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GOALS OF THE MINNESOTA AMATEUR SPORTS COMMISSION fMASCt

TO CREATE ECONOMIC DEVELOPMENT THROUGH AMATEUR S'’ORT

3y attracting major sport events to Minnesota.

By developing Minnesota's amateur sport events, 
camps and clinics.

By establishing a statewide network for sport 
promotion.

TO SUPPORT MINNESOTA'S AMATEUR SPORT ASSOCIATIONS

By the sponsoring of an "Olympic style" State 
Winter and Summer G a m e s .

By establishing a Minnesota Amateur Sports 
C o n g r e s s .

By the establishment of the Governor's Council 
on Physical Fitness and Sports.

TO ESTABLISH MINNESOTA AS A  CENTER FOR NATIONAL AND 
OLYMPIC TEAM TRAINING

By bringing National and Olympic Team training to 
Minnesota.

By establishing Olympic-caliber amateur sport 
facilities at urban, suburban, and greater 
Minnesota sites.
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DESCRIPTION8
MINNESOTA AMATEUR SPORTS COMMISSION tMASC^ GOALS

GOAL »1: TO CREATE ECONOMIC DEVELOPMENT THROUGH AMATEUR
SPQRI ,
Rarkground; The economic impact of sports in the United 
States is well documented by the enormous financial 
investment in television rights for athletic events and 
the tremendcus investment that cities make to attract 
professional and major amateur sport competitions. 
Championship amateur sporting events generate $300 million 
annually in the United States according to a 1985 study.1

A significant number of visitor and convention bureaus 
across the country have special initiatives for the 
attraction of amateur sporting events as part of their 
convention business portfolio. A number of cities and 
states, realizing the economic potential in amateur 
sporting events, have created special offices in 
government to specifically attract these amateur sport 
dollars. The City of Indianapolis is recognized as the 
most aggressive "sport city" in the United States.
Florida, with its $1.25 million funded agency, employing 
17 full-time staff, is the leading state specializing in 
attracting amateur sport-related economic impact.

Attracting maior amateur sport._eyent3. to_Minne3Qta.

Presently, Minnesota has 55 amateur sport associations, 
representing 600,000 Minnesotans. Many of these 
associations are some of the largest in the country and 
have very sophisticated sport programs; these would 
include ice hockey, wrestling, soccer, and figure skating. 
The Minnesota Amateur Sports Commission (MASC) will assist 
these individual associations in successfully bidding for 
and attracting the major amateur spore events to 
Minnesota.

At the present time, there are at lenst 20 major amateur 
sport events that state associations would be interested 
in bidding for. These events range from the National 
Figure Skating Championships in 1991, which would have a 
$5 million economic impact, to Minneapolis-St. Paul's bid 
for the U.S. Olympics Sports Festival for 1390, which has 
a $25 million impact. A sophisticated, well articulated 
effort, coordinated by the Minnesota Amateur Sports 
Commission, will attract an increased number of these 
premier amateur sport events to Minnesota.



Developing Minnesota's amateur snort events, camps and 
clinics

In addition to the premier amateur sporting events as 
illustrated in the previous section, there are many 
additional economic benefits chat can be realized through 
amateur sport on a second tier of sports promotion. 
Minnesota presently hoses a number of "home grown" annual 
sporting events. These include the Twin Cities Marathon, 
G r andma’s Marathon, the Vasaloppet Cross-Country a.Vi Race, 
the Finlandia Ski Race, the Sons of Norway USA Cup Soccer 
Tournament, e t c .

The beauty of these events is that they originated and 
continue to thrive in Minnesota on an annual basis. Many 
of these events attract hundreds of visitors from outside 
the state of Minnesota and the U.S. For example, the USA 
Cup Soccer Tournament held annually in Blaine, Minnesota 
attracts up to 2,000 players and parents from outside the 
state for a ten-day period. It is estimated the 
tournament has almost a $1 million impact on the 
community, and it is expected to double by 1990.

Sporting camps and clinics that attract people from 
outside the state also have a significant economic benefit 
to the state of Minnesota. In a 1987 study by Bemidji 
State University, it was estimated that the tournaments, 
camps and clinics in curling, bowling, and ice hockey have 
a potential $6 million economic impact on the Bemidji 
economy annually.2

Establishing a statewide network for sport promotion.

It is the goal of the Minnesota Amateur Sports Commission 
to organize a statewide network to attract premier 
sporting events and to develop "home grown" sporting 
events, camps and workshops. In the same way the State 
Tourism Office organizes the statewide network of tourism 
industry officials for the purpose of statewide referrals 
and promotion, the MASC will organize amateur sport 
promotion committees in ail areas of the state for the 
purpose of a coordinated effort to develop economic 
benefits through amateur sport.

GOAL ?2: TO SUPPORT IIIIfHESQTA ' S- AMATEUR SPORT .
ASSOCIATIONS.

B a c k g r o u n d ; Minnesota amateur sport associations are an 
important factor in involving thousands of young people in 
positive structured, healthy activity in our state. The 
MASC's aim is to assist the associations in order to 
increase their membersnips at all age levels in all 
regions of the state.



The sponsorship of Olympic-style ’State Winter and Summer 
n a m e s  * .

The MASC has announced the planning of an Olympic-style 
"Winter and Summer State Games" b ginning in 1989. 
Preliminary sporting events leading up to the main event 
will be held in the summer of 1988. It is intended that 
the State Games will become the premier annual amateur 
sporting event in the state of Minnesota. The State Games 
can be a "showcase" for all amateur sporting associations 
in our state.

It is important to note that approximately 35 states have 
an established State Games program, and can involve up to
50,000 athletes in the week-long event.

Establishment of a "Minnesota Amateur-Sports Congress".

It is important for the MASC to actively support and 
advise all 55 amateur sport associations in’ the state of 
Minnesota. An effective way to do this is to establish an 
annual meeting whereby all associations would send 
delegates. This Amateur Sports Congress would establish 
its own volunteer board, assign committees, and would be a 
great asset to the amateur sport movement.

The Governor's Council on Physical Fitness & Sports:

The Governor's Council on Physical Fitness and Sports 
would be an integral part of Minnesota's new initiative 
for amateur sport. The Council will be a key advisory 
group that will make recommendations tc the MASC on 
promoting general health, fitness, and sport activities in 
the state of Minnesota. The M A S C ’s goal woula be to have 
representatives from the medical community, amateur sport 
community, and civic leaders serve on this advisory body 
in order to provide a broad base of input. The Council 
would seek the answers to two important questions:

1) Where does Mi nesota stand today in terms of the 
physical fitr >s of all its citizens and of programs 
existing to p_omote physical fitness? and

2) What can be dona to inform our citizens of the need 
for physical fitness and of the best means to 
strengthen present efforts and to develop new 
approaches aimed at improving the vitality and 
well being of all the people of the state?
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ftpAL *3: TO ESTABLISH MINNESOTA AS A  "CENTER FOR NATIONAL
TEAM T R A I N I N G " .

B a ckground; The benefits of establishing National Team 
Training in Minnesota are two-fold:

1) First the existence of Olympic-caliber facilities and 
the resources of national coaching staffs can be a 
great catalyst for the youth development of that 
sport to scores of Minnesotans; and

2) It is customary that once the state can attract a 
national training center/ the high-level matches, 
competitions, clinics, etc. will also be held at that 
site.

The many visitors and spectators participating in these 
activities will have a profound tourism impact on the 
Minnesota host communities.

Bringing National and Olympic Team Training to M i n n e s o t a .

Minnesota has been designated by the United States Ski 
Association and the United States Biathalon Association 
for national training centers in Minnesota. Upon 
completion of additional amateur sport facilities, 
Minnesota has the opportunity to be designated a "national 
training center" in the following sports: swimming,
fencing, soccer, track & field, hockey, speedskating, 
cycling, canoe/kayak, shooting and archery. Also, there 
is the possibility for additional sports in wrestling, 
weightlifting and sailing at a future date. Minnesota is 
widely-recognized as having a well organized system of 
amateur sport, and the s t a t e ’s central location with the 
major Minneapo l i s - S t . Paul Airport hub, makes Minnesota a 
very good choice for national team training.

Establishing Olympic-caliber sport, facilities at urban,, 
suburban, and greater Minnesota_sxtes.

The Governor has placed $31 million in his 1987 capital 
budget for the construction of Olympic-caliber amateur 
sport facilities:

1) University of Minnesota (Minneapolis) - swimming, 
diving, fencing

2) Blaine Soccer Complex/Anoka County - soccer, track & 
field, ice hockey, cycling, speedskating

3) Giants Ridge Recreational Area, Biwabik - skiing, 
biathalon, nordic combined, archery, shooting, 
canoe/kayak

4) St. Cloud Hockey Training Center, St. Cloud State 
University - ice hockey



DESCRIPTION OF ORGANIZATION

Minnesota Amateur Sports Commission —  Nine-member 
governing body appointed by the Governor.

Minnesota Amateur Sports Congress —  An advisory group 
with representatives from 55 amateur sports groups which 
makes recommendations on promoting amateur sports.

G o v c m u i . 's Council on Physical Fitness —  An advisory 
group with representatives from education/ communities and 
the medical profession that studies and recommends 
programs which enhance general physical fitness.

Star of the North State Games Board —  A working committee 
with representatives of most sports that organizes summer 
and winter state games and other major multi-sport events.

Minnesota Amateur Sports Events Committee —  A working 
committee with representatives from the news media. 
Chambers of Commerce, tourism promotion and convention 
bureaus that assist amateur sport associations in hosting 
major events that attract tourism dollars to Minnesota.

Minnesota Olympic Development Program —  Staff administers 
general policy guidelines and will provide program and 
marketing support for all four Olympic Development 
C e n t e r s .



ECONOMIC IMPACT OF AMATEUR ATHLETICS 
UPON THE ECONOMY OF UTAH 

For The Governor's Task Force On Amateur Athletics 
December 16, 1985

Introduction

During the months of September and October, 1985 a group of Ph.D. Students 
from the Economics Department of the University of Utah conducted a survey of 
sports organizations under contract to the Utah Department of Community and 
Economic Development, and drew conclusions relating to the economic impact of 
sporting events held in Utah upon Utah's economy. The survey included the 
identification of sports organizations, the events which are sponsored by the 
organizations, sufficient statistical information with which to draw conclusions about 
the economic impact of the events they sponsor, and general conclusions about the 
conduct of the State of Utah with regard to its development of amateur sporting 
events as State policy.

This report covers relevant issues relating to the study including the personnel 
involved, the requirements of the study, limitations, organizations contacted, 
methodology and organizations included within the report, and conclusions.

Personnel

The survey was conducted by a small group of students from the University of 
Utah Department of Economics. Each of the students is in a stage of advanced 
studies; that is, each is in the third and final year of classwork towards a Ph.D. 
degree in economics. Each student is in his/her mid to late thirties and each has 
had experience in business or university level education, and/or publishing. Each 
student has also received graduate level statistical training.

Study Requirements
The purpose of the inquiry was to identify as many organizations conducting 
amateur athletic events as possible, determine which events could be held in Utah, 
and assess the economic impact of those events upon the State's economy:

The organizations idf'tified came primarily from a list provided by the Department 
o f Community ,nd Economic Development. From this list, a statistically large 
Qumber of organizations was contacted in order to identify specific events. The 
organizations were sub-divided intc two sets, those that can and those that cannot 
conduct events in Utah given exist.ng facilities available within the State.

The investigation was to determine the gross economic impact upon all -egments of



the State as well as the direct tax revenues generated from hosting such 
competitions. The value of certain goodwill was also considered as a side issue.

The study finally explored the general impact of Utah as a location for meets and 
conditions under which organizations would hold events within Utah.

Definitions
For purposes of clarifying certain aspects of this report, definitions of key concepts 
is required.

Economic Impact: the gross revenues generated to any business within Utah 
as a result of the holding of a sporting event within the State. Secondarily, 
it is the gross tax revenue generated to any taxing authority within the State 
from such events. The term 'economic impact’ does not include any 
multiplier effects except as specifically stated in this report.

Organization: any establishment which exists in order to promote, host, or 
sanction sporting events.

Amatenr Sport: any sport in which the venture is not designed to be a 
profit-making enterprise. This definition does not preclude athletes from 
receiving payment for their performances as long as the payments are 
directed for training and other costs incident to their sport and sanctioned
by their sport’s governing body.

Limitations

There were a number of factors limiting the scope and accuracy of this report.

1. Time. The report was contracted on September I, 1985 and was required to be 
finished by October 31, 1985. The results of the survey were presented to the 
Governor’s Task Force on .Amateur Athletics on October 29. 1985. At the 
recommendation of that body, as well as a subcommittee of that group, the report 
has undergone several minor revisions and the inclusion and elimination of certain 
competitions from the final draft. These changes came about primarily due to the 
information provided by the task force with regard to facilities available and past 
experience relating to the feasibility of bringing certain events into the State. It was 
impossible, given the time constraint, to survey all organizations or to poll large 
numbers of actual participants. However, a sufficient number of organizations and 
participants were contacted to give reliable results.

2. Lack of statistics available from organizations. The survey was interested in fhe
economic impact of sporting events. Most of the impact from such meets, with the
exception of ticket sales, come from ou t-o f-sta te  visitors. No organization could 
provide accurate data relating to the attendance of its games or th<* breakdown



between in-state and ou t-o f-state  attenders. It was required to make estimates 
based upon information that was provided by the contacted organizations.

3. Professional sports. No professional sporting events were considered.

4. National events. Although most establishments hold or sanction many regional
and local events that could be held within Utah, none of these events is included in
this report. Only meets of national championships are included.

5. Conventions. The vast majority of organizations hold a convention or meeting at
least once per year in addition to its national events. Conventions are not included 
in this report although such meetings could be the source of significant revenues.

6. Small organizations. Organizations with fewer than 1000 members were not 
included in the survey. Often these groups, while small, sanction or conduct major 
events. While time did not allow a sampling of these groups, preliminary indication 
suggests that these groups should be included in any large scale s’ udy of amateur 
sports.

7. Certain other events. Certain competitions were believed to skew the results of 
the outcome or be very u n lik e ly  to be drawn to Utah. Examples of this type of 
meet are the NCAA basketball championships of any or the "bowl" football games.

Methodology
The methodology employed to develop the conclusions contained herein is as
follows:

1. The list of organizations sponsoring or otherwise sanctioning sporting events in 
the United States was obtained from the Department of Community and Economic 
Development.

2. The list was narrowed by eliminating certain organizations. These included
groups with a membership less than 1000, groups which held their tournaments in 
the same geographical location each year, and groups whose physical facility
requirements were outside of the scope of facilities available vithin the Utah, and 
all professional groups.

3. A survey of facilities was made to specifically identify which sports could not be 
held in Utah. This was compared to those sports ruled out due to expected 
limitations.

4. All remaining organizations were called.
o. Of the organizations called, (he organizations which could provide certain
information were included in the event inventory. The information required was a.
the national events held each year: b. the oumber of participants: e. the total gate:



d. the number of days during which an event was held. Where possible, names of 
participants were obtained, or interviews were conducted with organization officials 
covering attitudes about Utah, numbers of dollars spent per participant or spectator 
per day, and types of lodging/restaurant facilities required.

6. The information was compiled in such a way tLat sports were separated by the 
affluence of the participants/spectators. For example, it was concluded that tennis 
enthusiasts were a very affluent group willing to pay large sums of money for food 
and lodging while softball enthusiasts chose significantly less expensive lodging.

7. Local lodging and dinibg establishments were surveyed regarding their prices.
This information became the basis for establishing expected spending levels of 
visitors to Utah.

8. Three spending catagories were established, and sporting events were grouped
according to the expected spending pattern of the mean enthusiast. Spending per
day by participant or spectator was assumed to fall into three possible catagories: 
$85. $85, or $35. Tickets for- transportation are paid at the point of origin. No 
figures for transportation (other than motor fuel) of taxes generated from 
transportation revenues are included in the inventory. Revenues are assumed to 
come entirely from food purchases, lodging, and fuel sales.

9. Total number of ou t-o f-sta te  spectators was extrapolated from the data
obtained and from interviews.

10. Tax rates were acquired from the State Tax Commission. It was estimated that 
the mean tax revenue generated, from ou t-o f-sta te  visitors wa3 6.75%. The figures 
were based upon sales tax (5.75%), transient room tax (3.0% added to the sales 
tax), and fuel taxes (approximately 9.2%).

11. The information was input into the Amateur Sporting Events Inventory and 
appropriate information was calculated to provide the % results (see attached 
schedule).

The survey found 715 organizing bodies. Approximately 150 were contacted. This is 
about 21% of the total. Of the remaining organizations, many were too small to 
meet the criteria of this evaluation. Some were professional. Skewing of results 
occurred with others. Some of the groups were solely sanctioning bodies. A large 
group was not able to provide information over the telephone. A sample of 21% of 
the total is statistically significant.

Of the 150 groups contacted. sixty-sLx appear in the inventory along with 102 
events. The inventory consists of 9.2% of the total number of groups and 44% of 
the groups contacted. These numbers represent statistically significant samples. 
Organizations were excluded from the inventory if they were unable to provide 
sufficient or accurate data.



Conclusions

The figures from the inventory indicate that, if all events held in the survey were 
held in Utah, gross revenues from the hosting of these events would be 
approximately $300 million with direct tax revenue equal to about $20 million. It is 
obvious, however, that the State of Utah will not be able to host all such events in 
a given year. It is equally obvious that these figures only begin to indicate the true 
value of sporting events to the State.

If the events of all contacted organizations are included in the inventory, the 
revenues climb to approximately $681 million and $45 million in tax revenues. In 
addition, it is estimated that the 150 contacted organizations represent only about 
30% of the total organizations which conduct sports activities. If this is correct, the 
gross revenues climb to $2 billion and tax revenues to $135 million. Finally, 90% uf 
the 715 organizations, which include professional sports, hold annual conventions. 
The revenue generated from these conventions may be as gTeat or greater than the 
sum of the revenue generated from sporting events. If reduced to only one—half of 
the sporting events, the total revenue jumps to $3 billion and tax revenue becomes 
$202 million. Further study, if undertaken, can be expected to verify the magnitude 
of these numbers.

None of the figures contained in this report includes any regional competitions. The 
review of national events disclosed that there are several thousand regional events, 
many of which could be hosted in Utah.

This report does not deal with events which are generated within the State. An 
example of this is the National Cattle Show held each year in Denver. Colorado. 
Investigation of this one meet indicates that the direct economic impact is $97 
million to the Denver area eaca year. If held in Utah with the same success and 
the same participation, such revenues would produce approximately $8.5 million in 
tax revenues.

Indirect benefits should not be overlooked. A strengthened sports industry will 
increase long-term employment and reduce unemployment. This provides the 
double benefit of reducing the pressure upon the State’s resources while at the same 
time increasing actual revenues.

Another benefit to Utah is the impact television will have on both future events 
and tourism. The average cost of one minute of national prime-time advertising is 
about $130,000. This varies greatiy depending upon the program. For example, one 
minute of advertising aired during the Cosby Show costs $300,000. and the 
Superbowl will demand $1.2 million per minute. The entire advertising budget 'or 
the Utah Travel Council ia the current fiscal year is $1,951,000 or fifteen minutes 
of average primetime advertising. The hosting of a single national event which 
brings about television coverage will produce a very valuable byproduct.



The final consideration is that of the multiplier, that is. the indirect benefit to the 
State as the dollars brought into the State work through many levels of the 
economy. Each dollar of revenue eventually is speit at many levels and is, in turn
taxed again. While this process works through many levels of the economy, the
moderate movement of these funds will triple the effect of any original spending, 
and may reach far beyond that. Although time prevented a ytudy of the full 
impact o f such secondary and additional spending cycles associated with the
sporting events included here, it is not difficult to justify the position that a $20 
million impact which produces 31.4 million in direct taxes actually has an economic 
impact of 360 million and 34.2 million respectively.

Given the above explanation and responses from organizations to questions
regarding Utah, the following general conclusions are reached:

1. Sporting events have the potential of producing significant revenue 
for the State.

2. Sporting events axe most often sponsored and hosted by local, 
independent sports organizations who are affiliated with national 
organizations.

3. Governments seldom involve themselves directly as sponsors of 
events, but are very active in their support.

4. The State of Utah has several strong points in any quest to bring 
meets into the State, including:

a. Excellent facilities. Most events can be accomodated in 
Utah.
b. Excellent transportation. The ease with which Utah’s 
physical facilities are accessed tends to be easier than in 
most other areas of the United States regardless of 
population density.
c. a good history o f past success.

5. The State should participate in developing the potential of amateur 
sports in the following manner

a. Promote the State generally.
b. Provide local sports organizations with bidding 
expertise in order to maximize the probability of 
successfully drawing events into the State.
c. Undertake efforts to see that events held in Utah are 
sanctioned by the governing body o f each sport.
d. Provide coordination of all physical facilities, both



public and private, available for meets, and correlate the 
scheduling of these facilities.
e. Accompany local sports groups to meetings where bids 
are presented and otherwise show a high profile.
f. The State should be prepared to advance funds to 
organizations willing to conduct a meet within the State 
with some sort of a revenue sharing scheme to guarantee 
that the State will recoup its investment.
g. The State should coordinate its own regulations as well 
as those c i local governments within the State to 
facilitate the reduction of "red tape" for organizers.

Goals

In evaluating this information, a conclusion should be reached regarding the 
potential for the State which jhouid serve as a long-run goal. If Utah were to 
receive a snare of sports events equal to all other states, it would receive a total of 
2% of all revenues generated by the industry. It is clear that some states, such as 
California and Florida, will receive a much larger share by virtue o f their climates, 
facilities, etc. It is also clear mat some states will not generate significant revenues 
through the sports industry due to their lack of the necessary traits. Utah’s unique 
position of excellent facilities coupled with better than average transportation should 
bring about a disproportionate share or industry revenues. A long-run goal o f -5% 
given the implementation of :he recommendations above should be an achievable 
level.

If 5% is reached, and .f .22 billion in amateur sports revenues are generated 
annually, Utah should generate 3100 million in direct revenues per year and $6.3 
million in direct tax revenues. In addition, the multiplier will increase this impact 
by no less then a factor of three. These numbers do not include any regional 
events, any professional events, or .my events :,inventedn and staged in the State 
such as the National Car;.a Show. This abo (ails to include any conventions which 
are connected with sporting events.

"rnUwr Study

In order to verify these .jgures a ccmpreneiisive study should be considered. Such a 
study should involve the dsvelocment of \  questionnaire to be submitted to all 
organizations and as many participants as possible. Such information can be 
obtained for a reasonable cost l>y utilizing Fh.D. level students. The questionnaire 
should address the ,'oliowing issues:

I . The degree co wuich camping acuities are used to the exclusion o f paid 
lodging.



2. The degree to which restaurant facilities are used.

3. The ratio o f visitors who fly to the State versus those who drive.

4. The length of each event.

5. The average length of stay.

6. Sizes of teams.

7. The age groups involved in each event.

8. Income class associated with each sport.

9. Winter versus summer sports.

10. Existence of required facilities.

11. Do local teams participate.

12. Is a convention held by the organization.

13. How long each organization has been in existence.

14. Total membership.

15. Does the organization publish.

16. Number of sanctioned events per year.

17. National versus regional events.

18. Services required (such ns police).

From such information an econometric model can be designed so that any event 
can be evaluated. Such a modeling cool will enable the State to determine the 
extent to which it desires to direcily participate in the promotion o f a given event 
for Utah.

Summary
The amateur sports industry aotds great potential as a means to increase revenues 
for the State o f Utah. It provides v irtua l ly  ao negative s ide-e ffects . There are few. 
if any, environmental problems (given existing facilities), it is low in cost, it 
requires m inimal investment on tde part ef government, and it is an industry



generally enjoyed by 
industry increases the 
social cost.



AMATEUR SPORTING EVENTS INVENTORY: 
IMPACT UPON UTAH'S ECONOMY

ORGANIZATION EVENT ffPAR m DRAW REVENUE TAX RFV

AAU JUNIOR OLYMPICS *4000 5 12000 2 1 0 0 0 0 0 . X 141750.00
AAU INDOOR NAT TRACK CHAMPIONSHIP 500 4 5000 7 X 0 0 0 . 0 0 47250.00
ALL-AMERICAN AMATEUR BASEBALL NATIONAL TOURNAMENT 270 7 5400 1 3 2 3 0 X . X 89302.50
AMATEUR QCiIP ASSOC OF AMERICA REGIONAL CHAMPIONSHIP 288 4 576 1 9 5 8 4 0 . X 13219.")
AMATEUR SOFTBALL ASSOCIATION NATIONAL TOURNAMENT 800 7 1800 4 4 1 O X . 0 0 29767.30
AMERICAN AMATEUR BASEBALL CON COMBINED WORLD SERIES DOOO 8 50000 1 4 0 0 0 0 X . X 9 4 5 0 X  X
AMERICA CASTING ASSOCIATION NATIONAL TOURNAMENT 200 3 400 7 8 0 X . X 5265.00
AMERICA ENDURANCE R U E  O O N F E R L C E ANNUAL RIDE 100 3 100 1 0 5 X . X 708.75
AMERICAN HIKING SOCIETY ANNUAL HIKE 150 2 150 1 0 5 X . X 708.75
AMERICAN LEGION BASEBALL WORLD SERIES 500 08 25000 7 X 0 X 0 .  X 4 7 2 5 X . X
AMERICAN PIATPOKM TENNIS .S30C MEN'S CHAMPIONSHIPS 150 4 450 1 5 3 0 X . X 10327.50
AMERICAN PLATFORM TENNIS ASSOC VEMEN'S CHAMPIONSHIPS 150 4 450 1 5 3 0 X . X 10327.50
AMERICAN PLATFORM TENNIS ASSOC MIXED DOUBLES CHAMPIONSHIPS 150 4 450 1 5 3 0 X . X 10327.50
AMERICAN PLATFORM TENNIS ASSOC SENIORS CHAMPIONSHIPS 150 4 450 1 5 3 0 X . X 10327.50
AMERICAN PCXIER BOAT ASSOCIATION NATIONAL RACE 200 2 2000 2 6 0 0 X . 0 0 1 7 5 5 0 . X
AMERICAN WATER SKI ASSOCIATION NATIONAI. CHAMPIONSHIP 530 3 1590 4 0 5 4 5 0 . X 27367.83
AMERICAN WATER SKI ASSOCIATION NATIONAL CHAMPIONSHIP 530 4 3180 1081200.00 72981.00
AMERICAN DART ORGANIZATION ID AMERICAN OFEN 2C00 2 2000 3 4 0 X 0 . 0 0 22950.00
AMERICAN LAWN K W L I K G  ASSOCI/u U jN NATIONAL CHAMPIONSHIP 450 3 900 2 2 9 5 X . 0 0 15491.25
AMERICAN TENNIS ASSOCIATION NATIONAL CHAMPIONSHIP 960 6 4800 2 4 4 8 0 X . 00 165240.00
EABE RLTTU BASEBALL WORLD SERIES 540 5 2700 4 7 2 5 0 0 . X 31893.75
b a l l o o n  f e d e r a t i o n  o f  a m e r i c a w o r l d  c h a m p i o n s h i p 200 2 200 2 8 X 0 .  X 1 7 5 5 . X
BASS'N GAL WOMEN'S RASS CHAMPIONSHIP 150 3 300 58500.00 3948.75
BTLLI.aRD CONGRESS NATIONAL CHAMPIONSHIP 1 4500 3 9000 1755 X 0 . 0 0 110462.50
BILLIARD CONGRESS NATIONAL CHAMPIONSHIP 2 4500 3 9000 1 7 5 5 X 0 . 0 0 118462.50
BIli.IARD CONGRESS NATIONAL CHAMPIONSHIP 3 4500 3 9000 1755X0.00 118462.50
CASE B U U C T  ASSOCIATION NATIONAL CH\MPION5HIP 40

**J 80 1 5 6 X . X 1053.or
INI HANDGUN MET SILHOUETTE r. NATiOHAL TOl'P^MLfrr 1200 3 2400 4 6 8 X 0 . 0 0 31590.C\)
L\T BATON TWIRLING ASSOC L\TICN NATION/AL MEET 1400 3 8 X 0 8 4 0 G X . 0 0 5 6 7 0 0 . X
INTER JET SKI ASSOCIATION NATIONA iilAMPIONSiiTi' 3 600 1 1 7 X 0 . 0 0 7897.30
INTER UNIVERSITY SPORTS BOARD cVECT I 2COO 4 16000 4160000.00 2 8 0 S 0 0 . X
INTER UNIVERSITY SPORTS BOAKl) EVENT 2 '000 4 16000 4 1 6 0 X 0 . 0 0 280800.00
INTER UNIVERSITY SPORTS BOARD iCVECT 3 ;ooo 4 16000 4 1 6 X 0 0 . 0 0 280800.00
LITTLE LEAGUE BASEHAlL COMBINED VJOFLD Sr^UTJ 9999 7 149985 36746325.00 2480376.94

NATIONAL AMPUTEE GOLF ASSOCIATION NATIONAL TDuRH/'MNT 100 3 200 5 1 0 X . X 3442.50
NATIONAL ASSOC OF LEFT-HANDED GOLF WORLD TOURNAMENT 340 3 680 173400.00 11704.50

NATIONAL ASSOC OF LEFT-HANDED GOLF COMBINED UATIOCIAL TUJRNAML'f 1300 3 2600 6 6 3 D X . X 44752.50

RATIONAL BATON TWIRLING ASSOCIATION NATIONAI HEFT 4000 4 8000 1 1 2 0 0 X . X 7 5 6 0 0 . X

NATIONAL CAMPERS AND HIKERS CONVENTION AND CAMPOUT 3000 5 12000 2 1 G 0 X 0 . X 141750.X

NATIONAL DUCKPIN BOWLING ASSOCIATION NATIONAI. TWURNAltENT 9000 7 18000 8 1 9 0 0 X . X 552825.X
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ORGAN IZATION  

NATIONAL FIELD ARCHERY
n a t io n a l  h e l d  archery
NATIONAL HORS ESI iOE PITCHERS ASSOC 
NATIONAL POCKET BILLIARDS 
ivYTICXLYL SENIOR SPORTS ASSOC
n a t io n a l  sh e et  sh o o t in g  assoc
NVTIONAL SKEET SHOOTING ASSOC 
NATIONAL WHEELCHAIR ATHLETIC ASSOC 
NATIONAL BASEBALL CONGRESS 
NATIONAL BICYCLE LEAGUE 
NATIONAL BOWLING 
NATIONAI. R IH E  ASSOCL'TION 
NATIONAL R IFLE /ASSOCIATION 
NCAA 
NCAA
PE0F1L TO PEOPLE SPORTS 
PONY R'aSEL-jL 
LYNY EASEHA1L 
PONY EASEBALL 
IONY BASEBALL
U .S . ASSOC FOR BLIND ATHLETES
U .S . BASEBALL
U .S . CANOE /ASSOCIATION
U .S . CROQUET
U .S . CROQUET
U .S . CROQUET
U .S . CURLING
U .S . CYCLING FEDERATION
U .S . FENCING ASSOCIATION
U .S . rH'JCING ASSOCIATION
U .S . FIGURE SKATING ASSOCIATION
U .S . GULF ASSOCIATION
U .S . OOLF ASSOCIATION
U .S . HANG GLIDING ASSOCIATION
U .S . HANG GLIDING ASSOCIATION
U .S . PARAQIUTE ASSOCIATION
U .S . PARACHUTE ASSOCIATION
U .S . PARAQIUTE ASSOCIATION
U .S . POLO ASSOCIATION
U .S . POLO ASSOCIATION

EVENT ffPAR DRAW REVENUE TAX REV

NATIONAL INDOOR CHAMPIONSHIP 7 X 3 1400 273000.X 18427.50
NATIONAL OUTDOOR CHAMPIONSHIP 700 4 1 4 X 3 6 4 0 X . X 24570.00
NATIONAL TOURNAMENT 500 4 1500 2 1 X X . X 14175.00
U.S. TEAM OPEN 500 4 1 X 0 2 6 0 O X . O O 17550.00
NrtT TOURNAMENT CCNBINEDC3 EVENTS)i 320 3 640 1 6 3 2 0 0 . X 1 1 0 1 6 . X
U.S. OPEN 300 3 600 1 5 X X . X 10327.50
WORLD QIAMPIONSHIP 900 3 2700 6 3 8 5 X . 0 0 46473.75
NATIONAL CHA’PIONSinP 400 3 8C0 2 0 4 0 X . X 1 3 7 7 0 . X
NATIONAL CHAMPIONSHIP 612 V 1836 3 2 1 8 X . X 21687.75

M J K X L D S S  GIAMPICNSHIP 1000 4 3000 4 2 0 0 X . X 2 8 6 5 0 . X

NAXKKIAL TOURNAMENT 1500 4 2 2 5 X 3 1 5 0 0 X . X 212625.00
u.s. b i t e r  atM-iPicNsiap 1200 3 2 4 X 4 6 8 0 X . X 3 1 5 9 0 . X
COLLEGIATE CHAMPIONSHIP 200 3 400 4 2 0 X . 0 0 2835.00
F O O T R M L  (2 DIVISIONS) 7500 1 7 4 2 5 X 4 8 2 6 2 5 X . X 3257718.75
COMBINED EVENTS 7500 2 3 7 5 0 X 4 8 7 5 0 0 X . X 3290625 00
ANNUAL KIRSE SI EM 1000 4 4000 1 3 6 0 0 X . X 9 1 8 X . X

WORLD SERIES 11-12 9750 7 9 7 5 X 238875X.O0 1612406.25

WORLD SERIES 13-14 7500 7 75000 1 8 3 7 5 0 X . X 1240312.50

WORLD SERIES 15-16 5250 7 5 2 5 X 1 2 8 6 2 5 X . X 868218.75
WORLD SERIES 17-18 3 X 0 7 3 0 X 7 35X0. X 49612.50

NATIONAL MEET 500 4 1 0 X 2 6 0 0 X . X 1 7 5 5 0 . X

U.S. BASEBALL VJORLD JR. CUP 144 4 1440 2 0 1 6 X . X 1 3 6 0 8 . X

U.S. MARATHJN CANOE &  KAYAK 5C0 4 1 0 X 2 6 0 X 0 .  X 17550.00

NATIONAL CHAMPIONSHIP 50 3 100 2 5 5 X . O O 1721.25

NATIONAI. CLUB TEAMS 110 3 220 5 6 1 X . X 3786.75

NATIONAL COLLEGE CHAMPIONSHIP 50 3 I X 1 0 5 X . X 708.75

NATIONAL CURLING QIAMPIONSHIP 1500 4 3 0 X 7 80X0. X 52650.00

NATIONAL aiAMPIONSHIP 540 4 1080 2 8 0 8 0 0 . X 1 8 9 5 4 . X

JR. NATIONAL QIAMPIONSHIP 450 4 1350 4 5 9 0 X . X 30982.50

SR. NATIONAL QIAMPIONSHIP m 50 4 1 3 X 4 4 2 0 X . O 0 29835.00

COMBINED EVENTS 500 3 1 5 0 X 2 6 X X 0 . X 2 4 8 0 0 0 . X

U.S. M E N’S OPEN 250 3 2 5 X 637500.00 48031.25

COMBINED TOURNAMBTT 5274 3 10548 2689740.00 181557.45

MASTERS QLAMPIONSHIP 32 3 64 1 2 4 8 0 . X 842.40

REGIONAL QIAMPIONSHIF 90 3 I X 3 5 1 X . X 2369.25

NATIONAL QIAMPIONSHTP 1150 2 1150 1 4 9 5 C 0 . X 10091.25

SKIING/SKY DIVING 100 3 I X 2 5 5 X . X 1721.25

OOLLEGLAIE MEET 150 4 150 3 9 0 X . X 2632.50

U.S. OPEN 40 4 4 X 1 3 6 O C 0 . X 9 1 8 0 . X

GOLD CUP X 4 e x 2 7 2 0 X . X 1 8 3 6 0 . X
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U.S. SKI ASSOCIA'nON
U.S. SQUASH RACQUETS ASSOCIATION
U.S. TABLE TFJEUS ASSOCIATION
U .S . TABLE TENNIS ASSOCIATION
U.S. VOr LEYRALL ASSOCIATION
U.S. WOMEN'S CURLING
USA AMATEUR BOXING
USA AMATEUR BOXING
USA AMATEUR BOXING
USA FIELD HOCKEY
USA FLELD HOCKEY
USA WRESTLING
USA WRESTLING
USA WRESTLING
USA VoTESn.ING
USA WRESTIING 17-18
WOMEN'S INTER BALING  CONGRESS
WOMEN'S INTER BG..ING CONGRESS
WOMEN'S INTER BOWLING CONGRESS
WOMEN'S SPORTS FOUNDATION
YOUNG AMERICAN BOWLING ALL
YOUNG AMERICAN BOWLING ALL

ORGANIZATION EVENT

COMBINED EVENTS 
NAT CHAMP COMBINED (8 EVENTS) 
U.S. CLOSED TOURNAMENT 
U.S. OPEN
RATIONAL CHAMPIONSHIP 
NATIONAL CHAMPIONSHIP 
U.S. AMA1EUR CHAMPIONSHIP 
U.S. OI.YMPIC TRIMS 
U.S. JUNIOR BOXING QIAMPIONSHIP 
AJITUrN MEET
USA FIELD HOCKEY CLASSIC 
NATIONAL JR. OLYMPICS 
NATIONAL CHAMPIONSHIP 15-16 
NATIONAL CHAMPIONSHIP 20f 
ITATIOUrtL SR. WORLD CHAMPIONSHIP 
NATIONAL JR. OLYMPICS 
AMERICAN BOWLING OOtCRESS 
ABC MASTER'S TOURNAMENT 
ABC NATIONAL TOURNAMENT 
HAIL OF FATE BANQUET 
JR. BOWLING CHAMPIONSHIPS 
NAT COLLEGIATE BOWLINS CHAMP

ffPAR m DRAW REVENUE

10X 3 100X 2700000.X
1320 5 3960 16830X.X
750 4 15X 390000.00
750 4 15X 390000.00
9 X 3 18X 4590X.X
1300 4 26X 676X0. X
100 3 5 X 5 2 5 X . X
100 7 20X 9100X.X
I X 4 5 X 7 0 0 X . X
13X 4 39X 10140X.X
10X 3 7000 13650X.X
15X 4 4 5 X 11700X.X
5 X 3 10X 1050X.X
5 X 3 10X 1950X.X
6 X 4 1200 40 B O X . X
20X 4 6 0 X 8400X.X
80X 4 160X 41600X.X700 4 21X 5460X.OT
50X 4 4500Q 117000X.X
5 X 1 5 X 4 2 5 X . X
162 3 486 51030.X
120 3 480 5 0 4 X . X

TOTAL:

•/PAR 

ir'D 

DRAW 
REVENUE 

TAX REV

Printed 102 of

161.141.X 

393.X 

1.942.125.X 

3 X . 320.565.X 

20.271.638.14

the 102 records.

182250.X
113602.50
26325.X
26325.X
30982.50 
45630.X
3543.75 

61425.X
4725.X
68445.X
92137.50 
78975.X
7087.50
13162.50 
27540.X 
567X.X
28OCX.00
36855.X

789750.X
2868.75 
3444.52 
3402.X

TAX REV



Bemidji State University February 17, 1987
Institutional Research

POTENTIAL EOONOMIC IMPACT OF WINTER SPECIAL EVENTS UPON THE BEMIDJI OCMMUNITY

ESTL'IATED IMPACT OF A CURLING OR BCWUNG TOURNAMENT;

The following figures are based on a 3-day event with an estimated 250 team 
participants and 400 out-of-town visitors (300 adults and 100 young people). 
The lodging estimates are based on double occupancy average rates.

Participants' Contribution (4 nights and 3 days in Bemidji):
lodging (250 X 4 X $25) $25,000
Meals (250 X 3 X $25) 18,750
Entertainment (250 X 4 X $25) 25,000
Souvenirs, Merchandise, etc. (250 X 3 X $25) 25,000
Gasoline (50% carpooling = 125 X 2 X $20) 5,000

Total contribution by Participants $ 98,750
Out-of-town Visitors' Contribution (3 nights and 3 days in Bemidji):

Lodging (300 adults X 3 X $25) $22,500
Meals (400 X 3 X $25) 30,000
Entertainment [(300 X $75) + (100 X $25)] 25,000
Souvenirs, Merchandise, etc. 10,000
Gasoline (50% carpooling = 200 X 2 X $20) 8,000

Total Contribution by Visitors 95,500
Other (from revenue for event):

Utilities $ 1,700
Staff (Estimate of what is spent in Community) 3,700
Miscellaneous (Supplies, etc.) 1,500

6,900
TOTAL DIRECT CONTRIBUTION TO THE OCMMUNITY $201,150

Multiplier Factor X 2.2

TOTAL ESTIMATED IMFACT UPON THE COMMUNITY $442,530

ESTIMATED IMPACT OF A YOUTH HOCKEY EVENT:

The following figures are based on a 3-day event with an estimated 400 
participants and 800 out-of-town guests (600 adults and 200 young people) with 
double occupancy lodging for the guests and four to a roctn for participants' 
lodging.

Participants' Contribution:
Lodging (400 X 4 X $15) $24,000
Meals (400 X 3 X $25) 30,000
Entertainment (400 X $25) 10,000
Souvenirs, merchandise, etc. (400 X $25) 10,000
Transportation (200 carpooling X 2 X $20) 8,000

Total Participants' Contribution $ 82,000



(Economic impact of Youth Hockey Event Cont'd.) Page Two...

Out-of-tcwn Guests Contribution:
Lodging (600 adults X 3 X $25) $45,000
Meals (800 X  3 X $25) 60,000
Entertainment[(600 X $75) + (200 X $25)] 50,000
Souvenirs, merchandise, etc. (800 X $25) 20,000
Gasoline (400 Carpooling X 2 X $20) 16,000

Total Guests' Contribution 191,000
Other:

Utilities $ 1,700
Staff (Est. spent in ccnmunity) 3,700
Miscellaneous (supplies, etc.) 1,500

Totai 6,900

TOTAL DIRECT CONTRIBUTION INTO THE OCMMJNITY $ 279,900

Mulitplier Factor X 2.2

TOTAL EOONCMIC IMPACT UPON THE COMMUNITY $ 513.780

TOTAL IMPACT OF FIVE 3-DAY CURLING AND/OR BOWLING TOURNAMENTS 

TOTAL IMPACT OF FIVE 3-DAY YOUTH HOCKEY EVENTS

$2,212,650

$3,078,900



Bemidji State University Institutional Research
February 9, 1987

EOONCMIC IMPACT OF THE SUMMER HOCKEY CAMP ON THE BEMTDH OCMMUNITY

The following estimates are based on 1986 participation rata of 1,100 over a 
period of eight weeks.

Contract with Bemidji Bus Lines $ 10,000
Local printing of brochures 8,000
Expenditures by parents/relatives who drop off and pick up 

participant (Excludes participants who used bus):
(Note: the estimates belcw are calculated on 1608 trips.)

Lodging (Ave. 1.5 nights' lodging each trip
0 $65/night) $156,780

Meals (Ave. 2 persons, 1 day per trip § $25) 80,400
Gasoline (A full tank each trip 0 $20) 32,160
Lncidentals (Souvenirs, etc. @ $20) 32,160

Total Contribution by parents/relatives 301,500
Participants' contribution (Meals $10; Entertainment

$15; Snacks, Souvenirs, etc. $25; for each) 55,000
Additional Staff Requirements (Take heme pay):

Coaches (11) $ 24,500
Secretary (1) 9,800
Counselors (8) 4,800
Head Resident (1) 1,750
Trainers (2, 2,560
Part-time students, janitors, etc. (15) 12,800

Total Contribution frcsn Additional Staff 56,210

Utilities 32,000

Additional Food Services Staff Required (ARA) 22,000

Miscellaneous (i.e. consultants, directors, supplies, etc.) 2,500

TOTAL DIRECT CONTRIBUTION TO THE COMMUNITY $ 487,210

Multiplier Factor (Number of times dollar changes hands) x 2.2

TOTAL CONTRIBUTION TO THE OCMMUNITY $1,071,862
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SENATE BILL 516, CREATING THE

ALASKA AMATEUR SPORTS AUTHORITY,
THE ALAKSA SPORTS CONGRESS, &

THE ALASKA COUNCIL ON PHYSICAL FITNESS

Patterned after the Minnesota Amateur Sports Commission, 
the Alaska Amateur Sports Authority (AASA) is established 
within the Department of Commerce and Economic Development and 
designed to provide organization and coordination with the:

1) development and promotion of amateur sports in Alaska;

2) planning, constructing and managing of amateur sports 
training facilities; and

3) developing, expanding and promoting amateur sports 
events within Alaska as a new economic industry, thus 
generating income in the state.

Funding Source: The Alaska Amateur Sports Fund, which was
created by the Legislature this session and signed into law by 
the Governor. The bill also gives the AASA the authority to 
bond, subject to legislative approval.

MEMBERSHIP; 11 Directors;
Chair— Governor or Designee;
Commissioner, Commerce and Economic Development;
1 State Senator, appointed by the Senate President;
1 State Representative, appointed by the House 

Speaker;
7 others, appointed by the Governor:

1 Representative from Alaska Tourism Marketing Council;
6 public members with experience in promoting amateur 

athletics, with at least one public member 
representing each of Alaska's judicial districts.

All members will have staggered 3 year terms.

The AASA will provide annual reports to the legislature and 
Governor.

P O BOX V, JUNEAU, AK 99811 |907 | <65 3822 P O BOX 210001, ANCHORAGE, AK 99521 (90?) 561-7612



PURPOSE: The Sports Congress will function as an advisory 
group to the Alaska Amateur Sports Authority, making formal 
recommendations on developing amateur sport and attracting 
national and international athletic events to Alaska to the 
Alaska Amateur Sports Authority.

"The A l as ka  A m at eu r  Sports Co ng ress"

MEMBERSHIP: The Alaska Amateur Sports Congress shall include 
official representatives from Alaskan amateur sports 
associations and federations governing bodies and others 
admitted to membership by the Alaska Amateur Sports Authority. 
The entire Alaska Amateur Sports Authority will also be 
included as members of the Sports Congress.

FUNDING SOURCE: The Alaska Amateur Sports Authority.

The Secretary General of the Sports Congress will be 
Chair of the Alaska Amateur Sports Authority.

THE ALASKA COUNCIL ON PHYSICAL FITNESS

PURPOSE: The Council on Physical Fitness will be the primary
study and research advisory group to the Alaska Amateur Sports 
Authority. The Council will study and recommend programs which 
enhance the state's general physical fitness and sports 
awareness and participation.

MEMBERSHIP: The Governor's Council will consist of 12 members, 
appointed by the A.A.S.A. Members shall include 
representatives from academic, medical, spirts medicine and 
community health professions, with at leas one member 
representing each of Alaska's judicial districts. Members 
will select their own Chairperson.

FUNDING SOURCE: The Alaska Amateur Sports Authority.
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i f i i i w vM I N N t S O I A  AMAI t  HH I S  COMMISS ION

GO A L S  OF THE M I N N E S O T A  A M A T E U R  S P O R T S  C O M M I S S I O N  (MASC)

T O  C R E A T E  E C O N O M I C  D E V E L O P M E N T  T H R O U G H  A M A T E U R  SP O R T

B y  a t t r a c t i n g  m a j o r  sport events to Minnesota.

By d e v e l o p i n g  M i n n e s o t a ' s  a m a t e u r  sp o r t  events, 
c a m p s  and clinics.

By e s t a b l i s h i n g  a st a t e w i d e  n e t w o r k  for sport 
promotion.

T O  S U P P O R T  M I N N E S O T A ' S  A M A T E U R  S P O R T  A S S O C I A T I O N S

By the s p o n s o r i n g  of an "Olympic style" State 
W i n t e r  and Sum m e r  G a m e s .

By e s t a b l i s h i n g  a M i n n e s o t a  A m a t e u r  Sports 
C o n g r e s s .

By the e s t a b l i s h m e n t  of the G o v e r n o r ' s  Coun c i l  
on P h y s i c a l  Fitness and Sports.

T O  E S T A B L I S H  M I N N E S O T A  AS A  C E V T E R  F O R  N A T I O N A L  A N D  
O L Y M P I C  T E A M  T R A I N I N G

By b r i n g i n g  Natio n a l  and O l y m p i c  T e a m  t r a i n i n g  to 
Minnesota.

By e s t a D l i s h i n g  O l y m p i c - c a l i b e r  a m a t e u r  sport 
facilities at urban, suburban, and g r e a t e r  
M i n n e s o t a  sites.

The Minnesota Department of Energy & Economic Development
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G O A L  »1: TO CREATE ECONOMIC D E V ELOPMENT T H R O U G H  A M A T E U R

SPQRI-v

Rackground; The economic impact of sport' in the United 
States is well documented by the enormous financial 
investment in television rights for athletic events and 
the tremendous investment that cities make to attract 
professional and major amateur sport competitions. 
Championship amateur sporting events generate $300 million 
a n n ually in the United States according to a 1985 stud y . 1

A significant number of visitor and c o n vention bureaus 
across the country have special initiatives for the 
attraction of amateur sporting events as part of their 
convention business portfolio. A number of cities and 
states, realizing the economic potential in amateur 
sporting events, have created special offices in 
government to specifically attract these amateur sport 
dollars. The City of Indianapolis is recog ized as the 
most aggressive "sport city" in the United States.
Florida, with its $1.25 million funded agency, e m p loying 
17 full-time staff, is the leading state specializing in 
attracting amateur sport-related economic impact.

Att r a c t i n g  m a j o r  amateur sport events to M i n n e s o t a .

Presently, Minnesota has 55 amateur sport associations, 
r e presenting 600,000 Minnesotans. Many of these 
associations are some of the largest in the c o u ntry and 
have v e r y  sophisticated sport programs; these would 
include ice hockey, wrestling, soccer, and figure skating. 
The Minnesota Amateur Sports C o mmission (MASC) will assist 
these individual associations in successfully bidding for 
and attracting the major amateur spore events to 
Minnesota.

At the present time, there are at lenst 20 major amateur 
sport events that state associations would be interested 
in bidding for. These events range from the National 
Figure Skating Championships in 1991, which would have a 
$5 million economic impact, to M i n n e a p o l i s - S t . Paul's bid 
for the U.S. Olympics Sports Festival for 1390, which has 
a $25 million impact. A sophisticated, well articulated 
effort, coordinated by the Minnesota A m a teur Sports 
Commission, will attract an increased number of these 
premier amateur sport events to Minnesota.



Developing Minnesota' 3 . amateur arart-eventa. r:ajnpa_and 
c l i n i c a

In addition to the premier amateur sporting events as 
illustrated in the previous section, there are many 
additional economic benefits that can be realized through 
amateur sport on a second tier of sports promotion. 
Minnesota presently nost3 a number of "home grown" annual 
sporting events. These include the Twin Cities Marathon, 
Grandma's Marathon, the Vasaloppet Cross-Country Ski Race, 
the Finlandia Ski Race, the Sons of Norway USA Cup Soccer 
Tournament, etc.

The beauty of these events is that they originated and 
continue to thrive in Minnesota on an annual basis. Many 
of these events attract hundreds of visitors from outside 
the state of Minnesota and the U.S. For example, the USA 
Cup Soccer Tournament held annually in 31aine, M i n nesota 
attracts up to 2,000 players and parents from outside the 
state for a ten-day period. It is estimated the 
tournament has almost a $1 million impact on the 
community, and it is expected to double by 1990.

Sporting camps and clinics that attract people from 
outside the state also have a significant economic benefit 
to the state of Minnesota. In a 1987 study by Bemidji 
State University, it was estimated that the tournaments, 
camps and clinics in curling, bowling, and ice hockey have 
a potential $6 million economic impact on the Bemidji 
economy annually.2

Establishing a statewide network, fo r. Jv o rt . p r o m o t i o n .
It is the goal of che Minnesota Amateur Sports C o m mission 
to organize a statewide network to attract premier 
sporting events and co develop "home grown" sporting 
events, camps and workshops. In the same way the State 
Tourism Office organizes the statewide n e t w o r k  of tourism 
industry officials for the purpose of statewide referrals 
and promotion, the MASC will organize amateur sport 
promotion committees in ail areas of che state for the 
purpose of a coordinated effort to develop economic 
benefits through amateur sport.

G O A L  12: TO SUPPORT illlMESQTAia. A M A T E U R  SPORT .
ASSOCIATIONS.

B a c k g r o u n d ; Minnesota amateur sport associations are an 
important factor in involving thousands of young people in 
positive structured, healthy activity in our state. The 
M A S C ’s aim is to assist the associations in order to 
increase their memberships at all age levels in all 
regions of the state.

-o-



The sponsorship of Qlvmpic-atYleJ: State..Winter and Summer 
n a m e s  * .

The MASC has announced the planning of an Olympic-style 
"Winter and Summer State Games" beginning in 1989. 
Preliminary sporting events leading up to the main event 
will be held in the summer of 1988. It i3 intended that 
the State Games will become the premier annual amateur 
sporting event in the state of Minnesota. The State Games 
can be a "showcase" for all amateur sporting associations 
in our state.

It is important to note that approximately 35 states have 
an established State Games program, and can involve up to
50,000 athletes in the week-long event.

Establishment of a "Minnesota Amateur Sport3 Congress".

It is important for the MASC tc actively support and 
advise all 55 amateur sport associations in' the state of 
Minnesota. An effective way to do this is to establish an 
annual meeting whereby all associations would send 
delegates. This Amateur Sports Congrass would establish 
its own volunteer board, assign committees, and would be a 
great asset to the amateur sport movement.

The Governor * s Council on Physical.. Fitness & S p o r t s :

The Governor's Council on Physical Fitness and Sports 
would be an integral part of M* nrv- ’ ,• 3 new initiative
for amateur sport. The d o —  oe a key advisory
group that will make recommefa tc the MASC on
promoting general health, fitnesa, and sport activities in 
the state of Minnesota. The M A S C ’s goal woula be to have 
representatives from the medical community, amateur sport 
community, and civic leaders serve on this advisory body 
in order to provide a broad base of input. The Council 
would seek the answers to two important questions:

1) Where does Minnesota stand today in terms of the 
physical fitness of all its citizens and of programs 
existing to promote physical fitness? and

2) What can be done to inform our citizens of the need 
for physical fitness and of the best means to 
strengthen present efforts and to develop new 
approaches aimed at improving the vitality and 
well-being of all the people of the state?



GOAL *3: TO ESTABLISH MINNESOTA. AS. A CENTER EQR. NATIONAL
TEAM T R A I N I N G " .

Back g r o u n d ; The benefits of establishing National Team 
Training in Minnesota are two-fold:

1) First the existence of Olympic-caliber facilities and 
the resources of national coaching staffs can be a 
great catalyst for the youth development of that 
sport to scores of Minnesotans; and

2) It is customary that once the state can attract a 
national training center, the high-level matches, 
competitions, clinics, etc. will also be held at that 
s i t e .

The many visitors and spectators participating in these 
activities will have a profound tourism impact on the 
Minnesota host communities.

Bringing National and Olympic Team Training to M i n n e s o t a .

Minnesota has been designated by the United States Ski 
Association and the United States Biathalon Association 
for national training centers in Minnesota. Upon 
completion of additional amateur sport facilities, 
Minnesota has the opportunity to be designated a "national 
training center" in the following sports: swimming,
fencing, soccer, track & field, hockey, speedskating, 
cycling, canoe/kayak, shooting and archery. Also, there 
is the possibility for additional sports in wrestling, 
weightlifting and sailing at a future date. Minnesota is 
widely-recognized as having a well organized system of 
amateur sport, and the s t a t e ’s central location with the 
major Minneapo l i s - S t . Paul Airport hub, makes Minnesota a 
very good choice for national team training.

E s t a f r l i s h i n g _ Q . l y m p i c - c f l l i b g E _ , s p Q r £ - f  a c i l i t i e s  . a t . ,  o r b  a n ,  _  
suburban, and greater Minnesota s i t e s .

The Governor has placed $31 million in his 1987 capital 
budget for the construction of Olympic-caliber amateur 
sport facilities:

1) University of Minnesota (Minneapolis) - swimming, 
diving, fencing

2) Blaine Soccer Complex/Anoka County - soccer, track & 
field, ice hockey, cycling, speedskating

3) Giants Ridge Recreational Area, Biwabik - skiing, 
biathalon, nordic combined, archery, shooting, 
canoe/kayak

4) St. Cloud Hockey Training Center, St. Cloud State 
University - ice hockey



DESCRIPTION OF ORGANIZATION

Minnesota Amateur Sports Commission —  Nine-member 
governing body appointed by the Governor.

Minnesota Amateur Sports Congress —  An advisory group 
with representatives from 55 amateur sports groups which 
makes recommendations on promoting amateur sports.

Governor's Council on Physical Fitness —  An advisory 
group with representatives from education, communities and 
the medical profession that studies and recommends 
programs which enhance general physical fitness.

Stax of the North State Games Board —  A working committee 
with representatives of most sports that organizes summer 
and winter state games and other major multi-sport events.

Minnesota Amateur Sports Events Committee —  A working 
committee with representatives from the news media, 
Chambers of Commerce, tourism promotion and convention 
bureaus that assist amateur sport associations in hosting 
major events that attract tourism dollars to Minnesota.

Minnesota Olympic Development Program —  Staff administers 
general policy guidelines and will provide program and 
marketing support for all four Olympic Development 
C e n t e r s .



ECONOMIC IM PACT OF AMATEUR ATHLETICS 
UPON THE ECONOMY OF UTAH 

For The Governor's Task Force On Amateur Athletics 
December 16, 1985

Introduction

During the months of September and October, 1985 a group of Ph.D. Students 
from the Economics Department of the Universit} of Utah conducted a survey of 
sports organizations under contract to the Utah Department of Community and 
Economic Development, and drew conclusions relating to the economic impact of 
sporting events held in Utah upon Utah's economy. The survey included the 
identification of sports organizations, the events which are sponsored by the 
organizations, sufficient statistical information with which to draw conclusions about 
the economic impact of the events they sponsor, and general conclusions about the 
conduct of the State o f Utah with regard to its development of amateur sporting 
events as State policy.

This report covers relevant issues relating to the study including the personnel 
involved, the requirements of the study, limitations, organizations contacted, 
methodology and organizations included within the report, and conclusions.

Personnel

The survey was conducted by a small group of students from the University of 
Utah Department of Economics. Each of the students is in a stage of advanced 
studies; that is, each is in the third and final year of classwork towards a Ph.D 
degree in economics. Each student is in his/her mid to late thirties and each has 
had experience in business or university level education, and/or publishing. Each 
student has also received graduate level statistical training.

Study Requirements
The purpose o f the inquiry was to identify as many organizations conducting 
amateur athletic events as possible, determine which events could be held in Utah, 
and assess tbe economic impact of those events upon the State's economy;

The organizations identified came primarily from a list provided by the Department 
of Community and Economic Development. From this list, a statistically large 
number of organizations was contacted in order to identify specific events. The 
organizations were sub-divided into two sets, those that can and those that cannot 
conduct events in Utah given existing facilities available within tbe State.

The investigation was to determine the gross economic impact upon all '**gments of



the State as well as the direct tax revenues generated from hosting such 
competitions. The value o f certain goodwill was also considered as a side issue.

The study finally explored the general impact o f Utah as a location for meets and 
conditions under which organizations would hold events within Utah.

Definitions

For purposes o f clarifying certain aspects o f this report, definitions o f key concepts 
is required.

Economic Impact: the gross revenues generated to any business within Utah 
as a result o f the holding o f a sporting event within the State. Secondarily, 
it is the gross tax revenue generated to any taxing authority within the State 
from such events. The term 'economic impact' does not include any 
multip lier effects except as specifically stated in this report.

Organization: any establishment which exists in order to promote, host, or 
sanction sporting events.

Amateur Sport: any sport in which the venture is not designed to be a 
p ro fit-m ak ing  enterprise. This definition does not preclude athletes from 
receiving payment for their performances as long as tbe payments are 
directed for training and other costs incident to their sport and sanctioned 
by their sport’s governing body.

Lim itations

There were a number o f factors lim iting the scope and accuracy o f this report.

1. T ime. The report was contracted on September 1, 1985 and was required to be 
finished by October 31, 1985. The results o f the survey were presented to the 
G overnor’s Task Force on Amateur Athletics on October 29. 1985. At the 
recommendation o f that body, as well as a subcommittee o f that group, the report 
has undergone several m inor revisions and the inclusion and elim ination o f certain 
competitions from tbe final draft. These changes came about prim arily due to the 
information provided by the task force with regard to facilities available and past 
experience relating to the feasibility o f bringing certain events into tbe State. It was 
impossible, given the time constraint, to survey a ll organizations o r to poll large 
numbers o f actual participants. However, a sufficient number o f organizations and 
participants were contacted to give reliable results.

1. Lack of -(tat,sties available from organizations. The survey was interested in »he 
economic impact o f sporting events. Most o f the impact from such meets, with the 
exception o f ticket sales, come from o u t -o f - s t a t e  visitors. No organization could 
provide accurate data relating to the attendance o f its games o r »h»* breakdown



between in -s ta te  and o u t -o f-s ta te  attenders. It was required to make estimates 
based upon information that was provided by the contacted organizations.

3. Professional sports. No professional sporting events were considered.

4. National events. Although most establishments hold o r sanction many regional 
and local events that could be held within Utah, none o f these events is included in 
this report. Only meets o f national championships are included.

5. Conventions. The vast m ajority o f organizations hold a convention o r meeting at 
least once per year in addition to its national events. Conventions are not included 
in this report althougn such meetings could be the source o f significant revenues.

Q. Sm all organizations. Organizations with fewer than 1000 members were not 
included in the survey. Often these groups, while small, sanction o r conduct m ajor 
events. W hile time did not allow a sampling o f these groups, prelim inary indication 
suggests that these groups should be included in any large scale study o f amateur 
sports.

7. Certain other events. Certain competitions were believed to skew tbe results o f 
the outcome o r be very unlikely to be drawn to Utah. Examples o f this type o f 
meet are the NCAA basketball championships o f any o r the "bow l" football games.

Methodo logy

The methodology employed to develop the conclusions contained herein is as 
follows:

1. The list o f organizations sponsoring o r otherwise sanctioning sporting events in 
the United States was obtained from the Department o f Community and Economic 
Development.

2. The list was narrowed by elim inating certain organizations. These included 
groups with a membership less than 1000, groups which held their tournaments in 
the same geographical location each year, and groups whose physical facility 
requirements were outside o f tbe scope o f facilities available within tbe Utah, and 
a ll professional groups.

3. A survey o f facilities was made to specifically identify which sports could not be 
held in Utah. This was compared to those sports ruled out due to expected 
lim itations.

4. AH rem aining organ izations were ca lled .
•V O f the o rgan izations called , the o rgan iza tions which could provide certain 
in fo rm ation  were included in the event inven to ry . The in form ation  required was a. 
the nationa l cv*»nis held <*ach year: b. the num ber o f partic ipants: c. tbe to ta l gate;



d. the number o f days during which an event was held. Where possible, names o f 
participants were obtained, o r interviews were conducted with organization officials 
covering attitudes about Utah, numbers o f dollars spent per participant or spectator 
per day, and types o f lodging/restaurant facilities required.

6. The in form ation  was com piled in such a  way that sports were separated by the 
affluence o f the pa rtic ip an ts/spec ta to rs . F o r  exam ple , it was concluded chat tennis 
enthusiasts were a ve ry  a ffluen t group w illing  to pay large sums o f money fo r  food 
and lodging while so ftb a ll enthusiasts chose sign ifican tly  less expensive lodging.

7. Loca l lodging and d in ibg estab lishm ents were surveyed regard ing the ir prices. 
T h is in fo rm ation  became the basis fo r estab lish ing expected spending leve ls o f 
v is ito rs to U tah .

8. Three spending catagories were established, and sporting events were grouped 
according to the expected spending pattern o f the mean enthusiast. Spending per 
day by participant o r spectator was assumed to fa ll into three possible catagories: 
$85. $65, o r $35. Tickets for transportation are paid at the point o f origin. No 
figures for transportation (other than motor fuel) o f taxes generated from 
transportation revenues are included in the inventory. Revenues are assumed to 
come entirely from food purchases, lodging, and fuel sales.

9. T o ta l number o f o u t -o f - s t a t e  spectators was extrapolated from the data 
obtained and from interviews.

10. T ax  rates were acquired from  the State Tax Commission. It was estimated that 
the mean tax revenue generated from  o u t -o f - s ta te  visitors was 6.75°o. The figures 
were based upon sales tax (5 .75 f5 ), transient room tax (3 .0^  added to the sales 
tax), and fuel taxes (approximately 9.2% ).

11. The information was input into the Amateur Sporting Events inventory and 
appropriate information was calculated to provide the t results (see attached 
schedule).

The survey found 715 organizing bodies. Approximately 150 were contacted. This is 
about 21?6 o f the total. O f the remaining organizations, many were too small to 
meet the criteria o f this evaluation. Some were professional. Skewing o f results 
occurred with ot&ers. Some o f the groups were solely sanctioning bodies. A large 
group was not able to provide information over the telephone. A sample o f 21°% o f 
the total is statistically significant.

O f the 150 groups contacted, s ix ty -s ix  appear in the inventory along with 102 
events. The inventory consists o f 9.2?6 o f the total number o f groups and 14% o f 
the groups contacted. These numbers represent statistically significant samples. 
Organizations were excluded from the inventory if (hey were unable to provide 
sufficient or accurate data.



Conclusions

The figures from the inventory indicate that, if a ll events held in the survey' were 
held in Utah, gross revenues from the hosting o f these events would be 
approximately $300 million with direct tax revenue equal to about $20 million. It is 
obvious, however, that the State o f Utah will not be able to host a ll such events in 
a given year. It is equally obvious that these figures only begin to indicate tbe true 
value o f sporting events to the State.

I f  the events o f a ll contacted organ iza tions are included in the inven to ry , the 
revenues c lim b to app rox im ate ly  $631 m illion  and $45 m illion  in tax revenues. In 
add ition , it is estim ated that the 150 contacted organ izations represent on ly  about 
30%  o f the to ta l o rgan iza tions which conduct sports activities. I f  this is correct, the 
gross revenues c lim b to 52 b illion and tax revenues to $135 m illion . F ina lly , 90%  o f 
the 715 organ izations, which include pro fessional sports, bold annual conventions. 
The  revenue generated from  these conventions m ay be as gTeat o r  g reater than the 
sum o f the revenue generated from  sporting  events. I f  reduced to on ly  o n e -h a lf  o f 
the sporting  events, the to ta l revenue jum ps to $3 b illion and tax revenue becomes 
$202 m illion . F u rth e r study , if undertaken , can be expected to ve rify  the m agnitude 
o f these numbers.

None o f the figures contained in this report includes any regional competitions. The 
review o f national events disclosed that there are several thousand regional events, 
many o f which could be hosted in Utah.

This report does not deal with events which are generated w ithin 'he S tate . An 
exam ple o f this is the N ationa l C a tt le  Show held each yea r in Denver. C o lu rado . 
Investigation o f this one meet indicates tha t the d irect econom ic impact is $97 
m illion  to the Denver area eaca yea r, i f  held in U tah w ith the same success and 
the same partic ipation , aucn revenues would produce app rox im a te ly  $8.5 m illion  in 
tax revenues.

Indirect benefits should not be overlooked. A strengthened sports industry w ill 
increase long -te rm  employment and reuuce unemployment. This provides the 
double benefit o f reducing the pressure upon the State ’s resources while at the same 
time increasing actual revenues.

Another benefit to Utah is the impact television will have on both future evenrs 
and tourism . The average cost o f one minute o f national p rim e-tim e advertising is 
about $130 ,000 . This varies greatly depending upon the program. For example one 
minute o f advertising aired during tbe Cosby Show costs $300 ,000 . and the 
Superbowl will demand 51.2 m illioo per minute. Tbe entire advertising budget 'or 
the Utah Travel Council in tbe current fiscal year is $1 ,951 ,000 o r fifteen minutes 
o f average primetime advertising. The boating o f a single national event which 

—  television coverage will produce a very valuable byproduct.



The final consideration is that o f the m u ltip lie r; that is, the indirect benefit to the
State as the do lla rs  brought into the State work through many levels o f the
economy. Each d o lla r o f revenue even tua lly is spent at many levels and is, in tu rn  
taxed again. W hile this process works through many levels o f the economy, the 
moderate movement o f these funds w ill trip le  the effect o f any orig ina l spending,
and m ay reach fa r beyond that. A lthough time prevented a study o f the fu ll
impact o f such secondary and add itiona l spending cycles associated with the 
sporting events included here, it is not d ifficu lt to ju s tify  the position that a 320  
m illion impact which produces 31 .4  m illion  in direct taxes actually has an economic 
impact o f 3 6 0  m illion and 3 4 .2  m illion  respectively .

G iven the above exp lanation and responses from  organizations to questions 
regarding U tah , the fo llow ing general conclusions are reached;

1. Sporting  events have the potentia l o f producing significant revenue 
fo r the State.

2. Sporting  events are most o ften sponsored and hosted by local, 
independent sports organizations who are affiliated with national 
organizations.

3. Governm ents seldom  involve themselves d irectly as sponsors o f 
events, but are very active in the ir support.

4. The State o f U tah has severa l strong  points in any quest to bring 
meets into the State, including:

a. Excellent facilities. Most events can be accomodated in
U tah.
b. Excellent transpo rta tion . The ease with which U tah ’s
physical facilities are accessed tends to be easier than in 
most o ther areas o f  the United States regardless o f
popu lation density.
c. a good h istory o f past success.

5. The State should participate in developing the potential o f am ateur 
sports in the fo llow ing manner:

a. P rom ote the State genera lly .
b. P rov ide local sports organizations with bidding
expertise in o rder to m axim ize the p robability o f 
successfully draw ing events into the State.
c. Undertake efforts to see that events held in Utah are 
sanctioned by the governing body o f each sport.
»i. P rov ide coord ination o f ail physical facilities both



public and private, availab le fo r meets, and corre la te the 
scheduling o f these facilities.
e. Accompany local sports groups to meetings where bids 
are presented and otherw ise show a high profile .
f. The State should be prepared to advance funds to 
organizations willing to conduct a meet within the State 
w ith some sort o f a revenue sharing scheme to guarantee 
that the State w ill recoup its investment.
g. The State .should coord inate its own regulations as well 
as those ci loca l governments within the S tate to 
facilita te the reduction o f "red tape" fo r organizers.

Goals

In eva luating this in form ation , a conclusion should be reached regarding the 
potentia l fo r the State which ohouid serve as a lo n g -ru n  goal. If U tah were to 
receive a snare o f sports events equal to a ll o the r states, it would receive a to ta l o f 
'2% o f a ll revenues generated by the industry. It is c lear that some states, such as 
C a lifo rn ia  and F lo rida , w ill receive a much la rge r share by v irtue o f the ir c lim ates, 
facilities, etc. It is also c lear m at some states w ill not generate significant revenues 
through the sports industry due to the ir lack o f the necessary tra its . U tah ’s unique 
position o f excellent facilities coupled with better than average transpo rta tion  shou ld  
bring about a d isproportionate share o f industry revenues. A lo n g - ru n  goal o f 5%  
given the im plem entation o f :he recommendations above shou ld be an achievable 
level.

I f  5%  is reached, end f  92 b illion la  am ateur sports revenues are generated 
annua lly , U tah  3houid .generate 3100 m illion in direct revenues per year and $6 .8 
m illion  in d irect tax revenues. In addition, the m u ltip lie r w ill increase this im pact 
by no less then a factor o f three. These numbers do not include any reg ional 
events, any professional events, o r .uiy events 'invented" and staged in the S ta te 
such as the N ationa l C a :;!a  -Ihow. ‘^his 'b o  fa ib  to include any conventions which 
are connected w ith sporting events.

rrvther dtudy

In o rd e r to ve rify  :h*se .Igures a ..cmpreneasive study should be considered. Such a 
study shou ld involve the ceve locm en : J . \  questionnaire to be subm itted to a ll 
organizations and as many participants m possible. Such in fo rm ation  can be 
obtained fo r a reasonable cost oy utilizing Fh .D . level students. The questionnaire 
should address the fo llow ing issues:

1. The legree to v.iicn o m p m g  acu ities are used to the exclusion o f paid 
lodging.



2. The degree to which restau rant facilities are used.

•3. T h e  ra t io  o f v is ito rs  who f ly  to the S ta te  versus those who d rive .

4. The length o f each event.

5. The average length o f stay.

0. Sizes o f teams.

7. The age groups involved in each event.

8. Income class associated with each 3port.

9. W in te r versus sum m er sports.

10. Existence o f required facilities.

11. Do loca l teams participate.

12. Is a convention held by the organization .

13. How long each organ ization has been in existence.

14. T o ta l membership.

15. Does the organization publish.

16. Num ber o f sanctioned events per year.

17. N ationa l versus reg ional events.

18. Services required (such as police).

F rom  such in fo rm ation  an econometric model can be designed so that any event 
can be evaluated. Such a modelling too l w ill enable the State to determ ine the 
extent to which it desires to d irectly  participate in the p rom otion o f  a given event 
for Utah.

S u m m a r y

The am a teu r spo rts  in du stry  ho lds g rea t p o ten tia l as a  m eans to increase revenues 
fo r the S ta te  o f  U tah . It p rov ides v ir tu a lly  no negative s id e -e ffe c ts . T h e re  a re  few. 
if any , e n v iron m en ta l p rob lem s (g iven ex isting  fa c ilit ie s ), it is low  in cost, it 
requ ires m in im a l in ves tm en t on tbe pa rt o f gove rnm en t, and it is an in du stry



n „  «ntnv*<i bv the indigenous popu lation . In short, the am ateur sports 
i n c n L .  the u tility  o t  the reaideute o i  Utah w ithout ex trac tm * a 5 T « i

social cost.



AMATEUR STORTING EVENTS INVENTORY:

AAU
AAU
A1L-AMERICAN AMATEUR QASE2AIL 
AMATEUR GOLF ASSX OF AMERICA 
AMATEUR SOFTBALL ASSOCIATION 
AMERICAN AMATEUR BASEBALL GON 
AMERICA CASTING ASSOCIATION 
AMERICA ENDURANCE RIDE OONFERLCE 
AMERICAN HIKING SOCIETY 
AMERICAN LEGION BASEBALL 
AMERICAN PIATPOKM TENNIS ASSOC 
AMERICAN PIATPORM TENNIS ASSiE 
AMERICAN PTATFDRM TENNIS ASSOC 
AMERICAN PLATFORM TENNIS ASSTjC 
AM31ICAN POWER BOAT ASSOCIATION 
AMERICAN WATER SKI ASSOCIATION 
AMERICAN WATER SKI ASSOCIATION 
AMERICAN DART ORGANIZATION 
.AMERICAN LAWN BCU.IKG ASSOCIATION 
AMERICAN TENNIS ASSOCIATION
labe ruin easeeall
BALLOON FEDERATION OF AMERICA 
LASS’N GAL 
BILLIARD CONGRESS 
BILLIARD CONGRESS 
BIL1.IARD CONGRESS 
CASE BUIJ IT ASSOCLaTION 
H it IIANDCUN MET SILHOUETTE t.
L\T RA1GM TWIRLING ASSOC LUTON 
I'Tr'R JET S>CI ASSOCIATION 
INTER UNIVERSITY SPORTS BOARD 
L\TER UNIVERSITY SFORIS BOARD 
INTER UNIVERSITY SPORTS DTJU)
LITTLE LLACUE BASEBALL 
NATIONAL AMPUTEE GOLF ASSOCIATION 
NATIONAL ASSOC OF LEFT-HANDED CXH.I* 
.'AATlONfvL /ASSOC OF IEFT-HANDED GOLF 
NATIONAL BATON TWIRLING ASSOGIATIU 
NATIONAL CAMPERS AND HIKERS 
NATIONAL DUCKPIN BOWLING ASSOCIATION

ORGANIZATION

IMPACT UPON UTAH'S ECONOMY

EVENT //PAR DRAM REVENUE TAX REV

JUNIOR OLYMPICS 4000 5 12000 2100000.00 141750.00
INDOOR NAT TRAQC QIAMPIONSHIP 500 4 5000 700000.00 47250.00
NATIONAL TOURNAMENT 270 7 5400 1323000.00 89302.50
REGIONAL QIAMPIONSHIP 288 4 576 195840.00 13219.20
NATIONAL TOURNAMENT 800 7 1800 441000.00 29767.50
COMBINED WORLD SERIES 5000 8 50000 14000000.00 945000.00
NATIONAL TOURNAMENT 200 3 400 78000.00 5265.00
ANNUAL RIDE 100 3 100 10500.00 708.75
ANNUAL HIKE 150 2 150 10500.00 708.75
WOTLD SERIES 500 08 25000 7000000.00 472500.00
IREN'S CHAMPIONSHIPS 150 A 450 153000.00 10327.50
WOMEN'S CHAMPIONSHIPS 150 450 153000.00 10327.50
MIXED DOUBLES aiAMPlCNSHIPS 150 4 450 153000.00 10327.50
SENIORS QIAMPI0NSHIP5 150 4 450 153000.00 10327.50
NATIONAL RACE 200 2 2000 260000.00 17550.00
NATIONAL QIAMPIONSHIP 530 3 1590 405450.00 27367.88
NATIONAL QIAMPIONSIHP 530 4 3180 1081200.00 72931.00
tO AMERICAN OPEN 2000 2 2000 340000.00 22950.00
HAXICtlAL CHAMPIONSHIP 450 3 900 229500.00 15491.25
MATIOUAL CHAMPIONSHIP 960 6 4800 2448000.00 165240.00
WORLD SERIES 540 5 2700 472500.00 31893.75
WORLD CHAMPIONSHIP 200 2 200 28000.00 1755.00
WOMEN'S BASS QIAMPIONSHLP 150 3 300 58500.00 3948.75
NATIONAL CHAHriONSiTIP 1 4500 3 9000 1755000.00 118462.50
NATIONAL CHAMPIONSHIP 2 4500 3 9000 1755000.00 118662.50
NATIONAI, QIAMTTONSIIIP 3 4500 3 9000 1755000.00 118462.50
NATIONAL CRSMPJO^HIP 40 3 80 15600.00 1053.00
NAT)UN/ L ‘iOl’PN/MLtT 1200 3 2400 468000.00 31590.00
NATIONAL i L'iET 1400 3 8000 840000.00 56700.00
NATION.! QlAlaUONSiiTJ* 200 3 600 117000.CO 7897.50
cVECT 1 2000 4 IbOOO 4160000.00 280800.00
EVENT 2 '/.WO 4 16000 4160000.00 280800.00
Evorr 3 ;ooo 4 16000 4160000.00 280800.00
Ol-IBUa:,) WORLD SraUFJ 9999 7 149985 36746325.00 2480376.94
NATIONAL TDbRNAKT/T 100 3 200 51000.00 3442.50
WDRID TOURNAi-mr 340 3 680 173400.00 11704.50
COMBINED NVi'IGClAL ULTNAMLrf 1300 3 2600 663000.00 44752.50
NATIONAI MEET 4000 4 8000 1120000.00 75600.00
OONVENTktf AID CAMPOUT 3000 5 12000 21G30C0.00 141750.00
NATIONAI. TLURN/AMHIT 9000 7 18000 8190000.00 552825.00



PAGE 2 AMATEUR SPORTING EVENTS INVENTORY r

IMPACT UPON UTAH'S ECONOMY

ORGANIZATION EVENT ffPAR #D DRAW REVENUE TAX REV

NATIONAL FIELD ARCHERY NATIONAL INDOOR CHAMPIONSHIP 700 3 1400 2.-0U0.00 18427.50
NATIONAL FIELD ARCHERY NATIONAL OUTDOOR CHAMPIONSHIP 700 4 1400 364000.00 24570.00
NATIONAL HORSESHOE PITCHERS ASSOC NATIONAL TOURNAMENT 500 4 1500 210000.00 14175.00
NATIONAL POCKET BILLIARDS U.S. TEAM OPEN 500 4 1000 260000.00 17550.00
NATIONAL SENIOR SPORTS AS90C NAT TOURNAMENT C0MBINED(3 EVENTS) 320 3 640 163200.00 11016.00
NATIONAL SKEET SHOOTING ASSOC U.S. OPEN 300 3 600 153000.00 10327.50
NATIONAL SKEET SlCOTING ASSOC WORLD QIAMPIONSHIP 900 3 2700 638500.00 46473.75
NATIONAL WHEELCHAIR ATHLETIC ASSOC NATIONAL CHAMPIONSHIP 400 3 800 204000.00 13770.00
NATIONAL BASEBALL CONGRESS NATIONAL aiAMPIONSinP 612 5 1836 321800.00 21687.75
NATIONAL BICYCLE LEAGUE mrocKDSS qiaipionshi? 1000 4 3000 420000.00 28650.00
NATIONAL Ef/JLTNG NATIONAL TOJRUAMQTT 1500 4 22500 3150000.00 212625.00
NATIONAL RIME ASSOCIATION U.S. UTTER UIAMPICNSHIP 1200 3 2400 468000.00 31590.00
NATIO.'IAL RLFLE ASSCCLYTION COLLEGIATE CHAMPIONSHIP 200 3 400 42000.00 2835.00
ncaa RXJTRAIL (2 DIVISIONS) 7500 1 742500 48262500.00 3257718.75
NCAA COMBINED EVENTS 7500 2 375000 48750000.00 3290625.00
PEJOFIi; TO PEOPLE SPORIS ANNUAL HJRSE S1CW 1000 4 4000 1360000.00 91800.00
PONY BASELML VDIR I) SERIES 11-12 9750 7 97500 23887500.00 1612406.25
TMNY EASTTLJL WORLD SERIES 13-14 7500 7 75000 18375000.00 1240312.50
KXTY EASEEALL WORII) SERIES 15-16 5250 7 52500 12862500.00 868218.75
t’ONY BASEBALL WORLD SERIES 17-18 3000 7 3000 735000.00 49612.50
U.S. ASSOC FOR BLIND ATHLETES NATIONAL MEET 500 4 1000 260000.00 17550.00
U.S. BASEEALL U.S. BASEBALL WORLD JR. CUP 144 4 1440 201600.00 13608.00
U.S. CANOE ASSOCLATION U.S. MARAUUN CANOE & KAYAK 5C0 4 1000 260000.00 17550.00
U.S. CRDOIJET NATIONAL CHAMPIONSHIP 50 3 100 25500.00 1721.25
U S. CROQUET NATIONAL a U B  TEAMS 110 3 220 56100.00 3786.75
U.S. CROQUET NATIONAL COLLEGE CHAMPIONSHIP 50 3 100 10500.00 708.75
U.S. CUKLINC UATIOTiAI. CURLING QIAMPIONSHIP 1500 4 3000 780000.00 52650.00
U.S. CYCLING FEDERATION NATIONAL CHAMFIONSHIP 540 4 1080 280800.00 18954.00
U.S. FENCING ASSOCIATION JR. NATIONAL QlAMPIOtJSHLP 450 4 1350 459000.00 30982.50
U.S. FENCING ASSOCIATION SR. NATIONAI. QIAMPIONSHIP 650 4 1300 442000.00 29835.00
U.S. FI CURE SKATING ASSOCIATION COMBINED EVENTS 500 3 15000 3600000.00 248000.00
U.S. O jIL ASSOCIATION U.S. MEN'S OPEN 250 3 2500 637500.00 48031.25
U.S. GOLF ASSOCIATION CCS IBINED T0URNf\Mt2TT 5274 3 10548 2689740.00 181557.45
U.S. HANG GLIDING ASSOCIATION MASTERS OIAMPIONSHIP 32 3 64 12480.00 842.40
U.S. HANG 0.1 DING ASSOCIATION REGION/VI. QIAMPIONSHIP 90 3 180 35100.00 2369.25
U.S. PARAQrUTK ASSOCIATION NATION/VI. aiAtPIONSHIP 1150 2 1150 149500.00 10091.25

U.S. PARAQ(UTE ASSOCIATION SKIING/SKY DIVING 100 3 100 25500.00 1721.25

U.S. PARACHUTE ASSOCIATION COLLEGIATE MELT 150 4 150 39000.00 2632.50

U.S. POLO ASSOCIATION U.S. OPEN 40 4 400 136000.00 9180.00
U.S. POUO ASSOCIATION GOLD CUP 80 4 800 272000.00 18360.00



PAGE 3 AMATEUR SPORTING EVENTS INVENTORY: 

IMPACT UPON UTAH'S ECONOMY

ORGANIZATION

U.S. SKI ASSOCIATION
U.S. SQUASH RACQUETS ASSOCIATION
U.S. TABLE TENNIS ASSOCIATION
U.S. TABLE TENNIS ASSOCIATION
U.S. VOILEYBALL ASSOCIATION
U.S. UGMEK'S CURLING
USA AMATEUR BOXING
USA AHYTEUR BOXING
USA AMATEUR BOXING
USA FIELD HOCKEY
USA FIELD HOCKEY
USA WRESTLING
USA WRESTLING
USA WRESTLING
USA ISESTLING
USA URESTIJNG 17-18
WOMEN'S INTER BOTTLING OTKJGTvEiS
WOMEN'S INTER BOWING CONGRESS
WOMEN'S INTER BOWLING CONGRESS
WOMEN'S SPORTS FOUNDATION
YOUNG AMERICAN BOWLING AIL
YOUNG AMERICAN BOWLING ALL

EVENT

COMBINED EVENTS 1000
RAT CHAMP COMBINED (8 EVENTS) 1320
U.S. CLOSED TOURNAMENT 750
U.S. OPEN 750
NATIONAL QIAMPIONSHIP 900
NATIONAL CHAMPIONSHIP 1300
U.S. AMATEUR CHAMPIONSHIP 100
U.S. OI.YMPIC TRIALS 100
U.S. JUNIGR BOXING QIAMPIONSHIP 100
AUTIHT MEET 1300
USA FTFLD HOCKEY CLASSIC 1000
NATIONAL JR. OLYMPICS 1500
NATIONAL CHAMPIONSHIP 15-16 500
NATIONAL CHAMPIONSHIP 20f 500
NATIONAL SR. VjORLD QIAMPIGNSillP 600 
NATIONAL JR. OLYMPICS 2000
AMERICAN BC7.JLING CONGRESS 8000
ABC MASTER'S TOURNAMENT 700
ABC NATIONAL TOURNAMENT 5000
HAIL OF FAME BANQUET 500
JR. BOWLING aiAMPIONSHIPS 162
NAT OCOJEGIATE BOWLINS CHAMP 120

& DRAW REVENUE TAX REV

3 10000 2700000.00 182250.00
5 3960 1683000.00 113602.50
4 1500 390000.00 26325.00
4 1500 390000.00 26325.00
3 1800 459000.00 30982.50
4 2600 676000.00 45630.00
3 500 52500.00 3543.75
7 2000 910000.00 61425.00
4 500 70000.00 4725.00
4 3900 1014000.00 68445.00
3 7000 1365000.00 92137.50
4 4500 1170000.00 78975.00
3 1000 105000.00 7087.50
3 1000 195000.00 13162.50
4 1200 408000.00 27540.00
4 6000 840000.00 56700.00
4 16000 4160000.00 280800.00
4 2100 546000.00 36855.00
4 45000 11700000.00 789750.00
1 500 42500.00 2868.75
3 486 51030.00 3444.52
3 480 50400.00 3402.00

TOTAL:

•/PAR 

00  
DRAW 

REVENUE 

TAX REV

Printed 102 of

161,141.00 

393.00 

1,942,125.00 

300,320,565.00 

20,271,638.14

the 102 records.



Bemidji State University February 17, 1987
Institutional Research

POTENTIAL EOONCMIC IMPACT OF WINTER SPECIAL EVENTS UPON THE BEMIDJI OCMMUNITY

ESTIMATED IMPACT OF A CURLING OR BOWLING TOURNAMENT:

The following figures are based on a 3-day event with an estimated 250 team 
participants and 400 out-of-tcwn visitors (300 adults and 100 young people). 
The lodging estimates are based on double occupancy average rates.

Participants' Contribution (4 nights and 3 days in Bemidji):
lodging (250 X 4 X $25) $25,000
Meals (250 X 3 X $25) 18,750
Entertainment (250 X 4 X $25) 25,000
Souvenirs, Merchandise, etc. (250 X 3 X $25) 25,000
Gasoline (50% carpooling = 125 X 2 X $20) 5,000

Total Contribution by Participants $ 98,750
Out-of-town Visitors' Contribution (3 nights and 3 days in Eemidji):

Lodging (300 adults X 3 X $25) $22,500
Meals (400 X 3 X $25) 30,000
Entertainment [(300 X $75) + (100 X $25)) 25,000
Souvenirs, Merchandise, etc. 10,000
Gasoline (50% carpooling = 200 X 2 X $20) 8,000

Total Contribution by Visitors 95,500
Other (from revenue for event):

Utilities $ 1,700
Staff (Estimate of what is spent in Community) 3,700
Miscellaneous (Supplies, etc.) 1,500

6,900
TOTAL DIRECT CONTRIBUTION TO THE COMMUNITY $201,150

Multiplier Factor X 2.2

TOTAL ESTIMATED IMPACT UPON THE COMMUNITY $442,530

ESTIMATED IMPACT OF A YOUTH HOCKEY EVENT:

The following figures are based on a 3-day event with an estimated 400 
participants and 800 cut-of-tcwn guests (600 adults and 200 ycung people) with 
double occupancy lodging for the guests and four to a room for participants' 
lodging.

Participants' Contribution:
Lodging (400 X 4 X $15) $24,000
Meals (400 X 3 X $25) 30,000
Entertainment (400 X $25) 10,000
Souvenirs, merchandise, etc. (400 X $25) 10,000
Transportation (200 carpooling X 2 X $20) 8,000

Total Participants' Contribution $ 82,000



(Economic inpact of Ycuth Hockey Event Cont'd.) Page Two...

Out-of-town Guests Contribution:
lodging (600 adults X 3 X $25) $45,000
Meals (800 X 3 X $25) 60,000
Entertainment[(600 X $75) + (200 X $25)] 50,000
Souvenirs, merchandise, etc. (800 X $25) 20,000
Gasoline (400 Carpooling X 2 X  $20) 16,000

Total Guests' Ocntrifcuticn 191,000
Other:

Utilities $ 1,700
Staff (Est. spent in canraunity) 3,700
Miscellaneous (supplies, etc.) 1,500

Total 6,900

TOTAL DIRECT CONTRIBUTION INK) THE COMMUNITY $ 279,900

Mulitplier Factor X 2.2

TOTAL ECONOMIC IMPACT UPON THE COMMUNITY $ 615,780

TOTAL IMPACT OF FIVE 3-DAY CURLING AND/OR BOWLING TOURNAMENTS 

TOTAL IMPACT OF FIVE 3-DAY YCUIH HOCKEY EVENTS

$2,212,650

$3,078,900



Bemidji State University Institutional Research
February 9, 1987

EOONCMEC IMPACT OF THE SUMMER HOCKEY CAMP ON THE BEMIDJI COMMUNITY

The following estimates are based on 1986 participation rata of 1,100 over a 
period of eight weeks.

Contract with Bemidji Bus Lines $ 10,000
Local printing of brochures 8,000
Expenditures by parents/relatives who drop off and pick up 

participant (Excludes participants who used bus):
(Note: the estimates below are calculated on 1608 trips.)

Lodging (Ave. 1.5 nights' lodging each trip
6 $65/night) $156,780

Meals (Ave. 2 persons, 1 day per trip @ $25) 80,400
Gasoline (A full tank each trip 8 $20) 32,160
Incidentals (Souvenirs, etc. @ $20) 32,160

Total Contribution by parents/relatives 301,500
Participants' contribution (Meals $10; Entertainment

$15; Snacks, Souvenirs, etc. $25; for each) 55,000
Additional Staff Requirements (Take home pay):

Coaches (11) $ 24,500
Secretary (1) 9,800
Counselors (8) 4,800
Head Resident (1) 1,750
Trainers (2) 2,560
Part-time students, janitors, etc. (15) 12,800

Total Contribution from Additional Staff 56,210

Utilities 32,000

Additional Food Services Staff Required (ARA) 22,000

Miscellaneous (i.e. consultants, directors, supplies, etc.) 2,500

TOTAL DIRECT CONTRIBUTION TO THE COMMUNITY $ 487,210

Multiplier Factor (Number of times dollar changes hands) x 2.2

TOTAL CONTRIBUTION TO THE COMMUNITY $1,071,862





A laska &tatc ^legislature

JAn I'AIKS
p o s t  orricc b o x  v

JUnr.AU, ALASKA 99811

Senate
February 11, 1987 

MEMORANDUM

PRESIDENT

907-465-3755

TO:

FROM:

SUBJECT:

Senator Tim Kelly, Chairman 
Senate Labor & Commerce Committee

Senator Jan Faiks 
President of the s’enatfj

Background on Senate Concurrent Resolution 
Number 8
Relating to enforcement of laws against the 
unauthorized practice of architecture.

Senate Concurrent Resolution 8 has been referred to your 
committee for consideration. The purpose of this resolution 
is to request that the Governor direct the Department of Law 
to allocate more resources to enforcement of licensing 
requirements for architects and to vigorously prosecute cases 
involving the unlawful practice of architecture.

I would appreciate the committee's consideration of the 
legislation at its earliest convenience. Should you need any 
additional information, please let me know.

Thank you.

out o r  stsaion
«X/> VUKOrt DRIVE AX.IK)RAGE AEA5KA 99516 907 274-6611

■CT> -



AS12.25.180 
CHAPTER = 
SECTION ■* 
TITLE 

HEADINGS

CITATION 
CATCH LINE

TEXT

DOCUMENT® 9 OF 38 PAGE » 1 OF 3
= 12.25 
■* 12.25.180 
= 1 2
TITLE 12.
Code of Criminal Procedure.
CHAPTER 25.
Arrest.
Sec. 12.25.180.

WIEN PEACE OFFICER MAY ISSUE CITATION OR TAKE PERSON BEFORE THE 
COURT.

(a) When a person is stopped or contacted by a peace officer 
for the commission of a misdemeanor or the violation of a 
municipal ordinance, the person may, in the discretion of the 
contacting peace officer, be issued a citation instead of being 
taken before a judge or magistrate under AS 12.25.150, unless

(1) the person does not furnish satisfactory evidence 
of identity;

(2) the contacting officer has reasonable and probable 
cause to believe the person is a danger to self or others;



AS12.25.180 DOCUMENT® 9 OF 38 »AGE = 2 OF 3
(3) the crime for which the person is contacted is one 

involving violence or harm to another person or to property; 
or

(4) the person asks to be taken before a judge or 
magistrate under AS 12.25.150.
(b) When a person is stopped or contacted by a peace officer 

for the commission of an infraction or a violation, the person 
shall be issued a citation instead of being taken before a judge 
or maaistrate under AS 12.25.150, unless

(1) the person does not furnish satisfactory evidence
of identity; or

(2) the person refuses to accept the citation or to 
give a written promise to appear as provided for under AS 
12.25. 1 9 0 ( c ) .

HISTORY (Sec. 1 ch 31 SLA 1973; am sec. 19 ch 127 SLA 1974; am sec. 3 ch
144 SLA 1977; am sec. 34 ch 102 SLA 1980)

AMENDMENT NOTES
EFFECT OF AMENDMENTS The 1980 amendment designated the provisions 
of this section as subsection (a), deleted "or an infraction" 
following "of a misdemeanor" near the beginning of subsection
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offenses against public health and decency than felonies*

(5) class B misdemeanors, which characteristically 
involve a minor risk or physical injury to a person, minor 
offenses against property interests, minor offenses against 
public administration or order, or minor offenses against 
public health and decency;

(6) violations, which characteristically involve 
conduct inappropriate to an orderly society but which do not 
denote criminality in their commission.
(b) The classification of each felony defined in this 

title, except murder in the first and second degree, sexual 
assault in the first degree, sexual abuse of a minor in the first 
degree, misconduct involving a controlled substance in the first 
degree, and kidnapping, is designated in the section defining it. 
A felony under A1



A S H .  81.900 DOCUMENT® 10 OF 23 PAGE = 5 OF 31
(9) "crime" means an offense for which a sentence of 

imprisonment is authorized? a crime is either a felony or a 
misdemeanor;

(10) "culpable mental state" means "intentionally", 
"knowingly", "recklessly", or with "criminal negligence", as 
those terms are defined in (a) of this section;

(11) "dangerous instrument" means any deadly weapon or 
anything which, under the circumstances in which it is used, 
attempted to be used, or threatened to be used, is capable of 
causing death or serious physical injury;

(12) "deadly force" means force which the person uses 
with the intent of causing, or uses under circumstances which 
he knows create a substantial risk of causing, death or 
serious physical injury; "deadly force" includes 
intentionally discharging or pointing a firearm in the 
direction of another person or in the direction in which 
another person is believed to be and intentionally placing 
another person in fear of imminent serious physical injury by 
means of a dangerous instrument;

(13) "deadly weapon" means any firearm, or anything



aska law defined outside this title for which no 
penalty is specifically provided is a class C felony.

(c) The classification of each misdemeanor defined in this 
title is designated in the section defining it. A misdemeanor 
under Alaska law defined outside this title for which no penalty 
is provided is a class A misdemeanor.

A S 3 8 .32.110 D0CUMENT= 9 OF 57 PAGE = 2 OF 3
(3) apply pit and fissure sealants;
(4) perform root planing and periodontal soft tissue 

c u r e t t a g e ;
(5) perform other dental operations and services 

delegated by a licensed dentist if the dental operations and 
services are not prohibited by (c) of this section; and

(6) if certified by the board and under the direct or 
indirect supervision of a licensed dentist, administer local 
anesthetic agents.
(b) The board shall specify by regulation those additional 

functions that may be performed by a licensed dental hygienist 
only upon successful completion of a formal course of instruction 
approved by the board. The board shall promulgate regulations 
specifying the education requirements, evaluation procedures, and 
degree of supervision required for each function.

(c) This section does not authorize delegation of
(1) diagnosing, treatment planning, and writing

prescriptions for drugs; writing authorizations for 
res
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TITLE
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= 12.25 
= 12.25.200 
= 12
TITLE 12.
Code of Criminal Procedure.
CHAPTER 25.
Arrest.
Sec. 12.25.200.

FORM FOR CITATIONS.
The chief administrative officer of each law enforcement agency 
in the state is responsible for the issuance of books containing 
appropriate citations, and shall maintain a record of eac book 
and each citation contained in it and shall require and retain a 
receipt for every book issued to a peace officer.
(Sec. 1 ch 31 SLA 1973)

END OF DOCUMENT ___

c '  x / l u  &  *
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907-465-3755

PRESIDENT JAM FAIRS 
POST OFFICE BOX V 

JUMEAU. AIjASKA 99811

S e n a t e

March 16. 1987

MEMORANDUM

TO: Senator Tim Kelly, Chairman 
Senate Labor and Commerce Committee

SUBJECT

FROM

Background on ncurrent Resolution 19
Relating to t on of the Iditarod Race

Senator Jan F 
President of

The purpose of this resolution is to promote the Iditarod Race 
by requesting that the Governor encourage the Division of 
Tourism in the Department of Commerce and Economic Development 
to feature the Iditarod Race in its promotion of the state, 
and to further encourage the division to allocate more 
resources to the promotion of the Race.

The Iditarod Race is a 14 year-old tradition in our state, 
which has now become a major international racing 
challenge. Established in 1973, it was declared Alaska's 
official sled dog race in 1976. In thab same year, Congress 
declared the Iditarod as a National Historic Trail, which 
follows the old dog team mail route blazed in 1910 from Knik 
to Nome.

The race itself commemorates a historic event: the successful 
effort of Leonhard Seppala to deliver 300,00 units of life- 
saving diphtheria serum to epidemic-threatened Nome.

The promotion of this historic event will portray a positive 
image of Alaska worldwide, and expand the tourist season of our 
state to more than just the summer months.

The committee's prompt attention is appreciated. Thank you.

O U T  O F  S E S S I O N

6000 YUKON DRIVE ANCHORAGE. ALASKA 99516 907-274-6611
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Alaska State Senate
P.O. Box V • Juneau, Alaska 99811 • (907)465-4985

S e n a t o r  J o h n e  B i n k l e y

Finance Committee 
Co-Chairman

M E M O R A N D U M March 18, 1987

TO : Senator Tim Kelly, Chairman
Senate Labor and Commerce Committee

FROM: Senator Johne Binkle

RE: S C R  20 - Relating to National Tourism Week

Tourism is a vital part of Alaska's economy, with tremendous potential 
for our future. Tourism Week has been recognized nationally for four 
years now. Th is  resolution would give special recognition of the week, 
May 17 - 20, in Alaska, encouraging the public and private sectors of 
our state to observe and promote tourism within Alaska.





Alaska State Senate
no. Bo* v
Juneau, AK 99811 
Phone: (907) 165-2444

465-3862/465-4923

Senate Finance Committee 
State Affa’n Committee 

Vice-Chair, Rulw G>mmittee 
Chair, Administrative Regulation Review

William L. Hensley

M E M O R A N D U M

DATE: April 1, 1987

TO: Senator Tim Kelly, Chairman
Senate Labor and Commerce Committee

FROM: Senator W illie  Hensley

SUBJ: SCR 24, Prevailing Wage Rates

Effects of Prevailing Wage Rates 

on Public Construction Project Costs

* Assume that during this construction season, the state w ill
expend $100,000,000 on public works projects.

$100 million Froject costs

205 -  40X Typical labor fraction

$20 -  S40 million Labor Costs

♦ I f  new prevailing wage is 905 of current rates,

Savings ■ $2 -  $4 million

• I f  new prevailing wage is 70S of current rates,

Savings ■ $6 - $12 million

In the best (worst) case. $12 million savings put into additional 
construction could provide $2.4 to $4.8 million for additional 
jobs.



BRIEFING PAPER 

PREVAILING RATES OF PAY 

DAVIS-BACON PROJECTS UNDER AS 36.05

Wage rates for public construction contracts are developed according to 

procedures set forth in 8 AAC 30.050. Wage rates are published in pamphlet 

*600, Wage and Hour Administration, on the f i r s t  Monday in November. The 

current rates became effective 11/02/86 and w ill remain in effect until 

11/01/87. The rates of pay are based upon wage data surveyed by the DOL for 

the 365 days preceding the date of publication. The department subscribes to 

a reporting service vended by the F.W. Dodge Co. the Dodge Report). This 

report is received each week and progressively provides the following informa­

tion on a ll  commercial construction projects in Alaska. We use the term 

commercial which is not to be confused with residential.

1. Location of project

2. Who is letting the wontract

3. Dollar value of project

4. Start date of project

5. Change orders to the project/Completion date of the project

6. Prime contractor on the project/Name and address of a ll  subcontractors on 

project



This information is then broken out and distributed to regional offices 

according to project location (Anchorage, Juneau and Fairbanks). The in for­

mation is cataloged and as the projects start up and contractors come on board 

the survey begins. Both union and non-union projects are surveyed. The 

survey continues and reaches its  maximum data retrieval during the peak work 

weeks of July and August. In September the data is reduced to a compilation 

of wage information according to regional boundaries which essentially provide 

for region one (2nd and 4th judicial d is tr ic ts ) and region two which is broken 

into two areas (area 1 is the 3rd judicia l d is tr ic t  area 2 is the f i r s t  

judicial d is tr ic t ) .

Each job class by region and area is analyzed to determine i f  better than 50 

percent of the workers in a job class receive the same wages and benefits. I f  

that is the case then the majority becomes the prevailing wage for the job 

class in the region or area. I f  no majority is found then the wages are 

arrayed in order beginning with the highest down through the lowest. The 

average of a ll  the wages then becomes the prevailing rate for the job class in 

that region or area.





Se n a to r  3 fofjn $3 . (Ja ck ) Cogfjtll
aiflShn &tate legislature

box v
Junertu. Alaska OUft I I 
(007) 4 0 5 4 7 0 7

box 5502b
Monh Pole. Alaska 00705 
(007) 46ft-0rt02

M E M O R A N D U M

TO: Members
Senate Labor & Commerce Committee

FROM: Senator John B. (Jack) Coghill, Chairman
Resources Committee

DATE: May 13, 1987

RE: SCR 30

Alaska hire is a topic that has received an extraordinary amount 
of attention here in the legislature.

Our efforts thus far have been aimed at certain segments of the 
private sector, however one of the largest emplo3rers in the 
state has been overlooked.

The resolution recommends to the Governor that Alaskans be hired 
to fill job vacancies within state Government whenever possible. 
Partially exempt and exempt positions are stressed because thev 
are not as closely scrutinized as jobs appearing on the state 
register.

The bill is designed to insure that state employment records are 
available for review in terms of statistical information.
Private individual facts and figures will not be made public by 
this legislation.

In summary these two pieces of legislation go hand in hand. The 
resolution sends the message, the bill provides the mechanism to 
insure records are made available.

If we as stewards of public policy are to carry out the mandates 
on Alaskan hire we must not single out one employer over another 
and we certainly must not overlook state government and the role 
it plays in our economy.





STATE OF ALASKA 1987 LEG ISLA T IVE  SESSION
F ISCAL NOTE

R E Q U E S T

Bill/Resolution N o .: SCR 42 
T:tle: U r g in g  f a b r i c a t i o n  o f  o i l

d r i l l i n g  m in i - m o d u le s  i n  t h e  
~ s t a t e  .
Sponsor: S e n .  F a ik s
Requestor:____________________________________
Date of Request: _______________________________
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FISCAL DETAIL
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BRU :_________________________________

Components :
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PERSONAL SERVICES
TRAVEL
CONTRACTUAL
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STATE OF ALASKA BILL VERSION: SCR 4 a_____
1988 LEGISLATIVE SESSION PUBLISH DATE: 2/12/88______

ocnncc-n FISCAL NOTEREQUEST_________________________________________________ ________________
Revision Date: _______________________ Agency Affected: Commerce & Econ. Dev.
Title: SCR 48: Relating to the developmentRRU: Economic Development Advocates

of—the. fliusk-Qx industry._in the state
Sponsor: Rink ley, Hpnslpv, Kertt.nl a and ComooneiStiSiness Development 
Requester: Senate Labor and Commerce bzy m a n s x i_________________

EXPENDITURES / REVENUES: (Thousands of Dollars)
OPERATING FY 88 FY 89 FY 90 FY 91 FY 92 FY 93

PERSONAL SERVICES
TRAVEL
CONTRACTUAL
SUPPLIES
EQUIPMENT
LAND & STRUCTURES
GRANTS, CLA.MS
MISCELLANEOUS
TOTAL OPERATING 0 0 0 U U

CAPITAL 0 0 0 0 0

REVENUE U 0 ! 0 0 0
FUNOING: (Thousands of dollars)
GENERAL FUND 
FEDERAL FUNDS 
OTHER 
TOTAL 0 .  . o 0 . Q

POSITIONS:
FULLTIME
PARTTIME
TEMPORARY

0 I 0 0 0 0

ANALYSIS: (Attach a separate page if necessary.)

Prepared by: I arry M ercu lie ff, flirector
Division:____Business. Development_____

Approved by Commissioner: J . Anthony Smitf 
Agency: Department of Commerce and Economic/Developmer

Phone: 465-201 7__________
Date: February 2 5 . 1988

f e , . -  j s s L

Distribution (by preparer):
Legislative Finance 
Legislative Sponsor 
Requestor
Office of Management and Budget
Impacted Agency(ies) page I o f__ I

0985D/022588a


