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STATE OF ALASKA
130 Seward Street, Suite 409 
Juneau. Alaska 99801-2105

M E M O R A N D U M January 22 , 1997

SUBJECT: Sectional Sum m ary o f  H B  7 3 ; A n  A c t  extending the term ination 

dates o f  the salm on m arketing programs o f  the A la sk a  Seafood 

M arketing Institute and the salm on m arketing assessm ent. (H B  73)

F ROM:

TO: Represe ; Jtive  B i l l  Hudson

George U te rm o hh^ j^  

Le g is la tive  Counsel

Y o u  have requested a sectional sum m ary o f  H B  73; A n  A c t extending the term ination dates 

o f  the salm on m arketing programs o f  the A la ska  Seafood M arketing Institute and the salm on 

m arketing  assessm ent.

A s  a p re lim in a ry  m atter, note that a sectional sum m ary o f  a b ill is not an authoritative 

interpretation o f  the b ill. T h e  b ill itse lf  is the best statement o f  its contents.

S e c tio n  1 o f  the b ill am ends sec. 9 , ch. 55, S L A  1993 in  order to provide that the salm on 

m arketing assessment established by A S  43 .76 .110  - 43 .76 .130  is not repealed until June 30,

S e ctio n  2 o f  the b ill amends sec. 10, ch. 55, S L A  1993 in  order to provide that the sa lm on 

m arketing  program s o f  the A la sk a  Seafood M arketing  Institute (A S M I)  under 

A S  16,51 .100 (7 )-(9 ) are not repealed until June 3 0 ,2 0 0 4 . The  salmon m arketing assessment 

p rovides revenue to offset the cost o f  the salm on m arketing programs o f  A S M I.

S e ctio n  3 o f  the b ill provides that the b ill takes effect im m ediately .

G U .p l 
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2003 .



Alaska Seafood Marketing Institute 
1% Salmon Marketing Tax Fact Sheet 

January 28. 1997

The Tax:

• The Salmon Marketing Tax legislation (Chapter 76. Sec. 43.76.110) was enacted July 1, 1993, and requires that salmon permit 
holders pay a salmon marketing tax at the rate of 1% of the value of salmon that the person removes from the state or transfers 
to a buyer in the state. The tax will be repealed June 30, 1998 unless it is extended.

• Representative B ill Hudson has introduced House B ill No. 73 that will extend the 1% salmon tax an additional five years until 
June 30, 2003.

Changes the tax brought to the ASMI organization:

• The number of harvesters on the Board of Directors changed from five to twelve. A SM l’s board has 12 processors. 12 
harvesters, and one public member.

• A seven member salmon marketing committee (4 harvesters, 3 processors) was established to assist and advise the board in 
administering the saJmon marketing program funded through the tax.

• The Salmon Market Bulletin was established by ASM I and contracted to the University of Alaska to collect, organize, distribute 
and make available to the public information on saJmon prices and market conditions.

■ ASMI cooperates with other fishing, seafood and state/federal entities on new value-added salmon products.

The increase in funds for salmon marketing enabled ASM I to:

• Move 10.7 million pounds of Alaska salmon from the summer of 1995 to the fall of 1996 as a result of ASMI store promotions

• Contract with three marketing representatives to cover tiie midwest, central south and southwest, south c'nd southeast regions of 
the United States, who:

• Establish relationships between ASMI/Alaska salmon mid the major retail chains
• "Sell in” A SM l’s customized sah.ion promotions and set up in-storc demonstrations
• Keep Alaska seafood in front of seafood buyers-
• Provide A SM l’s educational literature (recipes, quality guidelines, fact sheets on different species, etc.)

• Increase the sales of canned salmon by 7% through in-store demonstrations and ASM I programs.

• Bring a group of five major seafood purchasers from national grocery store chains to Alaska to see the catching and processing
of salmon for themselves.

Hire ASM l’s first Foodservice Program Director in March 1995 to work exclusively with the nation’ s restaurants, hotels, and 
non-commercial buyers (company cafeteria:;, university cafeterias, care centers).

Through ASMI foodservice promotions, 5 million pounds of Alaska seafood were sold in restaurants and hotels around the 
country in FY96. Salmon is always the “ lead item”  in the promotions.

Train the chefs and product development executives from 24 restaurant chains. 4 major foodservice distributors and the editors 
: ‘oin 6 food magazines at ASMI seafood training seminars. Through then. ASMI has been able to influence the seafood 
purchasing in 11,242 resraurants with sales of over $16 liilion .

Send 156 fishers from all gear types and regions into grocery stores in cities in the midwest, south, southeast and northeast to do 
in-store demonstrations of wild Alaska salmon. Over 3 million pounds of seafood were sold in one season, and stores routinely 
sold out of product whenever the fishers were used.

F o r  more inform ation, please ca ll A S M I at 907-465-5560  o r 1-800-273-2903.



A S M I’S  U.S. M A R K E TIN G  PROGRAMS F A C T  SH EE T
Alaska Seafood M arketing Institute

THE ASMI RETAIL MARKETING PROGRAM:
• Increases awareness and trial usage of Alaska seafood products.
• Develops distribution and brand (Alaska) identity programs for Alaska 

seafood at the wholesale/distributor, retail and consumer levels. “Buy 
A’aska salmon!”

• Jointly funds newspaper ads for Alaska seafood products with grocery 
store chains during key sales periods: Fall/National Seafood Month, 
Spring/Lent, Summer/fresh salmon, and other time periods as the budget 
allows. Salmon must be the lead item in the ads.

• Through extensive research, identifies key retail and consumer obstacles 
to the purchase, usage and distribution of Alaska seafood products and 
develops strategies to successfully overcome these obstacles.

THE ASMI FOODSERVICE PROGRAM:
• Targets growing segments of the foodservice industry with the greatest 

potential for Alaska seafood usage (commercial chain restaurants, hotel 
chains, foodservice management firms).

• Increases sales of Alaska seafood throughout the year by obtaining 
promotions and permanent menu placements in targeted, high-volume 
foodservice chains. For example, Denny’s menus now have the word 
“Alaska” with its salmon dinners.

• Builds and strengthens the Alaska brand to pre-empt further competition 
from.farm-raised products (i.e., “Wild Aaska Salmon”, “Natural Salmon 
from Alaska”, “pristine waters of Aaska”).

• Establishes a leadership position for ASMI in the are is of seafood 
education and promotions with the goal of building brand loyalty within 
the foodservice marketplace.

• Communicates promotion results to the industiy.
• Encourages the use of new value-added salmon products in the nation’s 

foodservice industiy.
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Encourage innovation
2 2 ?  r c i

Alaska Seafood M arketing Institute says its salmon promotion is 
paying off in  more sales in  the Low er 48.

Salmon consumption has increased 27 percent nationwide, ac­
cording to National M arine Fisheries Service.

Salmon orders by diners in 900 restaurants and hotels increased 
almost 60 percent in  1995 compared to 1994.

N M FS also says more fish sold in  grocery stores from sum m er of 
1995 to this past sum mer.

That's good news and points to the value of thoughtful promotion 
of A laska products.

The newest marketing effort is paid for w ith  a 1 percent tax of fish 
sold to processors.

W e hope A SM I's  success discourages lawm akers from cutting the 
institute’s budget. Funding should be continued, perhaps expanded, 
to encourage A S M I to extend its marketing of other Alaska seafoods. 
A laska'shigh-qualitypoIlock.specialtyseafoodsandshelLfishwould 
satisfy domestic consumers who want healthful eating.

Efforts to m ake products from fish, such as salmon ham and 
surim i anci fish sticks from pollock, should be encouraged and new 
products tested.

A SM I's  promotion has been innovative, including sending Alaska 
fisherm en to M idw est m arkets. That look at .Alaskans has increased 
salm on consumption there.

It's especially important to market the bumper crops of salmon 
.Alaska fisherm en are harvesting. The abundance makes prices 
drop, but Lf more fish is sold, there's still achance to make profit. The 
healthy aspects, as w ell as its superior taste, are natural qualities to 
m ^ ket.

A laska needs to capitalize on its w ild  salmoi population. Other 
countries are focusing on fiirmed salmon, good enough in that 
category, but not as tasty as the w ild  A laska stocks.

We are encouraged by A SM I's efforts and think its continued 
success should be supported.
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February 4,1997

Representative Bill Hudson 
Alaska State Legislature 
State Capitol
Juneau, Alaska 99801-1182

via fax (2) 465-2273

Dear Representative Hudson,

I would like to thenk you for introducing HB 73, “ An Act extending the Termination of the salmon 
marketing programs of the Alaska Seafood Marketing Institute and the marketing assessment, and 
providing for an effective date " 1 strongly support the passage of this Bill. Please feel free to use 
my letter as public testimony.

In Ii,r»ht of competition from the farmed salmon industry, /Uaska’s Salmon industry has, at least on 
the short tram, lost much ground. We can accept this and do nothing about it, or, we can get smart 
and attempt to design marketing programs to help us compete in this rapidiy evolving marketplace 
This second option takes a brt of money as well as a unified and organized effort, like ASMI, to 
take the lead role.

The ASMI annual budget is over $10,000,000 Processors make the largest contribution 
(approximately 3.7M) to this budget with their 03% assessmoit on the value of all fishery 
resources purchased. Fishermen contribute slightly less, approximately 3 4M. with their 1% 
assessment on salmon The Federal government matches 6 to 1 the $550,000 appropriated by the 
State Legislature.

We need ASMI now more than we did 10 years ago when there were very few fanned fish on the 
market and Alaska’s salmon was "king" This is not the case today. We are now altering the "era 
of ASMI”. We have invested m ASMI for over fifteen years, and ASMI, through it successes and 
failures, has learned a lot about marketing salmon While global salmon supply has doubled so has 
salr ion consumption and much of this growth m consumption can be directly attributed to ASMI's 
marketing efforts It is important now that the State show unity with the industry and cor.rmue its 
support of the ASM] program.

1 need not emphasize the importance of diis industry on tho Alaskan economy. It would be a 
disaster to allow legislators, who lack in understanding of the huge impacts of this industry, dictate 
policy which would permanently after the wild salmon industries' ability to compete Thank you 
for your time

Sandro Lane, President 
Taku Smokeries

550 South Franklin Street
Juneau, AK 99901

(907) 493-4617



3300 Arctic Boulevard, Suite 203 
Anchorage, Alaska 99503 

Phone (907) 562-7380 
Fax (907) 562-0438 

Email: swamc@alaska.net

October 2, 1996

Representative Alan Austerman 
Alaska State Legislature 
State Capitol (MS 3100)
Jur.aau, AK  99801-1182

Dear Representative Austerm an:

The Southwest A laska Municipal Conference (SW AM C) is a regional membership 
organization representing over 130 member communities and businesses in Southwest 
A laska. We are concerned about many issues, including economic development, fisheries 
manage nent, tourism, transportation, small business development, education, and 
provision of .adequate services to the communities in our region.

Our mission is to advance the collective interests of Southw est Alaska people, businesses, 
and communities and help promote economic opportunities to improve the quality of life 
and influence long-term, responsible development. During our 1996 Fall Meeting in 
Dillingham the enclosed resolutions concerning key statewide and regional issues were 
passed.

Here is the list of resolutions and their subject matter, w ith complete copies enclosed:

RESOLUTION 96-15 A  resolution regarding the use of lands on Adak.

RESOLUTION 96-16 A resolution supporting changes to the Power Cost Equalization
Program.

RESOLUTION 96-17 A resolution urging the adoption of the "Safe  Communities" Program
and urging support of revenue sharing programs for municipalities.

RESOLUTION 96-18 A resolution in support of full funding for the University of Alaska for
Fiscal Year 1998.

RESOLUTION 96-19 A  resolution urging full support of the A laska Marine Highway
operation and continues progress toward the construction of the 
ocean class vessel.

i:fallconf.96\re«olul.hr

Southwest A
m u n i c i p a l * ; ?

C O N F E R E N C E o '

Kodiak Island ♦ Alaska Peninsula ♦ Bristol Bay ♦ Aleutian Chain ♦ Pribilof Islands

mailto:swamc@alaska.net


RESOLUTION 96-20 A resolutioh urging full support for the A lask Regional Development
Organization (ARDOR) Program.

RESOLUTION 96-21 A resolution urging legislative action on a solution for Title 47 .

RESOLUTION 96-22 A resolution supporting the State of A laska state w aters cod fishiny
program.

RESOLUTION 96-23 A  resolution iequesting the development of a Southw est A laska
Regional Transportation Plan.

RESOLUTION 96-24 A resolution urging the State of A laska to develop a State Highway
System .

RESOLUTION 96-25 A resolution urging the State of A laska to increase salmon marketing
efforts.

We encourage you to give these.issues serious consideration. The economies and health 
of rural and urban Alaska are interdependent. A  strong, healthy, rural A laska means a 
strong, healthy A laska statewide. Thank you for consideration of our v ie w s . Should you 
have any questions about these resolutions, please contact me at 56 2-7 38 0 . We look 
forward to working with you in the future.

Sincerely,

Enclosures
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Dear Representative Hudson:

On behalf o f  the A laska  Seafood M arketing Institute, I extend to you our best w ishes for a 

productive 20th session. W e hope you enjoy the A laska  seafood samples enclosed, and 

that you take a few  m inutes to read the information provided to you about A S M I and the 

A laska  seafood industry.

Th e  successful m arketing o f  A laska  seafood in the United States is crucial to the economy 

o f  this state. Th e  harvesting and processing o f  seafood is the number one private employer 

in A laska , and contributes approxim ately $1.3 billion to the A laska  econom y each year.

Not only do the state’ s small coastal communities benefit from seafood harvesting and 

processing, but it is also a $100 m illion industry in Anchorage. In addition to harvesting, 

processing, transportation and agency support, Anchorage is home to more fishers than 

any other area in the state.

Th e  seafood industry (harvester and shore-based processor assessments) supports A S M I ’ s 

m arketing in the United States. La st year, the harvesters contributed $4.8  m illion and the 

processors contributed $3 .2  m illion. A S M I ’ s overseas m arketing is funded by a federal 

grant o f  $ 3 .9  m illion from  the federal government. Th is  grant w as leveraged by a General 

Fund cash match from the state. A  fact sheet on our export program is enclosed for your 

inform ation, and w e 've  also included a copy o f  M a r k e t  L i  l ie ,  which is our version o f  A S M I 

101 W e hope yo u ’ ll find both helpful in understanding our relationship w ith the state.

A s  the new ly appointed chairm an, I  look forward to meeting you. A gain , best w ishes for a 

productive session. P lease call me o r A rt Scheunemann, A S M l ’ s Execu tive  D irector, i f  

you have any questions about our marketing programs o r A S M I itself.

cc : A S M I Board

A rt Scheunem ann, E xecu tive  D irector

Alaska Seafood Marketing Institute 
1111 West 8th Street. Room 100 

Juneau, Alaska 99801 -1895 
Tel: (907) 465-5560 

In Alaska: 1-800-478-2903 
Fax: (907) 465-5572



217 Second Street. Suite 200 ■ Juneou. Alaska 99801 ■ Tc! (907)586-1325. Fax (907)463-5480

January  21, 1997

The Honorable Bill Hudson JAN 2 7 1997
A laska House of Representatives
Room 108 State Capitol
Juneau , A laska 998011182

Dear Representative Hudson:

Attached are the following resolutions passed for submission to the A laska State
Legislature by the A laska Municipal League at its recent annual meeting:

• Resolution 97-01, Urging the Adoption of the "Safe Communities” Program 
and Urging Support of Revenue Sharing Programs for Municipalities.

• Resolution 97-02, Urging Legislative Action on a Solution for Title 47.
• Resolution 97-03, Urging Full Support for the A laska Regional Development 

Organization (A RD O R) Program.
• Resolution 97-04, Supporting Passage of a Bill Increasing State Taxes on 

Tobacco products.
• Resolution 97-06, In Support of Full Funding for the University of A laska for 

F isca l Y ea r 1998.
• Resolution 97-07, Supporting Adequate Funding for Each Extended 

Cam pus of the University of Alaska.
• Resolution 97-08, Urging-ihe Legislature and Governor to Support a 

Statutory Change Allowing the Department of reven u e  to Collect Alcohol 
U se T axes  on Behalf of "Damp" Communities.

• Resolution 97-09,../Supporting the A laska State W aters Cod Fishing 
Program.______________ - v .________________________________________________     . —

• Resolution 97-10, Urging the State of A laska to Increase Salmon Marketing 
Efforts.  —  -----

• Resolution 97-11, Supporting Legislation to provide for the Conveyance of 
isolated Tracts of State Land to Boroughs and Unified Municipalities.

• Resolution 97-12, Urging Governor Knowles and the Legislature of the State 
of A laska  to Support the Earliest Possible Development of an Economically 
V iab le Alaskan North Slope G as Export Project.

• Resolution 97-14, Requesting the Governor, Legislature, and the A laska 
State Department of Natural Resources to Continue Adjudication of Water 
R ights, Continue as the Custodian of the Program, and to Continue 
Maintenance of the Historical Water Rights Data Base.

• Resolution 97-15, Supporting Changes to the Power Cost Equalization 
Program.

ALASKA 
MUNICIPAL" 

LEAGUE c

M em ber of the National League of Cities an d  the National Association of Counties



J a n u a r y  2 2 , 1997
P a g e  tw o

• Resolution 97-15, Supporting Changes to the Power Cost Equalization 
Program.

• Resolution 97-17, Urging Full Support of the Alaska Marine Highway 
Operation and Continued Progress Toward Construction of the Ocean C lass 
V esse l.

• Resolution 97-18, Urging the State of A laska to Develop a State Highway 
System .

I hope we can count on your support on these issues; I assure you that members 
of the A laska Municipal League are ready to help in any way we can. If you 
have questions, you may contact me directly at 364-2154 or through the A laska 
Municipal League at 586-1325.

Thank you.

Sincerely,

President

Enclosure as stated

D:ct.res.statelegisi



FROM : LAKE & PEN AIR PHONE NO. : 907 731 2280 Feb. 17 1997 0 5 :48PM PI

l a k e  a n  d  p e n i n s u l a  a i r l i n e s

February 17, 1997

House Special Committee on Fisheries 
A T T N : Sponsor Representative B il l  Hudson

R c : House B il l  73 - 1%  renewal to 2003 

D ear Rep . Hudson:

A s  a fisherm an in Bristo l B ay  for the last 30  years and with all of our immediate 
and extended fam ily  involved in both the salmon fishery and herring fishery. I (w e) have 
real concern regarding our future.

1 .ike any of her industry we must market aggressively i f  we are to protect the A laska 
industry from encroachment by every other protein source, especially farmed salmon.

Marketing is  mostly a long term effort and results come only as we are consistent 
and aggressive, industry w ide, in presenting our products.

O ver the last three years A S M I has become an exceptional organization in the 
marketing arena. A S M I has a marketing plan and works the plan very aggressively.

On behalf o f the many members o f my fam iiy  who are fishers in Bristo l Bay and on 
behalf o f many fishers in the “ Lake  Country”  who may never contact you, I urge you to 
support H .B . #73. Please allow us as an industiy to do what the Legislature must 
eventually expect o f every other industry in the state. Assess ourselves 1% to market and 
promote the w ell b jing  o f the A laska Seafood Industry.

Thank you for your consideration o f my voice vote.

Sincerely,

David Wilder

3323 0 1y C i t t k  • Poll A lmo i th ,  Alcjko 95 6 53 • Phone/hr r  (907 ) 7 8 1-2228
~ ? S t -
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‘ C E C E L I A  A .  ANGASAN 
P . O .  B O X  1 3 8 9  

D IL L IN G H A M , A L A S K A  9 9 5 7 6  
PHONE ( 9 0 7 )  8 4 2 - 5 5 0 3  

F A X  ( 9 0 7 )  8 4 2 - 1 5 3 8

F e b r u a r y  1 8 ,  1 9 9 7

R e p r e s e n t a t i v e  B i l l  E j d s o n  
H O U SE O F R E P R E S E N T A T IV E S  
J u n e a u ,  A l a s k a  9 9 8 0 1

D e a r  R e p r e s e n t a t i v e  H u d s o n :

My n a m e  i s  C e c e l i a  A -  A n g a s a n ,  A S M I B o a r d  M e m b e r . I  f i r s t  b e c a m e  
i n v o l v e d  w i t h  A S M I i n  t h e  r 8 0 ' s  a s  a  C a n n e d  S a lm o n  C o m m it t e e  
M e m b e r , a n d  l a t e r  w a s  a p p o in t e d  t o  t h e  B o a r d . ,

I  h a v e  w a t c h e d  w i t h  g r e a t  a n x i e t y  w h a t  i s  h a p p e n in g  t o  t h e  s a lm o n  
i n d u s t r y  a n d  t h e  f r u s t r a t i o n  o f  g e t t i n g  a p p r o p r i a t e  f u n d s  t o  m a r k e t  
o u r  w i l d  s a lm o n  w i t h  d i r e c t  c o m p e t i t i o n  o f  f a r m e d  s a lm o n .

I  h a v e  so m e  g r e a t  c o n c e r n s  a b o u t  h o w  o u r  S t a t e  G o v e r n m o n t  v i e w s  t h e  
s a lm o n  i n d u s t r y  a n d  w h y  i t  s e e m s  t o  p u t  i t  o n  t h e  b a c k  b u r n e r  o f  
p r i o r i t i e s .

I ' d  l i k e  t o  s h a r e  a n  e x p e r i e n c e  I  h a d  w h e n  I  w a s  i n  J u n e a u  l a s t  
y e a r  f o r  a n  A S M I m e e t i n g .  I  m e t  a  m an  i n  t h e  lo u n g e  w h o  w a s  w i t h  
a  l a r g e  o i l  g r o u p  c o m in g  t o  J u n e a u  t o  lo b b y  t h e i r  c > u s e ,  a n d  w h a t  
h e  s a i d ,  w a s  " i t s  a  p i e c e  o f  c a k e ,  y o u  j u s t  h a v e  t o  i j .a v e  t h e  r i g h t  
c o n n e c t i o n s  p o l i t i c a l l y , "  I  s a t  t h e r e  a n d  t h o u g h t  a b o u t  t h i s  f o r  
a  l o n g  t i m e ,  a n d  a s k e d  m y s e l f  w h a t  d o e s  A S M I ,  f i s h e r m e n ,  p r o c e s s o r s  
a n d  A l a s k a n  w o r k e r s  n e e d  t o  d o  t o  w a k e  u p  t h e  l e g i s l a t u r e  t o  t h e  
f a c t  t h a t  w e  h a v e  a n d  a r e  l o s i n g  g r o u n d  i n  g e t t i n g  o u r  e a lm o n  t o  
t h e  d o m e s t i c  a n d  f o r e i g n  m a r k e t s  w i t h  l i t t l e  o r  n o  m o n e y  t o  
p r o p e r l y  a d v e r t i s e  o u r  p r o d u c t  e f f e c t i v e l y ?

T h e  1% t h a t  i s  t a k e n  f r o m  t h e  f i s h e r m e n  t o  h e l p  a d v e r t i s e  o u r  
s a lm o n  i n  t h e  d o m e s t i c  m a r k e t  h a s  b e e n  a  g r e a t  h e l p ,  b u t  t h a t  i s  
s t i l l  n o t  e n o u g h .  T h e  b e e f ,  p o u l t r y ,  a n d  o t h e r  c o m m o d i t i e s  i n  t h e  
U . S .  g e t  s u c h  a  l a r g e  su m  o f  ra o n e y  t o  m a r k e t  t h e i r  p r o d u c t ,  a n d  t h e  
r e s u l t s  t e l l  t h e  s t o r y .

I  w o u ld  l i k e  t o  a s k  t h a t  y o u  s u p p o r t  H o u s e  B i l l  7 3  f o r  a n o t h e r  5 
y e a r s .  F u r t h e r  I  w o u ld  l i k e  t o  a s k  y o u  t o  c o n s i d e r  a  B i l l  t o  h a v e  
t h e  S t a t e  o f  A l a s k a  m a t c h  t h e  I t  t h a t  i s  c u r r e n t l y  b e in g  t a k e n  f r o m  
F i s h e r m e n  t o  h e l p  A S M I g e t  t h e  m u c h  n e e d e d  f u n d s  f o r  m a r k e t i n g  i n  
t h e  f o r e i g n  a n d  d o m e s t i c  m a r k e t s .
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A g a i n  I  w o u ld  l i k a  t o  a a k  w h a t  y o u  c a n  d o  t o  e m p h a s i z e  t h e  n a a d  f o r  
m a t c h in g  f u n d a  f r o m  t h o  S t a t e  t o  i n c r a a a e  t h a  A S M I B u d g e t .  W h a t  
A S M I h a s  a c c o m p l i s h e d  w i t h  j u c h  a  s m a l l  b u d g a t  i s  a  m i r a c l e ,  b u t  
m i r a c l e s  d o n ' t  l a s t  f o r e v e r .  T h e  S t a t e  o f  A l a s k a  r e a l l y  n e e d s  t o  
f o c u s  i t s  a t t e n t i o n  o n  w h a t  c a n  b e  d o n a  f o r  t h e  s u r v i v a l  o f  o u r  
f i s h e r i e s .

T h a n k  y o u  f o r  y o u r  d e d i c a t e d  h a r d  w o r k  t h a t  y o u  a r e  d o in g  i n  J u n e a u  
a n d  y o u r  s u p p o r t  f o r  H o u s e  B i l l  M o . 7 3 .

S i n c e r e l y ,

C e c e l i a  A .  A n g a s a n  
A S M I B o t t r d  M e m b e r
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Representative Hudson 
State Legislator Office 
Juneau, Alaska 
Fax: 4652273
Dear Representative Hudson,

Thank you for submitting House Bill 73, the ASMI 1% renewal to 2003. 
The renewal this year will save money, time and energy. The salmon 
industry needs the efiorts of ASMI.

I am a 20+ year harvester and have not been making much money 
lately but feel without ASMI’s efforts, it would be even less.

Earlier this month at the Salmon Forum it became very obvious that 
ASMI is the only body the industry has in common. Every time there was an 
assignment or a need ASMI was the only entity that people thought of that 
could accomplish the goals. The industry is going through tough times but 
without ASMI we would be crippled!

Thank you again for your support.

Kathy Halgren 
Box 784
Cordova, Alaska 99574-0784
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Rose Heyano 
JPO Box 1499 

D m ,  Ale. 99576 
S42-I*53  

fax # 907-342-1355

February 9.1997

Representative Bill Hudson 
Alaska State Legislature 
Stare Capitol 
Juneau, Ak. 99801-1182 via fax @465-2273
Dear Representative Hudson;
Thank you for introducing HB 73 that would extend the 1% assessment for marketing 
programs initiated by the Alaska Seafood Marketing Institute. Governor Tony Ktr, wlcs 
appointed me to the board of directors of ASMI in October 1996. The two meeting; I ’ve 
mended since appointed has deariy shown me the importance of marketing Alaska salmon. 
Alaska’' wild salmon is facing very stiff competition with farmed salmon in domestic as 
well as world-wide markets. We must continue our efforts to keep the market share we 
currently have and strive to increase our salmon markets both domestically apd 
internationally.
I have been a commercial drift fiisherpczsoQ in Bristol Bay for tire post 20 years. We are 
experiencing dedining salmon prices which is directly attributed to die influx of fanned 
salmon. The days of car wild salmon selling itself is no longer. We must continue to 
design marketing programs so help us compete in this rapidly evolving market place.
The Alaska Seafood Marketing Institute is the marketing agency that needs to represent 
fisheipersofls in the State of Alaska. ASMI nerds fishermen's support as well as the 
State’s. The State of Alaska needs to support the salmon industry by contmning to 
provide the 20% match that ASMI needs to receive the US Dept, of Agriculture's export 
grant Without the 1% fisher assessment and the State of Alaska’s match AShJI’s 
marketing efforts would be sharply curtailed.
In the Bristol Bay region most fisherpersons fed that the 1% assessment helps them very 
little since it can only be used for promoting and increasing domestic markets. Bristol Bsy 
contributes dose to 37% of the entire assessment and their product is sold primarily in 
Japan. Realizing toy benefit o f the l%assessziacnt is not forthcoming. If you can xid into 
HB 73 the change in the wording that would allow the 1% assessment to be used nationally 
as wdl aa internationally many fishermen would support the cootimancm of ir.
Alaska’s salrooo industry is vital to Alaska’s economy. We are the largest employer in fhe 
State ?jk1 provide revenue from the raw fish tax that pays foi all aspects of the Stine 
govemtnenf In order for the salmon industry to continue to play such a vital role in Alaska 
we must all continue to support ana promote the marketing of the product.
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Cose Heyano

cc: Representative Ivan M Ivan 
Representative Jeannette A. Jaunes 
Representative Catl E. Moses 
Representative Richard Foster
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Leroy L. Cabana 
6100 Andover Clr. 
Anchorage, AK 99516 
Ph 907-345-5827 
fax 907-345-2190

Represenative Bill Hudson 
February 13, 1997
Mr Hudson, I recently received a memorandum on HB 73 extending 
the 1% marketing assessment to June 30, 2003. I would like to 
thank you for your time and interest in sponsoring HB 73. The 
salmon industry, indeed all commercial fisheries in Alaska are mere 
dependent now on ASMI’s marketing effort than ever before. As a 
salmon fisherman with 18 years experience as an owner/operator of a 
seiner, I have witnessed a complete reversal of salmon harvest and 
marketing opportunities. In the 70’s, we had few fish and more 
markets than we could fill. With farmed salmon production' 
increasing every year and the record harvest of Alaska salmon In 
recent years, existing markets cannot absorb available production. It 
is unlikely we as a salmon industry will remain economically viable in 
the long term if fanned salmon continues to aggressively market and 
increase production and our reaction Is to discontinue ASMI's 
funding. I know prices are at record lows and a more reasonable 
reaction would be Increasing our marketing assessment, not 
eliminating our marketing program. I strongly support the 
marketing assessment and appreciate your time and effort on HB 73.

4T S 
1  -Sincerely, ^

Leroy Cabana
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February 18, i 997

Representative B ill Hudson 
c/o House Resource* Committee 
State Capital, Juneau, Alaska 9980)

Dear Representative Hudson,

I would like this letter to show my support to the efforts you and Rep. Oussendorf have made in the 
introduction o f House B lit No. 73. You have a very solid base of sometimes “ quiet”  support from tho 
commercial fishermen in the Southeast Alaska region, Pioase, keep up the good work!

I am a life-long resident of Alaska and a full-time commercial fisherman. My fhmily has been in the 
seafood industry in Alaska for over 65 years and we hope to continue well into the future in this dynamic 
industry. Many fishermen sometimes wonder as to tho best use of the assessments or whether there should 
be an assessment at all? My experience and judgment clearly indicate that marketing is the koy to getting 
a stable demand for our resource.

I shutter to think of the consequences that would suffocate our already stressed industry i f  the assessments 
are not continued into the future and our sole marketing ability is severod. Without trying to dramatize 
the future without a marketing assessment, I surely feel the salmon industry may collapse from within.
Our industry collectively has some substantial obstacles to hurdle, but without the marketing pretence of 
an organization such as ASMI, (in the words of my 8 yr. old) w  are doomcdl
1 feel the successes that ASMI has made on behalf o f our industiy are b^ond dispute. It probably Is the 
ono ontity capable of keeping our processing and harvesting working together toward a market-driven 
industry which is the only premise that our industry can survive under.

Any way, tho vast majority of commorclul fishermen in this community definitely realize the importance 
of marketing and the future positive impact it w ill have on our livelihoods and the value o f our industry to 
the entire state o f Alaska.

Again, thank you for your support of our industry needs.

John R. Swanson F/V l.ogan 7  (Salmon Seine. Halibut, Sableflsh, Roc Herring)
PO Box 1546 F'/V Ruth’ tf (Bristol Bay Salmon)
Petersburg, Alaska 99833 
Ph. &  ftx  #(907) 772-3501

cc: Co-sponsor Representative Ben Clrussendoif fax i/907-465-2278 
Senator Robin Taylor, fax #907-465-3922 
Barbara Belknap, fax #907-465-5572
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OFFICE OF THE GOVERNOR
OFFICE OF MANAGEMENT AND BUDGET

TONY K N O W ieS , GOVERNOR

P O . B O X  110020  
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March 13, 1997

The Honorable Drue Pearce 
The Honorable Bert Sharp 
The Honorable Mark Hanley 
The Honorable Gene Therriault 
Alaska State Legislature 
State Capitol 
Juneau, AK 99801-1182

Dear Finance Committee Co-Chairs:

Please consider the following amendments to the Governor's operating budget. A few technical 
amendments to the capital budget will be delivered to you before the Wednesday morning Senate Finance 
overview; most of these are corrections to election districts and project titles. We will be recommending 
that the Alaska Drinking Water Loan Program fund source for $5.3 million in state match to bring in S27 
million federal dollars be changed from general funds to AHFC corporate receipts (from the no-longer- 
needed state mortgage insurance fund). We will also recommend appropriating $150,000 in general funds 
to secure $330,000 from Congress for the Alaska Natives Commission Report Implementation Planning 
and Regional Facilitation. Specific language and back-up on these capital items will be provided next 
week.

Amendments to the "front sections" of the operating bill are discussed below. A summary of "back 
section" amendments is attached, as are budget forms with detailed descriptions of the amendments.

w sections:A«

V s • Sec .  DIVISION OF INSURANCE. The unexpended and unobligated balance on June 30, 1997,
of the Department of Commerce and Economic Development, division of insurance, designated program 
receipts from insurance fees under AS 21.06.250 is appropriated to the Department of Commerce and 
Economic Development, division of insurance, for operating costs for the fiscal year ending June 30,
1998.

ALASKA SCIENCE AND TECHNOLOGY FOUNDATION. The unexpended and 
O  unobligated balance in the Alaska science and technology endowment earnings reserve on June 30. 1997,

01 A32LH
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is appropriated to tha Alaska Science and Technology Foundation to award as grants under
AS 37.17.030(d) for the fiscal year ending June 30, 1998.

\ - s*<̂ e^N_  DEPARTMENT OF NATURAL RESOURCES The sum of SI 50,000 is appropriated from 
the general fund to the Department of Natural Resources to be used for reimbursement to the First 
National Bank of Anchorage for non-performing land contracts returned to the department in accordance 
with the provisions of the contract as part o f the mental health trus; land settlement between the First 
National Bank of Anchorage and the DNR for the fiscal year ending June 30, 1998.

Amend the following sections:

\ * Amend sec. 6 to correct the funding source. It should appear as follows:
Sec. 6. ALASKA PUBLIC UTILITIES COMMISSION. The unexpended and unobligated 
balance on June 30, 1997 of the Alaska Public Utilities Commission designated program 
receipts account for regulatory cost charges under AS 42.05 254 and AS 42.06.286 for 
fiscal year 1997 is appropriated to the Alaska Public Utilities Commission for fiscal year 
1998 expenditures.

snd sec. 12(c) as shown below to correct a drafting error made when preparing the original bill.
(c) Except as provided in (d) of this section, if federal or other program receipts as 

defined in AS 37.05.146 fall short o f the estimates appropriated by this Act, the affected 
appropriation is (FROM THE GENERAL FUND] reduced bv the shortfall in receipts.

* Amend sec. 13(a) as shown below to correct a drafting error made when preparing the original bill. 
^ p V ^ ( a) j o  increase enforcement o f the fish and game laws o f the state, the amount deposited ^  in the general fund during the fiscal year ending June 30, 1997 [1998], from criminal fines, 

penalties, and forfeitures imposed for violation o f AS 16 and its implementing regulations 
and from the sale of forfeited property or alternative damages collected under AS 16.05.195 
is appropriated to the fish and game fund (AS 16.05.100).

end sec. 19 to correct the funding source. It should appear as follows: 
ec. 19. OCCUPATIONAL LICENSING. The unexpended and unobligated balance on 

June 30, 1997, of the Department o f Commerce and Economic Development, division of 
occupational licensing, designated [GENERAL FUND] program receipts for occupational 
licensing fees under AS 08.01.065 is appropriated to the division of occupational licensing 
for operating costs for fiscal year ending June 30, 1998.

end sec. 26(c) (STATE DEBT AND OTHER OBLIGATIONS) to read as follows:
(c) The sum of S73.270.700 [580,970,700] is appropriated from the general fund to the 
Alaska debt retirement fund (AS 37.15.011).
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A review this month of outstanding general obligation bond funds has shown that three funds from FY 78 
and FY 80 have balances that can now be lapsed. The amount of general funds needed for debt service 
can by reduced by S7,700,000 once the State Bond Committee authorizes a transfer of these unobligated 
bond funds to the debt retirement fund.

nd sec. 26<d) (STATE DEBT AND OTHER OBLIGATIONS) to follows:
(c) The sura of $10,342,390 is appropriated from the Alaska debt retirement fund (AS 

^  37.15.011) to the state bond committee for trustee fees and lease payments to the City of
Seward, City of Kenai, Citv of Palmer. Department of Natural Resources, and the Alaska 
Court System.

, This corrects a drafting error; the amount appropriated includes payments for the new consolidated fire 
services facility at the Palmer airport.

* Amend sec. 31 as shown to reflect the deletion of sec. 16(b): 
v \ o  Sec. 31. NONLAPSE OF APPROPRIATIONS The appropriations made by secs. 2, 3, 10,

13, 14, 15,[ 16(B),] 17, 20, 21, 27, 29(a) and 30 of this Act are for the capitalization of 
funds and do not lapse under AS 37,25.010.

Delete the following sections:

■^eietesec. 4. ALASKA INDUSTRIAL DEVELOPMENT AND EXPORT AUTHORITY

The Governor's capital budget proposes appropriating the S16 million AIDEA dividend directly to 
economic development project* throughout the state. These much needed projects would not be possible 
to accommodate within a SI00 million general fund level.

^ / ^ e l e t e  sec. 11. EXXON VALDEZ OIL SPILL TRUSTEE COUNCIL

Other amendments are included that place this funding in the "back section" for the Department of 
Environmental Conservation. Similar appropriations to the departments of Fish and Game and Natural 
Resources, are already in the back section.

Delete secs. 16(b), 16(c), and 16(d) INSURANCE AND BOND CLAIMS

These sections originate from "boilerplate" language included in the operating budget for years. Further 
review convinces us that the sections are not necessary.

Past appropriations equivalent to section 16(b) have never been used. They were intended to apply in 
case the state expected to receive large insurance payments in the future. It would only apply to
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situations arising from a truly catastrophic event, and would essentially be a very large unanticipated draw 
against the general fund with no guarantee of the timing of the receipt of insurance payments to the state.

In the ev-:nt of a catastrophe generating insurance payments that would trigger this language (e.g., the 
sinking of a ferTy or a massive earthquake) the Governor obviously would work closely with the 
legislature, and the problem would almost certainly be handled without resorting to the method 
authorized by this appropriation language.

Section 16(c) relates to receipts from reclamation bonds. The Department of Natural Resources advises 
us that although this appropriation has been used in the past, it is not needed now because other 
appropriations provide for Legislative Budget and Audit Committee review.

Section 16(d) simply made the appropriations in sections 16(b) and 16(c) subject to Legislative Budget 
and Audit Committee review.

"Back section" amendments:

A summary of these amendments by department is attached. These include information we just received 
today that the longevity bonus projections now show a reduction of 5605,300 for FY 98, We propose to 
transfer $516,800 o f this to the Office of Public Advocacy and the Public Defender to bring them to tht 
level o f their FY 97 budget plus the supplemental requests. Tha-newest-wojectiona also show that the 
FY 97 requirement will drop to $74,062,600, a reduction of $1,524,800.

Detailed back-up materials are attached. If you have any questions, ple*4e call me or our chief budget 
analyst, Dan Spencer.

Annalee McConnell 
Director

Attachments
cc: Mike Greany, Legislative Finance
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Amendment to House Finance Committee Substitute HB 75

O ffered by H ouse F inance Com m ittee

A m e n d m e n t  to  F r o n t  S e c t io n

Page 1, line 5 th rough  page 4, line 4, delete front section #1 

Page 3, line 10, dele te "$50,000,000" ini a rt "$77,600,000"

Page 5, line 30 th rough  page 6, line 11, delete front section #8

EXPLANATION: Section num ber one is in ten t language a lready  ou tlin ed  in 
the Executive Budget Act. Second p a r t of am endm ent increases AHFC 
d iv id end  to general fu nd  to account for recently released Insu rance Fund. 
Final p a r t of am endm en t is G overno r's in ten t on fiscal notes. L egislature 
funds fiscal notes a t conference comm ittee.

TECHNICAL: Legislative F inance is in struc ted  to m ake technical
ad justm en ts to the fron t sections to conform  to changes m ade to the back 
sections of the HB75 and HB76.

•s>e>
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MO V l u f o f

A M ENDM ENT TO  HOUSE FINANCE CS TO HB 75/76 

Offe red by H anley

D epa rtm en t of H ea lth  & Social Services 
M edical A ssistance BRU

M edica id  N on -fac ility  C om ponen t

D elete 15,000.0 general fund
A dd  15,000.0 Federal receipts

D epartm en t of H ea lth  & Social Services 
M edical A ssistance BRU

M edica id  Facilities C om ponen t

D elete 15,000.0 general fund
A dd 15,000.0 Federal receipts

Add conditional language

D epartm en t o f P lealth & Social Services 
M edical A ssistance BRU

"This app rop ria tio n  is subject to Section mak, page bi^k. line feuak of this 
act."

Add front section language

* Sec.   (a) Subject to (b) o f th is section, the sum  of $ 30,000,000 is
app ro p ria ted  from  the genera l fu nd  to the D epartm en t of H ealth  and Social 
Services for m edical assistance , a nd  the app rop ria tio n  from federal rece ip ts 
m ade on Section bunk, page bimk. line bunk of this act is reduced by $30,000,000.

(b) The app ro p ria tio n  m ade  by (a) of this section takes effect only 
if the federa l m edical assistance pe rcen tage u nd e r the M edicaid p rog ram  in 
effec : on January  31,1998, is the sam e as the percen tage in effect on M arch 15, 
1997.

(c) If this section takes effect u n d e r (b) of this section , it takes 
effect on Feb ruary  1, 1998.
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A M E N D M E N T
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S .S ^ V \  c W C

1

2

3

4

Page 1, lin e  5 , fo llow ing  "1998 ."

Insert "Th is  appropriation does not authorize the expenditure o f funds appropriated b y 

sec. 145, ch . 208 , S L A  1990 (Locom otives ro lling  stock - $9 ,000 ,000 ) or the expenditure o f  

interest earned on those funds."

-1-
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* S e c . . Revenues generated or retained by the Alaska Railroad Corporation before or
during the fiscal year ending June 30, 1998, and income earned on revenues generated or 
retained by the Alaska Railroad Corporation before or during the fiscal year ending 
June 30, 1998, arc appropriated to the Alaska Railroad Corporation for railroad and related 
purposes for the fiscal year ending June 30, 1998.

* Sec. (a) Federal funds received by the Alaska Railroad Corporation before or during 
the fiscal year ending June 30, 1997, are appropriated to the Alaska Railroad Corporation for 
the purposes for which the funds were received by the corporation.

(b) Federal funds received by the Alaska Railroad Corporation during the fiscal year 
ending June 30, 1998, are appropriated to the Alaska Railroad Corporation for the purposes 
for which the funds are received by the corporation, subject to the program review provisions 
of AS 37.07.080(h).
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G R U S S E N D O R F

K E L L Y

K O H R IN G

M A R T IN

M O S E S

M U L D E R •

D A V IE S , JO H N j J i

D A V IS , G A R Y

F O S T E R ►

T H E R R IA U L T

H A N L E Y

T O T A L

P A S S E D

FAILED



f a i l e d  T 4  ?

A M EN D M EN T

HOUSE F INANCE B Y :

c o s s s ^ .  '-sA*.

F r o n t  S e c t io n :

Page 8 , lines 20-21 a re  am ended to read:

* S e c . 17 . M A R IN E  H IG H W A Y  S Y S T E M  FU N D . T h e  sum  of
$ 2 8 ,7 4 9 ,1 0 0  [$ 2 0 ,6 2 4 ,1 0 0] is appropriated from the g en era l fund to
the A la sk a  m arine h ighw ay system  fund (A S  1 9 .6 5 .0 6 0 ).

[ 2 8 ^ 8 3 . 5 3

Th is  am endm ent re sto re s funding for the operation of the b ars  on the 
s ta te  fe rr ie s .



R O L L  C A L L :  H O U S E  F IN A N C E  C O M M rT T E E

D A T E

S U B J E C T v r n i  o

TOTAL

P A S S E D
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'

O uiM if& m v % 6\w  t
BY REPRESENTATIVE DAVIS 

Requested by Representative WILLIAMS

DELETE
Department o f  Adm in istration 

Centralized Adm in istrative Serv ices B R U

A la sk a  Professional Developm ent Institute Com ponent 75.0 General Funds

DELETE
O ffice  o f  the Governor 

Execu tive  Operations B R U

G o vern o r’ s House Com ponent 25.0  General Funds

ADD
Department o f  Transportation &  Public Fac ilit ie s  

M arine Management B R U

Support Serv ices Component 100.0 M arine H w y Fund

(Restore a portion o f  the funding removed by unallocated reduction to the M arine 

H ighw ay System .)

ADD
Department o f  Transportation &  Public Fac ilit ie s  

Front Section

M arine H ighw ay Stab ilization 100.0 General Funds

(T h is  restores general funds appropriated to the M arine H ighw ay System  Fund in 

conjunction w ith  restoration o f  Fund expenditure authority in  the M arine 

Management B R U .)
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f a i / l t d
AM ENDM ENT

O FFER ED  IN  T H E  H O U SE  

T O : CS HB 75(FIN )

BY: R ep. G ru s s e n d o r f

A D D

D e p a r tm e n t  o f  A d m in is t r a t io n
B R U : P e r s o n n e l
C o m p o n e n t :  P e r s o n n e l 50.00 g en e ra l fu n d s



’

R O L L  C A L L :  H O U S E  F IN A N C E  C O M M IT T E E

D A T E

S U B J E C T

M E M B E R YES NO

M O S E S y

M U L D E R

D A V IE S , JO H N
y

D A V IS , G A R Y y

G R U S S E N D O R F y

F O S T E R y

K E L L Y y

K O H R IN G y

M A R T IN y

T H E R R IA U L T

H A N L E Y y

TOTAL

P A S S E D _



^ t x M  %  j i b s h i e r

AMENDMENT

O F F E R E D  IN  T H E  H O U S E  B Y : R e p . G r u s s e n d o r f

T O :  C S  H B  7 5 (F IN )

A D D

D e p a r tm e n t  o f  A d m in is t r a t io n
B R U : M o to r  V e h ic le s
C o m p o n e n t:  F ie ld  S e rv ic e s  100.00 g e n e ra l fu n d s



R O L L  C A L L :  H O U S E  F IN A N C E  C O M M IT T E E

D A T E

S U B J E C T

M E M B E R

A P m / / u # 3

Y E S  N O

W t d E R

D A V IE S , JO H N 1/

D A V IS , G A R Y

G R U S S E N D O R F

F O S T E R

K E L L Y

K O H R IN G L /

M A R T IN

M O S E S

H A N L E Y

T H E R R IA U L T

T O T A L 3

P A S S E D



' W i d  2>|q-

AMENDMENT

O F F E R E D  IN  T H E  H O U S E  B Y :  R e p . G r u s s e n d o r f

T O : C S  H B  75< FIN )

A D D

D e p a r tm e n t  o f  A d m in is t r a t io n
BRU: C e n t r a l iz e d  A d m in is t r a t iv e  S e rv ices
C o m p o n e n t:  L a b o r  R e la tio n s  50.00 g e n e ra l  fu n d s



R O L L  C A L L :  H O U S E  F IN A N C E  C O M M IT T E E

D A T E  3 l a . 5 k l -

S U B J E C T

M E M B E R

A d  m i / o 'M

Y E S NO

D A V IS , G A R Y y

F O S T E R y

G R U S S E N D O R F y

K E L L Y y

K O H R IN G y

M A R T IN y

M O S E S y

M U L D E R

D A V IE S , JO H N y

T H E R R IA U L T y

H A N L E Y y

T O T A L 3

P A S S E D

'   N

F A IL E D



K b * , * * :

l a i k d  %  3 l 2 s h f
AMENDMENT

O F F E R E D  IN  T H E  H O U S E  B Y :  R e p . G r u s s e n d o r f

T O :  C S  H B  7 5 (F IN )

A D D

D e p a r tm e n t  o f  A d m in is t r a t io n
B R U : S e n io r  S e rv ic e s
C o m p o n e n t :  P ro te c t io n , C o m in  S v cs , &  A d m in  50.00
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R O L L  C A L L :  H O U S E  F IN A N C E  C O M M IT T E E

D A T E

S U B J E C T

I?

/jrJ id i cu * £ T

M E M B E R Y E S NO

TOTAL

P A S S E D



' ■ ■ ■ ■ ■ ■

N m i o  £
^ | |  Offered in House Finance Committee ^ Z a/I/L^GI

A M E N D M E N T  
T O : C S  H B  75 (F in) d r a f t  BY: ^

Department of A d m in i s t r a t io n

Increment:

BRU: Legal and Advocacy Services
Component: Office of Public Advocacy

24.0 GF

A dop tion  o f  th is  amendment w ou ld  fu n d  O PA at the FY '97  level 
(au thorized in c lu d in g  House level o f fu n d in g  in  supplemental). A t  
Subc. level, O P A  is funded  below FY '97  authorized and supplemental.

•
O P A  has three p rim a ry  areas o f responsib ility ;

- provides guard ian  ad litem  representation to abused &  neglected
c h ild re n

- whenever Public  Defender has a con flic t o f interest in  case
- pub lic  guard ian section (acts as guard ian and/or conservator fo r

citizens who suffer fro m  one or more disabilities and 
whom the court has decided are unable to manage the ir 
ow n affa irs)



R O L L  C A L L :  H O U S E  F IN A N C E  C O M M IT T E E

D A T E

S U B J E C T f A  itm yv t k

M E M B E R Y E S NO

TOTAL 3  L 2 i

PA SSE D
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Stale o f  A laska  

O ffice  o f  Pub lic Advocacy

Hcuse v. House v.

F Y 9 7  Auth F Y 9 S  G ov F Y 9 8 House v . F Y 9 7  Auth F Y 9 6

F Y 9 6  Actual w/Suppl Amend House G o v w/Suppl Actual

O ffice  o f Pub lic Advocacy

G F 7,309.2 7,579.6 7 ,654.6 7,554.6 (100 .0 ) (25 .0 ) 245.4

Other 54.7 70.4 71.5 71.5 0 .0 1.1 16.8

Total 7,363.9 7,650.0 7,726.1 7,626.1 (100 .0) m -9) 262.2

House supplemental 

O ffice  o f Public Advocacy 210.5

rs
■■

Oppd.xls Page 1 -p. m i 3/25/97 12:12 PM



DEPARTMENT OF ADMINISTRATION 
RESPONSE TO THE 

HOUSE FINANCE SUBCOMMITTEE REPORT 
MARCH 20,1997

OFFICE OF PUBLIC ADVOCACY - (100.0)
Includ ing  the G o vern o r’ s amendm ent, w e pro ject that O P A  is underfunded by 

approxim ate ly 4 71 .6 . T h is  additional reduction results in a projected F Y  98 supplem ental 

o f  571 .6 .

PUBLIC DEFENDER AGENCY - (100.0)
Inc lud ing  the G o ve rn o r’ s amendm ent, w e pro ject a F Y  98 shortfa ll o f  approxim ate ly 

2 76 .6 . T h is  reduction results in  a projected F Y  98 supplemental o f  376 .6 .



CONTACT: BRANT McGEE/274-1684 BARBARA BRINK 264-4414
SUMMARY 3RU SERVICES AND RESPONSIBILITIES:
The goal of the Office of Public Advocacy is to provide excellent and cost effective legal and guardian representation through the most cost 
effective means to those individuals within its statutory mandate.

The Office of Public Advocacy has three primary areas of responsibility under the authorizing statute, AS 44.21.400:

1. OPA provides guardian ad litem representation to abused and neglected children and is therefore appointed in nearly al' Child in Need of Aid 
actions filed in superior court and many child custody disputes. The guardian ad litem is an attorney or other professional who represents the best 
interest of the child during the case.

2. Whenever the Alaska Public Defender Ago-.cy has a conflict of interest with respect to the representation of an indi'/ent criminal defendant, the 
Office of Public Advocacy is appointed to represent the defendant.

3. The public guardian section of OPA acts as guardian and/or conservator for citizens who suffer from one or more disabilities and whom the 
court has decided are unable to manage their own affairs. (Continued)

SUMMARY OF BRU ISSUES:
The Office of Public Advocacy's (OPA) anticipated shortfall in contractual services in FY98 is $719.4. This projection is based on both caseload 
and cost increases. OPA projects a 6.3% increase in overall caseload from FY96 to FY98. This estimate is a straight-line projection and therefore 
very conservative. Other data and factors suggest that the caseload increase could be substantially higher. By December 1996, Anchorage will 
have completed adding a total of 80 new pclice officers. As a result, arrest rates are expected to increase and OPA, like other criminal justice 
agencies and the Alaska Court System, will be severely impac'ed, Additionally, changes in the focus of criminal prosecutions to crimes involving 
more than one person, like drug distribution rings, will create me re conflict of interest cases in which OPA must undertake representation

While the number of extraordinary cases -- those whose total cor ts exceed $5,000.00 -- has more than doubled since FY92, the cost of 
extraordinary cases has only increased 10% since FY94. This is because the legislature funded one additional staff attorney in the Anchorage 
office to provide representation in major felonies in the Second, Third and Fourth Judicial Districts. This substitution of staff for contractor 
representation has resulted in contractual cost savings well in excess of the estimated $150.0.

Case costs, such as those associated with expert witnesses, investigation, witness travel, and court-mandated psychiatric and psychological 
evaluations also contribute significantly to this anticipated shortfall in contractual service funds. For the past several years OPA has undertaken 
strong measures, including mandating telephonic rather than personal representation at many hearings, in order to control such rests 
(Continued)

Page 5 of 6 

Revised Date:
FY  98

BRU 
O VERVIEW

Revised 8/5/96

AGENCY ADMINISTRATION

BRU LEGAL AND ADVOCACY SERVICES

<100225



CONTINUATION OF FOR BRU OVERVIEW

SUMMARY OF BRU SERVICES AND RESPONSIBILITIES: (CONTINUED)

The agency also provides representation in a host of other civil cases, including parents in custody disputes where one party is represented by the 
Alaska Legal Services Corporation, children in emancipation proceedings, and some adoption cases.

The Office of Public Advocacy provides representation only when appointed by the superior court. It is thus an entirely responsive agency and 
cannot choose its cases or limit its caseload Representation is provided through three distinct means: staff, contract and volunteer.

SUMMARY OF BRU ISSUES. (CONTINUED)

All OPA services are provided pursuant to court orders of appointment OPA has no control over Hie number of such appointments which are 
mandated by Alaska Statues and Rules of Court. There is little OPA can do to influence caseload growth or case complexity under current law. If 
must direct its management efforts towards reducing the costs associated with such cases. The agency's success is reflected in its significant 
decrease of the average cost per case from 1985 to 1995. In FY84, the last year the Alaska Court System was responsible for administration of 
guardian ad litem representation and criminal defense functions now performed by OPA, the court system expended $2,085.7 to provide 
representation in 2,793 cases. The average cost per case was $696.85. In FY96, the Office of Public Advocacy expended $6,695.2 (total budget 
ess public guardian costs), to provide representation in 11,031 cases, for an average cost per case of $606.94. The actual cost per case for II.e 
Alaska Court System cases in FY84, as expressed in 1996 dollars is $956.78.

Thus, the Office of Public Advocacy has reduced the average cost per case of cases within its statutory mandate by 36.5%. In short, OPA has 
consistently improved cost effectiveness while absorbing enormous caseload increases,

In past fiscal years, OPA has been forced to cease payments to court appointed counsel and other professionals during the final months of each 
fiscal year while it awaited approval of a supplemental appropriation from the legislature. During the past two years, when full funding of the 
requested supplemental was in doubt, OPA mandated that contractors attempt to continue felony trials set for May and June into the next fiscal 
year. This stopgap measure, only partially successful, ultimately does no more than shift costs into another fiscal year. It is disruptive not only to 
criminal justice agencies and the Alaska Court System but also to the lives of victims, witnesses, and defendants who all deserve a timely 
resolution of criminal cases. Because most contractors and court appointed professionals are sole practitioners, the suspension of payments and 
the continuance of trials have caused severe economic hardship and made such professionals more reluctant to accept OPA cases

ADDITIONAL
EXPLANATION

FORM
Revised 8/5/96

AGENCY ADMINISTRATION
Page 6 of 6 

Revised Date.
FY 98

BRU LEGAL AND ADVOCACY SERVICES
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COMMERCE & ECONOMIC DEVELOPMEN <



C  o tiM Q Z c e  * /

A m e n d m e n t

Offered in the H ouse Finance Committee

ADD

Departm ent of Commerce & Economic D evelopm ent/ 
Division of Tourism

2 5 0 .0  4 Positions & Funding *
109 .9  Inquiry Section
150 .0  Printing & Postage (Inquiry Section)
5 0 0 .0  Tourism North Coop Marketing
9 6 7 .9  Transfer from Trade & Developm ent (917.9  GFj
140 .4  International Trade Positions

46 .5  Tok Position (21.5 GF)
Total: 2 164 .7  (2114 .7  GF)

* Restores previous reduction.

DELETE

Departm ent of Commerce & Economic D evelopm ent/
Division of Trade & Developm ent

9 6 7 .9  Transfer to Division of Tourism (917.9 GF)
1 4 0 .4  International Trade Positions

Total: 1108.3

DELETE

Departm ent of Econom ic D evelopm ent/
Alaska Tourism Marketing Council

109 .9  Inquiry Section
150.0  Printing & Postage (Inquiry Section)
5 0 0 .0  Tourism North Coop Marketing

4 6 .5  Tok Position (21.5 GF)
Total: 806 .4

By: Rep. Kohring



Am endm ent
(To A m end m en t # 1) P r ^ ° 9

Offered in the H ouse Finance Committee.

By: Kohring
March 26 , 1997

I. ADD

D epartm ent of Com m erce & Econom ic D evelopm ent/ 
D ivision  o f Trade & T ourism
( F o r m e r ly  D i v i s i o n  o f  T r a d e  & D e v e lo p m e n t )

Office o f Tourism

Total: 2 2 8 4 .7

* Former!}' D ivision Director Position (includes travel).

H. DELETE

D epartm ent of Com m erce & Economic D evelopm ent/ 
Alaska Tourism  M arketing Council

IH. DELETE

D epartm ent of Com m erce & Econom ic D evelopm ent/ 
D ivision  o f Trade & Tourism
( F o r m e r ly  D i v i s i o n  o f  T r a d e  &  D e v e l o p m e n t

Office o f Trade

7 0 .0  Office Manager (Classified Position/R 18) *
1 0 9 .9  Tnquiry Section
1 5 0 .0  Printing & Postage (Inquiry Section)
5 0 0 .0  Tourism North Coop Marketing

4 6 .5  Tok Position (PPT Seasonal)
1 4 0 .4  International Tour Positions (2)
3 0 0 .0  Contractual GF
9 6 7 .9  Remaining Funds

1 0 9 .9  Inquiry Section
1 5 0 .0  Printing & Postage (Inquiry Section)
5 0 0 .0  Tourism North Coop Marketing

4 6 .5  Tok Position (PPT Seasonal)
Total: 8 0 6 .4

9 6 7 .9  Remaining Funds
1 4 0 .4  International Tour Positions (2)

Total: 1108.3

Explanation: M erges th e  D ivision  of Tourism's fun ctions in to  th e  D ivision of  
Trade & D ev elo p m en t (from  ATMC), and changes th e  n am e to th e  "Division  
o f Trade & Tourism".



Am endm ent 
(To A m end m en t # 1)

Offered in the H ouse Finance Committee.

By: Kohring
March 26, 1997

I. ADD

D epartm ent of Com m erce & Economic D evelopm ent/ 
D ivision  o f Trade & Tourism
( F o r m e r ly  D i v i s i o n  o f  T r a d e  &  D e v e lo p m e n t )

Office o f  Tourism

/Z/0 : 3 y - r s / ^ .

Total:

70 .0
109 .0
150 .0
5 0 0 .0  

4 6 .5
14 0 .4  

. 3 0 0 .0 '  
±  9 6 7 .9  

2 2 8 4 .7

~>

Office Manager (Classified P osition /R 18)
Inquiry Section   —
Printing & Postage (Inquiry 
Tourism  North Coop Marketing.
Tok Position (PPT Seasonal 
International Tour Positions (2) 
Contractual GF 
Rem aining Funds

Formerly D ivision Director Position (includes travel).

II. DELETE

D epartm ent of Coi 
Alaska Tourism  Mi

1 09 .9
1 5 0 .0
5 0 0 .0  

4 6 .5
8 0 6 .4

lerce & Econom ic D evelopm ent/ 
re tin g  Council

In quin' Section — ------  — ——
Printing & Postage (Inquiry' Section  
Tourism  North Coop M arketing 
Tok Position (PPT Seasonal)—

a t y
Total:

m . DELETE % ^  v

D epartm ent of Com m erce & Econom ic D evelopm ent/ ^  0 0 0 .  ( f l  r j  
D ivision  o f Trade & T ourism  _  '!  I
( F o r m e r ly  D i v i s i o n  o f  T r a ^ e  &  D e v e lo p m e n t )    /

3 ? 7. 1 

' 3 2 - 7 -

Explanation: M erges th e  D ivision  of Tourism ’s fu n ction s in to  the D ivision  of 
Trade & D ev e lo p m en t (from  ATMC), and changes th e  n am e to th e  "Division  
o f Trade & Tourism".

O ffice o f Trade

Total:

9 6 7 .9
1 4 0 .4

1108.3

RemainingvFunds 
InternationaNTpur Positions (2)



Component Summary - FV98 Operating Budget

Page Budget Component_____________  FY95 Act FY97 CC FY97Auth FY98 Adj __________ Gov  FY97Auth to Gov______

Measurement Standards

Agency: Department of Com m erce and Economic Development

1 Measurement Standards 2,886.8 2,894.1 2,906.4 2,953.9 3,001.1 94.7 3.3%
* BRU Total 2,886.8 2,894.1 2,906.4 2,953.9 3,001.1 94.7 3.3%

Banking, Securities, and Corp
2 Banking, Securities and Corp 1,613.9 1,646.2 1,704.3 1,702.6 1,697.3 -7.0 -0.4%

‘ BRU Total 1,613.9 1,646.2 1,704.3 1,702.6 1,697.3 -7.0 -0.4%

Insurance
3 Insurance Operations 3,890.7 3,858.9 4,795.9 4,848.3 4,241.4 -554.5 -11.6%

* BRU Total 3,890.7 3,858.9 4,795.9 4,848.3 4,241.4 -554.5 -11.6%

Occupational Licensing
4 Operations 4,221.7 4,348.2 5,854.6 5,992.6 4,958.6 -896.0 -15.3%
5 Licensing Boards 175.6 262.5 260.7 183.0 175.0 -85.7 -32.9%

* BRU Total 4,397.3 4,610.7 6,115.3 6,175.6 5,133.6 -981.7 -16.1%

Alaska Public Utilities Comm
6 Operations 3,302.1 3,766.5 3,978.2 4,024.1 4,117.5 139.3 3.5%

* BRU Total 3,382.1 

Executive Administration and Development

3,766.5 3,978.2 4,024.1 4,117.5 139.3 3.5%

7 Commissioner's Office 650.8 535.1 540.1 549.1 597.3 57.2 10.6%
8 Administrative Services 1,180.7 1,089.8 1,097.8 1,113.1 1,198.5 100.7 9.2%

* BRU Total

Division of Trade and Development

1,831.5 1,624.9 1,637.9 1,662.2 1,795 8 157.9 9.6%

9 Trade ̂ nd-Development 3,286.0 2,465.6 2,497.6 2,536.9 2,528.4 30.8 1.2%
BRU Total '~'vfT"c>u-v‘\sYv\ 

Investments

3,286.0 2,465.6 2,497.6 2,536.9 2,528.4 30.8 1.2%
i

10 Investments 3,146.2 3,276.9 3,293.1 3,330.9 3,330.9 37.8 1.1%
* BRU Total 

Tourism

3,146.2 3,276.9 3,293.1 3,330.9 3,330.9 37.8 1.1%

11-----T-ourism-Davelopment------ 3,119.9 2,675.0 2,683.0 3,098.6 3,038.0 355.0 13.2%
12 Alaska Tourism Mktg Council 5,363.0 f .314.1 5,315.1 5,318.7 5,583.7 268.6 5.1%

"PinMMU 1/6/97 1:38 PM



Offered in House Finance Committee

A M E N D M E N T
\< } >

TO: CS HB 75 (Fin) draft 

Department of Commerce

BY:

BRU:
Component:

Delete:

Tourism
Alaska Tourism Marketing Council

103.6 GF film office clerk/travel/contract fr. Tourism
157.3 GF film office decrement and 1 position

Department of Commerce

BRU: Trade and Development V o

Add:

103.6 GF film office clerk/travel/contract fr. Tourism
157.3 GF restore film office decrement and 1 position

Transfers fi lm  office out o f A T M C  and into Trade & Development 
This is a net zero amendment



ROLL CALL: HOUSE FINANCE COMMITTEE

DATE

SUBJECT C m r m . c c /

MEMBER YES NO

FOSTER

GRU3SENDORF

KELLY
L

KOHRING

MARTIN

MOSES

MULDER L
DAVIES, JOHN

DAVIS, GARY

HANLEY

THERRIAULT

TOTAL

PASSED

FAILED

#



ROLL CALL: HOUSE FINANCE COMMrTTEE

DATE g

SUBJECT 0 - 0  ~

MEMBER YES NO

TOTAL

PASSED

FAILED



A M E N D M E N T

c ' ° * * / c r dt 5

P \ k > Q ^ -

TO: CS HB 75 (Fin) draft BY: 'f r J C 'T ^ S

Department of Commerce

BRU: Executive Administration & Development
Component: Administrative Services

(Alaska Science <k Technology)

Delete:

145.3 personal services 
Sci/Tech (1025)

95.4 contractual/commodities 
Sci/Tech (1025)

Department of Commerce

BRU: Alaska Science & Technology
(re-establish)

Add:

603.5 personal services 
Sci/Tech (1025)

695.4 contractual/commodities 
Sci/Tech (1025)

7,714.2 grants, claims 
Sci/Tech (1025)



Offered in house Finance Committee

A M E N D M E N T

Department of Commerce

25.3 restore 1% cut to Governor's proposal made in subc. 

breakdown:
1.5 federal receipt

19.5 general fund
0.6 GF/prgm
2.2 1/A receipts
1.4 CIP receipts
0.1 GF/designated

One o f the fin a l am endments adopted in this Subcommittee was a 1% 
cut to divisions that did not receive any reductions. Trade and 
Development was already reduced by the subcom m ittee prior to the 1% 
a m e n d m e n t.

TO: CS HB 75 (Fin) draft BY:

Component:
BRU: Trade and Development 

Trade and Development

Increment:



■ • • -v.il•-'. • •<■ -•/ ' ‘ .'■••• ,1, .•• •••

Offered in House Finance Committee \

A M E N D M E N T

TO: CS HB 75 (Fin) draft 

Department of Commerce

BRU: Tourism
Component: Alaska Tourism Marketing Council

Increment:

Accept increment for TV ads

200.0 GF
66.7 GF/Designated



*•••• • 

ROLL CALL: HOUSE FINANCE COMMITTEE

date c ? ,  Y a u  \  q ^

SUBJECT 0  f C T ' T ^ r _________

MEMBER YES NO

KELLY

KOHRING

MARTIN

MOSES —i

MULDER

DAVIES, JOHN \ ^

DAVIS, GARY

GRUSSENDORF

FOSTER %

HANLEY

THERRIAULT j

TOTAL

PASSED

#
FAILED
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Offered in House Finance Committee H ' f  c T

A M E N D M E N T

TO: CS HB 75 (Fin) draft BY:

Department of Commerce

BRU: Trade and Development
Component: Trade and De velopment

Increment:

214.0 GF partial restoration of eliminated positions



C o f l f ' t z t c z * ? '

Offered in Hous«\ Finance Committee %0/d %  ^
A M E N D M E N T

TO: CS HB 75 (Fin) d ra ft 

Department o f Commerce

BRU:
Com ponen t:

Executive A dm in is tra tio n &  Development 
Comm issioner's O ffice

Increm ent:

Restore Special Assistant

70.8 General Fund
14.0 I / A  Receipts



ROLL CALL: HOUSE FINANCE COMMITTEE

SUBJECT

DATE B

c(Q m -f r

MEMBER YES NO

TOTAL ' J .

7 -

0 h

PASSED



C o n n a t e

Am endm ent

Offered in the H ouse Finance Committee.

By: Rep. Kohring
March 26, 1997

ADD

D epartm ent of Com m erce & Econom ic Developm ent 
BRU: Executive Adm inistration and D evelopm ent/ 

A dm inistrative Services

$ 4 ,7 6 8 .3  G rants (Funding source 1025 Sci/Tech)

Explanation: The budget c lo se-ou t rem oved all FY98 funding for ASTF 
gran ts. T he c o m m itte e 's  in te n tio n  w as th a t e x is t in g  ob liga tion s be  
h o n o red  b u t w e h ad  in s u ff ic ie n t  in form ation  on  th e ir  c o s t . The  
D e p a r tm en t h .\s  n o w  p ro v id ed  u s  w ith  th is  in fo r m a tio n . T he  
S u b com m ittee  i f lo w ed  funding for one Grants A d m in istrator and one  
A d m in is tra tiv e  C lerk  to  a d m in is te r  grant o b lig a tio n s . T h ese  2  
p o s it io n s  w ere  m o v ed  to  th e  BRU E x ecu tiv e  A d m in istrs* -on  and  
D evelopm ent, A dm inistrative Service.



Alaska Science & Technology Foundation 
Grant Obligations 

A maiming No G n a ts  after June 30,1997  
$$ TboiKnds

March 21,1997

T
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F Y 9 7  A c t iv it y  f ro m  I f a r c h  th r u  J im e  . .
- v • ■ .**• - . '• . .

G r a n t  

>. l | a p H a l  ~ l : - :  l ^ T E S .

i G r a n t  E n c u m b a r a ic n 1 ,3 2 4 .6 B a s e d  o n  g r a n t  p a y m e n t  s c h e d u le

( 3 / 1 3 / 9 7 )

[ 2 P e n d in g  G r a n t  A g r e e m e n t * 2 6 8 .5 B a s e d  a n  g r a n t  p a y m e n t  s c h e d u le

]  3 A p r il A  J u n e  G r a n t  A p p r o v a ls , F Y 9 7 1 7 5 .0 A n t ic ip a t e d  B o a rd  A p p r o v a ls

|  4 T o t a l G r a a t  C o m rm fra a n ta 1 1 ,7 6 8 .1 F /.m m  o f  1 ,  2 ,  &  3

1 5 A lo w a n c e  fo r  l a t e  P a y m e n t s 9 9 5 .6 A s s u m e s  n o t  * 1  g r a n t s  w f f  b e  p a id  a s

s c h e c k ile d

|  6 E s t im a te d  G r a n t  P a y m e n t s  th r u  6 / 3 0 / 9 7 7 7 2 .5 4  m in u s  5

F Y 9 0  A c t iv it y

G u m  ••
s.

6 F Y 9 7  G r a n t  C o f f ln f  r m n t s  R n la d  F o rw  a rd 9 9 5 .6 E q u a ls  It e m  5

7 A p r il &  J u n e  ' 9 7  G r a n t  A p p r o v a ls — F Y 9 8 2 ,0 2 5 .0 A n t ic ip a t e d  B o a rd  a p p ro v a ls

8 F Y 9 B  S c h e d u le d  G r a n t s 1 ,7 4 7 .7 B a s e d  o n  c p a n t  p a y m e n t

s t h e d  ir i* / c  o rrv w ltm e n ts  in c lu d e s  t e a c h e r s }

f 9 T o t a l F Y 9 8  G r a n t  A p p r o p r ia t io n  iV e a d e d 4 ,7 0 8 .3 S u m  o f  6 ,  7 .  &  B

h O T t; A o e s  n o t inched* rad o b jg  ofaU ga*ans to  A A D C  < *6  raflbm / and 9 I7 C O  7 f3  n a o r l .

Th* AADC g ra il w i  be authortfW  by a ra p a a t*  ̂ p roprieties!. IV * a s w  flis  c e tn  MDCO gram  peysrceet M i be nwia
« R S 7 .  . I
O o m  no t h d u r is  g ran t co w n ll i i in n  fa r F Y S 8 + .
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COMMUNITY & REGIONAL AFFAIRS



C4EA *

f  t i l t ' d  i p ' 4

A M E N D M E N T

OFFERED IN THE HOUSE BY: REPRESENTATIVE

0  rosse^icior-f-TO: HB 75

ADD

Department of Community & Regional Affairs 
A dm inistration and Support

O ne-Stop 3 ,6 5 6 .7  Federal Receipts

This provides the authority for the Departm ent to receive federal 
funding for the first year of a three-year federal grant to Alaska. The 
One-Stop project will aid Alaska in its efforts to stream line government 
and, at the sam e time, will enhance the services for individuals at a 
com m unity level.



ROLL CALL: HOUSE FINANCE COMMITTEE

DATE

SUBJECT

a n t y

v m  &

TOTAL
L

PASSED^
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( X m r d a d j  O fy  (imncu3 { Z 5 h ' i - ^

A M E N D M E N T

OFFERED IN THE HOUSE BY: REPRESENTATIVE

TO: HB 75 G f  0  S5 €/^ <i Of-f

ADD

Departm ent of Community & Regional Affairs 
A dm inistration and Support f e J L w * ,  Y C ffc

Data & Word Processing 100.0 4-/ A -receipts-

This 100% federal funding will provide su p p ort services for the One- 
Stop Project. One-Stop is a  three-year federal grant to aid Alaska in its 
efforts to stream line government and, at the sam e time, enhance the 
services for individuals at a com m unity level.

1 2 /d u c d . 4  I DQ * °
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•  « i w n r t 4 / ' a f ) o p k i i y  3  [ 2  s l w r t - -

A M E N D M E N T

OFFERED IN THE HOUSE BY: REPRESENTATIVE

( 3  r o  s l i d e r  £TO: HB 75

ADD

Department of Community & Regional Affairs 
A dm inistration and Support . ,

P(AV\G/\, YC^pt^
Adm inistrative Services 97 .7  1/A receipts

This 100% federal funding will provide support services for the One- 
Stop Project. One-Stop is a federally funded three-year grant to aid 
Alaska in its efforts to stream line government and, at the sam e time, 
enhance the servicer? for individuals at a com m unity level.

* | D M

pY U YW



r - v V ^
c *  u * i

u m n i h j X /  & l z

A M E N D M E N T

OFFERED IN THE HOUSE BY: REPRESENTATIVE

TO: HB 75 6 r o S S 0 ^ O ' - ( 1

ADD

Department of Community & Regional Affairs 
Local Government A ssistance
Training and Developm ent 5 0 0 .0  Federal Receipts

3 3 8 ^ - -

This am endm ent provides federal funding and general fund m atch for 
the Rural Utility B usiness A ssistance (RUBA) program.



ROLL CALL: HOUSE FINANCE COMMITTEE

SUBJECT

DATE 'h

v c m  *  h -

TOTAL S ’ 2 -



C*RA*S"
a m i d j d S  H 4
A M E N D M E N T

OFFERED IN THE HOUSE BY: REPRESENTATIVE

TO: HB 75  G 'fO SS eO (W "P "

ADD

Department of Community & Regional Affairs 
Child A ssistan ce
Child Care ^ .aO fre  GF

1,585.6
DELETE

Department o f Community & Regional Affairs 
Child A ssistan ce
Day Care A ssistance Programs 1 ,585 .3  GF

Restores funding to the Child Care program which provides grants to 
licensed child care providers and deletes the funding from the Day Care 
A ssistance Programs which provides subsidies to low and moderate 
income fam ilies.



ROLL CALL: HOUSE FINANCE COMMITTEE

SUBJECT

DATE % 6 \ V c

U O A  *  ^

MEMBER YES NO

TOTAL
L j r

PASSED

FAILED



C o -

A M E N D M E N T

OFFERED IN THE HOUSE BY: REPRESENTATIVE

TO: HB 75 6  russ €o<io

ADD

Departm ent of Community & Regional Affairs 
Rural Energy Programs
Energy Operations 913 .4  GF

This am endm ent will enable the Department to provide the basic  
support services necessary to adm inister the state's energy programs, 
primarily for rural Alaska. It will restore 15 deleted positions. The 
proposed subcom m ittee reduction would have been in addition to 
$ 4 0 0 .0  reduction included in the Governor's FY 98 budget.



■ •

Amendment to House Finance Committee Substitute HB 75/76
O ffered by Hanley

A D D

Departm ent o f C om m un ity &  Regional A ffa irs 
BRU A dm in is tra tio n and Support

C om ponent One Step 3,656.7 federal funds

BRU Local Governm ent Assistance
Com ponen t T ra in ing and Development 500.0 federal funds

m

EXPLANAT IO N : Restore federal funds.

m



Amendment to House Finance Committee Substitute HB 75/76
Offered by Han ley

DELETE

Departm ent o f C om m un ity &  Regional A ffa irs 
BRU M un ic ip a l Revenue Sharing

Com ponen t State Revenue Sharing (894.3) GF

BRU M un ic ip a l Revenue Sharing
Com ponen t M un ic ipa l Assistance (1,087.8) GF

EXPLANAT IO N : Increases overa ll reduction from  FY97 A u th to six percent.


