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F I S C A L  N O T E

STATE OF ALASKA
2002 LEGISLATIVE SESSION

Revision Date/Time (Note if correction):_____________
Title An Act relating to terroris.'c threatenin'

Fiscal Note Number: 
Bill Version:
(H) Publish Date:

f i -i O R  i G'w

(VIAY t (I 200

CSHB 350(JUD)
4/18/02
CorrectionsDept. Affecte d : ______________________

BRU Administration and Operations
Component________________All__________

Sponsor
Reauester

Rep. McGuire
House Judiciary Committee

Expenditures/Revenues
Component No. 
(Thousands o f Dollars)

694

Note: Amounts do not include inflation unless otherwise noted below.
OPERATING EXPENDITURES FY 2003 FY 2004 FY 2005 FY 2005 FY 2007 FY 2008
Personal Services 
Travel 
Contractual 
Supplies 
Equipment 
Land & Structures 
Grants & Claims 
Miscellaneous

TOTAL OPERATING **■* *»* •** *+« *** ***

CAPITAL EXPENDITURES
ICHANGE IN REVENUES" ( ) T
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts 
i037 GF/Mental Health
Other (Specify Type-Do not abbreviate)

TOTAL ••• *** **• **•

Estimate of any current year (FY2002) cost: 0.0
Check this box (X) if funding fo r tnis bill is included in the Governor's FY 2003 budget proposal: 
POSITIONS
Full-time
Part-time
Temporary
ANALYSIS: (Attach a separate paqe if necessary)
This legislation expands the circumstances under which someone can be charged with Terroristic 
Threatening, a felony. This bill will add a provision to include knowingly making a false report that a 
circumstance dangerous to human life exists or is aobut to exist and causes evacuation o f a public area, 
mode o f public transportation or building or disrupts the schedule of an entity providing transportation 
services for persons or property. It additionally will incllude false reports o f a circumstance exists or is 
about to exist regarding the safe or proper functioning of oil or gas pipeline or supporting facility, etc.
Any addition o r circumstances expanding felony prosecution will likely have a fiscal impact on the 
Department of Corrections. It is anticipated that the number o f cases that apply in this legislation will be 
minimal, therefore, the Dept, o f Correctio.is is submitting an indeterminate fiscal note.

Prepared by: Candace Brower_________________________________________  Phone 465-4652
Division Commissioner’s Office   Date/Time 2/26/02 4:53 PM
Approved by: Margaret Pugh, Commissioner_____________________________ Date 2/26/02
Agency Dept, of Corrections______________________________________

movKed !W001 OMB) C O M M IT T E E  C O P Y Page 1 of 1



Rut orrrr:D out

F I S C A L  N O T E
MAY i 0  2002

STATE OF ALASKA
2002 LEGISLATIVE SESSION

Revision Date/Time (Note if correction):___________
Title "An Act relating to criminal mischief
Sponsor
Requester

and terroristic threatening.

Fiscal Note Number: 
Bill Version:
(H) Publish Date:
Dept. Affected:

; b r u
Component

CSHB 350(JUD) 
4/18/02_________

 Administration_______
Legal and Advocacy Services 

Public Defender Agency
Rep. McGuire
(H) Judiciary

Expenditures/Revenues
Component No. 
(Thousands o f Dollars)

1631

Note: Amounts do not include inflation unless otherwise noted below.
OPERATING EXPENDITURES FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008
Personal Services
Travel
Contractual
Supplies
Equipment
Land & Structures
Grants & Claims
Miscellaneous

TOTAL OPERATING • • » * • •

CAPITAL EXPENDITURES | | I I
CHANGE IN REVENUES ( ) | I
FUND SOURCE (Thousands of Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts
1037 GF/Mental Health
Other (Specify Type-Do not abbreviate)

TOTAL • • • • • •

Estimate of any current year (FY2002) cost: 0.0
Check this box (X) if funding for this bill is included in the Governor's FY 2003 budget proposal:
POSITIONS
Full-time
Part-time
Temporary
ANALYSIS: (Attach a separata paqe if necessary)
See attached.

Prepared by: 
Division
Approved by: 
Agency

Barbara Brink. Director
Public Defender Agency

Phone (907)334-4416 
Date/Time 2/21/02 .-29 PM

Jim Duncan, Commissioner Date 2/21/2002
Department of Administration

(Revised 5V2001 OMO)
C O M M IT T E E  C O P Y

Page 1 of 2



ANALYSIS CONTINUATION__________________
This legislation would amend the crime o f criminal mischief in the first degree (class B felony) to include 
tampering with a water supply with intent to cause physical injury. The crime cur rently prohibits tampering 
with other items with intent to cause physical injury (food, drugs, cosmetics). The bill also proposes to 
amend the crime o f terroristic threatening (a class C felony) to include when a person knowingly makes a 
false report that a circumstance dangerous to human life exists or is about to exist that disrupts the schedule 
of a public transportation service or causes evacuation o f a public area or public conveyance, or a false 
report that a circumstance exist or is about to exist that is dangerous to the safe functioning o f an oil or gas 
pipeline or supporting facility, utility, or transportation or cargo facility.

The last provision in Section 2, subsection (a)(2) would likely have a fiscal impact on the Public Defender 
Agency. This subsection may cover a sizeable variety o f situations not currently covered as felonies. It is 
not possible to determine the extent o f that impact, however, because it is unknown how many potential 
cases would result from this broadly written proscriptive language. Since the Agency cannot predict how 
many more felony cases would result i f  this proposed legislation passed, an indeterminate fiscal note is 
submitted.

FISCAL NOTE #4

STATE OF ALASKA B ILL NO. CSHB 350(JUD)
2002 LEGISLATIVE SESSION

Page 2 of 2



Fi££PORiED OUT

STATE OF ALASKA Fiscal Note Number:
2002 LEGISLATIVE SESSION Bill Version:

(H) Publish Date:
Revision Date/Time (Note if correction):________________________ Dept. Affecte_d:__________ Law______________
Title "An Act relating to terroristic threatening."_________BRU Criminal Division______________
___________________________________________________________ Component 1st-4th Judicial Districts; Criminal
Sponsor Representative_McGuire________________________Appeals/Special Litigation__________________
Requester House Transportation Committee________________Component No. 2198-99:2201-03:61:79
Expenditures/Revenues__________________________________ (Thousands o f Dollars)___________________

F I S C A L  N O T E

Note: Amounts do not include inflation unless otherwise noted below.
OPERATING EXPENDITURES FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008
Personal Services 
Travel 
Contractual 
Supplies 
Equipment 
Land & Structures 
Grants & Claims 
Miscellaneous

TOTAL OPERATING ******* •«**•*« ******* ******* *******

CAPITAL EXPENDITURES___________
ICHANGE IN REVENUES ( ) |
FUND SOURCE_____________________    (Thousands of Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts 
1037 GF/Mental Health
Other (Specify Type--Do not abbreviate)

TOTAL ******* *******

MAY i  0 2002

3
CSHB 350(TRA) 
2/20/02

Estimate o f any current year (FY2002) cost: 0.0
Check this box (X) if funding for this bill is included in the Governor's FY 2003 budget proposal: [
POSITIONS
Full-time
Part-time
Temporary
ANALYSIS: (Attach a separate paqe if necessary)
HB 350 would expand the actions that could lead to a charge of terroristic threatening, a class C felony. Specifically, if 
an individual causes the evacuation of a pubiic area, public conveyance, or building; disrupts the schedule of a public 
transportation entity; or threatens, even jokingly, a transportation service provider or tranporation support services 
provider with physical injury, even if the person threatened was not placed in fear of physical injury, that individual 
could be charged with this crime.
The language in subsection (2) regarding threats to persons actually providing transportation services or support 
services would cover a very large variety of situations not currently considered felonies. Felony prosecutions are 
costly, but the Department of Law has no way of estimating how many new cases might be referred for prosecution if 
this bill becomes law, and cannot assign a potential fiscal impact.

Prepared by: Joan M. Kasson___________________________________________ Phone (907) 465-5370
Division Attorney General's Office___________________________________ Date/Time 2/19/02 8:27 AM
Approved by: Kathryn Daughhetee for Bruce M. Botolho, Attorney General Date 2/19/2002________
Agency Department of Law________________________________________

(Rovumj 9/?ooi oMS) Page 1 of 1
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F I S C A L  N O T E CAY I 0 2002

STATE OF ALASKA
2002 LEGISLATIVE SESSION

Revision Date/Time (Note if correction): 
Title Terroristic threatening

Fiscal Note Number 
Bill Version:
(H) Publish Date:
Dept. Affected:

'BRU

CSHB 350(TRA)
2/20/02

Alaska Court System
Component Trial Courts

Sponsor
Requester

Representative McGuire
Representative McGuire

Expenditures/Revenues
Component No. 
(Thousands of Dollars)

768

Note: Amounts do not include inflation unless otherwise noted below.
OPERATING EXPENDITURES FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008
Personal Services
Travel
Contractual
Supplies
Equipment
Land & Structures
Grants & Claims
Miscellaneous

TOTAL OPERATING 0.0 0.0 0.0 0.0J 0.0 0.0
CAPITAL EXPENDITURES | | |
CHANGE IN REVENUES ( ) I I I
FUND SOURCE (Thousands of Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts
1037 GF/Mental Health
Other (Specify Type-Do not abbreviate)

TOTAL 0.0 0.0 0.0 0.0 0.0 0.0
Estimate of any current year (FY2002) cost: 0.0
Check this box (X) If funding fo r this bill is included in the Governor's FY 2003 budget proposal: 
POSITIONS
Full-time
Part-time
Temporary
ANALYSIS: (Attach a separate page iln ecessa ry )
Th i  court system does not anticipate any fiscal impact from the passage of HB 350.

Prepared by: Douglas Wooliver________________________________________  Phone 463-4750
Division Alaska Court System_____________________________________  Date/Time 2/20/02 9:28 AM
Approved by: Stephanie Cole Date 2/20/02
Agency Alaska Court System_____________________________________

(Revised o/2ooi omb) Page 1 o f __1_
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A la s k a  S ta te  L e g is la t u r e

Session 
State Capitol Bldg., Rm ‘118 
Juneau, AK 99801-1182 
Phone (907) 465-2995 
Fax (907) 465-6592

Chair, House Special Committee 
on Economic Development, Trade 

and Tourism

Interim
Chair, Jt. House and Senate 

Administrative Regulation and 
Review Committee

716 W. d1" Ave, Suite 430 
Anchorage, AK 99501 
Phone (907)269-0250 
Fax (907 ) 269-0249

Member 
Resources Committee 

Rules Committee

Representative Lesil L. McGuire
House District 17

S p o n s o r  S t a t e m e n t
House B i l l  350 

Criminal m ischief and terroristic threatening

September 11th, 2001 has changed the lives o f  Alaskan and Americans alike. What was 
once a concern fo r the safety o f  those living, working or visiting foreign destination from 
terroristic acts has painfully come home. Likewise, we have been warned o f  the dangers

•HU ' « :•! ■

Terrorism is not confined to public transportation, or the bombing o f  buildings or 
government offices. The added threat o f  chemical and biological warfare and weapons o f  
mass destruction make it clear that we are in need o f  redefining our laws regarding 
terroristic acts.

The threat alone o f  a terroristic act can cripple a community. Imagine the chaos that 
would occur i f  someone said that they had just contaminated the public water utility with 
a deadly chemical agent. Citizens would panic, schools and businesses would close, and 
in general the community would come to standstill.

House B ill 350 would increase criminal penalties for certain acts o f  terrorism and would 
prohibit terroristic threats intended to frighten or cause specific harm to citizens. House 
B ill 350 also increases penalties o f  threats to our air, water and food supplies, utilities and 
pipelines.

House B ill 350 w ill provide law enforcement the necessary tools to arrest, detain and 
ultimately prosecute an individual who threatens public areas or conveyances.

A threat in this day and age must be taken seriously. House B ill 350 increases criminal 
penalties for certain acts o f  terrorism, terroristic threats and criminal m ischief and 
punishes these criminals in accordance with the law.



CS FOR HOUSE BILL 350(FIN)am

SE C T IO N A L  A N A L Y S IS

Section  1 is a con fo rm ing  amendment. It adds crim ina l m isch ie f in the fou rth  degree to those 
offenses that a llow  fo r  fu l l ,  reasonab le attorney fees to a v ic tim  o r  the estate o f  a victim  in a c iv il 
law suit to recover damages based on the crim inal conduct.

Section  2 adds crim ina l m isch ie f in the firs t degree (ra ised  in this b i l l from  a class B  to a class A  
fe lo n y ) and te rroristic threatening in the firs t degree (a  class B  fe lo n y  adopted in this b i l l )  to those 
o ffenses fo r  which a person can be charged w ith conspiracy to com m it the o ffense .

Section 3 amends m urder in the first degree to include conduct where a person comm its o r 
attempts to com m it c rim ina l m isch ie f in the firs t degree and, in furtherance o f  the o ffense o r in 
immediate flig h t, any person causes the death o f  a person o ther than a participant in the crime. 
Section 3 a lso  adds to murder in the firs t degree conduct where a person  comm its terroristic 
threatening in the firs t degree and, in the furtherance o f  the o ffe n se  o r in immediate fligh t, any 
person causes death o f  a person other than one o f  the participants.

Section J i.c :> ro n fb rm in r nm rndmcnl ihat adds the conviction fo r lon-onslic threatening in the 
lirs i degree as a predicate o llen sc  Hint would raise llie o flen se  o l sta lk ing  m llie second degree lo 
stalking in the firs t degree.

Sections 5 changes crim ina l m isch ie f in the first degree from  a class B  fe lo n y  in current law  
(m axim um  period  o f  incarceration 10 years) to a class A  fe lo n y  (m ax im um  period o f  
incarceration 2 0  years). The conduct prohibited includes in ten tion a lly  damaging an o il o r gas 
p ipeline, causing damage to a u tility  o r emergency responder resu lting  in substantial interruption 
in service to the pub lic , and damaging p roperty in an amount o v e r $ 1 0 0 ,0 0 0  by w ide ly  dangerous 
means such as an exp los ion .

Sections 6 and  7  add tampering w ith water o r a ir to the p roh ib ition  o f  tampering with food  o r 
cosmetics, w ith intent to cause physical in ju ry , to crim ina l m isch ie f in  the second degree. Th is 
conduct rem ains a class B  fe lon y . These sections a lso add to crim ina l m isch ie f in the second 
degree tampering w ith an o il o r gas p ipe line o r supporting fac ility , an airp lane, o r a he licopter 
with reckless disregard fo r  the risk  to property. Th is conduct w ou ld  be a class B fe lony , and is 
prohibited in current law  as a class C fe lony .

Section 8 makes con fo rm ing  amendments to the defin itions o f  “ d e liv e r”  and “ distribute”  fo r  
crim inal m isch ie f in the second degree, by adding the d e live ry  o r d istribution o f  air o r water to the 
defin itions.

Sections 9 ,1 0 ,  and 11 m ake con fo rm ing amendments that change crim ina l m isch ie f in the 
second degree to third degree. This conduct remains a class C  fe lon y .



Sections 12 and 13 make con fo rm ing amendments that change what is curren tly crim inal 
m isch ie f in the th ird  degree to crim ina l m isch ie f in the fou rth  degree. This conduct remains a 
class A  m isdemeanor.

Section 14 is a con fo rm ing  amendment that changes what is currently crim ina l m isch ie f in the 
fourth degree to c rim ina l m isch ie f in the fifth  degree. Th is conduct remains a  class B  
m isdemeanor.

Section 15 is a con fo rm ing  amendment to crim inal m isch ie f in the fou rth  degree, b y  renumbering 
a statutory reference.

Section 16 makes a con fo rm ing amendment to making a fa lse  in fo rm ation  o r report in v io la tion  
o f  A S  1 1 .5 6 .8 0 0 (a ) to exclude conduct that w ou ld  be p rohib ited b y  terroristic threatening in the 
second degree.

Section 17 adopts the crime o f  terroristic threatening in the firs t degree. It prohibits sending o r 
delivering a bacterio log ica l, b io log ica l, chem ical, o r rad io log ica l substance o r an im itation 
bacterio log ica l, b io log ica l, chem ical, o r  rad io log ica l substance, and, as a resu lt, p lace another in
reasonable fear o f  physical inm rv to any person, can yr dm evacuation o f  a bu ild ing  o r other 
lac ility , o r cause serious public inconvenience. This conduct is a class u  ie lony .

Section 18 changes the current terroristic threatening to the second degree o ffense , and adds the 
p rohib ition o f  making a fa lse report with the intent to cause an evacuation o f  a pub lic p lace, 
business p rem ises, o r means o f  public transportation. It a lso  adds the p rohib itions o f  making a 
fa lse report that c laim s that a bacterio log ica l, b io log ica l, chem ical, o r rad io log ica l substance has 
been sent o r is present in specified places, o r that threatens damage to an o il o r  gas p ipeline o r 
supporting fac ility . Th is conduct remains a class C  fe lon y .

Section 19 is a con fo rm ing  amendment that adds terroristic threatening in the firs t degree to those 
crimes that a llow  fo r  the v ic tim ’ s o r w itness’ s address and telephone number to be kept 
con fidentia l from  the defendant i f  the court finds that the defendant m ay be a continuing threat to 
the victim  o r witness.

Section 20  makes a con form ing amendment to the de fin ition  o f  crime invo lv ing  domestic 
v io lence by adding terroristic threatening in the first degree and crim ina l m isch ie f in the first 
degree to those crimes that m ay potentia lly  be a crim e in vo lv ing  domestic v io lence .

Sections 21 and  22 set forth app licab ility and e ffec tive  date clauses.



Bill Hislory/Action for HB 350 22 Legislature 1itlp://www.icgis.statc.ak.us/basis/gct_bill.asp?session=22&biIl=hb+3

B i l l  H i s t o r y / A c t i o n  D i s p l a y H

B ILL : HB 350 SHORT TITLE: TERRORISTIC THREATS
B ILL  VERSION: CSHB 350(F IN ) AM 
SPONSOR(S): REPRESENTATIVE(S)MCGUIRE. Hudson 
CURRENT STATUS: (S ) JUD STATUS DATE: 04/26/02

THEN FIN
HEARING: (S I JUD May 08 1:30 PM BELTZ 211 TELECONFERENCE

TITLE: "An Act relating to murder, conspiracy, criminal mischief, and terroristic threatening; and providing for an effective 
date."
[ Full Text | Fiscal Notes j Amendments

Committee Action v/ith Bill History

Jrn-Date Jm-Page Action
01/23/02 2040 (H ) READ THE FIRST TIME - REFERRALS
01/23/02 2040 (H ) TRA, JUD
02/20/02 2334 (H ) TRA RPT CS(TRA) NT 5NR 1AM
n_/ju/(i. - l l o ('.Vi : ' i/> 1 . 1 ( 'OJ'LSII. MASIil.
02/20/02 2334 (H ) KOII1UNG; AM: WILSON
02/20/02 2335 (H ) FN1: ZERO(CRT)
02/20/02 2335 (H ) FN2: INDETERMINATE(ADM)
02/20/02 2335 (H ) FN3: INDETERMINATE(LAW)
02/20/02 2348 (H ) FIN  REFERRAL ADDED AFTER JUD
04/18/02 3000 (H ) JUD RPT CS(JUD) NT 1DP 3NR 1AM
04/18/02 3000 (H ) DP: JAMES; NR: COGHILL, MEYER,
04/18/02 3000 (H ) ROKEBERG ; AM: BERKOW ITZ
04/18/02 3001 (H ) FN1: ZERO(CRT)
04/18/02 3001 (H ) FN3: INDETERMINATE(LAW )
04/18/02 3001 (H ) FN4: INDETERMINATE(ADM)
04/18/02 3001 (H ) FN5: INDETERMINATE(COR)
04/25/02 3127 (H ) FIN  RPT CS(FIN ) NT 9DP
04/25/02 3127 (II ) DP: BUNDE, DAVIES, HARRIS, CROFT,
04/25/02 3127 (11) MOSES, LANCASTER, HUDSON, FOSTER,
04/25/02 3127 (H) WILLIAM S
04/25/02 3]2P (H) FN1: ZERO(CRT)
04/25/02 3128 (H) FN3: INDETERMINATE(LAW )
04/25/02 3128 (H) FN4: INDETERMINATE(ADM)
04/3 V02 3128 (H) FN5: INDETERMINATE(COR)
04/25/02 3134 (H ) RULES TO CALENDAR 4/25/02
04/25/02 3134 (H ) READ THE SECOND TIME
04/25/02 3134 (H ) FIN  CS ADOPTED UNAN CONSENT

I of 2 5/7/2002 4:56 PM
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Bill History/Action for HB 350 22 Legislature ■ http://\vw\v.legis.statc.ak.us/basis/gct_bill.asp?session=22&bill=hb+3

04/25/02 3134 (H) AM NO 1 ADOPTED UNAN CONSENT
04/25/02 3135 (H) ADVANCED TO TH IRD  READING UNAN CONSENT
04/25/02 3135 (H) READ THE THIRD TIME CSHB 350(FIN ) AM
04/25/02 3135 (H ) PASSED Y37 E3
04/25/02 3136 (H ) EFFECTIVE DATE(S) SAME AS PASSAGE
04/25/02 3152 (H ) COSPONSOR(S): HUDSON
04/25/02 3152 (H ) TRANSMITTED TO (S)
04/25/02 3152 (H ) VERSION: CSHB 350(FIN ) AM
04/26/02 2970 (S) READ THE FIRST TIME - REFERRALS
04/26/02 2970 (S) JUD, FIN
04/26/02 2970 (S) REFERRED TO JUD IC IARY

Similar Subject Match or Exact Subject Match 
CRIMES
CRIM INAL PROCEDURE
TERRORISM
TRANSPORTATION

B ill R o o t :________I Display Bill Root

TO REPORT PROBLEM S W ITH  BASIS IN Q U IR Y
L IVE  KTOO  STREAM S A

Return to Basis Main Menu (22 Legislature) 
Return to Legislature Home Page

2 of 2 5/7/2002 4:56 PM
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S T A T E  O F F I C E

A la s k a Peace O fficers A ssoc iat ion

Business Manager
Joseph Young 
Anchorage

Board of Directors
Leo Brandlen. President 
Anchorage

Chuck Kopp. Vice President 
Kenai

Michael Corkill, Past President 
Mesa. A2

Kim Wannamaker, Member 
Kenai
Pres Kenai Chapter

AncltoiaciL
Anchorage Chapter

^ ^ e l l a  Long. Member 
Wasilla
Pres. Mat-Su Chapter

Lonnie Halman. Member 
FairbanKs
Pres. Farthest North Chapter

Jerry Nankervis, Member 
Juneau
Pres. Capital City Chapter

Andrea Jacobson, Member 
Ketchikan
Pres First City Chapter

James See. Member 
Craig
Pres. Prince ol Wales Chapter

John Lucking. Jr.. Member 
Unalaska
Pres Aleutian Islands Chapier

Theda LaLcnde. Member 
Wrangell
Pres. Wrangell Chapier

P.O. Box 240106 Anchorage, Alaska 99524-0106 Phone (907 ) 277-0515 Fax (907 ) 272-5355

March 29, 2002

Representative l.esil McGuire
State Capitol
Juneau, AK 99801-1182

Dear Representative McGuire:

On behalf of the Alaska Peace Officers Association (APOA), I would like to 
thank you for introducing House Bill 350 relating to terroristic threatening.

The Alaska Peace Officers Association fully supports HB 350. This will 
enhance police and prosecutor efforts to hold persons accountable for 
threatening public areas or conveyances, and causing disruption to public 
transportation due to threatening behavior. The world we live in has 
r hanged and law enforcement must respond to all threats against public 
facilities in a serious manner. This legislation will help facilitate the 
;v, •; ;i.::.(i. i, ;,<■' ] <i ■:.< -«’iJtion of there- rrim*-:

Please contact the APOA office in Anchorage at 277-0515 if there is 
anything our organization can do to assist in the passage of this bill.

Sincerely,

Leo Bumdlen 
State President
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» A RREST : A la sk a  A irlines bans 
W ash in g ton  m an from  flights a fte r 
lie  b ecam e a n g ry  over late luggage.
The A»ioclntod Pre-s

SITKA — The tale decided Friday nol to 
prosecute n 58-yc . -old Washington man who 
was nnvslcd ot the Sitka airport alter allegedly 
threatening on airline worker.
- Hut Alaska Airlines has banned Dr. Bruce 

Stevenson from Its flights for life becnuse of 
Thursday's Incident.

Stevenson apparently became upset about" 
possible delays in retrieving baggage, police 
said. fjt. .John lUtoz.a said Stevenson toid tho 
Alaska Airlines ticket agent, ’’If I don’t get my 
bag I’m coming back hero as an assassin.”
• “ lie said It seriously, with no hint of a smile ' 

or that he was joking, and all the witnesses 
look It very seriously," llnezn said.

Sitkr ’ -dice Ch ie f Hill McLendon criticized 
He ■ iv h irn l i< i .;!■ *. Vi Midi n villc 
Wash., .oed iea l doctor to court.

"The decision reeks ol favoritism and docu­
ments a steady history of political maneuver­
ing and Inept,ness in handling eases," McLen­
don suld Friday, "To say we huvo no confidence 
In (proscculors'l abilities w i ild be a gross 1111- 
derslalemenl ”

Karlier Friday, assistant district attorney 
Corlnno Vorenknmp told Die Dally Sentinel In ' 
Sltku thul Ihe slate did not huvo enough evi­
dence for a criminal prosecution against 
Stevenson, u doctora l the prestigious Virginia 
Mason Hospital In Seattle,

"While there’s curtain)/ no accounting for 
the exceedingly poor taste and bad Judgment of 
essentially Ignoring a national tragedy, the 
state has decided to not file a complaint," 
Vorenknmp said.

Responding to a call from llie airport Thurs­
day afternoon, Sitka police arrested Stevenson 
on a felony ehurgc of terroristic threatening 
and a misdemeanor charge of fourth-degree 
assault.

Stevenson was held overnight In the Sitka 
Jail without bull and was released Friday after 
the charges wore dropped.

In Anchorage, assistant U.S. attorney 
Stephan Collins’ said (lie federal government 
does nol have Jurisdiction In tho ease.

' "The threat wasn't made by telephone or by 
wire, and It wasn't made In the air," Collins 
suld. "If the plane were In Ihe air at the lime, 
wo’d luivejurlsdk'llon— maritime, or territori­
al — bul on the ground, In the airport, to a liek-

J A M !I  F O U U O ft  / It*  A t K X l l ln l  * » l»

Sltko Police Lt. John Baaze, left, stands by as Or. 
Bruce Stevenson, 58, background conter, Is placed 
In a patrol car following his arrest tor allegedly 
threatening an airline worker ot the airport In Sitka. 
Police soy that Slovenson, a doctor at Virginia 
Mbsoii Hospital In Seattle, apparently told the 
Aloska Airlines ticket Bgont, "If I don’t get my bog 
I’m coming bock here os on assassin,*
et agent, from what details 1 understand about 
lids case wc don’t have jurisdiction. TIud would 
be up to the state."

Voronknmp sold that to he prosecuted for 
terrtn'IsUe threatening under slate law, a per­
son would have lo "knowingly make a false re­
port Hint a circumstance dangerous lo luunnn 
life exists nr Is about lo exist.’’

"Wind Mr. Stevenson said certainly was In­
sensitive In the fears nf the person to whom ho 
sold It. nml It’s appalling In light of the national 
tragedy that happened tills week," she said, 
"but under slide low It Is not n crime,"

However, Slovenson will never be allowed 
onboard an Alaska Airlines (light again, compa­
ny spokesman Crcg W ilier said from llie air­
line’s Scuttle licathpiarlers.

"Wc liuvo a zem lolenmeo policy for anyone 
who tries lo abuse or llireuton our employees 
In any way, shape or manner," he said.

A ncho rage Daily News Story 
Satu rday, September 15, 2001
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DOCTOR:
H e ’s  s o r r y ,

CinillmieilJ'rrm II-1 
re la tio n sh ip s  over the yea rs . 1 
g enu ine ly  reg re t joopard i/.ing 
the goodsvlli of the many 
fr ie n d s  und colleagues 1 huve 
in y o u r fine slute.
. " I am  very so rry  thut this in ­

c iden t added to the s lresti o f 
u ir lln c , a irp o rt and.pub lic o ffi: 
c io ls  du ring  this difficult lime.'"

P o lic e  hod charged the doc­
to r  w i t h ' ’ fe lony, te rro ris tic  
th rea ten ing  and m isdem eanor 
fou rth -d eg re e  assau lt. S teven ­
son , spen t a night in the S itka 
ja i l  b e fo re  charges . w ere  
d ropped  F rid ay  after the state 

A n ch o ra g e  D a ily  N ew s S to ry  decided not ^  P r o s ^ t e .
Tuesday . Sep tem ber 18 , 2001 Sfcvenson left Silk- Fnday.
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A l a s k a  A i r l i n e s  p a s s e n g e r  a r r e s t e d  f o r  t e r r o r i s t  t h r e a t e n i n g

September 24, 200]

An Alaska A irlines passenger who had lost a bag joked with an employee at the Juneau Airport that it 
contained a bomb. But the airline took it seriously, and the man was arrested Monday morning at his 
hotel room.

Twenty-nine-year-old James Longroft was laken into custody at about 7 a.m. and charged with fe lony 
terroristic threatening. He was lodged at the Lemon Creek Correctional Center.

Longcroft, an Irish national who gave his residence as England, lost a bag on his flight in last night.

Juneau Police say that while he was describing the bag to an employee, he noted it had a bomb in it. He 
told the airline employee he was kidding.

i ’n' 'Im ■ mr>|nvn m iua i'tf'd  pnll. f then c n n tn rir r l tin- FBI ihe lunean  District Attorney's O ffice  
aim .Ini u/au A n  pm l Jwc m il y ami / . laska All I lima I M: | -an i. > | ■. . uw> ... . . . .  ■ >m

The missing luggage had been located at the Seattle airport. Seattle police searched the bag and found 
no bomb.

(Copyright 2001 by The Associated Press. A ll Rights Reserved.)

A s s o c ia te d  P re s s  S to ry  (Ju n eau ) 
M on d a y , S e p tem b e r 2 4 , 2 0 0 1
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B o m b  t h r e a t  s h u t s  d o w n  K e t c h i k a n  a i r p o r t

December 30, 2001

Authorities are investigating an anonymous bomb threat that shut down the Ketchikan International 
Airport fo r more than an hour Friday.

The airport was evacuated while airport police and troopers checked the premises. No explosives were 
found.

Airport manager David A llen says the threat was called in to Ketchikan police about 1:30 p-m. He says 
police then notified the airport, prompting the evacuation. A llen says he's not sure how many people 
were affected.

Alien says a je t was not due to land until a few hours later, so the building was relatively empty other 
than airport workers. He says people were allowed back in the building at about 2 :45 p-m.

.• ! t ;u >  I 11 'i '| I ■ • • ' I  •• • • i i v . i . i i i ;  > 111 I ! u  i . . i ' ■. ■ «i l l n  O l l g l l l  i l l  l l u  s t i l l
but Deputy Chief David Cuzman says that's the department's only involvement.

(Copyright 2001 by The Associated Press. A ll Rights Reserved.)

nil threw shuts down Ketchikan airport hiip://scorch.new$choice.com/ArchivcDis...2Ektva%2Econi&puid=1346&pnper=KTVA0/tt2£CO
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DATE: 4/26/02 FURTHER: Finance
- '~**a , :

■ .'•*/ •
DATETURNED 
IN TO OFFICE:

Judiciary Committee considered CS FOR HOUSE BILL NO. 350(FIN) am
H B  3 5 0  T E R R O R IS T IC  T H R E A T S

"An Act relating to murder, conspiracy, criminal mischief, and terroristic threatening; and providing for an 
effective date."

SIGNATURES AND RECOMMENDATION

C h a ir : /

D o  No t  
P a s s N o  R ec Am end

s

and recommends:

be rep laced with^& £ CS t ] f b  

[ ] adopt prev ious ______ CS ______________

Senate B ill:
--- H s am e tit le

( Q<AJ> ) [ j new title

[ ] attached amendment(s)

[ ] adopt Letter of Intent by

[ ] further referral t o _____

NEW FISCAL NOTE(S):

Committee

Committee

House B ill:
_) [ ] same title 

[ ] technical title 
[ ] new: SCR #_

PREVIOUS FISCAL NOTE(S):
Department

[ ] APPROPRIATION -  no fiscal note
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[OUSE COMMITTEE REPO]

( i l )
Date Referred to Committee: January 25,2002  

Date of Committee Action:  ̂ 1 ^tD  ~~ĉ —

The FINANCE Committee considered:

HOUSE BILL NO. 359

FURTHER REFERRALS: 

HB 359

SUPPLEMENTAL APPROP TOURISM MARKETING

"An Act making a supplemental appropriation for tourism marketing efforts; and providing for an effective 
date."

Recommends it be replaced with CS _( ) [ ] Same Title [ ] New Title
F o r  S e m ite  B i l l s  w ith n ew  t i t le : /  J  T e c h n ic a l T it le  f  ]  N e w  T i t le : I I C R _  

[ ] attach amendments
[ ] add new referral t o ______________ Committee
jy /f*  Letter o f  Intent ,  Committee

List of 
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Depts.:ADMCEDCORCRTEEI)DECDECGOV1ISSLAALAWLWF1MVADNRDPSREVDOTUA

N E W  F ISC A L  NOTES
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B IL L  W IL L IA M S
Co-Chair 

(907) 465-3424 
Fax: (907) 465-3793

REPRESENTATIVE S t a t e  H c g t e l a t u e c
^ ) o u s c  J f i n a n c c  C o m m i t t e e

E L D O N  M U L D E R
REPRESENTATIVE

Co-Chair 
(907) 465-2647 

Fax:(907) 465-3516

INTERIM ADDRESS 
50 Front Street. Suite 203 
Ketchikan, Alaska 99901 

(907) 247-4627 
Fax (907) 225-7157

INTERIM ADDRESS 
716 W. 4 th Avenue 

Anchorage. Alaska 99501 
(907) 269-0265 

Fax: (907) 269-0264
State Capitol, Juneau, A laska 99801 -1182

Letter of Intent
The Leg is la tu re acknow ledges that tou rism  bookings in A laska  are w e ll b e low  
the forecasts p r io r  to the te rro rist attack on  America Septem ber 1 1 ,2 001 . Su rveys 
show  that actual book ings are 30 %  to 40%  be low  n o rm a l. It is the intent o f  the 
Leg is la tu re that the app rop ria tion  m ade b y  H ouse B ill 359 be focused at 
increasing tou rism  in A laska in 2002.

Tire Leg isla ture expects that the A laska Tou rism  1M  us try  A ssociation  w i ll re p o rt 
back to the Leg is la tu re du ring  the FY  2001 and FY  2004 budget Deliberations. 
That rep o rt shou ld  inc lude measures that indicate the resu lts o f  the advertis ing  
supported  b y  this leg islation .

January  3 0 ,2 0 0 2



A m e n d m e n t

OFFERED  IN  HOUSE FINANCE COMMITTEE BY : REP. ER IC  CROFT
TO: HB 359

Page 1, line 10
1) Add a new section to read:

Section 2. The sum o f $6,000 ,000 is appropriated from the general fund to the 
Department o f Community and Economic Development, Alaska Seafood Marketing 
Institute, fo r the fiscal year ending June 30, 2003, fo r generc salmon marketing

2) Renumber sections accordingly.

V'l »



B IL L  W IL L IA M S
Co-Chair 

(907) 465-3424 
Fax: (907) 465-3793

REPRESENTATIVE

INTERIM ADDRESS 
50 Front Stroel. Sulto 203 
Kelchlkan, Alaska 99901 

(907) 247-4627 
Fax (907) 225-7157

Slnafea J£>tate legislature
^ ) o u s c  J f im m c c  C o m m i t t e e

State Capitol, Juneau, A laska 9 9801 -1182

H O U S E  B I L L  3 5 9

E L D O N  M U L D E R
Co-Chair 

(907) 465-2647 
Fax:(907) 465-351B

REPRESENTATIVE

INTERIM ADDRESS 
716 W. 4lh Avenue 

Anchorage, Alaska 99501 
(907) 269-0265 

Fax: (907) 269-0264

Appropriation to Tourism  
Marketing Efforts

H ouse B ill 359 app rop ria tes $6,000,000, in em ergency fund ing , to the 
A laska T rave l In d u s try  A ssociation fo r ad d itio n a l tou rism  m arke ting  
e ffo rts . The focus o f the new and expanded tou rism  advertis ing  w i ll be to 
m itigate the effects on  the A laska tou rism  from  the Septem ber 1 1 ,2 0 02 , 
te rro ris t attacks on  the Un ited  States.

Reduced num bers o f  v is ito rs to A laska  in the 2002 season w ill h ave a 
significant effect on A laska's econom y, spec ifica lly  the lik e ly  reduc tion  in 
em p loym en t and revenues. T ou rism  is a m a jo r p a rt o f  ou r econom y, 
em p loy in g  thousands o f A laskans. The seasonal natu re p a rticu la r ly  assists 
ou r young  peop le  earn m oney tow ard  their co llege educations. Th is is 
o n ly  a p a rt o f the benefit. T ou rism  a lso p rov id es a substantia l num ber o f  
yea r-a round  jobs.

The te rro ris t attack in September has caused m any Am ericans to be lieve 
that they w ill be at risk w ith any trave l. Th is m easu re w ill p ro v id e  funds 
necessary to advertise that A laska is a safe, a ffo rd ab le  and w e lcom ing  
tou rist destination .

HB  359 is an investm ent in an industry  that contributes h eav ily  to 
A laska's econom y. It w ill assist m any sm a ll businesses that a re being 
harm ed by an action w e ll beyond their con tro l.

I louse I t.unic CiiinmJttrv Suil
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IN  THE LEG ISLATURE  OF THE STATE OF ALASKA  

TW ENTY-SECOND LEG ISLATURE - SECOND SESSION

BY THE HOUSE FINANCE COMMITTEE
Introduced: 1/25/02 
Referred: Finance
Funding Information: General Fund S 6,000,000

Other Funds -0-
Total S 6,000,000

A B IL L  

F O R  AN A CT  E N T IT LE D  

"A n  Act making a supplemental appropriation fo r  tourism  marketing e ffo rts ; and 

providing fo r  an effective date."

BE  IT  ENACTED  BY  TH E  L E G IS LA T U R E  O F  T H E  STATE O F  A LA SKA :

* Section 1. TOURISM  M ARKET ING . The sum o f  $6,000,000 is appropriated from the 
general fund to the Department o f  Community and Economic Development fo r the fiscal 
years ending June 30, 2002, and June 30, 2003, fo r payment as a grant under AS 37.05 .316 to 
the Alaska Travel Industry' Association for additional tourism marketing efforts to mitigate 
the economic effects on the Alaska tourism industry from the September 11, 2001, terrorist 
attacks.

* Sec. 2. This Act takes effect immediately under AS 01.10.070(c).

HOUSE B IL L  NO. 359

HB0359a -1- HB359
New T e x t  U nderlined [DELETED TEXT BRACKETED]



Alaska State Legislature

P le a s e  e n t e r  in t o  th e  r e c o r d  m y  t e s t im o n y  t o  th e  H o u s e  F i n a n c e  C o m m i t t e e  o n  
H B  3 5 9  S u p p le m e n t a l  A p p r o p r i a t i o n :  T o u r i s m  M a r k e t i n g ,  d a te d  J a n u a r y  3 0 ,  2 0 0 2

I  a m  a p p a l le d  th e  G o v e r n o r  h a s  p r o p o s e d  le g i s la t i o n  th a t  w o u ld  g iv e  o u r  r a p i d ly  d e c l in in g  o i l  
t a x e s  a n d  r o y a l t y  i n c o m e  to  t o u r i s m  o r  a n y  o t h e r  p r iv a t e  b u s in e s s . T h i s  t y p e  o f  le g i s la t i o n  is  
i r r e s p o n s ib le  w h e n  w e  f a c e  c o n t in u e d  d e f i c i t  s p e n d in g  w ith  n o  r e a l  s o lu t i o n  c o m in g  f r o m  th e  
le a d e r s h ip .

T h e  m a jo r  p la y e r s  c u r r e n t ly  p r o m o t in g  th is  le g i s la t i o n ,  a n d  p a s t  s p e n d in g  b i l l s  f o r  t o u r i s m , a r e  
b a s e d  in  E n g la n d ,  H o l l a n d ,  o r  s o m e w h e r e  in  th e  lo w e r  4 8 .  T h e s e  m u lt i - n a t i o n a l  c o r p o r a t i o n s  
h a v e  r e p r e s e n t a t iv e s ,  p u b l i c  r e la t i o n s  f i r m s ,  a d  a g e n c ie s , a n d  p a id  lo b b y i s t  t o  c o n v in c e  u s th e y  
a re  A la s k a n s ,  a n d  p u r e ly  h a v e  o u r  in t e r e s t  a t  h e a r t .  I f  t h e s e  c o m p a n ie s  w e r e  r e a l l y  A la s k a n ,  
th e y  w o u ld  k n o w  w e  a r e  f a c in g  a  m a s s iv e  d e f i c i t  b u d g e t  s i t u a t io n .  S in c e  A la s k a  is  m e r e ly  
c o n s id e r e d  a  “ c o lo n y ”  b y  th e m , a n y  ta x  b u rd e n  p u t o n  th e  o r d i n a r y  c i t i z e n s  t o  p a y  f o r  th is  k in d  
o f  s p e c ia l in t e r e s t  le g i s la t i o n ,  is  o f  n o  r e a l  c o n s e q u e n c e  t o  th e m .

B e c a u s e  th e s e  m a jo r  c o r p o r a t i o n s  a re  f r o m  o u t s id e  th e  S t a te  o f  A la s k a ,  o r  e v e n  th e  c o u n t r y ,  th e  
b u lk  o f  a l l  p r o f i t s  f r o m  th is  in d u s t r y  g o  s o u th  w ith  th e m  e a c h  f a l l .  T h e y  le a v e  in  th e i r  w a k e  
w a te r  a n d  a i r  p o l lu t i o n ,  r o a d s  a n d  b r id g e s  c r u s h e d  u n d e r  th e  w e ig h t  o f  s ig h t s e e in g  c o a c h e s , 
p i le s  o f  g a rb a g e  a n d  s e w a g e  f o r  u s  to  d e a l w i t h ,  a n d  b u rd e n s  o n  o u r  l im i t e d  f i s h  a n d  g a m e  
r e s o u r c e s .  I f  o i l  c o m p a n ie s  h a d  r e c e iv e d  th e  s a m e  te rm s  f o r  d o in g  b u s in e s s  in  A la s k a  th e re  
w o u ld n ' t  b e  A N Y  m o n e y  in  th e  s ta te  c o f f e r s  a n d  c e r t a in ly  n o  p e rm a n e n t  f u n d  t o  r a id .

S ig n e d :  M ik e  M c B r i d e ______________________________________________________________________________________
Tcslificr

 S e l f _____________________________________________________________________________________________________
Representing (optional)

P. O. Box 6 Kenai, Alaska 99611-0006______________________________________________________
Address

(9071 776-5444___________________________________________________________
Phone number

page 1 of 2



M c B r i d e  t e s t im o n y  t o  H F I N  o n  H B  3 5 9  d a t e d  1 - 3 0 - 0 2  ( c o n t i n u e d )

T h e  t o u r i s m  in d u s t r y  h a s  h i s t o r i c a l l y  g o n e  o u t  o f  i t s  w a y  to  a v o i d  p a y in g  ta x e s , u s e r  f e e s ,  o r  
r o y a l t i e s  o f  a n y  k in d .  I n  th e  p a s t ,  i n d iv id u a l c o m m u n i t i e s  h a v e  t r ie d  im p o s in g  u s e r  fe e s  to  
c o v e r  e x p e n s e s ,  a n d  f o u n d  t h e m s e lv e s  “ b la c k b a l le d ” . M a k e  n o  m is t a k e  a b o u t  i t ;  th e s e  p e o p le  
w ie ld  a  t r e m e n d o u s  a m o u n t  o f  p o w e r  w h e n  i t  c o m e s  to  w h o  g e ts  p a t r o n i z e d ,  a n d  w h o  d o e s  n o t .  
C o ip o r a t i o n s  w i th  th a t  m u c h  p o w e r  s h o u ld  p a y  f o r  t h e i r  o w n  m a r k e t in g  c a m p a ig n , a n d  le a v e  
o u r  l im i t e d  r e s o u r c e s  f o r  m o r e  im p o r t a n t  A L A S K A N  is s u e s .

D o  n o t  c o m e  t o  m e  a s k in g  f o r  n e w  t a x e s  u n t i l  th is  in d u s t r y  is  s e n t  a  la r g e  a n d  E Q U I T A B L E  b i l l  
f o r  th e  p r i v i le g e  o f  s e l l i n g  th e  g r a n d e u r  o f  A la s k a .  T o u r i s t s  p a y  t a x e s  a n d  u s e r  f e e s  e v e r y w h e r e  
B U T  A la s k a .  A n y o n e  w h o  h a s  t r a v e le d  k n o w s  th is  is  t r u e .  A r g u m e n t s  th a t  t a x e s  w i l l  h u r t  
b u s in e s s  a r e  n o th in g  m o r e  th a n  s c a r e  ta c t ic s  to  a v o i d  p a y in g  t h e i r  f a i r  s h a re .

T h e r e  a re  a  l o t  o f  u s  o u t  h e re  w h o  s e e  w h a t  is  r e a l l y  g o in g  o n .  W e  a r e  lo n g  p a s t  d u e  p u t t in g  th e  
b r a k e s  o n  g o v e r n m e n t  s p e n d in g . O u r  le g i s la t u r e  m u s t  c u t  g i v e a w a y  p r o g r a m s  to  s p e c ia l 
in te re s ts  g r o u p s  a n d  p r iv a t e  in d u s t r y .  I f  t h e re  a re  a n y  e x c e s s  fu n d s  a v a i la b le ,  th e y  s h o u ld  b e  s e t 
a s id e  to  e n s u r e  w e  h a v e  s t r o n g  p u b l i c  s c h o o ls  s y s t e m s , g o o d  r o a d  m a in t e n a n c e , a n d  t o p  o f  th e  
l in e  p u b l i c  h e a lt h  a n d  s a fe t y  p r o g r a m s .

M y  n e ig h b o r s  a n d  I  u r g e  y o u  t o  v o t e  N O  o n  th e  p r o p o s e d  f u n d in g  o f  t o u r i s m  m a r k e t in g .  S h a m e  
o n  th e  G o v e r n o r  f o r  e v e n  s u g g e s t in g  it !

page 2 of 2
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Letter of Intent
The Legislature acknow ledges that tou rism  book ings in  A laska  are w e ll below  
the forecasts p r io r  to the te rro ris t attack on  Am erica Septem ber 11 ,2 001 . Su rveys 
show  that actual book ings a re  30 %  to 40%  be low  n o rm a l. I t  is the intent o f the 
Leg is la tu re that the app rop ria tion  m ade by H ou se  B ill 359 be focused at 
increasing tou rism  in A laska in 2002.

The Leg islature expects that the A laska T ou rism  In d u s try  A ssociation w ill re p o rt 
back to the Legisla tu re d u ring  the FY  2003 and FY  2004 budget de liberations. 
That repo rt shou ld  inc lude m easures that indicate the resu lts o f the advertis ing  
supported  by this leg is la tion .

Rep. B ill W illiam s 
C o-C ha ir

January 3 0 ,2 0 0 2

P a s s e d  b y  t h e  H o u s e  0 2 - 0 4 - 0 2



1

2

*5j

4
5
6
7
8
9

10
11
12
13
14

WORK DRAFT WORK DRAFT

22-LS1360 \V 
Utermohle 

2 1 9 0 2

V .O r L r .  J . - ' . - . :  _

SENATE CS F O R  H O USE  B IL L  NO . 359 ( )

IN  THE LEG ISLATURE  OF THE STATE OF A LA SKA  

TW ENTY-SECOND LEG ISLA TURE  - SECOND SESSION

BY
Offered:
Referred:
Funding Information: General Fund S 828.500

Other Funds 5,171,500 
Total S 6,000,000

Sponsor(s): HOUSE FINANCE COMMITTEE
A B IL L

FO R  AN A CT  E N T IT LE D  

"An Act making a supplemental approp riation  fo r tourism  m arketing  e ffo rts ; and 

providing fo r an effective date."

BE  IT  ENACTED  B Y  T H E  L E G IS LA T U R E  OF TH E  STA TE  O F  A LA SK A :

* Section 1. TO UR ISM  M ARKETING , (a) The balance, not to exceed 55 .171 ,500 , o f  the 
international trade and business endowment (AS 37.17 .440) is appropriated to the Department 
o f  Community and Economic Development fo r the fiscal years ending June 30, 2002, and 
June 30, 2003, fo r payment as a grant under AS 37.05.316 to the Alaska Travel Industry 
Association for additional tourism marketing efforts to mitigate the economic effects on the 
Alaska tourism industry from the September 11, 2 0 0 1, terrorist attacks.

(b) The sum o f  5828,500 is appropriated from the general fund to the Department o f  
Community and Economic Development for the fiscal years ending June 30, 2002, and 
June 30, 2003, to match, on a dollar-for-do lla r basis, expenditures o f  nonstate funds by the 
Alaska Travel Industry Association for tourism marketing.

(c) It is the intent o f  the legislature that the funds appropriated by this Act represent

-1- SCS HB 359( )
New Text U nderlined [DELETED TEXT BRACKETED]



partial forward funding o f  the state funds portion o f  the qualified trade association contract for 
fiscal year 2003.

(d ) It is the intent o f  the legislature that, within 60 days after the effective date o f  this 
Act, the Alaska Travel Industry Association provide a plan, other than instituting broad-based 
taxes such as an income or sales tax. to generate industry funds to replace all state funding for 
the tourism marketing program.

(e) It is the intent o f  the legislature that the Alaska Travel Industry Association report 
back to the legislature during deliberations on the fiscal year 2003 and fiscal year 2004 
budgets on the results o l the marketing program funded by this Act.

* Sec. 2 . This Act takes effect immediately under AS 0 1. 10.070(c).

WORK DRAFT WORK DRAFT 22-LS1360 W |
I

SCS HB 359( ) -2-
New Text Underlined (DELETED TEXT BRACKETED]
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Motion 'W c ’von ,

Motion bv
- s l -Qbjection by *4" i  yciKos m c V n

Removed
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Committee Member Y Vote N
Senator Wilken v /
Senator Austerman
Senator Green
Senator Hoffman
Senator Leman
Senator Olson - ------
Senator Ward
Co-Chair Donley
Co-Chair Kelly

Tally
Yea 0
Nay I

Absent • s

MOTION
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SENATE FINANCE 
COMMITTEE a - i 

Amendment Number: 1
Bill Number: jV S  
Sponsor: Date: 2./ 19 /0Z

A M E N D M E N T Logged In By: PQi ndvA

O FFER ED  IN  T H E  S E N A T E  B Y  S E N A T O R  A U S T E R M A N
T O : H B  359

Page 1, line 1:
Delete “ making a supplemental appropriation for tourism marketing efforts”  
Insert “ making supplemental appropriation for tourism marketing efforts and 

generic salmon marketing; making a special appropriation for the Joint Legislative 
Salmon Industry Task Force”

Page 1, follow ing line 9:
Insert new bill sections to read: 0^  c, 0<?o

“ * Sec. 2. GENERIC  SALMON M ARKETING . The sum o f $2;588$§& is appropriated 
from the general fund to the Department o f Community and Economic Development,
Alaska Seafood Marketing Institute, fo r generic salmon marketing fo r the fiscal/years 
ending June 30 , 2 0 02 , and June 30, 2003 . 

*^v3^JOINT~LEGI-SLAT-I-VE-SA-fcMeNTNDUSTR-Y-T1A SKEO RCE ._C on lingeH r^  
upoA the pa ssugtToFirconeurTejaCresolutmn^by tlie^TwcnU^Secorid Alaska'State 
Legislature establishing the Joint Le^islabve=S^mon-Indu$try Task Force, the sum o f / f  
$5d0,000Js a p p ro p rikted. JYoirrt hege h e ra 1 fund to the Legislatn^Gouncii fo r me /  (
op cn^ i^^pen ses^ fU te  Joint LegislativeSa lmon Industry T-aSk Force f o r the~T7sbaLycars 
ejadmfTune 30 , 2 002 , and June 30 , 2 0 03 .”

Renumber the follow ing bill section accordingly.



S E N A T E  F I N A N C E  C O M M I T T E E
' Z -  A^/2002 COMMITTEE ACTION

Bill Number - f r l ?  ? > 5 9
Amendment -# 1

Motion . - 3 'b p ' l1

Motion by

pbiection bv
Removed _

Second Objection by
Committee Member Y Vote N

Senator Ward
Senator Wilken
Senator Austerman
Senator Green
Senator Hoffman
Senator Leman
Senator Olson
Co-Chair Donley
Co-Chair Kelly

Tally
Yea
Nay

Absent

MOTION U  W ls l



Alaska State Senate
S e n a t e  F i n a n c e  C o m m i t t e e

Mail Stop 3100 
State Capitol 

Juneau. Alaska 99SOI-HS

Sec. 37.17.440. International trade and business endowment.
(a ) The international trade and business endowment is established in the Alaska 

Science and Technology Foundation. The endowment consists o f money appropriated to 
the endowment. Income earned by the endowment may be appropriated to support 
programs for the development o f international trade and business in the state.

(b ) The principal and income o f the endowment shall be held and invested by the 
Alaska Permanent Fund Corporation subject to A S 37 .13 .1 20 ; however, nei income from 
the endowment and subsequent income earned on net income from the endowment shall 
be held in a separate account until appropriated by the legislature. Net income from the 
endowment may not be included in the computation o f net income available for 
distribution under AS 37 .13 .140 .

(c ) Appropriations made to the endowment do not lapse unless otherwise 
provided by the legislature in the act in which the appropriation is made.
History -
(Sec. 1 ch 53 S LA  1997)
Article Notes -

Effective Dates. Section 3. ch. 55 . S LA  1997 makes this article effective M ay 31, 
1997, in accordance with AS 01 .1 0 .0 70 (c ).

Official Business



C om ponen t Deta il - FY 03 O pe ra tin g B udg e t - G o ve rn o r S tru c tu re

Numbers AND Language Sections!
Component: Int’l Trade and Market Dev Agency: Department of Community and Econom ic Development
BRU: Community Assistance & Economic Development

01 Actual 02 CC 02 Auth 02MgtPln Adj Base Gov 02MatPln to Gov

Total 0.0 2,102.6 2,102.6 2,102.6 2,131.3 2,109.1 6.5 0.3 %

Obiecls of Expenditure:
Personal Services 0 .0 769.6 769.6 710.1 745.4 745.4 35 .3 5 .0 %
Travel 0 .0 70.7 70.7 70 .7 79 .7 70 .7 0 .0 0 .0 %
Contractual 0 .0 947.8 947.8 1,006.9 1 ,000 .3 978.1 -28 .8 -2.9 %
Commodities 0 .0 19.5 19.5 19.5 19.5 19.5 0 .0 0 .0 %
Equipment 0.0 0 .0 0 .0 0.0 0 .0 0 .0 0.0 0 .0 %
Lands/Buildings 0.0 0.0 0.0 0 .0 0 .0 0 .0 0 .0 0 .0 %
Grants, Claims 0.0 295.0 295.0 295.4 295.4 295.4 0 .0 0 .0  %
Miscellaneous 0.0 0 .0 0 .0 0 .0 0 .0 0 .0 0 .0 0 .0 %

Fundina Sources:

1004 Gen Fund 0.0 1,461.3 1,461.3 1 ,461.3 1 ,490 .0 1,580.0 118.7 8.1 %
1005 GF/Prgm 0.0 12.7 12.7 12.7 12.7 12.7 0 .0 0 .0 %
1007 I/A Rcpts 0 .0 112.2 112.2 112.2 112.2 0 .0 -112 .2 -1 0 0 .0%
1108 Stat Desig 0.0 20.0 20 .0 20.0 20 .0 20 .0 0.0 0 .0  %
1115 ITDF 0.0 496.4 496.4 496.4 496.4 496.4 0.0 0 .0  %
Positions:
Perm Full Time 0.0 11.0 11.0 10.0 10.0 10.0 0 .0 0 .0 %
Perm Part Time 0.0 1.0 1.0 1.0 1.0 1.0 0.0 0 .0 %
Temporary 0.0 0.0 0 .0 0.0 0.0 0 .0 0.0 0 .0 %
NOTE: Anticipated earnings for !;Y 02 were less than the anticipated $4% ,400; the division lias requested $230,400 OF in supplemental funding in SB 281 (Senator 

Donley’s office; 2/19/02)

Page 5 J lcq iita tivc 'penance 'Diui&u)* 12/31/2001 9:43 AM



Provided by Permanent Fund Corporation
February 19, 2002
Senator Donley's Office

INTERNATIONAL TRADE & B U S IN E SS  ENDOW M ENT FUND
B a la n c e  S h e e t s / S t a t e m e n t s  o f  N e t A s s e t s

Unaudited
(Thousands o f Dollars)

January 31, 
2002

June 30, 
2001

Assets
Cash and temporary investments S (61.3) 134.4
Receivables, prepaid expenses and other assets 73.1 79.3
Investments —

Marketable debt securities 2,241.0 2,512.7
Preferred and common stock 2,396.6 2.340.4
Real estate 597.2 611.7
Alaska certificates o f  deposit 11.1 36.2

Total investments 5.245.9 5.501.0
TOT AL ASSETS S 52257.7 5,714.7

Liabilities
Accounts payable S 86.2 68.2

TOTAL LIABILITIES 86.2 68.2

Fund Balances/Net Assets
Reserved/Restricted:

Principal 4,950.0 4,950.0
Unrcserved/Unrestriccd:

Unrealized earnings reserve (464.8) (371.4)
Remaining earnings reserve 686.3 1,067.9

Total earnings reserve 221.5 696.5
--------s>  TOTAL FUND BALANCES/NET ASSETS — _T> 5.171.5 5.646.5

TOTAL LIABILITIES & . FUND BALANCES/ 
NET ASSETS S 5.257.7 5,714.7



Provided by Permaneni Fund Corporation
February 19, 2002
Senator Donley’s Office

INTERNATIONAL TRADE a  B U S IN E SS  ENDOWMENT FUND 
S t a t e m e n t s  o f  R e v e n u e s ,  E x p e n s e s  a n d  C h a n g e s  
in  F u n d  B a la n c e s / S t a t e m e n t s  o f  A c t iv i t ie s

Month Seven months Fiscal year-end
Unaudited ended January 31, ended January 31, projected/actual June 30,
(Thousands o f Dollars)_________________________________________ 2002____________2002________2002________ 2001

Revenues

Interest
Dividends
Real estate and other income 

Total interest, dividends, real

S 9.3
2.0
6.7

73.4
17.7
29.1

133.5
29.4
46.6

154,6
33.8
49.0

estate & . other 18.0 120.2 209.5 237.4

Net increase (decrease) in the fair value o f investments —  
Marketable debt securities 
Preferred and common stock 
Real estate
Foreign exchange contracts 
Currency

5.2
(65.7)
(9.8)
2.2 

(0,2)

43.7
(213.2)

(8.2)

(0.4)

43.7
(132.4)

(6.9)

(0.4)

78.7
(541.3)

26.0
8.0

(1.1)
Total net decrease (68.3) (178.1) (96.0) (429.7)
TOTAL REVENUES (50.3) (57.9) 113.5 (192.3)

Expenditures/Expenses
Operating expenses (0.7) (4.9) (8.4) (8.6)

EXCESS OF REVENUES OVER
EXPENDITURES/EXPENSES S (51.0) (62.8) 105.1 (200.9)

Other Financing Sources/Uses
Contributions
Distributions

—
(412.2) (412.2) (70.0)

EXCESS OF REVENUES & TRANSFERS IN OVER 
EXPENDITURES/EXPENSES &  TRANSERS OUT (51.0) (475.0) (307.1) (270.9)

Fund Balances/Net Assets
Beginning of period 5,222.5 5,646.5 5,646.5 5,917.4
End o f period ----- - 5,171.5 5,171.5 5,339.4 5,646.5

Statutory Income Calculation
Excess o f revenues over expenditures/expenses 
Adjustments to bring net income 

to statutory net income

STATUTORY NET INCOME

(51.0) (62.8) 105.1 (200.9)

52.9 93.3 50.9 466.0
S 1.9 30.5 156.0 265.1



Provided by Permanent Fund Corporation
February 19, 2002
' cnaior Donley’s Office

INTERNATIONAL TRADE & B U S IN E SS  ENDOWMENT FUND 
R e c e i v a b le s  a n d  P a v a b le s

Unaudited January 31,
(Thousands of Dollars)__________________________2002

Accounts Receivable

Interest Receivable $ 29.5
Dividends Receivable 2.7
Pending Sales Fixed Income 21.0
Pending Sales Equities 18.2
Pending Sales Real Estate 1.7
Prepaid and Other Receivables —

TOTAL RECEIVABLES $ 73.1

Accounts Payable

Operating Accrued Payables $ 2.7
Pending Purchase Fixed Income 63.8
Pending Purchase Equities 17.9
Pending Purchase Real Estate 1.7
Real Estate Fees Payable 0.1

TOTAL PAYABLES $ 86.2



C om pone n t De ta il - FY 03 O pera ting B udge t - G o ve rn o r S tru c tu re

Numbers AND Language Sections!
Component: Qualified Trade A ssoc Contract Agency: Department of Community and Econom ic Development
BRU: Qualified Trade Association Contract

01 Actual 02 CC 02 Auth 02MgtPln Adj Base Gov 02MatPln to Gov
Total 4,800.0 4,655.2 4,655.2 4,655.2 4,655.2 4,005.1 -650.1 -1 4 .0%
Objects of ExDenditure:
Personal Services 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %
T ravel 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %
Contractual 4,800.0 4,655.2 4,655.2 4,655.2 4,055.2 4,005.1 -650.1 -14 .0%
Commodities 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %
Equipment 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %
Lands/Buildings 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %
Grants, Claims 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %
Miscellaneous 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %

Fundina Sources:
1004 Gen Fund 4,800.0 4,605.1 4,605.1 4,605.1 4,605.1 4,005.1 -600.0 -13 .0%
1007 I/A Rcpts 0.0 50.1 50.1 50.1 50.1 0.0 -50.1 -100 .0%
Positions:
Perm Full Time 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %Perm Part Time 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %Temporary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 %

Page 11 JLĉ icOxtioc 'pittance. "Dioiciott 12/31/2001 9:43 AM



Component —  Qualified Trade Association Contract

Q u a lifie d  T ra d e  A s s o c ia t io n  C on tra c t 
P ro p o s e d  C h a n g e s  in L e v e ls  o f S e rv ic e  fo r  F Y 2 0 0 3

Reduce uncollectable 1/A authorization. When the BRU for the Qualified Trade Association was established in FY 
2001 from the former Division of Tourism, interagency receipts were transferred from the division. The Division of 
Tourism collected these receipts from the Department of Transportation for Tourism North and Scenic Byways 
projects. Since QTA is not a state agency, these funds cannot be collected as interagency receipts. __ _
Reduce authorization. When tourism marketing was transferred to a qualified trade association (QTA) by statute in 
1999, 30%  of the marketing budget was to be raised by the QTA. By statute (AS 44 .33.125(a )), this percentage 
increases to 60%  in the FY03 contract. Assuming the tourism industry can generate the contribution assumed under 
the Millennium Plan, based on the Plan’s projected total budget of Si 0 million, the State's share of the budget will be 
reduced from $4.6 million to $4.0 million.

S um m a ry  o f  C om p o n e n t B udg e t C h an g e s  
F rom  F Y 2 0 0 2  A u th o r iz e d  to  FY 2003  G o v e rn o r

All do lla rs in thousands
General Funds Federal Funds Other Funds Total Funds

FY2002 Authorized 4,605.1 0.0 50.1 4 ,655.2

Proposed budget decreases: 
-Reduce uncollectable I/A 
authorization 

-Reduce authorization per statute 
(AS 44.33.125(a))

0 .0
-600 .0

0.0
0.0

-50.1
0.0

-50.1
-600 .0

FY2003 Governor 4,005.1 0.0 0.0 4,005.1

Released December 15th FY2003 Governor
12/17/2001 12:00________________Department ol Community & Economic Development Page 103
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Alaskan Tourism Industry -  Business Climate 2001 vs 2002 Season
as of February 9, 2002

Business
as of...

AIR TAXI/CHARTER 
AIRLINES
BACK COUNTRY EXPERIENCES
BED BREAKFASTS
CABINS
CAMPING/RV PARKS
CAR RENTAUTAXI/OTHER
CRUISESHIPS
DAY CRUISES/CHARTERS
FERRIES
GIFT SHOPS
HOTELS MOTELS
LOCAL ACTIVITIES
MOTORCOACH/BUS
"OTHER"
OVERNIGHT CRUISE/OTHER 
PACKAGE TOUR 
RESTAURANTS 
RV RENTAUMOTORHOME 
STATEWIDE ACTIVITIES 
TRAINS
TRAVEL AGENTSfTRIP PLANNERS 
VISITOR INFORMATION ORGANIZATIONS 
WILDERNESS LODGES/RESORTS

AVERAGE - All Categories

% Change in Inquiries __ % Change 1t Bookings
Feb '0 2 Dec'01 Feb '02 Dec '01

-28 -37 -28 -23
-17 -38 -23 -30
-20 -27 -27 -28
-23 -22 -18 -25
-36 -30 -34 -31
-16 -24 -16 -33
-13 -34 -18 -46
-16 -37 -24 -39
-25 -19 -22 -19
-21 -13 -21 -18
-27 -7 -24 -6
-22 -20 -26 -26
-23 -13 -23 -13
.39 -32 -46 -34
-13 -9 -18 -6
-39 -40 -33 -31
-20 -17 -20 -13
-13 -13 -16 -12
-22 -32 -25 •46
-17 -19 -22 -18
-20 -47 -28 -50
-16 -21 -23 -28
-1 -18 3 -26
-14 1 rô 4 -24 -19

-22 -23 -24 -23

leads: The average of all Wilderness Lodges/Resorts reporting indicate that Inquiries are down fourteen percent 
from the same period t^st year. Bookings are down 24 percent.

Methodology:

Invitations were sent out to 703 ATIA member firms.
Polling was open 6 days. 295 firms responded.
Results are the average of respondents, including those who provided negative and positive changes.
Firms were allowed to complete more than one category. Not all firms completed all questions.
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SUMMARY

The tenorist attacks that occurred on September 11. 2001 are having an extraordinary impact 
on the travel industry throughout the world. As a result, consumers are more reluctant to fly, are 
planning to travel closer to home, are uncertain about the future and are less willing to commit 
to long-term travel plans. This will have a profound impact on Alaska’s visitor industry and the 
state’s economy.
WHAT DOES THIS MEAN FOR ALASKA? The forecast is bleak. A survey of Alaska travel 
businesses shows a 30 to 46 percent decline in bookings for major sectors of the industry, 
including: airlines 30% , cruise ships 39% , motorcoaches 34% , and RV rentals 46% .

Research also indicates current marketing efforts may yield significantly fewer visitors. To 
protect our market share and strive to maintain visitation, adjustments are being made to current 
marketing efforts to bolster programs that stimulate inquiries and attract more visitors.

IMPACT ON ALASKA. A decrease in visitors coming to the state will mean less revenue for 
Alaska visitor industry businesses and municipalities that are funded in part through bed taxes. 
This in turn, will trickle through all areas of the state's economy. Businesses have indicated 
they are cutting back on business upgrades and improvements to lessen their debt load in 
anticipation of an extremely tight year. The impact of reduced development spending on top of 
reduced visitor spending will effect many sectors of the Alaskan economy that benefit from 
visitor spending.

WHAT NEEDS TO B E  DONE? Marketing efforts need to be increased immediately in order to 
increase interest in visiting Alaska this year. Competition for those visitors willing to fly has 
become extremely competitive with destinations around the world marketing furiously to 
maintain their share of the pie. If Alaska is going to compete, additional financial resources are 
needed in order to get Alaska's message into the national marketplace. Recent surveys indicate 
consumers are most likeiy to travel domestically and inclined to stay closer to home, so 
marketing efforts will be focuseJ wholly on domestic markets.
ATI A REQUEST AND EXPECTED RESULTS. The Alaska Travel Industry Association (ATIA) 
is requesting $12.5 million for implementation of emergency marketing programs to lessen the 
impact of the September 11 terrorist attacks. This campaign will generate an additional 182,850 
visitors to the state this season, each spending an aveiage of $726 per trip. This equates to an 
overall economic impact of $332 million in direct and indirect spending. This is a return rate 
of more than 26:1.

$ 3 3 2  million return

$12.5 million request
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SITUATION OVERVIEW

Unquestionably, the events of September 11 severely impacted the travel and tourism industry 
nationwide. The total U .S . job losses are estimated to be up to one million. Estimates by the 
World Travel & Tourism Council indicate a 10% reduction in the volume of business would result 
in 8.8 million job losses out of 207 million employed worldwide.
National surveys taken over the last two months paint a negative forecast. According to the 
Travel Business Roundtable (10/31/01):

• 17%  of all travelers say they are traveling less
• One out of every 20 trips is being cancelled
• 13% of leisure travelers have either cancelled, put on hold, or are still uncertain about 

whether they will take an upcoming trip

Closer to home, a December 1 survey of Alaska businesses throughout the state, conducted by 
GMA Research, shows a sharp decline in bookings compared to last year:

• Major travel modes indicate a drop of:
o  34%  Motorcoach 
o  46%  RV Rental 
o  39%  Cruise ship 
o  30%  Airlines

Results from a separate survey of respondents to the state marketing program, conducted 
November 28, suggest:

• 1-in-3 people who indicated they were definitely planning to visit the state prior to 9/11 
now indicate they are less committed to visiting, with 1-in-10 having made the decision 
not to visit this year

• Only 1-in-10 who have decided to visit, have actually made reservations or finalized their 
travel plans

• 10% of survey respondents say they are less likely to travel on vacation in general

P O S S I B L E  O U T C O M E S  O F  T H E S E  R E D U C T I O N S  IN  A L A S K A♦
• 1 0 % decrease in visitors • loss of 1 4 0 , 0 0 0  visitors » loss of 

$1 0 1 . 6  million in visitor spending and 1 , 5 6 4  travel related jobs

• 2 0 % decrease in visitors loss of 2 8 0 , 0 0 0  visitors » loss of 
$2 0 3 . 3  million in economit? impact and 3 , 1 2 7  travel related jobs

There is no timeline on the war against terrorism and this will undoubtedly have a negative 
impact on the psychology of future travelers. Add to this a recession in the U.S. and there is a 
great likelihood that Americans will spend less on travel and stay closer to their own homes.

Destinations continue to implement supplemental marketing plans to minimize losses. The 
impacts vary among the states but it is anticipated that destinations more accessible by cars 
and trains will benefit at the expense of destinations primarily accessible by plane, such as 
Alaska.

4



The Air Transport Association reports domestic revenue passenger miles have dropped by 
21.1%  and International by 37 .3% . According to the Travel Industry Association of America 
(TIA), U .S . travel in the fourth quarter dropped significantly and the projections are soft for the 
first quarter. Over 50 percent of Alaska’s non-resident visitors arrive or depart by plane. 
Because the majority of travelers to Alaska arrive by air, visitation to the state may be impacted 
to a greater degree than those states that are easily reached by road or rail. According to NFO 
Plog Research's Travel Confidence Survey, conducted October 3-8, total air passengers are 
down by 23%  over last year.
International flight itineraries to Alaska from Asian markets have been cut. Alaska Airlines 
flights were reduced by 15%. Delta Airlines ended service to Fairbanks in October.

The cruise industry has repositioned ships to Alaska but a significant number of cancellations to 
the industry, as a whole, could reach the $2 billion mark according to industry analyst Lazard 
Freres. Even with increased ship activity to Alaska, there are no guarantees that these vessels 
will operate at near capacity and incentive discounts could translate to significant reductions in 
land-based expenditures in Alaska.

The result is that more Americans will travel closer to home, or not at all. Inbound international 
travel is also expected to decline. Travel and tourism related operations will suffer business 
declines or erosion of profits in 2002 with small businesses particularly vulnerable. Long-term 
predictions will depend upon a return of consumer spending, the public's willingness to travel 
and Alaska's ability to compete with other destinations for market share.
Competition
Within 60 days of the attacks, many destinations were already in the marketplace with multi­
million dollar marketing plans in order to lessen the impact of September 11 on travel to their 
destinat’on. Some of these destinations are shown below.

To understand the overall competitive marketing picture for Alaska you must understand the 
state’s pi e-September 11 position. Before the attacks, Alaska was at a significant marketing 
disadvantage compared to other states. Alaska's current marketing budget -  $7 .8 million -  is 
far below the average state marketing budget of $13 .7  million for 2000-2001 . Alaska is also low 
in terms of state funding for tourism, ranking 36th out of 50 states.

Compounding the problem, countries, states and even cities have received emergency state 
funds to bolster their tourism marketing efforts. The Alaska Travel Industry Association is 
requesting $12.5 million from the state for a national emergency marketing campaign so Alaska 
can compete against destinations that are aggressively targeting U .S . consumers.

* 1 1 ■ ■—!■
Hawaii Vrginia US Vrgin Is S Carolina Alaska

$59 $25 $24 $14 $78

Florida

$88
5 *Roun6»d to tha naarast m illion



COUNTRY Emergency
Funds* CITY Emergency

Funds*

Travel Industry Association of 
America $20 New York City $40

Caribbean $16 Las Vegas $13

Canadian Tourism Commission $20 Miami $2

Puerto Rico $15

Mexico $ 6 -8

Barbados $6 'Rounded to nearest million

European Travel Commission $3

Opportunity
Due to state department warnings about potential dangers to Americans traveling overseas, 
consumers with European or Australian travel plans may consider a trip within the United States 
this year instead.

Within our own country, significant portions of the population may hesitate to travel to the East 
Coast. Significant numbers of travelers from the West Coast and Canada may show renewed 
interest in visiting Alaska.

Targeted marketing efforts to the lower 48 states could aiso encourage people who are thinking 
of postponing a trip to Alaska to visit this year.

VALUE OF TOURISM TO ALASKA AND ITS ECONOMY

Visitors spend about $949 million annually in Alaska. Therefore, if there is a decline in the 
number of visitors, businesses will feel the impact in the form of lower sales.

j
|j

T ou r ism  R evenu e
Prior to September 11, Alaska received -  by current estimations - approximately 1.4 million 
visitors per year. These visitors injected over $124 million directly into state and local treasuries 
in the form of taxes, fees and other assessments.

I  W H A T v I S  A  V I S I T O R  W O R T H ?
_ • Visitors spend an estimated $ 7 2 6  per-person, ̂ er-trip 

• Total direct full-vear spending for all visitors is $ 9 4 9  
million 

; • Visitor industry accounts for approximately 3 0 , 7 0 0  
Alaska jobs, or 1 -in- 8  private sector jobs
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Jobs for A laskans
Tourism is Alaska's second largest private sector employer, accounting for one-in-eight private 
sector jobs. This means that 30 ,700 Alaskans are directly or indirectly employed in the tourism 
industry (full-time, year-round equivalent). The visitor industry has a 78%  resident hire rate, the 
highest of all industries,
Many visitor-related companies throughout the U .S . have laid-off employees due to the 
downturn in travel and the economic belt-tightening occurring across America. By aggressively 
promoting travel to Alaska, we hope to maintain the number of Alaskans employed in the visitor 
industry and the economic benefit of visitor spending within the state.

RECOVERY PLAN OBJECTIVES

The overall purpose of the campaign will be to preempt the dramatic decline in travel to Alaska 
this year and the devastating effect it will have on the state's economy. Preserving small 
businesses that make up the backbone of Alaska's tourism industry will be a priority.

R E C O V E R Y  P L A N  O B J E C T I V E S
Encourage previous inquirers to proceed with their travel 
plans -

Increase efforts to convince those “willing to travel” to 
come to Alaska 1_____________________

4
Target various sectors of trade that are in key positions to 
affecf̂ lestination choices 

Remind consumers 4 hat Alaska is part of 4 he-United States

The recovery plan will rely on advertising, public relations, Internet, research, travel trade and 
resident travel campaigns to accomplish the recovery plan objectives.
Timing
It is crucial that Alaska increase its presence in the national marketplace immediately. Each day 
delay translates to lost bookings and lost revenue. Bookings for Alaska travel are down 
significantly -  some businesses are reporting reservations for next summer are down more than 
50% over last year.

ATIA Images 2000 research indicates about half (<-9%) of all visitors DECIDED to visit Alaska 
within six months of actual travel. We are now in :hat critical decision-making time period.
In addition, roughly half (49% ) of Alaska's actual v sitors BOOKED their Alaska trip within 3-6 
months prior to travel. If aggressive efforts are no; taken immediately, the impact could be 
devastating to many of Alaska's small tourism businesses. The time to act is now.
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RECOVERY PLAN AND DELIVERABLES

This crisis recovery plan - by necessity -  is considered dynamic and may be adjusted based on
changing market conditions and updated research results.
ADVERTISING
> Aggressive television advertising campaign launched to elevate interest in visiting Alaska 

this year and enhance performance of other marketing efforts. Data indicates the 
effectiveness of other marketing such as magazine and direct mail greatly increases when 
TV advertising runs concurrently.

• TV campaign will generate 100,000 requests for trip-planning infonmation and bring 
42 ,100 visitors to the state.

• Television ads will include a toll-free 800# and website address so potential visitors may 
request Alaska trip-planning information. This will generate exposure for the more than 
1,000 Alaska businesses with advertisements in the Planner and on the website.

• Existing film footage will be used in production of television ads to ensure Alaska's 
message can be placed on the air as soon as funding is available.

• Television ads will run on national cable network stations.

> Page-dominant Alaska newspaper advertisements placed in 25 national markets and sub- 
markets.

• Newspaper campaign will generate 13,000 responses and bring 10 ,400 'isitors to the 
state.

• Newspaper advertising placements will leverage travel sections, thereby increasing 
editorial exposure for Alaska. Research indicates newspaper articles are highly credible, 
and therefore a very effective method to communicate Alaska’s message

• Alaska's small tourism businesses partner directly with ATIA to participate in the national 
newspaper campaign. This partnership provides greater media exposure for smaller 
tourism businesses than they could achieve on their own.

• Toll-free 800# and the website address will be included in
newspaper advertising, allowing potential visitor to access specific infonmation on more 
than 1,000 Alaska tourism businesses.

>  2.5 million direct mail packages delivered to targeted independent travel prospects to 
encourage them to visit Alaska and persuade visitors not to postpone travel plans.

• Direct mail campaign will generate 135,000 responses and bring 33 .400 visitors to the 
state.

• A modified direct mail package will be sent to roughly 452 ,000 potential visitors that have 
already indicated they are interested in visiting Alaska to encourage them to travel this 
year.
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• An additional 2 million direct mail packages will be sent to individual consumers using 
targeted direct mail iisls with proven track records.

• Direct mail packages will include multiple response options including a toll-free 800#, 
URL. postage-paid return request card and write-to address to assist potential visitors in 
obtaining Alaska travel information.

> Printed information, including the Official State Vacation Planner, will be produced in order to 
respond to inquiries.
■ It will be necessary to send additional trip planning information in order to generate the 

same number of actual visitors as in previous years.

PUBLIC RELATIONS
>  Whistle Stop promotion conducted to spotlight Alaska and generate news coverage that will 

capture the imagination of people of all ages.

• Whistle Stop promotion will result in S200 .000 in national editorial coverage for Alaska 
and bring 1,400 visitors to the state.

• ATIA will directly reach 20 key editorial publications and/or broadcast stations, along with 
150 key travel agencies over the course of the promotion.

• ATIA will partner with the Alaska Railroad to transport a railcar to Vancouver, BC for 
travel along the West Coast. Stops along the way will generate news events targeting 
media and travel trade in order to boost awareness and knowledge of Alaska.

• Well-known Alaska dignitaries and celebrities will be invited to travel on the train and 
attend media/trade events to boost interest in Alaska and generate news exposure.

• Tie-in marketing may include trip and merchandise give-aways, travel press receptions 
featuring Alaska food and drink, and distribution of Alaska trip-planning information.

>  West Coast Editor Briefings scheduled with 60 key travel editors from influential consumer 
and travel trade publications along the West Coast.

• Elevate awareness of Alaska and establish ATIA as a resource for editors so they will 
consider writing Alaska stories.

• One-on-one editor briefings will leverage ATIA's ongoing media relations efforts and 
ensure greater editorial reach in those markets.

• Extensive follow-up efforts with editors will ensure editor needs for story ideas, 
photography and other information are being met. This follow-up greatly facilitates the 
process for getting Alaska stories into the marketplace.

>  Two-minute television advertorial (combination of advertisement message and editorial 
comment) placed on West Coast cable stations to showcase the beauty and splendor of 
Alaska.

• Advertorial will result in 25 ,700 responses and generate 10,800 visitors to the state.
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• Advertoria l will air on W est Coast cable stations, reaching more than 500,000 viewers.

• Messages contained in the advertorial will echo those included in the Officia l State 
Vacation Planner and Invitation to Alaska brochure and will also include testimonials 
from well-known celebrities who have visited Alaska.

• An online micro site will link to the Offic ia l State Travel Website . This will allow ATIA to 
capture relevant information from potential visitors fo r use in fu tu re marketing efforts.

INTERNET
> Additional multi-media features will be added to the officia l A laska travel site

to increase tra ffic to the site and elevate interest in Alaska.

• Enhanced features will encourage longer online vis its and lead to more extensive 
search of the website. This increases exposure fo r A laska businesses.

• Incorporating messages from other media campaigns will enhance overall performance 
o f all marketing efforts by providing rein forcement o f key messages.

> Utilize Internet advertising and opt-in email -  also referred to as perm ission email -  to
complement traditional advertis ing programs and achieve an effic ient level o f national reach.

• Internet advertising campaigns will generate 96,000  responses and bring 51,500 visitors 
to the state.

• Placement o f banner advertisements and pop-up ads on websites and search engines 
will encourage click-through to :

• Targeted opt-in email lists will reach approximate ly 800,000  individual consumers 
already indicating they are interested in receiving travel-re lated information.

• Opt-in email messages featuring the Governor will be tested, with the most favorable 
messages being used fo r larger mailings.

- Messages will reflect current events and trave ler attitudes/concerns.
- Tests will be conducted against the current Governor message and evaluated on 
regular basis to ensure the most effective version is used.

> Implement an interactive Travel Alaska television series and Internet promotion to boost
in terest in travel to Alaska in W est Coast markets.

• Campaign will generate 62 ,500  responses and bring 26,300  visitors to the state.

• Partnering with highly rated W est Coast morning television programs, a six-week series 
of Alaska segments will be produced featuring Alaska trips (i.e., camping adventure, 
fishing trip, cultural expedition).

• A laska trips will be promoted on television and station websites, allow ing viewers to 
learn about different adventures Alaska has to offer. Selected fam ilies will be profiled 
and viewers will be asked to vote for the fam ily they would like to see 'win' the Alaska 
vacation.
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• Promotion will include the message “travel close to home" to boost interest from 
consumers living in the Western U.S. that may be interested in a vacation closer to 
home.

RESEARCH
> To ensure Alaska is positioned to react to changes in the marketplace, continual travel trend 

research will be conducted to measure the terrorist attack impact on attitudes and travel 
plans among potential visitors.

• Provide a constant barometer o f changes in travel plans to help the state and tourism 
businesses assess the upcom ing travel season.

• W ill allow ATIA to modify its marketing message and approach to optim ize success in 
convincing consumers to travel to A laska this year.

• Travel agents will be contacted to gauge attitudes and trends among travel trade and 
their clients.

TRAVEL TRADE
> Conduct retail travel agent tra in ing programs.

• Partner with quality, high producing travel agencies in known productive markets to 
conduct Alaska travel training in their regional offices.

> Place advertising in U.S. trade publications to ensure Alaska is foremost in the mind of travel 
agents when they suggest possible travel destinations to their clients.

• Partner with leading trade publications to produce cooperative marketing inserts to reach 
travel agencies throughout the U.S. with A laska's message. Alaska information will also 
be posted simultaneously on publication websites.

• Partner with trade marketing organizations, to produce A laska travel planners for 
distribution to group leaders, tour operators, motor coach operators and travel 
professionals.

> D irect mail campaign to travel agencies across the U.S.

• Send Alaska travel information to U.S. travel agents, using targeted mailing lists, in order 
to put A laska trip-planning tools into the hands o f those selling travel. A postage paid 
card will be included so individual requests may be facilitated.

• Engage in cooperative mailing programs with tour operators specializing in Alaska travel 
in order to reach the ir prospective Alaska cliento.

> Participate in trade shows to elevate interest in A laska and establish direct relationships with 
travel agents so further marketing and education may be conducted.

• Attend U.S. trade shows to increase awareness o f A laska, provide product information 
and offe r trip-planning tools to those active ly booking Alaska travel.

11



• Forge cooperative promotions with leading tour companies to facilita te direct contact 
with highly qualified tour guides and encourage new Alaska packages being marketed 
and sold.

• Share leads with businesses so they may conduct their own marketing.

RESIDENT TRAVEL
r  Encourage residents and visiting friends and relatives to travel instate.

• Television campaign will reach more than 110,000 viewers and result in 20,000 visitors 
traveling within Alaska.

• Television spots will encourage residents to invite the ir friends and relatives to visit the 
state and experience a true Alaskan adventure.

• TV advertisements will augment current marketing efforts. By extending the campaign, 
we can ensure the “stay home - discover your own back yard" message reaches a 
greater number o f residents and leads to higher visitation.

> Conduct a statewide newspaper advertising campaign targeted at Alaskan residents, to 
elevate interest in A laska vacations accessib le by car, train, ferry o r short plane trips.

• Newspaper advertising will be placed in major publications throughout the state and 
reinforce messages being delivered through television.

• The State Vacation P lanner will be offered free-o f-charge to residents and their friends 
and relatives by calling a unique 800#, writing or visiting the website. Residents will be 
driven to an online A laska Resident interface page tied to the Officia l Alaska Travel 
Website.

> Implement an aggressive Public Relations outreach to local media, in order to promote 
Alaska vacations and encourage residents and visiting friends and relatives to visit near-by 
communities.

• Press kit will supply feature and business writers comprehensive information about 
A laska tourism and facilita te poolication of Alaska travel stones.

• Resident Travel promotion will increase awareness among residents o f the many 
wonders A laska has to o ffe r and encourage exploration o f Alaskan communities.



RECOVERY BUDGET
A 28 member broad-based comm ittee charged with developing the marketing plan believes 
$12.5 million is needed to implement this crisis recovery plan. W ithout additional funding Alaska 
will continue to lose market share to destinations that are aggressively reaching out to those 
consumers willing to travel this year. As more destinations receive emergency marketing funds 
to counter the effects o f September 11, Alaska becomes even more vulnerable to losing visitors 
to destinations that are actively marketing.

Adjustments are already being made to the current core marketing program , but it won’t be 
enough to offset the decrease in inquiries and visitation to Alaska. It is also worth noting that 
the travel industry has already contributed S1.2 million ABOVE the required state match 
in FY02 in an effort to boost A laska 's marketing position among competing destinations.

Television Campaign $8 ,0 80 ,0 00

Newspaper Campaign 4 25 ,0 00

Direct Mail Campaign 975 ,000

Online Campaign 650 ,0 00

Ltate Vacation Planner/800# 464 ,0 00

Public Relations Campaign 722 ,000

Website Development/Promotion 300 ,000

TV Advertorial 250 ,000

Research 54 ,000

Travel Trade Training/Marketing 280 ,0 00

Instate Travel Campaign 300 ,0 00

TOTAL: $12,500,000
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RETURN ON INVESTMENT

Overall, the campaign will:

>  Generate an estimated 182,850 visitors to the state this year.

> Result in a direct econom ic impact o f $132.7 million as a based on each visitor spending 
an average o f $726 on the ir Alaska vacation. This translates into 2,042 jobs.

>  Total econom ic impact o f $332 million (direct and indirect spending) based on data 
indicating the average visitor dollar circulates through the Alaska economy about two 
and a half times before leaving the state.

> Replace those visitors who decide not to travel to Alaska this year as a result of 
econom ic or crisis impacts. Current estimates suggest that Alaska visitation could 
decline 10-20% from its present estimated level of 1.4 million. Econom ic impacts 
could be:
• 10% decrease in visitors loss o f $101.6 million in visitor spending »• 1,564 jobs
• 20% decrease in visitors loss o f $203.3 million in visitor spending 3,127 jobs

rr
If?«a3A

R E S U L T S  O F  $12.5 M ILL ION TO U R ISM  M A R K E T IN G  C A M PA IG N .
• Delivers 182,850 visitors to the state THIS year

• Generates $132.7 million in direct revenue__________________

• Saves 2,042 jobs

• Translates to $332 million in direct/indirect spending,
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RECOVERY SCHEDULE 2002

Jonuor February March

I f  t i l l
i

I f  11 I I I J i l l  l l l l

A Markets: Scenic, Portland, Snn Iran, 
SLC, Son Diogo, Socrnnicnlo. Denver

B Markets: 22% B Markets: W. Palm Bench. Mpls.

PUBLIC RELATIONS
Whistle Stop Promotion 5 markets: Canada, WA, OR. CA

ADVERTISING
Television (:30 sec. Spots) Cable: A&E, INI. Discovery, Homo A

Cable: 45% Garden. History ChrsJ. Ituvel Chnl
A markets: 33%

I.A.. Tnmpo, Phoenix

Website Development

COMPONENT

RESEARCH
Track Travel Trends

West Coast Editor Brielings D Markets: Canada, WA. OR, CO, CA
Television Advertorial Portland, OR ♦ Cable

Newspaper 25 newspapers In A ond B Maikets 
2 ma/outsldo lists; .5 milt/lnsldo listsDirect Mall

Vacation Planners Print additional 150,000

Online Ads/Opt-ln Email Banner Ads. 800.000 Opt-In Emmls

8-10 mln phono survey.
Each wove = 1200 Inlervlews

RESIDENT TRAVEL

Interactive Travel Scries

Details

TRAVEL TRADE

INTERNET

Travel Agent Training
Trade Advertising
Direct Mail
Trade Shows

Television ARCS. GCI Coble (17 coblo stations)

December

Newspaper Stmcwklc
Public Relations Statewide

12/14/01



D e c e m b e r 2 0 . 2001

S e n a to r  L vda G reen 
A la sk a  S ta te  L eg is la tu re  
6 0 0  E  R a ilro ad  A v en u e . S te. 1 
W asilla , A K  99654

D e a r S en a to r G reen ,

A la s k a 's  travel in d u stry  is d eep ly  co n ce rn ed  in the  afte rm ath  o f the Sept. 11 te rro n s i 
a ttack s in our coun try . B etw een  the genera l fe a r o f  trave l and  the su b seq u e n t eco n o m ic  
d o w n tu rn , it is no  u n d ers ta tem en t to  say  that m an y  o f  A la sk a ’s v is ito r  b u sin esses  are 
fac in g  a cris is  and , w ithou t ac tio n , m ay  n o t su rv iv e  the  co m in g  year.

E n c lo se d  is a copy  o f  the A lask a  T rav e l In d u stry  A sso c ia tio n ’s ‘ c ris is  re co v e ry  p lan ” . 
A s  you know , A T IA  has req u es ted  S 12 .5  m illion  in em erg en cy  m ark e tin g  fu n d in g . T h e  
p lan  o u tlin es  how' th is  ap p ro p ria tio n  w o u ld  go  to w o rk  fo r A lask an s to  save no t o n ly  jo b s  
bu t he lp  sm all, A lask an  b u sin esses  su rv iv e  the co m in g  year. I k n o w  that you are well 
aw a re  o f  the p o s itiv e  im pacts , both  d irec t and in d irec t, that v is ito r d o lla rs  m ake to  all o f  
A la sk a ’s eco n o m ic  sec to rs.

In ad d itio n  to the sta tew id e  research  co n ta in ed  w ith in  A T lA ’s d o cu m en t, I am  en c lo s in g  
the  re su its  o f  a poll co n d u c ted  am o n g  M at-S u  C V B ’s m em b ersh ip . W ith  o v e r 1691. 
re sp o n se  you 11 see that m an y  o f  o u r ow n M at-S u  V alley  b u s in esses  are try ing  to  
o v e rc o m e  d ecreased  rev en u es and are an tic ip a tin g  w o rk fo rce  red u c tio n s .

In the co m in g  days w e ’ll be hearin g  m o re  from  the G o v e rn o r 's  T ask  F orce  on Jo b s  and 
the E conom y. T h is  g roup o f  b u sin ess  leaders from  all e co n o m ic  sec io rs  s in g led  om  
to u rism  as the in d u s try  in A lask a  m ost a ffec ted  by th e  ev en ts  o f  S ep tem b er 11

I u n d ers tan d  that the start o f  the sess io n  is a very busy  tim e fo r all leg is la to rs , but for the 
to u n sm  industry  tim e is a critica l e lem en t in ca p tu r in g  nex t s u m m e r 's  v isito rs . T he 
co m p e titio n  from  o th e r d es tin a tio n s  is p a rticu la rly  fierce riah i now1. 1 hope that von and  
y o u r fellow' law m ak ers  will m ake th is a p rio rity  im m ed ia te ly  upon  a rriv in g  in Ju n eau .

T h an k s  fo r a tten tion  to  these d o cu m en ts . 1 have left a phone m essag e  w ith  your o ffice  in 
the h opes that w e can  m eet in ea rly  Jan u a ry , p rio r to  the start o f  the sessio n

S in cere ly .

Ju lie  S aupe 
E x ecu tiv e  D ireclo r



A L A S K A
N A T I V E  

H E R I T A G E
C E N T E R

R E C E I V E D

Jan u ary  1C, 2 Q02 1 H 20QZ

H onorab le  G o v e rn o r T o m 'K n o w le s  
State o f  Alaska 
P O B o x  110C01 
Juneau , A K  99811-0001

D e a r  G o v e rn o r K now les:

I  am  writing o n  behalf o f the  B o ard  o f D irec to rs o f  the  Alaska N ative H eritage C enter.

The Alaska N ative  H eritage C en te r  is a un ique cultural a ttraction  and educational facility in 
A nchorage. I k no  w y o u  agree, th a t in o u r sh o rt 3-year history-we have m ade m an v  strides in 
educating and inform ing  A las l a ’s people and  w orld travelers ab o u t th e  rich heritage o f 
A laska’s N arive people. A dditionally , we have m ade significant p rogress in helping to  
develop  the p ride  and  self-esteem  of o u r  N ative peop le. Indeed , we have a C en te r in w hich 
all Alaskans can  be p ro u d .

Y et, we are still an in stitu tion  in its infancy. W e heavily  d ep en d  upon  v isitors to  su p p o rt o u r 
su m m er program s, w hich  in ru m  allow  us to  operate o u r  educational facility  in the w inter.

A  s tro n g  and viable v isito r industry , the  second  larges: in d u stry  in  the state, is im p o rtan t fo r 
the  continued  well being ol th e  C enter. M aintain ing a strong  p resence in the m inds of 
travelers th ro u g h  a s tro n g  m arketing  cam paign  is o f u tm o st im portance. M an v  o th e r  US 
destinations have already  p u rsu ed  and received em ergency  fund ing  to  stabilize th e ir tourism  
program s. We need  to  m ove fo rw ard  expeditiously.

T herefore, the B oard  o f  D irec to rs  o f the A laska N ative H eritage C en te r s tro t.g lv  urge your 
su p p o rt and efforts in securing  S12.5 m illion in em ergency  to u rism  marketin'.; funding.

Sincerely,

dHtio H tl l lT A C E  CEifTEH  DIUVE A N C H O K A G L  ALASKA * I’H O N t  ‘>0“ '  I a ;. >»r m i i -w H ii



JA N  0 8 2002

P O R T  O F  
A N C H O R A G E

January 3 .2 0 0 2

S enate P residen t Rick H alford  
O ffice o f  S enate President 
A laska S ta te  Legislature
P O B o x  110001 
Juneu 11-0001

Dear Szfiator Halford:
I am  w ritin g  you on behalf o f  the A lask a  visitor industry and the A laska Travel Industry .Association to 
request y o u r support for a supplem ental appropriation o f S I 2.5 m illion  dollars to fund the A laska Tourism  
Industry  C risis Recovery Plan.

As a fo rm er governor o f th L  state and as a private individual with an extensive association with the 
.Alaska v isito r industry, I have w itnessed  the rise of tourism as one o f  the m ost im portant econom ic 
eng ines o f  the state.

T o u rism s  im portance cannot be understated . It is the second largest p rivate sector em plover in our state 
generating  w ell over a billion dollars annually to Alaska businesses and contribu tes nearly S125 m illion  ir, 
taxes, fees and  assessm ents. It stands to increase in economic prim acy in the tim es to com e.

In a d o w ntu rn  like this big and sm all businesses are hurt. Small “m om  and pop" B & B 's. restaurants, etc.. 
go out o f  business. Big ones will not invest in more infrastructure and everyone suffers.

In recen t years  Alaska has endured declines in governm ent and oil patch jobs. The legislature has an 
opportun ity  to save jobs in the v isito r industry if  it acts sooner, ra ther than later. It will take the Star? 
years to c reate  a thousand jo b s. 1 can tell vou from experience that it is easie r to save a ioh than to create 
o n e .

M any p rom inen t Alaskan business leaders agree with my assessm ent that the state’s tourism  industry is 
vital to A laska, but that it needs im m ediate financial assistance. The cause is right, the time is now  and 1 
ask that you and your esteem ed co lleagues make this request a priority  m atter in the cum ins legislative 
session.

Bm  a n e n ie ia  
Port D irecto r

cc: T he H onorable Tony K now les. G overnor for the Slate of A laska
T h e  Honorable Brian Porter. S peaker of the House 
T in a  Lindgren. President o f the A laska Travel Industry A ssociation

(907) 343-6200 Telephone • (907) 277-5636 Facsimile • httD.//www.ci,anchorage.ak.us Wcositc 
2000 Anchorage Port Roao • Anchorage, Alaska 09501

S incerely .



Crisis Recovery Marketing Funds Appropriated

Entity Amount
______________ ^(Millions)

Domestic

Arizona $5.5
Detroit $0.1
Florida $20.0
Florida-Lottery Earnings $9.0
Hawaii $10.0
Las Vegas $13.0
Massachusetts $10.0
Miami $2.2
New York City - Immediate $40.0
New York City-2002 $25.0
South Carolina $2.0
Travel Industry of America $20.0
Washington D.C. $5.0

Foreign

Alberta $1.0
Barbados $6.0
Canada $20.0
Caribbean $16.0
European Travel Commission $3.0
Mexico $6.0-$8.0
Puerto Rico $15.0
U.S. Virgin Islands $6.5



R E A T E R *  F A I R B A N K S 250 Cushman S t, Suite 2D, Fairbanks, AK 99701-466; 
phone: (907) 452-1105, fax: (907)456-696;

t-mail: rtaff@f*irbanlcjcnamt>er.or 
wtbjite: **wwi»iro»niachamDcr.or
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Introduced By: 
Other Review: 
Date Introduced: 
Date Passed:
Date Transrained:

Transportation 
Governments] Affairs 
January 2 1 . 20 0 2  
Jan u a ry  21 , 2002  
January 2 4 , 2002

RESOLUTION 02-0121

A RESOLUTION BY THE GREATER FA IRBANKS CHAMBER OF 
COM M ERCE IN  SUPPORT OF SUPPLEMENTAL FUNDING FOR 
TH E ALASKA TOURISM  INDUSTRY CRISIS RECOVERY PLAN

W HEREAS the visitor industry plays a vital part in the economic -well-being 
o f the Fairbanks community and beyond; and

W H E REAS the terrorist attacks o f September 11, 2001 have had a profound 
impact on the Alaska travel industry; and

W HEREAS there is continued decline in travel activity to the state resulting 
from declines in long-distance travel plans and bookings; and

W HEREAS maintaining Alaska’s presence as a visitor destination in the 
national media is the utmost importance in recovering business lost as a result 
o f the Sep ember 11 attacks; and

W HEREAS a number of other U.S. states and cities have adopted and funded 
emergency marketing plans to help stabilize their own tourism programs:

NOW  THEREFORE BE I T  RESOLVED that the Greater Fairbanks 
Chamber of Commerce supports the Alaska Travel Industry Association’s 
request o f the State o f A laska to secure S12.5 million in supplementary 
handing to bolster our existing marketing program and to assist the state in 
recovering the losses experienced by Alaskan businesses in the wake o f recent 
terrorist attacks.

BE IT  FURTHER RESOLVED that this resolution be distributed to:

G overnor Tony Knowles 
A laska State Legislature
M ayor R honda Boyles, Fairbanks North Star Borough 
Fairbanks N orth Star Borough Assem bly 
M ayor Steve Thomoson, City o f  Faiioanks
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M A T A N U SK A -SU SITN A  CO N V EN TIO N  £  V ISITO RS BUREAU

A  R E S O L U T IO N  TN S U P P O R T  O F  F U N D IN G  F O R  T H E  
A L A S K A  T R A V E L  IN D U S T R Y  A S S O C IA T IO N  T O  IM P L E M E N T  AN’ 

E M E R G E N C Y  M A R K E T IN G  P L A N  F O R  F Y 2002  
Mat-Su CVB Resolution FY02-04

W h e re a s  the M issio n  o f  the  M a t-S u  C onven tion  &  V isito rs  B ureau  is to  p rom ote  
eco n o m ic  d ev e lo p m en t th ro u g h  to u rism ; and

W h e re a s ,  a h ea lth y , g ro w in g  v is ito r  industry  is viral to  the eco n o m ic  w e ll-b e in g  o f  the 
S ta te  o f  A lask a  and  th e  M a ta n u sk a -S u s itn a  B o ro u g h ; and

W h e re a s  the ac ts  o f  te rro rism  co m m itted  against the U n ited  S ta tes on S ep tem b er ! 1, 
2001 have im p ac ted  th e  e c o n o m ic  v iab ility  o f  v is ito r d es tin a tio n s  th ro u g h o u t the  c o u n ty ;  
and

-W h e re a s  m a in ta in in g  a m e d ia  p re se n c e  through  m ark e tin g  A laska as a v is ito r d es tin a tio n  
is o f  the  u tm o st im p o rtan ce  in re c o v e r in g  tou rism  b u sin ess  losi as a resu lt o f  S e p tem b e r 
1 1; and

W h e re a s  o th er U .S . d e s tin a tio n s  h av e  already  p u rsu ed  and  rece iv ed  em erg en cy  fu n d in g  
to  h e lp  s tab ilise  their ow n to u rism  p ro g ram s.

N o w  th e re fo re  be  it r c s o 'v e d  th a t th e  B oard o f  D ire c to rs  o f  the M at-S u  C o n v en tio n  & 
V isito rs  B u reau  su p p o rts  th e  A lask a  T rav el Industry  A sso c ia tio n ’s request to the  S ta te  o f  
A lask a  to secu re  S I 2.5 m illio n  in su p p lem en ta ry  fu n d in g  to  fo n ify  o u r ex is tin g  m a rk e tin g  
p ro g ram  and h e lp  the sta te  re c o v e r  the  losses a lready  ex p e rien ced  b y  A laska b u s in e sse s  
in  th e  w ake o f  th e  terro rist a tta c k s  o n  the  U nited  S tales.

E u g e n e S h c c h a f /

S e c re ta ry

A p proved :

P res id en t



A Resolution of the Sitka Convention and Visitors Bureau in 
Support of Funding for the Alaska Tourism Industry Crisis

Recovery Plan

W H E R E A S ,  the Silka C onven tion  und B ureau m ission  is lo m i i : :  Sitka as a year-round dcsunanor. 
for convention, educauonni and  insure csoenences. and

W H E R E A S ,  the v isitor industry  p lays a  v ita l,p a rt in th e  econom ic w ell-be ing  o f  th e  com m unity , ana

W H E R E A S , ’ the te rro ris t attacks o f  Septem ber 11, 2001 have, had a  profound im p ac t on the  A laska 
travel industry , and

W H E R E A S ,  th e  continued decline in  traveL activ ity  to the  state resu lting  from  declines in  long­
distance travel p lan s and bookings, and

W H E R E A S ,  m aintain ing A la sk a 's  presence as a visitor riastinarion in  the n a tional m ed ia  is  o f  the 
u tm ost im portance in reco v erin g  b usiness lo st as a resu lt o f  the  Septem ber 11 attacks, and

W H E R E A S ,  a  num ber o f  o th er U .S . states and cities have adopted, and fu n d ed  em ergency m arketing 
plans to  help  stabilize their ow n tou rism  program s,

N O W  T H E R E F O R E  B E  I T  R E S O L V E D  T H A T  the Sitka C onven tion  and V isitors B ureau 
supports the A lask a  T ravel Industry  A ssocia tion 's  request to th e  State o f  A lask a  to  secure S12.5 m illion 
in  supplem entary ' funding lo b o lste r o u r ujdsling m arketing  p rogram  and to he lp  Lhe stale reco v er the 
losses a lready  experienced  by A lask a  businesses in the w ake o f  the te rro ris t a ttack s on the U nited 
States.

P A S S E D  A N D  A P P R O V E D  b y  the Silica C onvention and V isitors B ureau B oard  o f  D irectors 
January' 14, 2002.

J iH  'r.
( S IG N A T U R E  ]

n

[ S IG N A T U R E  ]

S itka  Convention. <fc V isito rs B ureau 
P O  Box 1226, Sitka, A K  99835



A RESOLUTION OF THE KETCHIKAN VISITORS BUREAU  
IN SUPPORT OF FUNDING FOR THE ALASKA TRAVEL 

INDUSTRY ASSOCIATION TO IMPLEMENT A N  
EMERGENCY MARKETING PLAN FOR

FY 2002  
RESOLUTION NO. 01-03

W H E R E A S, THE ICETCHIICAN VISITORS BUREAU'S MISSION IS "TO PROMOTE THE 
GREATER ICETCHIICAN AREA AS A VISITOR DESTINATION AND MEETING SITE, TO 
ENHANCE THE ECONOMY OF THE COMMUNITY, AND ASSIST IN PROMOTION OF THE 
AREA'S ATTRACTIONS AND EVENTS", AND

W H E R E A S, THE VISITOR INDUSTRY PLAYS A VITAL PART IN THE ECONOMIC WELL 
BEING OF THE COMMUNITY, AND

W H E R E A S, THE COWARDLY ACTS OF TERRORISM COMMITTED AGAINST THE UNITED
S t a t e s  o n  S ep tem b er 11, 2001 h a v e  im p a c te d  t h e  e c o n o m ic  v ia b i l i ty  o f  v i s i t o r
DESTINATIONS THROUGHOUT THE COUNTRY, AND

>, ; •; r r

WHEREAS,.MAINTAINING a  MEDIA PRESENCE THROUGH MARKETING ALASKA AS A 
VISITOR DESTINATION IS OF THE UTMOST IMPORTANCE IN RECOVERING TO'JPJSM 
BUSINESS LOST AS A RESULT OF SEPTEMBER 1 l Tr:, AND

W H E R E A S, OTHER U .S. DESTINATIONS RAVE ALREADY PURSUED AND RECEIVED 
EMERGENCY FUNDING TO HELP STABILIZE THEIR OWN TOURISM PROGRAMS,

N O W  T H E R E F O R E  E E  I T  R E SO L V E D  T H A T  THE ICETCHIICAN VISITORS BUREAU 
SUPPORTS THE ALASKA TRAVEL INDUSTRY ASSOCIATION'S REQUEST TO THE STATE OF 
ALASKA TO SECURE S12.5 MILLION DOLLARS IN SUPPLEMENTARY FUNDING TO F ORTIFY 
OUR EXISTING MARKETING PROGRAM .ANT; HELP THE STATE RECOVER THE LOSSES 
ALREADY EXPERIENCED BY ALASICA BUSINESSES IN THE WAKE OF THE TERRORIST 
ATTACKS ON THE UNITED STATES.

ICETCHIICAN VISITORS BUREAU BOARD OF

Patti Madcey ,J
Ex ec u tiv e  D ir e c t o r

Eridcson 
KVB Bo a r d  o f  D ir e c t o r s

PA S SE D  A N D  A P P R O V E D  BY THE 
D ir ec t o r s  O c to b e r  23, 2001.

31 F r o n t  S t r e e t  • K e t c h i k a n ,  A l a s k a  “ 9901 • P h o n e -  ( 907)  2 2 f»- 6 1 6 n 
x:  ( 907 )  3 2 5 - 4 2 5 0  • E - m a i l :  k v h @ U t n . n e t  • w w  w , v j s j t -1, e t cli i 1: a n . co m

mailto:kvh@Utn.net


G R E A T E R  P A L M E R  

C H A M B E R  O F  C O M M E R C E

• buewty to Hu the r tu i  •

A RESOLUTION IN SUPPORT OF FUNDING FOR THE ALASKA 
TRAVEL INDUSTRY ASSOCIATION TO IMPLEMENT AN 

EMERGENCY MARKETING PLAN FOR FY2002

RESOLUTION 02-002

W h ereas  the M iss io n  o f  the  G rea te r P a lm er C ham ber o f  C o m m e rc e  is to  m ake P alm er the 
p re m ie r co m m u n ity  in A lask a  for en terp rise , re c rea tio n  and c iv ic  p rid e ; and

W h ereas  p a rtic ip a tio n  in th e  M a tan u sk a -S u sitn a  C onven tion  &  V is ito rs  B u reau  a rd  the 
A lask a  T ravel In d u s try  A sso c ia tio n  to  p rom ote  eco n o m ic  d ev e lo p m e n t th ro u g h  to u rism  is 
p aram o u n t to  th a t m issio n ; and

W h erea s  a h ea lth y , g ro w in g  v is ito r industry' is vital to  th e  ec o n o m ic  w e ll-b e in g  o f  the 
S ta te  o f  A laska , the M atan u sk a -S u s itn a  B orough  and the  C ity  o f  P a lm e r; and

W h e rea s  the  ac ts  o f  te rro rism  com m itted  against the U nited  S ta te s  on  S ep tem b er 11, 2001 
havr im p acted  th e  eco n o m ic  v iab ility  o f  v isito r destinations th ro u g h o u t the co u n try ; and

W h erea s  m ain ta in in g  a m ed ia  p resen ce  th rough  m ark e tin g  A lask a  as a v is ito r  destination  
is o f  th e  u tm o st im p o rtan ce  in re co v erin g  tourism  b u sin ess  lo st as  a re su lt o f  S ep tem b er 
11; and

W h ereas  o th e r U .S . d e s tin a tio n s  hav e  already pursued  and re ce iv ed  em erg en cy  fu n d in g  to  
help  stab ilize  th e ir ow n to u rism  program s,

N o w  th e re fo re  b e  it re so lv ed  that the B oard  o f  D irec to rs  o f  the  G re a te r  P a lm er C ham ber 
o f  C o m m erce  su p p o rts  th e  A laska T ravel Industry' A sso c ia tio n ’s re q u e s t to  the S ta te  o f  
A lask a  to  secu re  S I 2.5 m illio n  in su p p lem en ta ry  fund ing  to  fo r tify  o u r  ex is tin g  m arke ting  
p ro g ram  and he lp  the  s ta te  re co v e r th e  losses a lready  ex p e rien ced  b y  A lask a  b u s in esses  
in  th e  w ake  o f  th e  te rro ris t a ttacks cn  the U nited  S tates,

th is 18,h day o f  Jan u a ry . 2002.

Glenn Massay, President



October 19, 2001

The Honorable Tony Kjiowles
Governor
State ol'Alaska
POBox 110001
Juneau AJC 9981J -0001

Dear Governor Knowles:

Earlier this month, the Alaska Travel Industry Association (ATIA) sent you a letter asking for your 
leadership us addressing the economic hardships that the state will endure as a result of the 
shocking events of S ptember 11, Specifically, the ATIA requested emergency tourism marketing 
and advertising funds to promote the state of Alaska as a travel destination to ensure visitor dollars 
for Alaska businesses. Given the uncenainnes of the future, the commitment of the airlines, cruise 
companies and other tourism-related business, the Board of Directors of the Anchorage Convention 
&. Visitors Bureau (ACVB) fully supports ATIA’s request for £12.5 million in tourism promotion 
funding over the coming months.

As our state's leader, you have an unequaled opportunity to minimize the negative impacts of 
September's tragedies on Alaska's economy by irrvesring in the tourism industry', the second largest 
pnvatc-secror employer in the state. The visitor industry is a key stakeholder in the success of this 
state's economy, and is moving quickly to develop and implement marketing strategics for the 
upcoming winter season and for the 2002 summer seasc.t in response to the public's reluctance to 
travel.

Wc face aggressive destination marketing campaigns launched by states m the Lower 48. Hawaii 
realizes the critical importance of tourism-related revenue to its citizens, and the state's government 
has already taken action in getting supplemental appropriations dedicated to tourism promotion. We 
have very strong indications that Alaska will have greater capacity for cruise customers and visitors 
than in years past. But we need to attract them. Even the continued success of your own Anchorage 
business. The Downtown Deli, depends on it.

We thank you, Governor Knowles, for your past support of Alaska's visitor industry, The visitor 
industry', in turn, now stands ready' to take swift action to roalce a difference in the state's economy; 
however, it needs the State's temporary additional investment in tourism promotion ro make it a 
reality. You can make it happen.

Chair

A N C H O R A G E
Convention 
Viai tort Bureau

5 til Novell. A..  '•U*
A n c t i i ' i  j | . ' i , A l j . L ,

* ' 9 5 0 1 - 2 2 1 :

9 I) 7 . 2 7 6 - i l l  i» 
F*. 9fl7.27tt.55SV
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A Resolution of the Juneau Convention & Visitors Bureau 
in Support of Funding for the Alaska Tourism Industry Crisis 

Recovery Plan Resolution No. 02-2002

W H E R E A S  , the  Ju n eau  C o n v e n tio n  <S: V isito rs  B u reau  m is s io n  is  to  en h an ce  the local econom y by 
p ro m o tin g  an d  m ark e tin g  Ju n ea u  a s  a  y ea r-ro u n d  destination , and

W  H  U R E  A S . th e  v is ito r in d u s try  p la y s  a v ita l p a n  in  th e  e c o n o m ic  w e ll-b e in g  o f  the  co m m u n ity , and

W H E R E A S ,  th e  te rro ris t a ttack s  o f  S ep tem b er 1 1 .2 0 0 1  h av e  h ad  a  p ro fo u n d  im pact on  th e  A laska 
trav e l industry ', and

W H E R E A S ,  th e  co n tin u ed  d e c lin e  in  trav e l activity' to  th e  s ta te  re su ltin g  fro m  dec lines in  lo n g ­
d is tan ce  trav e l p lan s  and b o o k in g s , and

W H E R E A S ,  m a in ta in in g  A la s k a 's  p re sen ce  as a v is ito r d e s tin a tio n  in  th e  n a tional m e d ia  is  o f  the 
u tm o s t im p o rtan ce  in  re co v erin g  b u s in e s s  lo s t as a re su lt o f  th e  S ep tem b er 11 attacks, and

W  H E R E  A S ,  a n u m b er o f  o th e r U .S . s ta tes  and  cities h av e  ad o p te d  an d  fu n d ed  em erg en cy  m arketing  
p lan s  to  h e lp  s tab iliz e  th e ir  ow n to u rism  p ro g ram s,

N O W  T H E R E F O R E  B E  I T  R E S O L V E D  T H A T  th e  Ju n ea u  C o n v en tio n  &. V is ito rs  B ureau
su p p o rts  th e  . \ la s k a  T rav el In d u s try  A sso c ia tio n 's  req u est to  th e  S ta te  o f  A lask a  to  secu re  S12.5 m illion  
in  sup p lem en tary 7 fu n d in g  to  b o ls te r  our ex is tin g  m arke ting  p ro g ra m  an d  to  h e lp  th e  state  re c o v e r  the 
lo sses  a lre ad y  ex p e rien ced  by  A la s k a  b u s in e sse s  in  the  w ak e  o f  th e  te rro ris t a ttack s on th e  U n ited

P A S S E D  A N D  A P P R O ’S T D  b y  th e  Juneau  C onven tion  i t  V is ito rs  B u reau  B oard o f  D irec to rs

S tates.

Ju n eau  C o n v en tio n  &. V is ito rs  B u rea u
B o a rd  o f  D irec to rs
Ju n e a u  C o n v en tio n  & V is ito rs  B u reau

D o n e  th i ;  day  o f  -Sjvn , 2 0 0 2 , in  .w r\e e x v >  A lask a .

Ju n e a u  C onven tion  &  V is ito rs  B u rea u  
O n e  S ealaska P laza. S u ite  305 

Ju n eau . A laska 99801 
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A RESOLUTION 
IN SUPPORT OF FUNDING FOR THE ALASKA TRAVEL INDUSTRY 

ASSOCIATION TO IMPLEMENT AN EMERGENCY MARKETING 
PLAN FOR FY 2002 

(Resolution 02-17)

W H E R E A S , the S o u th east C onference m issio n  is to  b u ild  a shrcng econom y, h ea lth ) ' 
com m unities and a q u a lity  env ironm ent in the reg io n ; and

W H E R E A S , the v is ito r in d u stry  p lays a v ital ro ’e in the econom ic w ell being  o f  m a n y  o f  our 
com m unities: and

W H E R E A S , the co w ard ly  acts o f  terro rism  co m m itted  against the U nited  S tates o n  S ep tem b er 
11, 2001 have im pacted  th e  econom ic viab ility  o f  v is ito r destinations and a ttrac tio n s th roughou t 
th e  country; and

W H E R E A S , m ain ta in ing  a m ed ia  p resence th ro u g h  m ark e tin g  o f  A laska as a v is ito r destination  
is  o f  th e  utm ost im p o rtan ce  in  recovering  tourism  b usiness lost as a resu lt o f  S ep tem b er 11 
and

W H E R E A S , o ther U .S . destin a tio n s have a lready  p u rsu ed  and received  em erg en cy  fu n d in g  to 
h e lp  stab ilize their ow n to u rism  program s.

N O W  T H E R E F O R E  B E  IT  R E S O L V E D  T H A T  S o u th east C onference su pports  the A lask a  
T rav el Industry  A sso c ia tio n ’s  request to the S ta te  o f  A lask a  to secu re  S12.5 m illion  d o lla rs  in 
su pp lem en tary  em ergency  fu n d in g  to streng then  o u r ex is tin g  m ark e tin g  program  an d  h e lp  the 
s ta te  reco v er the  losses a lread y  experienced b y  .Alaska b u sin esses  in  the w ake o f  te rro ris t attack:, 
o n  th e  U nited  States.

A D O PTED  BY TH E SO U T H E A ST  C O N FER EN C E B O A RD  O F D IR EC TO R S 
O N JANUARY 24, 2002

W itness: 1, A ttest:

P resid en t Executive D irec to r
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FIRST B A N K

January 29, 2002

Dear Members of the Alaska State Legislature:

Please accept this letter of support for the Alaska Tourism Industry's request for 
a supplemental appropriation of $12.5 million dollars to finance the Tourism 
Industry Crisis Recovery Plan.

First Rank is a small commercial bank headquartered In Southeast Alaska. The 
total population of our market area only about 70,000 people, most of which are 
impacted In some way by the tourism industry. The strength of the banking 
industry relies directly on the economic and financial strength Its customers, both 
large and small. As a local bank, we have made substantial investments in 
Alaskan individuals and businesses dependent on the income the Tourism 
Industry provides.

The economic conditions in southeast Alaska are tenuous. To make matters 
worse, the September 11 attacks have damaged the one, seemingly healthy, 
industry we had in southeast Alaska. With the downturn in the Timber and 
Fishing Industries, a third blow to the economy in southeast Alaska will be 
devastating. Now, more than ever, our State must maintain a high profile in the 
national media to support and market Alaska as a tourist destination. Other 
states are in a similar situation and will be actively competing for our tourism 
dollars.

The return on this investment will be realized by State and Local treasuries, 
helping bridge the revenue gap our state and municipalities are currently 
experiencing. This investment will also support thousands of jobs by sustaining 
the secend largest private sector employer in Alaska. Ultimately, these 
employees spend over a billion dollars in Alaska, part of which are City and 
Borough Sale6 and Property taxes that go to provide needed local ser vices and 
support jobs in the government sector.

Thank you for considering this letter in support of the supplemental appropriation 
during your decision making process. I truly believe that funding the Tourism 
Industry Crisis Recovery Plan will make a difference to the many businesses 
affected across the State.

Sincerely,

Wiliam G. Moran, Jr. 
President

MAM OFnC£: POST OFFICE BOX 7020. KETCHIKAN. ALASKA 99»0l • ,907) 229-4200 
MEMBER FDlC • OFFICES AT KETCHIKAN. CRAIG. PETERSBURG, WRANGELL, SITKA. JUNEAU
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D e r w i _ i  s w e  b a h k

-Voun C o m m u n it u  B a n k -  FO,c

J a n u a r y  2 4 , 2 0 0 2

Senator Gary W ilken 
State Capitol
Juneau', A K  9801-1 1'82 ""

Dear Senator W ilken,

I am writing this letter in support o f the request to the Governor and the 
Legislature by the A laska Travel Industry A ssoc ia tion  for funding in the 
am ount o f $1 2 ,500 ,000  to support the recovery o f the tourist industry in 
A laska  as a result o f the events o f Septem ber 1 1, 2001 and as it is further 
im pacted by the recession and recent s to ck  m arket cris is in the lower 4-8.

O ther than the Permanent Fund d istribution , 1 can think o f no other industry 
in the State of A laska that has su ch  a s ign ifican t im pact on the number o f 
people as does the tourist industry.

A s  an Interior banker, I am astounded at the number o f people that “ live and 
die by the sw ord", i.e. depend on the ir pro fitab ility  during the late spring, 
summer, and early fa lLtourist industry  to  support their businesses and 
financia l obligations throughout the  entire year. A  decline in the number o f 
visitir.g tourists to our state as experienced since S ptember 1 V ” and 
projected for the upcom ing 2002  seas*, n w ill prove to be d isastrous for our 
businesses and the econom y.

In recent v isits w ith  only tw o o f our custom ers w ho have h istorically 
specia lized in out o f state tourist "A u ro ra  v iew ing ", I find that they have 
experienced a decline o f 68%  and 70%  since Septem ber 1 1*. Future 
bookings are alm ost nonexistent. Th is  takes m illions o f dollars out of 
Fairbanks' econom y Itself w ith ju s t these  tw o  businesses. I could continue
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to e laborate on other instances o f the negative  im pact that the com bination 
o f Septem ber 1 1th, a nationw ide recession , and turbulent stock market have 
h a d  on the local businesses in Fa irbanks. But in the spirit o f keeping t h i s  
letter short, to the point, and readable, J ask tha t you p lease give s e r i o u s  a n d  

due consideration to funding o f the m arketing program requested by the 
A laska  Travel Industry A ssoc ia tion . The ir C ris is  Recovery Plan ho lds m e r i t .  

Please support th is Issue. A s  in m any other cases, funds m ust bo spent in 
order fo r the econom y o f the S ta te  o f A la ska  j o  realize £  £eturrj that is_  . 
benefic ia l to all.

Thank you for your consideration, 

ra,

President & CEO
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