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Jurisdiction of Fisheries in Alaska 

• Alaska Department of Fish & Game 

- Alaska Board of Fisheries 

- 0-3 miles 

• National Marine Fisheries Service 

- North Pacific Fishery Management Council 

- 3-200 miles 
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General Fishery Types 

► Federal: Federal waters (3-200 nmi) guided by 
NPFMC process. Harvest deducted from federal Total 
Allowable Catch (TAC). 

► Parallel: State waters (0-3 nmi) concurrent with 
adjacent federal fishery and generally adopt federal 

regulations and management measures as guided by 
the Board of Fisheries process. Harvest deducted 

from federal TAC. 

► State-Waters (GHL): State waters {0-3 nmi) guided 
by the board. process. Harvest deducted from state 
GHL. 3 



170°E 180° 1?0°w 
z I I m7 
co - Eastern Gulf of Alaska Area (Fed) 

) 

~-f 

~-f 

z 
0 
0 
U) 

- -
Central Gulf of Alaska Area (Fed) 

/ ~ em Gulf of Alaska Area (Fed) 

Aleutian Islands Subarea (Fed) 

Bering Sea Subarea (Fed) 

c:J State Management Boundaries/ 

{ 
~ 

~ 

.., 

-/ ·- ••- - ,__,.,,,..... ~......:.... - - - • _, a,- • ~•-- . •- ~~• - - -~•---•a -~ -,.,-· ~ 

170°E 

~-
41 . ,0 0 

.#,•-~ () -~--~ 
.. 0 ~,:.JI . ' ·•·. •' 

AleutianilsiancistDistrict 

180° 1?0°w 

160°w 150°W 
I I z 

'c ~ rfB 

~ 
A L A s K A 

<)~ !F-~r-'rtt Coo~<l~let , · , ~ 
-Area-:! ' co 

0 

L~ 
$; 

Dutch ~ 

11 u~~" I Kodiak Area V r~ - .:<-. ..... ·,' .• :'i,,:~!{.:'_;},;i ;:"~· 

z 
0 
U) 

160°W 1so0 w 
4 



Harvest Limits 
• ABC - Acceptable Biological Catch (Federal: EGOA, CGOA, WGOA, BS, Al) 

• TAC - Total Allowable Catch (Federal/Parallel Fisheries) 

• GHL - Guideline Harvest Level (State-Waters Fisheries) 
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Federal Pacific Cod Fishery 

• Federal waters 3-200 nmi 

•Harvest limit (TAC) based on fixed% 
of Pacific cod ABC 

• Gear sectors: trawl, longline, pot 
and jig gear {CV and CP) 

• A and B seasons {Jan 1 and Sept 1) 

• No gear limits, vessel length limited 
to 125 ft {GOA) 

• Limited access {FFP and LLP required) 

• Steller sea lion (SSL) protection 
measures (no fishing zones and VMS) 

• Observer requirements 

3-20Onmi 
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Parallel Pacific Cod Fishery 

• State waters 0-3 nmi 

• Opened concurrent to federal 
fishery by state Emergency Order 

• Shared TAC with federal fishery 

• Gear sectors: trawl, longline, pot 
and jig gear (bottom trawl restrictions) 

• A and B seasons (Jan 1 and Sept 1) 

• No gear limits, some vessel length 
restrictions 

• Open access (FFP/LLP not required) 

• Most SSL protection measures 

• Observer requirements only for 
federally permitted vessels 



State-Waters Pacific Cod Fishery I 
• State waters 0-3 nmi 

• Harvest limits (GHL) based on% of 
federal Pacific cod ABCs 

• Seasons open after federal/parallel 
fisheries close 

• Pot and jig gear (longline - PWS; longline 

and trawl - Aleutian Is.) 

• Gear limited to 60 pots or 5 jig 
machines 

• Some vessel length limits 
(58 ft maximum Chignik, S. Peninsula, Dutch 
Harbor) 

• Open access - registration exclusivity 
(nonexclusive, exclusive, superexclusive) 

• SSL rookery protection 

• No observer requirements 8 
State waters (0 - 3 nmi) 



Groundfish, Fishery Man:agement s,umma:ry 

• 2 management jurisdictions (federal/state) 

• 3 'types' of groundfish fisheries 
- Federal: All federal oversight, nearly all limited access 

- Parallel: State oversight with federal overlap 

- State-Waters: All state oversight, all open access except several 
sablefish fisheries 

Each groundfish fishery is unique 
and highly dynamic 

ABCs shared across all 3 fishery types 
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Glenn Merrill 
Assistant Regional Administrator 

NOAA Fisheries, Alaska Region 
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Keys to Successful Management off Alaska 

• Science & research 

• Stick with scientific advice 

• Stakeholder involvement 

• Effective monitoring, 
accounting, and 
enforcement 

• Limits on fishing capacity 

• Conservative and strict 
catch and bycatch limits 

• Precautionary approach to 
address uncertainty . - .- " - .. 

• Habitat protection 

• Ecosystem considerations 

• NOMFISHERIES 
\~'JI 



The Council and NOAA -- Continue to Innovate 
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I. ASMI Overview 

II. ASMI and Branding Commodities 

Ill. Alaska Seafood Brand in a Diverse Market 

IV. Global Factors Impacting Alaska Seafood 

V. Sustainability 

VI. Eco-labels and Marketing 

VII. Responsible Fisheries Management 



WHAT IS THE 

Alaska Seafood Marketing Institute? 

• A Partnership of public and private sectors 

• A Public corporation that fosters effective alignment with industry marketing efforts 

• A Governor-appointed Board of Directors: five processors, two commercial harvesters 

• Alaska's official seafood promotion arm, supports Alaska seafood industry through 
promotion of Alaska seafood products, education and research 
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~f•St~~ ,~ b - ~ -· ---Alaska Seafood Marketing Institute 

Alaska Seafood Marketing 
Institute 
Wild, Natural and Sustainable 

Almond Board of California 
Represents entire California Almond industry in 
making almonds essential worldwide 

American Pistachio Growers 
Represent~ growers, processors & industry 
partners in CA, AZ. 8, NH. 

~ASA 
An,';:1ican SC'"Jbean Assoc1atf0fl 

International 
&A~rlro.+i...,,,-.® 

American Hardwood Export 
Council 
Giving U.S. Hardwood Exporters the Edge 
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First ever Alaska Wild 
Salmon Day 

Excitement Generated Through: 
Snapchat Geofilter 
Social Media Channels 
Traditional Media Relations 

Digital & PR efforts secured more than 

94 Million Impressions. 
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Fine Dining 

QCi;AN PRIMI; 
SGAC:::00D • STCiil\.KS. • COCKTAILS. 
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Fast Casual 
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ALASKA SEAFOOD MARKETING INSTITUTE 

Global Factors Impacting Value 

NEGATIVE FACTORS 

Strong dollar hurts U.S. exporters 
and helps competitors 

Eco-labels diminish 
Alaska's ability to distinguish 

on sustainability 

Competition from farmed and 
imported seafood 

Volatility of wild harvests, 
decreased quota for key species 

Russian embargo 
& Ukrainian conflict 

POSITIVE FACTORS 

Global salmon 
supplies tightening 

Stronger Yen 

Long term 
demand vs. supply 

Strong Alaska 
Seafood brand 

Responsibly managed 
fisheries 

10 



In the year 2000 ... 

• Failure of the EU Common Fisheries Policy lead to a fisheries sustainability 
movement and the heightened role of NGO certifications. 

• EU fisheries were 80% overfished. 

• As a result, wild capture fisheries have been at the forefront of sustainability 
measures, decades ahead of other commodities in some cases. 
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• The Marine Stewardship Council (MSC) was formed 
to bring market pressure in support of sustainability. 

• When the MSC began, it needed a fishery to 
showcase true sustainability. 

• Alaska saw a competitive advantage to marketing 
our inherent sustainability and the Alaska Dept. of 
Fish and Game signed on with the MSC to certify 
Alaska salmon. 

1"~.)t:,;h,,,. 

,./ '~ 
{¢\\~ 

i{otl1ing ever worhd this-hard lo reachyour plute . . ,,,~~ 
t"'~~' 
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• Prior to MSC certification, ASMI began marketing efforts 
reflecting an emphasis on sustainability, particularly in 
the UK, Germany, and the US. 

• After certification, language about the MSC was used in 
some ASMI materials and advertorials. 

• ASMI saw some additional promotional opportunities as 
retailers chose to do MSC themed promotions. 

• Other species took the MSC certification: Alaska pollack, 
cod, black cod and halibut remain MSC certified. 

ADVEfWSEMENT PROMOTION 

Wild about 
Alaska sa lmoo 
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It has been certified by th 
Marine Stewardship 
Council as the first 
sustainable wild salmon 
fishery in the world. 
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• As MSC grew, we began to see "MSC" 
replace "Alaska." 

11 Alaska was lumped in with competitors, 
some of whom are only "making progress" 
toward sustainability. 

• MSC took off in Europe and has made an 
aggressive push in other markets. 

• Despite Alaska's proven track record, 
fisheries certification is a requirement in 
most major markets and customers 
demand 3rd party certification. 

r--~ - AGIR --1 
' .... (& 

Carrefour 
~ -------. 





• An independent 3rd party certification of Alaska 
seafood products. 

• An answer to the market place's desire for a 
crediblee choice in certification programs. 

• An additional certification for five Alaska client 
fisheries: salmon, halibut, black cod, pollack, 
and cod and the only certification carried by 
Alaska crab. 

• Owned by the ASMI board. 

Alaska RFM 
Fisheries Standard 

-· 
Implementation, 

Monitoring & 
Control 
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• RFM successfully benchmarked against Global 
Sustainable Seafood Initiative (GSSl)'s Global 
Benchmark Tool. 

• GSSI is a global platform to streamline seafood 
purchasing decisions while promoting 
sustainability. 

• Alaska RFM is the first certification to do so. 

~~~5t!\t 
~~b - ~ -
~ 

GLOBAL SUSTAINABLE 
SEAFOOD INITIAT IVE 

!rt~~ • 
• rt..~ -~~ 

~ Sainsbury's /.DARDEN sodeXo _, HIGHLINERFooD\
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• Ethical Harvesting/Social audits 

• From the UK: ASMI requested to 
facilitate industry meeting on social 
audits for Alaska canneries 

• Customers feeling exposed and at­
risk, requesting more formal 
assessments 

Myanmar migrant workers win 
$1.3m from Thai tuna firm 
Tunap.oces.'Cngfa<:t.Ol'j~eesrop.1.y.l'taffoo.~focl..iliou!~ 
as Thailand faces thf('.Jct of i.mpm100.n.::. !T1)frl EU ;i.nd US 

0 1M.3r2016 

Slavery and traffidcing continue in 
Thai fishing industry, claim 
activists 
F.n\i.ronrrwntil Just kt! Fm.ind:ltk:n ~..,.~ abl.1~...s 1n Thal S('-;ifood sc-ctm 
pm~u.td~teg,cr.""(!rnn1('J1ti..'1$iS:encctha.tn1.>wk>g.ilm~aswcsJJewo.:1dng 

0 24F~2016 

EU investigators to decide on Thai 
fishing industry ban over slave 
labour 
TI>.a!la.•1,rs fl!l'Jretoromba! ll.!eg:il fu.hl113 practlwscoulrl end exporo to 
thl.? Euu:,pe1111mal'lw.t 

0 20Jeo2016 .29 
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Alexa Tonkovich, Executive Director 
atonkovich@alaskaseafood.org 

www.alaskaseafood.org 
(Industry site) 

www.wlldalaskaseafood.com 
(Consumer site) 11 

~ 

r® 
mil 

Wild, Natural & Sustainable® 

Alaska Seafood Social Media Channels 

Facebook.com/ AlaskaSeafood 

Twitter @Alaska_Seafood 

lnstagram @AlaskaSeafood 

Pinterest@AlaskaSeafood 

~ 
~ YouTube YouTube.com/ AlaskaSeafood 
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HARVEST VOLUME EX-VESSEL VALUE {$M) 

.POLLOCK 
53% . 

r 

CRAB 

~ 1% 

,_HALIBUT& 

~

CKCOD 
1% 

OTHER 
2% 

ABO SPECIES* 
$158 
8% 

*includes flatfish, rockfish, and Atka Mackerel. 
Note: Data represents average of 2011-2015 volume/value. 
Source: NMFS and ADF&G, compiled by M cDowell Group. 

OTHER 
$36 

<--_CHUM 

3% 

$85 
4% 
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Canned 

Salmon'\ 
9% . 

Crab Sections 

8% 

Surimi 
Alaska produces 9% 

mostly primary and 
intermediate products 

Roe 

10% 

Other 

Products 

5% 

H&G and 

Whole Fish 

36% 

Note: Data represents average of 2013-2014 value. 
Source: NMFS and ADF&G, compiled by McDowell Group. 3 



ALASKA SEAFOOD MARKETING INSTITUTE 

VOLUME & VALUE BY SPECIES (2014-2015) 

$GROSS - BY RESIDENCY RESIDENT $GROSS - BY SPECIES 

Note: Data represents average of 2014-2015 volume/value. 
Source: NMFS and ADF&G, compiled by McDowell Group. 

--OTHER SHELLFISH 
. & HERRING 

$9 
1% 
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IB■B\111111-

Seafood 

Oil (Pipeline) 

Minerals 

Volume 

+8% 

-14% 

Gold: +3% 

Zinc: -1% 

Note: Figures are not adjusted for inflation, 

2011 ($B) 2015 ($B) 

$4.59 $4.25 

$16.34 $5.63 

$3.51 $2.60 

Source: Oil {ADOR - sum of daily ANS production * ANS WC daily price), Seafood {ADF&G/NMFS - First Wholesale Value), 
Minerals (ADNR - First Market Value). 

Value Change 

-8% 

-59% 

-21% 
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Value ($M) Value(%) Harvest(%) 
Salmon -$149 -24% +40% 

Pollock + $20 +4% + 16% 

Halibut & Black Cod - $151 -44% -29% 

Cod - $13 -6% +5% 

Flatfish -$42 -37% -25% 

Crab - $8 -3% +21% 

Herring -$4 -39% -29% 

Total -$362 -17% +8% 

Dollar (Index) - + 27% (Bad for AK) 

Source: Investing.com, NMFS, and ADF&G. 7 



ALASKA SEAFOOD MARKETING INSTITUTE 

EX-VESSEL VALUE OUTLOOK FOR 2017 

Harvest Outlook 

Salmon Pinks Up, Reds Down 

Pollock Down 

Halibut & Black Cod Up 

Cod Down 

Flatfish Down 

Crab Down 

Value Outlook 

Up 

Flat 

Up 

Flat to Up 

Flat to Up 

Down 
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--■! 
VEAR SKIPPERS CREW PROCESSORS TOTAL 

2011 10,031 20,561 23,356 53,948 

2012 9,972 20,935 22,929 53,836 

2013 9,884 20,304 23,777 53,965 

2014 9,844 20,341 23,957 54,142 

2015 9,761 21,027 23,130 53,918 

2016 9,133 19,668 N/A N/A 
2011-2015 -270 +466 -226 -30 

-2.7% +2.3% -1.0% -0.1% 

Note: Crew counts only include those who purchased full crew licenses. Processing workers who earned more income in other industries or worked on 
catcher/processors are generally excluded from the data. 
Source: ADF&G and DOLWD (Nonresidents Working in Alaska reports) . 9 



RESIDENT NONRES RESIDENT NONRES 
YEAR SKIPPERS SKIPPERS SM-GROSS SM-GROSS 
2011 7,191 2,840 $877 $1,235 
2012 7,163 2,809 $801 $1,274 
2013 7,094 2,790 $841 $1,144 
2014 7,024 2,820 $753 $1,150 
2015 6,924 2,837 $688 $1,061 
2016 6,359 2,774 -9.0%* -5.5%* 

2011 -22% -14% 
vs. -12% -2% 

2016 ('11 vs. '15) {'11 vs. '15) 

*Decline in non-groundfish earnings, based on preliminary CFEC ex-vessel figures from 2015 vs. 2016 
Note: 2016 figures are preliminary. Gross earnings figures have been summed based on CFEC and NMFS Economic SAFE report. Only skippers making a 
landing on their permit are counted. 10 
Source: NMFS and ADF&G. 



Declining ex-vessel value has had a larger impact on resident 
fleet, both in terms of employment and gross earnings 

0 Resident fleet has more exposure to salmon and generally 
includes smaller, less efficient boats - impacted more by pricing 

Number of resident commercial fishing permit holders is down 
423 since 2011 (including a decline of 118 from 2015-2016), 
nonresident figure is stable since 2011 

11 



ALASKA SEAFOOD MARKETING INSTITUTE 

EX-VESSEL BY ALASKA REGION (2013-2014) 

EV VALUE BY REGION OF RESIDENCY 

Southcentral 
$288 
37% 

-

a.~ 

[lll 

. . 

Other AK 

$S AYK 
__ l%$17 

2% 

" Bristol Bay 

$31 
4% 

5% 

Note: Data represents average of 2013-2014 volume/value. 
Source: NMFS and ADF&G, compiled by McDowell Group. 

• Seafood has broad impacts 
across Alaska 

Roughly two-thirds of 
resident gross earnings go to 
Southcentral & SE residents 

• Proportionally larger impact 
in Kodiak & Western Alaska 

12 



ALASKA SEAFOOD MARKETING INSTITUTE 

REGIONAL CHANGES 

REGION OF PERMIT HOLDERS ACTIVE SKIPPERS 
RESIDENCY 2011 vs. 2016 2011 vs. 2016 

AVK -8% -43% 

BRISTOL BAY -3% -2% 

BSAI -13% -17% 

KODIAK -8% -16% 

SOUTH CENTRAL -2% -2% 

SOUTHEAST -3% -3% 

OTHER -16% +7% 

ALASKA -5% -12% 

*Non-groundfish ex-vessel gross earnings. 

NON-GF $EV* NON-GF $EV* 
2011 vs. 2016 2011 vs. 2015 

-10% -24% 

-29% -45% 

-45% -30% 

-51% -32% 

-37% -18% 

-31% -28% 

-32% -33% 

-37% -27% 

Note: 2016 data is preliminary; however, permit holder data is usually very close to final figures, values tend to get marginally revised upward. 
13 

Source: ADF&G {CFEC}. 



! • • • • ! ! 

• Comparing to high water mark: 31% less NON-GF volume in 
2016 but 34% more in 2015 compared to 2011 

~ Less revenue= less residual impacts due to spending/taxes 

0 Bigger bills for many fishermen too: permits, boats, etc. 

Balance sheet hit too: lower salmon permit/boat values 

• Contraction: less value in 2015 & 2016, less volume in 2016 

14 



ALASKA SEAFOOD MARKETING INSTITUTE 

CURRENT MARKET TRENDS/ISSUES 

Efforts to increase demand for lx frozen pollack fillets 

• Low AK prices and marketing building demand for salmon/cod 

• Crab prices at record levels, low TACs but good fishing 

0 Strong prices and better halibut & black cod quotas 

• Retailers finding consumer demand fits AK seafood attributes 

• Russian competition increasing for salmon, pollack, and crab 

• Pollock roe market oversupplied in recent years 

15 



Thank you! 
Questions? 

Mcooillb11 
GROUP Wild, Natural & Sustainable® 

16 
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Alaska seafood value 

Seafood is Alaska's most valuable renewable resource 

Worth $4.2 billion in first wholesale value 

Typically harvest 5 - 6 billion pounds annually 

$5.9billion in economic activity?, irj/J\las.~L. 
, ·. · . '.; '· ... · __,t,li;.;i~::: 



Alaska's place in a global market 

4,000,000 
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source: Gunnar Knapp 

Estimated World Salmon Supply 

Sa1 
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~ Farmed Coho & 
Chinook 

a Farmed Atlantic 

~Wild (all species 
combined) 

■ Wild Coho & 
Chinook 
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□ VVild Sock eye 

Sources: 
1980-2011: FAO 
2012-2015: Kontali Analyse 
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Alaska's place in a global market 
source: John Sackton, Seafoodnews 

World Alaska Pollock Catches 
1998-2016 Est 
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Marketing investments 

■ Investing in new product development 

■ Leveraging buyers' marketing budgets to tell the 
---------- Club Store Industrial Retail Foodservice A---•--"'-

T~\R ~ f lJ li. eosrco ~ SYSCO.~~ I 
~ 

):DARDEN. (\) 
~ Uli•lit• .,,. 

L0 NC 

Lf•JFif•J$ 
SAFEWAY 

)okN _,., WAL•MART ~- - ~il~-

mn 
J.l~U,,..'119C:tf 

Ag(~~Y,.,-.....,,,, 

ii :.c.:....•--,.....--..... e 
Mi -:.~~~ 

e m GFS. 
Oakmi 

. 

N#P5il - ~ ~l'/ •.J JF.tlt 
ffeSh• 

ConAgra .lob9Yl♦ eiat 

Cfl!rAUll}r 
0'E9~s ◄ iii : ■,. .( 



Examples of marketing initiatives featuring 
Alaska pollock 

htt s:// outu.be/J00FJL"JvaE 

htt s://www. outube.com/watch?v=4QemOXSx·4E 

OMr_,..,,~FttllSanc,.,,lch•100!!.~~Pcllot!<.l:lrMdlcl....,.crisw~breo,Jng~~ 
W#lfweei•~ -• 1atlGY l>CkiM. .. Oft lopclll '-Ull3Miflltt$fy!Ol>Un. )llr..-. 1 



Annual investments in operations & 
facilities 

Upgrading equipment to improve efficiency in the face of 
increasing costs (salmon examples) 

Investing in technology to create new products (e.g., consumer 
ready fish portions for US markets) 

Example of new facility in Kodiak to 
improve efficiency 
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State policies -Alaska seafood 
industry competitiveness 

■ Environmental permitting 

■ Loan programs 

■ State marketing efforts 

■ Commercial fisheries management budget 

■ Fishery management policy & regulations 

■ Fish tax policy 
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Regional ma 
Regional Seafood Develo 

Voluntary assessme 
Bristol Bay BBRS 
Copper River/rri 

Projects funded 
+Quality - Ice 
+Marketing pro 
+ Transportatio 
+R&D-N 



Community Supported Fisheries 
•Subscription purchase - pay ahead for a 
•Similar to CSA small & organic farmers, fi 
•Connects customers to fisherme 
•Confidence in chain of custody 
•Supports local commun 

Growing trend in Alaska: 
Alaskans own - Sitka, Jun 

f/: ,_{ 

Sitka SalmonShares ' 
Alaska Salmon CSF - Hain 
Catch of the Season 

Seward and Fairbanks 

kly or monthly share 
was in Maine in 2007 

COMMUNITY 
SUPPORTED 

FlSHERY (CSF) 

Monthly baskets of fresh, 
line-caught, wild Alaskan 

seafood_ 

Halibut, Sablefish, King, 
Coho, Rockfish, Lingcod and 

Bonus Boxes 

Six Month Shares 

Full (60 pounds): $872.00 

Half (30 pounds): $458.00 

Pour Month Shares 

! Full (40 pounds): $596.00 

Half (20 pounds): $320.00 

BuY LOCAL 

I 9o7.73a.227s 
I WWW TI-iEALASKATRUST.ORG 
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Technology & modernization 
+Navigation technology & software 
+Vessel monitoring 
+Electronic monitoring .; 
+Networks for bycatch, habitat, whaleiavo.ig.~hce 

·.· ·.. . .... ,;( 

+Safety-equipment, survival craft, c6mmuriications 
... all requires investment & funding 

~(.Q<""'~ 

·~""f""­. :,.'#-"l')P! (\'il, .,.l) ----~~ _ ...... ...., 
-~~: 

-
for tll!eflrsi time, rul vessri er>e'ff audits "'"J" mndudrd on 
,m.,U wueli £n Aluk.a's mmmrrdal llsh_,. lleet. Stt those,._ 

,ults, how tMI' We<!t lll(OrpoqU:!f ~o "'' '7m,,qy A""'rsls :roar 
~ "'1!1!:h n~,u:~" ,new m..tit dw,u.nubout lmproirine eii­

"'ff •flklency onboa,d, •nd ~,ltquestloru al an upctt vn>tl 
en,.ln,m, Ml!£Gp/fqryp(Alark Compon~s. 

Save Mon~ 
on Boat Fuel 
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Sustainability in practice 
ADFG - Weirs, counts, creel surveys, test fishing, oversight & monitoring 
Managements plans - thresholds for the forese.eable 
EO authority for the unexpected - immediate dosures & openings 

Board of Fisheries & NPFMC-time &?1oneYf~f;!>takeholders & 
agencies for science-based & inclusive public process . 

,· •. · •. •·· .. ··.····., ..•... •··· ... ·•·.<.·.·:.,· ...... ··.•.•. 

Sustainability Certifications \ c1dditionar{cost,·tolbe/approvedfor 
"social license to operate" ... MSC, RFl\/1:.f': ···· ··. 't' ·.•··· · , ... 

Sustain ab I e fish e ri es·5>bus i ne~~,vi ab ili(;;ii6/f Jtl!Jte ,ge 
··s: ·. ·· ..• • , , ·-· · ._- : , • - _··\ , __ '::_: _____ S:\(::·_-;~>-?: \-·>· <·>rt:,:--:~-.:< 

Marine Advisory Program -

Do,a 

:- :--':-";-

Online financial and business t(}C)/s for 
Alaska romineralil seafood harv~rs 
Fk)d ccmmcre,al fuJ~ng buw1oss pul:iit('.211Cll1S.s; 
•1>'1!'dsheeu. podcasts •nd loa of other toals 
and tl'SOurct!S In RshBlz.. The website.-suppqrtS 
~-v enu,1n1,s,.mid-career fishetmen.and ~ 
planning to exlt the Industry. 

': '.,;, :1asl<~fishbiz.org :";_:· 
,~~ .. _ ~"·~~- ~ ..... 
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