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House Special Committee on
Economic Development, Trade and Tourism

To: House Economic Development, Trade and Tourism Committee Members
From: Representative Shelley Hughes, Chair
Date: January 24, 2013

Re: Committee Schedule for the Week Beginning January 28, 2013

The House Special Committee on Economic Development, Trade and Tourism (EDT) meets in
the Barnes Room 124, on Tuesdays and Thursdays from 11:15am to 12:45pm. Please note that
this is a time change from the original planned meeting time.

Tuesday, January 29, 2013 11:15am in Room 124
* + HCR 1 State Food Resource Development Group
+ Presentation by Alaska Seafood Marketing Institute:
ASMI Overview and Seafood Marketing Efforts; Tyson Fick

Thursday, January 31, 2013 11:15am in Room 124
+ Department of Commerce, Community and Economic Development, Division of
Economic Development; Assistant Commissioner Graham, Cathy Jeans and Glenn Haight
¢ Finance Program Overview
« Overview on Timber, Minerals, Fisheries Development and Made-in-Alaska/Buy
Alaska programs
=+ Bills Previously Heard/Scheduled

Please feel free to contact the EDT committee aide, Ginger Blaisdell at 465-5265 with questions.

* First Hearing in First Committee of Referral
+ Teleconferenced
= Bill was Previously Heard/Scheduled

Representative.Shelley.Hughes@akleg.gov
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Ginger Blaisdell

A om:

Sent:
To:

Cc:
Subject:

Importance:

Ginger Blaisdell

Tuesday, January 29, 2013 10:21 AM

Clifton Coghill; Deborah Tillinghast; Dirk Craft; Doanh Tran; Erick Cordero-Giorgana; Erin
Shine; Ginger Blaisdell; Jessie Knudsen; Konrad Jackson; Kristin Kranendonk; Linda
Sylvester; Monica Southworth; Rep. Bob Herron; Rep. Craig Johnson; Rep. Geran Tarr;
Rep. Harriet Drummond; Rep. Kurt Olson; Rep. Lance Pruitt; Rep. Lynn Gattis; Rep. Pete
Higgins; Rep. Shelley Hughes; Rob Earl

LIO Kodiak; LIO Mat-Su; LIO Juneau Group

today's meeting change

High

Because some members are coming from other committees, we will switch the order of the meeting so that the ASMI
overview will be heard first and HCR1 will be heard second. We want to insure a quorum and give all members the
opportunity to hear legislation before the committee.

Thanks for your understanding,

Ginger
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OFFICE OF COMMISSIONER SUSAN K. BELL

550 West Seventh Avenue, Suite 1535
Anchorage, Alaska 99501

Main: 907,269.8100

Programs fax: 907.269.8125

FOR IMMEDIATE RELEASE
January 31, 2013

Media Contacts:

Jennifer Thompson
Thompson & Co.
907-561-4499
Jennifer@thompsonpr.com

Bravo Media's “Top Chef’ Films Two Episodes in Alaska

January 31, 2013, Anchorage, Alaska - Alaska fans of Bravo Media's "Top Chef” might recognize
many of the Alaska locations featured in two episodes airing February 6 and February 13. Filmed in
Juneau in August, "Top Chef’will feature four locations in the capital city, including the Governor’s
House with Governor Sean Parnell and First Lady Sandy Parnell for the final dinner.

Bravo Media's "Top Chef" consists of 21 chefs from across the nation competing for the title of "Top
Chef," a $125,000 prize, a feature in a gourmet food magazine, and a showcase at a food and wine
event in Aspen, Colo. Each week, the participants attempt to top the competition with various
dishes that highlight their culinary specialty and craft.

The Department of Commerce, Community, and Economic Development (DCCED) successfully
attracted the 10th season ofthe James Beard Award and Emmy-winning series to Alaska.

"Alaska’s tourism and seafood marketing programs work closely with local businesses to
coordinate national media events like this,” said Susan Bell, DCCED Commissioner. "Alaska has long
been successful in attracting this kind of national attention for Alaska, ranging from 'Good Morning
America’and Martha Stewart, to the recent live broadcasts of AL Roker’s series for the ‘Today’show
and the “‘The Early Show' on CBS."

Bell added the "Top Chef" episodes were filmed in the state’s capital at Tracy’s Crab Shack, Gold
Creek Salmon Bake, Mendenhall Glacier, Jorgenson House, and the Governor's House.
"Cheftestants" also used the commercial kitchens at Thunder Mountain High School, as well as
many Alaskan agricultural and seafood products. The production also worked with the Juneau
Convention & Visitors Bureau, the Office of the Governor, and many local businesses, including.
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Alaska Airlines, AVIS Alaska, Westmark Baranof Hotel, Prospector Hotel, Aspen Suites Hotel Juneau,

Temsco Helicopters, Era Alaska, Taku Smokeries, Juneau CARRS Safeway, and Alaska Glacier
Seafoods.

The final Elimination Challenge of the season took place at the Governor’s House as celebrity chef
judges Tom Colicchio, Hugh Acheson, Wolfgang Puck, Gail Simmons, Emeril Lagasse and host
Padma Lakshmi inched closer to the decision ofwho would become "Top Chef."

The first Alaska episode airs Feb. 6 on Bravo, with the next episode airing on Feb. 13. For air times,
check your local listings.

For more information on "Top Chef," visit www.BravoTV.com.

HiH
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YOU'RE INVITED TO AVIEWING
PARTY FEATURING TOP CHEF: SEATTLE'S
ALASKA EPISODE!

Wednesday, Feb. 6 at 8:30 p.m.
Episode airs at 9:00 p.m.
T.fC Maguire’s [The Prospector Hotel!
375 Whittier St., Juneau, AK 99801

The hit television show brought chefs and judges to Alaska in August to produce two episodes
celebrating Alaska's seafood, splendor and travel opportunities

This opportunity was created through the work of the Department of Commerce, Community,
and Economic Development’s seafood and tourism marketing programs

Please RSVP by Feb. 4 to Sri Gordon with Thompson 8. Company at bri@thompsonpr.com or
907 581-4438

ALASKA
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Alaska State Legislature

Representative Shelley Hughes, Chair Representative Lynn Gattis
Representative Bob Herron

session Address: Representative Pete Higgins

Alaska State Capitol, Room 409 Representative Craig Johnson

Juneau, Alaska 99801-1182 Representative Kurt Olson

Phone: (907) 465-3743 Representative Lance Pruitt

Fax: (907) 465-2381 Representative Harriet Drummond

House District 8 Representative Geran Tarr

House Special Committee on
Economic Development, Trade and Tourism

AGENDA
January 29,2013
1. Call to Order

-Gavel- Economic Development, Trade and Tourism Committee is called to order. The
time is . Welcome, everyone.

Roll Call and Agenda
For the record, in attendance are: (representative xx, representative xx,... and
O representative xx).

0 Several members will be arriving late due to other committee meetings still
underway.

0 For this reason, we’ll be flipping the agenda as we need a quorum - in this
committee’s case, 5- in order to hear legislation

Today’s agenda includes two items.

0 Today will also have the good pleasure of hearing from the Alaska Seafood
Marketing Institute (ASM ). Tyson Fick, Communication Director, will
present an overview,

0 Then we will hear House Concurrent Resolution 1lpresented by
Representative Stoltze and staff, Darrell Breese followed by public
testimony.

0 BTW, it will be the general rule ofthe committee to hear a bill at one
meeting and hold it so that members have time to digest the information
before moving it out.

Alaska Seafood Marketing Institute - ASMI
Welcome Tyson Fick, Communications Director for ASMI. Please introduce
yourself for the record and begin your presentation when you are ready.

I invite members to ask questions during the presentation.
HCR1

Representative.Shelley.Hughes@akleg.gov
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We are now ready for consideration of House Concurrent Resolution 1. Member
can we have the motion? (not necessary

0 HCR1 is the first item before us. To present the resolution is Rep Stoltze
and staff Darrell Breese

Representative Stoltze and Darrell Breese state your name and district
representation for the record and introduce the bill.

Any questions from the committee?

We will now begin public testimony. -Gavel-

0 Due to the time constraints and our agenda, public testimony will be
limited to 3 minutes each. You will hear a chime when your 3 minutes are
up and we will move on to the next testifier.

Public testimony for HCR1 is now closed. -Gavel-

Any further discussion by the committee?

Possible offer of amendment by another member, conceptual amendment number
1, to add on page 5, line 9 following the words ‘Alaska Native regional’; insert
“and village” ... ‘corporations to preserve,’...

| object for purposes of discussion

Rep. Herron, will you explain the amendment?

I remove my objection. Are there further objections?

The committee adopts the conceptual amendment.

If I do not hear objection for moving the bill to its next committee of referral, I
will bring it up under “bills previously heard” on Thursday Jan 31 to ask the will
of the committee.

Calendar Review

I hope that this time slot works for everyone. We tried to allow an overlapping
time slot that would allow some members to attend other committee obligations
but still have time to participate in EDTT.

The next meeting of EDTT is Thursday, January 31 at 11:15am in this room
We will be hearing from the Department of Commerce, Community and
Economic Development. They’ll provide overviews for their finance, timber,
fisheries and Made-in-Alaska programs.

Do members have any closing comments?

Thank you for wanting to be part of making Alaska one ofthe best economic
environments in the nation. We are ADJOURNED.” -gavel-

Representative.Shelley.Hughes@akleg.gov
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Alaska Seafood Marketing Institute

With two offices and 19 staff members, here is

ASMI'S WEEK AT A GLANCE... january 21 - 27, 2013

International

France. Pacific Cod Promotion with Casino
Supermarkets

France. Sirha Trade Show, Lyon

Spain. Madrid Fusion

China, promotion with BLT Supermarket,
Guangdong

China, promotion with Yoo Hoo Hypermarket,
Shenyang

China, promotion with BHG Supermarket, Nanjing,
China

Brazil, promotion with Circulo Militar Club
Seafood Technical. Europe tour

Staff, federal funding grant application

Domestic

Foodservice. Foodservice Economic Summit in Sun
Valley, Idaho

Foodservice. Worlds of Healthy Flavors conference
Foodservice & Retail. Food Network video shoot
Communications. Alaska State Senate and House
of Representative Meetings

Communications, marketing class with Oklahoma
University

Communications. Alaska Seafood Photo Contest
Communications. 2013 Annual Report
Communications, press interviews

Support staff, upcoming project preparation

1/28/2013
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ma partnership of public and private sectors to foster economic
development

mguided by Governor-appointed Board of Directors: five
processors, two commercial harvesters

mAlaska's official seafood promotion arm

The Alaska Seafood Marketing Institute is a marketing organization with the
mission of increasing the economic value of the Alaska seafood resource through:

mincreasing positive awareness of the Alaska Seafood brand,

'Collaborative marketing programs that align ASMi and the industry marketing effortsfor
maximum impact within thefood industry,

'Long-term proactive marketing planning,

'Quality assurance, technical industry analysis, education, advocacy and research,

'Prudent, efficientfiscal management.

m  ASMI promotes all species of Alaska seafood, under
the "Alaska" brand.

m  AS16.51.110 prohibits ASMI promoting seafood by
geographic origin other than from the state generally,
geographic region of the state, or specified brand
name.

m  Alaska Constitution -Article 8, Section 4

"Sustained Yield - Fish, forests, wildlife, grasslands,
and all other replenishable resources belonging
to the State shall be utilized, developed, and
maintained on the sustained yield principle,
subject to preferences among beneficial uses."

Wild. Natural &Svstaimbie"



.05% voluntary tax paid by processors

General Funds

Federal Funds (MAP)

Industry Funds and Carry Forward
Total Funding

Total Spend Plan

1/28/2013

$7,772.2
$4,500.0

$17,762.6

$29,534.8
$22,500.0

LEAD B> INDUSTRY

7 members (5 processors, 2 harvesters)
- Joe Bundrant, Chair, Trident Seafoods Corp.
- Kevin Adams, Vice Chair, commercial harvester
- Mark Palmer, Ocean Beauty Seafoods
- Bruce Wallace, commercial harvester
- Barry Collier, Peter Pan Seafoods, Inc.
- Dennis Guhlke, Icicle Seafoods, Inc.
- Jack Schultheis, Kwik'Pak Fisheries »5t,

MtttNatural S SustataaMr*



Species Committees

* Salmon

m Halibut-Sablefish
m Shellfish

m Whitefish

Operational Committees

International Marketing
Seafood Technical
Foodservice Marketing

Retail Marketing

1/28/2013



Alas>\za MflrfeetLkLO c oordination

e Alaska Tourism Marketing
« Alaska Grown

« Alaska Film Office

* Alaska Businesses

Wild. S"at’jrs) &SusraiuAfe*

ASM ICOMM KM ICATIOMS

Alas>\za seafood liA.du.stry

was worth $4.6 billion in first wholesale value
in 2011

accounted for 52 % of the total US harvest in
2011

employs over 50,000 commercial fishermen
and seafood processing workers each year

brings in more than $100 million in tax
revenue for local and state governments

McDowell Group

Wild.Natural6 SustaktabW

1/28/2013
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Seafood Industry is a central piece of rural
economies, providing:

e Cash infusion to subsistence economies

 Economies of scale that often
dramatically reduce the cost of :

mUtilities
mShipping
mGoods & Services

« Infrastructure essential to non-road
communities

HiftaLNatural S Sustainable’

Alaska Seafood: Composition by Volume
Total 2011 Harvest: 5.5 Billion Ibs.

Halibut &
Shellfish Sablefish

Herring
2%

Source: NMFS, ADFG
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Alaska Seafood: Composition by Ex-Vessel Value
Total 2011 Ex-Vessel Value: $2.1 Billion
Total 2011 First Wholesale Value: $4.5 Billion

Alaska Pollock
23%

Halibut &

Sablefish

17%

Salmon
Pacific Cod
9%
Shellfish

0,

14% Herring

Source: NMFS,ADFG, and ASMI Estimates.

EXPORTED VALUE OF ALASKA SEAFOOD

E ARROWS=VALUE OF SEAFOOD EXP! N = ESTIMATED RE-EXPORTS TO MAJOR RE-PROCESSORS

ALASKA EXPORTERS
SEAFOOD SW ORLD
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Rising Value for Wild Alaska Salmon Despite Increased Supply

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

| Global Salmon Supply ememeAverage Ex-Vessel Price Farmed Salmon Wholesale Price

Source: ADFG, FAO, Groundfish Forum, Salmon of the Americas, and Russian Federal Fisheries Agency.

1/28/2013



Higher Prices Rebuild Fishing Assets

Total Value of Commercial Salmon Fishing Permits

Alaska Salmon permits have more than tripled in
value since 2002, and increased by $177M from
2010 to 2012.

o0

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Source: CFEC. compiled by McDowell Group.

re c e n

t

M

a

rk et challenges

eEconomic Unrest

«|UU Fishing

Whitefish Supply - Barents Sea Cod
eFarmed Salmon Supply-

Chile, Norway, GMO

«Competing Proteins - Imported
Seafood, Norwegian Cod Promotions
Domestic Seafood Consumption
Down

<Proliferation of Eco-lables
«Salmon withdrawl from Marine
Stewardship Council

1/28/2013
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h ij w ith draw ? C oncerns over.

- Maintaining market access
- Potential NGO control of the fishery

management process

- Long-term devaluation of the Alaska Seafood

brand

- Ongoing and increasing costs of the MSC

certification and pay-to-play eco-labeling

<sc (insertion tdi Fisheries M flyiagentedit

e At the 2005 recertification MSC sought to

divide the Alaska salmon into 64 units for
certification- going river by river in Alaska

e Language on packaging in the UK claims

management

e Alaska hatcheries under attack

1/28/2013

10



W hatshould he the role o fthe Nrjo ?

Processor

Fisherman
Fishery - Seafood
Governance Fishery - Product

Legal mandates (e.g. Magnuson Stevens, Alaska
constitution, Australian National Legislation)

FAO Guidance

Competent Authority

Market

Stakeholders; Fishermen, Processors, Coastal Communities

NGOs

ixsappeftKkmg "Alaska" braird

We began to see "MSC" replace "Alaska."

We are lumped in with competitors, some of whom
are only "making progress" toward sustainability.

Fischgenuss mit gutem Gewissen.
Rsch-WoclKT bei EDEKA

»<Ilp ..la

SAUMON [Q |

nmmw

aih--

1/28/2013
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Thii/lugs C\tt ugly
Wd, Natural & Sustainable’

"Alaskans are going to regret the
path they are trying to go down"

"l think we're in a transition period
where we are going to see the
demise of hatcheries..."

"...we wrote into that statute that
anyfishery that wants to bear a
California sustainable seafood label
has to get certified by the MSC
first."

Mike Sutton

Monterey Bay Aquarium
MSC Founder

As quoted in Intrafish

A jrIMDb

Wild, Natural & Sustainable’

Current <sltuatLoiA,

- Press statements from retailers (some leaked without consent)
about only accepting MSC certified salmon

e Letters given to European buyers to send to Alaskan

suppliers, threatening to drop them if they cannot supply MSC
certified product

< Some retailers are hesitant to evolve marketing strategies
beyond MSC promotions after heavily investing in explaining
what the MSC is to consumers and placing the logo on packaging

« Retailers accepting of FAO-Based Responsible Fisheries
Management Certification



THB A VAS>KA B>RANT

Alaska Seafood remains the second
most commonly specified brand on
U.S. Menus!

1/28/2013

Source: Datassential2012 - largestmenu databasein the U.S.

N6VV RAN K

1. Angus Beef

2. ALASKA SEAFOOD
3. Oreo

4. Tillamook

5. Reese's

6. Garden Burger
7. Snicker

8. Grand Marnier

Wld, Natural & Sustainable’

ASM! TECHNICAL PROGRAM

ASMI Program established in statute

Staff of 1 works with 14 member advisory
committee (industry, academia, regulatory)
Utilizes consulting professionals on a
project-by-project basis

PnMupai Artois, of

A ctivities

Seafood Quality

Food Safety
Labeling/Regulatory Issues
Purity/Contaminant Issues
Ecological

Issues/Sustainability/Fisheries
Management

Marketing Programs Support
Nutrition

INGS!
9. Haagen Dazs

10. Boursin

11. Amaretto
12. Jack Daniel's
13. Boars Head
14. Kraft

15. Kahlua

13
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The resource for
sourcing, handling, training, menuing and
promoting wild Alaska seafood.
Here's how:
« Identify opportunities for seafood on today's
menus, year-round.
« consumer and seafood menu trend data.
* Help to successfully menu seafood and build
business - customized approach.
« Assist with technical issues such as
sustainability, health and quality issues.

CELEBRATE
ALASKA
SEAFOOD

MARKETPLACE &
SEVEN ON STATE

1/28/2013

ClJ

WILD ALASKA SALMON

LITE SUGAR-SPICE B6Q SALMON
WITH FRUIT SALSA

7.95 EACH

512

14
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EXAMPLE OF RECENT US PARTNERSHIPS
Quick Service and Casual Restaurant Chains

Casual restaurant chain:
«  Typical ASMI funding: $5,000-$15,000

-....aacpc
+« Promotion materials: called out on the menu as Alaska;
Alaska Seafood logo included on the menu, menu inserts.
NEW « Most casual restaurant marketing has shifted to online
vehicles, i.e. website and frequent eater
F I S H FI LET clubs, Facebook, Twitter; some wait-staff/incentive
SANDW|CH COMBO programs (win atrip to Alaska).

Fish sandwich promotion has led to a product
improvement and change. JIB moved to a one piece
battered Alaska Pollock with a slightly different build
(lettuce and tomato addition) and improved bun.
Promotion of the Fish Sandwich during Lent continues to
increase in the mix: 1.2%during the promotion period.
Increased sales do not cannibalize sales of other

beef, chicken sandwiches.

Number of franchisees and franchisees with larger number
of units requesting marketing support.

LAASMI FOODSERVICE .MARKETIN'",

» Alaskais huge! It has 3 mill
lakes, 29 volcanoes and
miles of coastline. Pusit is|
largest state in the country-
it's twice the size of Texas, s|
the state of Rhode Island o<
fitinto Alaska 425 times!

» Nature and the great ouc
are abig partof Alaska-the®
1bearfor every 21 people
the state There are way moj
fish than people in Alaska.

s>o0dtKo te-12 Pilot Project

15
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Longest
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Merchandising Materials

Alaska,
Naturally.

ASM! FOODSERVICE M ARKETINO

M enulng ideas

17
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Smart, Sustainable, Simple
summer meal solutions

Fmecui

1/28/2013

CDV\A,fum ,tr Research

NZ

ASM! R5TAIL MARMSTIM S,

Our goal is to increase direct retail & consumer
awareness of Alaska Seafood by utilizing a three-tiered
messaging platform:

1. Differentiate wild Alaska Seafood from
other/farmed fisheries.
Increase consumer preference for Wild Alaska
Seafood.
Increase retail merchandising and
understanding of the importance of Alaska
Seafood through training and communication
targeted directly to retailers.

18
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EXAMPLE OF RECENT US PARTNERSHIPS
Hy-Vee Alaska King & Snow Crab Promotion

Holiday December 2012 « Hy-Vee Supermarkets 318 stores HQ in lowa ¢
Featured in 200 stores with full service seafood counters ¢ Major markets:
lowa, Nebraska & Kansas ¢ Decision was made as part of its commitment
to Sustainable Fisheries, combined with U.S. Jobs
Told the Alaska story:

Quality

Flavor

Conservation 8cSound Fisheries Management
Featured on TV, Radio, Seasons Magazine scPrint Ads « Retailer spent in
high six figures to support the effort

ASMI Provided: Staff Training, recipes, photography, video footage, copy
points, in-store ASMI crab point-of-sale materials

Record sales! .H
300,000+ pounds of Alaska King Crab sold
50,000+ pounds of Alaska Snow Crab sold

200%Increase over last year

aii Tvaidiifug  Apoutaaska
rno ABOUT ALASKA Training Secsofl
ndulos 3 destine* topic atoas After
olonrti nltvxui lfp rt
yoj'l bo quxtod ana tfcon guded to
mwttrsirjng socnon.

ALASKA CCKSTmmOH

QAbout Alack: 3 ASHRESHRDAET

r.c-.-r
FRO2CH ALASKA StASOOP

WELCOME TO TETATIPANr St AT fisy
ALASKA SEAPOCP U moitbrodtrinttenifodraga:

“mmM mnm venom. qua nostrua8>«r:i tason ex eai
leten Ipsurr dolor sit amet. consocatter aSttsong

Create Account Get Certificate

Mjszeaby a mempek f
s A Edanae
Ce®

1/28/2013
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CON S#WeTTIATLC TCLATONS

Target Audience

Adults aged 45-64, known as 'Boomers/ earning an annual
household income of greater than $100,000.

Adults aged 25-34, known as 'Generation-Y' or ‘Millennials/
earning an annual household income greater than $50,000. This
cohort is made up primarily of young professionals.

« *Both target audiences arefood sophisticates who enjoy

J cooking, are eco-conscious and prone to considering health
implications in their dining decisions.

N fine, . 4
Cookin

Consumer Medic?
"‘CCookina
0 41

dlg? ALASKAN SALMON
Recip!

Ipes

22



ALSO IN THE NEWS

McDonald's launches more Alaskan
pollock Fish McBites

Fastfood chain hopes to boost slumping sales with a number of new product offers in the pipeline.

Home »Anchorage Press New#
Who's afraid of Frankenfish?

World's processing giants defend Russian
MSC pollock certification

The Russian pollock fisheries management system has been scrutinized as much as any other MSC
fishery, say Gorton's. High Uner. iglo. Pickenpac and others.

Sustainable foods expert: McDonald's now

has to explain what MSC label means

Educatina consumers on what the label means is critical

Restaurant beef sales grow at the expense

of seafood

WWEF calls for global seafood traceability
system

‘Making commercial fishing sustainable is  critical global challenge.’ says WF.

McDonald's Alaska pollock products tr
carry 'sustainable’ labeling

Ajb ishec: January 24,2013

Sainsburys: We'll stick with the MSC

WK retailer reiterates Its commitmentto the eco-laDel group, and Is"in discussions'with its Alaska salimon
suppliers onthe topic.

Missing MSC logo no obstacle for Alaska
salmon in Europe

inspite or MSCs clout in the European retail scene, Alaskan salmon sales won't slowon the market,
buyers say.

P —

Alaska Fish Factor: Final Push to Stop GM Salmo

21 January 2013

Salmon prices up 34% over 2012

Beef experienced the greatest share gain, coming primarily at the expense of seafood dishes, and the Strong markets are lifting salmon prices to new heights In January,

average beef dish costs 10 percent less than the average seafood dish

Engineered fish are harmful to our state's

Alaska gov’t: We have iong-tenn
concerns’ with MSC salmon recertification

salmon industry

Researchers explore possible causes of
Alaska king salmon crash

in dosed-door meetings Monday. Alaska
Alaska salmon brand and market access.

PSVOAthat MSC could erode

1/28/2013
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caveat Aiasdza seafood Zoo

May 14,2012
Bill Sheffield
Anchorage
Tza'droad r>epot

26
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Alaska Global Food Aid Program
(AGFAP) was created in 2005 by Alaska
Salmon fishermen to help feed the
world's food-insecure the same
nutritious canned salmon available in
the United States from the food banks
to school lunches. Since 2008, ASMI
has spearheaded this unique
humanitarian initiative.

[ntem atiomal Activities gadus macrocephalus

e Consumer PR/Advertising

e Retail Promotions

e Trade Shows/Business Development
* Trade PR/Advertising

* Hotel and Restaurant Promotions

Key Aspects of ASM | ProiAtotioiAS

- Wild, Natural. Sustainable

 Promoting Alaska Seafood, Promoting Alaska
e Product Diversity

« New Markets, New Products

e Underutilized Species

Alasca na mesa.
Agua na boca.



COOK IT
FROZEN!

si®ud>»>as
Recipe iwelop m-ent

Traditional Markets Emerging Markets
Japan m  Central EU: Czech
Central EU: Austria, Germany, . Ere“[;uabllc, Poland
Northern EU: Ireland, The " Eastern Europe: Russia
Netherlands, U.K., Sweden, Den and Ukraine
mark m  Brazil

Southern EU: Italy, Portugal and
Spain
Western EU: Belgium and France

creased Export value

2011 Alaska seafood export value increased dramatically, rising
27% to total $3.26 billion.

Exports to many of ASMI's primary target markets were even more
impressive.

Exports dramatically increased to: China (+53%), U.K.
(+41%), Denmark (116%), Finland (+166%), Germany
(+33%), Russia (+303%) and Spain (+35%).

MiWNatural 6 Sustainable’

with Key Partners
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ALASKA STATE LEGISLATURE

Co-Chair: Session:
House Finance Committee Alaska State Capitol, Rm 515
Juneau, AK 99801-1182
Chair: Phone: (907) 465"4958
House Finance Subcommittees for; Fax: (907) 465-4928
Department of Public Safety
Department of Law District:
Alaska Court System 600 E. Railroad Ave.

Wasilla, AK 99654

Member: BILL STOLTZE Phone: (907) 3767958

Legislative Council Fax: (907) 376-4928
Committee on Committees STATE REPRESENTATIVE
Legislative Budget & Audit (alt) Representative_Bill_Stoltze@ legis.state.ak.us Toll Free: 1-866-465-4958
Memorandum
TO: Representative Shelley Hughes, Chair House Committee on Economic

Development, Trade and Tourism

FROM: Rep. Bill Stoltze
DATE: January 22, 2013
RE: Calendar Request for HCR xxx "Relating to the establishment and

operation of a state food resource development working group.”

Madame Chair,
I request that HCR xxx be calendared for a hearing before the House Committee on

Economic Development, Trade and Tourism at the earliest possible time. | appreciate
your consideration of this resolution dealing with Alaska's abundant food resources.

Attached is a sponsor statement, and a copy of the legislation for consideration.

Note, the Resolution will be introduced on the House Floor tomorrow, at which time it
will be assignhed a number.

Contact my staff member Darrell Breese (465-4958) for additional information.

DISTRICT 11
BUTTE « CHUGIAK « EKLUTNA ¢« FAIRVIEW LOOP
KNIK RIVER ROAD « LAZY MOUNTAIN « PETERS CREEK
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House Finance Committee

Chair:

House Finance Subcommittees for;

Department of Public Safety
Department of Law
Alaska Court System

Member:

Legislative Council

Committee on Committees
Legislative Budget & Audit (alt)

ALASKA STATE LEGISLATURE

BILL STOLTZE

STATE REPRESENTATIVE

Representative_Bill_Stoltze@ legis.state.ak.us

Sponsor Statementfor
House Concurrent Resolution 1
by Representative Bill Stoltze

Session:

Alaska State Capitol, Rm 515
Juneau, AK 99801-1182
Phone: (907) 465-4958

Fax: (907) 465-4928

District:

600 E. Railroad Ave.
Wasilla, AK 99654
Phone: (907) 376-4958
Fax: (907) 376-4928

Toll Free: 1-866-465-4958

The passage of House Concurrent Resolution 1 calls of the Governor to establish
a state food resource developmentworking group with the primary goal of producing
more locally grown and harvested food items to be consumed in Alaska, by Alaskans.

In addition the resolution calls on the Governor to requests multiple departments
of his administration to work closely with the working group and the independent
Food Policy Council to increase the production and consumption of local food items in

Alaska.

W hether it be agriculture products, seafood or locally produced meat, increased
local food products will lead to a healthier Alaska and enhance the economy of the

entire state.

The importance and value of creating and maintaining a robust supply of
Alaskan food is why the resolution is asking the Governor to establish a state food
resource developmentworking group to work with the Alaska Food Policy Council to
identify resources and set policies to build a strong, sustainable healthy food system in

the state.

In addition to creating the working group, this resolution calls on the governor to
request the departments of his administration to work closely with the farmer's,
fisherman, cattle ranchers and shellfish growers to produce more locally grown food
products to consumption in Alaska, by Alaskans.

DISTRICT 11
BUTTE « CHUGIAK « EKLUTNA « FAIRVIEW LOOP
KNIK RIVER ROAD « LAZY MOUNTAIN « PETERS CREEK
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HOUSE CONCURRENT RESOLUTION NO. 1
IN THE LEGISLATURE OF THE STATE OF ALASKA

TWENTY-EIGHTH LEGISLATURE - FIRST SESSION

BY REPRESENTATIVES STOLTZE, Hughes, Gattis, Keller, Neuman, Thompson, Herron, Costello, Millett,
Isaacson, Tuck, Tarr

Introduced: 1/24/13
Referred: House Special Committee on Economic Development, Trade, and Tourism, Resources

A RESOLUTION
Relating to the establishment and operation of a state food resource development

working group.
BE IT RESOLVED BY THE LEGISLATURE OF THE STATE OF ALASKA:

WHEREAS agricultural and fisheries industries have played a vital role in the state
since Alaska was a territory; and

WHEREAS agricultural and fisheries industries are critical to the state's economic
future; and

WHEREAS, in 2007, the United States Department of Agriculture reported that
residents of the state spend $1,500,000,000 annually on food and estimated that less than five
percent of the food consumed in the state is produced locally; and

WHEREAS increasing the amount consumers in the state spend on local food
products would help drive economic development in the state's agricultural and fisheries
industries; and

WHEREAS access to fresh and nutritious local food would promote and contribute to
healthier lifestyles for residents of the state; and

WHEREAS increasing local food production and consumption of local wild seafood

HCROOIa 1 HCR1
New Text Underlined [DELETED TEXT BRACKETED]



~ o o &

10
1
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31

28-LS0131\A

and farm products would improve the health of residents of the state, increase food security,
strengthen the local economy, and encourage community development; and

WHEREAS the state's food distribution system has been disrupted in the past and
remains vulnerable to disruption in the future; and

WHEREAS the Governor has made economic development and food security critical
priorities for the state; and

WHEREAS the Alaska Food Policy Council is an independent organization that was
established to provide recommendations for improving access to healthy, affordable, and
culturally appropriate foods for residents of the state;

BE IT RESOLVED that the Alaska State Legislature respectfully requests the
Governor to establish a state food resource development working group to work with the
Alaska Food Policy Council to identify resources and set policies to build a strong and
sustainable healthy food system in the state; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature encourages a collaborative
relationship among state agencies, the state food resource development working group, and
the Alaska Food Policy Council to enhance the access, availability, affordability, and quality
of food for residents of the state; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature encourages the state food resource
development working group to identify new or expanded economic opportunities for residents
of the state in new food production, food processing, and food distribution businesses; and be
it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature encourages state agencies to
participate actively with the state food resource development working group to review
existing or proposed programs, policies, and regulations that affect the state's food system and
recommend to policymakers methods to improve the coordination and implementation of the
programs, policies, and regulations; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource

development working group, the Alaska State Legislature respectfully requests the Governor

HCR 1 -2- HCROOla
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to direct the division of agriculture in the Department of Natural Resources to work with the
state food resource development working group to protect, preserve, and develop the state's
farmland and agricultural industry; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the Department of Fish and Game to work with the state food resource development
working group to protect, preserve, and develop the state's subsistence, personal use, and
commercial fisheries; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the Department of Commerce, Community, and Economic Development to work
with the state food resource development working group to develop marketing and
promotional programs to enhance and identify new and expanded opportunities for residents
ofthe state in food production, food processing, and food distribution businesses; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the Department of Health and Social Services to work with the state food resource
development working group to develop strategies and educational programs to inform
residents of the state of the nutritional value of locally harvested seafood and produce; and be
it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the Department of Education and Early Development to work with the state food
resource development working group to develop nutrition programs that include locally
produced food in school meals, to develop education programs that highlight state food
sources, and to work with the National Future Farmers of America organization, the National
4H Council, the Alaska Farm Bureau, the National Grange of the Order of Patrons of
Husbandry, and other farming groups to foster future generations of farmers in the state; and
be it

FURTHER RESOLVED that, if the Governor establishes a state food resource

development working group, the Alaska State Legislature respectfully requests the Governor

HCROOla -3- HCR1
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to direct the Department of Health and Social Services, the Department of Education and
Early Development, and the Department of Corrections to work with the state food resource
development working group to improve the health of residents of the state by developing
nutrition policy standards for congregate meal programs in public facilities; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the division of homeland security and emergency management in the Department of
Military and Veterans' Affairs to work with the state food resource development working
group to develop a method to use state food sources as part of the Governor's disaster and
emergency preparedness food supply program; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the Department of Corrections to work with the state food resource development
working group to develop a program to use state food sources as part of the Department of
Corrections' institutional food service programs; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the state food resource development working group to work with the University of
Alaska, which, in 1917, was founded as the Alaska Agricultural College and School of Mines,
to research and develop a sustainable supply of locally produced food; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the Department of Environmental Conservation to work with the state food resource
development working group to enhance the health, safety, welfare, and overall economic and
social well-being of residents of the state by instituting programs and adopting regulations
that encourage the development of the state's food resources; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the state food resource development working group to work with nonprofit
organizations, including the Rasmuson Foundation and local food banks, to develop and use

the state's food resources; and be it

4- HCROOlIla
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FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the state food resource development working group to work with the United States
Department of Agriculture to develop programs that encourage the growth and use of the
state's food resources; and be it

FURTHER RESOLVED that, if the Governor establishes a state food resource
development working group, the Alaska State Legislature respectfully requests the Governor
to direct the state food resource development working group to work collaboratively with
Alaska Native region; orporations to preserve, enhance, and expand the traditional uses of
the state's food reso es and to encourage the development of locally produced food

resources in the corporations' regional communities.
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To: Mary Sullivan
Subject: RE: FBA Supports HCRO1

From: Mary Sullivan rmailto:msullivan@foodbankofalaska.orQI
Sent: Friday, January 25, 2013 6:35 PM
Subject: FBA Supports HCRO1

Greeting Representative Bill Stoltze,

I would like to write and express Food Bank of Alaska’s strong support of HCRO1. At Food Bank of Alaska we
believe that no one deserves to be hungry. We have fought tirelessly for the approximately 105,000 hungry
Alaskans to find private sector solutions and work to maximize the efficiency and accountability and impact of
available food assistance programs. But we will never find a lasting solution to the problem of hunger in Alaska
if we are not working together with all our food supply and distribution stakeholders. That’s why Food Bank
of Alaska joined the over 200 Alaskans working with the Alaska Food Policy Council (AFPC), including
stakeholders from the farming, fishing, business, health, and environmental conservation sectors of our

state. We joined because of our shared concerns about the many food challenges we face, and we are looking
for a way to tackle them in a comprehensive way. Some of these challenges include:

Businesses see that over a billion dollars a year that Alaskans spend on food is being exported to
communities in the lower 48. These "food dollars' could be staying right here in our communities, putting
people to work.

Health professionals see skyrocketing rates of obesity, and deaths from diet-related disease, like
diabetes, heart disease, and cancer. Families and food safety advocates are worried about death and illness from
contaminated food.

Teachers see kids in school performing poorly because they are hungry or eating too many empty
calories and junk food.

Families in communities with high fuel prices are forced to choose between paying for heat or for
food, and food is losing.

We are excited that HCRO1 has been introduced and strongly support the formation of a food resources and
development working group to help address Alaska’s food supply and food security challenges. Thank you,

Mary Sullivan
Director of Advocacy & Agency Relations
Food Bank of Alaska

2121 Spar Avenue


mailto:msullivan@foodbankofalaska.orQl

Anchorage, AK 99501
Q > irect Line: 907-222-3113
Cell: 907-727-8773
Fax: 907-277-7368
Email: msullivan@foodbankofalaska.org

www.foodbankofalaska.org

Wm Bi

Lastyear, withjust a click, 1,200 Alaskans helped FBA acquire 365,000 Ibs offood! Pick.Click.Give for FBA in
2013, let’s make the new year a tough onefor hunger in Alaska!
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Q earreII Breese

From:
Sent:
To:
Subject:

Marty <marty_langlois@Iksd.org>
Monday, January 28, 2013 11:35 AM
Darrell Breese

re support for HCRO1

Dear Representative Stolze,

My name is Marty Langlois(Bethel Lions Club Food Bank), and | am writing to express my
strong support of HCRO1. The vision ofthe AFPC and our Bush Bethel Lions Club is healthy,
secure food systems that feed all Alaskans and its mission is to improve our food systems for the
benefit of all Alaskans, and | believe that HCRO1 would enable us to accomplish our mission
more effectively in our state. This resolution would allow us to see more collaboration between
the many interests involved in our state’s food supply chain and thereby help us accomplish a
more efficient, sustainable, and effective food resource development policy for Alaska that
works for all Alaskans.

I am pleased to see the Alaska State Legislature support the work of the Alaska Food Policy
Council and encourage the Governor to establish a new state food resource development working
group. The primary goal of the new working group — producing more locally grown and
harvested food items to be consumed in Alaska, by Alaskans — supports several of the goals
ofthe AFPC. The Alaska Food Policy Council looks forward to collaborating with the new
working group and all the state agencies involved in our food system to address Alaska’s critical
food challenges.

Thank you for the opportunity to provide written testimony to the committee.

P.S. I've been involved in our Bethel Lions Club Food Bank for 15 years and what used to arrive
in variety and mass, now has dwindled to a mere shadow of past plenty. Yet, we served 95
families in January and they came with the temp near -20 and many paying the $5 cab fare each
way. There is a great need to address the most basic needs of the poor out here and in all of
ALASKA, but the Bush has its poverty as well as the road system communities. Just to get the
food from the airport to our Food Bank, we use private vehicles. My Caravan's supension, now
shot, resembles an upside down "U". One reality of our plight out here. But it is the poor who
suffer and with prices in the Bush rising for everything, we need all the State support we can get
to even meagerly get what food we can to those inneed. Quyana, Marty Langlois, Bethel Lions
Club P.O. Box 646, Bethel, AK 99559


mailto:marty_langlois@lksd.org

Darrell Breese

To: Scott Gruhn
Subject: RE: In support of HCRO1

From: Scott Gruhn fmailto:sgruhn@alaska.coml
Sent: Saturday, January 26, 2013 8:36 AM
Subject: In support of HCRO1

Hello~

I'm writing to support HCRO1. |am an engineer in Anchorage; my only ties to the issue of food security are that I'm an
Alaskan who eats and who cares about others.

Alaska needs greater food security, and HCRO1 is the ideal next step in that direction. There are obvious benefits to food
security, such as the old adage that every country (or region) is only three meals away from revolution. Here in Alaska,
we are at risk of substantial earthquakes and volcanoes, which can completely block transportation and isolate us, just
when we are at the moment of greatest need. We are so remote from the rest of the continent that such isolation could
claim many lives.

There are other, less obvious benefits to pursuing greater food security, too, such as increased job opportunities,
especially in rural Alaska where food costs are at their highest and employment opportunities are at their lowest.

Please do everything in your power to ensure passage of HCRO1.
Thank you.

Scott Gruhn,

10501 Lone Tree Drive

Anchorage, AK 99507
cell: 907-632-8626


mailto:sgruhn@alaska.com1
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From: Milli <millimom@xyz.net>

Sent: Monday, January 28, 2013 2:32 PM
To: ‘Rep.Bill'

Cc: Darrell Breese; ‘Rep. Paul Seaton'
Subject: re. HCR1

Dear Rep. Stoltze,

Thank you for again bringing forward HCR 1, that would establish a State Food Resource Development Working

Group. |see this as a very positive way to assist and encourage more local, locally grown and produced products within
Alaska. In Homer we have a very active agriculture community, that has grown tremendously over the past years with the
access to high tunnels, and, the peony flower industry, alongside the long existing beef and grasslands productions.

| believe the State can play a vital role in assisting these growers, to the benefit of all Alaskans, and therefore | strongly
support HCR 1

Thank you.
Sincerely,
Milli Martin
PO Box 2652

Homer, AK 99603
907-235-6652.


mailto:millimom@xyz.net

70i West 8th Avenue, Suite 230
Anchorage, Alaska 99501

tel 907.263.3800

fax 907.263.3801
www.unitedwayofanchorage.org

United Way of Anchorage

28 January 2013

RE: Letter of Support for HCR-Q1 Establishment and operation of a state food resource
development working group

Dear Representative Stoltze:
A strong and secure Alaskan food system is essential to the health and wellness of all Alaskans.

This resolution supports collaboration and intentional integration of resources among the many
interests Involved in our state's food supply chain to improve our food system. By working
together, Alaska will have a more efficient, sustainable, and effective food resource development
policy and framework that works for all Alaskans and will

< Deliver a strong and secure food system that can provide jobs, support healthy communities,
and increase food security to feed the hungry and insulate us from potential disruptions along
the food supply chain.

« Leverage the work of the Alaska Food Policy Council with over 200 Alaskans from the
farming, fishing, business, food banking/anti-hunger network, health, and environmental
conservation sectors of our state. Stakeholders formed and joined this policy council
because of their concerns of the many Alaskan food challenges, and are and will be working
to tackle them in a comprehensive way.

= Provide nutritious and affordable, especially iocal foods, that are part of the solution to
support Alaskans in their efforts to have healthy weights and prevent disease.

« Support the goal that 90% of Alaskan students graduate on time by the year 2020. When
students are distracted by hunger, they are unable tofocus, stay and succeed in school.

« Bend the cost curve on healthy foods so that families don't have to choose between paying
for heat or for food.

Thank you for sponsoring this resolution and the opportunity to provide written testimony to the
committee.

Sincerely,

Michele Brown
President

LIVE UNITED.


http://www.unitedwayofanchorage.org

Dear Representative Stolze,

Thank you for introducing HCRO1 to coordinate and strengthen Alaska’s efforts
to create a local food system. Food production and food security must become a
top priority of the state. There is less than a week’s supply of food in the state.
We ship in almost all the food we consume. We are dependent on a food
distribution system that has been disrupted numerous times due to natural and
man caused disasters.

Farmers and ranchers are thwarted by regulations that prohibit the growth and
expansion of the industry. Agencies providing inspection services, veterinary
services and the oversight of land issues are currently functions of several
different agencies. | believe implementation of HCRO1 would help develop a
local sustainable food system by coordinating resources of several agencies
resources on the mission of providing food for Alaska.

Creation of a strong local food system will greatly strengthen the security of

Alaska by stemming the export of food dollars and putting the source of our food
1800 miles closer.

| urge support of the rest of the legislature and passage of HCRO1. We also urge
Its support and implementation by the Governor.

Sincerely,

Bryce Wrigley
President, Alaska Farm Bureau



NarrelMSreese

From: Milli <millimom@xyz.net>

Sent: Tuesday, January 29, 2013 7:44 AM
To: Rep. Bill Stoltze

Subject: re. HCR 1

Dear Rep. Stoltze,

Thank you for again bringing forward HCR 1, that would establish a State Food Resource Development Working

Group. | see this as a very positive way to assist and encourage more local, locally grown and produced products within
Alaska. In Homer we have a very active agriculture community, that has grown tremendously over the past years with the
access to high tunnels, and, the peony flower industry, alongside the long existing beef and grasslands productions.

| believe the State can play a vital roie in assisting these growers, to the benefit of all Alaskans, and therefore | strongly
support HCR 1

Thank you.
Sincerely,
Milli Martin
PO Box 2652

Homer, AK 99603
907-235-6652.
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From: Marsha Rouggly <mrouggly@xyz.net>
Sent: Tuesday, January 29, 2013 8:28 AM
To: Rep. Bill Stoltze

Dear Rep. Bill Stoltze,

Thank you for supporting agriculture in Alaska. We need all the help we can get. | remember a time when the Seward
Highway was closed by avalanche for

2 weeks, with only very short openings before another one came down. The grocery stores had bare shelves in 3 days. |
think sometimes the farmers'

markets are seen as a luxury or a trendy thing to do, but we serve an amazing number of people and get the freshest
possible food on the plates of Alaskans. Our little Homer Farmers' Market has over a thousand visitors a day.

Thank you for introducing HCR1.

Marsha Rouggly
Homer Farmers' Market President


mailto:mrouggly@xyz.net
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Alaska Food Policy Council: About the Council

About the Council

Our Food, Our People, Our Future

The Alaska Food Policy Council is open to anyone interested in
improving Alaska’s food systems. Today, over 175 agencies and
individuals representing federal and state agencies, tribal entities,
schools, university programs, farmers, fisheries, and food systems
businesses are members of the AFPC. The role of the AFPC is to
collaborate on mutually beneficial solutions to food systems problems.
AFPC’s intent is to provide recommendations and information
regarding comprehensive policies that improve Alaska’s food systems.

GOALS from our Strategic Plan 2012-2015:
Goal 1: All Alaskans have access to affordable, healthy
(preferably local) foods.

Goal 2: Alaska's food-related industries have a strong workforce
and operate in a supportive business environment.

Goal 3: Food is safe, protected, and supplies are secure
throughout Alaska.

Goal 4: Alaska's food system is more sustainable.

Goal 5: Alaskans are engaged in our food system.

COMMITTEES
The Alaska Food Policy Council currently has several groups working
on a variety of strategies to improve our food systems:

« Governing Board - AFPC Governing Board Members
« Locally Grown Work Group

¢ School Programs Work Group

« Disaster Preparedness Work Group

¢ Public Outreach and Engagement Work Group

« Research and Information Work Group

« Legislative Work Group

« Communications Work Group

PARTNERS

« Alaska Food Safety Advisory Committee —the AFPC partners with
the Alaska Food Safety & Sanitation Program's committee on issues
and concerns regarding food safety within Alaska.
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Plant A Row for the
Hungry

Southeast Alaska Food
Bank

EATING LOCAL
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Division of Agriculture land
sales

ALASKA GARDENING
Alaska Botanical Garden

Alaska Master Gardeners
Program

Alaska Master Gardeners,
Anchorage

Alaska Master Gardeners, Mat-
Su

Alaska Master Gardeners,
Southeast

Alaska Master Gardeners,
Tanana Valley

Georgeson Botanical Garden

Glacier Gardens Rainforest
Adventure

Jensen-Olson Arboretum
Jewell Gardens

Mann Leiser Memorial
Greenhouse & Horticultural
Complex

North Root: Big Lake
Gardeners

Palmer Garden

Pratt Museum Botanical
Garden

CONTRIBUTORS
Nick Moe
Alaskafood Policycouncii
Deirdre Helfferich
Lisa Sadleir-Hart
UgashikVic
Diane Peck

Anna B

FOLLOWERS

Join this site
with Google Friend Connect

Members (37) More »

Already a member?Sign in
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ACAA: Organic, Local,
and Seasonal Eating

ACE's Local Foods
Campaign

AK Root Cellar

Alaska Bites

Alaska Food

Alaska Food Challenge
Anchorage Food Mosaic
Eating Alaska

fresh49

Last Frontier Locavores

TRADITIONAL FOODS

Alaska Native Science
Commission: Traditional
Foods

Alaska T raditional
Knowledge & Native
Foods Database

Subsistence Food Safety

Traditional Food Guide
for Alaska Native Cancer
Survivors (ADN article &
excerpt)

LABELS

Agriculture in the Classroom (1)
Alaska Division of
Agriculture  (2) Alaska
Food Policy Council (4)
Alaska Native People (1)
Children (4) conference (1)
conservation (1) crop
development (2) diabetes (1)
Eat Local Challenge (2)

education (12)

emergency planning (2)

events (10) ram

to School Program (2)
farmers’ markets (4)

farming (12) roo
Day (1) food film festival (1)
food jobs (2) food recovery (1)

food security
(10) gardens (4)

grants (9) hedth
(4) Interior AK (3)
legislation (5) livestock
(2) local economies (3)
marketing (1) media (1) news
(3) permaculture  (2)
planning (6) policy (4)
priorities )
production (8
publications (4) research
(4) school gardens (2)
schools (3) Southcentral
AK (3) Southeast AK (1)
Southwest AK (1) supply
chain (3) surveys (3)
sustainability (5) Taste
of Alaska (1) traditional food
(3)  VISTA 3)
workshops (6)
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Representative Herron

| would like to offer conceptual amendment number 1, to add on page 5, line 9
following the words ‘Alaska Native regional’; insert “and village” ...
‘corporations to preserve,’...



