le  when taking m edic ines. Th is  m eans
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H o w  t o  P r e v e n t  D r u g  S id e  E f f e c t s  (

• T a ke  a  drug on ly  If you rea lly  need It. A s k  you r docto r If there is another w ay  to treat a  
prob lem  befo re  tak ing  prescrip tion  o r over-the-counter drugs.

• Te ll your docto r abou t a ll the drugs, v itam ins, herbs and  other p ills you  take. M ake  su re  to 
inc lude both prescrip tion  d rugs (ones you get from  the pharm acist w ith a  doctor's 
prescription) and  over-the-counter drugs (ones you  can  buy you rse lf w ithout a  prescription).
If you  have severa l doctors, m ake  su re  they a ll know  what the o thers are prescrib ing.

• A s k  one doctor, su ch  a s  In Internist o r fam ily  m ed ic ine doctor, to track  all you r m ed ic ines.
Pu t all you r m ed ic ines In a  bag. T ake  them  to you r next doctor's appointm ent. T h is  is  the 
best w ay to let you r docto r know  what m ed ic ines, v itam ins and  o ther p ills  you a re  taking.

■ If you  need d rugs to treat m ore than one cond ition, a s k  your docto r if there Is one drug that 
can  treat both. F o r exam ple , som e b lood p ressu re  m ed ic ines a lso  treat m igraine 
headaches.

• If you have s id e  effects, write them  down. W rite  down w hen they  happened. A ls o  write down 
any  new  p rob lem s you  have, even  if you th ink they are not re lated to  the drug. Te ll you r
doctor about these  s id e  effects. A s k  the docto r if there is  another drug  that m ay be  better fo r
you to take.

• Learn  about the d rugs you a re  taking. A s k  the pharm acist and  docto r questions. R ead  the 
information that co m es  with the m edic ine. Or, a sk  a  fam ily  m em ber o r friend to read It for 
you.

• Fo llow  d irections. R ead  the label. Understand  when you  shou ld  take  the m ed ic ine and  how  
m uch you shou ld  take. t .

• A lw ays take you r m ed ic ine  when you shou ld. (

E a s y  W a y s  t o  T a k e  M e d i c in e

Y o u  m ay have p rob lem s that m ake it hard for you  to take m ed ic ine. M an y  o lder adults can 't se e  
well, can 't u se  the ir hands well, o r forget th ings easily . Here a re  som e  w ays to m ake it e a s y  for 
you to take m edic ine:

• A s k  the pharm acist to put you r m ed ic ines in b ig bottles that a re  e a sy  to open.
• A s k  for bottles w ith labe ls  printed in large letters o r use  a  m agnify ing g lass, and read the 

labe l under bright light.
• F ind  w ays to rem ind you to take your m ed ic ine. O ne  w ay is to take m ed ic ines at the sam e  

tim e every day. F o r exam p le  a t m ea ls or before you go  to bed. U se  charts and ca lendars.
O r  put all the drugs you need to take for o ne  d ay— or one  w eek— in a  sm all container, like  a  
pillbox. Y ou  can  buy  p illboxes at drug stores. If you forget easily , you  a lso  m ight want to a sk  
a  fam ily m em ber or a  nurse o r other health w orker to rem ind you  w hen and how m uch 
m ed ic ine you need  to take.

• A s k  your docto r to se t e a sy  dosing  tim es for you.

Q u e s t i o n s  t o  A s k  Y o u r  D o c t o r  o r  P h a r m a c i s t

• W hat is  the nam e of the d rug? Is th is the brand nam e o r a  copy  of the  brand-nam e d rug?
C o p ie s  o f b rand-nam e drugs are ca lled  "generic drugs." They  usua lly  cost less than ( 
brand-nam e drugs, but they work the sam e.

• If the prescription is written for a  brand name, is It O K  for the pharm acist to g ive m e the 
generic version  o f th is drug?

s ta rt in g a t th e low e s t do sa ge , and if th is Isn ’t e ffe c tiv e , in c re a s in g th e d o sa ge s low ly .
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» W h a t does the drug do?
® W h en  shou ld  I take  the d rug? How  often?
• D oes It m atter if I take  it with food?
• A re  there any foods I shou ld  stop eating wh ile I'm on th is drug?
• Is it sa fe  to drink a lcoho l, su ch  a s  beer o r w ine, while I'm on th is drug?
« H ow  long will I need to take  th is drug?
« W h a t shou ld  I do  if I forget to take the m ed ic ine?
• W ha t are com m on side e ffects?
« H ow  will I know  if th is drug is  working?
• W here  shou ld  I keep  th is drug?

H o w  t o  S a v e  M o n e y  o n  M e d i c in e s

• W h en  trying a  drug for the first time, e sk  you r doctor for free sam p les. O r a sk  the 
pharm acist for just a  few  p ills before getting the whole prescrip tion  filled. Tha t way, you can  
se e  if you have  p rob lem s with the m ed ic ine befo re  paying for a  w ho le bottle.

• F o r drugs you take  all the time, buy larger am ounts at a  time so  that the price for each  p ill is  
cheaper. Bu t before you do th is m ake su re  you w ill be ab le  to u se  all the m ed ic ine within a t 
least a  year. H o ld ing  on to m ed ic ines for a  long time m ay cau se  the drug to lo se  Its ab ility to 
work.

« C a ll around to s e e  wh ich  store has the low est price.
• If you  are an o ld e r person  a s k  about a  sen io r c itizen 's d iscount.
• A s k  your docto r if it's O K  to take a  gene ric  drug instr^d o f the brand-nam e drug. If it is  O K , 

tell the pharm acist you  want the generic version  o f the m edicine.
• F o r drugs bought over the counter, buy the store-brand or d iscoun t brand. T he  pharm acist 

) can  help you choose .
• C a ll o r write to the loca l chapte r o f the Am erican  A ssoc ia tion  fo r Retired  Pe rson s (AA R P ) or 

a  loca l chapter o f a  health organization, su ch  a s  the Am erican  D iabetes A sso c ia tion  o r the 
Am erican  Heart A ssoc ia tion . You  m ay be ab le  to buy drugs through them  at low er prices.

D o  Y o u  H a v e  O t h e r  Q u e s t i o n s  A b o u t  M e d i c i n e s ?

F D A  m ay have an o ffice  near you. Look for the num ber in the b lue pages o f the phone book.

Or, ca ll FD A 's  to ll-free number, 1 -888-IN FO -FD A  (1-888-463-6332). Or, on the W orld  W ide  W e b
at www.fda.aov.
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Suicides, drag overdoses overtake crashes in deaths; Lee Filas Daily Herald Staff Writer;; Chicago 
Daily Herald (Paddock) ; 11-06-2002 ;

- (suicides^drug overdoses overtake crashes in deaths
Byline: Lee Filas Daily Herald StaffWnter 
Edition: Lake 
Section: NEWS

For the first time since 1997, auto accidents were not the leading cause of unnatural de aths in Lake 
County, according to a report by the coroner's office.

That dubious distinction in 2001 went to suicides and drug overdoses. Suicides took over the i:op slot with 
44 cases, while drag overdoses - prescription and illegal - ranked second with 41 deaths;, the annual report 
stated.
Deaths investigated in 2001 showed 39 people died as a result of auto accidents, down 26 percent from the 
53 recorded in 2000.

Jim Wipper, deputy Lake County coroner, said the decrease in vehicular deaths is something the coroner’s 
office would like to see more of in the future.

"It's definitely the trend we are happiest seeing," Wipper said. "We look at that as one of the most positive 
trends we've uncovered, and it's something that we have worked hard to decrease."

That improvement was offset by a rise in drag overdoses - up 8 percent from 2000 - and a dramatic 
increase in homicides over previous years, Wipper said.

The 19 homicides in 2001 more than doubled the 8 recorded in 2000. The number is still less than the 25 
murders recorded in 1997, but more than the 15 recorded in 1S98.

"That's definitely a concern for us," Wipper said. "It's always a concern when we see a jump in any 
category, but to see that large of an increase is definitely something we need to look at."

Lake County Board Chairman Suzi Schmidt said the rise in homicides is alarming, but not a complete 
surprise given the comity's growing population.

"Simply stated, the more people we have, the more crime we are going to get," Schmidt said. "Any kind of 
rise in crime is definitely a concern, be it white collar, homicide or robbery."

Wipper said deaths are labeled as either natural or unnatural by the coroner’s office. There were a total of 
2,941 deaths recorded in the county in 2001, of which 2,756 involved natural causes.

The remaining 185 are listed in the report as violent - overdoses, homicides, suicides and veliiculai.- deaths 
- or accidental - drowning, fire and other accidents.

This is the fifth consecutive annual increase in drug overdose deaths in the county.

Wipper said a more readily available supply of cocaine and heroin has contributed to the increase.

"But the No. 1 cause of overdose deaths remains prescription overdoses, like painkillers and such," he said.
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"It's hard to say if those are accidental or whether people abused the prescription drug. But it remains the 
leading cause of overdose deaths in the county, and I think it's because (prescription drugs) are easier to 

) get."
Wipper said none of the drug-related deaths involved club drugs, such as ecstasy. Eight deaths involved 
cocaine and opiates, six were due to cocaine alone and four resulted from heroin use.

"Those drugs have really become more prevalent in Lake County over the years," Wipper said. "It’s 
definitely another concern of ours."

Illustrations/Photos:
Caption: GRAPHIC: Lake County fatalities 
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T e s t i m o n y  o f  M i c h a e l  R .  C o h e n ,  M S ,  R P h

P r e s id e n t ,  I n s t i t u t e  f o r  S a f e  M e d ic a t io n  P r a c t i c e s

T e s t i m o n y  B e f o r e  t h e  C o m m i t t e e  o n  W a y s  a n d  M e a n s

 H e a lt h ,  C o n g r e s s  o f  t h e  U n i t e d  S t a t e s
i c r i^ L A T 'V E  R E S E A R C H  I
L  S E R V IC E S  H o u s e  o f  R e p r e s e n t a t iv e s

. H e a r in g  o n

M e d i c a r e  R e f o r m :  L a y i n g  t h e  G r o u n d w o r k  f o r a  P r e s c r i p t i o n  D r u g  B e n e f i t  

M a r c h  2 7 , 2 0 0 1

G o o d  afternoon. M adam e Cha irm an  and M em bers o f the Com m ittee, thank you for the 
opportunity to speak  with you  this afternoon about important health ca re  quality issu es  related to 
the des ign  of a  prescription drug benefit program  for M ed icare  benefic ia ries. I am  M ichae l R. 
C ohen , a  pharm acist and p res ident of the Institute fo r S a fe  M ed ication  P ra c tice s (ISMP). iS M P  
is an  independent, nonprofit organ ization  that w orks c lo se ly  with practitioners, regulatory 
agenc ie s , health care  institutions, p ro fess iona l organ izations and the  pharm aceutica l industry to 
p rov ide  education  about adverse  drug events and  the ir prevention. A  board  o f trustees 
representing  the health ca re  com m un ity at large governs th is in terd iscip linary effort by nurses, 
pharm acists, phys ic ians and  health  ca re  consum ers. O u r prim ary fo cus h as  been on proper and 
sa fe  use o f m edications. W e  have a  long h istory of learn ing about m edication errors from health 
ca re  practitioners and consum ers who voluntarily  report m edication errors and  hazardous 
cond itions through a  national reporting program  operated by the United S ta te s Pharm acope ia .
A ll reports are shared  d irectly with the U S  Food  and D rug Adm in istration, O ffice  of 
Post-m arketing  Drug R isk  A sse ssm en t. D ia log with F~ is  ongoing when reports relate to drug 
nom encla ture  issu es  (proprietary and nonproprietary '* >mes), o r pharm aceutica l labeling, 
packag ing  and m ed ica l dev ice  design.

Information about m edication errors, o ther adverse  drug events, and  recom m endations for 
prevention are shared  with the m ed ica l com m unity through our w eb site (www.ismp.org); 
ongoing co lum ns in 16 p ro fess iona l journa ls that reach nurses, nurse practitioners, pharm acists, 
physic ians, and  physic ian  assistan ts; and a  b iw eek ly publication, I S M P  M e d i c a t i o n  S a f e t y  A l e r t l  
that reaches all U S  hosp ita ls, and. Currently, w e are preparing to launch a s im ila r newsletter for 
cha in  and independent com m unity pharm acies. In addition, we reach  regulatory authorities and 
pharm aceutica l m anufacturers internationally through regular pub lica tions in international 
jou rna ls and newsletters. Information from  ISM P  has been used  to effect thousands of 
im provem ents in p ro fess iona l practice and com m ercia l drug labeling, packag ing and 
nom enclature. The  organ ization has ga ined  the trust and respect of practitioners and sen io r 
o ffic ia ls in health ca re  throughout the nation.

R e c o m m e n d a t io n s  to  R e d u c e  E r ro r  a n d  Im prove  the  Q u a lity  o f  M e d ic a t io n  U se
M ed ica tions are  a  b lessing, but hum ans must sa fe ly  prescribe, prepare, d ispense, and 
adm in ister these  drugs. Ye t hum ans are fallib le, and a s c learly  articulated in the recent reports 
by the Institute o f M ed ic ine (IOM), errors and  other adverse  events occu r and cau se  unbearab le
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hum an and  financia l cost. M ed ication  use  has been  further com p lica ted  by  the large num ber of 
new  drugs and  techno log ies introduced every  year, an  increasing  e lderly  population with chron ic 
and  acu te  cond itions requiring com p lex  treatm ent strateg ies, and the proliferation of 

) over-the-counter products, in  light o f th is fact, m uch can  and shou ld  be done to enhance 
m ed ication  safety.

T he  current prescrip tion drug benefit leg is la tion  is a  strong and appropria te veh ic le  to drive 
m ed ication  safety. Paye rs  bear responsib ility  fo r m ed ication  errors when they  occu r because  of 
insuffic ient support of b a s ic  se rv ices and  la ck  o f quality/safety requirem ents. A s  purchasers of 
pha rm acy  se rv ice s  through m ail and  com m un ity pharm acies, payers - including M ed icare  - 
shou ld  require p rov iders to com p ly  with s tandard s m ost like ly to enhance m edication  safety. 
T hey  shou ld  offer the ir bene fic ia ries som e  a ssu ran ce  of sa fe  pharm aceutica l care, which 
inc ludes important m onitoring o f the appropria teness o f drug therapy and its effects, not just 
accu ra te  d ispensing .
IS M P  has identified severa l foca l po ints that would be m ost appropria te fo r leg islation  related to 
prescrip tion  drug benefits:

• Con tinuous quality im provem ent activ ities to enhance  sa fe ty  in our nation, s  pharm acies;

• Better c lin ica l utilization of com m unity pharm acists  and  pharm acy  benefic iaries; and

• Expanded  use  o f effective technology.

A ch iev ing  and  m ainta in ing standards re lated to these  foca l po ints w ill likely require resources 
that are  not currently ava ilab le. Thus, leg is la tion  m ust a lso  inc lude changes in the current 
re im bursem ent system s to properly support any  required safety enhancem ents.

C o n t in u o u s  Q u a lity  Im p rovem en t

Data from  the U S P -IS M P  M ed ication  E rro r Reporting  Program  revea ls that m edication-re lated 
p rob lem s a re  repetitive in nature. An  inc ident of m isuse  in one setting is  like ly to repeat itself in 
another. M ost importantly, the system  changes n e ce ssa ry  to prevent errors are s im ila r and a 
grow ing body o f literature is  ava ilab le  to gu ide these  efforts. T ragica lly, too  m any organ izations 
and  ind iv idual p rov iders do  not be lieve s im ila r inc iden ts cou ld  happen  to them. They  fail to u se  
inform ation about errors occurring  e lsew here  a s  a  roadm ap for im provem ent in the ir own 
organ ization  or practice. It is not until a  se rious error h its hom e that aggress ive  prevention efforts 
a re  im plem ented. W ith  so  m uch ev idence-based  inform ation about error prevention at hand, 
there is  little excu se  fo r reacting to  errors a fter they happen  instead  of preventing them. W e  
need C o ng re ss  to help  shorten the interval between the le sson s taught by errors and  the 
w idesp read  corrective action to prevent future errors.

The  deve lopm ent and  im plem entation o f continuous quality im provem ent (CQI) efforts shou ld  be 
the h ighest priority in a ll pharm acies. S u ch  efforts m ust be  a im ed spec ifica lly  at preventing 
well-known and repetitive ca tegorie s o f p rescrib ing  and  d ispens ing  errors, which erode patient 
con fidence  in our health  ca re  system . Fo r exam ple, in o rder to partic ipate in the prescription 
drug benefit program , pha rm ac ies shou ld  be required to se e k  out m edication sa fety  information 
and  u se  it p roactive ly to prevent m ed ication  errors. A t  the sam e  time, sa fe ty  issues recogn ized  
internally and reported by  patients m ust be docum ented  and analyzed, and  a  p rocess m ust be 
es tab lished  to determ ine the best strateg ies to p revent future prob lem s and ensu re  its 
im plem entation. A n  annua l su rvey  to a s se s s  con sum er perceptions of the quality of 
pharm aceutica l p roducts and  p ro fess iona l se rv ice s  m ight a lso  be required to supp ly  additional
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Informational too ls like our I S M P  M e d i c a t i o n  S a f e t y  A l e r t !  publication, o r ISM P. s  Q u a r t e r l y  
A c t i o n  A g e n d a , wh ich  is  a  read ily  ava ilab le  list o f m edication p rob lem s com piled  from  our nation, 
s  reporting program s, can  be a  backbone o f any  CQ I effort. T he  very purpose of the U S P -IS M P  
M ed ication  Error Reporting  Program  - indeed the purpose  of any  type o f safety reporting 
program  and the expert recom m endations that stem  from  it - is  to gu ide the im plem entation of 
qua lity  im provem ent in itiatives by practitioners and organ izations. If th is is not accom p lished , the 
va lue  of any m ed ica l safety-reporting program  Is d im in ished. Thus, appropriate funding Is 
needed  to ensure that information flow ing from  error reporting program s are effic iently 
transform ed into learn ing program s to prevent future errors. R esea rch -based  information, 
anecdota l reports o f adve rse  events, reports from  the Jo in t C om m iss ion  on Accred ita tion  o f 
Hea lthcare  O rgan ization, s Sentine l Event Newsletter, and information from  other sou rce s  are  
a lso  instrumental in th is effort. IS M P  is prepared to a ss is t the Secre ta ry  o f Health and Hum an 
Se rv ice s , a s  well a s  the nation, s  p ro fess iona l licensing  boards, health departm ents, 
accred itation  agenc ies, regulatory authorities, and ind iv idual o rgan izations in using such  
inform ational too ls to deve lop effective CQI strateg ies that can  su cce ss fu lly  stop repetitive 
m Gdical errors.

P rac tice  s ites shou ld  a lso  be required to conduct se lf-a ssessm en ts to he lp  prioritize 
im provem ent projects at least annually, in a  cooperative project with the Am erican  H osp ita l 
A sso c ia tion  (AHA), IS M P  recently deve loped and distributed the ISM P  M ed ication  Sa fe ty  
S e lf-A sse ssm en t to v irtua lly  al! U S  hosp ita ls. T h is  weighted se lf-a ssessm en t instrum ent p rov ides 
a  lis t o f nearly 200 e ffective m edication error reduction strateg ies in the genera l hosp ita l setting. 
N ea rly  1,500 hosp ita ls partic ipated fully in the project, wh ich  resulted In a  large national 
d a tabase  of hospital efforts to im prove patient sa fe ty  with m edications. T h is  da tabase  w ill a llow  
health  care  providers to identify a reas o f w eakness and  focus im provem ent activities upon 
system  elem ents and  characte ristics that are known to be effective for preventing patient harm. 
W e  will a lso  be ab le  to track im provem ent efforts in the nation, s hosp ita ls over time by repeating 
the p rocess a t a  later date.

W h ile  1,500 hosp ita ls com pleted  the a sse ssm en t and sent data to ISM P , there are 
approx im ate ly  6,000 acu te  ca re  hosp ita ls in the US . Through 1,000 follow -up te lephone ca lls  to 
a  random ized  list o f hosp ita ls, w e learned that m any m ore hosp ita ls would have partic ipated had 
it not been  for advice g iven them  by a  national risk m anagem ent organ ization  to se e k  legal 
coun se l before returning data  to us. T h is  letter instilled a  renew ed fear o f d iscoverab ility  in a  
future lawsuit, which had a  ch illing  effect on the ability of hosp ita ls to participate in th is extrem ely 
va lu ab le  project. U n le ss the b a s ic  problem  - d iscoverab ility  of information used  in quality 
im provem ent projects like th is o n e . is add ressed  by Cong ress , we will continue to lo se  va luab le  
opportun ities to add ress costly  (both hum an and financia l) patient sa fe ty  issues. R eco rd s  o f 
qua lity  im provem ent activ ities m ust be afforded protection under ava ilab le  state pee r rev iew  or 
o ther protective statutes and  thus protected from  d iscove ry  during civ il litigation. It shou ld  be 
noted that Governor G ra y  D av is  o f Ca lifo rn ia  s igned  leg islation last A ugu st to require quality 
im provem ent activ ities fo llow ing written po lic ies and p rocedures in the state, s  pharm acies. A  
p ro ce ss  m ust be in p la ce  to detect and ana lyze  m ed ication  errors. Importantly, information that 
is  part of the p roceed ings and  records of review  are protected from  d iscovery. T exa s  and  F lo rida  
a lso  have quality im provem ent requirem ents that inc lude  the above protective p rov is ions and 
se ve ra l o ther states are now  considering  them. Th is  shou ld  be a  nationw ide standard.

Recently , the Am erican  Pharm aceu tica l A ssoc ia tion  Foundation  and  the National A sso c ia tion  of 
C h a in  Drug S to res agreed  to fund ISM P  to independently  deve lop and im plem ent a  s im ila r

in fo rm a tio n upon w h ich to  base im p ro vem en t s tra teg ie s .
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se lf-a ssessm en t tool for the nation 's com m un ity pharm acies (chain, independent a s well as 
hosp ita l and c lin ic  am bu latory ca re  pharm acies).

Q ua lity  im provem ent requirem ents shou ld  involve all partic ipants in pharm aceutica l care, 
inc lud ing  c la im s p roce sso rs  and  pharm acy benefit m anagers. Unfortunately, paym ent po lic ies 
actua lly  contribute to error. Underpaym ent o f pharm acists, la ck  o f s tandard s for c la im s 
p rocess ing , num erous interruptions, and  phone ca lls  for prescrip tion  re im bursem ent adjudication 
and  pre-approval have resulted in le ss  time ava ilab le  for drug m onitoring and  patient education 
activ ities. A n  exam p le  is requiring pharm acists  to d ispen se  drugs at a  d o se  h igher than 
p rescribed  and  m aking patients sp lit the tab lets . an  error-prone p rocess- to decrease  the cost of 
a  prescrip tion  m edication. For exam ple , the m anufacturer m ay sim ilarly p rice  an 80 mg, 40  mg, 
20  mg, and  10 mg tablet. A lthough the physic ian  m ay prescribe 20  mg tab lets to be taken four 
tim es a  day, the pharm acist is required to d ispen se  the 80 mg tablet and  tell the patient to take 
Va tab let four tim es a  day. S om e  patients m ay becom e con fu sed  and take the full tablet or 
inaccurate ly  sp lit the tablet. In m any ca se s , to a ssu re  that the patient takes the medication 
properly, a  pharm acist w ill actua lly  break the tab lets into one-quarter s ize . However, the split 
tab lets m ay begin  to crum ble in the prescrip tion  vial, lead ing to inaccurate doses.

I w ou ld  a lso  undersco re  the need  for C o n g re ss  to oversee  prov iders and  payer activities and 
that partic ipants agree, a s  a  condition o f participation, to period ic  v is its from  appropriate 
authorities to rev iew  docum entation  of quality im provem ent activities. Currently, little o r no 
overs igh t ex ists  from standards o rgan izations such  a s  the Jo in t C om m iss ion  on Accred itation  of 
H ea lthca re  O rgan iza tions (JC A H O ) o r the M ed ica re  P e e r Rev iew  O rgan izations, state 
p ro fess iona l boards, departm ents of health, etc. W ithout oversight, the private sector has not 
so lved  p rob lem s a sso c ia ted  with sa fe  m ed ication  use.

Sure ly , continuous qua lity  im provem ent activ ities are  better for the health ca re  provider and 
pub lic  s in ce  it offers the potentia l for reducing the num ber of p rescrip tion  errors. A  new  study 
re leased  in the Am erican  Pharm aceu tica l A ssoc ia tion , s  (APhA) March/April Journa l of the 
Am erican  Pharm aceu tica l A sso c ia tion  (JA Ph A ) has updated an ana lys is  of prescription drug use 
p rob lem s in the Un ited States. It estim ates that drug m isuse  co sts  the econom y m ore than $177  
b illion each  year. T he  estim ated  num ber o f patient deaths has increased  from  198,000 in 1995 
to 218 .000  in 2000. C learly , we m ust have required quality im provem ent activ ities to reduce th is 
unnecessa ry  burden. In the legislation, the Secre ta ry  of Hum an Health and  Se rv ice s  shou ld  be 
d irected  to form  a  task  force to exam ine these  and other suggestions to form ulate quality 
im provem ent requirem ents that would accom pany  the prescription drug benefit program.
Fund ing  fo r these  activ ities must be assured .

I m p r o v e d  u t i l i z a t i o n  o f  p h a r m a c i s t s  a n d  p h a r m a c y  b e n e f i c i a r i e s

The  va lue  of m ed ica tions used  appropria te ly  is  im m ense. But, if pharm aceutica l ca re  involves 
re im bursem ent for on ly  d ispensing  activities, the drug safety prob lem  w ill on ly  worsen. W orse , 
we are  overlooking one  of the nation, s m ost va luab le  a llies in assuring  p roper drug use. A  trip to 
the loca l pharm acy often prov ides c le a r ev idence  that m any pharm acy graduates, now  educated  
at the doctora l leve l with advanced  c lin ica l training, are  so re ly  underutilized in the fight aga inst 
costly  adverse  drug events. Instead o f perform ing c lin ica l functions for w h ich  they are well 
tra ined - oversee ing  a  com petent techn ica l d ispens ing  staff, screen ing  new  prescrip tions for 
sa fe ty  concerns, educating patients on p roper drug use, monitoring patients fo r s ide  effects - 
m any are tied instead to d ispens ing  activities, m anag ing pharm acy benefit p lans and drug 
inventories, and  perform ing c le rica l tasks. Further, with improving techno log ies (robotics, bar 
cod ing  of pharm aceutica ls and com puterized  prescrip tions) and increasing  num bers of certified
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pharm acy techn ic ian s (over 80 ,000  currently), m ore of the pharm acist, s  time will be ava ilab le  for 
c lin ica l functions.

T he  Institute o f M ed ic ine  (IOM) Com m ittee on the Q ua lity  o f Health  C a re  in Am erica , in their 

m ost recent report, C r o s s i n g  t h e  Q u a l i t y  C h a s m :  A  N e w  H e a l t h  S y s t e m  f o r  t h e  2 1 s t  C e n t u r y  IOM 
u rges a  strong nationa l com m itm ent to im prove health ca re  a c ro ss  s ix  b road  d im ensions of 
quality: safety, e ffectiveness, re spons iveness to patients, tim eliness, e ffic iency, and  equity. The 
authors suggest that the  current health ca re  system  is fa iling  to p rov ide safe, high-quality care  
cons is ten tly  to all A m erican s  b ecau se  it is  poorly  des igned  and re lies on outdated system s. T he  
report env is ions a  revam ped system  which  is  cen te red  on patient needs and preferences, 
encou rages team w ork am ong health ca re  providers, and  m akes g reater u se  of ev idence-based  
app roaches to ca re  and information technology. The  IOM  Com m ittee m em bers recogn ized  that, 
if o rgan izations are  expected  to change  the p ro ce sse s  of care, b roader environm enta l changes 
a re  a lso  needed. Importantly, exam ination  of current paym ent m ethods (e.g., fee  for service, 
cap itation, etc.) to rem ove barriers to innovation and quality, and  testing o f options to better align 
paym ent m ethods with quality goa ls. Rea lign ing  the paym ent to recogn ize  pharm acist c lin ica l 
se rv ice s  fits right into that idea.

T o  prevent adverse  drug reactions, we need better w ays to detect p rob lem s early. Pharm acists 
can  se rve  well in th is role, a lso . T hey  cou ld  m anage the risk of existing techno log ies by 
aggress ive ly  monitoring the e ffects o f new  drugs on the m arket and  identifying the need  for 
sp ec ia l monitoring to prevent se rious adverse  events. Thus, pharm acists  cou ld  sa fe ly  monitor 
new  and usefu l d rugs that m ight otherw ise be rem oved from  the m arket b ecau se  they are being 
p rescribed  inappropriate ly. W ith  the new  prescrip tion  drug benefit program , strong consideration  
shou ld  be given to re im bursing pharm acists for time spen t m onitoring patien ts c lo se ly  to detect 
and  report antic ipated o r p rev iously  .unrecogn ized p rob lem s to the FD A . T h is  would result in 
ea rlie r detection of m ed ication-re lated p rob lem s and the ir tim ely resolution.

Further, w e shou ld  le am  from the va luab le  experience  o f the H CFA -requ ired  drug regimen 
rev iew  p rocess in long term care, which has saved  b illions o f do lla rs in prescrip tion  drug benefits 
w h ile  a lso  protecting res iden ts from  preventab le adve rse  drug events. A  com prehensive, on site, 
drug regim en rev iew  is  conducted  initia lly upon a  patient, s  adm iss ion  to a  facility and 
re a sse ssed  monthly. A s  part of drug reg im en review, the pharm acist eva lua tes appropria teness 
and  safety of m ed ication  o rders and  verifies docum entation. The  pharm acist investigates 
poss ib le  adverse  drug reactions in res idents who exh ib it various identified d isorders. A  current 
written d iagnosis or identified need  and re levant d iagnostic  data m ust support m ed ication  orders. 
A s  needed (PRN ) m ed ication  o rders must inc lude  sp ec if ic  written ind ications for use.
M ed ica tion s se lected  m ust be cons istent with patients, ca re  p lans and  sha ll have a  favorab le 
benefit-to-cost ratio reflecting consideration  o f m ed ica l history, the s ign ificance  of any  past drug 
reactions, and  cost. W h en  p rob lem s arise, the pharm ac ist m akes recom m endations (including 
identification of the concern , spec if ic  m eans to co rrect the  situation and a  determ ination of how 
and  when im provem ent will be m easured) to appropria te p e rso n n e l. . Consu ltan t 
pharm acist-conducted  drug reg im en review  im proves optim al therapeutic ou tcom es by 43%  and 
sa ve s  $3.6 billion annua lly  in co sts  from  avo ided  m ed ication-re lated prob lem s. (Bootm an JL , 
H arrison  DL, C o x  E: T h e  health ca re  costs o f d rug-re lated morbidity and mortality in nursing 
facilities. A rch  Int M ed  1997; 157:1531-36. The  recom m endations m ust be add ressed  a s  a 
cond ition  of participation.

In the am bu latory ca re  setting, bene fic ia ries them se lves shou ld  be required to undergo at least a 
quarterly review of the ir prescrip tion and  over-the-counter m ed ication  reg im en by a  pharm acist. 
S im ila r to the above functions, the requirem ent wou ld  estab lish  that presently  p rescribed  drugs
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