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CS FOR HO USE BILL NO. 67(EDT)

IN THE LEGISLATURE OF THE STATE OF ALASKA 

TW ENTY-SEVENTH LEGISLA TU RE - FIRST SESSION

B Y  T H E  H O U S E  S P E C I A L  C O M M I T T E E  O N  E C O N O M I C  D E V E L O P M E N T ,  T R A D E ,  A N D  T O U R I S M

Offered:
Referred:

Sponsor(s): R E P R E S E N T A T I V E S  T U C K  A N D  H E R R O N ,  Millett, Petersen

A BILL  

FOR AN ACT EN TITLED  

"An Act relating to film production tax credits; and provid ing  for an effective date by 

[amending the effective dates o f secs. 3 and 4, ch. 63, SLA 2008."  

3 ) E  IT ENACTED BY THE LEGISLATURE OF TH E ST A T E  O F ALASKA:

Section 1. AS 43.98.030(f) is am ended to read:

(f) The amount [NUMBER] o f tax credits provided [IN THE AGGREGATE] 

under this section may not exceed

£1} $100,000.000 before July 1. 2018: and

(2) $200,000,000 in the aggregate.

Sec. 2. AS 44.33.233(a) is amended to read:

(a) A film production is eligible for a tax credit under A S  43.98.030, if  the

(1) producer has $100,000 or m ore in q u a lif ie d  expenditures in a 

consecutive 36-month [24-M ONTH] period under AS 44.33.23 6 ;

(2) film office determ ines that the production is n o t  contrary to the best 

interests o f  the state; and
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(3) production is approved by the film office.

* Sec. 3. AS 44.33.234 is amended by adding a new subsection to read:

(c) Information submitted in an application under (a) o f  this section is 

confidential and is not subject to inspection or copying under AS 40.25.110 -

40.25.125.

* Sec. 4. AS 44.33.235(c) is amended to read:

(c) In determining the am ount o f the tax credit, the percentage provided by (b) 

o f this section shall be increased by the film office based on the following criteria:

(1) an additional 10 percent o f qualified expenditures that are wages 

paid to Alaska residents;

(2) an additional four [TWO] percent o f qualified expenditures made 

in a rural area; and

(3) an additional two percent of qualified expenditures made in the 

state between October 1 and March 30.

* Sec. 5. AS 44.33.236(a) is amended to read:

(a) Expenditures made by a production company in connection with a film 

production approved by the film office that shall be considered qualified expenditures 

must be directly related to the production and be incurred in the state. Only 

expenditures that are ordinary, reasonable, and not in excess o f fair market value and 

that are for real or tangible property, fees, services, or state or municipal taxes shall be 

considered. Expenditures may include

(1) costs o f  set construction and operation;

(2) costs o f wardrobes, make-up, accessories, and related services;

(3) costs associated with photography and sound synchronization;

(4) costs o f  lighting and related services and materials;

(5) costs o f  editing and related services;

(6) rental o f facilities and equipment;

(7) leasing of vehicles;

(8) costs o f  food and lodging;

(9) costs o f digital or tape editing, film processing, transfer o f film to 

tape or digital format, transfer o f digital media to film or tape, sound mixing, and

CSHB 67(EDT) -2-
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special and visual effects;

(10) the total aggregate payroll for services performed in Alaska, 

including all salaries, wages, compensation, and related benefits provided to 

producers, directors, writers, actors, and other personnel that are directly attributable 

to services performed in Alaska;

(11) the costs o f the use o f an Alaska business for processing qualified 

payroll and related expenditures;

(12) costs of music, if  performed, composed, or recorded by an Alaska 

musician, or released or published by an Alaska business;

(13) costs o f intrastate travel, if  provided by an Alaska business;

(14) costs relating to the design, construction, improvement, or repair 

o f a film, video, television, or digital production or postproduction facility or related 

property, infrastructure, or equipment, except commercial exhibition facilities, as 

determined by the film office;

(15) costs o f state or municipal taxes levied in Alaska on the lease or 

rental o f passenger or recreational vehicles or the rental o f  rooms or other lodging; or

(16) other similar production expenditures as determined by the film 

office in cooperation with the Department o f Revenue.

* Sec. 6. AS 44.33.239(7) is amended to read:

(7) "rural area" means a community with a population o f 1,500 or less 

or a community with a population o f 6,500 [5,500] or less that is not connected by 

road or rail to Anchorage or Fairbanks.

* Sec. 7. The uncodified law o f the state o f Alaska enacted in sec. 5(a), ch. 63, SLA 2008, is 

amended to read:

(a) Subject to AS 43.98.030(f), enacted by sec. 1, ch. 63, SLA 2008 [OF THIS 

ACT], secs. 3 and 7 , ch. 63, SLA 2008, [OF THIS ACT] do not prevent the film 

office from determining a film production's qualified expenditures, awarding a tax 

credit, or reviewing a tax credit under the provisions repealed by secs. 3 and 4, ch. 63, 

SLA 2008, [OF THIS ACT] to a film production that has received a notice of 

qualification under AS 44.33.234(b), enacted by sec. 2, ch. 63, SLA 2008 [OF THIS 

ACT], before July 1 .2023 [JULY 1, 2013],

-3- CSHB 67(EDT)
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* Sec. 8. The uncodified law o f the state of Alaska enacted in sec. 6, ch. 63, SLA 2008, is 

amended to read:

Sec. 6. NOTIFICATION. When the amount [NUMBER] o f tax credits 

provided under AS 43.98.030(f), enacted by sec. 1, ch. 63, SLA 2008 [OF THIS 

ACT], in the aggregate and the estimated amount of tax credits that could be claimed 

based on notices o f qualification issued by the film office under AS 44.33.234(b), 

together equal $200,000,000 [$100,000,000], the commissioner shall notify the 

presiding officers o f  each house o f the legislature and the revisor o f  statutes in writing.

* Sec. 9. Section 7, ch. 63, SLA 2008, is amended to read:

Sec. 7. Section 3, ch. 63, SLA 2008, [OF THIS ACT] takes effect on the 

earlier o f the following:

(1) July 1,2023 [2013]; or

(2) the date o f the commissioner o f revenue's notification to the 

presiding officers o f each house o f the legislature and to the revisor o f statutes under 

sec. 6, ch. 63, SLA 2008 [OF THIS ACT],

* Sec. 10. Section 8, ch. 63, SLA 2008, is amended to read:

Sec. 8. Section 4 o f this Act takes effect on the earlier o f the following:

(1) July 1,2024 [2014]; or

(2) one year after the date o f the commissioner o f revenue's 

notification to the legislature and to the revisor o f  statutes under sec. 6, ch. 63, SLA 

2008 [OF THIS ACT],

27-LS0356\I
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A LA S K A  STATE LEGISLATURE

Rep. Chris Tuck

State Capitol Building, Room 426 
Juneau, Alaska 99801-1182 

Phone (907) 465-2095 
Fax (907) 465-3810 

Rep_Chris_Tuck@legis.state.ak.us

Rep. Bob Herron

State Capitol Building, Room 411 
Juneau, Alaska 99801 
Phone: (907) 465-4942 

Fax: (907) 465-4589 
Rep_Bob_Herron@legis.state.ak.us

S p o n s o r  S ta t e m e n t  

H B  6 7 :  A l a s k a  F i l m  I n c e n t i v e  P r o g r a m  E x t e n s i o n

House Bill 67 ensures Alaska’s competitiveness with other states and countries by continuing the 
successful Alaska Film Incentive Program. Since their inception, the film incentives have brought 
millions of production dollars to Alaska. They have also created jobs and business opportunities, small 
and large, for hundreds of Alaskans. These projects also bring millions of dollars worth of marketing 
and promotion for Alaskan businesses, products, and tourism. The continuation of these incentives will 
create the certainty required for the private sector to plan and invest in Alaska’s new and growing multi­
million dollar film industry.

In Alaska, we have seen the enormous benefits of a major motion picture project, “Everybody Loves 
Whales”, an estimated $30 million production. On any given day of production there were more than 
200 Alaskans working in front and behind the camera. Nearly 1,500 Alaskans appeared in front o f the 
camera as extras representing towns and villages across the state. Alaska businesses enjoyed a boost 
from over 12,100 hotel nights, 8,800 car rental days and 7,900 security man hours.

Businesses which benefit from film production include construction companies, towing companies, 
aerial charters, hardware stores, lumber yards, communication companies, landscaping, restoration 
companies, dumpster services and rentals, plumbing, heating, rental equipment companies, truck 
leasing, crane companies, paving companies, catering, cleaning, boat charters, diving companies, survey 
companies, engineering firms, printing, office supplies, motor-home rentals, shipping companies, 
airlines, hotels and restaurants.

The Film Incentive Program that passed in 2008 included a sunset after five years or after $100 
million in credits have been issued. The Program currently offers a transferable tax credit of 30% of 
qualified spending, an additional 10% for Alaska hire, 2% for shooting in rural Alaska and 2% for 
working in the winter months. Eligible productions can sell the credit to any company with a corporate 
income tax liability, offering tax relief to industries as varied as commercial fishing, mining and oil.
Tax credits are issued only after the production has completed filming and an independent Alaskan- 
owned CPA has verified Alaska expenditures.

House Bill 67 will extend the film incentive program for 10 years. It will provide an additional $100 
million in tax credits for the first five years o f the extension and $100 million for the final five years. 
House Bill 67 will continue the jobs and small business opportunities created by the film incentives, as 
well as bring our state positive attention, substantial investment and help develop a strong and 
diversified economy.

mailto:Rep_Chris_Tuck@legis.state.ak.us
mailto:Rep_Bob_Herron@legis.state.ak.us
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HOUSE BILL NO. 67

IN THE LEGISLATURE OF THE STATE OF ALASKA 

TWENTY-SEVENTH LEGISLATURE - FIRST SESSION

BY REPRESENTATIVES TUCK AND HERRON, Millett, Petersen 

Introduced: 1/18/11
Referred: Labor and Commerce, Finance

A BILL 

FOR AN ACT ENTITLED 

"An Act relating to transferable film production tax credits; and providing for an 

effective date by amending the effective dates of secs. 3 and 4, ch. 63, SLA 2008."

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF ALASKA:

* Section 1. AS 43.98.030(f) is amended to read:

(f) The amount [NUMBER] of tax credits provided [IN THE AGGREGATE] 

under this section may not exceed

(1) $100.000.000 before July 1, 2018: and 

(21 $200,000.000 in the aggregate.

* Sec. 2. AS 44.33.233(a) is amended to read:

(a) A film production is eligible for a tax credit under AS 43.98.030, if the

(1) producer has $100,000 or more in qualified expenditures in a 

consecutive 36-month [24-MONTH] period under AS 44.33.236;

(2) film office determines that the production is not contrary to the best 

interests of the state; and

HB0067a -1-
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(3) production is approved by the film office.

* Sec. 3. AS 44.33.234 is amended by adding a new subsection to read:

(c) Information submitted in an application under (a) of this section is 

confidential and is not subject to inspection or copying under AS 40.25.110 -

40.25.125.

* Sec. 4. AS 44.33.236(a) is amended to read:

(a) Expenditures made by a production company in connection with a film 

production approved by the film office that shall be considered qualified expenditures 

must be directly related to the production and be incurred in the state. Only 

expenditures that are ordinary, reasonable, and not in excess o f fair market value and 

that are for real or tangible property, fees, services, or state or municipal taxes shall be 

considered. Expenditures may include

(1) costs of set construction and operation;

(2) costs of wardrobes, make-up, accessories, and related services;

(3) costs associated with photography and sound synchronization;

(4) costs of lighting and related services and materials;

(5) costs of editing and related services;

(6) rental of facilities and equipment;

(7) leasing of vehicles;

(8) costs of food and lodging;

(9) costs of digital or tape editing, film processing, transfer of film to 

tape or digital format, transfer of digital media to film or tape, sound mixing, and 

special and visual effects;

(10) the total aggregate payroll for services performed in Alaska, 

including all salaries, wages, compensation, and related benefits provided to 

producers, directors, writers, actors, and other personnel that are directly attributable 

to services performed in Alaska;

(11) the costs of the use of an Alaska business for processing qualified 

payroll and related expenditures;

(12) costs of music, if  performed, composed, or recorded by an Alaska 

musician, or released or published by an Alaska business;

H B 67 -2-
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(13) costs of intrastate travel, if provided by an Alaska business;

(14) costs relating to the design, construction, improvement, or repair 

of a film, video, television, or digital production or postproduction facility or related 

property, infrastructure, or equipment, except commercial exhibition facilities, as 

determined by the film office;

(15) costs of state or municipal taxes levied in Alaska on the lease or 

rental of passenger or recreational vehicles or the rental of rooms or other lodging; or

(16) other similar production expenditures as determined by the film 

office in cooperation with the Department of Revenue.

* Sec. 5. The uncodified law o f the state o f Alaska enacted in sec. 5(a), ch. 63, SLA 2008, is 

amended to read:

(a) Subject to AS 43.98.030(f), enacted by sec. 1, ch. 63, SLA 2008 [OF THIS 

ACT], secs. 3 and 7, ch. 63. SLA 2008, [OF THIS ACT] do not prevent the film 

office from determining a film production's qualified expenditures, awarding a tax 

credit, or reviewing a tax credit under the provisions repealed by secs. 3 and 4, ch. 63, 

SLA 2008, [OF THIS ACT] to a film production that has received a notice of 

qualification under AS 44.33.234(b), enacted by sec. 2. ch. 63, SLA 2008 [OF THIS 

ACT], before July 1, 2023 [JULY 1, 2013].

* Sec. 6. The uncodified law o f the state of Alaska enacted in sec. 6, ch. 63, SLA 2008, is 

amended to read:

Sec. 6. NOTIFICATION. When the amount [NUMBER] o f tax credits 

provided under AS 43.98.030(f), enacted by sec. 1, ch. 63, SLA 2008 [OF THIS 

ACT], in the aggregate and the estimated amount o f tax credits that could be claimed 

based on notices o f qualification issued by the film office under AS 44.33.234(b), 

together equal $200.000.000 [$100,000,000], the commissioner shall notify the 

presiding officers o f each house of the legislature and the revisor of statutes in writing.

* Sec. 7. Section 7, ch. 63, SLA 2008, is amended to read:

Sec. 7. Section 3. ch. 63. SLA 2008. [OF THIS ACT] takes effect on the 

earlier of the following:

(1) July 1.2023 120131: or

(2) the date of the commissioner o f revenue's notification to the

27-LS0356VA
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1 presiding officers o f each house of the legislature and to the revisor of statutes under

2 sec. 6. ch. 63. SLA 2008 [OF THIS ACT],

3 * Sec. 8. Section 8, ch. 63, SLA 2008, is amended to read:

4 Sec. 8. Section 4 of this Act takes effect on the earlier o f the following:

5 (1) July 1,2024 [2014]; or

6 (2) one year after the date o f the commissioner of revenue's

7 notification to the legislature and to the revisor of statutes under sec. 6, ch. 63, SLA

8 2008 [OF THIS ACT].
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L E G A L  S E R V IC E S

(907) 465 -3867 o r 465-2450 
FA X  (907) 465-2029 
M ail S top 3101

DIVISION OF LEGAL AND RESEARCH SERVICES 
LEGISLATIVE AFFAIRS AGENCY 

STATE  OF ALASKA State Capitol 
Juneau, A laska 99801-1182 

Deliveries to: 129 6th St., Rm. 329

M E M O R A N D U M February 8, 2011

SUBJECT: Sectional summary (HB 67 (Work Order No. 27-LS0356VA))

TO: Representative Chris Tuck 
Attn: Aurah Landau

FROM: Alpheus Bullard
Legislative Counsel

You have requested a sectional summary of the above-described bill.

As a preliminary matter, note that a sectional summary of a bill should not be considered 
an authoritative interpretation of the bill and the bill itself is the best statement of its 
contents. If you would like an interpretation of the bill as it may apply to a particular set 
of circumstances, please advise.

Section L Doubles the amount of transferable film production tax credits that the 
Department of Revenue, in cooperation with the film office in the Department of 
Commerce, Community, and Economic Development, may provide a producer for certain 
qualified production expenditures. Limits the amount of credits that the Department of 
Revenue may provide before July 1, 2018, to $100,000,000.

Section 2. Permits a film production to be eligible for a tax credit if the producer has 
$100,000 or more in qualified expenditures in a consecutive 36-month period. At 
present, a producer must have $100,000 or more in qualified expenditures in a 
consecutive 24-month period.

Section 3. Makes certain information submitted to the film office by a producer 
confidential.

Section 4. Adds the cost of transferring digital media to film or tape to the list of 
expenditures that may qualify as a "qualified expenditure" in calculating a tax credit.

Section 5. Permits the film office to determine a film production's qualified 
expenditures, award a tax credit, or review a tax credit that has been provided to a film 
production that has received a notice of qualification under AS 44.33.234(b) before 
July 1,2023.



Representative Chris Tuck 
February 8, 2011 
Page 2

Section 6. Requires the commissioner of revenue to notify the presiding officers of each 
house of the legislature and the revisor of statutes in writing when the amount of tax 
credits provided under AS 43.98.030(f) and the estimated amount of tax credits that can 
be claimed, based on notices of qualification issued under AS 44.33.234(b), together 
equal $200,000,000.

Section 7. Extends the sunset date for the transferable film tax credit program to July 1, 
2023, if the amount of tax credits awarded under the program has not reached 
$200,000,000 before that time.

Section 8. Extends the period that the film office, in cooperation with the Department of 
Revenue, may review, audit, and bring legal proceedings to recover any amount of a tax 
credit issued under AS 44.33.235.

TLABiljw 
11-083.ljw



F I S C A L  N O T E

Identifier (file name) H B067-C C ED -D ED -02-07-11

STA TE OF A L A S K A
2011 L E G IS L A T IV E  SESSION

Title Film Production Tax Credit

Fiscal Note Number 

Bill Version 
() Publish Date

_ Dept. Affected 
Appropriation 
Allocation

DCCED
Econom ic Development

Sponsor
Requester

Representative Tuck and Herron
Econom ic Development

House Econom ic Development, Trade & Tourism

Expenditures/Revenues

 OMB Com ponent Number

(Thousands of Dollars)_______

801

Note: Am ounts do not include inflation unless otherwise noted below.

Appropriation
Required Information

OPERATING EXPENDITURES FY 2012 FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 FY 2017
Personal Services
Travel
Services
Com m odities
Capital Outlay
Grants
M iscellaneous (Fund Capita lization)

0.0 0.0 0.0 0.0 0.0 0.0

TOTAL OPERATING 0.0 0.0 0.0 0.0 0.0 0.0

CAPITAL EXPENDITURES

CHANGE IN
REVENUES 0.0 0.0 0.0 0.0 0.0 0.0

FUND SOURCE (Thousands o f Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program  Receipts 
1037 G F/M ental Health 
O ther (please identify)

TOTAL 0.0 0.0 0.0 0.0 0.0 0.0

Estimate of any current year (FY2011) cost 

POSITIONS
Full-tim e 0.0 0 0 0 0 0
Part-tim e
Tem porary

Why this fiscal note differs from previous version (if initial version, please note as such)

Prepared by W anetta Ayers, D irector_____________________________________________________________  Phone 269-4048_______
Division Econom ic Developm ent_____________________________________________________________  Date/Time 2/7/11 12:00 PM

Approved by Susan K. Bell, C om m issioner_______________________________________________________  Date 2/7/2011________
Com merce, Com m unity and Econom ic Development_______________________________

(Revised 1/27/2011 OMB) Page 1 of 2



F IS C A L NOTE

A n a ly s is

DCCED does not anticipate a fiscal impact as a result of this legislation.

STA TE O F A L A S K A  B IL L  NO.
2011 L E G IS L A T IV E  SESSION

(Revised 1/27/2011 OMB) Page 2 of 2



F I S C A L  N O T E

STATE O F A L A S K A
2011 L E G IS L A T IV E  SESSION

Identifie r (file name) H B67-D O R -TAX-02-05-11
Title Film Production Tax Credit

Sponsor
Requester

Representatives Tuck and Herron
House Econom ic Development, Trade and Tourism

Expenditures/Revenues

Fiscal Note Number 

Bill Version 
() Publish Date

_ Dept. A ffected _ 
Appropriation 
A llocation

HB 67

Revenue
Treasury and Taxation

Tax Division

 OMB Com ponent Num ber

(Thousands of Dollars)_______

2476

Note: Am ounts do not include inflation unless otherw ise noted below.

Appropriation
Required Information

OPERATING EXPENDITURES FY 2012 FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 FY 2017
Personal Services
Travel
Services
Com m odities
Capital O utlay
Grants
M iscellaneous

TOTAL OPERATING 0.0 0.0 0.0 0.0 0.0 0.0 0.0

|CAPITAL EXPENDITURE'S

CHANGE IN
REVENUES 0.0 0.0 *** *** *** ***

FUND SOURCE________________________________________________________________ (Thousands o f Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 G F/Program  Receipts 
1037 G F/M ental Health 
O ther (please identify)

TOTAL 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Estimate of any current year (FY2011) cost 

POSITIONS
Full-time
Part-time
Tem porary

Why this fiscal note differs from previous version (if initial version, please note as such) 
first version of fiscal note

Prepared by Johanna Bales, Deputy D irector____________________________________________________  Phone (907) 269-6628
Division Tax Division Date/Tim e 02-05-11; 9:04am

Approved by G inger B laisdell, D irector Adm in istra tive  Services Division________________________  Date 02-05-11; 9:58am
Departm ent o f Revenue____________________________________________________________

(Revised 1/27/2011 OMB) Page 1 of 2



F IS C A L NOTE

A n a lysis

STA TE OF A L A S K A  B IL L  NO. HB 67
2011 L E G IS L A T IV E  SESSION

Bill Language:
This bill extends the current film production tax credit, which will expire effective July 1, 2013, to June 30, 2023. 
Undercurrent law, the film production tax credit expires the earlier of July 1, 2013 or when total credits issued by the 
Film Office exceed $100,000,000 in the aggregate. This bill limits the total amount of credits allowed to be awarded 
to $100,000,000 before July 1, 2018 and an additional $100,000,000 before July 1, 2023 with total aggregate credits 
limited to $200,000,000.

Revenues:
This bill increases the total film production tax credit from $100,000,000 to $200,000,000 and extends the current 
film credit program another 10 years to June 30, 2023. The current program is set to expire July 1, 2013. It is difficult 
to determine the total affect on state revenues as a result of this bill. However, due to the limitations established in 
the bill, total decrease in corporate income tax revenue cannot exceed $100,000,000 as a result of this bill.

Expenditures:
The department can implementthe provisions of the bill with existing resources.

(Revised 1/27/2011 OMB) Page 2 of 2



E c o n o m i c  I m p a c t  o f  t h e  

A l a s k a  F i l m  P r o d u c t i o n  I n c e n t i v e  P r o g r a m

Since the program 's inception in 2008,15 productions have received tax credits. These 15 
productions film ed in Alaska for a total of 910  days and had a total Alaska spend of 
$14 ,910 ,810 .

As of January, 2011 there are an additional 28 productions tha t are pre-qualified for Alaska 
Film Incentives. If all these productions are completed they have an estim ated an 
additional projected Alaska spend o f $83,805,521.

Economists estim ate tha t local economies get $1.50 - $3.00 for every $1.00 spent by the 
film industry.

H i g h l i g h t s  f r o m  A l a s k a ' s  F i r s t  M a j o r  M o t i o n  P i c t u r e :  

E v e r y b o d y  L o v e s  W h a l e s

• On any given day there w ere approxim ately 100 Alaskans working in front of the 
cam era and over 100 Alaskans working behind.

• Nearly 1500 extras appeared in front of cam era representing towns and villages across 
Alaska.

• Alaskan crew filled departm ent positions in grip, lighting, rigging, electric, video, 
locations, sound, art, set decoration, props, transportation, painters, construction, craft 
service, casting, production office and AD departm ent. These Alaskan's will now serve 
as a foundation to future productions looking for crew.

• Cast and crew accounted for over 12,100 hotel room nights.
• Security man hours totaled over 7,900.
• Rental cars totaled over 8,800 rental days.
• Businesses w here goods and services w ere purchased included rental cars, taxis, 

limousines, restaurants, hotels, construction companies, towing companies, aerial 
charter to include helicopter and fixed wing, sled dog operations, snow m obiles/4 
wheelers, hardw are stores, lum beryards, communication companies, landscaping, 
restoration companies, dum pster services and rentals, port-a-can services and rentals, 
electric companies, plumbing, heating, rental equipm ent companies, truck leasing, 
crane companies, paving companies, police, fire, security, parking, traffic control 
companies, catering, cleaning, grocery stores, coffee shops, clothing stores, realtors, 
boat charters, diving companies, survey companies, engineering firms, printing, office 
supplies, m otor-hom e rentals, shipping companies, airlines, drapery repair and fencing 
companies.

Production data and Alaska-spend figures are available from the Alaska Film Office. Everybody Loves Whales figures are from the Alaska 
Film Group.
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Alaska Film Office

\ £ E 8 £ B f i H E /

State of Alaska > Commerce > OiviSion of Economic Development > Alaska Film Office >  Incentive Program Information

A L A S K A 'S  FILM PRODUCTION INCENTIVE PRO GRAM

Click here to jump to the forms 

Program  Sum m ary

T h e  A la s k a  F ilm  P ro d u ctio n  In c e n t iv e  Program  is an economic developm ent in itia tive  created to  encourage growth of 
the film  industry in Alaska. Applicants can qualify for up to 4 4 %  in a tra n sfe ra b le  ta x  cred it on qualified production 
expenditures in Alaska.

W h a t p ro je cts  a re  e lig ib le ?  Eligible projects are broadly defined as film , documentary, commercials, and video projects. 
We require a m in im um  o f $100,000 of qualified expenditures in Alaska. Unlike some incentive programs, we do not have 
salary caps or pro ject caps. We do not require your company to be domiciled in Alaska, nor do we have m inim um  
requirem ents fo r principle photography days or Alaska hire. However, we provide additional incentives for Alaska hire, o ff­
season production and productions film ed in rural locations. Below is a summ ary o f Alaska's Tax Credits:

Tax Credit Value Requirements

Base Credit 30% Production expenditures must be made in Alaska.

Alaska Hire + 10% Wages paid to Alaska residents receive an additional 10% credit.

Seasonal + 2% Production expenditures made between Oct. 1 and Mar. 30 receive an added 2% 
credit.

Rural Location + 2% Production expenditures made in a rural area also receive an added 2% credit.

. D„ .l . ,  ,g. Portions of a production with an Alaskan crew,Maximum Possible Credit 44% fl|med jn ^ A|askg between Qctober an(J Ma>rch_

Note A laska has no personal Income Tax and no statewide Sales Tax. so our incentive program is  just the tip of the iceberg of your possible Alaska savings

H ow  d o e s th e  p ro g ra m  w o r k ?  The State o f Alaska offers a film  production incentive in the form  o f a transferable tax credit 
fo r qua lify ing production expenditures th a t you make in Alaska during a consecutive 24-m onth period.

Here are the steps you take to use Alaska's incentives:

1. Contact the Alaska Film Office (AFO) for information and application forms (forms are also available below).
2. Submit the Pre-qualification form to qualify your project fo r the tax credit. You must include estimated qualifying 

expenditures during a 24-month period, detailed budget, distribution plan and a script or synopsis o f your project. Pre­
qualification should occur prior to the beginning of production.

3. Receive pre-qualification letter for your project when AFO determ ines that it meets program requirements.
4. Arrange for a CPA licensed by the State of Alaska to verify (audit) your Alaska expenditures.
5. Submit the final application form and materials after production is complete. As part o f the final Application package, a 

rough cut (or final edited version) o f the production is required. Once the AFO has verified that your project meets the 
requirements, a tax credit will be approved.

6. The Alaska Department of Revenue (DOR) will issue the actual tax credit. NO ADDITIONAL REVIEW is required by DOR.
7. Sell your tax credit to any company that has a corporate income tax liability to the State of Alaska.

Statutes and Regulations:

http://www.commerce.state.ak.us/ded/dev/film/incentive-program.htm 2/9/2011

http://www.commerce.state.ak.us/ded/dev/film/incentive-program.htm
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T h e  A la s k a  F ilm  P ro d u ctio n  In c e n t iv e  P ro g ram  is based on legislation passed in 2008.
The enabling legislation is available on the Alaska Legislature's website.

The Alaska Film Production Incentive Program’s sta tu tory basis is in 2 titles:
AS 43 .98  (Revenue) and AS 44.33 (Commerce, Community and Economic Development).

- V iew  the full text o f the applicable Alaska Statutes here (pd f file)

Regulations governing the Alaska Film Production Incentive Program are found in 2 titles o f the Alaska Adm inistrative Code 
(AAC):

T itle  3 -  Commerce, Com m unity and Economic Development (Approved in June 2009)
T itle  15 - Revenue (Approved November 2010)

- V iew  the full text of the regulations here (pd f file)

"Rural" has a specific meaning in this program.
Here is a list of Alaska Communities and their "rural” status ( it  also has inform ation on local taxes - pdf file)

Form s (Click on the form name to download)

P r e -Q u a lif ic a t io n  Form  (the form was updated in February 2011, please discard older downloads):
(We offer 3 versions of the sam e form -  pick the one that best m atches yo ur system  and com puting experience)

1) Basic PDF Pre-qualification Form (print form, fill it out by hand or on typewriter, then send it in)
2) Advanced PDF Pre-qualification Form (fill it out on your computer, print it and send it in)
3) Excel Spreadsheet Pre-qualification Form (each page is on a separate tab - fill it out, print it and send it in)

F in a l T a x  C re d it  A p p lica tio n  Form :
(W e o ffe r 3 versions of the sam e form  -  pick the one that best m atches yo u r system  and computing experience)

1) Basic PDF Tax Credit Application Form (print form, fill it out by hand or on typewriter, then send it in)
2) Advanced PDF Pre-qualification Form (fill it out on your computer, print it and send it in)
3) Excel Spreadsheet Tax Credit Application Form (each page is on a separate tab - fill it out, print it  and send it in)

P ro d u ctio n s  m u s t p ro v id e  a "Sw orn C e rtif ic a tio n  of C o m p lia n ce " w ith th e ir  fin a l a p p lica tio n :
(to indicate that the production com plied with applicable law s & regulations)

Sworn Certification of Compliance (pd f file)

D e p a rtm e n t of R e v e n u e  F o rm :
Film Production Tax Credit Transfer Form (pd f file)

Questions?

Other Questions? Check out our FAQ:
(Questions about Alaska’s Incentive Program and Questions about Filming in Alaska)

You can also contact the A laska Film Office:
Call (907) 269-8190 or e-mail AlaskaFilm@ alaska.gov

State of AlasKa » Commerce > Economic Development >  Alaska Film Office > Incentive Program Information Facebook 00

A laska Film  Office - 550 W  7th Avenue. Suite 17 70  Anchorage. Alaska 99501 j Phone:9 0 7-269 -8 19 0  | Fa x- 907-269-5666 I Em ail the Film Office

http://www.commerce.state.ak.us/dedydev/film/incentive-program.htm 2/9/2011

mailto:AlaskaFilm@alaska.gov
http://www.commerce.state.ak.us/dedydev/film/incentive-program.htm
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incentive Program Filming in Alaska . Alaska Business

State of Alaska > Commerce > Division of Economic Development > Alaska Film Office > Tax Credits Approved

A la s k a 's  F ilm  P r o d u c t io n  I n c e n t i v e  P r o g r a m

Tax C red it A pproval In fo rm atio n

Credits Approved by the Alaska Film Office (as of 1 /14/2011):
(P le a s e  n o te : th e  " C re d it  In fo " is  th e  p u b lic ly  a v a ila b le  in fo rm a tio n  fro m  th e  p ro d u c tio n 's  T a x  C re d it  A p p lica tio n  fo rm .)

FY 11 A p p ro v e d  T a x  C r e d i ts
Project Approval Alaska Credit

#  Company Production Type Tax C re d its  Date Spend Credit/Spend Info

Top Gear

11- ° 01 Produces8618 'Ateska°Tough $81'003'46 JfyT i J $260'798 3106% PDF
Truck")

1° - ° 10 Productions^0 fka'chisfvision) FF $2,140,413.00 $6,602,752 32.42% PDF

10-009 Original Productions ( ^ a s o n ^ } 1"1101̂ 5 NF_TV $898.203-93 ^ F Y I^ )0 $2,692,293 33.36% PDF

Alaska Stat©
10-008 PSG Motion Pictures Troopers NF-TV $30,709.30 j l v - f l ?  $100,676 30.50% PDF

(season 1) i n n |

10-007 Original Productions (s lasorfe )0 ^ 011 NF"TV $584.562-74 ' j1™  $1,747,965 33.44% PDF

10-006 Rainy Pass Productions NF-TV $150,442.19 ^ p y ^ 0 $421,049 35.73% PDF

10-005 On the Ice On the Ice FF $171,145.61 $524,628 32.62% PDF(FY 11)

Man vs. Wild

10-004 Diverse Bristol 'Th e L a s t6 NF‘ TV $67,!994 04 (FY11) $223,143 30.47% PDF
Frontier")

10-003 Original Productions ( ^ a l o n ^ I ^ 6^  NF‘TV $393'423-75 (p y j™  $1,187,933 33.12% PDF

10-002 Affinityfilms Survive to Thrive Doc $39,693.41 ( p y ^  $109,217 36.34% PDF

http://www.commerce.state.ak.us/ded/dev/film/tax-credits-approved.htm 2/8/2011

http://www.commerce.state.ak.us/ded/dev/film/tax-credits-approved.htm
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10-001 Rabbit Content Fairbanks Project Comm $ 107.277-35 ( f y u )  $326,664 32.84% PDF

FY11 Tax Credits Approved (to date): $4,664,868.78 Spend: $14,197,119 32.86%

FY IO  A p p ro v e d  T a x  C r e d i t s
Project

# Company Production Type Tax Credit $
Approval

Date
Alaska
Spend Credit /Spend

Credit
Info

09-004 Proposal Productions The Proposal FF $64,894.93 11/27/09 
(FY10) $179,407 36.17% PDF

09-003 The Ascending Path Disaster on K2 NF-TV $46,009.45 10/28/09
(FY10) $122,153 37.67% PDF

09-002 Kaos Entertainment Grizzly Land NF-TV $54,138.08 10/21/09
(FY10) $178,394 30.35% PDF

09-001 Moore Huntley 
Productions

Alaska: Most 
Extreme NF-TV $79,504.07 9/11/09

(FY10) $233,737 34.01% PDF

FY10 Tax Credits Approved: $244,546.53 Spend: $713,691 34.27%

Legend: N F -TV  =  N on-Fiction Te levision  | FF =  Feature Film  | Com m  =  Com m ercial | Doc =  Docum entary

T o t a l  T a x  C r e d i t s  A p p r o v e d :  $ 4 , 9 0 9 , 4 1 5 . 3 1  S p e n d :  $ 1 4 , 9 1 0 , 8 1 0  3 2 . 9 3 %

Q u e s t i o n s ?

Contact the Alaska Film Office: Call (907) 269-8190 or e-m ail AlaskaFilm@ alaska.gov

Slate of Alaska » Commerce > Economic Development > Alaska Film Office > Tax Credits Approved F a c e b o O k  t -'O iltk ® ,

A laska Film  Office -  550 W. 7th Avenue. Suite 17 70 , Anchorage. Alaska 99501 | Phone:9 0 7-269 -8 19 0  I Fax. 907-269-5666 j Em ail the Film  Office

http://www.commerce.state.ak.us/ded/dev/film/tax-credits-approved.htm 2/8/2011

mailto:AlaskaFilm@alaska.gov
http://www.commerce.state.ak.us/ded/dev/film/tax-credits-approved.htm
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Slate of Aiask3 > Commerce > Division of Economic Development > Alaska Film Office > Pre-Qualified Projects

A L A S K A ’S FILM PRODUCTION INCENTIVE PRO GRAM  
Pre-Qualified Projects

Projects th a t have pre-qualified for Alaska's Incentive program and the ir status as o f 2 /3 /2011:
(Please note: the 

Type

"P-Q Info" is the publicly available information from the production's pre-qualification form.)

FY11 Pre-Qualifications
Company Pre-Qualified Date Status P-Q Info

NF-TV Original Productions (#6) 2/1/20111 - FY11 Active PDF
NF-TV Saint Thomas Productions 1/26/2011 -FY 11 Active PDF
NF-TV Boutique TV Inc. /  Think Factory Media Inc. 12/28/2010-FY 11 Active PDF
NF-TV PSG Motion Pictures (#3) 12/16/2010 -FY11 Active PDF
NF-TV PSG Motion Pictures (#2) 12/7/2010- FY11 Active PDF
NF-TV Discovery Studios 12/7/2010-FY 11 Active PDF
NF-TV Original Productions (#5) 11/19/2010 -FY11 Active PDF

FF Arctic Film Group 10/26/2010-FY11 Active PDF

NF-TV Zonk Productions 10/12/2010-FY11 Active PDF

FF 1964 Motion Pictures 9/10/2010- FY11 Active PDF

NF-TV Sun Never Sets Productions 8 /20/2010-FY 11 Completed PDF
NF-TV British Broadcasting Corporation (BBC) 8/20/2010- FY11 Active PDF
Comm Aero Films 8/9/2010 - FY11 Active PDF

NF-TV Bongo Productions 8/9/2010 - FY11 Active PDF

Doc W ildlife HD Productions 7/26/2010 -F Y 1 1 Active PDF

NF-TV Jean Worldwide 7/9/2010 - FY11 Active PDF
Count: 16 Estimated Credits: $4,521,988 (thru 2/3/2011)

FY10 Pre-Qualifications
Type Company Pre-Quaiified Date Status P-Q Info

NF-TV Original Productions (#4) 6/23/2010 -F Y 10 Active PDF
FF Teton Gravity Research 6/15/2010 -F Y 10 Active PDF

FF Beyond Indigo Productions 6/15/2010-F Y  10 Completed PDF
FF Doppelganger Productions 5/26/2010-F Y 10 Active PDF

Doc W hittier Museum Association 5/4 /2010-F Y 10 Active PDF
NF-TV Brain Farm 5/3 /2010-F Y 10 Active PDF

FF Icebreaker Films 4 /28/2010- FY10 Active PDF
Comm Rabbit Content 4/1/2010 - FY10 Completed PDF

Doc Great Projects Media 3 /11/2010-F Y 10 Active PDF
NF-TV Rainy Pass Productions 3/1/2010 - FY10 Completed PDF

TV Drama Sennet Entertainment 2/17/2010- FY10 Active PDF

FF On The Ice Productions 2/4/2010 - FY10 Completed PDF

TV Drama Christmas with a Capital "C" Productions 1/26/2010- FY10 Active PDF
Doc Anker Productions 1/20/2010-FY 10 Active PDF

http://www. commerce, state, ak.us/ded/dev/film/pre-qualified-projects.htrn 2/8/2011
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NF-TV Original Productions (#3) 12/30/2009 - FY10 Completed PDF
NF-7V Original Productions (#2) 11 /30/2009 - FY10 Completed PDF

FF Godspeed the Movie 1 1 /20 /2 0 0 9 -FY10 Rejected PDF
NF-TV Pentecorvo Productions 11/16/2009 -F Y 10  Active PDF

FF Greenwomb Productions 1 0 /30 /2 0 0 9 -FY10 Active PDF
FF KRS Productions 1 0 /15 /2 0 0 9 -FY10 Active PDF

NF-TV Freemantle Media 9/3/2009 - FY10 Active PDF
Doc Affinity films 8/13/2009 - FY10 Completed PDF

NF-TV Diverse Bristol 8/7/2009 - FY10 Completed PDF
NF-TV Kaos Entertainment 7 /30/2009-F Y  10 Completed PDF

FF Dangerous Passage Productions 7/14/2009 - FY10 Expired PDF
Count: 25 Estimated Credits: $29,963,766

F Y 0 9  Pre-Qualifications
Type Company Pre-Qualified Date Status P-Q Info

NF-TV PSG Motion Pictures (#1) 5/6/2009 - FY09 Completed PDF

NF-TV Tiger Aspect Productions 5/6/2009 - FY09 Active PDF

NF-TV Original Productions (#1) 3/2/2009 - FY09 Completed PDF

NF-TV Moore Huntley Productions 2/3/2009 - FY09 Completed PDF

NF-TV The Ascending Path 11 /3/2008 - FY09 Completed PDF

FF Proposal Productions 9/15/2008 - FY09 Completed PDF

Count: 6 Estimated Credits: $853,321

Active Pre-Qualifications: 3 0  ( a s  o f 2/ 3/ 2011)

Pre-Qualifications from completed productions: 1 5  ( a s  o f 2/ 3/ 2011)

Rejected Pre-Qualifications: 1 (as of 2/ 3/ 2011)
Expired Pre-Qualifications (production did not subm it final application): 1 (as of 2 /3 /2 0 1 1 )

Legend: N F -T V  = N on-Fiction Television I FF =  Feature Film | Com m  = Com m ercial | Doc = Docum entary

Questions?

Contact the Alaska Film Office:
Call (907) 269-8190 or e-mail AlaskaFilm@ afaska.gov

Slate of Alaska > Commerce > Economic Development > Alaska Film Office > Pre-Qualified Projects Fateboofc E l

A laska Film  Office -  550 W  7th Avenue. Suite 17 7 0  Anchorage Alaska 99501 | Phone. 9 07-269-3190 » Fax' 907-269-5666 | Em ail the Film Office

http://www.commerce.state.ak.us/ded/dev/film/pre-qualified-projects.htm 2/8/2011

mailto:AlaskaFilm@afaska.gov
http://www.commerce.state.ak.us/ded/dev/film/pre-qualified-projects.htm
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who may have no way to supplement current income or cut costs. Current law provides 
sufficient fiscal protection without legislative repeal of the program: Cash assistance provided 
under the Alaska Senior Benefits Payment Program is explicitly subject to appropriation under 
AS 47.45.302(c). The program should not be made subject to sunset June 30, 2011. The 
sunset should be extended or repealed.

E n e rg y

s  Natural Gas: Support legislation that promotes natural gas development in the Cook Inlet, 
and modernizes aging Railbelt electrical transmission facilities.

s  Oil Production: The MOA strongly supports all efforts to maximize oil production to maintain 
Trans Alaska Pipeline Sen/ice (TAPS) viability; and encourages a competitive analysis be 
performed to address the existing regulatory and fiscal framework to identify whether Alaska is 
globally positioned to attract maximum development.

P r iv a te  S e c t o r  D e v e lo p m e n t

s  Film Credits: Because of the proven economic benefits that film production is providing 
Alaskan communities, MOA supports extension of the Alaska Film Production Incentive 
Program and full funding of the transferable film production tax credits for Alaska corporations.

s  Little Davis Bacon: Consistent with the Alaska Municipal League priority, the MOA supports 
raising the limit from $2,000 to $50,000 on Little Davis Bacon projects.

P u b lic  S a f e ty

s Drug Legislation: The MOA has identified the need for strong legislation that criminalizes the 
use of Tetrahydrocannabinol (THC) mimicking drugs or synthetic marijuana products, to 
include the incense commonly sold as “Spike", “Spice" o r “K2."

s Involuntary Commitment: Amend AS 47.27.190 on Involuntary Commitment, Section (a) by 
adding language to make the statute more consistent with AS 47.37.180 on Emergency 
Commitment.

s Prosecution Surcharge: Under the philosophy that cost-causers should be cost-payers, add 
a surcharge for prosecution similar to that for law enforcement to allow law departments to 
capture at least a portion of the funds expended in the interest of public safety. Under AS 
12.55.039, a surcharge is assessed to defendants in the amount of $75, $50, or $10, 
depending on the type of offense.

^  Indigent Defense Fee: Make the indigent defense fee assessed to defendants post-
conviction or plea a mandatory, not discretionary, fee to allow local jurisdictions to capture at 
least a podion of the funds expended
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Maya Salganek
Asst. Professor/Director Film Studies 
University of Alaska Fairbanks 
PO Box 755700 
Fairbanks, AK 99775-5700 
(907) 474-5950
mava@alaska.edu Representative Chris Tuck

State Capitol, 426 
Juneau, AK 99801

February 7, 2011 

Honorable Representative Tuck,

Thank you for taking the initiative to introduce House Bill 67 to the current legislative session. 
Extending the film production tax credits for an additional ten years will allow the State to 
continue developing this industry in a comprehensive fashion. Establishing a workforce, 
infrastructure, and proving our talents is part of the long-term strategy.

The University of Alaska Fairbanks has actively been working with film industry partners since 
2007 to broaden the skills of our students and provide opportunities for on-the-job training. 
We have supplied talent, crew, logistical support, and even equipment for Discovery channel, 
Sundance Institute, Universal Pictures, CNN, the History Channel, BBC, and dozens of smaller 
film production companies from all over the world. Our students have worked with industry 
from television commercials to feature films.

UAF Film students have been funded by the National Science Foundation for work with the 
International Polar Year, recognized by the Legislature for their broadcasts from Iraq as 
embedded journalists, and have been cast in roles as actors from Barrow to Anchorage. We 
have been proud partners and associates in two films screened at Sundance, and others that 
have been seen in International Film Festivals the world over. Enrollment in UAF Film Courses 
has grown 60% in the past four years, and continues to grow.

The Alaska State Film Tax Incentives are the first step in attracting established film companies, 
producers, directors, and talent to Alaska. In so doing, they are providing local Alaskans 
opportunities to not only work on the set, but also provide services in direct support of 
productions. From hotels and restaurants to transportation and equipment, ripples are cast 
wide when a film comes to town.

It takes several years to develop a film production from concept to screen. We have really only 
seen two years to prove what could be done in our state with the incentive program in place. 
Once the timeline is extended, more filmmakers will commit to developing their projects here 
and we will see a surge in productivity and revenue as a result.

http://www.ual.edu/film
mailto:mava@alaska.edu


The film industry is a green, renewable, and lucrative industry to attract to our state. The 
benefits of tax incentive programs have been proven; New Mexico, North Carolina, New 
Orleans, and Michigan have seen substantial revenue growth due to the film industry presence.

Fortunately for us, Alaska is ALASKA! Filmmakers want to share its beauty with the world.
Let's help them do that, keep the revenue in state, give Alaskans the jobs, and share our stories 
with the world.

Thank you for your service to this Great State.

Sincerely,

Maya Salganek
Assistant Professor, Theatre & Director, Film Studies 
University of Alaska Fairbanks
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F eb ru ary  4, 2011

R e p re se n ta tiv e  Bob H erron  
S ta te  C apitol Building, Room  411 
Ju n e a u , A laska 9 9 8 0 1

D ear R e p re se n ta tiv e  H erron :

On b e h a lf  o f  P rince W illiam  Sound Econom ic D ev e lo p m en t District, I w ou ld  like to  
o ffe r o u r  s u p p o r t fo r  H ouse Bill 67, th e  A laska Film Tax Incentive leg islation . Since 
th e s e  in cen tiv es  w e re  c re a te d  in 2008, m illions of film  p ro d u c tio n  do llars have 
b e e n  s p e n t in A laska, c re a tin g  m any jo b s  an d  b u s in ess  o p p o rtu n itie s  ac ro ss  o u r 
b eau tifu l s ta te .

W e su p p o r t th e  e x te n s io n  o f Alaska Film Tax Incen tive  p ro g ram  fo r te n  y ea rs  w ith  
$ 1 0 0  m illion ava ilab le  in incen tives du ring  th e  firs t five y ea rs  and  $100 million fo r 
th e  fo llow ing five y e a rs . T h ese  incen tives will e s tab lish  a positive s ta te m e n t  to  
th e  film  and  te lev is io n  in d u stry  th a t  Alaska is a w elcom ing  e n v iro n m e n t fo r 
p ro d u c tio n , m a rk e tin g  and  p ro m o tio n .

S incerely ,

A L A S K A  R E G I O N A L  D E V E L O P M E N T  O R G A N IZ A T IO N  A R P O R
2207 Spenard Rd.. Suite 207 • Anchoiage. Alaska 99503 Phone (907) 222-2440 • FAX (907) 222-2411 • Cell (907) 223-7672 • Email: pwsedd@gci.net

mailto:pwsedd@gci.net


Representative Bob Herron
Chair, House Special Committee on Economic Development, Trade and Tourism 
State Capitol, 411 
Juneau, AK 99801

Dear Representative Herron,

I am writing to show my support for House Bill 67.

Without this important incentive program it would have been much more difficult to raise funding for 
our feature film, 'The Doppelganger Principle.' With the exception o f our star, Ed Asner, all cast and 
crew will be pulled from the talent we have here in Alaska. Further, since our investors are local, as 
well, all revenues from our film go right back into our local economy.

The tax incentive program has kick-started a long undeveloped industry here. Not only are we seeing 
big-budget feature films coming in with many jobs for Alaskans, but some of our own young film 
makers are now encouraged to try to ply their craft here, rather than make the usual pilgrimage Outside. 
I was recently invited to take part in a new web-series, 'Alaska Film Makers,' a continuing web- 
accessed program reporting on what is happening in our local film community. This is all quite 
heartening.

As the first-ever elected Alaska representative o f the Screen Actors Guild, I have recently been able to 
help add several new members to our ranks. I fully expect that our membership in Alaska will double 
before the end o f  this year. Perhaps even more rewarding, as I now sit on the SAGIndie National 
Committee, we have been able to show local film makers how to develop their work as a SAG 
signatory project..

Good things are happening here as a direct result o f  this program. Extending it should be a no-brainer.

Let's not blow it!

Ron Holmstrom, Director 
Doppelganger Productions, LLC 
645 G St. Ste 100-616 
Anchorage, Alaska 99501 
907-748-5729
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Aurah Landau

From:
Sent:
To:
Subject:

leif@gci.net on behalf of leif [leif@denali.net] 
Monday, February 07, 2011 4:50 PM 
Sen. Johnny Ellis; Rep. Bob Herron; Rep. Chris Tuck 
Alaska Film Tax Incentive

H e llo

I wanted to  ta ke  tim e ou t o f  my day to  w r ite  my ve ry  f i r s t  le t t e r  to  my S ta te  le g is la t u r e .

I am a l i f e - lo n g  A la skan , in ve s te d  in  my community - my g rea t-g randpa ren ts  imm igrated in  
1917, la n d in g  in  Doug las, then re lo c a t in g  to  Spenard in  1954; my daughter c u r r e n t ly  goes to  
O 'M a lle y  e lem en ta ry , and my w ife  works fo r  the Anchorage Schoo l D is t r i c t .

I have been a c t iv e  in  th e  a r t s  community f o r  over 25 y e a rs , and have seen, and f e l t ,  the  ups 
and downs o f th e  economy's im pact on the a r t s .

R e cen tly , I  have been g iven  the  o p p o rtu n ity  to  ta ke  p a r t  in  two major motion p ic tu re s  th a t
were f ilm e d  here in  Anchorage: Everybody Loves W hales, and Ghost V is io n s  (aka Beyond)

W h ile  my c o n t r ib u t io n  to  the  f i lm  was sm a ll, the  economic and s o c ia l im pact to  the community 
was tremendous - and ve ry  p o s it iv e .

I am encourag ing  you to  extend your support f o r  Senate B i l l  23 and House B i l l  67, which w i l l
extend the  A la ska  F ilm  Tax In c e n t iv e  program.

Oregon i s  a w onde rfu l example o f  how tax  in c e n t iv e s  can b r in g  the  f i lm  and TV in d u s try  in to  a 
community, and he lp  d r iv e  th e  economy by o f f s e t t in g  f a i l in g - in d u s t r y  income d o l la r s .

Our s ta te  needs to  be known fo r  more than ju s t  o i l ,  sea food , and go ld :
we need an image and income th a t  w i l l  la s t  through the  ups-and-downs o f non-renewable
re so u rc e s .

I b e lie v e  th a t  th e  F ilm  Tax In ce n t iv e  can p la y  a p a rt  in  A la s k a 's  fu tu re , and I ask th a t  you, 
to o , p la y  a p a r t .

L e i f  Sawyer
6251 East 112th Ave
Anchorage, AK 99516

h ttp :// im db .m e /Le ifS aw ye r

l

mailto:leif@gci.net
mailto:leif@denali.net
http://imdb.me/LeifSawyer


Aurah Landau

From:
Sent:
To:
Subject:

Corrie Young [corrieyoung@me.com]
Tuesday, February 08, 2011 4:00 PM 
Rep. Chris Tuck
Support SB 23 (HB 67) - Alaska Film Industry Incentives

Dear Rep. Tuck,

I sup p o rt A lask a 's  growing film industry and  acknow ledge th e  positive econom ic  im pact it h a s  in our 
s ta te . T herefo re , I w ho lehearted ly  su p p o rt SB 23 and HB 67.

S incerely ,

4 th  g en era tio n  A laskan,
Corrie Young 
Anchorage, Alaska

l

mailto:corrieyoung@me.com


A L A S K A
F 8 L M . A L A S K A . G O V

A l a s k a  F i l m  O f f i c e

P r o g r a m  O v e r v i e w

H o u s e  S p e c i a l  C o m m i t t e e  o n  

E c o n o m i c  D e v e l o p m e n t ,  

T r a d e  &  T o u r i s m

T h u r s d a y ,  F e b r u a r y  1 0 ,  2 0 1 1



A l a s k a  F i l m  O f f i c e

Statutory Authority:

The enabling legislation (AS 44.33.231-AS 44.33.239) instructs the Alaska Film
Office to:

1 . cooperate with organizations in the private sector for the expansion and 
development of the film production industries in the state;

2. promote Alaska as an appropriate location for film production;

3. provide production assistance through connecting film directors and makers, 
and producers with Alaska location scouts and contractors, including 
contractors providing assistance with permit applications;

4. certify Alaska film production internship training programs and promote the 
employment of program interns by eligible productions; and

5. in cooperation with the Department of Revenue, administer the Alaska Film 
Production Incentive Program.

Prepared by the Department o f Commerce, Community and Economic Development
A  L A S  K A
F I L M . A L A S K A . G O V



A l a s k a  F i l m  O f f i c e

Private Sector Collaboration:

• www.film.Alaska.gov

• Incentive program information 

Filming in Alaska

Buying tax credits

Crew, support service provider and talent listings

• Alaska locations

Engagement with industry organizations, trade associations, and allied groups

Outreach through speaking engagements, targeted contacts, and fielding 
daily inquiries

Prepared by the Department o f Commerce, Community and Economic Development
A  L A S  K A
F I L M . A L A S K A . G O V

http://www.film.Alaska.gov


A l a s k a  F i l m  O f f i c e

Promote Alaska:

9 Print advertising in industry magazines and directories

Prepared by the Department o f Commerce, Community and Economic Development



A l a s k a  F i l m  O f f i c e

Promote Alaska:

• www.film.alaska.gov

Film Industry trade shows and events 

H AFCI Locations Trade Show

■ Incentives Symposium 

a American Film Market

■ Global Media Update

A  L A S  K A
Prepared by the Department o f Commerce, Community and Economic Development F I L M . A L A S K A . G O V

http://www.film.alaska.gov


A l a s k a  F i l m  O f f i c e

Promote Alaska:

Program Brochure

A  L A S  K A
Prepared by the Department o f Commerce, Community and Economic Development *>*- m a i . a Sk a . 0 ov



A l a s k a  F i l m  O f f i c e

Promote Alaska:

• Program Brochure

Here is a summary of Alaska's Tax Credits:

I TAX CREDIT i VALUE REQUIREMENTS 1

Base Credit 30 percent Production expenditures must be 
made in Alaska.

Alaska Hire +-10 percent Wages paid to Alaska residents 
receive an additional 10 percent 
credit.

Seasonal + 2 percent Production expenditures made 
between O ct 1 and Mar. 30 
receive
an added 2 percent credit.

Rural Location +■ 2 percent Production expenditures made in 
a rural area also receive an added 
2 percent credit.

Maximum 
Possible Credit

44 percent Portions of a production with 
an Alaskan crew, filmed in rural 
Alaska between October and
March.

Prepared by the Department o f Commerce, Community and Economic Development F I L M . A L A S K A . G O V



A l a s k a  F i l m  O f f i c e

Provide Assistance:

AFO and DCCED Staff

Respond to daily inquiries about filming in Alaska

Conduct follow-up and outreach with contacts developed through advertising, 
trade show and other promotional activities

• Meet with producers and provide introductions to state and local contacts

Explain the Incentive Program and assist producers with the application 
process

Provide alternatives and creative solutions to production challenges

0 Work with Alaskan businesses, community representatives and other 
stakeholders regarding prospective projects

A  L A S  K A
Prepared by the Department o f Commerce, Community and Economic Development F ■ M • a L a s k a . g » v



A l a s k a  F i l m  O f f i c e

Workforce Development:

The AFO is working with a variety of organizations to develop a skilled film 
industry workforce in Alaska:

• Dept of Labor: working to develop apprenticeships that would lead to 
technical careers in the film industry

University of Alaska to provide the academic programs leading to certificates 
and degrees recognized by the film industry

• Private sector efforts to provide the on-the-job training 

Youth training programs

Rural outreach efforts

• Skilled trades: provide workers with the training necessary to work in set 
construction, electrical/lighting and other specialized film industry jobs

A  L A S  K A
Prepared by the Department o f Commerce, Community and Economic Development f i l m . a l a s k a . gov



A l a s k a  F i l m  O f f i c e

Co-administer the Alaska Film Production Incentive Program

r * t

J L
         A L A S K A

Prepared by the  D epa rtm en t o r to rm r ie re e ^ o m m u n ^  a n cn -x o n o m ^  F 1 u M A L A S K A . G O V



A l a s k a  F i l m  O f f i c e

Co-administer the Alaska Film Production Incentive Program

FY09 FY10 FY11

# I  $ 1 #
1  $ I # $

Prequalifications
Approved

6 $853.3 24 $29,963.8 14 $3,730.7

Tax Credit 
Applications

0 $0.0 4 $244.5 1 0 $3,653.8

Tax Credits 
Approved

0 $0.0 4 244.5 1 0 $3,653.8

Prepared by the Department o f Commerce, Community and Economic Development
11



A l a s k a  F i l m  O f f i c e

Co-administer the Alaska Film Production Incentive Program

FY09-- FY11

# i  $ m

Prequalifications Approved 44 $34,533,595.45

Tax Credit Applications 14 $4,828,411.85

Tax Credits Approved 14 $4,828,411.85

Prepared by the Department o f Commerce, Community and Economic Development
12



A l a s k a  F i l m  O f f i c e

Staffing and Budget

Alaska Film Office Staff (1.5 FTE)

■ Dave Worrell 
Development Specialist II, Op A

a Erin Gora
Adminstrative Assistant II

Additional Support

■ Curtis Thayer, DCCED Deputy Commissioner
a Roberta Graham, Special Assistant to Commissioner Bell
■ Mark Kelsey, DCCED Communications Coordinator 
B Wanetta Ayers, DED Director

Prepared by the Department o f Commerce, Community and Economic Development
13



A l a s k a  F i l m  O f f i c e

Staffing and Budget

FY11 Operating Budget

$

Fiscal Note $275.0

FY11AFO Program Budget $283.0

Additional Support Costs Undetermined

Unallocated Overhead Costs $27.8

TOTAL >$310.8

Prepared by the Department o f Commerce, Community and Economic Development
14



D i v i s i o n  o f  
e c o n o m i c  

D e v e l o p m e n t

p r o m o t i n g
ECONOMIC

O p p o r t u n i t i e s

http://commerce.alaska.gov/ded

A L A S K A
F I L M .  A L A S K A .  G O V

A l a s k a  F i l m  O f f i c e

P r o g r a m  O v e r v i e w

H o u s e  S p e c i a l  C o m m i t t e e  o n  

E c o n o m i c  D e v e l o p m e n t ,  

T r a d e  &  T o u r i s m

T h u r s d a y ,  F e b r u a r y  1 0 ,  2 0 1 1

15

http://commerce.alaska.gov/ded


« G A V E L »
L et’s  call th e  m ee tin g  to  o rd er.

Let th e  reco rd  reflec t th a t  it is 10 :15  a .m . on  T u e s d a y , F e b ru a ry  15, 2 0 1 1 .

W e lc o m e  to  th e  H o u se  S p e c ia l C o m m itte e  on  E co n o m ic  D ev e lo p m e n t, T ra d e , 
a n d  T ou rism .

P r e s e n t  a re :
•  V ice -C h air  O lso n
•  R e p re s e n ta t iv e  F o s te r
•  R e p re s e n ta t iv e  M unoz
•  R e p re s e n ta t iv e  T h o m p so n  (going to  b e  late)
•  R e p re s e n ta t iv e  G a rd n e r
•  R e p re s e n ta t iv e  K eller
•  R e p re s e n ta t iv e  P. W ilson
•  R e p re s e n ta t iv e  T uck
•  A nd m yself, C h a ir  H erron

[At th is  tim e  I w ou ld  like to  rem ind  e v e ry o n e  to  tu rn  off th e ir  cell p h o n e s .]  

< < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < < <

T o d a y  w e  h a v e  a  d isc u s s io n  on th e  p e n d in g  K enai LNG P lan t c lo su re , w hich  will 
b e  e n d in g  a t  1130 , a n d  th e n  a  little bill w ork on  HB 67: FILM P R O D U C T IO N  TAX 
C R E D IT  fo llow ed by  pub lic  tes tim o n y .
F irst up  I b e lie v e  w e  h a v e  a  re c o rd e d  v id eo  m e s s a g e  from  S p e a k e r  C h e n a u lt  
w h o  w a n te d  to  b e  h e re  b u t is on  a  p lan e .

[R e s t o f LNG d isc u ss io n ]

HB 67: FILM P R O D U C T IO N  TAX C R E D IT

Bring up Amendment 2
Move Amendment 2
Object for purposes of discussion
Discussion
Remove objection
Amendment 2 is adopted.

Amendment 3.

T h e n  D isc u ss io n . Q u e s tio n s . Q u e s tio n s  of T h a y e r  o r W a n e tta  A y e rs?  A dop t 
C S ?



A nd now  w e  h a v e  a  c o u p le  a m e n d m e n ts . I’ll o ffer A m e n d m e n t #1 . [ob jec t for 
p u r p o s e s  of d isc u ss io n ] . T h is  a m e n d m e n t r a is e s  the m axim um  population for off- 
road com m unities to still be considered rural from  5500 to 6500 (which w ould have the 
effect o f  adding Bethel). A m endm ent #2 doubles the rural incentive from  2%  to 4%. 
(Foster will offer)



/ Rob Earl

Subject: FW: HB 67 Blank CS
Attachments: HB 67 Amendments 2.15.11.pdf

From : Rob Earl
Sent: Tuesday, February 15, 2011 8:28 AM
To: Aurah Landau; Bonnie Gruening; 'Crystal Koeneman'; Crystaline Jones; Deborah Tillinghast; Edna DeVries; Ernest 
Prax; Jackie Schulz; Jane Boer; Jennifer Senette; Jim Pound; Kevin Harun; Kyle Whisenhant; LIO Juneau; Lynette Bergh; 
Paul Labolle; Rep. Bob Herron; 'Sonia Christensen'; Suzi Lowell; Terry Harvey 
Cc: Eugene White 
Sub ject: HB 67 Blank CS

Hello,

The attached am endm ents w ere  acc iden tly  o rdered to  am end the  orig ina l bill and not the  CS. They shou ldn 't

change much (if at all), but I'll get the updated ones out as soon as received.

Since the  CS isn 't com ing until la te r e ither, I w anted everyone to  have an idea o f w hat it w ill look like. Here's 

the  changes th a t w ere  requested o f Legislative Legal:

Here are th ree  changes we are having added to  HB 67

1) An end cred it requ irem en t

2) Exp lic itly  a llow ing  "poo ling" in statute

3) Extend ing the  life o f the  c red it from  3 years to  6 years

1) N ew  Language for  en d  cred it /  th an k  you  to  th e  S ta te  o f  Alaska:

Amend Sec. 44.33.235 by adding a new subsection (i) to read:

(i) Specific end credit requirements are mandatory; failure to comply with the end credit requirements will 
result in rejection o f the final application for the credit.

There are two ways a production can meet the end credit requirements. EITHER:

1) include in the end credits of each qualified film or television production "Filmed in Alaska with the
Support o f the State of Alaska and the Alaska Department of Commerce, Community & Economic 
Development Alaska Film Office" along with the film logo provided by the Film Office; or,
2) include in each qualified film distributed by DVD, or other media for the secondary market, a short 
Alaska promotional video or ad approved by the Department o f Commerce, Community & Economic 
Development Alaska Film Office.

Prior to the issuance of a final Certificate of Tax Credit, every production will be required to provide proof of 
compliance with the end credit requirements in the form of a still shot, frame grab, edited DVD, or other 
materials requested by the Alaska Film Office.

l



4

2) P oolin g  Language The current statutes and regulations allow  fo r  tax credits to be transferred in whole or in part 

and there is nothing suggesting they cannot be pooled. However, to clarify the intent,

Amending AS 43.98.030

Insert "( c ) Brokerages may pool tax credit amounts for the purposes of tax-credit brokering. Brokerages may transfer 
tax credits in a single certificate that are comprised of tax credits from one or more original tax credit certificates issues 
by the Department o f Revenue."

3) P le a se  ch a n g e  th e  t im e  in w hich  th e  cred it m u st be u sed  in A S 4 3 .9 8 .0 3 0  from  "three years"  to  "six years"

AS 43.98.030 ( a ) by adding "valid for use within six years from date of issue by the Department o f Revenue."

2



27-LS0356\A.2
Bullock
2/14/11

A M E N D M E N T

O FFER ED  IN TH E H O U SE BY  REPRESEN TA TIV E F O S T E  R

TO: HB 67

1 Page 2, follow ing line 5:

2 Insert a new  bill section to read:

3 "* Sec. 4. A S 44.33.235(c) is am ended to  read:

4 (c) In determ ining the am ount o f  the tax credit, the percentage provided by (b)

5 o f  this section shall be increased by the film  office based on the follow ing criteria:

6 (1) an additional 10 percent o f  qualified expenditures that are w ages

7 paid to  A laska residents;

8 (2) an additional four [TW O] percent o f  qualified expenditures made

9 in a rural area; and

10 (3) an additional two percent o f  qualified expenditures m ade in the

11 state betw een O ctober 1 and M arch  30."

12

13 R enum ber the fo llow ing bill sections accordingly.

L - 1 -



27-LS0356\A.3
Bullock
2/14/11

A M E N D M E N T

O FFER ED  IN TH E H O U SE B Y  R E P R E S E N T A T IV E : O i~ S  O N

TO: HB 67

1 Page 3, follow ing line 9:

2 Insert a new  bill section to  read:

3 "* Sec. 5. AS 44.33.239(7) is am ended to read:

4 (7) "rural area" m eans a com m unity w ith a population o f  1,500 or less

5 or a com m unity w ith  a population o f 6.500 [5,500] or less that is not connected by

6 road or rail to  A nchorage or Fairbanks."

7

8 R enum ber the follow ing bill sections accordingly.

L - 1 -



Rob Earl

From :
S en t:
To:
S u b ject:

Lissa Kramer
Tuesday, February 15, 2011 9:16 AM 
Rob Earl
Offnets for HEDT/2-15-2011

H i R ob , 

T h is  is  w h a t I h ave  s o  far:

Offnets for first part of m eeting 

Jan is  W ilson, RCA C om m issioner (Telecom) 
Carri Lockhart, A laska A sset Production M anager for M arathon Oil (Telecom) 
Colleen Starring, P resident of E nstar 
Ted Smith, actor, On The Ice
Greg Kessler, Totem Ocean Trailer Express - in person, needs to leave by a bit before noon
Brice Habeger - in person
Gary Zimmerman, Avis Car Rental
Cindy Draper, ABC Motorhomes
Maya Salganek, Univ of AK FBX (runs a training program)
Dave Purcell, Purcell Security Services (unconfirmed)
Eric Breiman, Producer, Crystal Sky (unconfirmed)

Lissa Kramer
Juneau Legislative Information Office 
(907)465-6319

1



lie kokl
(clptdin (pok

February 9, 2011

Senator Johnny Ellis 
C hair Senate Rules C om m ittee 
State C apitol, 119 
Juneau, AK 99801-1182

Re: Senate Bill 23 Film  Production Tax Credit

D ear Senator Ellis:

939 West 5th Avenue, Anchohaqb, Alaska 99501 
Phone (907) 276-6000 

Sales Fax (907) 343-2207
Catering Fax (907) 343-221 1
Reservations Fax (907) 343-2298
Accounting Ornct Fax (907) 343-2262

On beha lf o f  The Hotel Captain Cook, I would like to offer our support for Senate Bill 23, the 
extension o f  the A laska Film Production Tax Incentive Program. Since its inception in 2008 
the Film  Production Tax incentive program  has created jobs for A laskan and econom ic 
opportunities for A laska businesses small and large. Film  and television projects offer 
invaluable m arketing and prom otion for A laska tourism , products and businesses. Continuing 
and extending this program  offers a clear signal to the m ulti-billion dollar film  and television 
industry that A laska is open for business.

The fact is financial incentives have changed the way film ing decisions are m ade. A laska 
faces aggressive and long established film  incentives from  provincial and federal governm ents 
in  Canada. 45 other states currently have a  program  o f  some type, as they understand the 
econom ic benefits that th is industry can bring to our businesses and com m unities.

W e support the extension o f  the A laska Film  Production Tax Incentive program  for ten years 
w ith  $100 m illion  available in incentives during the first five years and $100 m illion  in 
incentives for the final five years. Senate Bill 23 will continue the econom ic diversification 
and econom ic developm ent success o f  the film tax incentives while also providing a clear 
signal that offers A laska businesses the opportunity to better p lan  for and capitalize on 
A laska’s new est m ulti-m illion  dollar industry.

For all o f  these reasons, The Hotel C aptain C ook fully supports the Film  Credit Tax Credit 
B ill and thanks the A laska State Legislature for working tow ards a m ore prosperous Alaska.

Sincerely,

- y
W alter J. H ickel Jr. 
Chairm an and C.E.O

Distributed by Senator Johnny Ellis



Feb. 12th, 2011

R epresen tative  B o b  H e rro n  
State C ap ito l R o o m  411 
Juneau A K , 99801

RE: Companion House B ill 67 F ilm  Production Tax Credit 

Dear Representative Bob Herron:

On behalf o f Alaska Crew Training Inc., we want to thank you for sponsoring companion 
House B ill 67, to Senate B ill 23 that w ill extend the Alaska F ilm  Production Tax Incentive 
Program and offer our support.

Since its inception in 2008, Alaska’s F ilm  Production Tax Incentive program has created 
jobs and economic opportunities for Alaskans and for Alaskan businesses small and large. 
Our training program, Alaska Crew Training Inc. exists because o f these incentives. In 
addition to building Alaska’s labor force, film  and television projects offer invaluable 
marketing and promotion for Alaska tourism, products and businesses. Continuing this 
program offers a clear signal to the m ulti-billion dollar film  and television industry that 
Alaska understands the value o f this industry and welcomes productions into our state.

Those o f us who work in this industry today know first hand that financial incentives have 
changed the way film ing decisions are made. Across the U.S. forty-five states have incentive 
programs in  place. This demonstrates an understanding by those states o f the economic 
benefits this industry offers. Internationally Alaska faces aggressive and long established film  
incentives from provincial and federal governments in Canada and around the globe. To stay 
competitive in this global marketplace Alaska needs to send a clear message.

We support the extension o f the Alaska Film  Production Tax Incentive program for ten 
years with $100 m illion available in  incentives during the first five years and $100 m illion in 
incentives for the final five years. We hope that House B ill 67 w ill help continue the 
successful economic diversification and development that our current Incentive Program has 
already shown while providing Alaska businesses opportunities to properly plan for and 
capitalize on Alaska's newest m ulti-m illion dollar industry. Thank you for promoting and 
keeping Alaska in  the movie business!

For all o f these reasons, Alaska Crew Training, Inc. fully supports House B ill 67 and thanks 
the Alaska State Legislature for working towards a more prosperous Alaska.

Sincerelv. RO. Box 1 1 0 1 6 3  
Anchorage,  AK 99511

Deborah Schildt — Program Adm inistrator 
Alaska Crew Training, Inc.

c 9 0 7 /2 2 3 - 3 7 4 0  
c 9 0 7 /2 3 0 - 6 8 7 0  
f 9 0 7 /7 8 3 - 2 6 2 5

www.alaskacrewtraining.org
akcrewtraining@gmail.com

http://www.alaskacrewtraining.org
mailto:akcrewtraining@gmail.com


To
R e p re se n ta tiv e  Bob H erro n
C hair H ouse  sp ec ia l C om m ittee  on E conom ic D ev e lo p m en t 
T ra d e  a n d  T o u rism  
S ta te  C apitol, 4 2 6  
Juneau , AK 9 9 8 0 1

D ear R e p re se n ta tiv e  H e rro n

1 am  an  a d ju n c t in s tru c to r  o f physics live h e re  a t  U n a lak lee t an d  te a c h  o n lin e  physics 
c lass fo r UAF-NW C am pus, Nom e. I am  w ritin g  y o u  b e c au se  I w a n t  to  s h a re  m y 
th o u g h ts  on A laska 's  n e w  e m erg in g  film  in d u s tr ie s  w ith  you . T he film  in d u s tr ie s  
sh o u ld  m ak e  film s a b o u t A laska th o se  s h o t  h e re  in A laska, n o t  so m e w h e re  else. It 
w o u ld  p ro m o te  o u r  A laskan  im age a ro u n d  th e  w orld . It is good  fo r o u r  local 
b u s in e s s  a n d  to u r is m  in d u str ie s . As y o u  k n o w  m an y  of o u r  jobs d e p e n d  on  th e  
to u r is m  b u s in e ss .

So, I am  h u m b ly  le ttin g  y o u  k n o w  I am  in fav o r o f  S B 6 3  bill. This bill e x te n t tax  
in ce n tiv e s  fo r th e  film  in d u s tr ie s  to  m ak e  film  a b o u t A laska n o t  in BC, C anada  o r  
W ash in g to n  o r e lse w h e re  b u t  in A laska.

T h an k  vou.

M o sad d eq u e  Reza 
(H ouse  D is tric t 39)
P.O. Box 347  
U nalak lee t. AK 9 9 6 8 4  
P hone: (9 0 7 ) 6 2 4 -3 1 5 8

D ated: U nalak lee t. AK 
0 2 /0 7 /2 0 1 1



TOTEM OCEAN TRAILER EXPRESS, INC,

2511 T id e w a te r  R o a d  
A n ch , A la sk a  99501

T el: 9 0 7 -2 7 6 -5 8 6 8  
F ax : 9 0 7-278-0461

Feb ru ary 1 5 , 2 0 1 1

Good M orning, my name is G reg Kessler and I ’ m the A laska Com m ercial Director for Totem Ocean  
T railer Express, Inc.

I ’ m here today to testify in support o f the reauthorization of the A laska Film  Incentive Program . From  a 
T O T E  perspective just this past year we had the pleasure of shipping cargo for two productions; 
Icebreaker Film s and the Everybody Loves Whales movie and for Ghost Visions Films.

In fact, we moved a combination of 3 5  separate shipments northbound for the productions and 3 3  separate 
shipments southbound once the movies shoots were completed. These were a combination of tractor 
trailer units and cargo and consisted of a variety of cargo -  from animatronics whales to a honey wagon  
and most everything in between. T oday T O T E  is involved in the planning and preparation for future 
shipments related to the industry.

T O T E  w asn ’t just a direct benefactor, several of our customers and vendors, like A vis Rental C ars and 
A B C  Motorhomes, and W eaver Brothers Trucking provided support services to both films.

The reauthorization of the A laska Film  Industry T a x  credits will go a long w ay to make A laska an 
attractive place for the film industry and will continue to bring new business opportunities to the emerging 
A laska film industry
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Affiliated with the International Brotherhood o f Teamsters 
R ic k  B o y le s ,  S e c r e t a r y - T r e a s u r e r  

520 E. 3 4 th  A ve., S u ite  '102, A n c h o ra g e , A la sk a  99503 
P h o n e  (907) 565-8122 • Fax (907) 565-8199

F ebruary  14, 2011

R ep resen ta tiv e  Bob H erron
Chair, H ouse S pec ia l C om m ittee on Econom ic D evelopm ent, T rade and  Tourism  
S ta te  Capitol, 411 
Ju n e a u , AK 99801

Re: HB 67 A laska  Film Incentive Program  Extension

D ear R ep resen ta tiv e  Herron:

On behalf of our approxim ately  6000 T eam ster m em bers , I would like to go on record 
strongly supporting  a  proactive p iece of legislation th a t clearly h a s  lead to A laskan jobs; 
specifically, HB 67, th e  A laska Film Incentive P rogram  ex tension . S ince the  p a s s a g e  of 
SB 230 in 2008, th e  film industry tax incentive h a s  b een  a su c c e ss .

In M arch 2008, prior to  the  p a s sa g e  and im plem entation of HB 67, P a ram o u n t S tudios- 
D ream W orks p ro d u ced  so m e  background sh o ts  for a S ta r Trek movie. T he shoo t 
lasted  approxim ately  o n e  w eek and  em ployed five of our m em bers, who w orked 
approxim ately  190 m an-hours.

S ince the  p a s s a g e  of the  tax incentive, w e have  s e e n  a substan tional in c rease  in th e  
num ber of jo b s  in th e  film industry. O ne of the  larger productions, “Everybody Loves 
W h a les”, em ployed  a t p eak  approxim ately forty T e a m ste r  m em b ers  w ho w orked 
approxim ately  2 0 ,0 0 0  m an-hours. M any of th e s e  w orkers ea rn ed  nearly  $35 ,000  e a ch  
for their work over a th re e  to four m onth period, and o ther T ea m ste rs  continue to  pick 
up work in conjunction with o ther shoo ts.

I would a lso  like to  n o te  th a t th e  film incentive program  h a s  not ju st in creased  jobs for 
union m em bers , bu t non-union w orkers a s  well. W e have  found th a t so m e  of the  
sm aller p roductions h av e  not been  signatory to  a labor ag reem en t, but they  a lso

751 Old Richardson Hwy., Fairbanks, AK 99701 • P(907) 452-2959 • F (907)452-5051 P. O. Box 3150, Kenai, AK 99611 • P (907) 283-4498 • F (907) 283-8030
306 Willoughby, Juneau, AK 99801. • P (907) 586-3225 • F (907) 586-1227 1201 Mill Bay Road, Kodiak, AK 99615 • P (907) 486-8818 • F (907) 486-8818

w w w .akteam sters.com

• O ' *

G E N E R A L  
TEAMSTERS 
LOCAL 9 5 9
S T A T E  O F  A L A S K A

http://www.akteamsters.com
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R e p resen ta tiv e  Bob Herron 
February  14, 2011 
P a g e  2

g e n e ra te  doilars into our econom y- A laskans working in A laska on A laskan  jobs.

W e would note, how ever, th a t training w orkers in this field of industry would a s s is t  in 
assu ring  th a t m ore of the  technical jobs  a re  done by A laskans. For exam ple, in addition 
to van drivers, c a s t  drivers, s te a k  b e d s , an d  g en e ra to r trucks, th e re  a re  a lso  se t 
d re s s e rs , grips, s e t  electricians, production crew s, construction crew s, an d  special 
e ffec ts  team s, to n am e  a  few. I am  currently working with our Training T rust director 
and  industry rep re sen ta tiv es  to focus our program  specifically tow ard so m e  of the film 
industry n e e d s , and I am  su re  o thers  a re  a s  well. W orking to g e th e r to a s s u re  a  well- 
rounded  training program  will go far in a ssu rin g  tha t A laskan w orkers with new  skills will 
b e  working in th is new  and  exciting industry in our state .

In sum m ary , w e a sk  for the  support of you and  your com m ittee m em bers  in p a s s a g e  of 
HB 67. This legislation is an excellen t exam ple  of an  incentive program  that has 
in c reased  th e  num ber of A laskan  jobs and  im proved our overall econom y in a  very brief 
period of tim e. Your approval of the  continuation can  only further im prove those  
nu m b ers  a n d  th e  ongoing growth of our s ta te .

S incerely,

GENERAL TEA M STERS LOCAL 959

Rick Boyles 
S ecre ta ry -T  rea su re r

c: R ep resen ta tiv e  Chris Tuck, via facsim ile to 907-465-3810 
B arbara  Huff T uckness, P residen t, T e a m ste rs  Local 959

via facsimile to 907-465-4589

Rep Herron HB 67.021411



Josh M cIn tyre  

4301 M acA lis te r D rive 

Anchorage , AK  99502 

im cintvre(5)m cc-cpa.com

February 10, 2011

The H onorab le  Representa tive  Bob Herron 

State Capito l, 411 

Juneau, AK  99801

Dear Representa tive  Herron:

I live in D istrict 28-N, in Anchorage. I am Ce rtified  Pub lic  Accoun tan t in A laska, and a graduate  

o f th e  U n ive rs ity  o f  A laska, Anchorage. I am  w rit ing  to  you in support o f House B ill N um ber 67.

S ince its in cep tion  in 2008 the  Film  Production  Tax Incentive program  has crea ted  jobs fo r 

A laskans and econom ic  oppo rtun it ie s  fo r A laska businesses sm all and large. Film  and te lev is ion  

pro jects o ffe r inva luab le  m arketing  and p rom o tion  fo r A laska tourism , p roducts and businesses. 

Con tinu ing  and extend ing  th is program  o ffe rs a c lear signal to  the  m u lti-b illion  d o lla r film  and 

te lev is ion  industry  th a t A laska is open fo r business.

F inancia l in cen tives have changed the  w ay film ing  decis ions are made. A laska faces aggressive 

and long estab lished  film  incen tives from  prov inc ia l and federa l governm ents in Canada. 45 

o th e r states cu rren tly  have program s o f som e type as they  understand the  e conom ic  benefits 

th a t th is  industry  can bring to  ou r businesses and com m un ities.

I support th e  extens ion  o f the  A laska Film  Production  Tax Incentive program  fo r ten  years w ith  

$100 m illion  ava ilab le  in incen tives during the  firs t five  years and $100 m illion  in in cen tives fo r 

the  fina l five  years. Senate Bill 23 w ill con tinue  the  econom ic d ive rs ifica tion  and econom ic 

deve lopm en t success o f th e  film  tax incen tives w h ile  also prov id ing a c lear signal th a t o ffe rs 

A laska businesses th e  oppo rtun ity  to  be tte r p lan fo r and cap ita lize  on A laska 's new est m u lt i­

m illion  do lla r industry.

S incere ly,

Josh M cIntyre



C j f io s t  V i s i o n

F eb ru ary  14, 2011

D ear C o m m ittee  M em b ers:

T h an k  you for allow ing m e  to  testify  to th e  m erits  of th e  A la sk a  Film P ro d u c tio n  
T ax  C red its.

T h e  m ain  re a s o n  w e  d e c id e d  to  b eg in  p ro ducing  film s in A lask a  w a s  fo r th e  tax  
cred its . T h e s e  co m p e titiv e  tax  in cen tiv es , c o u p led  with th e  e a s e  o f th e  p rog ram , 
w e re  dec id ing  fa c to rs  in o u r  d ec is io n  to finally film in A lask a . T h is  a lo n g  with th e  
recep tio n  a n d  hosp ita lity  of A la sk a n s  h a s  e n c o u ra g e d  u s  to  re tu rn  a n d  do  m ore.

W e recen tly  c o m p le te d  o u r first fe a tu re  film p roduction  titled “G h o s t Vision", 
s ta ring  Jo n  V oight, a n d  h a v e  ap p lied  to  th e  s ta te  film office for a n o th e r  fe a tu re  
film. If all g o e s  a s  e x p e c te d , w e p lan  to b eg in  p ro d u ctio n  in A n c h o ra g e  a n d  
su rro u n d in g  a r e a s  within a  m onth .

For A lask a  to  rem ain  com petitive , th e re  h a s  to b e  ce rta in ty  p ro v id ed  th ro u g h  
e x te n s io n  of th e  tax  c red its . W ith th e  c u rre n t d e a d lin e  e n d in g  in 2 0 1 3 , th e re  will 
b e  no  in fra s tru c tu re  in v es tm e n ts , w hich I fee l a re  n e c e s s a ry  to  s u s ta in  th e  local 
film industry. A lask a  m u st s e t  a  p ro g ram  in p lace  for th e  d e v e lo p m e n t of a  local 
w orkforce  a n d  b re a k  g ro u n d  on a  n ew  so u n d  s ta g e , in o rd e r  to  m e e t  th e  n e e d s  of 
th e  industry . E x ten d in g  th e  A lask a  Film P ro d u c tio n  T ax  C re d its  will allow  th e  
industry  to  p lan  fu tu re  p ro d u c tio n s , d e v e lo p  n e c e s s a ry  in fra s tru c tu re , e x p a n d  th e  
local w orkforce, a n d  diversify  A la sk a ’s  e c o n o m y .

P ro d u c e r
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» A la s k a  a ■ - ro u p  
fo rm s  in  1992,

■ .A laska’s
a r e  s ig n e d  in to  la

•  A la s k a  C r e w  T ra in in g  -  : 
a n  E d u c a tio n a l  n o n ­
p ro f i t  fo rm s  in  2 0 0 9 .

■ A C T  I o f f e r s ; -  b s p e c if  
tra in in g .

« I n s t ru c to r s  a re
i a t io n a l l? ax j e : . v :
a n d  r e c o g n iz e d .

a n d  o p e r a t e d .



2/17/2011

JP M P iiK

■ - l ie  "'

,,' : "''' {, - ' 5;

Attracts 
pro ject to 

A laska

■ _____
Local cast &.; m r  
crew  h ired

Vendor
services
bought

-T h e lc  . ■ e Race on Earth - Lock, Stock and Barrow

::

s ■

Alaska State

4



2/17/2011

D e a d l ie s t  C a tc h  s p e n t 1.7 m illion  sh o o tin g  S easo n  
6 in  A laska .

I c e  R o a d  T r u c k e r s  s p e n t 1 ,187,933 sh o o tin g  
S e a so n  3 in  A lask a  a n d  2.7 m illion  fo r S e a so n  4

D isc o v e ry  C h a n n e ls :  " G o ld  R u sh  A la sk a '

it 6.6 m illion
sh o o tin g  in  A laska.

“E v e r y b o d y  L o v e s  W h a le s ” s p e n t  an  e s tim a te d  30
m illion  s h o o tin g  in  A lask a  in  2010.

Sr-sica The Alaska f i lm  O ilx e  mui 4,0 \  2 /1  ■//■;. 1

■
ilS
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<A s o u n d  s ta g ela b o r  d e m a n d s

M o re  film  re n ta l e& ipypsftt'i'D ev e lo p  a  w o rk fo rc e  th a t c lim b s  th e  p ro d u c tio n  
n S p :  k e y  p o s itio n s  a n d  h ig h e r  e a rn in g s .

M ore  in fra s tru c tu re
E n c o u ra g e  m o re  tra in in g  o p p o rtu n itie s , 
e n tre p re n e u rs h ip  a n d  in fra s tru c tu re  grow th.

Trainees attending Production Bootcamp 101 classes a t Studio 76 in Anchorage, AK in 2 0 1 0  and  2011.

6
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W h o  w a s  h i r e d  o n -“ E v e r y b o d y  L o v e s  W h a l e s ”

5  office p .a .’s  
1 accoun ting  clerk
1 a rt dep t, coord inato r
2 a rt dep t, p .a .’s 

f i  s e t  p .a .’s
1 c a m e ra  opera to r 
5  c a s t  a s s is ta n ts  

* 2  casting  d irecto rs 
1 ex tras  w rangler
1 casting  intern
2 construction w orkers 
11 p a in te rs  §

p la s te re rs  
18 prop m ak ers  
4  utility a rt d ep t.

4 co stum ers
4 s e a m s tre s s ’
8 electricians
5 costum e a s s is ta n ts
1 m ake up artist
2 prop a ss is ta n ts  
1 s e t  lead m an
7 se t  d re sse rs  
1 se t decorating  p.a.
1 special f/x p u rch a se r  
1 studio te a c h e r  
1 transportation  captain  
28 drivers
1 2nd unit superv iso r 
1 picture c a r  provider

Steve 
"Everybody Loves

9
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CAMERA 

EDITING 

GRIP/ELECTRIC 

HAIR/MAKE-UP 

PRODUCING 

PRODUCTION DESIGN

W A R D R O B E

S T Y L I S T / C O S T U M E  D E S I G N  

W R I T I N G
fc e v e l 1 P r O d a c in g  C la s s  s c h e d u le d

Inst; uct:c<'. f r : m  an A m erican  Film:
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M i s s i o n
A lask an s  h ire d  in  e n try  lev e l p o sitio n s  ( M i

A la sk an s  e x c e llin g  a t o n  th e  jo b  tra in in g  

A la sk an s  m o v in g  u p  th e  la d d e r  to  h ig h e r  sk ille d  p o s itio n s.

'A la sk an  c re w  e a rn in g  in c re a s e d  w a g e s .

A n  e v e r  in c re a s in g  A lask an  crew  b a s e . • t,‘ '

P ro v id in g  in d iv id u a ls , b u s in e s s ’ a n d  c o rp o ra tio n s  a  b e t te r  u n d e rs ta n d in g  of 
■Row th e  m o v ie  b u s in e s s  w orks. b A A l  : J t ’

W0mm
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. k.  '

WSmmSkmrn msm.
I  went to college and received a Bachelor s from a n a tio n a lly  re c o g n iz e d  
ir,st,ln''on, tint the information in the production boot cam p and the insight 
o f the instructors provided m e with th e  logistical kn o w le d g e  n e ce ssa ry  for 
the role o f production assistant.

From  handling money, to understanding production vocabulary I walked 
ass ready try  my h a n d  at “making m ovies.’ Bob and

a  p a s s im  for making films but also making sure 
a n  filmmakers g e t the adequate training 

hum bled a n d  thankful for their Production 
done foi m y  t

&

-Watty Scott

:/£ ii'M;ii-'I

O N  T H E  

T R A I N I N G

il

Mamm

14
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L a b o r  U n io n s

a  G e n e r a l  P o p u la t io n s  R u r a l

G e n e r a l  P o p u la t io n s  A n c h o r a g e

C o m m u n i t y  O r g a n i z a t io n  M e m b e r s

A n c h o r a g e  S c h o o l  D is t r i c t s

■ S t a t e  G o v e r n m e n t  P r o g r a m s

15
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D i i s t m  A r d u s e r  -  W a s i l l a

■

f •' B te tt  B a k e r  :-A n c h 6 'ra g e

A n d re w J D k p e a h a  M a c L e a n -B a rro w  

»• MlirkWances -̂jGirdwood 

G r e g  N o r to n  -  A n c h o r a g e  

. K evift P h i l l ip s  -  A n c h o r a g e  

B o d ie  S pots- O r ro a n  - W a s i l la

sa M a rk  W o o d s  -  A n c h o r a g e

t ‘ Seiais Morris - Anchorage
ill I

Andrew Okpeaha Mcleans feature film "On the Ic e “ 
recently premiered a t Sundance film festival.

Sean Morris’ 2 ' '  festate "Rain B ringar'has  
screened a t  film festivals worldwide

Actor Brett Baker recently landed  a  lead  role 
working opposite Jon Voight in the feature Him .

a  g r o w i n g  i n d u s t r y

H i  ■'*
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'' y - , ALASKA CREW TRAINING, INC. ' ■ ' '2j
[WW / ' " -jH’ . j  „ :

P a s s a g e  o f  S B  2 3  a n d  H B  6 7  e x t e n d i n g  t h e  t a x  c r e d i t  i n c e n t i v e  .

p r o g r a m .  ■

H e l p  u s  m a r k e t  t o  f i l m  p r o d u c t i o n s  l o o k i n g  t o  b r i n g  t h e i r  

■; p r o j e c t s  t o  A l a s k a .
. ' ?. . ,  ■ | | J

[ S p r e a d  t h e  w o r d  t o  A l a s k a n s  a b o u t  t h e  o p p o r t u n i t y  t o  j o i n

- t h i s  n e w  a n d  e x c i t i n g  i n d u s t r y .
M ■

W o r k i n g  i n  p a r t n e r s h i p  w i t h  A l a s k a  C r e w  T r a i n i n g ,  I n c .  a n d  

o t h e r  r e c o g n i z e d  t r a i n i n g  p r o g r a m s  t o  c o n t i n u e  b u i i < l i l i g :

A l a s k a ’s  w o r k f o r c e .



V

2/17/2011

2 2



\

ro co

2/17/2011



S hortly  after the m ovie  “Everyone 
Loves W h ales” began filming in 
S ep tem ber ,  U p to w n  Blossoms, a 

p o p u la r  flower sh o p  in m id to w n  A n ­
chorage ,  had its own brush  with fame 
w h en  the set d e co ra to r  called to talk 
a bou t  flower needs  for various scenes 
in the movie.

“W h e n  we first m e t  h im  we were 
so r t  o f  nervous,  but really  h e ’s just  a 
pe rson  like you and  m e ,” shop  ow ner  
Carol  Trout says, a dd ing  that  h e r  busi 
ness was r e c o m m e n d e d  to the studio 
co o rd in a to rs .  “W h ere v e r  there was a 
need for flowers, we supplied th em .” 

Set in Cold  War era 1988, the film 
tells ifie true sturv of a small town news 
reporter  and a G re en p e a ce  vohmieer, 
p laced  bv 1 >rrw Burrvmore.  w ho  enlist

m i

the he lp  of rival superpowers to save 
th ree  g ray  w hales  t rapped  u n d e r  the 
ice o f  the Arctic Circle  as they m ade  
their way to Mexico for the winter. The  
national  m edia ,  env ironm en ta l  activ­
ists, a n d  the U ni ted  States and  Soviet 
U n ion  -  then in the middle o f  the Cold 
W ar  -  quickly descen d ed  on Barrow 
in an  effort to escort  the whales into 
o pen  water.

Trout says flower needs all had to be 
designed to reflect what was in stvle in 
the 1980s, and included centerpieces 
a n d  a r ran g e m e n ts  for various scenes 
in the film. Som e of the flower orders  
required  working with the production 
person responsible for props anv o f  the 
actors or actresses touched.

What il meant tor Uptow n Blossoms 
'■>»! • Ylaska Bu sin e ss Monthly •

was ab o u t  $4 ,000 in orders. A lthough  
T ro u t  says h e r  bu s in e ss  is fo r tu n a te  
to h ave  a  s teady  s tream  of cus tom ers  
y e a r - r o u n d ,  it was nice  to h a v e  the  
ex tra  bum p.

Alaska ’s  Ne w e s t  Industry
Since beginning to offer financial incen­
tives to studios that  decide  to film their 
m ovies in Alaska, as is the ease with 
"Everybody  Loves W hales,” the State's 
r e su r rec ted  Film Office  is o p t im is t i ­
cally w atch ing  what  is be ing  d u b b e d  
as A laska 's  newest industry. T h e  h o p e  
is the econom ic  developm ent initiative 
will attract projects  that m ean  millions 
of dollars in e co n o m ic  impact result­
ing front increased receipts lor  small 
arid large b u sinesses  a n d  local hire.
■■inii.m S>ij
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'• work m progress WALKING 
' vi  \  WITH DINOSAURS 3D. “
 ̂ .vt , • which v/iil be co-produced 

with BBC Earth 3nd shot in 
. Alaska beginning next year, J  
i  namecoaitesyofTwgreen Films I

which in  the  case o f  “E veryone  Loves 
W h ales ,” m e a n t  hir ing  3,000 Alaskans 
statewide, though  most were  h ired  in 
the A nchorage  area. O th e r  businesses 
th a t  s tand  to m easu rab ly  benefi t  a re  
airlines, hotels, freight handling  and  air 
cargo ,  a long  with sm alle r  en te rp r ises  
th a t  include  every th ing  from co u r ie r  
businesses to seamstresses.

A b o u t  30  p ro d u c t io n s  h a v e  b e en  
prequalif ied by  the State Film Office,  
m ean ing  studios have submitted appli­
cations, estimated budgets, distribution 
p lans and  script treatments for the p ro j­
ects. With $100 million available  and 
a m in im u m  spend ing  req u irem en t  o f  
$ 100,000. most projects qualify, includ 
ing films, documentaries ,  com m erc ia ls  
and video productions

>i=i »

A ccord ing  to the legislation beh ind  
the Alaska Film Production Incentive 
P rogram , up  to a 44 pe rcen t  transfer­
able  tax credit  is awarded  within weeks 
once  a rough-cut  of  the p roduction  is 
subm itted  and  an Alaska-licensed C PA 
has audited  the project. In addition to 
the 30 percent base rate, additional per­
cen tag es  a re  aw ard ed  for local hire,  
off-season p roduc tion  and fi lming in 
m ral  areas.

Although final num bers are still be­
ing tabulated to determine how much 
Alaska benefited from the recent p ro­
duction 's  use of local crew and services, 
after 10 weeks of watching those asso­
c iated with the project frequent local 
lesiaunuu.s. shops and  lintels, Alaskans 
a re  seeing the potential loniributiun '.  
•"i • \liislvu Bu sin e ss Ylnnihlv -

of  the industry,  especially  d u r in g  the 
off-season months .  “Everybody  Loves 
W hales” filmed for 12 ho u rs  a day, five 
days a week for almost th ree  months. 
(It takes abou t  one  day  to shoot  two to 
four minutes of  film.)

As the preferred hotel for 2 0 0  cast 
a n d  crew, the C a p ta in  C o o k  can n o t  
discuss its ag ree m e n t  with  Universal 
Pictures, though it has been  estimated 
the  p ro p e r ty  h a d  12,100 b e d  n igh ts  
booked  from Sep tem ber  to Decem ber ,  
which is historically a slow time after 
the peak visitor season. A dd  meals  and 
inciden ta l  ex p en ses ,  a lo n g  with  side 
trips that crew  took on their  days off, 
and  it is easv to see how  a film project 
can  quicklv c o n tr ib u te  to the  s ta te ’s 
econom ic developm ent.

E vergreen  F ilm s
“It’s been a  long time since there  was a 
new  industry in Alaska try ing  to build 
from the g round  up ,” said Kate Tesar, 
business dev e lo p m en t  d irec tor for Ev­
ergreen Films.

Everg reen ,  th o u g h  not assoc ia ted  
with "Everyone Loves W hales ,"  is one 
o f  the industry’s most watched  devel­
opm en ts .  T h e  A n c h o rag e -b ased  p r o ­
duc tion  c o m p a n y  co n tin u es  to m ake  
substantial inves tm ents  in Alaska and 
is positioning itself to take advantage  
o f  the growing industry.

It has s e v e ra l  p r o d u c t io n s  in the 
w orks ,  o n e  w hich  will l ikely be  the 
Kate Shtigak television series based on 
Alaska author D ana  S ta b en o w ’s m ys­
tery novels, including “A C old  Day for 
M urder ,” which won the Mystery Writ 
ers o f  Am erica’s E dgar  Award. O th e r  
titles that will be m ad e  into the series 
a re  “ W h is p e r  to the B lo o d ,” w hich  
m ad e  the New York l imes bestseller 
list, and “A Night Too D ark ,” which is 
the 17th in the series.

Based in A n c h o r a g e  w ith  offices 
in Los Angeles, Calif., Evergreen was 
fo u n d ed  by M ik e  Devlin  a n d  Pierre  
De Lespinois. Devlin has a c o m p u te r  
engineering background and Lespinois 
is an award-winning television and film 
director. Devlin fell in love with Alaska 
a n d  dec ided  to build  his A n c h o rag e  
Hillside film edit ing studio after selling 
his software company. The team  also 
has a vacht in Seward with ndapiutions 
that r a n  at onm m odate  f i lnmi" both mi 
and  iindei aa-i

DO



A n o t h e r  of E v e r g r e e n 's  b ig g es t  
m a r k e t  ad v an tag e s  is the c o m p a n y ’s j
state-of-the-art  digital and  3D studios, j
inc lud ing  3D  cam era  systems, g round- j
b re ak in g  LI D A R  scanning technology, !
p h o to - r e a l  3D C o m p u te r  G e n e ra te d  j
Im ag e ry  (CGI), and an  integrated 3 D  |
post-production workflow. T h e  technol- 1
ogy  a l lo w s  th em  to c rea te  a realistic 
por t raya l  o f  any location. This technol­
ogy will also be used in “Walking W ith 
D inosaurs ,” the Alaska-scripted an d  -  
p ro d u ced ,  live-action d inosaur  feature. 
T h a t  p roduc tion  will highlight p h o to ­
realistic 3 D  dinosaurs im m ersed  in real, 
live-action 3D environm ents .  This  will 
l aunch  in 2013 with 20th C en tu ry  Fox 
secu ring  the  distribution rights. Ever­
g reen  is par tne r ing  with BBC Earth  to 
p ro d u c e  the Slid mill ion feature film. 
D e v l in  says m o s t  of  the  live ac t io n  
for “W alk ing  with D in o sau rs” will be 
f i lmed in Alaska to take advan tage  of 
the  beautifu l  exteriors and  the Sta te ’s 
film incentives.  T h e  franchise  m odel  
o f  the  film m ea n s  a n e w  m o v ie  will 
be  p ro d u c e d  every two to three  years. 
Evergreen and BBC are also partnering  
on  the p ro d u c tio n  of the $2.5 mill ion 
feature  film "Africa 3 D .”

NANA Partnering
R e s p o n s ib l e  fo r  h e lp in g  c r e a te  the  
incen tive  legislation, Tesar says E ver­
g reen  is co m m itted  to develop ing  the 
industry  statewide so that m any  c o m ­
m u n i t i e s  benefi t  f rom  the e c o n o m ic  
boost.  To that end, it recently par tnered  
with N A N A  D e v e lo p m en t  C o rp . ,  an 
Alaska Native corporation based in A n ­
chorage,  w hich offers infrastructure and 
serv ices that will help  g row  the industrv 
and  e m p lo y  more Alaskans, including 
N A N A  shareholders.

“We are  th inking it will take 10 to 
I.) years  to build the industry in Alaska 
a n d  N A N A  has the s a m e  long-te rm  
vision,” Devlin says. "Together, the two 
o f  us are m aking  a mutual investment 
to build  the industrv -  we focus on  film, 
they focus on building the service in ­
d u s trv .  a n d  we will in v o lv e  th em  in 
everv production  w e’re do ing .”

Bv m ak in g  a financia l inves tm ent,  
N A N A  is about  a one-third  o w n er  and 
the c o m p a n y 's  pa r tne r  in films that are 
shot in the Arctic env iro n m en t ,  mean 
inn a i '  the p i e l e n e d  vriidui fm those 
xri vK.'N n uliei '.  I lie o . i r tn e ish ip  is

m

e xpec ted  to create  a lot o f  opportunity  
for sh a reh o ld e rs  -  w h e th e r  they  are 
h ired  to work on a film project,  or they 
simply benefit  from dividends resulting 
from this newest investment.

W h e n  E v e r g r e e n  a p p r o a c h e d  
N A N A  in 2009, it was looking for co r­
p o ra te  in v o lv e m en t  in specif ic high- 
budget films. N A N A  was less interested 
in b e in g  involved in specific films and 
m o re  likely to invest in the com p an y  
as a  whole, says Robin  Kornfield, vice 
p residen t  of com m unica t ion  and  m ar ­
ke ting  for N A N A  D ev e lo p m en t  C o r ­
poration. Although being involved in 
the film industry is not an area  NANA 
has experience  in, as it researched the 
opportunity' it quickly became apparent 
that m any  o f  the services it had  built 
up  over  the past 38 years are the same 
ones  required  in film produc tion ,  in ­
c lu d in g  rem o le  c a m p  services,  food 
serv ice ,  security, t r an sp o r ta t io n  and 
staffing services.

“ We a lready p rov ide  m an y  of the 
back-of the-house things that m ake  it 
poss ib le  for those  in the front to gel 
their work d o n e ,” Kornfield savs. “We 
re a l iz e d  it was a b e t t e r  fit th an  we 
thought when we first went in -  with just 
one phone  call the industrv can access 
all the film support services it needs .”

Although the idea of partnering with 
Evergreen m av seem like a big stretch 
in the business comm unity ,  Kornfield 
viv •. that, in lact. the board ot directors 
wax not i ompietelv iintainiliar with the 
benefits i if tin: film mdiisu v The  group 
m  • Vliiska B u sin e ss  Monthly

travels to Vancouver, British Columbia, 
Canada, regularly for business associ­
ated with Red  D og Mine and is used 
to see ing  film c rew s  sh o o t in g  in the 
middle of  the street. “T he  prospect  of 
doing som eth ing  in Anchorage  was not 
foreign to th em  at all,” Kornfield says.

O n e  big d raw  for N A N A  was that the 
film industry offers m ore  opportunities 
in areas younger  shareholders  will be 
interested in such as com puter  graphics.

A lthough  act ing  is an obvious  o p ­
portunity  for sha reho lders ,  Kornfield 
savs, the greater opportunity is for them 
to be involved in the service industries, 
which is the b ack b o n e  of the co rp o ra ­
t ion’s success. A lthough  the p a r tn e r ­
ship will evolve o v e r  time, Kornfield 
savs NANA will do  w hatever  it takes 
to make film support  servit os available, 
and at the sam e  t ime will offer these 
sam e services to o ther  film production 
com panies that co m e  to Alaska.

" E v e r v  t im e  a s h a r e h o l d e r  ge ts  
a pavchec.k - t h a t ’s part o f  what  we 
d o .” Kornfield savs, a d d in g  that part 
of N A N A ’s p lan  is to even tual ly  d e ­
velop a line of services specific to the 
film industrv that shareholders  can be 
trained in.

Partnerships like the NAN’A-Ever 
g reen  one  e m b o d v  the  in tent  of  the 
orig inal  in cen t iv e  legislation, which 
was designed to develop  new business 
opportunities in Alaska bv pairing the 
supplv with the  dem and.  From there, 
le-ar savs. the |o lo  and <in the a>li ti.iin 

I l i a  t i l l  \ l , o L iO s  u  i l l  f o i l o u  _J



adn.com | We're ready for our close-up, Mr. DeMille Page 1 of 2

adn.com Print Page 1 \ Close Window i

A n chorage  Daily N ew s

W e're  read y  for o u r  c lose-up,  Mr. DeMille
C O M PA SS : O th e r  p o in t s  o f  v ie w

By SUSAN BELL 

(01/05/11 1 9 :0 8 :0 4 )

A laska's film industry has received much notice lately thanks to two feature films that have 
recently finished production here. A laskans love watching as Hollywood discovers our state. We 
love the econom ic impact, too -- including jobs, spending on hotel rooms, rental cars and other 
goods and services - that comes when hundreds of people become our neighbors, if only for a short 
time,

Through the leadership of Sen. Johnny Ellis, the concurrence of the Alaska Leg islature, and the 
support of Gov. Parnell, the state 's recently implemented film industry tax credit has been 
instrumental in spurring the growth of this new econom ic sector. The film industry has the potential 
to provide d iversity and meaningful contributions to the state's economy. When the film  tax 
incentive bill was passed in 2008, the law provided a base credit of 30 percent to com panies that 
film in A laska and spend at least $100,000 during a 24-month period. Additional cred it could be 
earned for wages paid to A laskans, as well as for productions made in rural areas or shot between 
Oct. 1 and March 30.

Tax credits have been a standard part of econom ic development strategy for years, as they 
stim ulate additional investm ent and bring new businesses into the marketplace. A laska offers 
sim ilar incentives for m ineral exploration, certain types of oil and gas production, and value-added 
salmon product development.

In the case of the film industry, attracting Hollywood north will help the state accom plish several 
outcomes:

• Encouraging and protecting a new industry in Alaska;

• Enhancing the econom ic v iab ility of film projects attracted to Alaska;

• Boosting A laska businesses and creating jobs for Alaskans; and

• Increasing interest in A laska tourism from Outside audiences who are inspired to v isit after 
watching movies filmed here.

From a com petitive standpoint, it is important that we continue to build the physical infrastructure 
and human capital necessary to host m ajor motion pictures and television programm ing. Growing 
this industry to the point that it is self-sustain ing may take years to come to full fruition. But look 
what has already happened in the 30 months since the tax incentive was implemented:

• Two A laska children are lead actors in two m ajor feature films that will be released in 2012;

• Dozens of other A laskans have earned speaking roles;

• Hundreds have signed on as extras, crew members, or both;

http://www.adn.com/201 l/01/05/v-printer/l633997/were-ready-for-our-close-up-mr.html 1/12/2011
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• Private industry is planning for a soundstage, a fundamental piece of infrastructure that will make 
A laska more attractive to production companies;

• Films made by A laskans are being screened at the prestigious Sundance Film Festival;

• A laska 's own film  festival is growing rapidly;

• Film  production management com panies are starting to develop;

• A laska cinem atographers are working side by side with Hollywood's best directors of 
photography; and

• A laska producers are busy working on films large and small.

W hat's next? We need to work hard to attract more productions and create paths of opportunity for 
A laskans. The Departm ent of Commerce, Community and Econom ic Development, which houses 
the A laska Film Office, needs to ensure that a trained workforce is ready for action. We are working 
to develop job-tra in ing programs for as many A laskans as possible, in conjunction with the private 
sector, other state agencies and the university system.

These aren 't going to be overnight, "just add water" accomplishments. We're nurturing this 
industry with plans for it to develop and contribute to Gov. Parnell's vision for a legacy economy 
that provides opportunity for this generation and beyond. It is time. For years we have watched as 
o ther locations, pretending to be A laska, stood in our spotlight and reaped the benefits of jobs, 
spending and invaluable promotional exposure. No more. A laska is ready for its close-up.

Susan Bell is the com m issioner of the state Department of Commerce, Community and Economic 
Developm ent. Information about the state's film industry tax credits can be found at
w w w . f i l m . a l a s k a . g o v / i n c e n t i v e - p r o q r a m . h t m .
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Ligh ts, cam era, Alaska! Tax credit could draw $100M

By A ndrew  Jen sen
Alaska Journal of Commerce

R e a l i t y  t e le v is io n  s t r u c k  g o ld  in  A la s k a  lo n g  a g o ,  
b u t  a  p a c k a g e  o f  f i lm  t a x  c r e d i t s  p a s s e d  in  2 0 0 8  
h a s  t h e  s t a t e  r e a d y  t o  t a k e  i t s  a c t  t o  t h e  b ig  
s c r e e n .

T w o  H o l ly w o o d  f i lm s  —  " B e y o n d "  s t a r r in g  J o n  
V o ig t  a n d  " E v e r y b o d y  L o v e s  W h a le s "  s t a r r in g  
D r e w  B a r r y m o r e  —  w r a p p e d  in  2 0 1 0 .  A n  
in d e p e n d e n t  f i lm  s h o t  in  B a r r o w  —  " O n  th e  Ic e "
—  b y  lo c a l d i r e c t o r  A n d r e w  M a c L e a n  c o m p e te d  
a t  t h e  p r e s t ig io u s  S u n d a n c e  F i lm  F e s t iv a l t h is  
J a n u a r y .

" E v e r y b o d y  L o v e s  W h a le s "  h a s  n o t  y e t  
s u b m i t t e d  its  f in a l  a p p l ic a t io n  f o r  t h e  t a x  c r e d i t ,  
w h ic h  w i l l  r e v e a l h o w  m u c h  t h e  p r o d u c t io n  
s p e n t  in  A la s k a  w h i le  s h o o t in g  in  S e w a r d ,
A n c h o r a g e ,  B a r r o w  a n d  F o r t  R ic h a r d s o n .  T h e  
m o v ie  h a d  a r e p o r te d  $ 3 0  m i l l io n  b u d g e t  a n d  
t h e  p r o d u c t io n  w a s  o n e  o f  t h e  f i r s t  t o  a p p ly  f o r  
t h e  A la s k a  f i lm  c r e d i t  in  M a y  2 0 0 9 .

C o m p le te d  p r o je c t s  ( $ 1 4 . 9  m i l l i o n )  a n d  p r e - a p p r o v e d  p r o je c t s  ( $ 8 8  m i l l i o n )  p u s h  th e  
p o t e n t ia l  s p e n d in g  in  A la s k a  t o  m o r e  t h a n  $ 1 0 0  m i l l io n .

" B e y o n d , "  w h ic h  h a d  a r e p o r te d  b u d g e t  o f  $ 1 0  m i l l io n ,  s p e n t  $ 6 .6  m i l l io n  f i lm in g  in  
A n c h o r a g e  la s t  fa l l  a n d  r e c e iv e d  a t a x  c r e d i t  o f  $ 2 . 1 4  m i l l i o n ,  t h e  la r g e s t  t o  d a te .  T h e  t a x  
c r e d i t s ,  w h ic h  h a v e  a v e r a g e d  a b o u t  3 2  p e r c e n t  o f  t o t a l  A la s k a  s p e n d in g ,  a r e  is s u e d  b a s e d  
o n  h o w  a n d  w h e r e  c o m p a n ie s  w o r k .

T h e  b a s e  c r e d i t  is  3 0  p e r c e n t  o f  A la s k a  e x p e n d i t u r e s ,  w i t h  a t o t a l  in c e n t iv e  o f  4 4  p e r c e n t  
a v a i la b le  w i t h  a 1 0  p e r c e n t  A la s k a  h ir e  c r e d i t ,  2  p e r c e n t  s e a s o n a l c r e d i t  f o r  s h o o t in g  
b e tw e e n  O c to b e r  a n d  M a rc h ,  a n d  a n o th e r  2  p e r c e n t  f o r  s h o o t in g  in  r u r a l  A la s k a .  T h e  c r e d i t s  
a r e  t r a n s f e r r a b le ,  w h ic h  m e a n s  p r o d u c t io n  c o m p a n ie s  c a n  s e l l  t h e  c r e d i t s  to  A la s k a  
c o m p a n ie s  f o r  r e d u c t io n s  in  t h e i r  s t a t e  c o r p o r a te  in c o m e  ta x e s .

T h e  T w e to  fa m ily  ( fro m  le ft), A y la , A r ie l,
J im  a n d  F e rn o  a re  fe a tu re d  in th e  re a lity  T V  
sh o w , "F ly in g  W ild  A la s k a ,"  a s e r ie s  on  th e  
D is c o v e ry  C h a n n e l a b o u t B u s h  p ilo ts . It is 
o n e  o f  d o z e n s  o f  p ro d u c tio n s  film e d  in 
A la s k a , m a n y  o f  w h ic h  a re  ta k in g  a d v a n ta g e  
o f  th e  s ta te 's  ta x  in c e n tiv e , ap Photo/Discovery 
Channel



A la s k a  h a s  n o  s t a t e  s a le s  o r  in c o m e  ta x ,  s o  t h e  c r e d i t s  w i l l  e x c e e d  a c o m p a n y 's  ta x  
l ia b i l i t ie s .  A c c o r d in g  t o  t h e  s t a t e  F ilm  O ff ic e  w e b s i t e ,  t h e  c r e d i t s  c a n  fe t c h  8 0  p e r c e n t  t o  9 0  
p e r c e n t  o f  t h e i r  v a lu e  a n d  p r o v id e  a n  a d d i t io n a l  c a s h  s t r e a m  f o r  p r o d u c t io n  c o m p a n ie s .

T h e  la r g e s t  c r e d i t  b y  p e r c e n ta g e  is s u e d  to  d a te  w a s  3 7 . 6 7  p e r c e n t  t o  t h e  p r o d u c t io n  o f  
" D is a s te r  o n  K 2 "  c o m p le te d  in  2 0 0 9 .  T h e  d o c u m e n t a r y ,  w h ic h  d id  s o m e  s h o o t in g  in  N e p a l,  
t o o k  a d v a n ta g e  o f  A la s k a 's  s c e n e r y  t o  r e c r e a te  t h e  2 0 0 8  e x p e d i t io n  t h a t  l e f t  1 1  o f  15  
c l im b e r s  d e a d .

S in c e  t h e  in t r o d u c t io n  o f  t h e  c r e d i t s ,  1 5  p r o d u c t io n s  h a v e  w r a p p e d  a f t e r  s p e n d in g  $ 1 4 .9  
m i l l io n  in  A la s k a .  T a x  c r e d i t s  h a v e  t o ta le d  $ 4 .9  m i l l io n  t o  d a te .

T h e r e  a re  n o w  2 9  a c t iv e  p r o je c t s  p r e - a p p r o v e d  f o r  t h e  c r e d i t ,  in c lu d in g  " E v e r y b o d y  L o v e s  
W h a le s , "  w i t h  t o t a l  p ro p o s e d  A la s k a  s p e n d in g  o f  a b o u t  $ 8 8  m i l l io n  a n d  $ 2 9 .4  m i l l io n  in  
p o te n t ia l  t a x  c r e d i t s .

A la s k a  F ilm  O f f ic e  d i r e c t o r  D a v e  W o r r e l l  c a u t io n e d  t h a t  i t  is  u n l ik e ly  a l l  $ 8 8  m i l l io n  a c tu a l ly  
w i l l  b e  s p e n t ,  b u t  i t  in d ic a te s  t h e  g r o w in g  in t e r e s t  in  A la s k a 's  f i lm  in c e n t iv e  p r o g r a m .

" A s  w e  s e e  s o m e  p r o d u c t io n s  h a p p e n in g ,  p a r t i c u la r ly  f e a t u r e  f i lm s ,  i t  k in d  o f  fe e d s  o f f  o f  
t h a t , "  W o r r e l l  s a id .  " P e o p le  a re  a l i t t l e  h e s i t a n t  to  b e  t h e  f i r s t  o n  t h e  b lo c k .  N o w  w e 'v e  s e e n  
a  c o u p le  f e a t u r e  f i lm s  c o m e  in  a n d  b e  s u c c e s s fu l h e r e ,  I  t h i n k  t h e  w o r d  w i l l  g e t  o u t  t h a t ,  y e s  
y o u  c a n  m a k e  a m o v ie  in  A la s k a . "

W o r r e l l  w a s  p a r t i c u la r ly  e x c i t e d  a b o u t  "O n  t h e  I c e , "  w h ic h  w a s  s h o t  o n  a b u d g e t  o f  
$ 5 2 4 , 6 2 8  a n d  e a rn e d  a c r e d i t  o f  $ 1 7 1 ,1 4 5 .  M a c L e a n  is  a n a t iv e  o f  B a r r o w  w h o  a t t e n d e d  f i lm  
s c h o o l in  N e w  Y o r k  a n d  s h o t  h is  s e n io r  p r o je c t  " s h o r t "  in  h is  h o m e to w n .

T h e  s h o r t  a ls o  q u a l i f ie d  f o r  S u n d a n c e ,  a n d  M a c L e a n  w a s  e n c o u r a g e d  t o  s h o o t  i t  a s  a f u l l -  
le n g th  f e a t u r e .

" T h a t 's  e x a c t ly  w h a t  w e  w a n t  to  s e e , "  W o r r e l l  s a id .  "W e  w a n t  to  s e e  A la s k a n s  t e l l in g  
A la s k a n s ' s t o r y . "

W i t h  4 3  s t a t e s  ( in c lu d in g  A la s k a )  a n d  e v e r y  C a n a d ia n  p r o v in c e  h a v in g  s o m e  k in d  o f  f i lm  
in c e n t iv e s ,  W o r r e l l  s a id  i t  w a s  " c r i t i c a l "  f o r  t h e  L e g is la tu r e  t o  p a s s  t h e  c r e d i t s .

" W i t h  t h e  g lo b a l  e c o n o m y  th e  w a y  i t  is  r ig h t  n o w ,  f i lm s  a r e  h a v in g  a h a rd  t im e  g e t t in g  a 
g r e e n  l i g h t , "  h e  s a id .  " I t ' s  a n  in d is p e n s ib le  p a r t  o f  t h e  b u s in e s s  n o w .  I f  A la s k a  is  g o in g  t o  be  
c o m p e t i t iv e ,  w e  h a v e  t o  h a v e  s o m e  k in d  o f  in c e n t iv e . "

A la s k a  h a s  w o r k  d o  to ,  t h o u g h ,  in  h a v in g  s u f f ic ie n t  n u m b e r s  o f  q u a l i f ie d  c re w  a n d  m o v ie  
in f r a s t r u c t u r e  i f  i t  w a n t s  t o  a t t r a c t  a d d i t io n a l  b ig  b u d g e t  s t u d io  f i lm s .  A  v a r ie t y  o f  t a c k s  a re  
b e in g  p u r s u e d  f r o m  t h e  D e p a r t m e n t  o f  L a b o r  a n d  W o r k fo r c e  D e v e lo p m e n t ,  t o  t h e  U n iv e r s i t y  
o f  A la s k a  s y s te m ,  t h e  n o n p r o f i t  A la s k a  C re w  T r a in in g  In c .  a n d  t h e  r e c e n t  p a r t n e r s h ip  
b e tw e e n  N A N A  C o rp .  a n d  E v e r g re e n  F ilm s .

B e in g  a b le  t o  s h o o t  in d o o r s  is  a n o th e r  n e e d ,  W o r r e l l  s a id .

" R ig h t  n o w  w e  h a v e  t o  r e ly  o n  w h a t  A la s k a  h a s  a lw a y s  r e l ie d  o n ,  o u r  a m a z in g  lo c a t io n s , "  h e  
s a id .  " T h a t  r i g h t  n o w  is  t h e  h u g e  d r a w  f o r  u s . B u t  f i lm m a k e r s  n e e d  s o m e th in g  to  k e e p  t h e i r



c r e w  b u s y  o n  r a in y  d a y s .  H a v in g  s o u n d  s ta g e s  w h e r e  t h e y  c a n  d o  in t e r io r s  w i l l  b e  a b ig  h e lp  
f o r  t h e  in d u s t r y .  W e  r e c o g n iz e  t h is  is  s o m e t h in g  t h a t  h a s  t o  p e n c i l  in ,  s o  i t 's  a l i t t le  b i t  o f  
b u i ld in g  s lo w ly .  W e  t h in k  t h e r e 's  in t e r e s t  a n d  a m a r k e t  f o r  A la s k a ,  b u t  a  b u s in e s s  c a s e  h a s  
to  b e  m a d e  t o  b u i ld  t h e  in f r a s t r u c t u r e . "

T h e  in c e n t iv e  h a s  b e n e f i t t e d  t h e  w id e  a r r a y  o f  r e a l i t y  s h o w s  t h a t  w e r e  a l r e a d y  h o m e  in  
A la s k a  s u c h  a s  " D e a d l ie s t  C a tc h "  a n d  " I c e  R o a d  T r u c k e r s . "

I n  i t s  s ix t h  s e a s o n ,  " D e a d l ie s t  C a tc h "  s p e n t  $ 1 .7 5  m i l l io n  in  A la s k a  a n d  r e c e iv e d  a  $ 5 8 4 , 5 6 2  
c r e d i t .  T h e  t h i r d  a n d  f o u r t h  s e a s o n s  o f  " I c e  R o a d  T r u c k e r s "  w r a p p e d  in  2 0 1 0  w i t h  a t o t a l  
A la s k a  s p e n d  o f  $ 3 . 9  m i l l io n  a n d  a c r e d i t  o f  $ 1 .3  m i l l io n .

A  s le w  o f  n e w  r e a l i t y  p r o g r a m s  a ls o  h i t  t h e  a i r  in  2 0 1 0  a n d  2 0 1 1 ,  in c lu d in g  "A la s k a  S ta te  
T r o o p e r s , "  " G o ld  R u s h :  A la s k a , "  " F ly in g  A la s k a  W i ld "  a n d  " S a r a h  P a lin 's  A la s k a . "  O th e r  
s h o w s  s u c h  a s  " A x  M e n , "  "M a n  v s .  W i ld "  a n d  " T o p  G e a r "  d r o p p e d  in  t o  f i lm  e p is o d e s .

D e a d l ie s t  C a tc h ,  n o w  f i lm in g  i t s  s e v e n th  s e a s o n ,  h a s  b e e n  a r a t in g s  g ia n t  f o r  D is c o v e r y  
C h a n n e l .  I t  r a n k e d  N o . 1 in  t h e  c o v e te d  2 5 - 5 4  d e m o g r a p h ic  f o r  1 4  s t r a ig h t  w e e k s  o n  c a b le  
la s t  s e a s o n ,  d r a w in g  a  r e c o r d  a v e r a g e  o f  5 .4  m i l l io n  v ie w e r s  a n d  8 .5  m i l l io n  f o r  t h e  f in a l  
e p is o d e  t h a t  r e c o u n te d  t h e  u n t im e ly  d e a th  o f  C o r n e l ia  M a r ie  C a p t .  P h il H a r r is .

I c e  R o a d  T r u c k e r s  h a s  s te a d i ly  d r a w n  m o r e  t h a n  3  m i l l io n  v ie w e r s ;  G o ld  R u s h :  A la s k a  
a t t r a c t e d  3 .7  m i l l i o n  v ie w e r s  f o r  i t s  J a n . 7  p r e m ie r  e p is o d e ;  A la s k a  S ta te  T r o o p e r s  p u l le d  6 .2  
m i l l i o n  t o t a l  v ie w e r s  f o r  t h e  d e b u t  o f  i t s  s e c o n d  s e a s o n .

T h e  s t a t e  t o u r is m  o f f ic e  is  t r y in g  t o  c a p i t a l iz e  o n  t h e  A la s k a  f a s c in a t io n  w i t h  n e w  p r o m o s  
r u n n in g  d u r in g  t h e  s h o w s ,  a n d  W o r r e l l  n o te d  t h e  b o o m  to  N e w  Z e a la n d  t o u r is m  a f t e r  t h e  
" L o r d  o f  t h e  R in g s "  w a s  f i lm e d  th e r e .

" H a v in g  A la s k a  v is ib le  o n  t h e  b ig  s c r e e n  a n d  s m a l l  s c r e e n ,  i t  r e m in d s  p e o p le ,  ' t h a t 's  
s o m e p la c e  I ' v e  a lw a y s  w a n te d  t o  g o , " '  W o r r e l l  s a id .  " M a y b e  t h e  c o n s t a n t  p re s e n c e  o f  A la s k a  
w i l l  s p u r  t h a t  l i t t l e  e x t r a  a n d  'O K , t h is  is  t h e  y e a r  I 'm  g o in g  t o  g o . '"

A n d r e w  J e n s e n  c a n  b e  re a c h e d  a t

a n d r e w . je n s e n @ a la s k a jo u r n a l . c o m .
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Promoters see bright future for Alaska in movie business
NEW VANCOUVER? Boosters want to build $ 1  billion movie industry.
B y  K Y L E  H O P K IN S  
k h o p k in s @ a d n .c o m

( 0 9 /1 4 /1 0  1 5 :5 3 :0 4 )

A n o t h e r  m a jo r  m o v ie  is  e x p e c te d  t o  b e g in  f i lm in g  in  A la s k a  e a r ly  n e x t  y e a r ,  a  lo c a l f i lm  in s id e r  to ld  
A n c h o r a g e  b u s in e s s  p e o p le  o n  M o n d a y .

T h e  f i lm m a k e r s  a r e  t a lk in g  to  a c to r s  V ig g o  M o r te n s e n  ( " T h e  L o rd  o f  t h e  R in g s " ) ,  L ia m  N e e s o n  
( " T a k e n " )  a n d  O s c a r  w in n e r  J e f f  B r id g e s  ( " C r a z y  H e a r t " )  a b o u t  p la y in g  t h e  le a d  r o le ,  s a id  C a ro ly n  
K . R o b in s o n ,  e x e c u t iv e  p r o d u c e r  f o r  S p e n a r d - b a s e d  S p r o c k e tH e a d s  L L C .

P r e p r o d u c t io n  f o r  th e  f i lm  c o u ld  b e g in  a s  e a r ly  a s  th is  f a l l ,  s h e  s a id .

M e a n t im e ,  N A N A  D e v e lo p m e n t  C o rp .  a n n o u n c e d  M o n d a y  t h a t  t h e  c o m p a n y  r e c e n t ly  b o u g h t  a  3 3  
p e r c e n t  s ta k e  in  a lo c a l f i lm  p r o d u c t io n  s tu d io ,  E v e r g re e n  F i lm s  I n c . T h e  c o m p a n y  is  s p e n d in g  
" s e v e r a l  m i l l io n  d o l la r s "  o n  t h e  d e a l ,  P r e s id e n t  H e lv i  S a n d v ik  s a id .

T h e  a n n o u n c e m e n ts  c a m e  a s  lo c a l f i lm  b o o s te r s  o n  M o n d a y  p it c h e d  A n c h o r a g e  b u s in e s s  le a d e rs  
t h e i r  g o a l  o f  t u r n in g  t h e  c i t y  in t o  t h e  n e w  V a n c o u v e r  b y  b u i ld in g  a $ 1  b i l l io n  A la s k a  f i lm  in d u s t r y  
o v e r  t h e  n e x t  d e c a d e .

" W h e n  y o u  g e t  a m a jo r  c o r p o r a t io n  l ik e  N A N A  s a y in g  t h e y 'r e  g o in g  t o  h e lp  p a r t ic ip a t e  . . .  t h a t 's  a 
b ig  v o t e  o f  c o n f id e n c e , "  s a id  E v e r g r e e n  F ilm s  c h ie f  e x e c u t iv e  M ik e  D e v l in .  A m o n g  o t h e r  v e n tu r e s ,  
h is  s t u d io  h a s  b e e n  d e v e lo p in g  t h e  p o p u la r  D a n a  S ta b e n o w  m y s t e r y  n o v e ls  in to  a s e r ie s  t h a t 's  s e t  
t o  b e  s h o t  in  A la s k a .

T h e  f i r s t  m o d e r n ,  m a jo r  m o v ie  t o  b e  f i lm e d  e n t i r e ly  in  th e  s t a t e  — " E v e r y b o d y  L o v e s  W h a le s ,"  
s t a r r in g  D r e w  B a r r y m o r e  a n d  n o w  T e d  D a n s o n  - -  b e g in s  f i lm in g  T h u r s d a y  in  A n c h o r a g e .

" W e 'r e  j u s t  s h o o t in g ,  I  t h in k  s o m e  in t e r io r s  t h a t  d o n 't  in v o lv e  a n y  o f  o u r  m a in  a c to r s , "  s a id  D a v id  
L in c k ,  a  s p o k e s m a n  f o r  t h e  f i lm .

T h e  f i lm  c r e w s  w i l l  b e  w o r k in g  T h u r s d a y s  t h r o u g h  M o n d a y s  th is  f a l l ,  a l lo w in g  th e  c r e w s  t o  s h o o t  in  
lo c a l b u i ld in g s ,  s u c h  a s  s c h o o ls ,  o n  w e e k e n d s .

F o r  d e c a d e s ,  m o v ie s  a b o u t  A la s k a  h a v e  a lm o s t  a lw a y s  b e e n  f i lm e d  s o m e w h e r e  e ls e .  M o v ie m a k e rs  
c r e d i t  t h e  s t a t e 's  n e w  t a x  in c e n t iv e  p r o g r a m  — w h ic h  a l lo w s  t h e m  to  r e c o u p  a s  m u c h  a s  4 4  p e r c e n t  
o f  t h e i r  c o s ts  — w i t h  lu r in g  n e w  p r o d u c t io n s .

I n  o t h e r  w o r d s ,  A la s k a  e s s e n t ia l ly  s u b s id iz e s  its  f le d g in g  f i lm  in d u s t r y  b y  a l lo w in g  c o m p a n ie s  t h a t  
b u y  t h e  c r e d i t s  to  s a v e  o n  t a x e s  t h a t  t h e y  w o u ld  o th e r w is e  p a y  t o  t h e  s ta te .

P r o d u c t io n s  t h a t  h ir e  A la s k a n s ,  s h o o t  in  r e m o te  lo c a t io n s  o r  f i lm  d u r in g  t h e  o f f - s e a s o n  a re  e l ig ib le  
t o  s a v e  m o r e  m o n e y .  T h e  id e a  is  to  la u n c h  a n e w  in d u s t r y  in  a s t a t e  t h a t  le a n s  o n  f la g g in g  o il  
p r o d u c t io n  to  c r e a te  jo b s  a n d  p a y  b i l ls .
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" I t ' s  a r e n e w a b le  r e s o u r c e , "  s a id  N A N A  D e v e lo p m e n t 's  S a n d v ik .

N A N A  is  t h e  b u s in e s s  a r m  o f  K o t z e b u e - b a s e d  N A N A  R e g io n a l  C o r p . ,  t h e  A la s k a  N a t iv e  r e g io n a l  
c o r p o r a t io n  f o r  N o r th w e s t  A la s k a .  A  p a r t n e r  in  t h e  R e d  D o g  M in e ,  t h e  c o m p a n y  a l r e a d y  p r o v id e s  
c a t e r in g ,  s e c u r i t y  a n d  o t h e r  s e r v ic e s  f o r  t h e  o il  in d u s t r y .  N o w  e x e c u t iv e s  h o p e  i t  c a n  d o  t h e  s a m e  
f o r  f i lm m a k e r s .

'HOLLYWOOD NORTH'

T h e  m o d e l f o r  g r o w th  in  A n c h o r a g e  is  V a n c o u v e r ,  a c i t y  n ic k n a m e d  " H o l ly w o o d  N o r th , "  w h e r e  
p r o d u c t io n  s p e n d in g  g e n e r a te d  $ 1 . 2  b i l l io n  in  2 0 0 8 .  T h a t  in c lu d e d  2 0 ,0 0 0  p r o d u c t io n  jo b s ,  p lu s  
t h o u s a n d s  m o r e  s u p p o r t  w o r k e r s  s u c h  a s  t a x i  d r iv e r s  a n d  b e a u t ic ia n s ,  D e v l in  s a id .

N e w  M e x ic o  a n d  L o u is ia n a  h a v e  a ls o  s u c c e e d e d  in  w o o in g  H o l ly w o o d  p r o d u c e r s  in  s e a rc h  o f  t a x  
b r e a k s  a n d  r e fu n d s .  O t h e r  s t a t e s  t r ie d  a n d  s tu m b le d .

I n  I o w a ,  f o r  e x a m p le ,  c o r r u p t io n  in  t h e  s t a t e  f i lm  o f f ic e  s a n k  t h a t  g o v e r n m e n t 's  e f f o r t  to  n u r t u r e  a 
f i lm  e c o n o m y ,  D e v l in  s a id .  O th e r s  fa i le d  t o  s to k e  e n t h u s ia s m  f o r  t h e  in d u s t r y .

W h a t  A n c h o r a g e  n e e d s  n o w  a r e  s o u n d s ta g e s ,  la r g e  b u i ld in g s  w h e r e  y o u  c a n  b u i ld  s e ts  a n d  f i lm  
r e g a r d le s s  o f  t h e  w e a th e r ,  h e  s a id .  E n t ic in g  s c r ip te d  t e le v is io n  s h o w s ,  w h ic h  a re  m o r e  e x p e n s iv e  
t h a n  r e a l i t y  T V  a n d  c a n  c o s t  m i l l io n s  p e r  e p is o d e  t o  p r o d u c e ,  is  a ls o  k e y .

S a n d v ik  s a id  t h e  c o m p a n y 's  e x e c u t iv e s  h a v e  s e e n  f i r s t - h a n d  t h e  r e s u l t s  o f  o t h e r  c i t ie s '  e f f o r t s  to  
c o u r t  t h e  in d u s t r y .

T h e y 'v e  w a i te d  o n  f i lm  c r e w s  b e fo r e  c r o s s in g  t h e  s t r e e t  in  V a n c o u v e r ,  w h e r e  N A N A  m e e ts  w i t h  th e  
C a n a d ia n  p a r tn e r s  in  t h e  R e d  D o g  M in e .

I n  F e b r u a r y ,  N A N A  o f f ic ia ls  v is i t e d  L o u is ia n a  to  t a lk  a b o u t  o f f s h o r e  o i l  a n d  g a s  d e v e lo p m e n t .  "W e  
h a d  t o  h a n g  o u t  in  t h e  r a in  w h i le  N ic o la s  C a g e  w a s  f i lm in g  a m o v ie , "  s h e  s a id .

THE BOTTOM LINE

R o b in s o n ,  t h e  S p r o c k e tH e a d s  c o - f o u n d e r ,  s a id  t h e  d i r e c t o r  o f  t h e  n e w e s t  A la s k a - b a s e d  m o v ie  a n d  
" h is  in t e r n a t io n a l  t e a m "  r e c e n t ly  t o u r e d  t h e  s ta te  s c o u t in g  lo c a t io n s  a n d  m e e t in g  A la s k a n s .  A m o n g  
t h e  s t o p s :  a s c o u t in g  v i s i t  t o  f o u r - t im e  I d i t a r o d  c h a m p io n  M a r t in  B u s e r 's  k e n n e l  in  B ig  L a k e ,  s h e  
s a id .

" T h e  f i lm  e x e c u t iv e  t o ld  m e  f l a t  o u t  t h a t  t h e y  d id  a m u l t i - c o u n t r y ,  m u l t i p le - s t a t e  c o m p a r is o n ,  
c a lc u la t in g  in  o u r  f i lm  in c e n t iv e  p r o g r a m , "  R o b in s o n  s a id .  " T h e  b o t t o m  l in e  s a id  s h o o t  in  A la s k a . "

R o b in s o n  - -  w h o  u r g e d  b u s in e s s  h o n c h o s  a t  t h e  A n c h o r a g e  C h a m b e r  o f  C o m m e r c e  lu n c h e o n  t o  
p ic t u r e  a n  in d u s t r y  b a s e d  o n  e x p o r t in g  f i lm  c a n is te r s  r a t h e r  th a n  o i l  b a r r e ls  — s a id  s h e  c a n 't  t a lk  
m u c h  a b o u t  t h e  m o v ie  y e t .

M o re  t h a n  3 0  p r o d u c t io n s  h a v e  p r e - q u a l i f ie d  f o r  t h e  A la s k a  t a x  c r e d i t ,  A la s k a  F ilm  O f f ic e  m a n a g e r  
D a v e  W o r r e l l  t o ld  th e  b u s in e s s  c r o w d .  A ll t o ld ,  t h e  e s t im a te d  b u d g e t  f o r  t h o s e  p r o je c t s  a m o u n ts  to  
m o r e  t h a n  $ 9 9  m i l l io n  in  s p e n d in g  in  A la s k a ,  h e  s a id .

B u t  W o r r e l l  c a u t io n e d  in  a n  e - m a i l  la s t  m o n t h  t h a t  s e v e r a l  p r o d u c t io n s  t h a t  p r e - q u a l i f ie d  m a y  n o t  
g e t  m a d e  — a n d ,  a s  a r e s u l t ,  w o n ' t  r e c e iv e  t a x  c r e d i t s .
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" W e  h a d  a f l u r r y  o f  f i lm s  in - s t a t e  f o r  p r e l im in a r y  s c o u t in g  o v e r  t h e  s u m m e r ,  b u t  i t 's  t o o  e a r ly  to  
k n o w  w h ic h  o n e s  w i l l  r e c e iv e  t h e i r  g r e e n l ig h t  a n d  s t a r t  o n - t h e - g r o u n d  p r o d u c t io n , "  W o r r e l l  w r o te  in  
la te  A u g u s t .

N o t  a l l  f i lm  a n d  t e le v is io n  p r o d u c t io n s  a re  e l ig ib le  f o r  t a x  c r e d i t s ,  t h e  f i lm  o f f ic e  s a id .  C re w s  
s h o o t in g  p o l i t ic a l  a d s ,  n e w s  s t o r ie s  a n d  p o r n o g r a p h y  h a v e  t o  p a y  f u l l  p r ic e .

R e a d  T h e  V i l la g e ,  t h e  A D N 's  b lo g  a b o u t  r u r a l  A la s k a ,  a t  a d n . c o m / t h e v i l la g e . T w i t t e r  u p d a te s :  
t w i t t e r . c o m / a d n v i l l a q e . C a ll K y le  H o p k in s  a t  2 5 7 - 4 3 3 4 .

P r in t P a g e C lo s e  W in d o w
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Boosters hope Alaska will be "Hollywood Far North"
Sat Oct 02 19:0121 UTC 2010 
B y  Y e re th  R o s e n

A N C H O R A G E , A la s k a  (R e u te rs )  - O n  a c r is p  a u tu m n  d a y , a s  o ff ic e  w o rk e rs  w e n t a b o u t th e ir  b u s in e s s , 
o n e  o f  A n c h o ra g e 's  m a jo r  h o te ls  b e c a m e  th e  te m p o ra ry  h u b  o f  w h a t s ta te  le a d e rs  c o n s id e r  a p ro m is in g  
n e w  A la s k a  in d u s try .

T h e  lo w e r le v e l o f  th e  H o te l C a p ta in  C o o k  w a s  o c c u p ie d  by  a  H o lly w o o d  f ilm  c re w  th a t c o n v e rte d  ro o m s  
in to  m o v ie  se ts , m a k e u p  a n d  d re s s in g  a re a s  a n d  e q u ip m e n t-p a c k e d  w o rk  s ites .

In p ro g re s s  w a s  film in g  fo r  U n iv e rs a l F e a tu re s ' "E v e ry b o d y  L o v e s  W h a le s ,"  a m o v ie  s ta rr in g  D re w  
B a rry m o re  a n d  re c o u n tin g  a 1 988  re s c u e  m o u n te d  fo r  th re e  g ra y  w h a le s  tra p p e d  in  A rc t ic  ice.

In  a d e p a r tu re  fro m  p a s t h is to ry , th is  A la s k a -b a s e d  m o v ie  is b e in g  f ilm e d  on  lo c a tio n , ra th e r  th a n  in a 
m a k e -b e lie v e  A la s k a  s e t c o n s tru c te d  in B rit is h  C o lu m b ia  o r  e ls e w h e re .

A la s k a  o ff ic ia ls  h o p e  th is  a n d  o th e r  p ro je c ts  w ill h e lp  d iv e rs ify  th e  s ta te 's  e c o n o m y  fro m  its  p re c a r io u s  
d e p e n d e n c e  on  d w in d lin g  o il p ro d u c tio n .

"W e  w o u ld n 't  b e  'H o lly w o o d  N o r th .’ V a n c o u v e r  c la im s  tha t. W e ’d be  'H o lly w o o d  F a r  N o rth ," ' s a id  s ta te  
S e n a to r  J o h n n y  E llis , a n  A n c h o ra g e  D e m o c ra t a n d  s e lf-p ro fe s s e d  m o v ie  b u ff  w h o  a u th o re d  2 0 0 8  
le g is la tio n  th a t e s ta b lis h e d  a s p e c ia l ta x  c re d it fo r b ig  film  p ro je c ts  a nd  re v iv e d  a s ta te  f ilm  o ffic e  th a t had 
b e e n  e lim in a te d  d u rin g  a p a s t a u s te r ity  push .

E llis ' m e a s u re  e n tit le s  f ilm  c o m p a n ie s  s p e n d in g  $ 1 0 0 ,0 0 0  o r m o re  in A la s k a  to  tra n s fe ra b le  c re d its  o f  30 
p e rc e n t o f th o s e  co s ts , p lu s  10 p e rc e n t o f  m o n e y  s p e n t h ir in g  A la s k a n s . E x tra  c re d its  a re  g ive n  fo r  
e x p e n d itu re s  in ru ra l a re a s  o r o u ts id e  o f  th e  s u m m e r  to u r is t s e a s o n .

F ilm  c o m p a n ie s  in  th e  p a s t h a v e  la rg e ly  a v o id e d  A la s k a , c it in g  th e  s ta te 's  h ig h  co s ts , re m o te n e s s  an d  
o v e ra ll in c o n v e n ie n c e .

B u t th e  ta x  in c e n tiv e  h a s  m a d e  a d if fe re n c e , sa id  D a v id  L in ck , u n it p u b lic is t fo r  "E v e ry b o d y  L o ve s  
W h a le s ,"  a p ro je c t  E llis  re fe rs  to  as  "N o rth e rn  E x p o s u re  M e e ts  F re e  W illy ."

" I t 's  d o lla rs  a n d  c e n ts ,"  L in c k  sa id .

F ilm in g  w ill run  th ro u g h  N o v e m b e r, he  sa id . It has b e e n  an  e c o n o m ic  b o o n  to  A la s k a , w ith  s e v e ra l ke y  
ro le s  fille d  b y  A la s k a  N a tiv e s  s e le c te d  a fte r  c a s tin g  c a lls  in re m o te  ru ra l s ite s , he  sa id .

A m o n g  th o s e  s h a r in g  in th e  b o u n ty  is S u  G a m b le , o w n e r o f  a h a ir  sa lo n  in a n  A n c h o ra g e  s tr ip  m a ll th e  
p ro d u c e rs  s e le c te d  fo r  th re e  d a y s  o f  f ilm in g  b e c a u s e  o f  its re tro -1 9 8 0 s  look. G a m b le  h e rs e lf  w a s  c a s t  as  
an  e x tra , an  e x p e r ie n c e  th a t s till th rills  h e r

" I t 's  s u c h  a  b la s t th a t th e y  c h o s e  m y  p la ce , an d  th e y  c h o s e  m e ,"  s h e  sa id .

O S C A R  H E A D E D  N O R T H ?

S h e  re c o u n te d  th e  tw o  h o u rs  c re w  m e m b e rs  s p e n t c re a tin g  h e r  1 9 8 0 s  b ig -h a ir  loo k , p ro c la im e d  th e  film  
p ro d u c e r  a n d  c re w  "so  s w e e t"  and  "so  p a tie n t,"  an d  p re d ic te d  an  A c a d e m y  A w a rd  fo r  the  p ro jec t.



"D re w  B a rry m o re 's  g o in g  to  be th e  b e s t a c tre s s  fo r  th e  y e a r  2 0 1 2 ,"  sh e  sa id .

It w ill be  s e v e ra l y e a rs  b e fo re  A la s k a  is a b le  to  d e v e lo p  its  o w n  in d u s try  s u p p o r t s y s te m , w ith  s k ille d  
w o rk e rs  a n d  s p e c ia liz e d  c o n tra c to rs , a n y w h e re  o n  p a r w ith  w h a t e x is ts  in  B rit is h  C o lu m b ia , s a id  M ike  
D e v lin , c h ie f  e x e c u tiv e  o f  L o s  A n g e le s -b a s e d  E v e rg re e n  F ilm s .

S till, e a c h  n e w  p ro je c t m o v e s  th e  s ta te  in c re m e n ta lly  to w a rd  th a t s ta n d a rd , h e  sa id .

"E v e ry  f ilm  m e a n s  s o m e  A la s k a n s  a re  in on th e  p ro d u c tio n ,"  h e  sa id .

E v e rg re e n  F ilm s  is so  b u llis h  on A la s k a  it has lo c a te d  a s tu d io  in A n c h o ra g e . T h e  s tu d io  o c c u p ie s  a v a s t 
a n d  e le g a n t h o u s e  p e rc h e d  in th e  m o u n ta in s  o v e rlo o k in g  th e  c ity , g la c ie r- fe d  C o o k  In le t a n d  a p a n o ra m a  
o f  s n o w y  m o u n ta in s , in c lu d in g  a c tiv e  v o lc a n o e s  an d  M o u n t M cK in le y .

T h e  s tu d io  d o u b le s  a s  D e v lin 's  re s id e n c e .

"I 'd  ra th e r  g e t up in th e  m o rn in g  h e re  th a n  in L .A .,"  he  q u ip p e d , ta k in g  in th e  v ie w  fro m  a b a n k  o f  w in d o w s .

E v e rg re e n  F ilm s  ha s  p ro d u c e d  n a tu re  d o c u m e n ta r ie s , a m o n g  o th e r  p ro je c ts , a n d  is w o rk in g  on  a 
te le v is io n  s e r ie s  b a se d  on  m y s te ry  n o v e ls  by A la s k a  a u th o r D a n a  S ta b e n o w .

L a s t m o n th , N A N A  C o rp ., o w n e d  by  In u p ia t E s k im o s  fro m  th e  s ta te 's  n o rth w e s te rn  reg io n , a n n o u n c e d  it 
w a s  in v e s tin g  in a jo in t  v e n tu re  w ith  E v e rg re e n . T h e  p ro je c t w ill "c re a te  jo b s  a n d  e c o n o m ic  g ro w th ,"  a 
N A N A  s ta te m e n t sa id .

A la s k a  a lre a d y  is e x p e r ie n c in g  a b o o m le t in re a lity -T V  p ro d u c tio n s  su ch  as "T h e  D e a d lie s t C a tc h ,"  th e  
f is h in g  s e rie s  p ro d u c e d  by  th e  D is c o v e ry  C h a n n e l, an d  fo rm e r  G ov. S a ra h  P a lin 's  c o n tro v e rs ia l s e rie s  
b e in g  p ro d u c e d  by T L C .

"A la s k a  is th e  ta lk  o f th e  n a tio n , in m a n y  w a ys , g o o d  and  bad . B u t m o s t o f  it g o o d ,"  E llis  sa id .

F o r  s o m e  A la s k a n s , th e  d e s ire  to  lu re  f ilm  p ro je c ts  g o e s  b e y o n d  m o n e y .

H o lly w o o d 's  h a b it o f u s in g  n o n -A la s k a  s ite s  to  f ilm  A la s k a  s to r ie s  -  e ve n  th e  ic o n ic  te le v is io n  s e rie s  
"N o rth e rn  E x p o s u re ,"  w h ic h  w a s  f ilm e d  in W a s h in g to n  s ta te  - -  has long  b e e n  an irrita n t.

S o m e  o n -s c re e n  re s u lts  m a d e  A la s k a n s  c r in g e . P in e  fo re s ts  a n d  w o o d e d  h ills id e s  s to o d  in fo r  w h a t w a s  
s u p p o s e d  to  be  o p e n  A rc t ic  tu n d ra . A s ia n  a c to rs  p o rtra y e d  A la s k a  N a tiv e s . A n d  th e re  w e re  im p ro b a b le  
s to ry  lines , like  ru n n in g  g a g s  a b o u t s n a k e  p ro b le m s  in th e  re p tile - fre e  fa r  north .

T h e  fin a l in su lt, sa id  E llis , w a s  le a rn in g  th a t a m a jo r  ro m a n tic  c o m e d y  s ta rr in g  S a n d ra  B u llo c k  w a s  b e in g  
f ilm e d  in M a s s a c h u s e tts  e v e n  th o u g h  th e  s to ry  w a s  s e t in S itka , A la s k a .

"T h a t a g g ra v a te d  m e, a n d  it a g g ra v a te d  o th e rs ,"  the  s e n a to r sa id , re fe rr in g  to  "the  P ro p o s a l,"  re le a s e d  in 
2 0 0 9 . "T h e re 's  a long , sa d  h is to ry  o f A la s k a  lo s in g  ou t. B u t I h o p e  w e 're  s ta rt in g  to  c h a n g e  th a t."

(E d it in g  by S te ve  G o rm a n )
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Behind the s c e n e s  as  Hollywood  
m eets  Alaska
Joshua Saul | Oct 11, 2010

Early on a Saturday morning in early 

O ctober, inside an Anchorage middle school 

dressed up to play Barrow's high school, 140 

extras sweated in bunny boots, parkas, and 

kuspuks. Extras playing Alaska Native 

v illagers sat facing the front o f the room, 

w here  a half-dozen somber whaling captains 

sat w ith  two huge Panavision cameras 

behind them. I stood among the virtually 

a ll-w h ite  press corps c lustered in behind the 

villagers: an Alaska reporter dressed up to 

play an out-of-state photographer.

W hen Drew Barrymore breezed onto the  set, the extras burst in to applause. Barrym ore hid her face in her 

hands, fe igning embarrassm ent, then to ld  the Alaska Native extras they w ouldn 't like her after we heard her 

characte r arguing against the head w ha ling  captain.

She was right. The scene being filmed -- a pivotal plot tw ist in "Everybody Loves W hales," a $30 million movie 

tha t recreates a real 1988 event -  portrayed a community meeting in Barrow held to  decide w hether three 

w ha les trapped in the ice should be killed and eaten or freed. Barrym ore played a G reenpeace activist fighting 

fo r the w hales' release w hile  the A laska Native extras professed to like the taste o f whale and said they hate 

being told what to do by w h ite  environm enta lists from  the Lower 48.

W hen film ing began, Barrym ore argued w ith a handsom e young w haling captain in a red bandanna and Sorel 

boots. T he  press corps pretended to jo t notes and take photographs o f the  confrontation. T he  extras playing 

villagers followed the d irector's instructions to "be a little im polite." W hen Barrymore's character said it would be 

w rong to kill the whale and its "bab ies," the v illagers shouted her down. They cheered on the whaling captain as 

he replied that whales are w hat he feeds his family, what his w ho le  v illage feeds its babies.

"W hat you're saying is rid iculous. You 're  a white girl. Go back to California. T h is  is Inupiat country," the captain 

said, draw ing the loudest cheers o f the scene. But Barrymore's character w asn 't finished. You don't need to 

hunt, she said, not when you all get big stipends from  the oil com panies and have enough money to buy all the 

food you need.

'T h o s e  stipends last just a few  m onths," the young captain shot back. "We have to hunt. One day that o il’s going 

to run out. And when that happens, w ho w ill feed our children? W ill you?"

Real Alaska conflict comes to the silver screen

T he  scene reflected a real conflic t betw een the subsistence lifestyle practiced by some Alaska Natives and the 

som etim es condescending environm enta lism  of urban and Outside interests.

Subsistence is a touchy issue in Alaska. Urban sport hunters and rural subsistence hunters clash over hunting 

quotas, the wanton waste o f caribou on the tundra near Point Hope resulted in comma: cusses that were covered 

by the Alaska media, and the decis ion o f an Alaska Native state legislator to e v e r t s , i t *  s u & jis ie rc e  w ir a t
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becam e a h igh-pro file  court case.

U sually tha t con flic t is m isunderstood or ignored by the outside m edia and enterta inm ent industries, so a 

m ainstream  Hollywood m ovie that appreciates the complexities o f the conflict is something new. The  film 's 

d irecto rs did show at least some aw areness o f the d ivisions th a t sometime define Alaska. At one point, the first 

ass is tan t d irecto r wa lked back to two white extras playing Barrow  villagers. You don’t have to be as angry as 

everyone e lse w hen Barrym ore makes her points, he told them, adding that as white villagers, they wouldn 't 

necessarily  be agreeing w ith  the Natives.

A t the  risk o f draw ing too broad a conclusion from one scene, "E verybody Loves W hales" does seem  to have a 

c lea re r take on A laska issues than most Lower 48 films and new s reports. And it nailed the scene right down to 

the coffee urn and Sailor Boy Pilot Bread set up as props.

T he  movie's realism  is only enhanced by its extras,i
many o f whom  brought their own kuspuks and 

fu r-lined  parkas instead o f wa iting  to be outfitted by 

the w ardrobe department. One o f the extras playing a 

w ha ling  captain is even part o f a real w haling crew 

w ay ou t on Little Diomede, jus t tw o m iles from  

Russian soil. Sylvester Ayek, a w ell-know n Alaska 

Native artist w ho hunts w alrus from  his home in 

Nome, w as scheduled to play another of the whaling 

captains but was "dem oted," as he laugh ingly put it, 

when he showed up late for the shoot on Saturday.

A day in the life of an extra
Being an extra is harder than it looks; not like digging 

d itches in perm afrost, sure, but tiring and monotonous all the same. During my stint on set the first w eekend in 

O ctober I w as assigned, co incidenta lly, to play a press photographer. I w as handed a dated Nikon w ith a big 

Speedlight SB -16 flash. To round th ings out, I was outfitted w ith  black snowpants, black boots, a green pullover 

and a green down vest. It w as easy to look the part, but more d ifficu lt to keep from  sweating like a po lar bear in a 

sauna. My press pass read "Dean W ilson, U P.I." Positioned betw een a W asilla medical biller playing a news 

reporter and an Arctic S lope Regional Corp. comm unications m anager playing a cameraman, I had a good view 

o f the room.

Actor John Krasinski, w ho p lays Jim  Halpert on the popular te levision show 'T h e  Office," was the ta llest man on 

set, standing about 6 feet 3 inches w ith an impressive pom padour adding to his height and enorm ous brown 

boots on his feet that looked to be about a size 14. Between takes, he checked NFL scores on his iPhone and 

argued about "the best foo tba ll m ovie ever" w ith co-star T im  Blake Nelson, w ho in 2000 put on a brilliant 

perform ance as the sim plest-m inded of the crooks in the movie "O Brother W here Art Thou." Actress Kristen Bell 

— gorgeous, b londe, and the size o f a middle schooler -  fanned herse lf w ith a reporter's notebook and laughed 

w ith K rasinski even while  m akeup artists were sponging foundation onto their faces.

T here  were local notables on hand to play reporters, too. Channel 2 weekend anchor Rebecca Palsha and 

Channel 13 anchor N atasha Sw eatte were in the crowd, along w ith former Channel 2 reporter Julie Hasquet. 

now the spokeswom an for U.S. Sen Mark Begich. Accepting h igh-fives from Krasinski before almost every take 

was Ahm aogak Sweeney, the 10-year-old son of Kevin Sweeney, campaign m anager for U.S. Sen. Lisa 

M urkowski. D ressed in a blue track jacket and carrying a tape recorder slung over his shoulder, Sweeney 

appears to hold the substantia l kid role in the movie.

After the m orning film ing broke fo r lunch -  which included chicken masala and orange roughy -  but before the
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extras returned to the set, two men beat on trad itiona l drum s w h ile  four wom en in bright kuspuks danced a Yupik 

b less ing  fo r the people in the m iddle-school cafeteria. M any o f the  extras w ere Y up ik or C upik instead o f the 

northern  Inupiat they were playing in the movie, but it m akes sense when you consider the realities o f 

geography: Barrow is 725 m iles north o f Anchorage, w h ile  Bethel, the a ir hub o f the Yupik regions, is just 400 

m iles west.

Elders among the extras treated with respect

T h e  film crew seemed aware of the great respect w ith w hich Alaska Natives treat the ir elders. W hen the herd of 

ex tras  was held up in the school's halls, e lders were asked m ultiple tim es if they w ould like a cha ir so they could 

sit down for the few m inutes it w ould take to get the g roup moving. And e lders were shuttled to the front o f every 

line , w hether they w ere at lunch waiting  to serve them selves o r in wardrobe waiting to return the ir parkas and 

boots.

T h e  elders, like most everyone else, seemed to be enjoying the shoot. As much as the extras shouted down 

Barrym ore's character, it's im possible to stay mad at perky Drew. Sunday morning, on the second day of 

shoo ting  the scene, an elderly A laska Native wom an s itting  in the front row hollered fo r everyone 's attention so 

she  could organize a greeting for Barrym ore. W hen the actress walked onto the set, carrying a copy of Jonathan 

S afran  Foer's non-fiction book "Eating Anim als," the crow d of extras boomed out "Good morning, Drew!"

D rew  blushed again, then answered 'T ha t's  the nicest good morning I’ve ever had in my life."

T h e n  it w as back to the film ing. T he  d irector coached the extras on how he wanted them  to react to the 

a rgum ents made by the young w haling  captain and Barrym ore's character, te lling them  "It shou ldn't feel 

choreographed" and "Try not to know w here the scene’s going."

W h ile  the extras playing villagers fe ign anger and the extras playing press snap their flashbulbs, the rest o f 

A laska  waits to  see w hether the fin ished movie turns out to  a rea listic portra it o f a com plicated state and the 

people  w ho live there or a shallow  veh ic le  fo r a cheesy rom ance that sidesteps the pressing issues that bubble 

up in  the 49th state.

Contact Joshua Saul at jsaul(at)alaskadispatch com .

Read m ore o f the D ispatch
•  A tale of two Joes, M iller and Vogler
• Canada, U.K. discuss preserving HMS Investigator wreck
• After Michigan spill, fam iliar concerns about pipeline regulators
• At Yale Law School, Joe M iller discovers Federalist Society
•  Deadliest catch now safest catch?
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n a n a U
DEVELOPMENT CORPORATION

Testimony (as prepared) delivered to House Economic Development, Trade and Tourism  
Special Committee - Chair, Representative Bob Harron 

The 27th Alaska State Legislature, 1 st Session

Good Morning Mr. Chairman, committee members. I am Robin Kornfield, Vice President of 
Communications and Marketing at NANA Development Corporation. NANA Development 
Corporation is the business arm of NANA Regional Corporation, owned by the 12,500 Inupiaq 
people who originated in Northwest Alaska. I am proud to be one of them.

NANA supports House Bill 67 because this legislation is about helping to create a new industry 
in Alaska, a new industry that is a renewable resource. Making movies.

NANA Development Corporation’s board of directors is a group that is learning a great deal 
about the film industry. They have visited studios and sound stages and have mulled over the 
risks of investing in the film industry. They led us in our ongoing support of creating a new 
industry for Alaska. They, along with NANA Development Corporation support expanding the 
film tax-credit incentive. It is good for Alaska as it will lead to private sector jobs and expand our 
economy. NANA Development Corporation’s investment in Alaska’s film industry is a natural. 
We are an Alaska company focused on creating training opportunities and jobs for our 
shareholders, most of who live in Alaska. We also have the expertise necessary to support the 
industry.

NANA is investing in building the infrastructure for a film industry in Alaska and this expanded 
tax credit is key to its success. Last September, we made a multi-million dollar investment by 
becoming partners in Evergreen Films.

NANA is creating a new company called Piksik. Piksik is an Inupiaq word that means to jump 
up, rebound or spring back. This name was chosen because our new film services company will 
be extremely quick and responsive to our film industry clients. It is a company that will provide 
one-stop shopping for companies making movies in Alaska. NANA already has expertise in 
many fields that are necessary in the film industry, so for us the connection is very natural. 
Catering, security, construction, mobile surveying, and lodging, all fields that are necessary in 
the film industry and all fields where NANA has developed business success.

NANA is a conservative company. We spent a very long time researching the film industry 
before we invested. As you can see by this chart, we discovered that domestic consumer
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spending for filmed entertainment has grown year-over-year over the past decade. Though 
growth slowed during the recession years of 2008 and 2009, spending increased.
NANA also analyzed how this industry might grow. The U.S. accounts for about 6% of the 
world’s population, and approximately 50% of the consumer dollars spent on filmed 
entertainment worldwide. But international markets are becoming more important and are 
expected to continue to outpace domestic growth for the near future.

Vancouver, BC, is one example of the impact a tax incentive and investment in the film industry 
can have. Starting with a little TV show in 1994, The X-Files, this Canadian city has seen movie 
production values grow. Over the past fifteen years, the Canadian city has experienced movie 
production monetary growth from $400 million to $1.2 billion and the industry has helped create 
more than 20,000 jobs.

Because we believe so strongly in the future of Alaska’s film industry, NANA, Evergreen and 
other private sector partners, have begun investigating the possibility of developing a sound 
stage in Anchorage. These are renderings of how a sound stage might look. Nothing fancy to 
begin with...just production offices and a very large stage. Additionally, the studio will include a 
green screen allowing any background scenes to be added to film shot in the space. We feel 
that investment in sound stage infrastructure, combined with extending the tax credit, will 
encourage more producers to come to Alaska. Continual productions help provide the on-the- 
job training that Alaskans need to ensure continued work and growth in this industry.

Developing a film takes time. It is often two years before production begins. So lengthening the 
timeline for projects to qualify from 24 to 36 months, as is included in the legislation before you, 
will help in attracting more producers to use Alaska as a location. Expanding the dollars 
allowable under the tax credit from $100 to $200 million is important as well. It will allow the 
industry to grow in Alaska as the infrastructure we are creating grows. It will allow for private 
industry jobs and economic growth.

Our company will work to train and hire NANA shareholders and other talented Alaskans for 
work on these projects. NANA has a simple overall strategy: invest in companies with potential 
for growth and look for opportunities that will provide training and jobs for our shareholders. Our 
mission is to improve the lives of our shareholders and we see a growing film industry as a way 
to meet our mission.

There is a good foundation to a growing film industry here and it started with the original Alaska 
Film Production Tax Incentive Program. Future success in the industry is based on movie 
producers choosing Alaska over several other states and countries to shoot their films. With an 
extended tax credit and private investment in needed infrastructure, we hope to entice more 
producers to Alaska. We think this is a successful path to help diversify our economy, foster
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private sector investments in business development and create good paying jobs that can help 
keep college graduates working in Alaska.

Everybody Loves Whales and the economic impact of filming in Alaska this summer is a 
success Alaska can build on. The numbers are a good story. Alaska resident wages were more 
than $4 million and goods and services were above $7.5 million. There were Alaskans in front 
of and behind the camera, 12,000 hotel rooms were used and more than 8,000 days in rental 
cars were purchased.

NANA supports this legislation because it will help spur what could be a new industry in Alaska 
that will create private sector investment and private sector jobs. Thank you. I would be happy 
to answer any questions.
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N A N A  s u p p o r t s  S B  2 3 / H B  6 7

• Growing a n e w  industry for A laska -  making m o v ie s

• Private sec to r  in vestm ent to diversify A la sk a ’s  e c o n o m y  

and crea te  job s

• A natural for NANA
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F u t u r e  G r o w t h  D r iver:  I n t e r n a t io n a l  M a r k e t s

$40 

$35 

$30 - 

$25 

$ 2 0  

$15 

$ 1 0  

$5

6.6

7.4

D o m e s tic  an d  In te rn a tio n a l B o x  O ffic e , 1 9 9 9 -2 0 0 9

1999-2009 CA GRs  
Domestic: 3 .6%  
International: 1 1 .3 %

9.3

7.7

8.6

8.4

1 0 .£

9.2

10.9
15.7

9.2 9.4

14.3 16.3

8.8 9.2

16.6

9.7

1999 2000 2001 2002 2003 2004 2005 2006 2007

Domestic Box Office H  International Box Office

18.1

9.6

, — — — i —  I
2008

Source: Motion P icture A ssocia tion  o f Am erica, NATO, and BM O Capita l M arkets estim ates, as presented in Perspectives on the F ilmed Enterta inm ent 
Industry 2010 by BM O Capita l M arkets (April 2010).



V a n c o u v e r ,  B C  C a s e  S t u d y

Production Dollars Spent in BC
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A n c h o r a g e  s o u n d s t a g e

• Interest in building s o u n d s ta g e  in A n ch orage

• Infrastructure and tax credit will e n c o u r a g e  film producers  

to c o m e  to A laska



F i l m  T i m e l i n e

D e v e l o p m e n t  t h r o u g h  R e l e a s e
Month
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Deve lopm ent
• Option story
• Hire writer
• Write screenplay
• Storyboard
• Previsualization
• Create demo piece

G reen ligh t
• Finalize talent deals
• Finalize budget
• Secure financing
• Secure presales
• Secure distribution
• Secure completion 

bond

P roductio n
• Sets built
• Crew hired
• Filming
• Visual effects
• Editing
• Sound

Re lease
• In movie theaters

i



M i s s i o n
To improve the  quality o f life for our peop le .



A l a s k a  F i l m  I n d u s t r y

• Growing film industry -  p eo p le  h a v e  to c h o o s e  A laska

• NANA is building n e c e s s a r y  infrastructure

• S B  23/H B 6 7  Tax Credit provides financial incentive



E v e r y b o d y  L o v e s  W h a l e s

• Millions of Dollars in A laska e c o n o m ic  impact

• H undreds of A laska jobs

• Publicity for Alaska-m illions of m ovie  g o e r s  s e e  the  

beauty  of our sta te

Photo credit: Anchorage Daily News





301 Cushman St., Suite 301, Fairbanks, AK 99701

February 9, 2011

Re: Support for SB 23/HB 67

Representative Bob Herron 
Representative Chris Tuck 
Senator Johnny Ellis 
State Capitol 
Juneau, AK 99801-1182

Re: HB 67/SB 23-Extension of AK Film Production Incentive Program

The Fairbanks Economic Development Corporation supports SB 23/HB67 and your efforts to 
continue to diversify the economy by extending the AK Film Production Incentive Program. 
Fairbanks has attracted the interest of producers over the years, with projects ranging from INTO 
THE WILD to documentaries and commercials. It is our hope that by extending current film 
incentives, we will have the opportunity to enjoy the positive economic impacts experienced in 
other areas of the state that secured locations for studio productions.

We understand that this is still a fledgling industry for Alaska. The Dept, of Commerce, 
Community and Economic Development are currently developing a full-scale marketing plan and 
strategy in under discussion for possible public-private marketing opportunities at film-related 
venues in the future.

Our members come from all areas of the business sector in Fairbanks and can provide many of 
the services needed to support a film production. In addition, the impact on tourism-related 
businesses as an area serves as a location for a film production is well documented.

We support the economic development brought about by the current film incentive program. By 
extending and expanding the program, Alaskans can continue to benefit from new jobs and the 
business opportunities that come with welcoming this multi-million dollar industry to our state.

Sincerely,

Fairbanks Economic Development Corporation

Cc: FBX delegation

Phone: [9 0 7 )4 5 2 -2 1 8 5  
1-888-476-FE D C

www.investfairbanks.com Fax [907) 451-9534

http://www.investfairbanks.com


W H P acific

Representative Bob Herron 
Representative Chris Tuck 
State Capitol 
Juneau, AK 99801-1182

Re: HB 67-Extension of AK Film Production Incentive Program

Dear Representatives:

WHPacific supports HB 67 and your efforts to continue the film incentive program which helps 
to create new jobs and diversify the economy by extending the incentives that attract the film 
industry into Alaska. WHPacific is a multidisciplinary firm specializing in all facets of building 
engineering, land development, water resources, survey, architecture and transportation.

WHPacific is especially interested in this program, having just worked with Evergreen Films. We 
have integrated our LIDAR (Light Detection and Ranging) technology with Evergreen Films' 
automated production workflow for their upcoming Alaska production of WALKING WITH 
DINOSAURS 3D.

As a subsidiary of NANA Development Corporation, an Evergreen Films partner, we understand 
firsthand the impacts that the film incentives have already had on Alaska businesses, and in 
ways that no one could have foreseen. We are now involved in marketing our newfound film 
services business to other studios and production companies.

We think this program is a win-win situation for everyone involved. In our case, funding for our 
business expansion was created directly with funds from a film company who is producing a 
project in Alaska, in part, because of the incentive program. Although no state money was 
involved, this is just one example of how an established Alaskan business can expand because 
of a film production in Alaska.

WHPacific wholeheartedly supports HB 67 and thanks you for taking this important step in 
attracting and keeping this new industry in our state for the long-term.

Sincerely,
WHPacific, Inc.

February 10, 2011

Lynn Bruno, PLS 
President
lbruno@whpacific.com

Eric Miyashiro, PE
Operations Manager-Anchorage
emiyashiro@whpacific.com

300 W 31st Avenue • Anchorage, AK 99503 • T 907.339.6500 • F 907.339.5327 • www.whpacific.com

mailto:lbruno@whpacific.com
mailto:emiyashiro@whpacific.com
http://www.whpacific.com


Outsource.

Outshine.

February 11, 2011

Representative Bob Herron 
Representative Chris Tuck 
Senator Johnny Ellis 
State Capitol 
Juneau, AK 99801-1182

Re: HB 67/SB 23-Extension of Alaska Film Production Tax Incentive Program 

Dear Representatives and Senator,

NMS whole-heartedly supports House Bill 67 and Senate Bill 23, the extension of the Alaska 
Film Production Tax Incentive Program. Since its inception in 2008, the Film Production Tax 
Incentive Program has created jobs for Alaskans through economic opportunities for small and 
large Alaska businesses. Film and television projects offer invaluable marketing and promotion 
for Alaska tourism, products and businesses. Continuing and extending this program offers a 
clear signal to the multi-billion-dollar film and television industry that Alaska is open for 
business.

For NMS it means an opportunity to expand our businesses in food service, hotel management 
and remote camp service. We see a growing film industry in Alaska as beneficial for the state 
as it will help create diversified business opportunities.

The fact is, financial incentives have changed the way filming decisions are made. Alaska faces 
aggressive, long-established film incentives from Canada. Forty-five other states currently have 
a program of some type. Those states understand the economic benefits that this industry can 
bring to businesses and communities. We need to do the same.

We support the extension of the Alaska Film Production Tax Incentive Program. House Bill 67 
and Senate Bill 23 provide a clear signal that Alaska is open and ready for business when it 
comes to film and television industry.

For ail of these reasons, NMS fully supports the Alaska Film Production Incentive Tax Program 
and thanks the Alaska State Legislature for working towards a more prosperous Alaska.

Sincerely,

President

Camp Services | Food & Facilities | Lodging | Purcell Security | Workforce Solutions 
5600 B Street, Anchorage, Alaska 99518 | p: 907 273-2400 | f: 907 273-2424 | www.nmsusa.com

http://www.nmsusa.com


E c o n o m i c  I m p a c t
of the Alaska Film Production Incentive Program

S in ce  th e  in c e p t io n  o f  th e  A la ska  F ilm  P ro d u c tio n  In c e n tiv e  P ro g ra m  in  2 0 0 8 ,1 5  p r o d u c t io n s  h a ve  re c e iv e d  ta x  c re d its .

T h e se  .15 p ro je c ts  f i lm e d  in  A laska  fo r  a to ta l  o f  9 1 0  days a n d  h a d  a t o t a l  A la s k a  s p e n d  o f  $14,910,810.

► As o f  Ja n u a ry , 2011, an  a d d it io n a l 2 8  p r o d u c t io n s  p r e - q u a l i f ie d  f o r  A la s k a  F ilm  P r o d u c t io n  In c e n t iv e s .  I f  a ll o f  

th e s e  p ro d u c t io n s  a re  c o m p le te d , th e y  w i l l  a d d  an e s t im a te d  a d d i t io n a l  s p e n d  o f  $ 8 3 ,8 0 5 ,5 2 1  fo r  A laska .

► E c o n o m is ts  e s t im a te  th a t  fo r  e v e ry  $1.00 s p e n t b y  th e  f i lm  in d u s try , lo ca l c o m m u n it ie s  g e t  $1.50 - $3.00 in  re tu rn .

► C u r re n t ly ,  4 5  s ta te s  c u r r e n t ly  h a v e  f i lm  in c e n t iv e s .  As o th e r  s ta te s  a re  s t ru g g lin g  w ith  b u d g e t  d e f ic its  a n d  c u t t in g  

th e ir  f i lm  in c e n tiv e s , A laska  is in  a u n iq u e ly  s tro n g  p o s it io n  to  c a p ita liz e  o n  th is  o p p o r tu n ity .

Impact o f Alaska's Most Recent Major Motion Picture

► O n  a n y  g iv e n  d a y  th e re  w e re  a p p r o x im a te ly  100 A la s k a n s  w o r k in g  in  f r o n t  o f  t h e  c a m e ra  a n d  o v e r  100 A la s k a n s  

w o r k in g  b e h in d .

► N e a r ly  1 ,5 0 0  e x t r a s  a p p e a re d  o n  c a m e ra  re p re s e n tin g  to w n s  a n d  v illa g e s  across A laska .

► S e c u r ity  to ta le d  o v e r  7 ,9 00  m a n -h o u rs .

► R e n ta l ca r use  to ta le d  o v e r  8 ,8 0 0  days.

► B us inesses w h e re  g o o d s  a n d  se rv ic e s  w e re  p u rc h a s e d  in c lu d e d :

• re n ta l cars • d u m p s te r  se rv ice s  a n d  re n ta ls • g ro c e ry  s to re s

* ta x is • p o rt-a -c a n  se rv ic e s  a n d  re n ta ls • c o ffe e  s h o p s

• l im o u s in e s • e le c tr ic  c o m p a n ie s • c lo th in g  s to re s

♦ re s ta u ra n ts • p lu m b in g • re a lto rs

♦ h o te ls • h e a tin g • b o a t c h a rte rs

• c o n s tru c t io n  c o m p a n ie s • re n ta l e q u ip m e n t  c o m p a n ie s • d iv in g  c o m p a n ie s

• to w in g  c o m p a n ie s • t ru c k  le a s in g • s u rv e y  c o m p a n ie s

• a e ria l c h a r te r  to  in c lu d e • c ra n e  c o m p a n ie s • e n g in e e r in g  f irm s

h e lic o p te r  a n d  f ix e d -w in g • p a v in g  c o m p a n ie s • p r in t in g

• s led  d o g  o p e ra t io n s • p o lic e • o f f ic e  s u p p lie s

• s n o w m o b ile s /4  w h e e le rs • f ire • m o to r -h o m e  re n ta ls

• h a rd w a re  s to re s • s e c u r ity • s h ip p in g  c o m p a n ie s

• lu m b e ry a rd s • p a rk in g • a ir lin e s

• c o m m u n ic a t io n  c o m p a n ie s • t ra f f ic  c o n tro l c o m p a n ie s • d ra p e ry  re p a ir

• la n d s c a p in g • c a te r in g • fe n c in g  c o m p a n ie s

• re s to ra t io n  c o m p a n ie s • c le a n in g

KEEP ALASKA OPEN FORTHE FILM ANDTELEVISION BUSINESS!



^ X z e r g r e e Tn l
F I L M S I N C

Background on Evergreen Film, Inc 
February 2011

Evergreen Films integrates the vision of an artist with the ingenuity of an engineer; bringing 
great stories to life with the help of breakthrough technology. Evergreen Films, which was 
formed by software technology designer Mike Devlin, and award-winning director Pierre de 
Lespinois, is a growing film studio that owns, develops and produces high-quality 3D 
feature films.

Evergreen is focused on producing content that combines Avatar-quality technological 
innovation with Pixar-quality storytelling. In addition to filming AND MAN CREATED DOG 
and ICY KILLERS: SECRETS OF ALASKA’S SALMON SHARKS for the National Geographic 
Channel, Evergreen is currently co-producing WALKING WITH DINOSAURS 3D with BBC 
Earth. This project is in pre-production, with shooting of Alaska exteriors scheduled to 
begin in June 2011. The film is slated for worldwide release in 2013 by Twentieth Century 
Fox, a global leader in film marketing and distribution.

Evergreen's team of industry pioneers in digital filmmaking, CGI animation, and 3D 
production is backed by the best digital technology in the business. Evergreen operates 
innovative 3D production studios in both Anchorage and Los Angeles. These studios allow 
Evergreen to produce projects from inception through post-production, assuring amazing 
production quality in an extremely cost efficient manner.

The LA studio is located on property that once housed the MGM film vault right in the heart 
of the film industry in Culver City, California. Close proximity to the Hollywood community 
allows Evergreen to develop strong relationships with key players such as talent, 
distributors and financiers. The Alaska location provides access to filming the states' 
wonderland of natural beauty. Both are fully equipped with identical screening, editing and 
post-production technology that allow for the seamless transfer of data between facilities. 
This setup, with the same equipment in each location, facilitates a high degree of 
collaboration between the two studios. A fully integrated workflow allows Evergreen to 
maximize the benefits of operating in dual locations.

Evergreen’s founders aspire to build a studio where great stories drive technical innovation, 
where the boundaries of motion picture and television technology are constantly challenged 
to deliver compelling entertainment, and where new business models assure stellar 
production value, breakthrough distribution systems and strong returns for investors.

1120 East Huffman Road, Suite 24 
PMB 595 

Anchorage, AK 99515 
(907) 522-6272



B y  H e i d i  B o h i

S hortly after the movie “Everyone 
Loves Whales” began filming in 
September, Uptown Blossoms, a 

popular flower shop in midtown An­
chorage, had its own brush with fame 
when the set decorator called to talk 
about flower needs for various scenes 
in the movie.

“When we first met him we were 
sort of nervous, but really he’s just a 
person like you and me,” shop owner 
Carol Trout says, adding that her busi­
ness was recommended to the studio 
coordinators. “Wherever there was a 
need for flowers, we supplied them.” 

Set in Cold War-era 1988, the film 
tells the true story of a small-town news 
reporter and a Greenpeace volunteer, 
played by Drew Barrymore, who enlist

the help of rival superpowers to save 
three gray whales trapped under the 
ice of the Arctic Circle as they made 
their way to Mexico for the winter. The 
national media, environmental activ­
ists, and the United States and Soviet 
Union -  then in the middle of the Cold 
War -  quickly descended on Barrow 
in an effort to escort the whales into 
open water.

Trout says flower needs all had to be 
designed to reflect what was in style in 
the 1980s, and included centerpieces 
and arrangements for various scenes 
in the film. Some of the flower orders 
required working with the production 
person responsible for props any of the 
actors or actresses touched.

What it meant for Uptown Blossoms 
AS SEEN IN lA la s k a lHTTgfFfBSa JANUARY 2010

was about $4,000 in orders. Although 
Trout says her business is fortunate 
to have a steady stream of customers 
year-round, it was nice to have the 
extra bump.

A l a s k a ’ s  N e w e s t  I n d u s t r y

Since beginning to offer financial incen­
tives to studios that decide to film their 
movies in Alaska, as is the case with 
“Everybody Loves Whales,” the State’s 
resurrected Film Office is optimisti­
cally watching what is being dubbed 
as Alaska’s newest industry. The hope 
is the economic development initiative 
will attract projects that mean millions 
of dollars in economic impact result­
ing from increased receipts for small 
and large businesses and local hire,
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A  fram e  from Evergreen Films 
\  work in progress, WALKING 

WITH DINOSAURS 3D,
. which w ill be co-produced

with BBC Earth and shot in 
Alaska beginning next year. 
Frame courtesy of Evergreen Films

which in the case of “Everyone Loves 
Whales,” meant hiring 3,000 Alaskans 
statewide, though most were hired in 
the Anchorage area. Other businesses 
that stand to measurably benefit are 
airlines, hotels, freight handling and air 
cargo, along with smaller enterprises 
that include everything from courier 
businesses to seamstresses.

About 30 productions have been 
prequalified by the State Film Office, 
meaning studios have submitted appli­
cations, estimated budgets, distribution 
plans and script treatments for the proj­
ects. With $100 million available and 
a minimum spending requirement of 
$100,000, most projects qualify, includ­
ing films, documentaries, commercials 
and video productions.

According to the legislation behind 
the Alaska Film Production Incentive 
Program, up to a 44 percent transfer­
able tax credit is awarded within weeks 
once a rough-cut of the production is 
submitted and an Alaska-licensed CPA 
has audited the project. In addition to 
the 30 percent base rate, additional per­
centages are awarded for local hire, 
off-season production and filming in 
rural areas.

Although final numbers are still be­
ing tabulated to determine how much 
Alaska benefited from the recent pro­
duction’s use of local crew and services, 
after 10 weeks of watching those asso­
ciated with the project frequent local 
restaurants, shops and hotels, Alaskans 
are seeing the potential contributions

I JANUARY 2010as  seen in Alaska Business

of the industry, especially during the 
off-season months. “Everybody Loves 
Whales” filmed for 12 hours a day, five 
days a week for almost three months. 
(It takes about one day to shoot two to 
four minutes of film.)

As the preferred hotel for 200 cast 
and crew, the Captain Cook cannot 
discuss its agreement with Universal 
Pictures, though it has been estimated 
the property had 12,100 bed nights 
booked from September to December, 
which is historically a slow time after 
the peak visitor season. Add meals and 
incidental expenses, along with side 
trips that crew took on their days off, 
and it is easy to see how a film project 
can quickly contribute to the state’s 
economic development.

E v e r g r e e n  F il m s

“It’s been a long time since there was a 
new industry in Alaska trying to build 
from the ground up,” said Kate Tesar, 
business development director for Ev­
ergreen Films.

Evergreen, though not associated 
with “Everyone Loves Whales,” is one 
of the industry’s most watched devel­
opments. The Anchorage-based pro­
duction company continues to make 
substantial investments in Alaska and 
is positioning itself to take advantage 
of the growing industry.

It has several productions in the 
works, one which will likely be the 
Kate Shugak television series based on 
Alaska author Dana Stabenow’s mys­
tery novels, including “A Cold Day for 
Murder,” which won the Mystery Writ­
ers of America’s Edgar Award. Other 
titles that will be made into the series 
are “Whisper to the Blood,” which 
made the New York Times bestseller 
list, and “A Night Too Dark,” which is 
the 17th in the series.

Based in Anchorage with offices 
in Los Angeles, Calif., Evergreen was 
founded by Mike Devlin and Pierre 
De Lespinois. Devlin has a computer 
engineering background and Lespinois 
is an award-winning television and film 
director. Devlin fell in love with Alaska 
and decided to build his Anchorage 
Hillside film editing studio after selling 
his software company. The team also 
has a yacht in Seward with adaptations 
that can accommodate filming both on 
and under water.



Another of Evergreen’s biggest 
market advantages is the company’s 
state-of-the-art digital and 3D studios, 
including 3D camera systems, ground­
breaking LIDAR scanning technology, 
photo-real 3D Computer Generated 
Imagery (CGI), and an integrated 3D 
post-production workflow. The technol­
ogy allows them to create a realistic 
portrayal of any location. This technol­
ogy will also be used in “Walking With 
Dinosaurs,” the Alaska-scripted and - 
produced, live-action dinosaur feature. 
That production will highlight photo­
realistic 3D dinosaurs immersed in real, 
live-action 3D environments. This will 
launch in 2013 with 20th Century Fox 
securing the distribution rights. Ever­
green is partnering with BBC Earth to 
produce the $65 million feature film. 
Devlin says most of the live action

travels to Vancouver, British Columbia, 
Canada, regularly for business associ­
ated with Red Dog Mine and is used 
to seeing film crews shooting in the 
middle of the street. “The prospect of 
doing something in Anchorage was not 
foreign to them at all,” Komfield says.

One big draw for NANA was that the 
film industry offers more opportunities 
in areas younger shareholders will be 
interested in such as computer graphics.

Although acting is an obvious op­
portunity for shareholders, Kornfield 
says, the greater opportunity is for them 
to be involved in the service industries, 
which is the backbone of the corpora­
tion’s success. Although the partner­
ship will evolve over time, Kornfield 
says NANA will do whatever it takes 
to make film support services available, 
and at the same time will offer these 
same services to other film production 
companies that come to Alaska.

“Every time a shareholder gets 
a paycheck -  that’s part of what we 
do,” Kornfield says, adding that part 
of NANA’s plan is to eventually de­
velop a line of services specific to the 
film industry that shareholders can be 
trained in.

Partnerships like the NANA-Ever- 
green one embody the intent of the 
original incentive legislation, which 
was designed to develop new business 
opportunities in Alaska by pairing the 
supply with the demand. From there, 
Tesar says, the jobs and on-the-job train­
ing for Alaskans will follow. □
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for “Walking with Dinosaurs” will be 
filmed in Alaska to take advantage of 
the beautiful exteriors and the State’s 
film incentives. The franchise model 
of the film means a new movie will 
be produced every two to three years. 
Evergreen and BBC are also partnering 
on the production of the $25 million 
feature film “Africa 3D.”

N A N A  P a r t n e r in g

Responsible for helping create the 
incentive legislation, Tesar says Ever­
green is committed to developing the 
industry statewide so that many com­
munities benefit from the economic 
boost. To that end, it recently partnered 
with NANA Development Corp., an 
Alaska Native corporation based in An­
chorage, which offers infrastructure and 
services that will help grow the industry 
and employ more Alaskans, including 
NANA shareholders.

“We are thinking it will take 10 to 
15 years to build the industry in Alaska 
and NANA has the same long-term 
vision,” Devlin says. “Together, the two 
of us are making a mutual investment 
to build the industry -  we focus on film, 
they focus on building the service in­
dustry, and we will involve them in 
every production we’re doing.”

By making a financial investment, 
NANA is about a one-third owner and 
the company’s partner in films that are 
shot in the Arctic environment, mean­
ing it is the preferred vendor for those 
services it offers. The partnership is

expected to create a lot of opportunity 
for shareholders -  whether they are 
hired to work on a film project, or they 
simply benefit from dividends resulting 
from this newest investment.

When Evergreen approached 
NANA in 2009, it was looking for cor­
porate involvement in specific high- 
budget films. NANA was less interested 
in being involved in specific films and 
more likely to invest in the company 
as a whole, says Robin Kornfield, vice 
president of communication and mar­
keting for NANA Development Cor­
poration. Although being involved in 
the film industry is not an area NANA 
has experience in, as it researched the 
opportunity it quickly became apparent 
that many of the services it had built 
up over the past 38 years are the same 
ones required in film production, in­
cluding remote camp services, food 
service, security, transportation and 
staffing services.

“We already provide many of the 
back-of-the-house things that make it 
possible for those in the front to get 
their work done,” Kornfield says. “We 
realized it was a better fit than we 
thought when we first went in -  with just 
one phone call the industry can access 
all the film support services it needs.”

Although the idea of partnering with 
Evergreen may seem like a big stretch 
to the business community, Kornfield 
says that, in fact, the board of directors 
was not completely unfamiliar with the 
benefits of the film industry. The group
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we are thinking it will 
take 10 to 15 years to 
build the industry in 

Alaska and NANA 
has the same 

long-term vision.”

-  Mike Devlin 
Evergreen 

Co-Founder

Mike Devlin co-founder of Evergreen Films, with 
offices in Anchorage and Los Angeles.
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N A N A  D EV ELO PM E N T C O R PO R A TIO N  AND EVER G R EEN  FILM S A N N O U N C E
STR A TEG IC  PA R TN ER SH IP

New business partnership to accelerate growth o f Alaska film industry

Anchorage, AK, September 13, 2010 -  NANA Development Corporation (NDC) and 
Evergreen Films announced a strategic partnership agreement today at the Anchorage 
Chamber of Commerce meeting. The investment positions NANA at the forefront of this 
emerging economic opportunity in Alaska and allows Evergreen Films to invest further 
in locally produced film and television projects.

“Our goal is to deliver significant benefits to our shareholders from this investment,” said 
Helvi Sandvik, President of NANA Development Corporation. “We are excited about 
being involved on the front end of the development of a new industry in Alaska. Alaska’s 
new film production incentive program is already generating interest and attracting new 
film industry activity to the state. This is good for NANA and Evergreen but will also 
create jobs and economic growth in Alaska. It is so important for our state’s future to 
strengthen our economy through the creation of new opportunities.”

Evergreen Films CEO Mike Devlin agrees. “Our long term goal is to build an industry 
that is larger than British Columbia’s,” Devlin said pointing to recent figures that indicate 
the film and television production industry spent $1.2 billion in British Columbia in 2008 
and supported 20,000 jobs. “Now, with NANA’s global reach, deep talent pool and 
Alaska expertise, we believe we can achieve that goal within 10 years,” said Devlin.

NANA Development Corporation is the business arm of NANA Regional Corporation, 
one of Alaska’s 13 Regional Native Corporations. NANA represents more than 12,500 
Inupiat shareholders from northwest Alaska. NDC employs more than 9,300 people 
around the world in industries including mining, oil and gas, engineering and 
construction, facilities management and logistics.

Evergreen Films is a premiere independent film production studio headquartered in 
Anchorage. The company has invested more than $10 million in Alaska developing a 
complete 3D production and post-production studio based on the most advanced



technologies from the film, gaming and IT industries. It also has a production facility in 
Los Angeles.

The NDC/Evergreen Films partnership is the most recent in a series of developments 
for Evergreen Films. In June, Evergreen announced a major new partnership with BBC 
Earth to produce a 3D dinosaur feature film promising to immerse audiences in the 
prehistoric age. The film is the launching point for an ongoing collaboration between 
BBC Worldwide and Evergreen Films. Last fall, Evergreen announced a deal with 
Alaska mystery writer Dana Stabenow to produce a television series based on Kate 
Shugak, a character from Stabenow’s novels. The series is currently in development to 
be produced in Alaska for a global television audience.

The partnership between NDC and Evergreen Films brings together the strength of 
deep industry knowledge, a strong business portfolio and deep rooted understanding of 
Alaska.

For more information on the agreement contact:
NDC: Charles Fedullo at 907-265-4301 orcharles.fedullo@nana.com 
Evergreen Films: Kate Tesar at 907-317-8197or kate@evergreenfilms.com

For more information on NANA Development Corporation visit www.nana-dev.com.
For more information on Evergreen Films visit www.evergreenfilms.com.

mailto:orcharles.fedullo@nana.com
mailto:kate@evergreenfilms.com
http://www.nana-dev.com
http://www.evergreenfilms.com


SERVICES FOR TH E 
F IL M  IN D U S T R Y

Logistics
Security
Accommodations 
Catering 
Transportation 
Engineering 
Technical Support



Once you hear the 
call of the wild, your 
next call is to Piksik.

P ik s ik  is  o w n e d  a n d  o p e r a te d  b y  

N A N A  D e v e lo p m e n t  C o r p o r a t io n ,  

a n  A la s k a  N a t iv e  C o r p o r a t io n .

W e  k n o w  A la s k a ,  i ts  p e o p le  a n d  

h o w  t o  m e e t  y o u r  n e e d s  q u ic k ly ,  

e f f i c ie n t l y  a n d  e c o n o m ic a l ly .

O u r  b u s in e s s e s  h a v e  g r o w n  

c o n s is t e n t ly  o v e r  t h e  p a s t  

t h r e e  d e c a d e s  a n d  o u r  s u c c e s s  

is  b u i l t  o n  s a fe ty ,  q u a l i t y  a n d  

c u s to m e r  s e rv ic e .

L e t  P ik s ik  s h o w  y o u  t h e  re a l A la s k a .

In  c o m f o r t  a n d  s ty le ,  w i t h  s a fe ty  f i r s t .



With one call, our companies provide:
• VIP transportation a n d  s e c u r i t y  f r o m  

p u b l i c  s a fe t y - t r a in e d  p ro fe s s io n a ls .

• Safety training f o r  A la s k a n  c o n d i t io n s .

• Logistical support-with a s ta te  b ig g e r  

t h a n  T e x a s  a n d  C a l i f o r n ia  c o m b in e d  

w e  k n o w  w h a t  i t  t a k e s  t o  g e t  f r o m  

p o in t  A  t o  p o in t  B.

• Gourmet catering t h a t  w i l l  m a k e  

y o u r  c a s t  a n d  c r e w  fe e l  a t  h o m e  

w h e t h e r  y o u r  s h o o t  is  in  a  c i t y  o r  

o u t  in  t h e  w i ld e r n e s s .

• Remote camp experience t o

m a k e  a n y  lo c a t io n  id e a l.

• Crew-we'll f in d  t r a in e d  s t a f f  

in  a n y  f ie ld  y o u  n e e d .

• Equipment sourcing a n d  r e n ta l .

• Accommodations-whetheryour
s h o o t  is in  u r b a n  A la s k a  o r  n e x t  t o  

a  r e m o t e  r iv e r .

I f  w e  d o n ' t  h a v e  a  b u s in e s s  l in e  t o  m e e t  

y o u r  n e e d s ,  w e ' l l  f i n d  s o m e o n e  w h o  d o e s .



p i k s i k

Piksik, LLC 
1001 East Benson Blvd 
Anchorage, AK 99508 

(907)265-4100 
piksik.com 

nana-dev.com

A L A S K A

C o m e  t o  t h e  p la c e  w h e r e  t h e  s u n  s ta y s  

u p  la te  a n d  t h e  s c e n e r y  m a k e s  m a g ic .

* +'A i.'- '.v . *\ . '  -  i
Y o u r  n e x t  f i im  s h o u ld  b e  

m a d e  in  t h e  L a s t  F ro n t ie r .

O u r  j o b  is  t o  m a k e  y o u r  

e x p e r ie n c e  in  A la s k a  s o  g o o d  

y o u ' l l  c o m e  b a c k  f o r  m o re .

Piksik is an Inupiaq word that means 
to jump up, rebound or spring back. 
This is a fitting name fora business that 
requires quick and nimble action.



N A N A  B Y T H E  N U M B E R S
2 0 1 1

This index provides current verified information answering commonly asked questions.

NANA OVERVIEW

O r ig in a l L a n d  S e t t le m e n t  f o r  N A N A : 2 .2  m i l l i o n  

a c re s  o f  s u r fa c e  la n d  a n d  s u b s u r fa c e  r ig h ts  

O r ig in a l C ash S e tt le m e n t  f o r  N A N A : $ 4 4  m i l l i o n  

N A N A  re g jo n  p o p u la t io n :  7 ,3 3 6 *

NANA REGION VILLAGES AND 
THEIR POPULATION (2009*):
A m b le r 2 6 1 K o tz e b u e 3 ,1 5 4

B u c k la n d 4 3 2 N o a ta k 4 8 6

D e e r in g 1 1 8 N o o rv ik 6 2 8

K iana 3 7 4 S e la w ik 8 4 9

K iv a lin a 4 1 0 S h u n g n a k  2 7 0

K o b u k 1 2 2

*Alaska Department o f Commerce, Community 
& Economic Development, 2009

NANA SHAREHOLDERS
N u m b e r  o f  N A N A  s h a re h o ld e rs : 1 2 ,5 0 0  (2010)
N u m b e r  o f  o r ig in a l s h a re h o ld e rs : 4 ,9 0 0  (1972)
M o r e  th a n  h a l f  o f  NAN A's s h a re h o ld e rs  live  in  th e  N A N A  re g io n . 

8 6  p e rc e n t  o f  NAN A's s h a re h o ld e rs  liv e  in  A laska .

A laska  N a tiv e  C o rp o ra tio n s  (ANCs) a re  o w n e d  b y  A laska N a tive  

p e o p le  th ro u g h  p r iv a te ly  h e ld  shares o f  c o rp o ra te  s tock. NAN A's 

success has a d ire c t  p o s it iv e  im p a c t o n  th e  lives  o f  m o re  th a n  

1 2 ,500  In u p ia t  p e o p le ,  o r ig in a t in g  in  n o r th w e s t  A laska , w h o  

o w n  o u r  c o m p a n y . O r ig in a l s e t t le m e n t  b e n e fits , in c lu d in g  

sha res  in  th e  re g io n a l c o rp o ra t io n s ,  a c c ru e d  to  th o s e  w ith  a t 

least o n e - fo u r th  A laska N a tiv e  ances try . A N C  s to c k  c a n n o t  b e  

b o u g h t  o r  s o ld .

NANA CORPORATE REVENUES
2 0 1 0 : $ 1 .5 9  b i l l io n

2 0 0 9 : $ 1 .2 6  b i l l i o n

2 0 0 8 : $ 1 .1 7  b i l l io n

2 0 0 7 : $ 9 7 5 .5  m i l l io n

2 0 0 6 : $ 8 2 1 .9  m i l l io n

NANA SHAREHOLDER EMPLOYEES
N A N A  a n d  its  a f f il ia te s  p a id  $ 4 7 .9  m i l l i o n  in  w a g e s  to  N A N A  

s h a re h o ld e rs  (2010)
N A N A  e m p lo y e d  1 ,3 2 0  s h a re h o ld e rs  (2010)

NANA SHAREHOLDER BENEFITS
In  a d d it io n  to  p a y in g  d iv id e n d s  to  s h a re h o ld e rs , N A N A  uses 

its  p ro f its  t o  fu n d  soc ia l a n d  c u ltu ra l p ro g ra m s , jo b  t ra in in g , 

s c h o la rs h ip s , in te rn s h ip s  a n d  o th e r  se rv ice s  th a t  b e n e f it  

s h a re h o ld e rs  a n d  th e ir  d e s c e n d a n ts .

In  2 0 1 0 ,  N A N A  c o n t r ib u te d :

$ 5 .3  m i l l i o n  to  soc ia l a n d  c u ltu ra l p ro g ra m s

$ 6 9 5 ,0 0 0  t o  s c h o la rs h ip s

$ 2 1 5 ,0 0 0  t o  la n g u a g e  p re s e rv a t io n

$ 1 4 7 ,0 5 0  in  e m e rg e n c y  a ss is ta n ce

NANA SHAREHOLDER DIVIDENDS
2 0 1 0 : $  1 4 /s h a re  

2 0 0 9 : $ 1 2 /s h a re  

20 0 8 : $ 2 4 .7 5 /s h a re  

2 0 0 7 : $ 1 5 /s h a re  

2 0 0 6 : $ 7 /s h a re

Over th e  years, NANA has d is tribu te d

$ 1 5 3  m i l l i o n  in  d iv idends to  its shareholders.

NANA
DEVELOPMENT CORPORATION



WE ARE NANA

MISSION
N A N A  im p ro v e s  th e  q u a l i ty  o f  life  fo r  o u r  p e o p le  b y  m a x im iz in g  e c o n o m ic  g ro w th ,  

p ro te c t in g  a n d  e n h a n c in g  o u r  lands , a n d  p ro m o t in g  h e a lth y  c o m m u n it ie s  

w i th  d e c is io n s , a c t io n s  a n d  b e h a v io rs  in s p ire d  b y  o u r  In u p ia t  l l i tq u is ia t  va lues , 

c o n s is te n t  w i th  o u r  c o re  p r in c ip le s .

VISION
N A N A  w i l l  b e  a re s p e c te d , p ro f ita b le ,  m u l t ib i l l io n -d o l la r  c o rp o ra t io n .

CORE PRINCIPLES
• H o n e s ty  a n d  in te g r i t y  g o v e rn  o u r  a c t iv it ie s .

• C o m m itm e n ts  w i l l  be  fu lf i l le d .

• E v e ry o n e  w i l l  be  tre a te d  w ith  d ig n ity  a n d  re sp e c t.

INUPIAT ILITQUISIAT
T h o s e  th in g s  th a t  m a k e  us w h o  w e  a re ; v a lu e s  th a t  re f le c t o u r  w a y  o f  life .

I n u p ia t  l l i t q u i s ia t  V a lu e s

• A v o id  C o n f l ic t  • K n o w le d g e o f  L a n g u a g e *

• C o o p e ra t io n  • Lo ve  o f  C h ild re n ________

• D o m e s tic  S k ills  • R esp e c t fo r  E lders

•_ F a m ily  R oles ■ R e sp e c t fo r  N a tu re

• H a rd  WorJ<^ __________  _  R esp e c t fo r  O th e rs

• H u m il i ty  • R e s p o n s ib il ity  to  T r ib e

• H u m o r  " S h a r i n g

• H u n te r  S uccess •_ S p ir itu a l i t y  _____ ___________

• K n o w le d g e  o f  F a m ily  T ree

* 4 1 .9  p e r c e n t  o f  re s id e n ts  o f  th e  N A N A  re g io n  s p e a k  a la n g u a g e  

o th e r  th a n  E n g lis h  a t  h o m e .

NANA
DEVELOPMENT CORPORATION

1001 East Benson Boulevard 
Anchorage, AK 99508 
nana-dev.com 
(907) 265-4100

NANA
REGIONAL CORPORATION, INC.

P.O. Box 49 
Kotzebue, AK 99752 
nana.com/regional 
(907)442-3301

3150 C Street 
Anchorage, AK 99503

AQQALUK TRUST
The A qqa lukT rust is a n o n -p ro fit o rgan iza tion  
fo u nd e d  in honor o f Robert A qqa luk N ew lin , 
th e  firs t'C h a irm a n  o f  NANA Regional 
C o rp o ra tio n . The goa l o f  th e  T rust is to  
em p o w e r th e  Inup ia t people  o f  th e  NANA 
reg ion th ro u g h  the  preservation o f  cu lture , 
language and educationa l op p o rtu n itie s . 
aqqa luktrust.com

• NANA con tribu ted  alm ost $20  m ill io n  to  
th e  Trust be tw een  2000 and 2010.

• O f tha t, $5 .4  m il l io n  w e n t d ire c tly  in to  an 
educationa l endow m ent.

• NANA c o n trib u te d  m ore than  $ 6 9 5 ,0 0 0  in 
scholarships (2010).

• M ore than  350  Alaska Natives from  th e  
NANA reg ion pursued h ighe r education 
and  voca tiona l tra in in g  (2010).

SYMBOL
O ur sym bol is an Inupiaq 
h un te r m ov ing  aggressively 
to w a rd  a successful fu tu re  
in  a vast, b e a u tifu l and 
som e tim es  harsh w o rld .

W h a t o u r  s y m b o l m eans:

NANA is all o f us w o rk in g  to g e th e r 
as one  hunter, successful i f  w e are 
o f  one m ind  and purpose, h u n g ry  if  
w e  are sp lit by d oub ts  and m istrust 
o f  each other. As one h u n te r is small 
and ins ign ifican t w hen com pared to  
ou r env ironm en t, so is NANA w hen 
com pared  to  th e  corpora te  te rra in  in 
w h ich  w e m ust navigate. The same 
qua lities  -  courage, confidence, 
hum ility , respect, in te g rity  and 
sharing -  have a llow ed o u r people 
to  survive as g rea t hunters and are 
necessary fo r NANA to  be successful.
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DOING BUSINESS WITH NANA
O u r  m e s s a g e  t o  o u r  p a r tn e r s :  W h e n  y o u  d o  b u s iness  w ith  N A N A , y o u 're  d o in g  m o re  th a n  e n s u r in g  th e  success o f  y o u r  n e x t 
b u s in e ss  v e n tu re . Y ou 're  h e lp in g  to  c re a te  t r a in in g  an d  e d u c a t io n a l o p p o r tu n it ie s  fo r  N A N A  s h a re h o ld e rs , p re s e rv in g  a n  im p o r ta n t  
in d ig e n o u s  c u ltu re ,  in v e s t in g  in  N A N A  c o m m u n it ie s ,  a n d  e n s u r in g  th e  fu tu re  o f  a p e o p le .

NANA BUSINESS LINES 
N A N A  is  a  le a d e r  in  t h e  f o l lo w in g  

s e rv ic e  in d u s t r ie s :

• E n g in e e r in g  &  C o n s tru c t io n

• R esource  D e v e lo p m e n t

• F ac ilitie s  M a n a g e m e n t &  L o g is tic s

• In fo rm a t io n  T e c h n o lo g y  & 

T e le c o m m u n ic a t io n s

• Real E sta te  &  H o te l D e v e lo p m e n t

NANA EMPLOYEES 
A s  o f  F e b r u a ry  2 0 1 0 :

N A N A  e m p lo y e e s  w o r ld w id e : 1 3 ,1 5 9  

N A N A  p a y ro ll:  o v e r  $ 5 0 0  m i l l io n  

N A N A  e m p lo y e e s  in  A laska : 5 ,0 1 3  

N A N A  e m p lo y e e s  in  A n c h o ra g e : 1 ,5 0 0

NANA is a key contributor to Alaska's economy
In 2010, NANA placed 3rd on Alaska Business Monthly's Top 49ers list. 
The magazine ranks Alaska-owned and operated companies according 
to their annual gross revenues.

50
n  dN

* N A N A  R e g io n a l <

f i .  N A N A  D e v e lo p m e n t  C o rp o ra t io n
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Countries

463
Project Locations

^   \
13,159

Employees

NANA PROJECT LOCATIONS
N A N A  o p e ra t io n s  e x te n d  f ro m  th e  A rc t ic  C irc le  to  A n ta rc t ic a  a cross  th e  

c o n t in e n ta l U n ite d  S ta tes  t o  th e  M id d le  East a n d  S o u th  Pacific .

A s  o f  F e b r u a ry  2 0 1 0 ,  N A N A  o p e ra te s  in :

4 6 3  p ro je c ts

4 c o n t in e n ts

7 c o u n tr ie s -

5 0 s ta te s  a n d

US te r r i to r ie s  (Guam, Virgin ls[ands and Puerto Rico)



2 0 1 1

N A N A  B Y T H E  N U M B E R S

F E D E R A L  C O N T R A C T I N G  K & J

T h e  S m a ll B u s in e ss  A d m in is t r a t io n  (SBA) 8 (a )  P r o g ra m  is d e s ig n e d  t o  g iv e  s o c ia l ly  d is a d v a n ta g e d  m in o r it ie s  a n  o p p o r tu n i ty
to  im p ro v e  th e ir  e c o n o m ic  c o n d it io n  th ro u g h  b u s in e ss  d e v e lo p m e n t.T h e s e  in d iv id u a ls  a n d  g ro u p s  in c lu d e  p e o p le  w h o  h a ve
b e e n  s u b je c te d  to  ra c ia l o r  e th n ic  d is c r im in a t io n  o r  c u ltu ra l b ias  th a t  a d v e rs e ly  a f fe c te d  access to  e c o n o m ic  o p p o r tu n ity .

8(a) CONTRACTING W H Y  IT MATTERS
T h e  8 (a ) p ro g ra m  n a m e  is f r o m  S e c t io n ju s t  0 .7  p e rc e n t  o f  a ll fe d e ra l c o n tra c t in g N a tiv e  A m e r ic a n s  a re  a m o n g  th e

8 (a ) o f  t h e  S m a ll B u s in e ss  A c t.  T h e d o lla rs  in  2007. p o o re s t  a n d  m o s t  u n d e r -e m p lo y e d

A c t,  as a m e n d e d  b y  C o n g re s s , c re a te d g ro u p s  in  o u r  s o c ie ty , w i t h  m a n y

th e  8 (a ) p ro g ra m  so  th e  U.S. S m a ll Jo b s  c re a te d  as a re s u lt  o f  th e s t i l l  l iv in g  in  s u b s ta n d a rd  h o u s in g

B u s in e s s  A d m in is t r a t io n  (SBA) c o u ld 8(a) p ro g ra m : 3 1 ,0 0 0 c o n d it io n s .

h e lp  s m a ll c o m p a n ie s  o w n e d  a n d 2 5  p e r c e n t  p o v e r ty  ra te  a m o n g
o p e ra te d  b y  s o c ia l ly  a n d  e c o n o m ic a l ly C u r r e n t  8 (a )  C e r t i f i e d  N A N A

A m e r ic a n  In d ia n s  a n d  A la s k a  N a tiv e s .
d is a d v a n ta g e d  p e rs o n s  d e v e lo p c o m p a n ie s :

th e i r  b u s in e s s e s . T h ro u g h  th e  8 (a ) • A k im a  C o n s tru c t io n  S erv ices, LLC
2 7  p e r c e n t  h a v e  n o  h e a lth  in s u ra n c e .

p ro g ra m , e l ig ib le  f i rm s  c a n  b e  a w a rd e d • A k im a  In fra s tru c tu re  S erv ices, LLC
g o v e r n m e n t  c o n t ra c ts  o n  a s o le -s o u rc e , • C azador, LLC COST OF LIVING IN  THE
n o n - c o m p e t i t iv e  bas is . • F ive  R ivers S erv ices, LLC NANA REGION

S in c e  1 9 8 6 , C o n g re s s  has a u th o r iz e d • Ik u n , LLC T h e  h ig h  c o s t o f  l iv in g  in th e  re g io n  is

A N C -o w n e d  b u s in e s s e s  to  p a r t ic ip a te • K isaq, LLC d ire c t ly  l in k e d  to  e n e rg y  co s ts . Rural

in  th e  8 (a ) p ro g ra m . A la s k a  N a tiv e • N a k u u ru q  S o lu tio n s , LLC A laska n s  s p e n d  o v e r  t h r e e  t im e s  as

C o rp o ra t io n s  (A N C s) w e re  c re a te d • N A N A  Pacific , LLC m u c h  o f  th e ir  h o u s e h o ld  in c o m e  on

b y  A la s k a  N a t iv e  C la im s  S e t t le m e n t • P o r t ic o  S erv ices, LLC e n e rg y  as h o u s e h o ld s  in th e  lo w e r  48

A c t  (A N C S A ) as th e  m e c h a n is m  fo r • Sava, LLC sta tes. Fue l a rr iv e s  b y  b a rg e  a n d  b y  air.

d is t r ib u t in g  la n d  a n d  m o n e ta ry  b e n e f its • S yn te ras, LLC In K o tz e b u e , re s id e n t ia l h e a tin g  fu e l is

t o  A la s k a  N a tiv e s . A  r e p o r t  p re p a re d • TKC G lo b a l S o lu tio n s , LLC $ 4 .6 4  p e r  g a llo n  a n d  a g a llo n  o f  g a so lin e

b y  th e  O ffic e  o f  in s p e c to r  G e n era l U. S. • T ru e s to n e , LLC is $ 6 .5 4 .  L iv in g  c o s ts  in  K o tz e b u e  a re

SBA s ta te s , "W h ile  th e  p la y in g  f ie ld • W o lv e r in e  S erv ices, LLC 61 p e rc e n t  h ig h e r  th a n  in A n c h o ra g e .

is n o t  le v e l f o r  a ll 8 (a ) p a r t ic ip a n ts , (August 2010, Alaska Departmen t

t h e  p ro g ra m  has h e lp e d  A N C s f u l f i l l  a N A N A  c o m p a n ie s  t h a t  h a v e  g r a d u a te d o f Labor)

m is s io n  th a t  is b ro a d e r  th a n  th e  b o t to m o r  e x c e e d e d  8 (a )  s iz e  s ta n d a r d s :

l in e  o f  th e  c o rp o r a t io n s — n a m e ly , t o • A k im a  In tra -D a ta , LLC

h e lp  A la s k a  N a tiv e s  a c h ie v e  e c o n o m ic • A k im a  L o g is tic s  S e rv ices, LLC

s e lf -s u f f ic ie n c y ."  (Report Number 9-15 . • A k im a  F ac ilitie s  M a n a g e m e n t, LLC

issued 7/10/2009) • N A N A  S erv ices

N a t iv e  b u s in e s s e s , in c lu d in g  AN C s, • S iv u n iq , Inc.

t r ib e s  a n d  N a tiv e  H a w a iia n s , c o l le c t iv e ly • TKC In te g ra t io n  S ystem s

re c e iv e d  a p p ro x im a te ly  1 .2  p e r c e n t  o f

a ll fe d e ra l c o n tra c ts  in  2 0 0 7 . N A N A  c o m p a n ie s  w i t h  8 (a )  s ta tu s

C o n tra c ts  a w a rd e d  to  N a tiv e  e n te rp r is e s
p e n d in g :

to ta le d  $ 5 .1  b i l l i o n  o f  $439 .5  b il l io n  in • A k im a  T ech n ica l S o lu tio n s , LLC

p ro c u re m e n t  c o n tra c ts .

C o n tra c ts  a w a rd e d  to  N a tiv e  f irm s  u n d e r

th e  8(a) p ro g ra m  to ta le d  $ 3 .2  b i l l io n  o r



RED DOG MINE IBIS Iflllilll H NHRI
For m o re  th a n  tw o  deca de s , th e  Red D o g  M in e , o n e  o f  th e  w o r ld 's  la rg e s t z in c  m in e s , has s to o d  as a m o d e l o f  re s p o n s ib le  
reso u rce  d e v e lo p m e n t,  fo u n d e d  o n  th e  p r in c ip le s  o f  co n sensus , c o o p e ra t io n  a n d  m u tu a l re s p e c t b e tw e e n  a m in in g  c o m p a n y  
a n d  in d ig e n o u s  p e o p le . T he  m in e  w a s  d e v e lo p e d  in  1982 u n d e r  an  in n o v a tiv e  o p e ra t in g  a g re e m e n t b e tw e e n  N A N A  R e g iona l 
C o rp o ra t io n , Inc. a n d  T eck A laska , Inc. (Teck), a U.S. s u b s id ia ry  o f  T eck R esources L im ite d , a d iv e rs if ie d  m in in g  a n d  m e ta ls  
c o m p a n y  h e a d q u a r te re d  in  V a n c o u v e r, B r it is h  C o lu m b ia , C anada. N A N A  o w n s  th e  la n d  o n  w h ic h  Red D o g  M in e  is s itu a te d . 
N A N A  s h a re h o ld e rs  rece ive  d ire c t  a n d  m e a n in g fu l b e n e fits  f ro m  d e v e lo p m e n t  a t th e  m in e .

R E D  D O G  M IN E  L O C A T IO N  

8 2  m i le s  n o r th  o f  K o tz e b u e  

5 5  m i le s  e a s t o f  C h u k c h i Sea 

1 0 6  m i le s  a b o v e  th e  A rc t ic  C irc le

NANA COMPANIES p ro v id e  

o p e ra t io n a l s u p p o r t  a n d  a w id e  ra n g e  

o f  s e rv ic e s  to  Red D o g  M in e .

D O W L  H K M : C iv il e n g in e e r in g , 

c o n s u lt in g , s ite  p la n n in g  a n d  d e s ig n , 

s u rv e y in g  a n d  d ra f t in g

N A N A  C o n s t r u c t io n :  F a b r ic a tio n , 

c o n s tru c t io n  a n d  in s ta lla t io n  o f  m o d u le s ; 

m a in te n a n c e  a n d  o p e ra t io n s  se rv ice s

N A N A  L y n d e n  L o g is t ic s :  T ru c k in g , 

lo g is tic s , m a r in e  a n d  a ir  c a rg o

N A N A  O i l f ie ld  S e rv ic e s , In c . (N O S I):

B u lk  a n d  re ta il fu e l p ro d u c ts , p o ta b le  

w a te r  a n d  lu b ric a n ts

N A N A  W o r le y P a rs o n s :  E n g in e e rin g  

a n d  d e s ig n , p ro je c t  a n d  c o n s tru c t io n  

m a n a g e m e n t, f ire  a n d  gas d e te c t io n

N M S  C a m p  S e rv ic e s :  C a te r in g , 

h o u s e k e e p in g , la u n d ry  a n d  fa c il it ie s  

m a in te n a n c e  _______  ____

Paa R iv e r  C o n s tru c t io n :  C iv il c o n s tru c tio n , 

a g g re g a te  p ro d u c t io n  a n d  m in in g  

s u p p o r t  se rv ices

ECONOMIC IMPACT
F u n d s  f r o m  th e  m in e  o p e ra t io n s  f lo w  

d ir e c t ly  b a c k  to  N A N A  re g io n a l re s id e n ts  

in  th e  fo rm  o f  e m p lo y m e n t ,  d iv id e n d s  

a n d  o th e r  e c o n o m ic  o p p o r tu n it ie s .

$ 1 .5  b i l l i o n  -  b e n e f its  t o  re g io n a l 

e c o n o m y  in c lu d in g  w a g e s , p a y m e n ts  in

lie u  o f  ta xe s  a n d  d ir e c t  ro y a lty  p a y m e n t

(1990-2009)___________________ _______

$ 6 .7  m i l l i o n  -  p a y m e n t  in  lie u  o f  ta x e s  

to  N o r th w e s t  A rc t ic  B o ro u g h  (2009) _  

2 ,8 0 0  jo b s  s t a t e w id e  -  E s tim a te s  

c r e d it  Red D o g  M in e  w i t h  c re a t in g  

th o u s a n d s  o f  A la s k a  jo b s  

$ 1 6 6  m i l l i o n  -  in  t o ta l  c o m p e n s a t io n  

a t th e  m in e

$ 1 4 6 .3  m i l l i o n  -  in  p ro c e e d s  f r o m  Red 

D o g  (2 0 1 0 )

$ 1 7 3  m i l l i o n  -  in  g o o d s  a n d  s e rv ic e s  

in c lu d in g  w o r k  w i t h  m o re  th a n  a d o z e n  

A la s k a  m in in g  s u p p o r t  c o m p a n ie s .

7 0  p e r m i t s  -  R ed D o g  o p e ra te s  u n d e r  

s t r ic t  e n v ir o n m e n ta l g u id e l in e s

RED DOG MINETIMELINE 
1 9 6 8  M in e ra l d e p o s its  d is c o v e re d  

1 9 6 8  Red D o g  M in e  n a m e d  

1 9 7 1  A N C S A  passes 

1 9 8 0  Fir s t  e x p lo ra to r y  d r i l l in g  

1 9 8 0  U n d e r  A N C S A , N A N A  s e le c ts  
1 2 0 -s q u a re  m ile  b lo c k  o f  la n d  

s u r r o u n d in g  R ed D o g  d e p o s i t  

1 9 8 2  C o m in c o  a n d  N A N A  s ig n  
a g re e m e n t  

1 9 8 6  S ite  d e v e lo p m e n t  b e g in s  

1 9 8 9  Red D o g  p r o d u c t io n  b e g in s  

2 0 0 1  C o m in c o  m e rg e s  w i t h  T e c k  

2 0 0 7  T e c k  C o m in c o  re c o v e re d  its

c a p ita l in v e s tm e n t .  N A N A  n o w  

re c e iv e s  2 5  p e rc e n t  o f  m in e 's  

n e t  p ro c e e d s  

2 0 0 7  Red D o g  s h ip s  a re c o rd

1 .1 8 0 .0 0 0  to n s  o f  z in c  a n d

2 8 9 .0 0 0  to n s  o f  le a d

2 0 1 0  M in in g  b e g a n  a t  A q q a lu k  
D e p o s it

RED DOG MINE SHAREHOLDER 
EMPLOYMENT (2010)
T o ta l E m p lo y e e s : 5 0 0 +

S h a re h o ld e rs  E m p lo y e d : 5 8  p e r c e n t  

T o ta l W a g e s : $ 1 6 6  m i l l i o n  

S h a re h o ld e r  W ages: $ 2 8 .9  m i l l io n

In a d d i t io n  t o  f in a n c ia l te rm s , Teck 's  

le a se  a g re e m e n t  re q u ire s  T e c k  to  

e m p lo y  a n d  t r a in  N A N A  s h a re h o ld e rs .

8 3  s tu d e n ts  re c e iv e d  $ 1 4 1 ,0 0 0  in 

s c h o la rs h ip s  f r o m  T eck  (2010).

7(1)
Section 7(i) o f ANCSA recognizes tha t not 
all the  lands owned by the Alaska Native 
Regional Corporations have sign ificant 
natura l resources 7i and requires the 
12 land-based Regional corporations 
to  share 70 percent o f the ir natural 
resource revenues among all o ther Alaska 
Native regional corporations. The 13th 
corporation does not participate in the 7(i) 
sharing arrangement.

As a result o f Red Dog royalties, in 2010, 
NANA paid out $83 m illion , to  the other 
regional and village corporations.

Total Red Dog royalties paid to  NANA, from 
1982 to  2010, $276 m illion .

Since m in ing  began, NANA has received 
m ore than  $596 m illio n  in proceeds, o f 
w h ich  $341 m illio n  has been d is tribu ted  
to  th e  o the r Alaska Native Corporations 
pursuant to  the  7(i) sharing provision o f 
ANCSA.
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LEADERSHIP
NANA REGIONAL 
CORPORATION, INC.
N AN A R eg iona l C o rp o ra tio n , Inc. (NRC) is 

o n e  o f  th e  13 A laska N ative  c o rp o ra tio n s  

c rea ted  p u rs u a n t to  th e  A laska N a tive  
C la im s S e tt le m e n t A c t (ANCSA) o f  1971. 

F orm ed in  1972, NANA's m iss ion  is to  
im p ro v e  th e  q u a lity  o f  life  fo r  o u r pe o p le , 

th e  m o re  th a n  12,500 In u p ia t o f  n o rth w e s t 

A laska. W e d o  th is  b y  m a x im iz in g  e c o n o m ic  
g ro w th , p ro te c t in g  an d  e n h a n c in g  o u r 

lands, a nd  p ro m o t in g  h e a lth y  co m m u n itie s . 

O u r dec is ions , a c tio n s , an d  b e h av io rs  are 

g u id e d  b y  o u r  In u p ia t l l itq u s ia t va lues 
c o n s is te n t w ith  o u r  co re  p rinc ip les . The 

NRC m a n a g e m e n t te a m , led  b y  M arie  

G reene, d e fin e s  o u r  c o rp o ra te  s tra te g y  in 
c o n c e rt w ith  g oa ls  se t fo r th  b y  o u r b o a rd  o f 

d irec to rs .

NRC H e a d q u a r te rs :  K o tzebue , Alaska 

NRC P re s id e n t:  M a rie  G reene, N AN A 

sha reho lde r, o r ig in a lly  fro m  D ee ring  

NRC M a n a g e m e n t  T ea m :

• G ladys E. P u n g o w iy i, V ice P res iden t and 

C h ie f O p e ra tin g  O ffice r

• Kevin T hom as, V ice P res iden t and  C h ie f 

F inancia l O ffice r

• Ja cque lyn  Luke, V ice P res iden t and  

G eneraJJIounse l _

• EJ D o ll G a ro u tte , V ice P residen t, 
S h a re h o ld e r R e la tions

• Red Seeberger, V ice P residen t, 

A d m in is tra tio n

• W a lte r S am pson, V ice P resident, Lands 

and  R eg iona l A ffa irs

• C huck G reene, V ice  P residen t, 

G o v e rn m e n t R e la tions

• Lance M ille r, V ice  P res iden t, Resources

THE NANA REGIONAL 
CORPORATION BOARD
N AN A is a sh a re h o ld e r-m a n a g e d  
c o rp o ra tio n . O u r 23 m e m b e r Board is 

e le c te d  b y  o u r  sha reho lde rs . I t  is m ade  

u p  o f  tw o  In u p ia t s h a re h o ld e r b oa rd  

m em b e rs  fro m  each  N A N A  v illa g e  (w ith  th e  

e x ce p tio n  o f  K o tzebue , w h ic h  ho lds  on e  

b o a rd  seat) a nd  an E lder A dv isor.

This b o a rd  c o m p o s it io n  ensures th a t eve ry  

d e c is io n  an d  b o a rd  a c tio n  b e n e fits  th e  

p e o p le . T hey are m ore  th a n  d ire c to rs  o f  

NANA, th e y  are In u p ia t leaders p a v in g  th e  

w a y  fo r  th e  c o n t in u a tio n  o f  o u r subs is tence  

w a y  o f  life, c u ltu re  an d  In u p ia t id e n tity . 

T he ir dec is io n s  a ffe c t fu tu re  g e n e ra tio n s  o f  
o u r sha reho lde rs .

NRC B o a rd  M e m b e rs :

A m b le r G ladys Jones;
N e llie  S he ldon

B uck land Tony Jones, Jr.; Vacant

D e e ring E m erson M o to ; 

Ronald  M o to , Sr.
Kiana C harlie  C urtis ;

Janice W estlake-R eich
K iva lina M illie  H aw ley; M a ry  Sage
K obuk Pearl G om ez; 

H e n ry  H orner, Sr.
K o tzebue

N oa tak

D o o d  L inco ln

Frank Adam s, Sr.; 
Joseph L u the r

N o o rv ik R o b e rt Sam pson;

D o n a ld  G. S he ldon ,
C ha irm an

S e law ik D iana R am oth ;

A lle n  T icke t, Sr.
S h ungnak M ichae l T icke t; L inda  Lee
A t- la rg e Luke S am pson; 

H arvey B. Vestal

E lder A dv iso r Levi C leve land

NANA DEVELOPMENT 
CORPORATION
F ou nded  in 1974, N A N A  D e v e lo p m e n t 

C o rp o ra tio n  (NDC) is th e  business a rm  o f  

N AN A R eg iona l C o rp o ra tio n , Inc. A ll o f  

NANA's business o p e ra tio n s  are o w n e d  by 

N AN A D e v e lo p m e n t C o rp o ra tio n .

ND C  H e a d q u a r te rs :  A nch o rag e , Alaska 

ND C  P re s id e n t:  H e lv i K. Sandvik, N AN A 

sha reho lde r, o r ig in a lly  fro m  Kiana 

NDC M a n a g e m e n t T eam :

• D av id  W. M arquez , Senior Vice President 

and C hie f O pera ting  O fficer

• Kevin Thom as, S en io r V ice P res iden t and  

C h ie f F inancia l O ffice r

• Ja cq u e lyn  Luke, S en io r V ice P res iden t 

an d  C h ie f Legal O ffice r

• S tan F lem ing , S en io r V ice P res iden t and  

C h ie f S tra te gy  O ffice r

• Law rence M ucciare lli, Senior Vice 

_  President, Hum an Resources

• N g o n i M u ra n d u , S en io r V ice P residen t 

an d  C h ie f In fo rm a tio n  O f f i c e r ___

• D av id  S p rin g g a te , S en io r V ice P res iden t 
a n d  C h ie f P e rfo rm ance  O ffice r

• John  A. L. Rense, S ec to r Leader, 

E n g in e e ring , C o n s tru c tio n  &  Real Estate

• C hris B irch, V ice P residen t,

Business D e v e lo p m e n t
• C lyde  G o o de n , V ice P residen t,

Business D e v e lo p m e n t
• Rich H eadrick , V ice P res iden t,

_  F inance & _A ccoun ting  ___  ______

• R ob in  K o rn fie ld , V ice P res iden t, 
C o m m u n ic a tio n s  &  M a rk e tin g  ___

• Chris Teich, V ice P resident,

Real Estate & H o te l D e v e jo p m e n t

THE NANA DEVELOPMENT 
CORPORATION BOARD
The N A N A  D e v e lo p m e n t C o rp o ra tio n  

b o a rd  is a subse t o f  th e  NRC boa rd . The 

NRC b o a rd  se lects n ine  o f  its  m em b e rs  to  

serve  as d ire c to rs  o f  N AN A D e v e lo p m e n t 

C o rp o ra tio n . A ll NDC d ire c to rs  a lso serve 
o n  N A N A  s u b s id ia ry  boards.

NDC B o a rd  M e m b e rs :

• Luke S am pson, C ha irm an

• C harlie  C urtis

• H e n ry  H orner, Sr.

• D o o d  L inco ln

• L inda  Lee

• Joseph L u th e r

• M a ry  Sage

• D o n a ld  G. S he ldon

• A lle n  T icke t, Sr.
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WEARE NANA
MISSION
N A N A  im p ro v e s  th e  q u a l i ty  o f  life  fo r  o u r  p e o p le  b y  m a x im iz in g  e c o n o m ic  g ro w th ,  

p ro te c t in g  a n d  e n h a n c in g  o u r  la n d s , a n d  p ro m o t in g  h e a lth y  c o m m u n it ie s  

w ith  d e c is io n s , a c t io n s  a n d  b e h a v io rs  in s p ire d  b y  o u r  In u p ia t  l l i tq u is ia t  va lu e s , 

c o n s is te n t w i th  o u r  c o re  p r in c ip le s .

VISION
N A N A  w i l l  b e  a re s p e c te d , p ro f ita b le ,  m u l t ib i l l io n -d o l la r  c o rp o ra t io n .

CORE PRINCIPLES
• H o n e s ty  a n d  in te g r i t y  g o v e rn  o u r  a c t iv it ie s .

• C o m m itm e n ts  w i l l  b e  fu lf i l le d .

• E ve ry o n e  w il l  b e  tre a te d  w ith  d ig n i ty  a n d  re sp e c t.

INUPIAT ILITQUISIAT
T h o s e  th in g s  th a t  m a k e  us w h o  w e  are ; va lu e s  th a t  re f le c t  o u r  w a y  o f  life .

I n u p ia t  l l i t q u i s ia t  V a lu e s

• A v o id  C o n f l ic t  » K n o w le d g e  o f  L a n g u a g e *

• C o o p e ra t io n  •___L ove  o f  Ch ild re n

• D o m e s tic  S k ills  • Re sp e c t  for Eld e rs

•_ F a m ily  R o le s   ______ __  • R e sp e c t fo r  N a tu re

• H a rd  W o rk  _______ • R e sp e c t fo r  O th e rs

• H u m il i ty  • R e s p o n s ib ility  to  T r ib e

• H u m o r  ' S h a r i n g

• H u n te r  S uccess • Sp ir i tu a l i t y

• K n o w le d g e  o f  F a m ily T re e

* 4 1 .9  p e r c e n t  o f  re s id e n ts  o f  th e  N A N A  re g io n  s p e a k  a la n g u a g e  

o th e r  th a n  E n g lis h  a t  h o m e .

NANA
DEVELOPMENT CORPORATION

1001 East Benson Boulevard 
Anchorage, AK 99508 
nana-dev.com 
(907) 265-4100

NANA
REGIONAL CORPORATION, INC.

P.O. Box 49 
Kotzebue, AK 99752 
nana.com/regional 
(907) 442-3301

3150 C Street 
Anchorage, AK 99503

AQQALUK TRUST
The A qqa lukT rust is a n o n -p ro fit o rgan iza tion  
fo u nd e d  in honor o f Robert A qqa luk New lin , 
th e  firs t-c h a irm a n  o f  NANA Regional 
C o rp o ra tio n . The goa l o f th e  T rust is to  
em pow er th e  Inup ia t people  o f  th e  NANA 
reg ion th ro u g h  th e  p reservation o f  cu lture, 
language and educationa l o p portun ities . 
aqqa luktrust.com

• NANA con tribu ted  a lm ost $20  m ill io n  to  
th e T ru s t be tw een 2000 and 2010.

• O f tha t, $ 5 .4  m il l io n  w e n t d irec tly  in to  an 
educationa l endow m ent.

• NANA co n trib u te d  m ore than  $695,000  in 
scholarships (2010).

• M ore than  350  Alaska Natives from  the  
NANA region pursued h ighe r education 
and voca tiona l tra in in g  (2010).

SYMBOL
O ur sym bol is an Inupiaq 
hun te r m ov ing  aggressively 
tow a rd  a successful fu tu re  
in  a vast, b e a u tifu l and 
som e tim es  harsh w o rld .

W h a t o u r  s y m b o l m eans:

NANA is all o f us w o rk in g  to g e th e r 
as one hunter, successful i f  w e are 
o f  one m ind  and purpose, hu n g ry  if  
w e  are s p lit by doubts  and m is trus t 
o f  each other. As one h u n te r is small 
and ins ign ifican t w hen com pared to  
ou r env ironm en t, so is NANA w hen 
com pared  to  th e  co rpo ra te  te rra in  in 
w h ich  w e  m ust navigate. The same 
qua lities  -  courage, confidence, 
h um ility , respect, in te g rity  and 
sharing -  have a llow ed o u r people  
to  survive as g rea t hun te rs and are 
necessary fo r NANA to  be successful.
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N A N A

A  Vision

Engineering &  C onstruc tion  

Resource D eve lopm ent 

Fac ility  M anagem ent &  Logistics 

In fo rm a tio n  Techno logy &  Telecom m unications

N A N A 's strength is in  the companies we ow n , our 

diverse capabilities, dedicated employees, and in  the 

corporate p h ilo so p hy  b y  w h ic h  w e do business.



I f  i t  c a n  b e  d o n e . . .

the p e o p l e  o f  N A N A  c a n  d o  it.
NANA Development Corporation, founded in 1974, is a growing business leader in engineering 
and construction; resource development; facilities management and logistics; and information tech­
nology and telecommunications. Headquartered in Anchorage, Alaska, NANA is a billion dollar 
corporation employing 6500 people throughout the United States and around the globe. NANA 
operations extend from the Arctic Circle to Antarctica, across the continental United States, to the 
Middle East and the South Pacific. Our clients and partners are world class professionals—petroleum 
and mining, private enterprise-and government operations.



W h e r e  in the w o r l d  is N A N A ?

Seoul, South Korea

Basrah, Iraq 
✓ Umm Qasrjraq

’' \->Ottawa,ON

s afb, Uv
go S ' K i n g s  Point, NY 

McGuire AFB, NJ 
' —  Morgantown, WV

^ 5 ^ - -—  Washington, DC
+ ______— -  Fairfax, VA

Chesapeake, VA 
Fort 8elvoir,VA 

' «, \  Hampton,VA
\  \  Suffolk, VA

A .  \  Charlotte, NC 
\ Y \  'Charleston , SC 
\ \  Patrick AFB, FL

Talm^Bay FL.' F'~ *<-arnuY Puert0 Ric0 
Panama City, FL

ian Antonio,TX
New Orleans, LA 

Gulfport, MS

South Pole, Antarctica



E n g i n e e r i n g  
& C o n s t r u c t i o n

This innovative and responsive professional group 

in c ludes eng ineering , surveying, a rch ite ctu ra l, 

environmental, geotechn ical and planning services, 

and comprises more than 1,500 employees in eight 

states, inc lud ing Alaska, Arizona, Colorado, Idaho, 

New Mexico, Oregon, Texas and Washington. Public 

and private sector projects are managed through 

the complete engineering life cycle, from concept 

and design, through environmental perm itting and 

construction.

$250 Million Revenues 
Construction Management 
Surveying 
Architecture 
Civil Engineering 
Mechanical engineering 
Electrical engineering 
Construction

■ .. . .





R e s o u r c e

NANA has been meeting the needs of the resource 

development industry for more than three decades, 

working in  some o f the most challenging remote 

sites in  the world. NANA is both a resource owner 

and a resource industry service provider. We offer 

comprehensive services for the m ining and o il and 

gas sectors, includ ing techn ica l services, operations 

and support, workforce development, security, 

ground transportation, emergency medical services, 

and telecommunications. NANA is the owner of Red 

Dog Mine, the world's largest zinc mine, located in 

Northwest Alaska and known as an environmental 

model for the industry. NANA also owns an in terest 

in the Endicott O ilfie ld on Alaska's North Slope and 

is a natural gas d istributor in the lower 48 markets.

$100 Million Revenues

Drilling
Mining
Energy Reselling 
Mineral Transport 
Security

A  r e p u t a t i o n  f o r  s, 
a n d  p e r f o r m a n c e





Government, industria l and commercial clients rely 

on NANA for strategy, design and implementation of 

secure communications systems. Clients include the 

most secure and high profile fac ilities in the United 

States and worldwide. Innovative so lutions and 

practica l systems help maintain m ission c r it ica l 

network environments that are capable of meeting 

future growth and meeting business objectives

$250 Million Revenues 
Data Management 
Disaster Response 
Tactical Communications 
Network Operations, Engineering 
Help Desks
I nformation Assurance 
Program Management 
Product development

jo



3 0 , 0 0 0
Fiber connections to hom es 

in the U nited States this year



F a c i l i t i e s  
M a n a g e m e n t  
& L o g i s t i c s

Service so lu tions for corporate and m ilitary operations 

worldwide range from sophisticated maintenance of 

build ing and heating systems and developing customized 

support programs, to routine cleaning and maintenance 

of hospital, school and university grounds and facilities. 

NANA aLso owns and operates full-service hotel properties, 

which includes partnering w ith a worldwide operator of 

value and luxury lodging fac ilities . Diverse operations 

stretch from the A rctic Circle to Antarctica, and from 

the continenta l United States to the South Pacific.

$250 Million Revenues 
Property Leasing
Facility Maintenance & Operations

Warehousing
Supply
Procurement
Food Services
Housekeeping

Security
Transportation

Hotel Management





B r in g in g  i t  H o m e
O u r p a re n t  c o m p a n y , N A N A  R e g io n a l C o rp o ra t io n ,  In c . ,  w a s  c re a te d  in  1 9 7 2  f o l lo w in g  th e  e n a c tm e n t  o f  

th e  A la s k a  N a t iv e  C la im s  S e t t le m e n t  A c t,  th e  la rg e s t  la n d  c la im s  s e t t le m e n t  in  U n ite d  S ta te s  h is to ry  t h a t  

t ra n s fe r re d  la n d  t i t le s  to  A la s k a 's  in d ig e n o u s  p e o p le s  th ro u g h  th e  fo rm a t io n  o f  12 A la s k a  N a tiv e  

C o rp o ra t io n s .

N AN A's s o le  p u rp o s e  is  t o  p ro v id e  fo r  th e  e c o n o m ic  a n d  c u l tu r a l  w eL l b e in g  o f  o u r  o w n e rs — th e  I f iu p ia t  

E sk im o  p e o p le  w h o  o r ig in a te d  in  N o r th w e s t A la s k a . E m b o d y in g  th e  v a lu e s  o f  th e  t r a d i t io n a l  I n u p ia t  

h u n te r ,  N A N A  b u s in e s s e s  a ro u n d  th e  g lo b e  c o n t r ib u te  t o  th e  liv e s  o f  o u r  1 1 ,4 0 0  s h a re h o ld e rs  b y  b r in g in g  

b a c k  re v e n u e s  a n d  c re a t in g  o p p o r tu n i t ie s  t h a t  e n a b le  o u r  p e o p le  t o  l iv e  p ro d u c t iv e ly  in  t r a d i t io n a l  a n d  

m o d e rn  w o r ld s .

A n  Ih u p ia q  h u n te r  m o v in g  a g g re s s iv e ly  to w a rd  a s u c c e s s fu l fu tu re  in  a v a s t ,  b e a u t i f u l ,  an d  s o m e t im e s -  

h a rs h  w o r ld — t h is  is  th e  s y m b o l t h a t  re p re s e n ts  N AN A a n d  i t s  p e o p le , re p re s e n tin g  th e  b e l ie f  t h a t  i f  w e  

a re  o f  o n e  m in d  a n d  p u rp o s e  w e  are  s u c c e s s fu l.  T he  h u n t  is  a v is io n  m ade  re a l— a v is io n  o f  w h a t  can  be 

fo r  th e  fa m ily ,  a n d  f o r  th e  v i l la g e .  For 1 0 ,0 0 0  y e a rs , c o u ra g e , c o n f id e n c e , h u m il i t y ,  re s p e c t,  in t e g r i t y  a nd  

s h a r in g  h a v e  a llo w e d  o u r  p e o p le  to  s u rv iv e  as g re a t  h u n te rs . Today, th e s e  sam e v a lu e s  d e te rm in e  o u r  s u c ­

cess in  th e  b u s in e s s  w o r ld .

i  I  B  H I  i!



1 0 , 0 0 0  y e a r s
Inup ia t people have been 

doing business for centuries




