Presenta -
tion :

W orld
Trade
Center

A laska

<TARGET><BILLXx/BILLxSUBJECT>02-12-13 Presentation World
Trade Center Alaska</SUBIJECTXxCOMM>HEDT28</COMMX/TARGET>



Alaska State Legislature

Representative Shelley Hughes, Chair Representative Lynn Gattis
Representative Bob Herron

kion Address: Representative Pete Higgins
Hfaska State Capitol, Room 409 Representative Craig Johnson
Juneau, Alaska 99801-1182 Representative Kurt Olson
Phone: (907) 465-3743 Representative Lance Pruitt
Fax: (907) 465-2381 Representative Harriet Drummond
House District 8 Representative Geran Tarr

House Special Committee on
Economic Development, Trade and Tourism

AGENDA
February 12,2013
1. Call to Order
-Gavel- Welcome to the joint hearing of House Economic Development, Trade and

Tourism Committee and Senate World Trade. The meeting is called to order. The time

IS . Welcome, everyone. Thanks to LIO monitor, , and our
recording secretary, Debbie, and to committee aides, Ginger Blaisdell and Katrina
Matheny.

2. Roll Call and Agenda

* For the record, in attendance are: (representative xx, representative xx,... and
representative xx - and remember to include self!) Senator Stevens, please
introduce the senate members in attendance.

0 Several members may be coming and going due to other committee
meetings underway.

» Today we are hearing from Greg Wolf, Executive Director of the World Trade

Center Alaska.

3. Calendar Review
* We do not have a meeting scheduled for Thursday, February 14th.

Do members have any closing comments?
* Thank you. We are ADJOURNED at _12: (time).” -Gavel-

Representative.Shelley.Hughes@akleg.gov


mailto:Representative.Shelley.Hughes@akleg.gov

Are there any state statutes or regulations that inhibit your ability to further develop
international economic development? Or changes that would better encourage economic
development in Alaska?

Do you have a long range plan?

W hat industry are other states or countries asking of Alaska that we have not developed
enough to support the request?

Representative.Shelley.Hughes@akleg.gov
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DepartmentofCommerce, Community
and Economic Development

DIVISION OF ECONOMIC DEVELOPMENT

P.O.Bojs i 10804
Juneau., Alaska 998G3-0804
Main: 907,465.2510
TOD: 907.465.5437
Fax: 907.465,3767
February 11, 2013

The Honorable Shelley Hughes, Chair

Special Committee on Economic Development, Trade, and Tourism
House of Representatives

Alaska State Capitol

Juneau, Alaska 99801-1182

Subject: Committee Meeting Follow-Up
Dear Representative Hughes:

As follow-up to the ARDOR Program overview at the February 5thmeeting of the Committee on
Economic Development, Trade, and Tourism (EDTT), the Division of Economic Development would
like to offer clarification regarding committee member questions.

1. What percent ofthe Division of Economic Development’s budget is attributable to the
ARDOR Program?

For fiscal year 2013, the ARDOR Program is 2.9 percent ($807,593) of the Division of Economic
Development’s $28 million budget. Notably, the ARDOR Program is primarily a pass-through grant
with the regional development organizations as the beneficiaries.

2. What was the original value ofthe ARDOR Program annual grant to regional development
organizations?

During discussion, one of the ARDOR directors erroneously noted state statutes have always
allowed for up to $100,000 to each ARDOR since the founding of the program. Senate Bill 480
established the Alaska Regional Economic Assistance Program during the 15th Alaska State
Legislature (1988). Original state statutes provided “the total amount of grant money provided to an
organization during a fiscal year may not exceed $50,000.” During the past 25 years, the $50,000
maximum grant amount has increased to $100,000; however, ARDORs have never received more
than approximately $62,000 per year.

Thank you again for the opportunity to provide information to the committee. We look forward to
working with you more in the future.

Sincerely,

Director, Division of Economic Development
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The Communique (week of October 15, 2012)

Letter from the Executive Director

Welcome to another edition of The Communique. As the fall
season makes the all too quick transition to winter, the Trade
Center is busy working with members pursuing business
opportunities overseas. We are also in full-swing making
preparations for a number of events occurring this winter and
spring. | want to thank all of you that participated in our 6th
Annual Trade is Transportation Conference last week. The
conference featured eighteen presentations covering many
aspects of transportation and logistics statewide. | especially
would like to thank U.S. Senator Mark Begich for making the
closing remarks at the event.

If your company is considering doing business in China, you
wont want to miss our upcoming 8th Annual Alaska-China
Business Conference taking place on Tuesday, 11 December
Qmgfvm 2012 at the Hotel Captain Cook. Alaska's exports to China are
Btscutftw Director booming - from $102 million in 2000, to $1.4 billion last
dTme ContmAlada year - and the prospects for expanding these exports are
excellent.

This conference brings together Chinese and U.S. trade officials, Alaskan business people already "on the
ground” in the China market who will share their experiences, China-focused business consultants, and
other experienced "China Hands." For anyone interested in developing contacts and learning more about
commercial opportunities in the Middle Kingdom, this once-a-year event is a 'must do." Visit our website
for registration information.

World Trade Center Alaska is a statewide organization. Our board directors and members hail from all
parts of the state. Many of you are aware, of course, of the major business events we conduct in
Anchorage, but less may know of the events we conduct in other cities and towns across the state. For
example, every January our annual Statewide Economic Forecast Luncheons take place in Fairbanks
and Juneau, in addition to Anchorage. Just recently we conducted an Executive Briefing Series event in
Kodiak that focused on export finance programs available through the Small Business Administration and
the Export-Import Bank of the United States. In 2013, we plan to expand our reach into other communities
around the state.

I encourage you to take part in our programs and keep in touch with our office. These are exciting times
for Alaskans to explore opportunities abroad. So much ofthe world needs what we have to offer. Let's
work together to pursue these opportunities. Membership with WTCAK is your passport to being
Local..and Global!

Best Regards,

(jreg 1V olf
Executive Director
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AWorld of Opportunity:

An Update on Alaska’s International Trade.
Trends and Outlook Moving Forward

Presented bv Greg Wolf, Executive Director, World Trade Center Alaska
12 February 2013

Presented at the Joint Meeting of

- House Special Committee on Economic
Development, Trade & Tourism
- Senate Special Committee on World Trade WORLD TRADE CENTER

ALASKA

vaiduasbara- History of the Trade Center
ALASKA

« Established in 1987 by the University of Alaska

« In 1998, transitioned to private, non-profit corporation

« Governed by 18-member, statewide board of directors

e Since 1998, annual partnership with the State of Alaska

e Since 2008, representing U.S. Department of Commerce
for Trade in Alaska

» Since 2009, annual partnership with the University of
Alaska

» Approximately 100 members statewide



A World of Opportunity:

An Update on Alaska’s International Trade. Trends
and Outlook Moving Forward.

1 The Numbers
Il The Trends
Il The Outlook

IV The Trade Center

International Trade is Big Business
for Alaska

Overseas Exports estimated $4.5 billion in 2012
» This represents nearly 10% of the Alaska’s Gross State Product (GSP)
¢ New Money into Economy
e Thousands of Direct and Indirect Jobs
¢ Results in stronger, more diversified economy
*  How We Rank?
- Alaska ranks 40thamong all states by the value of exports

- As a percent of GSP, Alaska ranks 14th
- On a per capita basis, Alaska ranks 4th

2/11/2013



Why Trade Matters?

Substantial component of Alaska’s economy. Exports typically account
for approximately 10% of the GSP. Export total does not include the
export of services from Alaska —such as construction, engineering and
oil & gas services.

Exports now bring between $4 and $5 billion of new money into our
economy. New money, not recycled money. Also, exports account for
nearly $2 billion in induced and indirect economic benefits, according
to a study by Northern Economics.

Exports allow companies to become larger through expanded markets
and customer base.

For some Alaska companies, their best bet for growth is overseas
markets.

Exports = Jobs

Exports support nearly 15,000 direct and 10,000 indirect
and induced jobs in Alaska

Exportjobs are high payingjobs. Export-related jobs
typically pay 13-16% more than jobs tied solely to domestic
economy

According to the U.S. Department of Commerce, there are
approximately 300 companies that export from locations in
Alaska. 75% are considered SMEs.



Alaska’s Top Export Commodities,
January-September 2012
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Source: U.S. Census Bureau

Alaska’s Total World Exports
January-September 2012 ($3.47 Billion)
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Alaska Worldwide Exports 1994 -2012
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Alaska’s Exports to China
(by Commodity), January-September 2012
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Source: U.S. Census Bureau, SOA, Governor's Office of International Trade

The Trends: The Three “Rights”

e Right Place

Alaska's geographic location on the Pacific Rim. Fast
growing economies and populations.

« Right Time
Economic liberalization and modernization. Migration to
the cities and growth of the middle class.

e Right Commodities

Alaska has world-class reserves of natural resources. The
building blocks of economic development. What people
need versus what they want.

2/11/2013



The Outlook

e Why am | optimistic?
- We have what the world needs

- We have fast-growing economies and
populations in our backyard

- Commercial development of the Arctic
presents significant opportunities for Alaska

The Outlook (continued)

- Many resources remain untapped - for
example, minerals & metals:

- Coal - 17% of the world's coal; 2nd most in the world

- Copper- 6% of the world's copper; 3rd most in the world
- Lead - 2% of the world's lead; 6th most in the world

- Gold - 3% of the world's gold; 7th most in the world

- Zinc- 3% of the world's zinc; 8th most in the world

- Silver- 2% of the world's silver; 8th most in the world

- North Slope natural gas



2013 Trade Forecast

Exports to be $4.5 - 4.7 billion in 2013,
consistent with 2012 level

Primarily commodity price driven (seafood,
minerals, metals)

Watch the dollar - a weaker dollar makes U.S.
exports relatively cheaper

Watch Pacific Rim economies (China, Japan,
Korea) for strength or weakness

A

WORLD TRAD. CENTER At,OUt the 7 2 Center
ALASKA

WTCAK is a private, non-profit membership
organization providing international business
services to members and community partners
across the state

Our mission is to assist Alaskans to successfully
compete for trade and investment in the global
market place

WTCAK is a part of a global network of over 300
WTCs around the world



WRDTRAEGENER AON FUTICtjonS
ALASKA

» Trade Capacity

- Help Alaska Companies to become export ready through information, seminars,
conferences, and other technical assistance.

* Trade Development

- Research foreign markets and identify trade opportunities for Alaska companies.
» Trade Services

-Support Alaska companies with the information and hands-on assistance needed
to make trade happen. Connect Alaska sellers with overseas buyers.

*» Trade Facility

- Make available office and conference room setting to facilitate business meetings
and events.

» Trade Network

- Provide members with access to facilities and support in more than 300 cities
around the world.

“Boots On The Ground” Strategy

During the past 10 years, WTCAK has
led missions to a variety of countries,
including: China, Korea, India, Taiwan,
Singapore, and Canada

2/11/2013



WTCAK Trade Development Programs

Nev Aarftets
3 Nev Castoraers _

Phone: (907) 27-TRADE
web: www.wtcak.org

WORLD TRADE CENTER

ALASKA

Serving Alaska’s Business Community Since 1987

a proud partner of the following organizations:

UAA

UNIVERSITY dALASKA
ANCHORAGE

2/11/2013
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A Special Thanks To
Our Premium
Level Members

Alaska Business Monthly
Alaska Railroad Corporation
BP Exploration Alaska
FedEx Express

Lynden International
Sealaska Corporation
Trident Seafood Corporation
United Parcel Service
Usibelli Coal Mine

Wells Fargo Bank Alaska

How do you become
a WTCAK member?

Contact: info@wtcak.org
Tel: 907-27-TRADE Fax: 907-278-2982
http://www.wtcak.org
431 West 7th Avenue, Suite 108,
Anchorage, Alaska 99501, USA

& N /\i

WORLD TRADE CENTER

K ALASKA |

World Trade Center Alaska is a private, non-profit
membership organization providing international business
services to members and community partners across the
state.

Our mission is to assist Alaskans to successfully compete for
trade and investment in the global market place.

WTCAK is a part of a global network of over 300 World Trade
Centers around the world.
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Growing Alaska’s Economy
Through International Trade

International Trade Means  Alaska’s Top 5 Export Markets:
Big Business for Alaska: 3 China ($1,439 million)

2. Japan ($1,085 million)
In 2011, Alaska's e>.<ports to ove.rs.eas marl.<ets 3 t South Korea ($644 million)
reached a record high of $5.2 billion, placing us 40th
among the states. 4 | * | canada ($584 million)
In 2011, Alaska ranked 4th among the states in the 5. Germany ($261 million)

value of state exports on a per capita basis.

Alaska’s Top 5 Exports

Exports are a significant driver of some of the largest

companies in Alaska. Our exports support nearly 25 1. Seafood ($2.5 billion)
thousand jobs statewide and these are some of the
highest paying jobs in the state. 2. Minerals ($1.8 billion)

75% of the nearly 300 companies that export from 3. Energy ($388 million)

Alaska are considered small and medium sized
business.These smaller firms, however, account for

21% of Alaska's total exports (2009). 5. Wood ($119 million) H
ow We Ran

4. Precious Metals ($266 million)

Overseas CO m pan |eS Have Ranking for Value of US Exports by State, 2011

Annual Export Percent Change in

Made Significant Value(UsD  the Valus of

Rank State Millions)  Exports. 2010-11
Investments in Alaska: 1 Teas 52498600
2 California $159,354.4 10.09%
As of 2007, cumulatlv.e.forelgn dlrec.t |nvestmenF in 39 Delaware $5.508.8 9.87%
Alaskfal reached $34 billion, the 9th highesttotal in 40 Alaska $5.238.3 20.74%
America.
41 Vermont $4,327.8 -1.11%
Foreign companies (majority-owned US affiliates) Ranking for Export Value
operating in Alaska generate 12,800 jobs.This Top US States as a Percentage of GSP, 2011
represents approximately 5.3% of the state's private- by Value of Exports Exportsas a
on a Per Capita Basis, 2011 Percentage
sector workforce (2009). p Rank State ofegp
Exports per 1 Louisiana 22.25%
Rank .Sftate capita 2 Texas 19.10%
1 Louisiana $12,049 3 Washington 18.20%
2 Texas $9,732
Sources: U.S. Census Bureau, 8 Washington 39,463 13 Alabama 10.34%
4 Alaska $7,248 14 Alaska 10.20%
U.S. Department of Commerce
5 Vermont $6,909 15 Idaho 10.18%



WTCAK has five focused
trade development programs..

These programs are designed to give members
and community partners the ideas, information ‘]apan FOCUS

and hands-on assistance to identify and pursue
business opportunities in Alaska’s major markets. Y

KOREA

C onnection

These countries represent the state’s four largest
trading partners.

Another program, Mmmis

focused on new, high potential markets that are
experiencing rapid economic growth.

What our clients say about us...

We encourage businesses with an interest in expanding to international markets to become a member of WTCAK and discover the benefits
of being a part of this dynamic group.
Dennis L. Mitchell - Vice President Oil and Gas, Lynden International

WTCAK has helped us develop long-term relationships with Alaskan businesses that are just entering the global marketplace or expanding
their horizons.
Richard Strutz mRegional President, Wells Fargo Bank Alaska

Through my business career, and several business endeavors, WTCAK has been vital to connecting and selling in markets worldwide.
Gregory Galik - Founder & Chairman, Alaska Brands Group, Anchorage

Over the years. Usibelli Coal Mine and WTCAK have successfully partnered to market Alaska coal to a variety of international customers on
the Pacific Rim.
Bill Brophy - Vice President, Customer Relations, Usibelli Coal Mine, Inc.

They helped us in every corner of the process from linking us with the appropriate contacts abroad to answering my many travel and visa
guestions.
Angelina Skowronskl- Marketing Development, The Auction Block Co.

With WTCAK’s help, and through their excellent South Asian regional network connections, we have developed key relationships that we
are using to create some new and very exciting export items from Alaska to South Asia.
Samuel Pelant mManaging Director, PolyEarth Construction International, LLC

WTCAK staff apply their expertise where it matters, while their professional relationships throughout the world put global commerce at the
fingertips of all Alaskan businesses.
Ryan B. Gilbert - Business Advisor and International Trade Specialist, Alaska Small Business Development Center



Makes Trade Happen for You

Join Today!

Open doors of opportunity for
your business:

Expand your business through access to 320
World Trade Centers located in 95 countries
serving more than 750,000 businesses
worldwide. In addition, our U.S. Commercial
Service partnership offers access to trade
professionals in more than 75 countries.

Receive international business leads and
introductions that will help your business grow.

Get customized professional trade
consultation and access to our meeting facilities.
Benefit from market intelligence and market entry
or expansion research.

Stay up to date on trade events and
opportunities with a subscription to our
announcements and e-newsletters:
TradeLine and our periodic newletter,
The Communique.

WORLD TRADE CENTERS IN ALASKA’S
TOP 5 EXPORT MARKETS:

(B-‘;eEIr? BremeI CHINA

Anchorage, AK ADresden: Frankfurt .Beljlng;' Changzhoy;
* Binzho City; Chongqging;
Macau; Bengbu; Zheji-
ang (Hangzhou); Hong

Kong; Kunming; Qingdao;

Quanzhou; Shanghai;
Shenyang; Shenzhen;
Tianjin; Wuxi; Xi'an;
Yiwu; Zhengzhou; Erdos
(Inner Mongolia);
Xuzhou; Jiaxing; Hefei

CANADA

Edmonton; Atlantic Canada-Halifax;
Montreal; Vancouver;
Winnipeg; Toronto

Take advantage of a world of opportunities

CALL TODAY 907.27.TRADE

Gain valuable new contacts:

Conferences, luncheons and briefings. We host
some of the largest and most anticipated
business events in Alaska.

Worldwide network of our partners. Alaska,
national, and international business-oriented
organizations.

Trade missions. Travel with usto overseas
markets and meet prospective business partners.

Members-only receptions. Our events are
attended by local business and government
leaders, international business partners, visiting
foreign executives, and US and foreign
government officials.

JAPAN
A Okinawa; Tokyo
m K SOUTH We'll help put
KOREA your company
DaeJeon (Seoul);
Suwon; Seoul on the
global map!



WTCAK Fall 2012 - Spring 2013 Upcoming Major Events

8th Annual Alaska-China Business Conference
(December 11, 2012)

Seven years ago we conducted our 1st Alaska-China Business Conference.
BUSINESS CONFERENCE  Since then Alaska's trade with China has more than quadrupled and reached a

record high $1.4 billion in 2011. Each year a group of experienced "China-
Hands" gather in Anchorage to give their presentations at the conference. Among the speakers
are U.S. and Chinese government officials, local businesspeople that share their experiences with
"from the trenches" reports, academic faculty members presenting their research, and many
others. WTCAK's Alaska-China Business Conference is one event that a person interested in
China should not miss. The conference takes place at the Hotel Captain Cook.

2013 Statewide Economic  Statewide Economic Forecast Luncheon

Forecast Luncheon Series January 15th (Fairbanks)

Fairbanks January 16th (Anchorage)

Anchorage January 17th (Juneau)
Juneau

Come find out what's in store in 2013! This is a unique opportunity to gain a statewide
perspective on the prospects in 2013 for Alaska's major industries, state and federal government
spending, and howthis will affect communities and jobs. You will also hear about the
international picture and how it impacts Alaska. The luncheon is conducted in Fairbanks,
Anchorage and Juneau.

A New Look at Alaska-Russian Far East Opportunities
(February 19, 2013)

With this half-day event, we will take a new, fresh look at

potential business opportunities between Alaska and the Russian

Far East region. It will feature six speakers, a mix of both U.S. and
Russian trade specialists. Much has transpired since the 1990's when Alaskans actively explored
commercial opportunities in the RFE. Recent developments include Russia's ascension to the
World Trade Organization (WTQO), in August this year, and the recent launch of direct air
passenger service (seasonal) between Anchorage and Kamchatka (and points beyond in the RFE).
Stay tuned for details.

Arctic Ambitions 11
(February 19-20, 2013)

This annual conference concentrates on the theme of international trade

and business opportunities that flow from commercial development in

the Arctic. Working from a context of who stands to benefit most -
which regions, countries, industries and companies - panel discussions address issues such as
supply chains, innovation, markets, commerce, and transportation. While policy and research
inform the discussion, Arctic Ambitions concentrates on global markets, international trade and
Arctic logistics. The inaugural conference in May 2012 brought together presenters from Canada,
Finland, Korea, Norway, Russia, and Alaska.



The Communique (week of October 15, 2012)

Letter from the Executive Director

Welcome to another edition of The Communique. As the fall season
makes the all too quick transition to winter, the Trade Center is busy
working with members pursuing business opportunities overseas. We
are also in full-swing making preparations for a number of events
occurring this winter and spring. | want to thank all of you that
participated in our 6th Annual Trade is Transportation Conference
last week. The conference featured eighteen presentations covering
many aspects of transportation and logistics statewide. | especially
would like to thank U.S. Senator Mark Begich for making the closing
remarks at the event.

If your company is considering doing business in China, you won't

want to miss our upcoming 8th Annual Alaska-China Business

Conference taking place on Tuesday, 11 December 2012 at the Hotel

Captain Cook. Alaska's exports to China are booming—from $102
Greg Wolf million in 2000, to $1.4 billion last year—and the prospects for

Executive Director expanding these exports are excellent.
World Trade Center Alaska

This conference brings together Chinese and U.S. trade officials, Alaskan business people already "on the ground”
in the China market who will share their experiences, China-focused business consultants, and other experienced
"China Hands." For anyone interested in developing contacts and learning more about commercial opportunities in
the Middle Kingdom, this once-a-year event is a 'must do.' See below for registration information.

World Trade Center Alaska is a statewide organization. Our board directors and members hail from all parts of the
state. Many ofyou are aware, of course, of the major business events we conduct in Anchorage, but less may know
of the events we conduct in other cities and towns across the state. For example, every January our annual Statewide
Economic Forecast Luncheons take place in Fairbanks and Juneau, in addition to Anchorage. Just recently we
conducted an Executive Briefing Series event in Kodiak that focused on export finance programs available through
the Small Business Administration and the Export-Import Bank of the United States. In 2013, we plan to expand our
reach into other communities around the state.

lencourage you to take part in our programs and keep in touch with our office. These are exciting times for
Alaskans to explore opportunities abroad. So much of the world needs what we have to offer. Let's work together
to pursue these opportunities. Membership with WTCAK is your passport to being Local...and Global!

Best Regards,

@reg IVotf

Executive Director



U.S. Senator Mark Begich and WTCAK Executive Director Dale Wade, Vice President ofBusiness Developmentfor
Greg Wolf at the 6th Annual Trade is Transportation the Alaska Railroad Corporation making a presentation at
Conference on 10 October 2012. Senator Begich made the the 6th Annual Trade is Transportation Conference,
closing remarks at the event.

U>StA

Afull room ofconference attendees as Jeanine St. John, Vice President ofLynden Logistics, presents at the 6th Annual
Trade is Transportation Conference. Lynden was one ofthe event sponsors.

WTCAK NEWS
New and Renewing Members:

- Ted Stevens Anchorage International Airport
- Consul of Mexico in Anchorage
- Consular Office of the Republic of Korea
- Consulate General of Canada in Seattle
-UPS



Upcoming Events 2012-2013
8th Annual Alaska-China Business Conference (December 11, 2012):

Seven years ago we conducted our 1st Alaska-China Business Conference. Since then Alaska's trade
with China has more than quadrupled and reached a record high $1.4 billion in 2011. Each year a
group of experienced "China-Hands" gather in Anchorage to give their presentations at the
conference. Among the speakers are U.S. and Chinese government officials, local businesspeople
that share their experiences with "from the trenches" reports, academic faculty members presenting
their research, and many others. WTCAK's Alaska-China Business Conference is one event that a
person interested in China should not miss. The conference takes place at the Hotel Captain Cook.

Please click below to register for the conference: Registration Form
(note: conference registration fee includes keynote lunch)

To become a sponsor of the event, please click here.

Statewide Economic Forecast Luncheon (January 2013)

2013 statewide Econom ic
Forecast Luncheon Series Come find out what's in store in 2013! This is a unique opportunity to gain a statewide
perspective on the prospects in 2013 for Alaska's major industries, state and federal
Fairbanks government spending, and how this will affect communities and jobs. You will also hear
Anchorage about the international picture and how it impacts Alaska. The luncheon is conducted in
Fairbanks, Anchorage and Juneau.
Juneau

A New Look at Alaska-Russian Far East Opportunities (February 19, 2013)

With this half-day event, we will take a new, fresh look at potential business
opportunities between Alaska and the Russian Far East region. It will feature six
speakers, amix of both U.S. and Russian trade specialists. Much has transpired
since the 1990's when Alaskans actively explored commercial opportunities in the
RFE. Recent developments include Russia's ascension to the World Trade
Organization (WTO), in August this year, and the recent launch of direct air
passenger service (seasonal) between Anchorage and Kamchatka (and points
beyond in the RFE). Stayed tuned for details.

Arctic Ambitions Il (February 19-20, 2013)

This annual conference concentrates on the theme of international trade and business
opportunities that flow from development of resources in the Arctic. Working from a
context of who stands to benefit most - which regions, countries, industries and
companies - panel discussions address issues such as supply chains, innovation, markets,
commerce, and transportation. While policy and research inform the discussion, Arctic
Ambitions concentrates on global markets, international trade and Arctic logistics. The
inaugural conference in May 2012 brought together presenters from Canada, Finland,
Korea, Norway, Russia, and Alaska.

"Serving Alaska's Business Community Since 1987"
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SPECIAL SECTION  world Trade

9Starting with the bigpicture, why

« is international trade important
to Alaska and what kind of impact does
it have on the economy?

A *When we talk about international

o trade for Alaska we are almost
always referring to exports. In other
words, Alaska commodities, goods and
services sold to customers in overseas
markets. Alaskas exports now hover
close to $5 billion on an annual basis,
having reached a record high of $5.2 bil-
lion in 2011. Export revenues represent
new money coming into our economy,
creating much needed diversification
and sustaining thousands of jobs. A few
years ago, we commissioned Northern
Economics, a leading Anchorage-based
consulting firm, to measure the impact
that trade has on the Alaska economy.
What they found is impressive: in addi-
tion to the export revenues themselves,
that now are in the $5 billion range,
another $2 billion is generated by these
export activities. At these levels, exports
represent about 10 percent of Alaskas
Gross State Product, a measure used to
gauge the size of a states economy, and
based on exports as a percentage of GSP,
Alaska ranks 14th among all states. If
you consider exports in relation to the
size ofour population, Alaska is fourth in
the country. Relatively speaking, trade is
more important to Alaskans than it is to
people living in other states. Here, there
is avery good chance that your paycheck,
or your neighbors, results from trade.

*You mentioned jobs. How many
Alaska jobs are supported by in-
ternational trade?

A *In the study conducted by North-

« ern Economics, one of the things
they looked at, of course, is the number
of jobs that are created or sustained as a
result of export operations. They deter-
mined that there are about 15,000 jobs,
statewide, that flow directly from export

Greg Wolf

activities. In addition, there are another
10,000 indirect or induced jobs generated
by exports. Taken together, then, trade
accounts for about 25,000 jobs in Alaska.
I think that is significant. It should also
be noted that jobs tied to exports pay
more than jobs connected solely to the
domestic economy. The U.S. Census Bu-
reau did a study about this several years
ago and reported that export-related jobs
typically pay about 15to 17 percent more
versus jobs found elsewhere in the econ-
omy. One doesnt have to look around too
much in Alaska to find ample evidence of
this finding. Indeed, some of the highest
paying jobs in the state are tied to trade.

*Why is the export business im-
« portant to Alaska and Alaskans?

A *Well, we would certainly have a

» much smaller economic base and
fewer high paying jobs. Without ques-
tion, some of the biggest players in our
economy would not be active in Alaska
were it not for the existence of significant
export markets for their production. We
must remember that Alaska itself is a
very small market. With a population
of some 730,000 it could be, literally, a

suburb of many major cities around the
world. In order to attract resource in-
dustries to Alaska, exports markets are
a necessity.

For example, so far the only natural
gas to leave Alaska has been the LNG
exports to Japan. The only coal to leave
the state has been overseas to customers
in markets like Korea and Chile. Almost
all of the minerals and precious metals
are destined for overseas customers and
about 50 percent of Alaska’s annual sea-
food catch is sold to buyers overseas.

Thus, export markets are very important
to Alaska. In many cases, the most viable
and attractive markets for Alaska are over-
seas, primarily in Asia. In a typical year,
around 70 percent of the states exports
are destined for Asian markets. There are
several reasons for this concentration: first,
many nations in the region are resource-"--
poor while Alaska is resource-rich; second!
Alaska is a neighbor in the Pacific Rim and
there are well-established shipping routes
by sea and air; third, and often overlooked,
is the political stability that Alaska offers
as part of the United States. This is im-
portant—indeed, a comfort—to countries
that rely upon imports for such critical re-
sources as energy, minerals and food.

Of course, Canada is long-standing
major customer of Alaska exports and
several European countries, including
Germany, Spain and Switzerland are
also important trading partners. How-
ever, it is the large Asian markets that
dominate the state’s export picture.

* Where is Alaska’ biggest export
* market?

A The headline story for Alaska’s

e international trade economy has
certainly been the dramatic growth of
China as an export market. In what Ive
described as the “Dragon Decade,” during
the past 10 years Alaskas exports to the
Middle Kingdom have soared from $102
million to $1.4 billion. Thats more than
a 10-fold increase in just a decade. Alaska
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has never had a major trade market grow
so significantly and in such a short pe-
riod of time. It% really unprecedented. In
2011, China became Alaska’s largest ex-
port market, a distinction held for many
decades by Japan, and was again in 2012,
Chinabuys avariety of Alaska exports, led
by seafood, but also including minerals,
forest products, precious metals and fish
meal. There are, of course, concerns about
the Chinese economy and its ability to
sustain what has often been double-digit
annual growth during the past several
decades. Frankly, I believe these concerns
are somewhat overblown and, coming
from some critics, may be more wishful
thinking than economic reality. While the
Chinese economic juggernaut may experi-
ence slowdowns or stall from time to time,
itis likely to enjoy high single-digit growth
for decades to come. That’s good news for
Alaska since they need and are active buy-
ers of the natural resources and seafood
Alaska has in abundance.

*Can you give our readers an idea

« of the number and size of busi-
nesses exporting from Alaska to the
-World market?

A *According to the most recent in-

« formation available from the U.S.
Department of Commerce, there are ap-
proximately 300 companies that export
from Alaska and, of these, 75 percent
are considered to be small or medium-
sized businesses. That being said, clear-
ly it is the very large companies, some
of them multinationals, which produce
the lion’ share of exports. These large
firms generate about 80 percent of Alas-
ka’s export volume.

« Do opportunities existfor
« expanded exportsfrom Alaska?

A *Absolutely. While it is sometimes

* easy to be pessimistic about our
prospects in the short-term, | am really
quite optimistic about our long-term fu-
ture. Five billion dollars annually in ex-
ports is significant, but in many ways it
is only scratching the surface of what is
possible, if Alaska is allowed to responsi-
bly develop our vast natural resources. If
we can muster the will and the approvals
to move some of the major projects that
are currently on the drawing boards to
actual construction and, ultimately, to

ADVANTAGE ALASKA: The Alaska International Airport System (AIAS) is comprised of Ted Stevens

Anchorage International Airport (ANC) and Fairbanks international Airport (FAI). Together they offer an

unbeatable combination of location, flexibility, certainty, capacity, throughput, handling and economy.

A A

Ted Stevens
Anchorage

) International Airport
“A World AemNexus™

anchorageairport.com

Fairbanks

N A h fai.alaska.gov
mjjf International Airport

the production phase, we’ll look back at
$5billion as being a small number. When
you consider: we havent even begun to
export any of our North Slope natural
gas, for which there are large and growing
markets overseas; while Alaska possesses
as much as 20 percent of the world’ coal
resources, today we have only one active
mine; our mineral (such as zinc and lead)
and precious metal (like gold and silver)
deposits are among the top 10in the world
and opportunities to develop new mines
and expand existing ones are multifold;
and, we are just learning how much ofthe
so-called rare earth elements, those met-
als critical for modern technologies, that
Alaska may discover under its feet. These
are just several examples of very real op-
portunities that can fuel our economic
growth and provide gainful employment
for current and future generations.

*What does the World Trade Cen-
« ter Alaska do to help Alaska busi-
nesses and promote international trade?

A The Center works directly with

* Alaska companies to identify and
pursue overseas business opportunities.
Mainly, our work is with small and medi-
um-sized companies that often do not have
the experience or manpower to research
the various markets and find customers or
partners to do business with. Thats where
we come in: We become their extended
staff, ifyou will, and do alot ofthe legwork
for them.

Some of these companies are “new to
export,” meaning that they will be selling
to overseas customers for the first time.
Others will have some overseas custom-
ers, say in Japan, but are now looking to
expand their sales to China, for example.
In this case, they fall into the category of
“new to market.” We also, ofcourse, have
members who are not directly involved
with exports but who provide important
services to those companies that are ex-
porting. Examples would include freight
forwarders, customs brokers, law firms,
banks and transportation companies.

We normally work with companies
that are export ready, meaning they
already have a product or service to
export and can adequately respond to
customer orders.

In addition to our one-on-one work
with individual firms, we organize and
conduct trade missions, conferences,
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seminars and other international busi-
ness events that are attended by thou-
sands of Alaskans each year. Through
these efforts we are able to provide Alas-
kans with up-to-date information and
analysis about business opportunities,
and inform potential customers over-
seas about Alaska’s export capabilities.
We are also fortunate to have strong,
long-standing partnerships with the
State of Alaska, the U.S. Department of
Commerce, and the University of Alaska
that enable us to carry out our mission.

*What global trends are working

« in Alaskasfavor? What new mar-
kets should Alaska businesses be paying
attention to?

A *I believe that Alaska has and will

* benefit from three global mega-
trends that | refer to as “The Three
Rights.” Our geographic position on the
Pacific Rim puts us close to the fastest
growing economies in the world. Itis also
home to some of the largest and fastest
growing populations. This proximity to
growth puts Alaska in the “Right Place.”
We are living in a time when people in
these emerging markets are moving up
the economic ladder and, in record num-
bers, are both migrating from the rural
areas to the cities and becoming consum-
ers, really for the first time. This puts us
at the “Right Time” in history to take
advantage of the opportunities flowing
from this rising tide of new wealth. As
an exporter of natural resources, we have
the “Right Commodities” to respond to
the needs of this economic growth and
modernization occurring in Asia and
other parts ofthe world.

We always keep an eye out for new
market opportunities for Alaska. One
part of this approach is to go where the
growth is. We look for markets that
are on a long-term upswing, have im-
port needs that match up with Alaskas
export capabilities, and where Alaska
companies can successfully compete.

We are currently researching the
Southeast Asia region and a couple of
nearby markets that could hold signifi-
cant potential for us, including India.
At present, Alaska does very little trade
with India, but the country, much like
China, is on a rapid growth trajectory.
Like China, India also has more than 1
billion people. Their economy is consis-

tently growing at high single-digit rates,
and the growing middle class has higher
consumer expectations. As they continue
to grow and modernize, this could repre-
sent the next big opportunity for Alaska.

Some of our work to get to know this
market better and for India to know
Alaska better, has been the Alaska-In-
dia Business Conference we conducted
in Anchorage in 2006 and a trade mis-
sion of private and public sector execu-
tives to New Delhi in 2010.

* Whats the bottom line on the export
« business in Alaska?

NUTJJINN

A *I1vebeen inthisbusiness for 25 years
* and this allows me some perspec-
tive. In many ways, there are now more
things working in our favor than not. I'm
not suggesting that progress will be easy
nor without those who oppose any progress'
at alll But, many ofthe stars are aligned for
Allaska to move forward. It will take focus,
determination and alot ofwork. We have so
much ofwhat the world needs. This can be
Alaska’ season in the sun. 0

Greg Wolf is the Executive Director
for World Trade Center Alaska.

Jjij JUII

0 Renote IDnska

Uniquely equipped to support Alaskas growing
natural resource industry, Fairweather, LLC offers
awide range of services to assist remote mining

operations, including:
*Advanced medical support
*Environmental science and research

*Health, safety and environmental (HSE)

support

*Meteorological and oceanographic
forecasting

Aviation and airstrip support
eLogistics and expediting services

A leading provider of remote medical care
in Alaska, Fairweather is fully equipped to

accommodate both multifaceted and limited
project needs. For greater efficiency, Fairweathers
medical professionals are cross-trained to provide
HSE support, weather observation and function as
bear guards. Our goals are to reduce incidence of
injury, decrease recordable incidents and enhance
workforce wellness, safety and productivity.

From specialized medical, meteorological and
logistics support to superior aviation services,
Fairweather iscommitted to meeting the needs of
operations in remote Alaska. To learn more, go to
www.fairweather.com.

Fairweather, LLC

9525 King Street « Anchorage, Alaska 99515
Phone: (907) 346-3247 «Fax: (907) 349-1920
www.fairweather.com
www.facebook.com/fairweatherlic
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SPECIAL SECTION World Trade

AMBASSADOR CIRCLE AWARD
1997 - John McClellan

1998 - Brian Brundin

1999 - Pete Nelson

\/\DRLD -I-RAE CEI\I-I-ER 2000 - Ben Barerra

ALASKA

2006 - Joseph Henri

Dear Alaskan Executive:

I am proud to serve as the chairman of World Trade Center Alaska board of
directors during 2013, the organization’s 26th year. Its an exciting time to be in-
volved with the Center. Alaska’ international trade economy continues to grow
and the state’s exports are hovering in the $5 billion range. These export activi-
ties support thousands of high-paying jobs, generate significant investments in
our natural resource industries, and help to diversify the state’s economic base.

Since it was founded, WTCAK has worked with its members and community
partners to explore and pursue international trade opportunities. On adaily ba-
sis, we are involved with companies from across the state, small and large, that
share an interest in building their businesses by exporting products or services
to customers overseas. In addition, companies that provide services to the ex-
porting community, such as banks, freight forwarders, law firms and customs
brokers, also benefit from Trade Center membership.

Over the years, we have helped introduce Alaskans to new markets, such the
Russian Far East and, more recently, to China—Alaska’ fastest growing, and
now largest, trading partner. With an eye toward the future, the Center has re-
cently made initial forays into high-potential new markets for Alaska, including
India and Singapore, among others.

Rick Pollock

To carry out our mission of assisting Alaskans to succeed in the global
marketplace, WTCAK has fostered a skilled staff and important partnerships. Led by Greg Wolf, our long-time executive
director, the hard-working staff at WTCAK has years of international experience, passion and a strong commitment to serve
our membership at avery high level. We have also forged strategic partnerships with the State of Alaska, the U.S. Department
of Commerce, and the University of Alaska. In a unique and effective way, these relationships bring together the resources of
the private and public sectors to bring focus and coordination to Alaska trade promotion.

We are proud of our past and confident of our future. We look forward to more successes in the years ahead and | encourage
you to join with us as we work to build a strong international trade economy for Alaska.

Sincerely,

-r
Rick Pollock
Chairman, Board of Directors

World Trade Center Alaska

431 West Seventh Avenue, Suite 108, Anchorage, Alaska 99501-3511, USA WCRDTRACE GNTER
Phone 907.278.7233 Fax 907.278.2982
email info@wtcak.org http://www.wtcak.org  tuyetvti-tlezL/S
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SPECIAL SECTION 1 World Trade

ASEAN why now

By A lex Salov

MYANMAR
THAILA
CAMBODIA
SINGAPORE
INDONESIA
S outheast Asian countries are

sometimes more familiar to ad-

venture travelers than to busi-
ness people—but they are filled with
opportunities for Alaskan companies
to do business. Ten of these countries
are members of the Association of
Southeast Asian Nations—a political
and economic union of these nations.
The members of ASEAN are: Brunei,
Cambodia, Indonesia, Laos, Malaysia,

LAOS

V ETNAM

MALAYSIA

Myanmar (Burma), Philippines, Singa-
pore, Thailand and Vietnam.

With a total population of around
600 million and steady GDP growth of
5 percent on average in 2011 (compared
to 3 percent or less average growth of de-
veloped countries worldwide), ASEAN
countries have become one of the most
important growing markets for the Unit-
ed States. U.S. exports to ASEAN reached
$76.24 billion in 2011 and, if considering

PHILIPPINES

BRUNEI DARUSSALAM

ASEAN as a single country, it would be
the fourth largest US. trading partner
after Canada, China and Mexico.

Several ASEAN countries follow an
export-led growth strategy with which
they identify and focus on specific com-
modities for export. To do that, they se-
lect commodities that can be produced
cheaply and with a competitive advan-
tage. For example, Indonesia is a large
exporter of minerals and the worlds
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leading producer and exporter of ther-
mal coal (used for power generation). It
currently supplies half of China’s coal
imports. Thailand is becoming a center
for automobile manufacturing in South-
east Asia and is among the top ten auto-
mobile exporting nations in the world.

Overarching Trends

China is an active player in the ASEAN
region. China and ASEAN established a
free trade agreement in 2010: the ASEAN-
China Free Trade Area—the third largest
free trade bloc in the world after the Euro-
pean Union and NAFTA. In 2012, ASEAN
overtook Japan to become Chinas third
largest trading partner after the EU and
the United States. China-ASEAN trade
increased 24 percent to $362.3 billion in
2011 and is expected to exceed $500 bil-
lion by 2015. According to China Daily,
Chinese officials expect the ASEAN re-
gion to become Chinas top trading part-
ner within the next several years.

Members of ASEAN are very diverse in
their political, economic and cultural as-
pects; however, there are several features
that most of them share: relatively young
populations,  urbanization, growing

The total population of ASEAN countries is about 600 million

people.

Indonesia is the world's fourth most populous nation

(248.5 million people) and the world's third largest democracy.

middle class, rapid industrialization and
strong demand for infrastructure. These
overarching trends make ASEAN mem-
bers attractive export markets for Alaska.

Lets focus on these trends. As men-
tioned above, the total population of
ASEAN countries is about 600 million
people. Indonesia is the worlds fourth
most populous nation (248.5 million
people) and the world’ third largest de-
mocracy. Vietnam has apopulation 0f90
million people of which 25% are 14years
old or younger. This young age group is
representative of most countries in the
region. When paired with available ur-
ban employment opportunities, this age
group will have disposable income and
will attract new consumer goods and
services. Since American products are
typically considered popular in ASEAN
markets, there may be opportunities for
Alaskan companies to meet some ofthis
growing demand.

GDP Growth
GDP per capita in Singapore and Bru-
nei is already on par with the world’
leading nations. Meanwhile, in other
countries of the region the growth of
GDP per capita is significant. In 2010,
the region’s average GDP per capita
was 322 percent higher than in 1998.
This increase is only second to China
(536 percent). By comparison, the
United States 2010 GDP per capita
was 148 percent of the 1998 figures.
It may be unfair to compare the U.S.
growth numbers to these countries
directly because the U.S. economy is
so large. However, in order to attain
the current growth rates, ASEAN na-
tions have been investing heavily in
infrastructure and industry develop-
ment as well as growing their export
capabilities. The result of these efforts
is their growing middle class with
higher disposable income, education

WASHINGTON
E& HOIST

Solutions for Industry

DM

East 76th Avenue, Unit 1202
Anchorage, AK 99518
Office: 907-336-6E
Fax: 907-336-6661
www.washingtoncrane.ee m
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Last year, ASEAN assembled $485 million as part of the ASEAN Infrastructure Fund to help finance
major infrastructure projects. The fund plans to finance $13 billion in infrastructure spending by 2020.

and standard of living. According to
the U.S. Department of Commerce, 60
million Indonesians are projected to
move up into the middle class in the
next 10 years. Another current trend
is that governments in the region are
beginning to drive their economy with
domestic spending rather than relying
solely on exports.

Several ASEAN countries position
themselves in a somewhat similar way
to Anchorage—a transportation cross-
roads of the world. Since ancient times,
the Strait of Malacca, which connects
the shipping lanes of the Indian and
Pacific oceans, has been a vital trans-
Asian trade route. Indonesia, Malaysia,
Singapore and Vietnam, as well as oth-
er countries in the region, are strategi-
cally located between Australia, South
America and Northeast Asia. Singa-
pore, for example, is a world renowned
logistics hub: it is one of the busiest
container ports in the world, the busi-
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est transshipment port of the world,
and one of the major cargo airports in
the world. Approximately 60 percent of
all exports to Singapore are re-exported
to the ASEAN region. Other countries
have ambitious infrastructure projects
being developed both to take advantage
of their locations and to prevent falling
behind the region-wide industrializa-
tion that is taking place.
Consider the following examples:

Vietnam Long Thanh International
Airport is designed to serve 100 mil-
lion passengers annually when con-
struction is finished.

Malaysia-Singapore An agreement is
expected this year on the proposed
Malaysia-Singapore Rapid Transit
System, which would add a link be-
tween the two nations via either an
above ground or undersea tunnel
route across the Johor Strait. The link
is part ofa larger plan to link the two

countries via high-speed rail.

m Indonesia in addition to expanding
the countrys main international
airport in Jakarta (which is han-
dling far more than double its origi-
nal design capacity), Indonesia will
be constructing Karawang Interna-
tional Airport, which is expected to
have the capacity for up to 70 mil-
lion passengers per year. In addition
to Karawang International, there
are about 15 new airports on Indo-
nesias drawing board as part of its
Expansion of Indonesian Economic
Development program. Indonesia is
planning on spending $45 billion in
2012 alone on multiple infrastruc-
ture projects with a combination of
public-private partnerships. These
projects would represent about 4.5%
of Indonesia’s GDP. The government
plan extends to 2025 and could total
up to $450 billion in infrastructure
investment.
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mThe Trans-Asian Railway Network
TARN has been growing in multiple
phases since the 1960s with the long-
term goal of linking together South-
east Asia in a massive rail network.
It is divided into four geographic
sections that will ultimately be con-
nected through Iran and Pakistan to
Turkey. The completed rail network
would connect Northern Europe to
Singapore. Currently the TARN has
more than 65,000 miles of intercon-
nected rail in operation. Twenty-
three nations have signed the United
Nations Intergovernmental Agree-
ment on the Trans-Asian Railway,
which lays out a framework for com-
pletion of the project. According to
the U.N., constructing the remaining
interconnecting links will require an
estimated $25 billion.

Financing Infrastructure
Last year, ASEAN assembled $485 mil-
lion as part ofthe ASEAN Infrastructure
Fund to help finance major infrastruc-
ture projects. The fund plans to finance
$13 billion in infrastructure spending
by 2020. This is a fraction of the money
it conceives of mobilizing in the coming
years. According to the Asian Develop-
ment Bank, which administers the fund,
over the next decade ASEAN nations
will require approximately $60 billion a
year to fully address the region’ infra-
structure needs. With these substantial
sums in the air and the possibilities for
massive global investment in Southeast
Asian infrastructure, Alaska companies
should keep a close eye on the ASEAN
region not only for opportunities in
design and construction, but also sell-
ing goods and services in the growing
economies that will benefit from these
projects.

Currently, Alaska companies do very
little business with ASEAN countries.
The secular trends previously discussed
make ASEAN countries good potential
customers for Alaska businesses. In 2011,
China became Alaska’s largest trading
partner surpassing Japan. The recent
growth of China as a market for Alaska’s
products and services was based on sim-
ilar trends we are seeing in ASEAN now.
As we have seen with China, Alaska can
expect asignificant growth in trade with
ASEAN in the next decade.

Since 2006, World Trade Center Alaska

has pioneered trade development work
to open Southeast Asian opportunities
for Alaska businesses. We conducted a
conference on business opportunities in
India and Singapore in 2006 and the first
Alaska trade mission to Southeast Asia
in 2010. In addition, WTCAK, through
its extensive network within the U.S.
Department of Commerce and World
Trade Center Association, produces
market reports, generates business leads
for our members and Alaska companies
interested in doing business in South-
east Asia. Contact World Trade Center
Alaska | Alaska U.S. Export Assistance

Center if you are interested in further
exploring new opportunities in this rap-
idly developing region. O

Alex Salov is the Business
Operations Manager at World
Trade CenterAlaska and has been
working at the Center since 2004.
He has a master's degree in global
supply chain management from
University of Alaska Anchorage.
Also, since 2005 he works as an
adjunct instructor of Japanese
Language at UAA.
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T rade missions are an important
element of any successful trade
promotion effort. But, what ex-

actly is atrade mission?

Businessdictionary.com
this definition:

“Coordinated overseas visit by a
group of business executives to meet
potential buyers or agents, usually after
market research by a chamber of com-
merce, industry or trade association, or
the visitors’ embassy.”

So, a trade mission is more than just
agroup of people making a trip to a for-
eign country. It is travel with the intent
of promoting trade opportunities or, in
some cases, involves the participating
companies meeting with potential cus-
tomers in the country being visited by
the mission. Their purpose may be to
introduce their company and its prod-
uct or services or, in some cases, it may
be to conduct business with a new or
existing customer.

Trade missions are typically orga-
nized by either a private sector trade
organization, as in the case of World

provides

Trade Center Alaska, or a government
entity, such as state or local govern-
ment. At the state-level, for example,
it may be a mission led by the Gover-
nor or a department commissioner.
At the federal level, the Secretary of
Commerce often leads trade missions
abroad that are industry focused.

Mission participants frequently in-
clude both private sector executives and
public sector officials. Both can play an
important role in the successful con-
duct of a mission. While the business
executives have their own products or
services to sell, the policy makers can
deliver the message about a positive
business environment and highlight
particular opportunities or legislation
that supports trade activities. The pres-
ence of government officials is espe-
cially valuable in certain parts ofworld.
Asia comes to mind, for example, where
governments play a more direct role in
business. Indeed, in some cases, major
companies in those countries may be
wholly or partially owned by the gov-
ernment.

Trade missions can be conducted in
two directions: outbound or inbound.
The first would be, for example, a group
of Alaska companies visiting China on
a trade mission. In other words, out-
bound means from Alaska to a foreign
country. An inbound mission repre-
sents the reverse scenario: a group of
companies or trade officials visiting
Alaska from a foreign country. Some-
times they make the visit at the invita-
tion of an entity in Alaska or they are
making the visit on their own initiative.

Missions can be either vertical or hor-
izontal. Avertical mission is one where
all ofthe participants are involved with
a particular industry. For example, a
mission consisting of just seafood com-
panies. In contrast, a horizontal mis-
sion will include participants from a
variety of industries. In this case, you
may have several mining companies,
a couple of seafood companies, and a
construction firm, and so on.

World Trade Center Alaska has a
long history, and much experience, in
organizing trade missions. In the past
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several years, the Center has led groups
to various parts of the world in pursuit
of trade expansion. These include three
trade missions to China, a mission to
Canada to learn about business oppor-
tunities associated with development of
the oil sands in Alberta, and a mission
to India to introduce Alaska export ca-
pabilities and to learn more about In-
dias import needs. During the past de-
cade, Center-conducted missions have
also promoted Alaska trade opportuni-
ties in Korea, Taiwan, Hong Kong and
Singapore. Amission to Asia is planned
for fall 2013.

There are a number of benefits to be
gained by participating in a trade mis-
sion. While modern telecommunica-
tions enables one to research global
markets via the Internet and commu-
nicate with potential customers via
email, this does not replace the need, or
reduce the importance, of face-to-face
meetings. Nor, does it diminish the ad-
vantage ofhaving first-hand experience
in a market where you hope to do busi-
ness. Experience also informs us that a
preconceived view of a particular econ-
omy or market may not always be what
it is in actuality. This is another reason
that a “boots-on-the ground” strategy
is part of an effective overall trade pro-
motion effort.

Export operations now bring more
than $5 billion into the Alaskan econ-
omy and are a major source of employ-
ment for people across the state. As
trade continues to flourish, we antici-
pate that both inbound and outbound
trade missions will occur in greater fre-
quency. These will serve the very useful
function of introducing what Alaska
has to offer the world in terms of com-
modities, products and services—and,
likewise beneficial, enable Alaskans
to gain a first-hand perspective of op-
portunities around the world and the
one-on-one contacts necessary to make o

Bringing Alaskans Together

trade happen. 0 Jml 8 / flyera.com

Greg Wolfis
the Executive
Director for
World Trade
Center Alaska.
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Trans-Pacific Partnership

Free trade agreementwould dwarf NAFTA

T he Trans-Pacific Partnership is
an Asia-Pacific regional free trade
agreement currently under negoti-

ation between the United States and about

a dozen countries surrounding the Pacific

Ocean. Ifcompleted, this trade bloc would

dwarfNAFTA in value of U.S. internation-

al trade. For Alaskans, this could be an
important development because Alaska
typically does about 70 percent of its an-
nual overseas export business with Asia.
The TPP is designed to liberalize trade
and investment among its partner na-
tions, which currently consist of: Aus-
tralia, Brunei, Canada, Chile, Malaysia,

Mexico, New Zealand, Peru, Singapore,

the U.S. and Vietnam. It is anticipated

that additional Asia-Pacific nations will
join in once the agreement is finalized.

Japan and China

Two principal Asian economies are not
part of TPP negotiations: Japan and China.

Japan is undergoing strong domestic
political debate on whether to join the
TPP. The greatest opposition concerns
protection of its heavily subsidized—
and politically influential—agricultur-
al sector. In the past, this tension has
led Japan to require agricultural excep-
tions in its free trade agreements. For-
mer Prime Minister Yoshihiko Noda
was in favor of joining the TPP and
had hoped to finalize Japan’s negotia-
tions by the end of 2012. Japan was on
track to join TPP negotiations but, in
part because of the economic effects of
the March 2011 earthquake, decided to
delay membership. Japan recently held
elections in which Nodas Democratic
Party of Japan lost power to the Lib-
eral Democratic Party headed by Prime
Minister Shinszo Abe. It remains to be
seen whether Abe will have the domes-
tic political support needed to move
forward with joining the TPP. His sup-
port may rest on whether he can nego-
tiate tariff exceptions to protect Japan’s

By Aaron W eddle

At this point in time, it is unclear how the TPP will ultimately affect

Alaska, but WTCAK will keep Alaskans up to date as negotiations

unfold. Some of Alaska's top trade partners will likely be impacted

by the TPP.

agricultural sector. Japan is also nego-
tiating a trilateral free trade agreement
with China and South Korea; however,
the escalating tensions with China over
disputed Senkaku islands may shift
Japanese political support toward a U.S.
led trade agreement and away from one
involving China.

China has thus far not been included
in TPP negotiations. There are a num-
ber of reasons for China’s exclusion but
several are worth noting here. China is
concerned that some provisions of the
agreement would adversely affect its
state-owned companies, and that the
TPP is part of U.S. efforts to undermine
China’s regional influence. Some Chi-
nese analysts argue that the true U.S.
motives behind promoting the TPP are
to contain China’ growing economic in-
fluence in Asia and to create a U.S. dom-
inated trade bloc that would compete
with the Association of Southeast Asian
Nations. Further complicating the mat-
ter, China has its own free trade agree-
ment with ASEAN called the ASEAN-
China Free Trade Agreement, which is
currently the third largest trade bloc in
the world, behind the EU and NAFTA. A
strong TPP trade agreement could give
member countries, which make similar
products to China, an economic com-
petitive advantage in the region.

Evolved Agreement
The TPP evolved from a series of free
trade agreements among four Asia-Pa-
cific nations—New Zealand, Chile, Sin-
gapore, and Brunei—that entered into
an earlier agreement in 2005 known as

the Trans-Pacific Strategic Economic
Partnership. In 2008, President George
W. Bush announced U.S. intentions to
join TPP negotiations. U.S. participa-
tion was initiated in part due to the col-
lapse of the World Trade Organization
Doha Round that year. In 2009, Presi-
dent Barak Obama affirmed U.S. inten-
tions to continue these negotiations.

According to the President’s Office of
the Trade Representative: “With the ad-
dition of Mexico and Canada, the TPP
countries will be by far the largest export
market for the United States. U.S. goods
exports to the broader Asia-Pacific to-
taled $895 billion in 2011, representing
60 percent of total U.S. goods exports.
U.S. Exports of agricultural products to
the region totaled $98 billion in 2011, 72
percent oftotal U.S. agricultural exports.
U.S. private services exports totaled $205
billion in 2001 (latest data available), 39
percent of total U.S. private services ex-
ports to the world. By comparison, NAF-
TA countries (Canada and Mexico) were
the top two purchasers of U.S. exports in
2010. (Canada $248.2 billion and Mexico
$163.3 billion.)”

From the perspective of US. ex-
ports, the TPP is likely to have more
of a strategic and political importance
rather than producing a dramatic ex-
pansion of trade. The U.S. already has
bilateral free trade agreements between
Australia, Canada, Chile, Mexico and
Singapore. However, U.S. involvement
in the TPP adds significant diplomatic
weight to the success of negotiations
and in influencing its final architecture.
American participation is also a signal
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of the Obama Administration’ efforts
to demonstrate a renewed emphasis on
Asian affairs. In 2009, during a speech
in Tokyo, President Barack Obama
stated that: “The growth of multilateral
organizations can advance the security
and prosperity of this region. | know
that the United States has been disen-
gaged from these organizations in re-
cent years. So let me be clear: those days
have passed. As an Asia-Pacific nation,
the United States expects to be involved
in the discussions that shape the future
ofthis region and to participate fully in
appropriate organizations as they are
established and evolve.”

Easing Political Resitance
The fact that the U.S. already has free
trade agreements with five of the mem-
ber states might ease political resistance
in the U.S. Congress where a majority
support of both houses will be neces-
sary for final passage. Unlike a treaty,
which requires a two-thirds approval of
the U.S. Senate, Congress permits entry
into atrade agreement negotiated by the
president with a simple majority vote of
both the House and Senate. One crucial
element to passage of the TPP is Trade
Promotion Authority, also known as
Fast Track. It allows a trade agreement
to be voted on quickly without amend-
ments that might otherwise slow down
or stall its final passage. In exchange,
Congress is given an expanded role in
the president’ trade negotiations. This
authority expired in 2007 and has not
yet been renewed.

The TPP%s draff language is cur-
rently being negotiated confidentially
by member states, which held the 15th
round of talks in Auckland, New Zea-
land last December. The next round of
negotiations will take place March of
this year in Singapore. From informa-
tion that is publicly available, it appears
that the TPP both dramatically reduces
duties and tariffs, as well as establishes
among its members standards of: rules
of origin, customs procedures, govern-
ment procurement, intellectual proper-
ty, labor and environmental standards,
and investment and financial services.

While the details of these provisions
are in flux, the final product will likely
have a significant impact on the econo-
mies ofsome member states. Much ofthe
controversy over TPP has to do with the

investment and financial services por-
tion of the agreement. For example, the
TPP will create a framework by which a
corporation can seek economic redress
from aforeign government by appealing
to a TPP member tribunal rather than
suing within a national court.

Impact on Alaska

At this point in time, it is unclear how
the TPP will ultimately affect Alaska,
but WTCAK will keep Alaskans up to
date as negotiations unfold. Some of
Alaskas top trade partners will likely
be impacted by the TPP. As Alaska con-
templates liquefied natural gas exports
to Asia, one issue merits attention. Ap-
plications for LNG exports require ap-
proval by the Department of Energy.
Under federal law, licenses for LNG ex-
ports to countries that share a free trade
agreement with the U.S. go through an
expedited process. This could have an
impact on future efforts to export Alas-
ka LNG to Japan and other countries
that become party to the TPP.

Our current focus on emerging mar-
kets in Asia parallels the development
of the TPP. We have been closely watch-
ing Southeast Asian nations such as
Singapore, Malaysia and Vietnam. In
2010, WTCAK organized and conduct-
ed Alaska’s first trade mission to the
region, which included a stop in Sin-
gapore. We will continue our work to
identify opportunities as they emerge
as a result of TPP negotiations. Sev-
eral negotiating nations share common
development trends including rapid
urbanization, substantial infrastruc-
ture expansion and a growing middle
class. We foresee an increased demand
for Alaskan resources and expertise as
these development trends in the region
continue to rise. O

Aaron Weddle
is a Business
Development
Consultant

to World
Trade Center
Alaska. He
has a Master
ofScience in
Global Supply Chain Management
from the University of Alaska
Anchorage.
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Four ways Alaska is primed for export success

A laska is in something of a “sweet
spot” these days as we ben-
efit from what 1 call the “Three

Rights” of export success: We are in the

Right Place, at the Right Time, with the

Right Commodities.

Alaska has always been blessed by its
geographic location. Our strategic location
on the Pacific Rim has placed us along the
“great circle” route for marine shipping
between Asia and North America.

Location has also enabled Anchorage
to become one of the most important
air cargo hubs in the world, poised, as
itis, equidistance between Asia, Europe
and North America. Add to this, we are
neighbors on the Pacific Rim with some
of the worlds fastest growing econo-
mies and most rapidly growing popu-
lations. All of this puts us at the Right
Place on the map.

Political and economic transforma-

By Greg Wolf

tion during the past several decades has
resulted in formerly centrally planned
economies becoming more or less free
market in nature, in some cases, now
allowing private ownership of property,
companies and resources. With this has
come the establishment of commercial
laws and recourse. Some countries are
now permitting, if not encouraging, for-
eign direct investment in their resources
and industries. At the same time, major
Asian countries with huge currency re-
serves are scouring the worlds natural
resource jurisdictions to secure vital sup-
plies and, increasingly, to also invest in
the projects that produce these supplies.

Asian Diaspora
Economic liberalization and moderniza-
tion has led to the hundreds of millions
of people migrating from the rural areas
of their countries to the major cities, at-

tracted by jobs and other opportunities
to raise their standard of living. Consider
China and India, two Asian giants who
are leading the wave of urban expansion:
According to McKinsey and Company, by
2025, China will add 400 million people
to its urban population and India will see
215 million new residents to its cities. This
mass movement of people from the coun-
tryside to the cities is unprecedented.
The same report notes that never before
in history have two of the largest nations
(in terms of population) urbanized at the
same time, and at such a rapid pace.
These developments have lifted many
people out of poverty and, in the pro-
cess, created billions of new consum-
ers. Brookings Institution reports that
between 2005 and 2010, sustained eco-
nomic growth in emerging markets
around the world has enabled nearly half
a billion people to rise from poverty lev-
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els. They note that never before have so
many people been lifted out of poverty in
such a brief period oftime. The simulta-
neous rural to urban migration, coupled
with continuing economic growth and
rising standards of living, is helping to
drive staggering demand for the natu-
ral resources that Alaska sells. This puts
Alaska at the Right Time in history.

Helping Develop
World Economies

Home to world-class reserves of natural
resources, including energy, minerals,
metals, forest products and seafood, Alas-
ka has what so much ofthe world needs to
fuel their economic expansion and to feed
their growing populations. What Alaska
has to offer the world are what | consider
the building blocks of economic develop-
ment: energy to generate power, minerals
and metals for industrial production, for-
est products for construction and manu-
facturing, seafood to provide sustenance
to people. In other words, we are provid-
ing the necessities for modern life, rather
than the latest technological gadget. So,
we are selling the Right Commodities.

These “Three Rights” help to explain
the strength and growth of Alaska’s
exports to overseas markets. In 2011,
Alaska exports reached $5.2 billion, a
new all-time high, coming off the pre-
vious record of $4.2 billion set in 2010.

Unique Position

Looking to the future, geography may
again prove to be ablessing for Alaska. I'm
referring now to the commercial develop-
ment of the Arctic. As America’s Arctic
state, we are uniquely positioned to benefit
from opportunities that will arise from in-
creased shipping along the Northern Sea
Route as well as the development ofroads,
railroads and ports that will enable here-
tofore “stranded” resources to be devel-
oped and transported from source to port
to customer in an efficient manner.

These were some of the ideas pre-
sented and discussed at the first Arctic
Ambitions conference in Anchorage
last May. The event was co-organized
by World Trade Center Alaska and the
Institute ofthe North. Shipping compa-
nies from Norway, Finland and Russia
made presentations having to do with
current and future transportation op-
portunities along the Northern Sea
Route. They talked about significantly

www.akbizmag.com * A laska Business Monthly ¢ February 2013

reduced transit times and improved ac-
cess to otherwise isolated locations.

We also heard commercial perspec-
tives from government officials, includ-
ing representatives from Alaska, Cana-
da and Russia. The conference was well
attended, and there was active dialogue
between speakers and attendees. While
tempered with the understanding that
commercial development of the Arctic
will certainly not occur overnight, there
was clearly a sense of excitement about
the possibilities and the future outlook.

It may turn out then that Alaska
will have not three but four “Rights”

that drive our economic development
and export growth. The ability to ac-
cess our treasure trove of natural re-
sources, and move them from here to
customers around the world, will be
further enhanced by shipping routes,
traffic and infrastructure resulting
from development in the Arctic. So,
we may need to add the fourth Right:
we (and now the world) are heading
North, the Right Direction! 0

Greg Wolf is the Executive Director
for World Trade Center Alaska.
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North America’'senergy bridge to Asia

By Sourabh G uptaand Ashok Roy

The views expressed herein are the authors’own and not those ofSamuel International and/or the University of Alaska.

W hen the first modern shale well
was drilled a couple of miles
north of Fort Worth, Texas in

the late-1990s, few would have believed
what a global energy market game-
changer it would turn out to be barely a
decade removed. At the time it was antici-
pated the United States would be, during
the first half of the 21st century, one of
the largest global importers of liquefied
natural gas (LNG); today the U.S. domes-
tic natural gas market is oversupplied and
prices barely a fraction ofthat which they
fetched just a couple ofyears earlier.

It is now foreseen that increased pro-
duction ofnatural gas (and oil, asthe U.S.
is slated to dethrone Saudi Arabia soon
asthe largest producer ofblack gold) will
make the U.S. energy self-sufficient, on
net, within 25 years. Along the way, it
is expected to provide a foundation for
a domestic manufacturing renaissance,
supply billions of dollars in revenue to
federal and state governments, lessen
the pressures on the current U.S. account
deficit (via reduced oil and gas imports)
and provide upward support to the value
of the dollar. Broader geo-political ben-
efits are also likely to accrue.

Meanwhile, on the global demand side,
as per the International Energy Agency’s
most recent World Energy Outlook 2012,
natural gas is expected to be the only fos-
sil fuel for which global demand is an-
ticipated to persist—in fact, increase—in
any-and-all policy scenarios and contin-
gencies over the next 25 years. Unconven-
tional gas (particularly shale gas) will ful-
fill nearly half ofthis increase in demand,
much of it arising from Asias seemingly
unquenchable thirst for energy to fire its
unstoppable economic engine.

During 2000-2011, more than half
the increase in demand for liquefied
natural gas came from Asia with im-
ports from China and India growing

as much as 30 percent and 52 percent,
respectively, in 2011. Active policy
support and regulatory reforms are
expected to ensure that China’s con-
sumption expands from its current
130 billion cubic meters (bcm) to 545
bcm in 2035. In the interim until 2020
though, Japan is expected to be Asia%
leading importer of LNG, due to its
need to find a quick and dependable
substitute fuel source in the wake of
the Fukushima disaster and the sub-
sequent and continuing nuclear plant
shutdowns.

Furthermore, a key driver of Asia’ de-
mand dynamics arises from its need to
secure diversified fuel choices and sourc-
es. Disproportionate amount of current
Asian energy consumption is concen-
trated in greenhouse gas-intensive coal
and oil-based sources—an environmen-
tally unsustainable proposition in the
long run. Equally, Asia remains overly
dependent on the Middle East for oil
and on regional production (from Aus-
tralia, Indonesia, Malaysia and the Rus-
sian Sakhalin Peninsula) in the case of
LNG. Contracts for LNG further tend to
typically be of along duration and price-
inflexible variant. The appearance across
ofthe horizon ofseemingly inexhaustible
North American shale oil resources thus
embodies the latent potential for Asia to
significantly improve its energy security,
even as it diversifies supply sources, pric-
ing formulas and contractual terms.

Clearly, a demand-supply “match-
made-in-heaven” scenario between
North American production and Asian
consumption beckons on the near ho-
rizon-one that is mutually stable,
remunerative, and in the long run eco-
nomically integrative. For Alaska, these
developments could not have arrived
at a more opportune time. Foremost
among its continental peers, Alaska

stands poised at the forefront to become
North America’s energy bridge to Asia
and reap the profits of this reciprocally
beneficial trans-Pacific relationship.

In 2009, an updated study by the U.S.
Department of Energy (DOE) assessed
the discovered technically recoverable
natural gas resources on Alaska’s North
Slope to be to the tune of approximately
35trillion cubic feet. Geological evidence
suggests that gas fields of sufficient size
are available to support economically
and environmentally viable extraction.
Because a pipeline to carry the gas to
(export) market had hitherto been miss-
ing, in recent weeks, a consortium ofen-
ergy companies including Exxon Mobil
Corp., ConocoPhillips Co. and BP PLC
have signaled their intention to build an
800 mile-long such pipeline from Alas-
kas North Slope to its coast. For good
measure, a gas liquefaction plant is also
envisaged at shore which will enable the
consortium—and Alaska—to profitably
arbitrage the huge price differential that
currently exists between the Asian and
North American gas markets.

If this all sounds too good to be true,
well, that is indeed the case in some
ways. Issues ranging from land access
to marine mammal protection, espe-
cially the bowhead whale which is on
the Endangered Species Act list, to wa-
ter and gravel availability to construct
roads and production facilities, have
the potential to stymie the development
of North Slope oil and gas resources.
While some of these hindrances are
amenable to solutions, including fur-
ther advances in technology, an alto-
gether more troubling stumbling block
is the existence ofan archaic and unnec-
essarily retrograde federal law that has
been on the books since the late-1930s.
However, it is prudent to remember the
somber uncertainties to Alaska’s pros-
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pects of having its LNG in the market
by 2023 also emanate from exogenous
factors, such as: whether Japan restarts
its nuclear plants and relies on LNG for
power; Russia builds new pipelines to
move gas from East Siberia to the Pa-
cific; if efficient LNG tankers costs less
than the cost of building the 800 mile
new pipeline from the North Slope; if
shale gas can be exported as LNG; and
if China expands its LNG imports.

As per the Natural Gas Act of 1938,
all exports of natural gas from the
United States require the Department
of Energy (DOE) to make an affirma-
tive determination that the permit to
export is consistent with the American
“public interest.” As a practical matter,
this “public interest” determination is
limited to those countries with which
the U.S. has not entered into a free trade
agreement (FTA). The U.S. however has
very few such FTAs in force—only 20
totally, many of them with minnows,
and none with a large, dynamic Asian
economy (save South Korea).

Such a discretionary, nonautomatic
licensing authority is not only an invest-
ment-chiller, it might also be noncom-
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pliant with the U.S.” international com-
mitments. International trade lawyers
and U.S. Chamber of Commerce officials
alike have charged that the requirement
to secure government approval to export
LNG amounts to a possible export re-
straint that violates the U.S.” obligations
under the 1994 General Agreement on
Tariffs and Trade (GATT). Although
GATT rules allow limited exceptions
from this general prohibition on export
restraints, such prohibitions or restric-
tions need to be either:

(a) temporary

(b) related to essential products that
are in short supply

(c) applied in conjunction with other
conservationist objectives, or

(d) made with an express national se-
curity objective in mind.

Discretionary nonautomatic export
licensing authority (for LNG) interpret-
ed under the guise ofbeing in the “pub-
lic interest” does not appear to comport
to these above criteria—in turn, calling
into question the U.S.” fidelity to inter-
national trade law and obligation on
this matter.

Regardless of this consistency/incon-
sistency, protectionist voices in Congress
have latched onto this provision to lobby
for denial of LNG exports abroad—both,
to artificially benefit domestic manufac-
turing via the differential in (energy) in-
put prices as well as to crimp the broader
development of the U.S.” onshore and
offshore gas resources in the name of
environmental considerations. How-
ever, fully participating in global energy
markets is the most appropriate way to
reward domestic producers, incentiv-
ize investments in economical domestic
production, and keep costs low for con-
sumers, while simultaneously encour-
age the use of off-the-shelf technologies
that enhance efficiency and conservation
goals. Ultimately, in the absence ofdevel-
opment of the North Slope LNG bounty,
it is in Alaska—and in lost revenues—
where the price will be paid.

Going forward, the offending provi-
sion in the Natural Gas Act needs to be
reinterpreted in such way that LNG ex-
ports are denied to none but the most
egregious few rogue state actors. Allies
such as Japan, which currently have sig-
nificantly reduced their intake of Iranian
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crude in spite ofthe Fukushima disaster,
ought not to be punished by such exclu-
sions, which were written in an altogeth-
er different time and age. In passing, it
bears noting that even at the height ofthe
Cold War the U.S. conducted agricultural
trade with the Soviet Union. Equally, the
discretionary authority embedded in the
Natural Gas Act needs to be stripped so
that predictability and security of tenure
to justify the large, capital-intensive in-
vestment in a pipeline and gas liquefac-
tion facility can be assured. Federal law
ought to embrace such extraction, devel-
opment, transport and export, so long as
it is conducted in a market-friendly and
environmentally responsible fashion.

In early December 2012, an ice-class
LNG tanker chartered by the Russian oil
and gas giant Gazprom traversed the Arc-
tic route to Asia to deliver a cargo of Nor-
wegian gas at the Japanese port of Kita-
kyushu. The number of such crossings
has been on the rise in recent times—the
number ofvessels making the Arctic pas-
sage having risen steadily from four in
2010 to 34 in 2011 to 46 as of December
2012. Russian president Vladimir Putin
has vowed to transform this route into a

future “international transport artery”
in terms of fees, safety and quality. The
seemingly unquenchable thirst for LNG
on the Asian continent will, one way or
the other, be sated. The question is: will
it be US.—and Alaska-based—capital
and producers at the head ofthis queue?
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Or will this opportunity be fumbled by
way of pious pronouncements that ca-
ter—and serve as a cover—to the inter-
est of more protectionist-minded lobbies
in Washington, D.C. The road ahead for
Alaska, in the years to come, has some
numerous detours and riddles. 0]
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SPECIAL SECTION | World Trade

Arctic Ambitions Il Conference

D evelopment of the Arctic is a hot
topic around the world and is
the subject of international con-

ferences—forums that take place each
year. Last May in Anchorage, World
Trade Center Alaska, along with the
Institute of the North, conducted the
inaugural Arctic Ambitions Confer-
ence. The gathering concentrated on
the theme of international trade and
business opportunities that flow from
development of the Arctic.

Working from a context of who stands
to benefit most—which regions, coun-
tries, industries and companies—pre-
senters addressed issues such as interna-
tional supply chains, markets, commerce,
marine transport and other subjects asso-
ciated with Arctic development.

While policy and research informed
the discussion, the conference concen-
trated on global markets, international
trade and decision-making. Discussion
was framed by several key Arctic indus-
tries. It addressed the two-way nature
of exports and imports in the Arctic.

Its not just a question of what Arctic
nations can develop and export—equal-
ly important is who has a market for
those resources. Government officials
and business executives from Canada,
Finland, Japan, Korea, Norway, Russia
and the United States participated in the
conference and discussed their roles as
development unfolds in the region.

With the accelerating rate of polar-
ice melt, massive natural resources are
becoming accessible in the Arctic. Ac-
cording to the U.S. Geological Survey,
one-quarter of the worlds undiscov-
ered, technically recoverable oil and gas
resources may be in the Arctic: oil (90
billion barrels); natural gas (L7 trillion
cubic feet); and natural gas liquids (44
billion barrels). Resource exploration in
the Arctic requires significant technical
assistance. For example, Arctia Ship-
ping, a Finnish operator of an Rebreak-
ing fleet, provides service and support
of offshore oil and gas exploration. The
company’ icebreakers are capable of
supporting offshore drilling rigs in Alas-
ka and elsewhere in the Arctic. The pres-
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ident of Arctia Shipping was one of the
featured speakers at the inaugural Arctic
Ambitions Conference in May last year.

At the same time, there was a sig-
nificant increase in maritime cargo
movements through the Arctic ship-
ping routes. The summer season of 2011
showed a rise of commercial transit
via the Northern Sea Route—34 ships
carried 820,000 tons of cargo. By com-
parison, in 2010, only 4 ships transited
through the NSR and carried 111,000
tons. All but one ofthese vessels required
an icebreaker escort. Rosatomflot, a Rus-
sian company operating a fleet of nucle-
ar-powered icebreakers in the Arctic,
provided these escorts. Rosatomflot also
participated in Arctic Ambitions.

With the growth of Arctic maritime
infrastructure, there exists a potential
for usage of Alaska ports. Ships pass-
ing through the Bering Strait could be
served by ports such as Adak and Un-
alaska. These ports could become trans-
shipping hubs for cargo as it passes
from new Arctic shipping lanes to exist-
ing commercial routes. Currently, the
Norwegian port of Kirkenes serves this
function on the European side of the
Northern Sea Route. One of the opera-
tors of this transshipping hub, Tschudi
Shipping Co., came to Anchorage to
present at Arctic Ambitions last year.

This year’s Arctic Ambitions Il Confer-
ence will provide an important update on
commercial activities in the Arctic and a
venue for Alaska companies to hear the
latest news directly from government
and business leaders in the region. The
conference will take place at the Hotel
Captain Cook in Anchorage on Feb. 19-
20: for registration information visit wt-
cak.org or call (907) 27-TRADE. 0
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Promoting business with Alaska companies

By Alex Salov and Aaron W eddle

W ith the events surrounding the
fall ofthe Berlin Wall in 1989,
Alaska and Russia began ex-
ploring economic and cultural relations.
Businesspeople, students and cultural
exchange groups visited their counter-
parts and several organizations were es-
tablished to promote bilateral relations.
Sister-city relations were established be-
tween Alaskan and Russian cities, such
as Magadan, Vladivostok, Yakutsk, Pet-
ropavlovsk-Kamchatsky and others.

The excitement grew with the an-
nouncement of several Sakhalin oil
and gas development projects in the
1990s. Since the Russian Far East is a
resource-rich region, Alaska has not
been a large exporter of commodities
to the region. Rather, Alaska compa-
nies have been exporting technical and
professional expertise and services.
Several firms have garnered contracts
in transportation, construction and
other fields. Some participated in joint
development projects in Sakhalin and
continue their operations in the re-
gion to this day. For example, Lynden
Inc. is a provider of transportation
and logistics services in Sakhalin, and
Alaska Interstate Construction LLC is
involved in road construction, oil well
pad installation, and other oilfield in-
frastructure development projects.

In the same period, the University
of Alaska established close ties with
its counterparts in the Russian Far
East. Many students from Magadan,
Khabarovsk, Vladivostok, as well as
other cities in the region, enjoy resi-
dent tuition at the University of Alaska.
At one point in time, the University
of Alaska had more Russian students
than any other university in the Unit-
ed States. Also, the American-Russian
Center at the University of Alaska An-
chorage was one of the principal tech-
nical assistance organizations between
the US. and the Russian Far East. It
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had branch offices in eight Russian cit-
ies and several thousand Russians par-
ticipated in its courses and educational
exchange programs.

Both Aeroflot and Alaska Airlines
started direct service between Alaska
and the Russian Far East in 1991. By the
early 2000s direct flights stopped. Since
then there have been a few unsuccessful
attempts on both the U.S. and Russian
sides to resume regular service. Last
summer regional Russian air carrier
Yakutia Air started seasonal service
from Petropavlovsk-Kamchatsky to
Anchorage and conducted 10 roundtrip
flights. In 2013, Yakutia Air will expand
service to 14 roundtrips and provide a
direct connection from Petropavlovsk
to Khabarovsk, which is served by sev-
eral airlines connecting with other Rus-
sian and Asian destinations. Successful
operations could lead to a decision by
the carrier to expand from seasonal to
year-round service in the future.

In 2012, Russia acceded to the World
Trade Organization. As a result of this
accession, Russias average tariff rate
will decline and conditions for foreign
trade and investments will be liberal-
ized. U.S. manufacturers and exporters
will now have more favorable market
access than in previous years. In addi-
tion, WTO accession includes stronger
intellectual property rights enforce-

ment and more transparency in trade-
related legislation.

In September 2012 another develop-
ment saw the entering into force of an
historic visa agreement between the
U.S. and Russia. Thanks to this agree-
ment, three-year, multiple-entry visas
will become the standard terms for U.S.
citizens visiting Russia and Russian
citizens visiting the United States. The
agreement also eliminated official let-
ters of invitation and standardized visa
processing time to 15 days. In previous
decades, visa issuance and terms were
inevitable obstacles for U.S.-Russia
business travel and tourism.

On Feb. 19, World Trade Center
Alaska will conduct the half-day con-
ference entitled “A New Look at Alaska-
Russian Far East Opportunities.” With
this half-day event, the Trade Center
will take a new, fresh look at potential
business opportunities between Alaska
and the Russian Far East region. It will
feature, six speakers, a mix of both U.S.
and Russian trade specialists. Much
has transpired since the 1990% when
Alaskans actively explored commer-
cial opportunities in the Russian Far
East. Considering the history of Alaska-
Russian Far East relations and the new
developments listed above, new market
opportunities for Alaska companies
may emerge in the near future. 0
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