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CS FOR SENATE BILL NO. 23(FIN)

IN TH E LEG ISLA TU R E OF TH E STA TE O F A LA SK A

TW EN TY -SEV EN TH  LEG ISLA TU R E - FIR ST SESSIO N

BY THE SENATE FINANCE COMMITTEE

Offered:
Referred:

Sponsor(s): SENATORS ELLIS, McGuire, French, Davis

A BILL 

FOR AN ACT ENTITLED 

"An Act relating to transferable film production tax credits and film production tax 

credit certificates; requiring the legislative audit division to audit the Alaska film 

production incentive program; and providing for an effective date by amending the 

effective dates of secs. 3 and 4, ch. 63, SLA 2008."

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF ALASKA:

* Section 1. AS 24.20.271 is am ended to read:

Sec. 24.20.271. Powers and duties. The legislative audit division shall

(1) conduct a perform ance post-audit o f boards and com m issions 

designated in AS 44.66.010 and o f those program s and activities o f  agencies subject to 

term ination as determ ined in the m anner set out in AS 44.66.020 and 44.66.030, and 

m ake the audit, together with a w ritten report, available to the legislature not later than 

the first day o f  the regular session o f  the legislature convening in each year set out 

w ith reference to boards, com m issions, o r agency program s w hose activities are 

subject to term ination as prescribed in AS 44.66; the division shall no tify  the
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legislature that the audit and report are available;

(2) audit at least once every three years the books and accounts o f  all 

custodians o f  public funds and all disbursing officers o f  the state;

(3) at the direction o f  the Legislative Budget and A udit Com m ittee, 

conduct perform ance post-audits on any agency o f  state governm ent;

(4) cooperate w ith state agencies by offering advice and assistance as 

requested  in establishing or im proving the accounting system s used by state agencies;

(5) require the assistance and cooperation o f  all state officials and 

o ther state em ployees in the inspection, exam ination, and audit o f  state agency books 

and accounts;

(6) have access at all tim es to  the books, accounts, reports, o r other 

records, w hether confidential or not, o f  every state agency;

(7) ascertain, as necessary for audit verification, the am ount o f  agency 

funds on deposit in any bank as show n on the books o f  the bank; no bank may be held 

liable for m aking inform ation required under this paragraph available to the legislative 

audit division;

(8) com plete studies and prepare reports, m em oranda, or other 

m aterials as directed by the Legislative B udget and A udit Com m ittee;

(9) have direct access to any inform ation related  to the m anagem ent o f 

the U niversity  o f  A laska and have the same right o f  access as exists w ith respect to 

every o ther state agency;

(10) conduct an audit every tw o years o f  inform ation found in the 

annual reports required under AS 42.05.211 and AS 42.06.220 regarding com pliance 

by the R egulatory C om m ission o f  A laska w ith the requirem ents o f  A S 42.05.175(a) -

(e) and o f  the tim eline extensions m ade by the com m ission under AS 42.05.175(f), 

and o f  other perform ance m easures adopted by the com m ission^

(11) conduct audits of the Alaska film production incentive 

program (AS 44.33.231 - 44.33.239) for the periods September 2, 2008, through 

June 30, 2013; July 1. 2013, through June 30. 2018; and July 1, 2018, through 

June 30.2023.

* Sec. 2. AS 43.98.030(a) is am ended to read:
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(a) In cooperation w ith the film  office in the D epartm ent o f  C om m erce, 

Com m unity, and Econom ic D evelopm ent, the departm ent shall provide a transferable 

film  production  tax credit certificate to  a producer, as defined in AS 44.33.239, for 

qualified production expenditures under AS 44.33.231 - 44.33.239.

* Sec. 3. A S 43.98.030(b) is am ended to read:

(b) A  tax credit certificate provided under (a) o f  this section m ay be sold, 

assigned, exchanged, conveyed, or otherw ise transferred in w hole or in part.

* Sec. 4. AS 43.98.030(c) is am ended to read:

(c) A  taxpayer acquiring a transferable tax credit certificate m ay use the 

credit or a portion  o f  the credit to offset taxes im posed under AS 43.20 (A laska N et 

Incom e Tax Act). Except as provided in (e) of this section, any [ANY] portion o f  

the credit no t used m ay be used at a later period or transferred under (b) o f  this 

section.

* Sec. 5. AS 43.98.030(e) is am ended to read:

(e) A  transferable film production tax credit certificate provided under (a) 

o f  th is section, w hether sold, assigned, exchanged, conveyed, or otherw ise transferred , 

in w hole or in  part, m ust be used w ithin six [THREE] years after being provided  by 

the departm ent.

* Sec. 6. AS 43.98.030(f) is am ended to read:

(f) The amount [NUM BER] o f  tax credits provided [IN TH E A G G R EG A TE] 

under th is section m ay not exceed

£1} $100.000.000 before July 1. 2018:

(2) $200,000.000 in the aggregate.

* Sec. 7. A S 43.98.030 is am ended by  adding new  subsections to read:

(g) T he total am ount o f  tax credits for a single production m ay not exceed 44 

percent o f  the qualified production expenditures.

(h) A  person acquiring tw o or m ore film  production tax credit certificates 

provided under (a) o f  this section m ay com bine the unused am ounts o f  the credits for 

sale, assignm ent, exchange, conveyance, or o ther transfer. A t the request o f  a person 

holding a  film  production tax credit, the departm ent shall replace a certificate that 

represents the  full am ount o f  tax credit available w ith m ultiple certificates that each
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represent a portion o f  the total tax credit available for the purpose o f  sale, assignm ent, 

exchange, conveyance, o r o ther transfer under this subsection, or, on request, shall 

provide one tax credit certificate that represents the com bined value o f  m ultiple tax 

credit certificates. A tax credit certificate provided by the departm ent under this 

subsection m ust state the expiration date and the am ount o f  each credit that is included 

in the certificate. C om bining or splitting unused am ounts o f  credits under this 

subsection does not change or extend the tim e period in  w hich each credit that is 

included in the com bination or split m ust be used.

* Sec. 8. A S 44.33.231(b) is am ended to  read:

(b) The film  office shall m ake available to the legislature, w ithin 30 days after 

the start o f  each regular session, a report o f  the activities conducted by the film  office 

under AS 43.33.231 - 43 .33.239. The report m ust include

(1) the num ber o f  applications received under AS 44.33.234;

(2) the num ber o f  applications approved by the film  office; [AND]

(3) the num ber of, and am ount of, tax  credits disbursed under 

AS 44 .33 .232 : and

(4) the total amount of qualified expenditures that were paid by 

productions qualifying for the film production tax credit to Alaska

(A) businesses: and

(B) residents as wages.

* Sec. 9. A S 44.33.231 is am ended by adding a new  subsection to  read:

(d) The film  office shall design a logo that represents the film  office and m ust 

be included in a film  qualify ing  for a film production tax credit under AS 44.33.231 - 

44.33.239.

* Sec. 10. AS 44.33.233(a) is am ended to read:

(a) A  film production is eligible for a tax credit under AS 43.98.030, if  the

(1) producer has $100,000 or m ore in qualified expenditures in a 

consecutive 36-month [24-M O N TH ] period under AS 44.33.236;

(2) film  office determ ines that the production is not contrary to the best 

interests o f  the state; and

(3) production  is approved by the film  office.
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* Sec. 11. AS 44.33.233(b) is am ended to read:

(b) In determ ining under (a) o f  this section w hether a production is not 

contrary to the best interests o f  the state, the film  office m ay consider

[(1)] the effect o f  the production on

(1) both the im m ediate and long-term  prospects for the film  industry in

A laska;

(2) [THE EFFECT OF TH E PR O D U C TIO N  ON] the em ploym ent o f 

A laska residents; [AND]

(3) [THE EFFECT OF TH E PR O D U C TIO N  ON] the econom y o f  the

sta te ; and

(4) natural resource development in the state.

* Sec. 12. AS 44.33.234 is am ended by adding a new  subsection to read:

(c) Inform ation subm itted in an application under (a) o f  this section is 

confidential and is not subject to inspection o r copying under AS 40.25.110 - 

40.25.125.

* Sec. 13. AS 44.33.235(a) is am ended to read:

(a) Subject to AS 43.98.030(f) and (i) of this section, the film  office, in 

cooperation w ith the D epartm ent o f  Revenue, shall determ ine the am ount o f  the tax 

cred it under AS 43.98.030 available to a producer w ho has obtained a notice o f  

qualification  under AS 43.33.234(b), based on the qualified expenditures o f  the 

production under A S 44.33.236.

* Sec. 14. AS 44.33.235(b) is am ended to read:

(b) The base am ount o f  a tax credit aw arded under this section is equal to 30 

percent o f  the qualified  expenditures o f  a [THE] production  other than a nonfiction 

production produced for television and 20 percent of the qualified expenditures 

for a nonfiction production produced for television.

* Sec. 15. AS 44.33 .235(c) is am ended to  read:

(c) In determ ining the am ount o f  the tax credit, the applicable percentage 

provided by (b) o f  this section shall be increased by the film office based on the 

fo llow ing criteria:

(1) an additional 10 percent o f  qualified  expenditures that are w ages
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paid  to A laska residents;

(2) an additional six [TW O] percent o f  qualified expenditures m ade in 

a rural area; and

(3) an additional tw o percent o f  qualified expenditures m ade in the 

state betw een O ctober 1 and M arch 30.

* Sec. 16. AS 44.33.235(d) is am ended to read:

(d) A fter com pletion o f  the production, the producer shall provide the film 

office w ith a production cost report detailing the qualified expenditures o f  the 

production, w ith verification by an independent certified public accountant approved 

by the film  office that the costs claim ed in the report are qualified expenditures under 

AS 44.33.236 and that there is no outstanding balance for a qualified expenditure 

that is due to a person in the state.

* Sec. 17. AS 44.33.235 is am ended by  adding new  subsections to  read:

(i) To qualify for the tax  credit under AS 43.98.030, a producer shall include,

(1) in the end credits o f  each qualified film , the film  office logo 

designed under A S 44.33.231(d) and the w ords, "Film ed in A laska w ith  the Support o f 

the State o f  A laska and the F ilm  Office, A laska D epartm ent o f  Com m erce, 

Com m unity, and Econom ic D evelopm ent"; or

(2) on each D V D  or o ther m edia produced for distribution, a short 

A laska prom otional video or advertisem ent approved by the film  office.

(j) The D epartm ent o f  R evenue m ay not provide a  tax credit certificate under 

AS 43.98.030 to a producer that fails to m eet the requirem ents in (i) o f  this section.

* Sec. 18. AS 44.33.236(a) is am ended to read:

(a) Expenditures m ade by a production com pany in connection w ith a film 

production approved by the film  office that shall be considered qualified expenditures 

m ust be d irectly  related  to the production and be incurred in the state. Only 

expenditures that are ordinary, reasonable, and not in excess o f  fair m arket value and 

that are for real o r tangible property, fees, services, or state or m unicipal taxes shall be 

considered. Expenditures m ay include

(1) costs o f  set construction  and operation;

(2) costs o f  w ardrobes, m ake-up, accessories, and related services;
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(3) costs associated w ith photography and sound synchronization;

(4) costs o f  lighting and related services and m aterials;

(5) costs o f  editing and related services;

(6) rental o f  facilities and equipm ent;

(7) leasing o f vehicles;

(8) costs o f  food and lodging;

(9) costs o f  digital or tape editing, film  processing, transfer o f film  to 

tape or digital form at, transfer of digital media to film or tape, sound m ixing, and 

special and visual effects;

(10) the total aggregate payroll for services perform ed in A laska, 

including all salaries, wages, com pensation, and related benefits provided to 

producers, directors, w riters, actors, and other personnel that are d irectly  attributable 

to services perform ed in Alaska;

(11) the costs o f  the use o f  an A laska business for processing qualified 

payroll and related expenditures;

(12) costs o f m usic, if  perform ed, com posed, o r recorded by an A laska 

m usician, or released or published by an A laska business;

(13) costs o f intrastate travel, i f  provided by  an A laska business;

(14) costs relating to the design, construction, im provem ent, or repair 

o f  a  film , video, television, o r digital production or postproduction facility or related 

property, infrastructure, or equipm ent, except com m ercial exhibition  facilities, as 

determ ined by the film  office;

(15) costs o f  state or m unicipal taxes levied in  A laska on the lease or 

rental o f  passenger or recreational vehicles or the rental o f  room s or other lodging; or

(16) other sim ilar production expenditures as determ ined by  the  film  

office in cooperation w ith the D epartm ent o f  Revenue.

* Sec. 19. AS 44.33.239(7) is am ended to read:

(7) "rural area" m eans a com m unity w ith  a population o f  1,500 or less 

or a  com m unity  w ith a population o f  10,000 [5,500] or less that is not connected by 

road or rail to A nchorage or Fairbanks.

* Sec. 20. The uncodified  law  o f  the state o f  A laska enacted in sec. 5(a), ch. 63, SLA 2008,
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is am ended to read:

(a) Subject to AS 43.98.030(f), enacted by sec. l .ch. 63. SLA 2008 [OF THIS 

A CT], secs. 3 and 7, ch. 63, SLA 2008, [OF THIS A CT] do not prevent the film  

office from  determ ining a film  production's qualified expenditures, aw arding a  tax 

credit, o r review ing a tax credit under the provisions repealed by secs. 3 and 4 , ch. 63, 

SLA 2008, [OF THIS ACT] to a film  production that has received a notice o f  

qualification under AS 44.33.234(b), enacted by sec. 2 , ch. 63, SLA 2008 [OF THIS 

A C T], before July 1.2023 [JU LY 1, 2013],

* Sec. 21. The uncodified law  o f  the state o f  A laska enacted in sec. 6, ch. 63, SLA 2008, is 

am ended to read:

Sec. 6. N O TIFIC A TIO N . W hen the amount [N U M BER] o f  tax credits 

provided under AS 43.98.030(f), enacted by sec. 1, ch. 63. SLA 2008 [OF THIS 

A C T], in the aggregate and the estim ated am ount o f  tax credits that could be claim ed 

based on notices o f  qualification issued by the film  office under AS 44.33.234(b), 

together equal $200,000,000 [$100,000,000], the com m issioner shall notify the 

presid ing officers o f  each house o f  the legislature and the revisor o f  statutes in writing.

* Sec. 22. Section 7, ch. 63, SLA 2008, is am ended to read:

Sec. 7. Section 3, ch. 63, SLA 2008, [OF THIS ACT] takes effect on the 

earlier o f  the following:

(1) July 1,2023 [2013]; or

(2) the date o f  the com m issioner o f  revenue's notification to the 

presid ing officers o f  each  house o f  the legislature and to  the  revisor o f  statutes under 

sec. 6, ch. 63. SLA 2008 [OF TH IS ACT],

* Sec. 23. Section 8, ch. 63, SLA 2008, is am ended to read:

Sec. 8. Section 4 o f  th is A ct takes effect on the earlier o f  the following:

(1) July 1,2024 [2014]; or

(2) one year after the date o f  the com m issioner o f  revenue's 

no tification  to the legislature and to  the revisor o f  statutes under sec. 6. ch. 63. SLA 

2008 [OF TH IS ACT],
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IN THE LEGISLATURE OF THE STATE OF ALASKA 

TW ENTY-SEVENTH LEGISLATURE - FIRST SESSION

C S  F O R  S E N A T E  B I L L  N O .  2 3 ( F I N )

BY THE SENATE FINANCE COMMITTEE

i Offered:
Referred:

Sponsor(s): SENATORS ELLIS, McGuire, French, Davis
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13

14

A B ILL 

FO R AN A CT E N T IT L E D  

"A n Act re la ting  to tran sfe rab le  film p roduction  tax  credits and film production  tax 

cred it certificates; req u irin g  the legislative au d it division to  aud it the A laska film 

production  incentive p ro g ram ; and  provid ing  fo r an  effective date by am ending  the 

effective dates o f secs. 3 and  4, ch. 63, SLA 2008."

BE IT  EN A CTED  BY T H E  LE G ISLA TU R E O F T H E  STA TE O F ALASKA:

* Section 1. AS 24.20.271 is amended to read:

Sec. 24.20.271. Powers and  duties. The legislative audit division shall

(1) conduct a performance post-audit o f boards and commissions 

designated in AS 44.66.010 and o f those programs and activities o f agencies subject to 

termination as determined in the manner set out in AS 44.66.020 and 44.66.030, and 

make the audit, together with a written report, available to the legislature not later than 

the first day o f the regular session o f the legislature convening in each year set out

with reference to boards, commissions, or agency programs whose activities are !
|

subject to termination as prescribed in AS 44.66; the division shall notify the

- 1- C S S B  23(FLN )
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1 legislature that the audit and report are available;

2 (2) audit at least once every three years the books and accounts o f all

3 ! custodians o f public funds and all disbursing officers of the state;

4 j! (3) at the direction o f the Legislative Budget and Audit Committee,

5 conduct performance post-audits on any agency o f state government;

6 (4) cooperate with state agencies by offering advice and assistance as

7 requested in establishing or improving the accounting systems used by state agencies;

8 (5) require the assistance and cooperation o f all state officials and

9 other state employees in the inspection, examination, and audit o f state agency books

10 and accounts;

11 (6) have access at all times to the books, accounts, reports, or other

12 | reco rds, w h e th e r c o n fid e n tia l o r  no t, o f  e ve ry  state agency;

13 (7) ascertain, as necessary for audit verification, the amount o f agency

14 funds on deposit in any bank as shown on the books of the bank; no bank may be held

15 liable for making information required under this paragraph available to the legislative

16 audit division;

17 (8) complete studies and prepare reports, memoranda, or other

18 materials as directed by the Legislative Budget and Audit Committee;

19 (9) have direct access to any information related to the management o f

20 the University o f Alaska and have the same right o f access as exists with respect to

21 every other state agency;

22 (10) conduct an audit every two years o f information found in the

23 annual reports required under AS 42.05.211 and AS 42.06.220 regarding compliance

24 by the Regulatory Commission o f Alaska with the requirements o f AS 42.05.175(a) -

25 (e) and o f the timeline extensions made by the commission under AS 42.05.175(f),

26 and o f other performance measures adopted by the commission^

27 (11) conduct audits of the A laska film production  incentive

28 p rog ram  (AS 44.33.231 - 44.33.239) for the periods Septem ber 2, 2008. th rough

29 j Ju n e  30, 2013: Ju ly  1. 2013. th rough  Ju n e  30. 2018; and  Ju ly  1. 2018, th rough

30 Ju n e  30, 2023.

31 j * Sec. 2. AS 43.98.030(a) is amended to read:

27 -L S 0 2 5 2 \S
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(a) In cooperation with the film office in the Department o f Commerce, 

Community, and Economic Development, the department shall provide a transferable 

film production tax credit certificate to a producer, as defined in AS 44.33.239, for 

qualified production expenditures under AS 44.33.231 - 44.33.239.

* Sec. 3. AS 43.98.030(b) is amended to read:

(b) A tax credit certificate provided under (a) o f this section may be sold, 

assigned, exchanged, conveyed, or otherwise transferred in whole or in part.

* Sec. 4. AS 43.98.030(c) is amended to read:

(c) A taxpayer acquiring a transferable tax credit certificate may use the 

credit or a portion o f the credit to offset taxes imposed under AS 43.20 (Alaska Net 

Income Tax Act). Except as provided  in (e) of this section, any [ANY] portion o f 

the credit not used may be used at a later period or transferred under (b) o f  this 

section.

* Sec. 5. AS 43.98.030(e) is amended to read:

(e) A transferab le  film  production  tax credit certificate provided under (a) 

o f this section, whether sold, assigned, exchanged, conveyed, or otherwise transferred, 

in whole or in part, must be used within six [THREE] years after being provided by 

the department.

* Sec. 6. AS 43.98.030(f) is amended to read:

(f) The am oun t [NUMBER] o f tax credits provided [IN THE AGGREGATE] 

under this section may not exceed

£1} $100.000.000 before Ju ly  1.2018:

(2) $200,000.000 in the aggregate.

* Sec. 7. AS 43.98.030 is amended by adding new subsections to read:

(g) The total amount o f tax credits for a single production may not exceed 44 

percent o f the qualified production expenditures.

(h) A person acquiring two or more film production tax credit certificates 

provided under (a) o f this section may combine the unused amounts o f the credits for 

sale, assignment, exchange, conveyance, or other transfer. At the request o f  a person 

holding a film production tax credit, the department shall replace a certificate that 

represents the full amount o f tax credit available with multiple certificates that each

-3-
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1 represent a portion o f the total tax credit available for the purpose o f sale, assignment,

2 exchange, conveyance, or other transfer under this subsection, or, on request, shall

3 provide one tax credit certificate that represents the combined value of multiple tax

4 ' credit certificates. A tax credit certificate provided by the department under this

5 subsection must state the expiration date and the amount o f  each credit that is included

6 in the certificate. Combining or splitting unused amounts of credits under this

7 subsection does not change or extend the time period in which each credit that is

8 I included in the combination or split must be used.

9 |i * Sec. 8. AS 44.33.231(b) is amended to read:

10 I (b) The film office shall make available to the legislature, within 30 days after

11 the start o f  each regular session, a report o f  the activities conducted by the film office

12 under AS 43.33.231 - 43.33.239. The report must include

13 i (1) the number o f applications received under AS 44.33.234;

14 (2) the number o f applications approved by the film office; [AND]

15 (3) the number of, and amount of, tax credits disbursed under

16 AS 44.33.232; and

17 (4) the total am oun t of qualified expenditures th a t w ere paid by

18 productions qualify ing for th e  film production  tax cred it to A laska

19 (A) businesses: and

20 (B) residents as wages.

21 * Sec. 9. AS 44.33.231 is amended by adding a new subsection to read:

22 | (d) The film office shall design a logo that represents the film office and must

23 be included in a film qualifying for a film production tax credit under AS 44.33.231 -

24 44.33.239.

25 | * Sec. 10. AS 44.33.233(a) is amended to read:

26 j (a) A film production is eligible for a tax credit under AS 43.98.030, if the

27 '! (1) producer has $100,000 or more in qualified expenditures in a

28 i! consecutive 36-m onth [24-MONTH] period under AS 44.33.236;

29 jj (2) film office determines that the production is not contrary to the best
|

30 1 interests o f the state; and

31 (3) production is approved by the film office.

2 7 -L S 0 2 5 2 \S
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Sec. 11. AS 44.33.233(b) is amended to read:

(b) In determining under (a) of this section whether a production is not 

contrary to the best interests o f  the state, the film office may consider

[(1)] the effect of the production on

(1) both the immediate and long-term prospects for the film industry in

Alaska;

(2) [THE EFFECT OF THE PRODUCTION ON] the employment of 

Alaska residents; [AND]

(3) [THE EFFECT OF THE PRODUCTION ON] the economy o f the

state: and

(4) n a tu ra l resource developm ent in the s ta te .

Sec. 12. AS 44.33.234 is amended by adding a new subsection to read:

(c) Information submitted in an application under (a) of this section is 

confidential and is not subject to inspection or copying under AS 40.25.110 - 

40.25.125.

Sec. 13. AS 44.33.235(a) is amended to read:

(a) Subject to AS 43.98.030(f) and (i) of this section, the film office, in 

cooperation with the Department of Revenue, shall determine the amount o f  the tax 

credit under AS 43.98.030 available to a producer who has obtained a notice o f 

qualification under AS 43.33.234(b), based on the qualified expenditures o f the 

production under AS 44.33.236.

Sec. 14. AS 44.33.235(b) is amended to read:

(b) The base amount o f a tax credit awarded under this section is equal to 30 

percent o f  the qualified expenditures o f a [THE] production o th e r than  a nonfiction 

production  p roduced fo r television and 20 percent of the qualified expenditures 

fo r a nonfiction production produced for television.

Sec. 15. AS 44.33.235(c) is amended to read:

(c) In determining the amount o f the tax credit, the applicable percentage 

provided by (b) o f this section shall be increased by the film office based on the 

following criteria:

(1) an additional 10 percent o f qualified expenditures that are wages

-5- C S S B  23<FIN )
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(2) an additional six [TWO] percent o f qualified expenditures made in 

a rural area; and

(3) an additional two percent o f qualified expenditures made in the
I

state between October 1 and March 30.

* Sec. 16. AS 44.33.235(d) is amended to read:

(d) After completion o f the production, the producer shall provide the film
I

office with a production cost report detailing the qualified expenditures o f the 

production, with verification by an independent certified public accountant approved 

by the film office that the costs claimed in the report are qualified expenditures under 

AS 44.33.236 and  th a t there is no ou tstand ing  balance fo r a qualified expenditu re  

th a t is due to a person in the s ta te .

* Sec. 17. AS 44.33.235 is amended by adding new subsections to read:

(i) To qualify for the tax credit under AS 43.98.030, a producer shall include,

(1) in the end credits o f each qualified film, the film office logo 

designed under AS 44.33.231(d) and the words, "Filmed in Alaska with the Support o f 

the State o f Alaska and the Film Office, Alaska Department o f  Commerce, 

Community, and Economic Development"; or

(2) on each DVD or other media produced for distribution, a short 

Alaska promotional video or advertisement approved by the film office.

(j) The Department o f Revenue may not provide a tax credit certificate under 

AS 43.98.030 to a producer that fails to meet the requirements in (i) o f this section.

* Sec. 18. AS 44.33.236(a) is amended to read:

(a) Expenditures made by a production company in connection with a film 

production approved by the film office that shall be considered qualified expenditures 

must be directly related to the production and be incurred in the state. Only 

expenditures that are ordinary, reasonable, and not in excess o f fair market value and 

that are for real or tangible property, fees, services, or state or municipal taxes shall be 

considered. Expenditures may include

(1) costs of set construction and operation;
j

(2) costs of wardrobes, make-up, accessories, and related services;

2 7 -L S 0 2 5 2 \S

paid to A laska residents;
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(3) costs associated with photography and sound synchronization;

(4) costs of lighting and related services and materials;

(5) costs of editing and related services;

(6) rental of facilities and equipment;

(7) leasing o f vehicles;

(8) costs of food and lodging;

(9) costs of digital or tape editing, film processing, transfer o f film to 

tape or digital format, tran sfe r of digital m edia to film o r tape, sound mixing, and 

special and visual effects;

(10) the total aggregate payroll for services performed in Alaska, 

including all salaries, wages, compensation, and related benefits provided to 

producers, directors, writers, actors, and other personnel that are directly attributable 

to services performed in Alaska;

(11) the costs o f the use o f an Alaska business for processing qualified 

payroll and related expenditures;

(12) costs o f music, if  performed, composed, or recorded by an Alaska 

musician, or released or published by an Alaska business;

(13) costs of intrastate travel, if  provided by an Alaska business;

(14) costs relating to the design, construction, improvement, or repair 

o f  a film, video, television, or digital production or postproduction facility or related 

property, infrastructure, or equipment, except commercial exhibition facilities, as 

determined by the film office;

(15) costs o f state or municipal taxes levied in Alaska on the lease or 

rental of passenger or recreational vehicles or the rental o f  rooms or other lodging; or

(16) other similar production expenditures as determined by the film 

office in cooperation with the Department o f Revenue.

* Sec. 19. AS 44.33.239(7) is amended to read:

(7) "rural area" means a community with a population o f 1,500 or less 

or a community with a population o f 10,000 [5,500] or less that is not connected by 

road or rail to Anchorage or Fairbanks.

* Sec. 20. The uncodified law of the state o f  Alaska enacted in sec. 5(a). ch. 63, SLA 2008.

-7- CSSB 23(F IN )
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(a) Subject to AS 43.98.030(0, enacted by sec. l .c h . 63. SLA 2008 [OF THIS 

ACT], secs. 3 and 7, ch. 63, SLA 2008. [OF THIS ACT] do not prevent the film 

office from determining a film production's qualified expenditures, awarding a tax 

credit, or reviewing a tax credit under the provisions repealed by secs. 3 and 4 , ch. 63, 

SLA 2008. [OF THIS ACT] to a film production that has received a notice of 

qualification under AS 44.33.234(b), enacted by sec. 2, ch. 63. SLA 2008 [OF THIS 

ACT!, before Ju ly  1. 2023 IJULY 1,2013],

* Sec. 21. The uncodified law of the state o f Alaska enacted in sec. 6, ch. 63, SLA 2008, is 

amended to read:

Sec. 6. NOTIFICATION. When the am oun t [NUMBER] o f tax credits 

provided under AS 43.98.030(f), enacted by sec. 1. ch. 63. SLA 2008 [OF THIS 

ACT], in the aggregate and the estimated amount o f tax credits that could be claimed 

based on notices o f qualification issued by the film office under AS 44.33.234(b), 

together equal S200.000.Q00 [$100,000,000], the commissioner shall notify the 

presiding officers o f each house o f the legislature and the revisor o f statutes in writing.

* Sec. 22. Section 7, ch. 63, SLA 2008, is amended to read:

Sec. 7. Section 3, ch. 63. SLA 2008. [OF THIS ACT] takes effect on the 

earlier o f  the following:

(1) July 1,2023 [2013]; or

(2) the date o f the commissioner o f revenue's notification to the 

presiding officers o f each house o f the legislature and to the revisor o f statutes under 

sec. 6. ch. 63, SLA 2008 [OF THIS ACT],

* Sec. 23. Section 8, ch. 63, SLA 2008, is amended to read:

Sec. 8. Section 4 of this Act takes effect on the earlier o f the following:

(1) July 1.2024 120141: or

(2) one year after the date o f the commissioner o f revenue's 

notification to the legislature and to the revisor o f  statutes under sec. 6, ch. 63, SLA 

2008 1QF THIS ACT],

is amended to read:
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New T e x t  U n d e i ' l in e d  [DELETED TEXT BRACKETED!



F I S C A L  N O T E

S T A T E  O F  A L A S K A
2011 L E G IS L A T IV E  S E S S IO N

Identifier (file name) SB23-DOR-TAX-02-12-11
Title Film Production Tax Credit

Sponsor
Requester

Senator Ellis
Senate Labor and Commerce

Expenditures/Revenues

Fiscal Note Number
Bill Version
(S) Publish Date

Dept. Affected 
_ Appropriation 
Allocation

1
SB 23
2/23/11

Revenue
Treasury and Taxation

Tax Division

OMB Component Number 2476

(Thousands of Dollars)
Note: Amounts do not include inflation unless otherwise noted below.

Appropriation
Required Information

OPERATING EXPENDITURES FY 2012 FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 FY 2017
Personal Services
Travel
Services
Commodities
Capital Outlay
Grants
Miscellaneous

TOTAL OPERATING 0.0 0.0 0.0 0.0 0.0 0.0 0.0

ICAPITAL EXPENDITURES | I I I  I I I  I
CHARGE (KJ '
REVENUES 0.0 0.0 *** *** *** ***

FUND SOURCE_____________________    (Thousands of Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts 
1037 GF/Mental Health 
Other (please identify)

TOTAL 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Estimate of any current year (FY2011) cost 

POSITIONS
Full-time
Part-time
Temporary

Why this fiscal note differs from previous version (if initial version, please note as such) 
first version of fiscal note

Prepared by Johanna Bales, Deputy Director__________________________________________  Phone (907) 269-6628
Division Tax Division  Date/Time 02-05-11; 9:04am
Approved by Ginger Blaisdell, Director Administrative Services Division_____________________ Date 02-12-11; 8:42am

Department of Revenue_________________________________________________
Revised 1/27/2011 OMB) P age  1 of 2



F IS C A L  N O T E  #1

A n a ly s is

S T A T E  O F  A L A S K A  B IL L  NO . SB 23
2011 L E G IS L A T IV E  S E S S IO N

Bill Language:
This bill extends the current film production tax credit, which will expire effective July 1, 2013, to June 30, 2023. 
Under current law, the film  production tax credit expires the earlier of July 1, 2013 or when total credits issued by the 
Film Office exceed $100,000,000 in the aggregate. This bill limits the total amount of credits allowed to  be awarded 
to $100,000,000 before July 1, 2018 and an additional $100,000,000 before July 1, 2023 w ith total aggregate credits 
lim ited to  $200,000,000.

Revenues:
This bill increases the tota l film production tax credit from $100,000,000 to  $200,000,000 and extends the current 
film  credit program another 10 years to June 30, 2023. The current program is set to expire July 1, 2013. It is difficult 
to  determine the total affect on state revenues as a result o f this bill. However, due to the limitations established in 
the bill, tota l decrease in corporate income tax revenue cannot exceed $100,000,000 as a result of this bill.

Expenditures:
The department can implement the provisions of the bill w ith existing resources.

Peysed 1/27/2011 OMB) P age 2 of 2



F I S C A L  N O T E

Identifier (file name) SB023-CCED-DED-02-11-11

S T A T E  O F  A L A S K A
2011 L E G IS L A T IV E  S E S S IO N

Title Film Production Tax Credit

Fiscal Note Number
Bill Version
(S) Publish Date

Dept. Affected
Appropriation
Allocation

SB 23
2/23/11

DCCED
Economic Development
Economic Development

Sponsor
Requester

Senator Ellis
Senate Labor & Commerce OMB Component Number 801

Expenditures/Revenues (Thousands of Dollars)
Note: Amounts do not include inflation unless otherwise noted below.

Appropriation
Required Information

OPERATING EXPENDITURES FY 2012 FY 2012 FY 2013 FY 2014 FY 2015 FY 2016 FY 2017
Personal Services
Travel
Services
Commodities
Capital Outlay
Grants
Miscellaneous (Fund Capitalization)

0.0 0.0 0.0 0.0 0.0 0.0

TOTAL OPERATING 0.0 0.0 0.0 0.0 0.0 0.0

CAPITAL EXPENDITURES

CHANGE IN
REVENUES 0.0 0.0 0.0 0.0 0.0 0.0
FUND SOURCE (Thousands of Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts 
1037 GF/Mental Health 
Other (please identify)

TOTAL 0.0 0.0 0.0 0.0 0.0 0.0

Estimate of any current year (FY2011) cost 

POSITIONS
Full-time 0.0 0 0 0 0 0
Part-time
Temporary

Why this fiscal note differs from previous version (if initial version, please note as such)

Prepared by Wanetta Ayers, Director  Phone 269-4048______
Division Economic Development___________________________________________________ Date/Time 2/11/11 8:00 PM
Approved by Susan K. Bell, Commissioner______________________________________________  Date 2/11/2011______

Commerce, Community and Economic Development_________________________
(Revised 1/27/2011 OMB) P age 1 of 2



F IS C A L  N O T E  #2

Analysis

S T A T E  O F  A L A S K A  B IL L  N O . SB 23

2011 L E G IS L A T IV E  S E S S IO N

Senate Bill 23 would extend the film incentive program for 10 years. The legislation will provide an additional $100 
million in tax credits fo r the first five years of the extension and $100 million for the final five years.
The department does not anticipate any additional operating costs as a result of this legislation.

(Revised 1/27/2011 OMB) P age  2 of 2



L E G A L  S E R V I C E S

(907) 465-3867 or 465-2450 
FAX (907) 465-2029 
M ail S top 3101

DIVISION OF LEGAL AND RESEARCH SERVICES 
LEGISLATIVE AFFAIRS AGENCY 

STATE OF ALASKA State Capitol 
Juneau, A laska 99801-1182 

Deliveries to: 129 6th St., Rm. 329

M E M O R A N D U M March 18, 2011

SU B JE C T: Sectional summary for CSSB 23( ), Draft Version "X", relating to 
film production tax credits (Work Order No. 27-LS0252\X)

TO : Senator Johnny Ellis

FR O M : Donald M. B u llo c k ! jr ./  
Legislative Counsel

You have requested a sectional summary o f the above-described bill.

As a preliminary matter, note that a sectional summary o f  a bill should not be considered 
an authoritative interpretation o f the bill and the bill itself is the best statement o f its 
contents. If you would like an interpretation o f  the bill as it may apply to a particular set 
o f circumstances, please advise.

Section 1. Amends AS 43.98.030(a) to require the Department o f Revenue to provide a 
certificate for a film production tax credit.

Section 2. Amends AS 43.98.030(b) to refer to the certificate provided under sec. 1 o f 
the bill.

Section 3. Amends AS 43.98.030(c) to refer to the certificate provided under sec. 1 of 
the bill; adds a reference to AS 43.98.030(e) that limits the period in which the credit may 
be used.

Section 4. Amends AS 43.98.030(e) to refer to the certificate provided under sec. 1 o f 
the bill; expands the period in which the credit may be used from three years to six years.

Section 5. Amends AS 43.98.030(f) to increase the total amount o f film production tax 
credits that may be authorized.

Section 6. Adds AS 43.98.030(g) to AS 43.98.030 to authorize a person to combine film 
production tax credits for sale, assignment, exchange, conveyance, or other transfer. 
Authorizes the Department o f  Revenue to combine multiple tax credit certificates into a 
single certificate, or to divide a single tax credit certificate into multiple tax credit 
certificates. States that combining or splitting the tax credits does not change the period 
during which the credits must be used.



Senator Johnny E llis
M arch 18,2011
Page 2

Section 7. Amends AS 44.33.231 to require the film office to design a logo that 
represents the film office, which is to be included in a film qualifying for the film 
production tax credit.

Section 8. Amends AS 44.33.233(a) to allow qualified expenditures to be incurred 
during a 36-month period rather than the current 24-month period.

Section 9. Adds AS 44.33.234(c) to AS 44.33.234 to make information on the 
application for a film production tax credit confidential.

Section 10. Amends AS 44.33.235(a) by adding a reference to AS 44.33.235(i) that is 
added by sec. 11 o f  the bill.

Section 11. Adds AS 44.33.235(i) to AS 44.33.235 to require that the film office logo 
and special film office acknowledgement text must be included in a qualified film, or that 
a short Alaska promotional video or advertisement must be included in a DVD or other 
media produced for distribution.

Section 12. Amends AS 44.33.236(a) by adding the cost o f transferring digital media to 
film or tape as a qualified expenditure.

Section 13. Amends uncodified law to authorize the film office to determine a film 
production's qualified expenditures, award a tax credit, or review a tax credit that has 
been provided to a film production that has received a notice o f qualification under 
AS 44.33.234(b) before July 1, 2023.

Section 14. Amends uncodified law that requires the commissioner of revenue to notify 
the presiding officers o f  each house o f the legislature and the revisor o f statutes in writing 
when the amount o f tax credits provided under AS 43.98.030(f) and the estimated amount 
o f tax credits that can be claimed, based on notices o f qualification issued under 
AS 44.33.234(b), together equal $200,000,000.

Section 15. Amends uncodified law to extend the sunset date for the transferable film tax 
credit program to July 1, 2023, unless the amount o f tax credits awarded under the 
program has reached the maximum amount o f $200,000,000 before that time.

Section 16. Amends uncodified law to extend the period in which the film office, in 
cooperation with the Department o f Revenue, may review, audit, and bring legal 
proceedings to recover any amount o f a tax credit issued under AS 44.33.235.

DMB:plm 
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A l a s k a  F i l m  O f f i c e

Statutory Authority:

The enabling legislation (AS 44.33.231-AS 44.33.239) instructs the Alaska Film
Office to:

1. cooperate with organizations in the private sector for the expansion and 
development of the film production industries in the state;

2. promote Alaska as an appropriate location for film production;
3. provide production assistance through connecting film directors and makers, 

and producers with Alaska location scouts and contractors, including 
contractors providing assistance with permit applications;

4. certify Alaska film production internship training programs and promote the 
employment of program interns by eligible productions; and

5. in cooperation with the Department of Revenue, administer the Alaska Film 
Production Incentive Program.

A  L A S  K A
Prepared by the Departm ent o f Commerce, Community and Economic Development f . .  a l a s k a . g o *



A l a s k a  F i l m  O f f i c e

Private Sector Collaboration:

• www.film.Alaska.gov
• Incentive program information
• Filming in Alaska 

Buying tax credits
• Crew, support service provider and talent listings 

Alaska locations

• Engagement with industry organizations, trade associations, and allied groups

• Outreach through speaking engagements, targeted contacts, and fielding 
daily inquiries

A L A S K A
Prepared by the  Departm ent o f Commerce, Com m unity and Economic Development
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A l a s k a  F i l m  O f f i c e

Promote Alaska:

Print advertising in industry magazines and directories
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A l a s k a  F i l m  O f f i c e

Promote Alaska:

• www.film.alaska.gov

• Film Industry trade shows and events
■ AFCI Locations Trade Show
■ Incentives Symposium
■ American Film Market
■ Global Media Update

A  L A S  K A
Prepared by the Departm ent o f Commerce, Com m unity and Economic Development p i l m . a l a s k a . gov
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A l a s k a  F i l m  O f f i c e

Promote Alaska:

• Program Brochure

A  L A S  K A
Prepared by the Departm ent o f Commerce, Com m unity and Economic Development f i l m  - a l a s k a . gov



A l a s k a  F i l m  O f f i c e

Promote Alaska:

• Program Brochure
Here is a summary of Alaska's Tax Credits:

TAX CREDIT VALUE REQUIREMENTS

Base Credit 30 percent Production expenditures must be 
made in Alaska.

Alaska Hire + 10 percent Wages paid to Alaska residents 
receive an additional 10 percent 
credit.

Seasonal + 2 percent Production expenditures made 
between Oct. 1 and Mar. 30 
receive
an added 2 percent credit.

Rural Location + 2 percent Production expenditures made in 
a rural area also receive an added 
2 percent credit.

Maximum 
Possible Credit

44 percent Portions of a production with 
an Alaskan crew, filmed in rural 
Alaska between October and 
March.

A  L A S K A
P re pa re d  by th e  D e p a rtm e n t o f  C om m erce , C o m m u n ity  and  E conom ic  D e v e lo p m e n t

A S K A . G O V



A l a s k a  F i l m  O f f i c e

Provide Assistance:

AFO and DCCED Staff
• Respond to daily inquiries about film ing in Alaska
• Conduct follow-up and outreach with contacts developed through advertising, 

trade show and other promotional activities
• Meet with producers and provide introductions to state and local contacts
• Explain the Incentive Program and assist producers with the application 

process
• Provide alternatives and creative solutions to production challenges
• Work with Alaskan businesses, community representatives and other 

stakeholders regarding prospective projects

A  L A S  K A
Prepared by the Departm ent o f Commerce, Com m unity and Economic Development <' ■■- " • ai . a s k a . gov



A l a s k a  F i l m  O f f i c e

Workforce Development:

The AFO is working with a variety of organizations to develop a skilled film  
industry workforce in Alaska:

Dept of Labor: working to develop apprenticeships that would lead to  
technical careers in the film industry
University of Alaska to provide the academic programs leading to certificates 
and degrees recognized by the film industry
Private sector efforts to provide the on-the-job training

• Youth training programs
• Rural outreach efforts
• Skilled trades: provide workers with the training necessary to work in set 

construction, electrical/lighting and other specialized film industry jobs

A  L A S  K A
Prepared by the Departm ent o f Commerce, Com m unity and Economic Development - a l a s k a . gov



A l a s k a  F i l m  O f f i c e

Step 2: Sdlsrur I ’ re^ualificapon fo rm  w ith  .-uippurting documentation such

1.) three* page aic-qualificadnn application
Z )  estimated quaDf/mg cxpcnirtuct» during a 24- m onth period
3.) detailed budgs?
A ) rlhtfibucicio plan, and
5.) a seopi Oc o f  the project.

Step 5: A fte* the AFO Stas verified that your production m uds the eligibility 
requirements 50 receive 1  tax credit under the ptognan, A FO  vrill serai a credit memo 

to  d ie  Alaska Department o f  Revenue (DOR) indicating approval to  iw & r i the tax 
credit D O It approval usually M lc f. 2-4 wedfc*.

•i\fl nacs u. rzjum J ft1 tJU XZ

Co-adm inisterthe Alaska Film Production Incentive Program

Once Ih e  p re -
Step 4: Once production b is wrapped, submit the final tp p lic td n n  complete with. the 
actu il co til budget For ths production and the actual Alaska expenditures audited hf ar 

Alaska iiceftacd CPA- The f i it t ]  application matenaLs must also include i  Sworn 
Certification o f  Compbmcc (3 ACC ISH-050(e))t final budget and a rough cut o ( ihe 

production

ten khan production

during the 04*mon*h
Step 3: Receive an approval letter that cju ih fiw  your project 

(Minimum. o f f  ilXIjtCG must bs span x i AK it> lyjotifvi period
for a  tax  credit

percent

Prepared by the  Departm ent o f Commerce, Com m unity ana tconom ic Development
A L A S K A
F I L M . A L A S K A . G O V

Step €: Sell your tax credit to  any conpany that has an 
Alaskan corporate income tax liability.

laska Film Incentive

-1 -P Contact the Alaska ru  
application form wk

m



A l a s k a  F i l m  O f f i c e

Co-administerthe Alaska Film Production Incentive Program

FY09 FY10 FY11

# $ # $ # $
Pre-qualifications 6 
Approved

$602.9 25 $28,461.7 22 $14,459.0

Tax Credit 
Applications

0 $0.0 4 $244.5 14 $6,025.3

Tax Credits 0 $0.0 4 244.5 14 $6,025.3
Approved

Prepared by the  Departm ent o f Commerce, Com m unity and Economic Development
11



A l a s k a  F i l m  O f f i c e

Co-administerthe Alaska Film Production Incentive Program

FY09 -  FY11

# $

Pre-qualifications Approved 52 $43,523,552

Tax Credit Applications 18 $6,269,830

Tax Credits Approved 18 $6,269,830

Prepared by the Departm ent o f Commerce, Com m unity and Economic Development
1 2



A l a s k a  F i l m  O f f i c e

Staffing and Budget

• Alaska Film Office Staff (1.5 FTE)

■ Dave Worrell 
Development Specialist II, Op A

■ Erin Gora 
Adminstrative Assistant II

• Additional Support

■ Curtis Thayer, DCCED Deputy Commissioner
■ Roberta Graham, Special Assistant to Commissioner Bell
■ Mark Kelsey, DCCED Communications Coordinator
■ Wanetta Ayers, DED Director

Prepared by the  Departm ent o f Commerce, Com m unity and Economic Development
1 3



A l a s k a  F i l m  O f f i c e

Staffing and Budget

• FY11 Operating Budget

$
Fiscal Note $275.0
FY11 AFO Program Budget $283.0
Additional Support Costs Undetermined
Unallocated Overhead Costs $27.8

TOTAL >$310.8

Prepared by the Departm ent o f Commerce, Com m unity and Economic Development
1 4



A l a s k a  F i l m  O f f i c e

New Developments

• Increasing interest in production in Alaska

• Soundstage

• Workforce Training and Education

Prepared by the Departm ent o f Commerce, Com m unity and Economic Development
1 5
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Extending the Alaska Film and Television Production Tax Incentives

Senate Finance 
Committee

M arch 21, 2011



B u il d in g  o n  o u r

C o n t i n u e  t h e  g r o w t h  a n d  s u c c e s s  o f  A l a s k a ’ s  

b u r g e o n i n g  f i l m  i n d u s t r y

O f f e r  a  c l e a r  s i g n a l  t o  t h e  f i l m  a n d  t e l e v i s i o n  

p r o d u c t i o n  i n d u s t r y  a n d  A l a s k a  b u s i n e s s e s  t h a t  

A l a s k a  i s  o p e n  f o r  b u s i n e s s

D e v e l o p  o u r  w o r k f o r c e  a n d  t r a i n  A l a s k a n s .  

P r o d u c t i o n s  h a v e  a n  e c o n o m i c  i n t e r e s t  i n  h i r i n g  

a n d  t r a i n i n g  A l a s k a n s .



2 0 0 8

•roved Credits
t - . *

18 productions have received tax credits
■ >

These productions filmed in Alaska for
9 1 0  D a y s  an d  s p e n t n e a r ly  $ 1 9  

Million in Alaska

Pre-Approved Credits

28 productions are pre-qualified for 
incentives

If all of these productions are completed they 
will have an estimated Alaska spend of
nearly $85 million dollars



P r o j e c t e d  P o t e n t i a l  B o o s t  t o  

A l a s k a ’ s  e c o n o m y

$100 Million Dollars
A  re c e n t s tu d y  by E rn s t an d  Y oun g  

s h o w e d  fo r e v e ry  $1 d o lla r  th e  s ta te  

s p e n d s  on film in c e n tiv e s  it 
g e n e ra te s  $ 6  in e c o n o m ic  activity.

Source: February 2011 Ernst and Young Report -  Economic and fiscal impacts of the Michigan 
film tax credit



S in c e  2 0 0 8 -  
W ho  h a s  B e n e f it t e d ?

W a g e  e a r n e r s

•Cast and crew 
•Electricians 
•Carpenters 
•Truck Drivers 
•Plumbers

Film ing an d  p roduction  
A la s k a  c o m m u n it ie s

h a v e  ta k e n  p la c e  in 3 5

9



S in c e  2 0 0 8 -  
W ho  h a s  B e n e f it t e d ?

B u s in e s s e s  la rg e  an d  sm all 

•C o n s tru c tio n  C o m p a n ie s
I  *A ir S e rv ic e  P ro v id e rs  

•C a te r in g  C o m p a n ie s  

•H o te ls  

•R e ta ile rs

•F re ig h t  C o m p a n ie s  

•M a in te n a n c e  F irm s  

•R e n ta l C o m p a n ie s  

•S e c u r ity  C o m p a n ie s  

•Tou rism  B u s in e s s e s

• M'VSr'WiAfijsV



Ec o n o m ic  Im p a c t s  — 
Ev e r y b o d y  Lo v e s  W h a l e s

• A  to ta l o f 1 ,3 0 0  A la s k a n s  e a rn e d  
in c o m e  d irectly  re la ted  to  
E v e ry b o d y  L o v e s  W h a le s

• A la s k a n s  e a rn e d  a to ta l o f $ 4  
million in w a g e s  during  th e  5 8  d a y  
film ing e ffort

Source: McDowell Group Report -  Initial Assesment of the Impact of Everybody Loves Whales



Ec o n o m ic  Im p a c t s  — 
Ev e r y b o d y  Lo v e s  W h a l e s

Film ing o f E v e ry b o d y  L o ve s  W h a le s  
in c luded  sp e n d in g  w ith  a t  le a s t 8 0  d iffe ren t  
A la s k a  b u s in e s s e s

T h e  to tal e c o n o m ic  im p a c t o f film ing  
E v e ry b o d y  L o v e s  W h a le s  w a s  an  e s tim a te d  
$ 1 6 .5  m illion ^ *>■ -w * .

Source: McDowell Group Report -  Initial Assesment of the Impact of Everybody Loves Whales



•M a n y  exc iting  p ro jects  on  

th e  horizo n

• T ra in  a n d  d e v e lo p  an  

A la s k a  film  an d  te lev is io n  

w o rk fo rc e

O th e r  s ta te s  a re  strugg ling



S im p le  e x te n s io n

E x te n d s  fo r 10  y e a rs  th e  

A la s k a  Film  an d  

T e le v is io n  P ro d u ctio n  

In c e n tiv e s

O ffe rs  an  ad d itiona l  
$ 1 0 0  million d o lla rs  in 

ta x  in cen tives  fo r e a c h  5  

y e a r  period
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Diversify our economy and 
grow and develop this new am 
multi-million dollar business in 
our state

U



. A l a s k a  S t a t e  L e g i s l a t u r e
Rules Committee

• While in Session
Senate Finance Committee 

•
Health & Social Services Committee 

•

M | | | k

State Capitol, Rm. 119 
Juneau, AK 99801 

(907) 465-3704 
Fax: (907) 465-2529

Community & Regional Affairs 
Committee l||S |§ § |/ While in Anchorage 

716 W. 4th Ave, Rm. 500
•

World Trade Special Committee 
•

x^ llip y Anchorage, AK 99501 
(907)269-0169 

Fax:(907)269-0172
Committee on Committees

S e n a t o r  J o h n n y  E l l i s

RULES COM M ITTEE CHAIR 

Sponsor Statement

SB 23: A laska Film Production Incentive Program  Extension

Senate Bill 23 ensures Alaska’s competitiveness with other states and countries by continuing the 
successful Alaska Film Production Incentive Program. Since its inception, the film incentive program 
has brought millions o f production dollars to Alaska. Productions have also created hundreds o f jobs 
and provided marketing and promotional opportunities for Alaskan businesses, products, and the 
tourism industry. The continuation o f these incentives will create the economic stability required for 
the private sector to better plan and invest in Alaska’s growing film industry infrastructure.

The law currently sunsets after five years or after $100 million in tax credits have been issued. The 
program offers an incentive of 30% on all qualified spending in Alaska, with an additional 10% for 
Alaskan hire, 2% for shooting in rural Alaska and 2% for working in the winter months. Eligible 
productions earn a transferrable tax credit certificate which they can sell to any company with an 
Alaska corporate income tax liability, offering tax relief to industries as varied as commercial fishing, 
mining and other business owners. Tax credits are issued only after the film production money has 
been spent in Alaska, the filming has been completed, and an independent CPA has verified all 
expenditures.

We have already seen the enormous benefits of “Everybody Loves Whales,” a feature film project 
with an estimated $30 million production budget. On any given day o f production, there were more 
than 100 Alaskans working both in front of and behind the camera. Over 1,000 Alaskans were 
employed as extras representing towns and villages across the state. Local businesses enjoyed a boost 
o f more than 12,100 hotel nights, 8,800 car rental days and 7,900 security man-hours during what are 
typically the quietest months of the year.

Businesses that benefitted from this production included construction companies, towing 
companies, aerial charters, hardware stores, lumber yards, communication companies, landscaping, 
restoration companies, dumpster services and rentals, plumbing, heating, rental equipment companies, 
truck leasing, crane companies, paving companies, catering, cleaning, boat charters, diving companies, 
survey companies, engineering firms, printing, office supplies, motor-home rentals, shipping 
companies, airlines, hotels, and restaurants.

Although the legislation creating the film incentives passed in April o f 2008, it took quite a while 
to get this new program up and running. The regulations took more than a year to write and implement,



and the current film office director wasn’t hired until mid-2009. The first feature film project, 
“Everybody Loves Whales”, didn’t even begin filming until the fall of 2010. As has been reported 
recently in the press, some states with huge budget deficits have been cutting their film incentive 
programs. Alaska is fortunate that our finances are in good shape, and this only helps to make Alaska 
and our program all that more attractive to producers.

Senate Bill 23 would extend the film incentive program for 10 years. The legislation will provide 
an additional $100 million in tax credits for the first five years of the extension and $100 million for 
the final five years. Passage of Senate Bill 23 will continue to attract this new industry to Alaska. It 
will build on the jobs and business opportunities created by the existing film incentives and bring our 
state positive attention and substantial investment. It will continue to help in developing a strong and 
diversified economy that will entice our graduates to remain in Alaska instead of looking for jobs 
elsewhere.



L E G A L  S E R V I C E S

(907) 465-3867 or 465-2450 
FAX (907) 465-2029 
Mail Stop 3101

DIVISION OF LEGAL AND RESEARCH SERVICES 
LEGISLATIVE AFFAIRS AGENCY 

STATE OF ALASKA State Capitol 
Juneau, Alaska 99801-1182 

Deliveries to: 129 6th St., Rm. 329

M E M O R A N D U M February 8, 2011

SUBJECT: Sectional summary (SB 23 (Work Order No. 27-LS0252\M))

TO: Senator Johnny Ellis 
Attn: Matthew Moser

FROM : Alpheus Bullard
Legislative Counsel

You have requested a sectional summary of the above-described bill.

As a preliminary matter, note that a sectional summary of a bill should not be considered 
an authoritative interpretation o f the bill and the bill itself is the best statement of its 
contents. If  you would like an interpretation of the bill as it may apply to a particular set 
o f circumstances, please advise.

Section 1. Doubles the amount of transferable film production tax credits that the 
Department of Revenue, in cooperation with the film office in the Department of 
Commerce, Community, and Economic Development, may provide a producer for certain 
qualified production expenditures. Limits the amount of credits that the Department of 
Revenue may provide before July 1, 2018, to $100,000,000.

Section 2. Permits a film production to be eligible for a tax credit if the producer has 
$100,000 or more in qualified expenditures in a consecutive 36-month period. At 
present, a producer must have $100,000 or more in qualified expenditures in a 
consecutive 24-month period.

Section 3. Makes certain information submitted to the film office by a producer 
confidential.

Section 4. Adds the cost of transferring digital media to film or tape to the list of 
expenditures that may qualify as a "qualified expenditure" in calculating a tax credit.

Section 5. Permits the film office to determine a film production's qualified 
expenditures, award a tax credit, or review a tax credit that has been provided to a film 
production that has received a notice of qualification under AS 44.33.234(b) before 
July 1,2023.



Senator Johnny E llis
February 8, 2011
Page 2

Section 6. Requires the commissioner of revenue to notify the presiding officers of each 
house of the legislature and the revisor of statutes in writing when the amount of tax 
credits provided under AS 43.98.030(f) and the estimated amount of tax credits that can 
be claimed, based on notices of qualification issued under AS 44.33.234(b), together 
equal $200,000,000.

Section 7. Extends the sunset date for the transferable film tax credit program to July 1, 
2023, if the amount o f tax credits awarded under the program has not reached 
$200,000,000 before that time.

Section 8. Extends the period that the film office, in cooperation with the Department of 
Revenue, may review, audit, and bring legal proceedings to recover any amount of a tax 
credit issued under AS 44.33.235.

TLAB.plm 
1 l-062.plm
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E x e c u t i v e  S u m m a r y

The Anchorage Economic Development Corporation contracted with McDowell Group, an Alaska research 
and consulting company, to assess the economic impacts of the 2010 filming in Anchorage, Barrow, and
Seward of the Universal Studios motion picture Everybody Loves Whales. The production, which included
several well-known actors and hundreds of cast and crew, had high visibility during the months of shooting, 
but there is likely little understanding about the full economic impact it had on the economy and the large 
number of vendors whose businesses were directly affected during the two-month filming effort.

Sum m ary o f Findings

A la s k a ’ s  f i lm  I n d u s t r y

• Based on data provided by the Alaska Film Office, $14.9 million was spent in Alaska in FY2010 and
FY2011 year-to-date on the production of feature films, documentaries, television programs, and
commercials. It does not include Everybody Loves Whales or other production efforts this year that
have not submitted spending data to the state for the state's film production tax credit.

• Filming or other production-related activities occurred in 35 Alaska communities over the past two 
years.

T h e  U .S . F i lm  I n d u s t r y

• The motion picture industry's global box office revenue in 2009 totaled $29.9 billion (U.S. dollars), 
an increase of 7.6 percent from 2008. Approximately one-third of that amount came from the U.S. 
and Canada ($10.6 billion, up ten percent from 2008 and 20 percent from 2003).

• The U.S. film industry supported 2.4 million jobs and over $140 billion in total wages in 2008. This 
included 296,000 jobs in the core business of producing, marketing, manufacturing, and distributing 
motion pictures and television shows, and 453,000 jobs in related businesses including theaters, 
rental stores, television broadcast companies, cable companies, and online ventures.

• In 2008, there were over 95,000 businesses in total related to the film industry, which made more 
than $40 billion in purchases of goods ands services. The industry paid an estimated $15.7 billion in 
federal taxes.1

F i lm - B a s e d  T o u r is m

Alaska tourism marketers are attempting to capitalize on movie and television program-generated publicity 
by running ads during the programs featuring Alaska wildlife, scenery, and activities including fishing, 
kayaking, and rafting. While it is difficult to quantify the effect on visitor travel of this type of exposure, 
experience elsewhere in the country suggests there is potential for it to help stimulate tourism growth.

1 The Economic Contributions of the Motion Picture and Television industry to the U.S. Economy, 2009

The Impact of "Everybody Loves Whales" on Alaska's Economy McDowell Croup, Inc. o Page 7



E c o n o m ic  im p a c t  o f  E v e r y b o d y  L o v e s  W h a le s

The total economic impact of the filming of Everybody Loves Whales on the Alaska economy was an estimated 
$16.5 million.2 Of that amount, $6.2 million consisted of labor income (payroll and benefits). In other words, 
Alaska workers earned an extra $6.2 million because Everybody Loves Whales was filmed in the state, and the 
state as a whole generated $16.5 million more in output than otherwise would have been the case. Specific 
economic impacts include:

• A total of over 1,300 Alaskans earned income directly related to filming of Everybody Loves Whales. 
This includes 175 crew, 48 Alaska resident cast members (with speaking parts), and 1,100 extras. 
Based on hours worked and wages earned, the Everybody Loves Whales workforce translates into the 
annual equivalent of 110 jobs.

• Alaskans (actors, extras, and crew) earned a total of $4 million in wages during the 58-day filming 
effort, the equivalent of about $70,000 for each day of production in Alaska.

• Filming of Everybody Loves Whales included spending with at least 80 different Alaska businesses and 
organizations. This spending on goods and services totaled $7.7 million.

• A wide variety of businesses provided goods and services to the film production project, including 
hotels, rental car companies, restaurants, security firms, construction and engineering companies, 
realtors, boat charters, diving companies, sled dog operations, hardware stores, clothing stores, 
dumpster rental companies, plumbing and heating companies, caterers, grocery stores, seafood 
processing companies (ice), and dozens of other businesses.

• Including payroll earned by Alaska residents and purchases of goods and services from Alaska 
businesses, filming of Everybody Loves Whales directly accounted for $11.7 million in Alaska spending.

• Most of the economic impact of filming was in Anchorage, but Barrow also benefitted from the week 
of filming that was done there. Impacts also extended specifically to the Kenai Peninsula, as well, as a 
result of brief filming in Seward and the significant purchases of ice from area seafood processing 
companies.

• Production company spending in Alaska on goods and services, coupled with local spending of new 
payroll dollars generated by the film project, supported additional jobs and income throughout the 
Alaska economy. Including indirect and induced effects (the multiplier effect), the economic impact 
of filming Everybody Loves Whales equaled the annual-equivalent of 180 jobs and $6.2 million in labor 
income.

2 These estimates are based on a preliminary analysis conducted prior to the filing of detailed financial documents required to obtain the 
film tax credit.

The Impact of "Everybody Loves Whales" on Alaska's Economy McDowell Croup, Inc. o Page 2



• Both the labor income and total output estimates are conservative to the extent they do not capture 
all of the spending by non-Alaskan cast and crew members. Spending on accommodations, 
transportation, and meals was captured, but incidental spending by non-resident cast and crew 
members while in Alaska was not. Anecdotally, at least some of the visiting cast and crew spent freely 
on visitor activities, entertainment, and cold-weather clothing while in Alaska.

Estimated Economic Impact of Everybody Loves Whales

Direct Indirect and 
Induced Total

Employment 110 70 180
Labor Income $4,000,000 $2,200,000 $6,200,000
Spending on 
Goods and $7,700,000 $2,600,000 $10,300,000
Services
Output $11,700,000 $4,800,000 $1 6,500,000

• Including direct and indirect labor income, filming of Everybody Loves Whales generated
approximately $107,000 in income for Alaskan workers for each day of filming.

• Total direct and indirect output (the sum of all direct and indirect payroll and non-payroll spending)
related to filming Everybody Loves Whales in Alaska was approximately $16.5 million.

• Filming of Everybody Loves Whales created approximately $285,000 in economic activity for each day 
of filming in Alaska.
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M e t h o d o l o g y

Compared to other economic impact studies of this type, this study is unusual in its timing and, 
consequently, the amount of primary research required to gather the necessary information on direct 
spending related to filming of Everybody Loves Whales. Typically, studies are conducted after all of the 
accounting has been finalized and that information is. available, either from the studio or production 
company itself or from state agencies that administer film tax credit or other incentive programs.

Eventually that detailed information regarding Everybody Loves Whales w\\\ be available from the Alaska Film 
Office, the state government entity that manages Alaska's tax film tax incentive programs, but in the interim, 
most of the information gathered for this study was collected from the various Alaska production services 
companies involved, and from direct contact with a large number of actual vendors. Most of the data used 
was collected directly from a vendor or production company, but in some cases the numbers were estimated 
based on conversations with industry professionals.

To calculate the multiplier effect of the direct spending -  which included both wages and benefits to people 
hired to work on the film and direct vendor spending on everything from hotel rooms to security -  the study 
team used IMPLAN3, a well-known input/output modeling program. Both direct spending and multiplier 
spending is calculated for Alaska as a whole, although the vast majority of the spending and economic impact 
was in Anchorage.

3 Minnesota IMPLAN Group, Inc.
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O verview  o f the M ovie

D i r e c t  E c o n o m i c  I m p a c t s  

o f  E v e r y b o d y  L o v e s  W h a l e s

Everybody Loves Whales is set in 1988 and tells the story of a non-profit activist and a government employee 
working together to free three California gray whales trapped below the sea ice near Barrow, Alaska.4 The 
movie is directed by Ken Kwapis, and the cast includes Drew Barrymore as the nonprofit aid worker, John 
Krasinski as a local reporter, Stephen Root as the Alaska governor, and Kristen Bell, Ted Danson, and Dermot 
Mulroney in supporting roles. Distributed by Universal Pictures, a division of NBC Universal and subsidiary of 
the conglomerate General Electric/Vivendi SA, the film is slated for a 2012 release.

Filming began in Alaska on September 16, 2010 and concluded in November 2010. The film was shot in 58 
days, had 48 speaking parts, and about 1,100 extras. The first unit location was in Anchorage, where a 
replication of parts of Barrow was built in the Ship Creek area. The second unit filmed in and around Barrow. 
Additional re-shoots are set to film in late February or early March with a small contingent of cast and crew.

Preparation and Shooting

The casting company began searching for the 48 speaking part actors and 1,000-1,200 non-speaking extras 
in Barrow in May 2010. They subsequently traveled around the state, holding casting calls in Kotzebue, 
Nome, Fairbanks, Juneau, Sitka, Homer, Seldovia, and Bethel. A total of twenty casting sessions were also held 
in Anchorage and the Mat-Su Valley.

The roles of the extras equated to 2,600 "man days" for those hired (approximately 2,500 in Anchorage). 
The term "man days" is an industry term used to track the demand and use of extras; "man days" are not 
necessarily eight hour days and are often longer because of the compressed timelines of movie making. All 
extras were paid union wages.

Actors cast in speaking parts were paid Screen Actors Guild (SAG) union rates. About half the actors with 
speaking parts were from Anchorage and the other half came from other parts of the state. The majority of 
the speaking parts cast worked an average of one day. One of Alaska's Native corporations provided 
assistance to the production company by providing a database of shareholders who were interested in being 
cast in Alaska Native roles in the movie and artists who could create authentic Native artwork, clothing, and 
other elements of set design.

Crew members working with the actors and extras included hairdressers, makeup artists, and wardrobe 
experts, among a variety of other trade professionals. Supervisors for the various departments came from Los 
Angeles, but extra hairstylists and makeup people were hired locally. The specially outfitted hair, makeup, and 
wardrobe trailers were brought from California by barge.

4 Internet Movie Database (IMDb)
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The cast, extras, and crew were all fed by catering and craft services companies. Warm meals prepared by the 
catering chefs included two or three entrees, salads, rolls, desserts, etc. The catering company fed an average 
of 225 people a day (cast and crew). Separate from catering services, craft services provided snacks such as 
coffee, soups, cheese and crackers, juice, and nuts -  snacks that could be eaten while working -  throughout 
the work day.

The production company sent staff to shop locally for 1980's wardrobe items, furniture, and accessories. 
What they could not find in town, construction crews built from scratch. For example, they hired Inupiat 
seamstresses to fabricate native costumes and artwork. Local laundry and dry cleaning businesses were 
frequented to clean wardrobe as well as the crew's own clothing items.

A la sk a  V endors

Everybody Loves Whales directly generated business for hundreds of Alaska vendors of goods and services. In 
total, at least $7.7 million was spent with Alaska businesses as part of the effort to film the movie. The major 
categories of vendor spending are detailed below.

T r a n s p o r ta t io n

The small army involved in the filming of Everybody Loves Whales spent at least $1.2 million on Alaska 
transportation companies including more than $500,000 on car and motor home rentals (including rental car 
taxes), $160,000 on fuel, and at least $300,000 in transporting equipment and supplies.

A c c o m m o d a t io n s

One of the most obvious economic impacts of Everybody Loves Whales was the large demand it created for 
accommodations. An Anchorage hotel provided rooms to the cast and crew that totaled 12,100 room nights. 
Two Anchorage homes were also rented for six months each. During the production team's shooting in 
Seward and Barrow, local hotels provided rooms. Total spending on accommodations equaled $1.1 million.

C o n s t r u c t io n

Another large beneficiary of big-budget movie making is the construction industry. Local vendors that 
participated in construction efforts related to Everybody Loves Whales included engineering firms, crane rental 
companies, fence builders, pavers, and renovating and restoration construction companies. An estimated 
$850,000 was spent in Alaska on construction-related services.

L o c a t io n  F e e s

At least 20 locations in Anchorage, Barrow, and Seward were leased or paid location fees during filming. 
Beneficiaries included the Municipality of Anchorage, Anchorage School District, Alaska Railroad, Merrill Field, 
the Alaska Sealife Center in Seward, the Anchorage Daily News, and several other private building owners. In 
all, at least $730,000 was paid for locations used in filming.
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S e c u r i t y / S a f e t y

Over $300,000 was spent on security and safety considerations, including over $200,000 for security on the 
sets and at the Port of Anchorage, and an estimated $100,000 for diving support and emergency services for 
scenes in and around the water (such as shooting at the Jewel Lake location). The production also paid about 
$1 3,000 for police and fire department support (off-duty personnel signed up for the overtime).

W a r d r o b e  a n d  P ro p s

An estimated $200,000 was spent in the state, primarily in Anchorage, on wardrobe and costumes used in 
the movie. Alaska purchases for props and other items used on the various sets are estimated to have 
produced well over $400,000 in Alaska spending.

P r o d u c t io n  S e rv ic e s

The producers of Everybody Loves Whales used several Alaska-based film production companies to assist in the 
filming of the movie. These companies earned an estimated combined total of $350,000.

Ic e  a n d  M is c e l la n e o u s

To produce the desired Barrow-like background in Anchorage, the production company spent an estimated 
$500,000 on ice purchased from several seafood processing companies -  which extended their season by a 
few months for some workers. The ability to produce ice in such large quantities was reportedly a surprise for 
the movie makers who were not aware of Alaska's well-developed seafood processing industry and its 
industrial strength ice-making capacity. The production at first thought they would have to transport ice from 
a much farther distance at greater expense.

Other miscellaneous expenses to make Everybody Loves Whales included portable toilet rentals, electricity and 
other city utilities. Additionally, although much of the specialized equipment used to make movies was 
brought from outside Alaska, equipment rentals from Anchorage and other Alaska companies still totaled an 
estimated $1 million.

A la sk a  R esiden t Participation

Aside from all of the Alaska vendors that sold goods or services to the production, an estimated 1,300 
Alaskans participated directly as either cast or crew. The Alaska-based crew averaged about 1 75 people per 
day over the two months of shooting -  typically 12 hours or more per day -  which is considered normal 
when filming a movie or television program. The hundreds of Alaskans hired to be in the film as extras or for 
brief speaking roles generally worked only a few days each. In total, Alaskans earned an estimated $4 million 
in wages and benefits.
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M u l t i p l i e r  E f f e c t s  o f  E v e r y b o d y  L o v e s  W h a l e s

Any infusion of new money into an economy, such as the wages and wide variety of vendor purchases 
associated with filming Everybody Loves Whales, circulates throughout the economy in additional rounds of 
spending and supports additional jobs and wages in the process. The total amount of this subsequent 
spending, hiring, and payment of wages is described as the multiplier effect.

One of the most frequently used methods for determining multiplier effects is the IMPLAN5 input/output 
model, which uses historical relationships between industries to assess the effects changes within one industry 
will have on the overall local economy. Typically, more developed industries have larger multipliers because 
supply chains tend to deepen and expand over time. Alaska's film industry multipliers are considerably 
smaller than they would be in Los Angeles or Vancouver, for instance, because those cities have well 
developed supply chains to provide much of what is required to make movies and television shows.

To the extent the film industry was to grow and expand in Anchorage and Alaska, the multiplier effects of the 
industry could also be expected to grow. To illustrate this point, a Michigan study of the economic impacts of 
the film industry found a 2008 employment multiplier of 1.66 could grow to 1.90 by 2012.6

There are two types of multiplier effects:

Indirect impacts are those generated by the businesses and individuals in the local economy that provided 
goods or services to Everybody Loves Whales. For example, the jobs and payroll created at the hotel where the 
non-resident cast and crew stayed are part of the indirect impacts.

Induced impacts are those created as a result of the subsequent spending by people who earned wages 
working directly on Everybody Loves Whales. An example of this would be the groceries purchased by 
someone hired to build sets for the movie.

Total Em ploym ent

Although an estimated 1,300 Alaskans worked and earned money during the filming of Everybody Loves 
Whales, the annualized job count7 is much smaller, since the 1,100 Alaskan cast members involved worked 
for very brief periods, on average, and had modest earnings. Direct employment was estimated to be 110 
annualized jobs, which in turn generated 70 additional jobs for a total employment impact of 180 jobs.

5 Minnesota IMPLAN Group, Inc. produces the IMPLAN data and software. IMPLAN was developed in the 1970s as part of an effort by 
the U.S. Forest Service to assess the potential impacts of various resource management plans on local communities.
6 The Economic Impact of Michigan's Motion Picture Production Industry and the Michigan Motion Picture Credit, February 6, 2009.
7 IMPLAN uses annualized job numbers from federal and state labor statistics. An annualized job is one that is held for twelve months of 
the year. To convert the brief periods of work into annual equivalent employment, total payroll for the two different categories -  cast 
and crew -  was divided by typical annual earnings in Alaska for those types of jobs. That calculation produced an annualized job count of 
20 cast jobs and 90 crew jobs. The employment multiplier was then added to that direct job count to produce the final estimated 
employment impact of 180 jobs.
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Total Lab o r Incom e

Total labor income (payroll and benefits) generated by Everybody Loves Whalesvias $6.2 million, including the 
$4 million spent by the production directly, and an additional $2.2 million generated as portions of the direct 
vendor spending and labor income was spent and re-spent in the Alaska and Anchorage economies.

Total O utput

The filming of Everybody Loves Whales including total direct spending of $11.7 million, including wages and 
purchases of goods and services. When the multiplier effects are added to these direct expenditures, the total 
economic impact of Everybody Loves Whales in terms of total output8 equaled $16.5 million.

Both the labor income and total output estimates are conservative to the extent they do not capture all of the 
spending by non-Alaskan cast and crew members. Spending on accommodations, transportation, and meals 
was captured, but incidental spending they may have done while in Alaska was not.

While not possible to measure this type of spending within the scope of this project, anecdotally, visiting cast 
and crew spent a significant amount on some of Alaska's unique visitor-industry experiences, including dog 
sled rides, fishing trips, and flight seeing. Cast and crew from outside Alaska also were reported to have spent 
freely on coats, boots, gloves and other cold-weather clothing. Although catered meals were provided for 
cast and crew, downtown restaurants reported a noticeable boost in sales that they attributed to the filming 
of Everybody Loves Whales. The timing of the increased business was also a benefit in that the summer visitor 
season was winding down in September when filming began.

Estimated Economic Impact of Everybody Loves Whales

Direct Indirect and 
Induced Total

Employment 110 70 180
Labor Income $4,000,000 $2,200,000 $6,200,000
Spending on 
Goods and 
Services

$7,700,000 $2,600,000 $10,300,000

Output $11,700,000 $4,800,000 $16,500,000

8 Output is defined in IMPLAN as the value of industry production. For service providers, this equates to sales, for retailers, their gross 
margin (rather than their gross sales), and for manufacturers, their sales plus or minus changes to their inventories.
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P r o f i l e  o f  A l a s k a ' s  F i l m  I n d u s t r y

Based on data provided by the Alaska Film Office, $14.9 million was spent in Alaska in FY2010 and FY2011 
year-to-date on the production of feature films, documentaries, television programs, and commercials. This 
tally includes productions that have submitted detailed accounting to the state for the state's film production 
tax credit. It does not include Everybody Loves Whales or other production efforts this year that have not 
submitted spending data. Filming or other production-related activities occurred in 35 Alaska communities.

Alaska Film Productions, FY 2010 and FY 2011 to Date*

Type Fiscal
Year

Qualified
Spending

#
Alaska
Jobs

Created

Total # 
Days 

Filming

Total # 
AK 

Filming 
Days

AK Communities Involved

Feature Film
Beyond 2011 $6,602,752 38 20 20 Anchorage and surrounding areas
On the Ice 2011 $524,628 8 25 25 Anchorage, Barrow
The Proposal 2010 $179,407 15 52 2 Sitka
Documentary
Survive and Thrive 2011 $109,217 - 7 7 Anchorage and Homer
Television Show

Top Gear 2011 $260,798 12 52 6 Anchorage, Fairbanks, Healy, and 
various wilderness areas

Ice Road Truckers 2011 $2,692,293 9 65 65 Fairbanks, Anchorage, Coldfoot, 
Betties, Eagle, Nuiqsut, Prudhoe Bay

Alaska State Troopers 2011 $100,676 0 88 88

Sitka, Nome, Gambell, Savoogna, 
Paxon, Fairbanks, Delta Junction, 
Soldotna, St. Marys, Bethel, Palmer, 
Wasilla, Cantell

Deadliest Catch 2011 $1,747,965 4 122 122 Anchorage, Dutch Harbor, Kodiak, 
Cold Bay, St. Paul, King Cove

RSSons 2011 $421,049 5 129 123 -
Man vs. Wild 2011 $223,143 3 6 6 Anchorage, Seward

Ice Road Truckers 2010 $1,187,933 5 84 84 Fairbanks, Anchorage, Deadhorse, 
Coldfoot, Prudhoe Bay

Disaster on K2 2010 $122,153 17 7 7 Anchorage, Girdwood, Chugach 
Mountains

Grizzly Land 2010 $178,394 3 72 72 Homer, Katmai National Park, Hallo Bay

Alaska's Most 
Extreme 2010 $233,737 12 50 47

Anchorage, Betties, Girdwood, Bethel, 
Glenallen, Haines, Homer, Juneau, 
Kaktovik, Palmer, Portage, Seward, Sitka, 
Soldotna, Talkeetna, Valdez, Wasilla, 
Willow

Commercial
Prilosec Commercial 2011 $326,664 12 7 7 Anchorage, Fairbanks
Total $14,910,809 143 786 781

Source: Alaska Film Office
* Table does not include Everybody Loves Whales because spending data has not yet been submitted.
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In 2009, Alaska had 34 companies with employees operating in the motion picture and sound recording 
business. Combined, these companies provided 367 jobs and paid $4.7 million in salaries.9 An additional 112 
sole proprietors (self-employed workers or companies without employees) earned $2 million.10 The numbers 
have not changed significantly either up or down for the last five years.

By occupational classification, 52 Alaskans worked as camera operators in television, video, or motion picture 
productions in 2008.11 An additional 26 worked as film and video editors, and 11 worked as sound 
engineering technicians. Many of the employees of motion picture and sound recording businesses are 
classified occupationally under more general categories such as administrative support workers, which 
explains why the number of people working in film-related occupations is significantly smaller than the 
number of jobs in the industry.

g
Alaska Department of Labor and Workforce Development

10 U.S. Census, Non-employer Statistics
11 Alaska Department of Labor and Workforce Development, Occupational Database
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A l a s k a  F i l m  I n d u s t r y  I n f r a s t r u c t u r e  N e e d s

To the extent Alaska can deepen its supply chain in the film industry and develop a trained and experienced 
workforce, it can increase the impact the industry has on the state's economy. In other words, it can create 
bigger multiplier effects from the initial round of direct spending.

Hawaii's film office, for example, divides its history of film making into two parts: the first 70 years, then 
everything since 1968 when the television show "Hawaii Five-O" filmed its first of 12 seasons.12 During the 
pre-Hawaii Five-O years, Hawaii provided beautiful locations and memorable settings, but little else. After 
Hawaii Five-O, the state had a production infrastructure that both helped attract additional films and helped 
increase the economic impact that movies and television shows had on the state's economy. The production 
facilities and experienced workforce created a legacy that includes television programs such as Magnum P-l 
and a modern version of Hawaii 5-0, but also a whole host of movies and a mature movie-making industry as 
an important part of the state's economy.

In Alaska, the most obvious enhancements to the state's movie-making infrastructure would include a sound 
stage, customized film-making equipment for lighting, filming, and support of cast and crew (specialized 
trailers for makeup, wardrobe, and catering, for example), and a trained and experienced workforce.

S o u n d  S ta g e

A sound stage is a sound-proof building, ranging in size from a room or small building to 50,000 square feet. 
Soundstages are multi-purpose buildings that provide a customizable location for indoor filming in addition 
to offices, dressing and make-up rooms, mill shops (carpentry and set design), and various rooms to store 
props and other equipment. Soundstages allow sets to be built to exact specifications, sometimes negating 
the need for multiple physical filming locations. Production costs can be cut significantly by reducing the 
number of locations where filming is done.

Due to the extensive soundproofing required for a soundstage, and the fact that older buildings sometimes 
cannot bear the extra load, it is sometimes cheaper to build a new building designed to take the weight of 
soundproof walls and ceilings. The building must be able to take massive amounts of stress on its power, as it 
will be providing electricity to the cameras, lights, and sound equipment.

The primary benefit of sound stages is the increased flexibility they provide in a shooting schedule. Especially 
in a state like Alaska, where weather is often inclement and unpredictable, and with varying hours of daylight, 
the lack of sound stages can be a significant impediment to large productions. In the absence of sound 
stages, the Everybody Loves Whales production team used a variety of small sets and warehouses scattered 
throughout the city, which added to production costs and took extra time.

L ig h t ,  S o u n d ,  a n d  O t h e r  C u s to m iz e d  E q u ip m e n t

Research interviews for this study revealed that much of the customized equipment needed to film Everybody 
Loves Whales was barged to Alaska because it was not available locally. Specialized film-making equipment

12Hawaii's Film & Television Legacy, Hawaii Film Office
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includes a vast array of grip (electrical) equipment and a variety of cranes and dollies (moving camera 
platforms). In addition, film making on this scale requires a fleet of specialized trailers for wardrobe, makeup, 
and catering, among other things.

T r a in e d  a n d  E x p e r ie n c e d  In d u s t r y  P r o fe s s io n a ls

A skilled, experienced workforce is a key element in attracting companies to an economy for any industry, 
including the film industry. A film-making workforce includes technical crew and specialized support service 
companies as well as the actual cast members and extras that appear on camera.

C ollege a n d  U niversity Pro g ram s

Currently, Alaska does not have a dedicated film school or program, although efforts are underway at 
University of Alaska Fairbanks (UAF) to start a film degree program that will focus on providing students with 
the skills necessary to start a career in cinema and other media. The Journalism and Communications 
Department at the University of Alaska Anchorage (UAA) is also in discussions with a local film studio 
regarding the placement of interns on an upcoming production.

C rew  T raining

Having trained professionals in lighting, sound, and film production in place means a production does not 
have to transport and house the necessary professionals while in production. Among Alaska's current efforts 
to address the shortfall of trained crew members is a series of educational workshops provided by a nonprofit 
film advocacy group. Training is available at both the introductory and more advanced levels and a film 
degree or other specialized training is not required to participate in the workshops. So far, over 100 Alaskans 
have participated.

Obviously, the best way to get and keep a trained and experienced film crew workforce is to generate a 
regular stream of work in the industry and offer on-the-job training. As noted above, much of Hawaii's 
success in attracting both movie and television productions is traced back to the trained crew and 
infrastructure that was the legacy of Hawaii 5-O's successful 12-year run. Similarly, a major benefit to New 
Zealand from the filming of three Lord of the Rings movies there was the large supply of trained crew 
members that it generated.
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P o t e n t i a l  f o r  F i l m - I n d u c e d  T o u r i s m

The Film  Industry’s  Connection to Tourism

Research on "film tourism" is one of the newer areas of study in the tourism industry and falls into several 
broad categories, including:

1. How does a movie or television program impact decisions to travel?

2. What are the profiles of movie or television program tourists?

3. How can a state or region market destinations through their connections to movies and television?

In some cases, the link between a movie or television program and a destination's success as a tourist 
destination is obvious. For example, it is safe to assume the 1995 movie Braveheartwas largely responsible for 
a 300 percent increase in visitors to the William Wallace Monument in Scotland in the years immediately 
following its release (William Wallace's stylized history was the subject of the movie). Similarly, the baseball 
field built in the middle of Iowa cornfields for the 1988 baseball movie Field of Dreams can safely trace the 
source of its more than one million tourist visits to the successful movie for which it was constructed.

Often the link is less obvious, but plausible. Tourism visits to Fort Hayes, Kansas increased by 25 percent after 
the 1990 movie Dances with Wolves was partly filmed there. Another example of this type is the 1991 movie 
Thelma and Louise, which featured Utah's Arches National Park prominently in its climactic scenes. The movie 
was released in the spring and that same year the park saw a 19 percent increase in visitors.13

Two movies among many that highlight Alaska's wilderness and natural beauty and raise awareness for the 
state are the 1991 film White Fang, and the 2007 film Into the Wild. More recently, On the Ice, one of 16 
feature-length films selected to compete in the 2011 Sundance Film Festival, is set in and around Barrow and 
joins Everybody Loves Whales as a film that could generate tourism interest in Alaska's far north.

Another example is the 2009 film The Proposal starring Sandra Bullock. The film was set in Sitka, but was 
actually filmed in Massachusetts. The fact that the movie was set in an actual Alaska location generated name 
recognition for Sitka and likely some tourism interest (unlike the fictional town of Cicely, Alaska where the 
successful television program Northern Exposurewas set though filmed in Washington.)

Alaska's spectacular natural scenery and iconic status as The Last Frontier create significant opportunity for 
film-induced tourism. People who visit the state because of a connection to movies or television may come to 
see a specific featured location or because they are more broadly attracted by mountain ranges, glaciers, 
wildlife, or expanses of wilderness of the type that first captured their imagination on the big or small screen.

13 Promoting Destinations via Film Tourism: An Empirical Identification of Supporting Marketing Initiatives, Journal of Travel Research, May 
2006.
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Television Programs in Alaska

The last several years have brought grow ing interest in reality television series based in Alaska. "Deadliest 

Catch "  and "Ice Road Truckers" tap into the Alaska m ystique of extreme weather conditions and work 

environm ents and "Sarah Palin's Alaska" showcases the state's wildlife and rugged beauty as Alaska's former 

governor and 2 0 0 8  vice presidential candidate travels around the state with her family.

"G old  Rush Alaska" docum ents a grou p of men from O regon w ho prospect for gold in Southeast Alaska after 

they lose their jobs and businesses during the recession. "O u t of the Wild: The  Alaska Experim ent" follows 

small groups of people w ith urban backgrounds as they try to live in back-country Alaska locations during fall 

and w inter m onths.

Alaska tourism  marketers are attem pting to capitalize on the publicity by running ads during the program s 

featuring Alaska wildlife, scenery, and activities including fishing, kayaking, and rafting. Kathy Dunn, the 

Alaska Travel Industry Association's m arketing director, has been quoted as saying, "Obviously, any time you  

put Alaska in front of people, no matter the context, it's a good th in g ."14 As with m ovie-based tourism, it will 

be difficult to quantify the effect of this type of exposure with precision, but there is significant potential for it 

to help stim ulate tourism grow th.

14 Alaska Looks to Cash in on Palin, 'Deadliest Catch, "Associated Press, December 29, 2010 
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U . S .  F i l m  I n d u s t r y

Overview of U.S. Motion Picture Production

A cco rd in g  to the M otion Picture Association of Am erican (M PAA), the m otion picture industry's global box 

office revenue in 200 9  was estimated to be $29.9 billion (U.S. dollars), an increase of 7.6 percent from 2008. 

A pproxim ately one-third of that am ount cam e from  the U.S. and Canada ($ 10.6  billion, up ten percent from  

2 0 0 8  and 20 percent from  2003).

A total of 21 7.1 million different people bought movie tickets in the U.S. and Canada in 2009. On average, 

they bo u gh t 6.5 tickets during the year and purchased a total of 1.4 billion tickets. The arrival of 3D movies 

in 20 0 8  is responsible for m uch of 2009 's U.S./Canada grow th (of the $1 billion increase, ninety percent 

cam e from 3D  box office).

T h e  m ovie industry was m ore resistant than m ost to the deep national recession. Dom estic grow th was 

m inim al in 2 008 , but then resumed again in 2009 , and international grow th slowed in 2007 before quickly  

picking up again in 2008. The movie industry is also an im portant exporter for the U.S. econom y, with a 

large positive balance of trade (exports minus imports).

W orldwide Box Office (U.S. $ Billions)
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Source: Motion Picture Association of America

Substantial additional grow th for the industry appears alm ost certain, given that the U.S. accounts for about 

6 percent of the w orld's population, but approxim ately 50  percent of consum er dollars spent on movies and 

television. International grow th is expected to be strong for the foreseeable future, likely far outpacing  

dom estic grow th.
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H o l l y w o o d ’s  B e g i n n i n g s

Th e first full-length feature film was actually m ade in Australia. The Story o f the Kelly Gang, was an 80-m inute  

silent film m ade in 1906 . It was not until 1911, after 16 films had already been m ade in Australia, that other 

countries began film production.

Th e  first Am erican film com panies were established in New  Jersey and New York. However, at the time, 

productions were shot in glass studios using natural sunlight, som ething that could not be guaranteed in the 

N ew  Jersey-New York area. Los Angeles, on the other hand, had clear days, dry weather, a variety of natural 

landscapes -  oceans, deserts, m ountains, forests, and hills -  and no enforcem ent of m otion picture patents, 

m aking it the perfect place to develop the industry.

P r e s e n t  D a y  F i l m  I n d u s t r y

The United States has the oldest and largest film industry in the world, in terms of revenue, but other major 

film -m aking locations include India, H ong Kong, Egypt, and Nigeria. India's m ulti-lingual film industry is the 

w orld's largest, m easured by ticket sales and num ber of films produced. H ong Kong is the film hub for the 

Chinese-speaking w orld and is unique for having little to no direct governm ent support. Egypt has been 

called the "Hollyw ood of the East," and has recently branched out from restrictive religious taboos, allowing 

it to grow  substantially. Nigeria is hom e to Africa's largest film industry and is second only to India in num ber 

of films produced.

W hile Los Angeles is often th o u gh t of as the center of the US film business industry, only one of the six major 

film studios, the W alt Disney Com pany, is fully based there. Sony Pictures Entertainm ent is also 

headquartered in California, but its parent com pany, Sony Corporation, is located in Tokyo. The other four 

film studios, T im e  W arner, New s Corporation, V iacom , and General Electric/Vivendi SA, are all headquartered 

on the East Coast.

U S  F i lm  I n d u s t r y  J o b s  a n d  E m p l o y m e n t

A cco rd ing to a M otion Picture Association of Am erican (M PAA) study15, the U.S. film industry supported 2.4 

million jobs and over $140 billion in total w ages in 2008. The average salary in the industry was $55,600. The  

job counts include 2 9 6 ,0 0 0  jobs in the core business of producing, m arketing, m anufacturing, and 

distributing m otion pictures and television shows, and 4 5 3 ,0 0 0  jobs in related businesses including theaters, 

rental stores, television broadcast com panies, cable com panies, and online ventures. In 2 008 , there were over

9 5 ,0 0 0  businesses in total related to the film industry, w hich m ade more than $40 billion in payments to 

more than 144,00 0  businesses. The industry paid an estimated $15.7 billion in federal taxes alone.

Domestic Competition for Filming Locations

W hile 60 percent of all m ovies and television show s are film ed in California or New  York, film ing occurs in all 

50 states and W ashington, D .C . In 2008, film industry em ploym ent grew  by 8 percent in New  Jersey, 31 

percent in Georgia, 33 percent in Pennsylvania, and 45 percent in Massachusetts.

15 The Economic Contributions of the Motion Picture and Television Industry to the U.S. Economy, 2009
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In 2008 , 208 m ovies were film ed in New  York and 160 were film ed in California. More television shows were 

film ed in California, how ever (3 2 0  com pared to 143 for N ew  York). California's direct film industry 

em ploym ent was nearly 2 1 0 ,0 0 0  in 2008, and w ages totaled $16.7 billion. New  York's film industry job  

co unt w as 87 ,000 , w ith $7.6 billion in wages.

Obviously, Alaska's film industry is very small by com parison. In 2008 , there was only one movie and three 

television show s film ed in the state. This resulted in 806 direct jobs and $11.1 million in estimated wages, 

acco rd ing the M PAA study.

Hawaii, with the sim ilar logistical challenge as Alaska of being remote from North America population  

centers, had nine m ovies and nine television shows filmed in 2008, brin ging nearly 3,000 jobs and $96.2  

million in w age s16 to the state. Th e  grow ing num ber of television shows being film ed in and about Alaska 

holds prom ise for Alaska's film industry to becom e m ore like Hawaii's, with its long and steady history of 

television program s.

The Film Industry in Select States, 2008

State Movies
Filming

TV Shows 
Filming Direct Jobs Est. Wages

Alaska 1* 3 806 $11.1 million
California 160 320 2 0 9 ,9 4 6 $16,700 million

Hawaii 9 9 2,9 9 8 $96.2 million

N ew  York 208 143 8 6 ,6 3 7 $7,600 million

M assachusetts 13 14 1 1,524 $584.4 million

M ichigan 35 8 15,161 $510 million

New  M exico 35 12 4,055 $146.8 million

W ashington 11 2 1 1,290 $347.8 million

Source: Motion Picture Association of America 
* Into the Wild

16 One advantage Hawaii has is its supply of soundstages and studios, facilities Alaska is generally lacking.
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F i l m  I n c e n t i v e  P r o g r a m s

It is outside the scope of this report to exam ine the costs and benefits of film incentive program s or to 

evaluate their role in draw ing film production to Alaska. However, because these incentive program s are very 

m uch part of the national and international film -m aking landscape, they are briefly described here.

International Competition for Filming Locations o f U.S. Productions

As of 2 010 , according to the MPAA, 39 states, W ashington, D .C ., and Puerto Rico have som e type of film 

industry tax incentives program . Still, cheaper production costs have resulted in the film ing of m any U.S. 

m ovies in Canada, the United K ingdom , Australia, New  Zealand, and Eastern European countries. M uch of 

the tim e, the movies are actually set in the U.S., but filmed in these countries on sets designed to look like 

U.S. locations.

C a n a d a

C an ad a 's largest film studio centers are located in Vancouver, Toronto, and Montreal. Lower costs and tax 

breaks have helped create strong grow th for Canada's film industry. M ovie production incentives were first 

im plem ented in Canada in the late 1990s and include com binations of tax credits, cash rebates, grants, sales 

tax exem ptions, lodging exem ptions, free locations, and other m iscellaneous perks. British Colum bia and  

Vancouver in particular have seen dram atic grow th in film production spending since im plem enting incentive  

program s. That success is of special relevance to Alaska since m any of the films that are set in Alaska are 

film ed in British Colum bia because of its similar geography.

Productions in British Colum bia rose from less than 100 in 1996 to over 20 0  by 2003 (refer to table on the 

next page). Total dollars spent increased from around $500  million in 1996 to $1.4 billion in 2003. Dollars 

spent fell significantly in 20 0 4  and have stayed below 2003  levels since, although the 20 0 8  totals are 

im pressive by any measure: $1.2 million in production spending (w hich was estimated to have generated

2 0 ,0 0 0  direct jobs and 15,000 indirect jo bs).17

17 British Columba Film Commission Production Statistics, 2008 
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Productions and Dollars Spent in British Columbia, 1994-2008
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Source: British Columbia Film Commission

C anada's success in using incentives to generate film industry grow th was a contributing factor to similar 

efforts by Australia, N ew  Zealan d, and individual US states.

A u s t r a l i a

Australia's um brella film -prom otion organization, "Screen Australia," coordinates the Australian governm ent's 

generous film subsidies and incentive program s. Som e Australian states also offer additional incentives. 

Victoria, for exam ple, has a grant system that provides cash rebates at the end of film production for a 

portion of film ing costs. Cities som etim es provide incentives as well. M elbourne, w hich is part of the state of 

Victoria, offers city incentives in conjunction with federal incentives, but will not provide additional 

subsidization if Victoria has already done so.

A cco rd in g  to Australia's Departm ent of Foreign Affairs and Trade, "governm ent funding represented 17 

percent of the total fun d in g  for Australian produced and co-produced feature film s in production." Most 

productions are film ed in and around Australia's two major cities, Sydney and M elbourne. O ther cities could  

also handle the productions, but suffer from not having direct flights to and from Los Angeles.

N e w  Z e a l a n d

N ew  Zealand film production began in the 1920s, but stayed small until the 1970s. With the rise in 

prom inence of feature film s, directors, and actors connected to N ew  Zealand, and the building of 

soundstages and studios, m ore productions were filmed here in the 1990s.
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Tax incentives and subsidies were an im portant part of attracting m ajor feature films in recent years including  

the Lord of the Rings trilogy, Whale Rider, the Chronicles of Narnia series, and King Kong. Due especially to the  

large production dem ands of the Lord of the Rings, and the hiring of m any locals for crew and support, New  

Zealand now  has a large film industry workforce of w ell-trained and skilled workers.

Alaska Efforts to Attract U.S. Film Production 

A l a s k a  F i lm  O f f i c e

After being active in the 1980s and early 1990s, and then cut in the m id-1990s, the Alaska Film Office was 

reinstated in 2 0 0 8  w ith the passage of the new incentives legislation. Part of the Alaska Departm ent of 

Com m unity, Com m erce, and Econom ic Developm ent, the film office's mission is to: 1) cooperate with the 

private sector for the expansion and developm ent of the film production industries in Alaska; 2) promote  

Alaska as a film production location; 3) provide production assistance by furthering the relationships between 

film makers and producers with Alaska contractors; 4) certify Alaska film production internship training  

program s and prom ote the em ploym ent of program  interns by eligible productions; and 5) adm inister the 

Alaska Film Production Incentive Program , in cooperation with the Alaska Departm ent of Revenue.

As a relatively small organization, staffed by only a m anager and administrative assistant, the film office is 

seeking ways to leverage its prom otional and m arketing efforts. These efforts include netw orking more closely 

with sister organizations such as the Alaska Seafood M arketing Institute and the Alaska Travel Industry 

Association to use their established connections and m edia infrastructures. The film office also intends to 

create additional prom otional and marketing material, retool its website, and broaden its participation in 

future film location and industry conventions and trade shows.

A l a s k a  F i l m  I n c e n t i v e s  P r o g r a m

Th e Alaska Film Incentives is based on legislation passed in 20 0 8  as part of an econom ic developm ent 

initiative. Th e  program  is due to sunset in 2013. Th e  film production incentive consists of transferable tax 

credit for qualifying production expenditures m ade in Alaska during a consecutive 24-m onth period. Projects 

that are eligible include films, docum entaries, com m ercials and video prom otion.

Interested productions m ust apply to the program . D uring pre-production, producers m ust subm it an 

application that includes an estimated budget, a distribution plan, and a script or treatm ent of the project. 

Applicants w ho apply are eligible for up to 44 percent in transferable tax credit, including a base credit of 30 

percent with 10 percent added for Alaskan hire, 2 percent added if film ed between O ctob er 1 and M ay 30, 

and another 2 percent added for film ing in rural locations. In order to qualify, there m ust be a m inim um  of 

$ 1 0 0 ,0 0 0  spent in Alaska.

Upon com pletion of the production, and after an audit and review by the Alaska Film Office, the Alaska 

Departm ent of Revenue issues a tax credit. The production can then sell its tax credit to any com pany that 

has corporate incom e tax liability in Alaska.
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There are currently about 30 productions that have pre-qualified for the tax incentives. They include  

everything from the feature film , "Beyond," with a large Alaska spending im pact, and the high-profile  

television program s "Deadliest Catch " and "Ice Road Truckers," to feature film s with a m uch smaller im pact 

in Alaska such as "Th e  Proposal." Com m unities from  throughout the state are represented and film ing days 

range from tw o for "The Proposal" to over one hundred for the television program s "Deadliest Catch " and 

"R5Sons."

T a x  C r e d i t s  I s s u e d  i n  2 0 1 0 - 2 0 1 1

In the last tw o fiscal years, Alaska film production spending has reached nearly $15 million and generated tax 

credits of nearly $5 million.

Alaskan Productions Tax Credits, Spending, 
and Credit/Spend by Fiscal Year

Fiscal Year Tax Credits Qualified
Spending

Credit/Spend

2 0 1 0 $244 ,5 47 $713,691 3 4 .3 %

2011 YTD $ 4 ,664 ,8 69 $ 1 4,19 7,119 3 2 .9 %

Total $4,909,415 $14,910,810 32.9%
Source: Alaska Film Office
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S u m m a r y

By all measures, Everybody Loves Whales had a significant econom ic im pact on Anchorage and a lesser, 

though notew orthy im pact, on Barrow and other parts of the state. The  production spent $7.7 million on 

g ood s and services with Alaska com panies and an additional $4 million on payroll and benefits to Alaska 

residents w ho w orked on the film as either cast or crew. A dding the indirect and induced effects to the direct 

spending generated an estimated total econom ic im pact of $16.5 million.

The production generated an average of $ 2 85 ,0 00  for each of the 58  days of film ing and included more than  

1,300 Alaskans as either cast or crew. The tim ing of film in g was also a benefit, considering that Alaska's 

strongly seasonal econom y was just w inding down from its sum m er peak w hen film ing began in Septem ber.

With nearly $30 billion in global box office revenue, and substantially more grow th expected, the industry 

has attracted the interest of m ost U.S. states and m any countries eager for these types of econom ic benefits. 

It is outside the scope of this report to assess the effectiveness of the various incentive program s that have 

been created to attract film production, but there can be no question that the econom ic im pact of the 

industry on an e cono m y are substantial.
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Testimony, March 21, 2011 

Senate Bill 23 

Senate Finance Committee 

John Rense

My name is John Rense. I am the sector leader for engineering, construction and real 

estate for NANA Development Corporation.

Our passion is to expand our job base. We support Senate Bill 23 because it will 

promote investment in Alaska and create employment. Some of the jobs will be new, in 

a new industry in a State where diversifying the economy is important if not crucial. The 

bill will divert money that would otherwise be paid back in taxes, but that diversion 

creates an important flow back to the State’s private economy.

I joined NANA in 1985. I came to help lead the Red Dog effort; at the time, the mine 

was still an un-permitted dream.

But by looking forward, we gained success in mining, oil and other business and today 

we have 2800 employees living in 70 Alaskan communities.

But we have learned you cannot rest. Economies are built on decade-long cycles and 

resource extraction can't do it all. We have to keep our eyes on the future.
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We started looking at the film business several years ago when we were introduced to 

Evergreen Films, who had just opened a studio in Anchorage. Led by Mike Devlin, their 

move to Alaska was driven by our State’s special social and physical presence.

I have to admit; at first we took the conversations lightly, thinking this was a business for 

other people, not us.

But what we found, once you cut through the glitz, is a very interesting economic story. 

What are some characteristics?

- like natural resources, this is a platform industry. What I mean is it produces primary 

products including films, TV  series and other programs. A  fundamental revenue 

generator, it is a stand-alone industry. It requires support services similar to what we do 

today, like construction, food, hospitality, and security. It also creates specialized job 

opportunities not yet widespread in Alaska.

- another characteristic we like is its ability to find every nook and cranny. This industry 

has wide geographic application.

- we also find this industry goes way beyond whale movies. While the big productions 

get attention, there are hundreds of cable channels around the world trying to fill up 24
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hours each day. There are documentaries and reality shows and national ads and 

more. There are many niches that an entrepreneur can headquarter and do in Alaska.

- we found an industry going through a fundamental change, with traditional film moving 

to digital formats and technological solutions. It's the way of the future, and it brings 

Alaska into the game in part because digital travels over the Internet. Perhaps we can 

stop sending our university students to California, and start doing this business here.

We started out as skeptics, and ended up investing in Evergreen Films. And we are 

willing to invest in other ways. NANA wants to invest in people via training, and in 

necessary infrastructure such as sound stages and specialized equipment.

This brings us to the tax credit concept. Investments in training and facilities are made 

at our risk, and are not tax credit eligible. But we need the credits to secure the industry 

we want to serve. The credits help equalize costs, encourage local film makers and 

attract outside productions.

We need this now, because the first film credit program expires in just two years. Like 

in any business, long term investment decisions require some level of certainty. The 

rapid increase in Alaskan film and TV  productions proves the 2008 Film Production Tax 

Credit is working. Now we can start building for the long term.
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Mr. Chairman, we are supporting Senate Bill 23 because we want to make a long-term 

commitment to the business. The legislation would provide credits for two, five-year 

periods under terms generally similar to the current law. A total of ten years, with a 

credit at the same $20 million/year average as in the current program -  that’s a $100 

million cap for each 5 year period -  this will give the industry assurance that the future is 

solid. This is a good proposal.

In conclusion, I will say that NANA is a conservative company. We spent a long time 

researching the film industry before we invested. What we see goes beyond the 

Hollywood stereotype. Films about Alaska should be made in Alaska. Unlike most 

states, Alaska is a wonderful global brand and with the right catalyst we can be a 

longtime industry participant. Thank you very much for the opportunity to comment.
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Tax incentive program  
im proves econom y
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S hortly after the movie “ Everyone 
Loves Whales” began filming in 
September, Uptown Blossoms, a 

popular flower shop in midtown A n­
chorage, had its own brush with fame 
when the set decorator called to talk 
about flower needs for various scenes 
in the movie.

“ When we first met him we were 
sort of nervous, but really he’s just a 
person like you and me,” shop owner 
Carol Trout says, adding that her busi­
ness was recommended to the studio 
coordinators. “ Wherever there was a 
need for flowers, we supplied them.” 

Set in Cold War era 1988, the film 
tells the true story of a small-town news 
reporter and a Greenpeace volunteer, 
played bv Drew Barrvmore, who enlist
E H  i r i t  t f  n k h i : n i i t y

the help of rival superpowers to save 
three gray whales trapped under the 
ice of the Arctic Circle as they made 
their way to M exico for the winter. The 
national media, environmental activ­
ists, and the United States and Soviet 
Union -  then in the middle of the Cold 
War -  quickly descended on Barrow 
in an effort to escort the whales into 
open water.

Trout says flower needs all had to be 
designed to reflect what was in style in 
the 1980s, and included centerpieces 
and arrangements for various scenes 
in the film. Some of the flower orders 
required working with the production 
person responsible for props any of the 
actors or actresses touched.

What it meant for Uptown Blossoms 
mm • A la s k a  B u s in e s s  Y lo n th lv

was about $4,000 in orders. Although 
Trout says her business is fortunate 
to have a steady stream of customers 
year-round, it was nice to have the 
extra bump.

A l a s k a ’s  N e w e s t  In d u s t r y
Since beginning to offer financial incen­
tives to studios that decide to film their 
movies in Alaska, as is the case with 
“Everybody Loves Whales,” the State’s 
resurrected Film Office is optimisti­
cally watching what is being dubbed 
as Alaska’s newest industry. The hope 
is the economic development initiative 
will attract projects that mean millions 
of dollars in economic impact result­
ing from increased receipts for small 
and large businesses and local hire.
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•. A frame from Evergreen Films 
work in progress. WALKING 

« WITH DINOSAURS 3D. 
which will be co-produced 
with BBC Earth and shot in 
Alaska beginning next year.

' Frame courtesy of Evergreen Filins
rHs-** —

which in the case o f “Everyone Loves 
Whales,” meant hiring 3,000 Alaskans 
statewide, though most were hired in 
the Anchorage area. Other businesses 
that stand to measurably benefit are 
airlines, hotels, freight handling and air 
cargo, along with smaller enterprises 
that include everything from courier 
businesses to seamstresses.

About 30 productions have been 
prequalified by the State Film Office, 
meaning studios have submitted appli­
cations, estimated budgets, distribution 
plans and script treatments for the proj­
ects. With $ 10 0  million available and 
a minimum spending requirement of 
$ 100,000, most projects qualify, includ­
ing films, documentaries, commercials 
and video productions.

u i n r  u k h h n n m

According to the legislation behind 
the Alaska Film Production Incentive 
Program, up to a 44 percent transfer­
able tax credit is awarded within weeks 
once a rough-cut of the production is 
submitted and an Alaska-licensed CPA 
has audited the project. In addition to 
the 30 percent base rate, additional per­
centages are awarded for local hire, 
off-season production and filming in 
rural areas.

Although final numbers are still be­
ing tabulated to determine how much 
Alaska benefited from the recent pro­
duction’s use of local crew and services, 
after 10 weeks of watching those asso­
ciated with the project frequent local 
restaurants, shops and hotels, Alaskans 
are seeing the potential contributions 
-i/w • V la s k a  B u s in e s s  Y lo n lh h

of the industry, especially during the 
off-season months. “Everybody Loves 
Whales” filmed for 12 hours a day, five 
days a week for almost three months. 
(It takes about one day to shoot two to 
four minutes of film.)

As the preferred hotel for 200 cast 
and crew, the Captain Cook cannot 
discuss its agreement with Universal 
Pictures, though it has been estimated 
the property had 12 ,100  bed nights 
booked from September to December, 
which is historically a slow time after 
the peak visitor season. Add meals and 
incidental expenses, along with side 
trips that crew took on their days off, 
and it is easy to see how a film project 
can quickly contribute to the state’s 
economic development.

E v e r g r e e n  F ilm s
“ It’s been a long time since there was a 
new industry in Alaska trying to build 
from the ground up,” said Kate Tesar, 
business development director for Ev­
ergreen Films.

Evergreen, though not associated 
with “ Everyone Loves Whales,” is one 
of the industry’s most watched devel­
opments. The Anchorage-based pro­
duction company continues to make 
substantial investments in Alaska and 
is positioning itself to take advantage 
of the growing industry.

It has several productions in the 
works, one which will likely be the 
Kate Shugak television series based on 
Alaska author Dana Stabenow’s mys­
tery novels, including “A Cold Day for 
Murder,” which won the Mystery Writ­
ers of America’s Edgar Award. Other 
titles that will be made into the series 
are “ Whisper to the Blood," which 
made the New York Times bestseller 
list, and “A Night Too Dark,” which is 
the 17th in the series.

Based in Anchorage with offices 
in Los Angeles, Calif., Evergreen was 
founded by Mike Devlin and Pierre 
De Lespinois. Devlin has a computer 
engineering background and Lespinois 
is an award-winning television and film 
director. Devlin fell in love with Alaska 
and decided to build his Anchorage 
Hillside film editing studio after selling 
his software company. The team also 
has a yacht in Seward with adaptations 
that can accommodate filming both on 
and under water.
.hiiiiiun .'a /1 j( lj$



Mike Devlin co-founder of Evergreen Films, with 
offices in Anchorage and Los Angeles.

A n o th er o f E vergreen ’s biggest 
market advantages is the com pany’s 
state-of-the-art digital and 3D studios, 
including 3D camera systems, ground­
breaking L ID A R  scanning technology, 
photo-real 3D  Computer Generated 
Im agery (CGI), and an integrated 3D 
post-production workflow. The technol­
ogy allows them to create a realistic 
portrayal of any location. This technol­
ogy will also be used in “Walking With 
Dinosaurs,” the Alaska-scripted and -  
produced, live-action dinosaur feature. 
That production will highlight photo­
realistic 3D dinosaurs immersed in real, 
live-action 3D environments. This will 
launch in 2013 with 20th Century Fox 
securing the distribution rights. Ever­
green is partnering with BBC Earth to 
produce the $0.5 million feature film. 
D evlin  says most o f the live action 
for “ Walking with Dinosaurs” will be 
Filmed in Alaska to take advantage of 
the beautiful exteriors and the State’s 
film incentives. The franchise model 
of the film means a new movie will 
be produced every two to three years. 
Evergreen and B B C  are also partnering 
on the production of the $25 million 
feature Film “Africa 3D .”

N A N A  P a r t n e r in g
R espon sib le  for helping create the 
incentive legislation, Tesar says Ever­
green is committed to developing the 
industry statewide so that many com­
munities benefit from the economic 
boost. To that end, it recently partnered 
with N A N A  Development Corp., an 
Alaska Native corporation based in An­
chorage, which offers infrastructure and 
services that will help grow the industry 
and employ more Alaskans, including 
N A N A  shareholders.

“ We are thinking it will take 10 to 
15 years to build the industry in Alaska 
and N A N A  has the same long-term 
vision,” Devlin says. “Together, the two 
of us are making a mutual investment 
to build the industry -  We focus on film, 
thev focus on building the service in­
dustry, and we will involve them in 
every production we’re doing.”

Bv making a financial investment, 
N AN A is about a one-third owner and 
the com pany’s partner in films that are 
shot in the Arctic environment, mean 
ing it is the preferred vendor for those 
services it offers. The partnership is

B i l l

expected to create a lot of opportunity 
for shareholders -  whether they are 
hired to work on a film project, or they 
simply benefit from dividends resulting 
from this newest investment.

W hen E v e rg re e n  ap p ro ach ed  
N AN A in 2009, it was looking for cor­
porate involvem ent in specific high- 
budget fdms. N AN A was less interested 
in being involved in specific films and 
more likely to invest in the company 
as a whole, says Robin Komfield, vice 
president of communication and mar­
keting for N AN A  Development Cor­
poration. Although being involved in 
the Film industry is not an area NANA 
has experience in, as it researched the 
opportunity it quickly became apparent 
that many of the services it had built 
up over the past 38 years are the same 
ones required in Film production, in­
cluding remote camp services, food 
service, security, transportation and 
staffing services.

“We already provide many of the 
back-of-the-house things that make it 
possible for those in the front to get 
their work done," Kornfield says. “We 
realized it was a better fit than we 
thought when we First went in -  with just 
one phone call the industry can access 
all the film support services it needs.”

Although the idea of partnering with 
Evergreen may seem like a big stretch 
to the business community, Kornfield 
says that, in fact, the board of directors 
was not completely unfamiliar with the 
benefits of the film industrv. The group 

,mu • V lrisksi B u s in e s s  Y lo n lh h

travels to Vancouver, British Columbia, 
Canada, regularly for business associ­
ated with Red Dog Mine and is used 
to seeing film crews shooting in the 
middle of the street. “The prospect of 
doing something in Anchorage was not 
foreign to them at all,” Kornfield says.

One big draw for NANA was that the 
film industry offers more opportunities 
in areas younger shareholders will be 
interested in such as computer graphics.

Although acting is an obvious op­
portunity for shareholders, Kornfield 
says, the greater opportunity is for them 
to be involved in the service industries, 
which is the backbone of the corpora­
tion’s success. Although the partner­
ship will evolve over time, Kornfield 
says NANA will do whatever it takes 
to make film support services available, 
and at the same time will offer these 
same services to other film production 
companies that come to Alaska.

“ Every time a shareholder gets 
a paycheck -  that’s part of what we 
do," Kornfield says, adding that part 
of N AN A’s plan is to eventually de­
velop a line of services specific to the 
film industry that shareholders can be 
trained in.

Partnerships like the NANA-Ever- 
green one em body the intent of the 
original incentive legislation, which 
was designed to develop new business 
opportunities in Alaska by pairing the 
supplv with the demand. From there. 
Tesar says, the jobs and on-the-job train­
ing for Alaskans will follow. _l
./(iniitfi \ 'iifl
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F O R T Y
L ig h t s ,  c a m e r a ,  A la s k a !  T a x  c r e d it  c o u ld  d r a w  $ 1 0 0 M

By Andrew Jensen
Alaska Journal o f Commerce

C o n g r a tu la t io n s  T o p  
4 0  w in n e rs

T he Tw eto family (from left). Ayla, Ariel,
Jim  an d  F ern o  a re  fea tu re d  in th e  reality TV 
show , "Flying Wild A laska," a  s e r ie s  on the  
D iscovery  C h an n e l a b o u t B ush  pilots. It is 
o n e  of d o z e n s  of p rodu ctio n s  film ed in 
A laska, m any of which a re  taking a d v a n ta g e  
of th e  s ta te 's  tax  incentive , ap Photo/Discovery 
Channel

R e a lity  t e l e v is io n  s t r u c k  g o ld  in A la sk a  
lo n g  a g o ,  b u t  a  p a c k a g e  o f  film  ta x  c r e d i ts  
p a s s e d  in  2 0 0 8  h a s  t h e  s t a t e  r e a d y  to  
t a k e  i t s  a c t  to  t h e  b ig  s c r e e n .

T w o H o lly w o o d  f ilm s  — " B e y o n d "  
s t a r r i n g  J o n  V o ig t  a n d  " E v e ry b o d y  L o v e s  
W h a le s "  s t a r r i n g  D re w  B a r ry m o r e  — 
w r a p p e d  in 2 0 1 0 .  An I n d e p e n d e n t  film  
s h o t  in  B a r ro w  — "O n t h e  Ic e "  — b y  local 
d i r e c to r  A n d re w  M a c L e a n  c o m p e te d  a t  th e  
p r e s t ig i o u s  S u n d a n c e  F ilm  F e s tiv a l  th is  
J a n u a r y .

" E v e ry b o d y  L o v e s  W h a le s "  h a s  n o t  y e t  
s u b m i t t e d  i ts  f in a l  a p p l ic a t io n  fo r  t h e  ta x  
c r e d i t ,  w h ic h  w ill r e v e a l  h o w  m u c h  th e  
p r o d u c t io n  s p e n t  in A la s k a  w h ile  s h o o t in g  
in S e w a r d ,  A n c h o r a g e ,  B a r ro w  a n d  F o r t 
R ic h a rd s o n .  T h e  m o v ie  h a d  a  r e p o r t e d  $ 3 0  
m illio n  b u d g e t  a n d  t h e  p r o d u c t io n  w a s  o n e  
o f  t h e  f i r s t  t o  a p p ly  f o r  t h e  A la s k a  film  c re d i t  in M ay  2 0 0 9 .

C o m p le te d  p r o je c t s  ( $ 1 4 .9  m illio n )  a n d  p r e - a p p r o v e d  p r o je c t s  ( $ 8 8  m illio n )  p u s h  
t h e  p o t e n t i a l  s p e n d in g  in  A la sk a  to  m o re  t h a n  $ 1 0 0  m illio n .

" B e y o n d ,"  w h ic h  h a d  a  r e p o r t e d  b u d g e t  o f  $ 1 0  m illio n , s p e n t  $ 6 .6  m illio n  f ilm in g  in  
A n c h o r a g e  l a s t  fall a n d  r e c e iv e d  a  t a x  c r e d i t  o f  $ 2 .1 4  m illio n , t h e  l a r g e s t  to  d a t e .  T h e  
t a x  c r e d i t s ,  w h ic h  h a v e  a v e r a g e d  a b o u t  3 2  p e r c e n t  o f  to ta l  A la s k a  s p e n d in g ,  a r e  i s s u e d  
b a s e d  o n  h o w  a n d  w h e r e  c o m p a n ie s  w o rk .

T h e  b a s e  c r e d i t  is  3 0  p e r c e n t  o f  A la s k a  e x p e n d i t u r e s ,  w ith  a  to ta l  in c e n t iv e  o f  4 4  
p e r c e n t  a v a i l a b le  w ith  a  1 0  p e r c e n t  A la s k a  h ire  c r e d i t ,  2  p e r c e n t  s e a s o n a l  c r e d i t  f o r  
s h o o t in g  b e tw e e n  O c to b e r  a n d  M a rc h , a n d  a n o t h e r  2  p e r c e n t  fo r  s h o o t in g  in  ru ra l  
A la s k a .  T h e  c r e d i t s  a r e  t r a n s f e r a b l e ,  w h ic h  m e a n s  p r o d u c t io n  c o m p a n i e s  c a n  s e l l  t h e  
c r e d i t s  t o  A la s k a  c o m p a n i e s  fo r  r e d u c t io n s  in  t h e i r  s t a t e  c o r p o r a t e  i n c o m e  t a x e s .

A la s k a  h a s  n o  s t a t e  s a l e s  o r  in c o m e  t a x ,  s o  t h e  c r e d i ts  w ill e x c e e d  a  c o m p a n y 's  t a x  
l ia b i l i t ie s .  A c c o rd in g  to  t h e  s t a t e  F ilm  O ffice  w e b s i te ,  t h e  c r e d i t s  c a n  f e t c h  8 0  p e r c e n t  
to  9 0  p e r c e n t  o f  t h e i r  v a lu e  a n d  p r o v id e  a n  a d d i t io n a l  c a s h  s t r e a m  f o r  p r o d u c t io n  
c o m p a n i e s .

T h e  l a r g e s t  c r e d i t  b y  p e r c e n t a g e  i s s u e d  to  d a t e  w a s  3 7 .6 7  p e r c e n t  to  t h e  p r o d u c t io n  
o f  " D i s a s t e r  o n  K 2" c o m p le te d  in 2 0 0 9 .  T h e  d o c u m e n t a r y ,  w h ic h  d id  s o m e  s h o o t in g  in 
N e p a l ,  t o o k  a d v a n t a g e  o f  A la s k a 's  s c e n e r y  to  r e c r e a t e  t h e  2 0 0 8  e x p e d i t io n  t h a t  le f t  11 
o f  15 c l im b e r s  d e a d .

S in c e  t h e  in t r o d u c t io n  o f  t h e  c r e d i t s ,  15  p r o d u c t io n s  h a v e  w r a p p e d  a f t e r  s p e n d in g  
$ 1 4 .9  m illio n  in  A la s k a .  T a x  c r e d i ts  h a v e  to ta l e d  $ 4 .9  m illio n  to  d a t e .

T h e r e  a r e  n o w  2 9  a c t i v e  p r o je c t s  p r e - a p p r o v e d  fo r  t h e  c r e d i t ,  in c lu d in g  " E v e ry b o d y  
L o v e s  W h a le s ,"  w i th  t o ta l  p r o p o s e d  A la s k a  s p e n d in g  o f  a b o u t  $ 8 8  m illio n  a n d  $ 2 9 .4  
m illio n  in p o t e n t i a l  t a x  c r e d i ts .

A la s k a  F ilm  O ffice  d i r e c to r  D a v e  W o rre ll  c a u t io n e d  t h a t  i t  is  u n lik e ly  all $ 8 8  m illio n  
a c tu a l ly  w ill b e  s p e n t ,  b u t  i t  in d ic a te s  t h e  g ro w in g  in t e r e s t  in A la s k a 's  film  in c e n t iv e  
p r o g r a m .

"A s w e  s e e  s o m e  p r o d u c t io n s  h a p p e n in g ,  p a r t i c u la r ly  f e a t u r e  f ilm s , i t  k in d  o f  f e e d s  
o f f  o f  t h a t , "  W o rre ll  s a id .  " P e o p le  a r e  a  lit tle  h e s i t a n t  t o  b e  t h e  f ir s t  o n  t h e  b lo c k .  N ow
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w e 'v e  s e e n  a  c o u p le  f e a t u r e  f ilm s  c o m e  in  a n d  b e  s u c c e s s f u l  h e r e ,  I t h in k  t h e  w o r d  will 
g e t  o u t  t h a t ,  y e s  y o u  c a n  m a k e  a  m o v ie  In A la s k a ."

W o rre ll  w a s  p a r t i c u l a r ly  e x c ite d  a b o u t  "O n  t h e  I c e ,"  w h ic h  w a s  s h o t  o n  a  b u d g e t  o f  
$ 5 2 4 ,6 2 8  a n d  e a r n e d  a  c r e d i t  o f  $ 1 7 1 ,1 4 5 .  M a c L e a n  is  a  n a t iv e  o f  B a r ro w  w h o  
a t t e n d e d  film  s c h o o l  in N ew  Y ork  a n d  s h o t  h is  s e n io r  p r o je c t  " s h o r t "  in  h i s  h o m e to w n .

T h e  s h o r t  a ls o  q u a li f ie d  f o r  S u n d a n c e ,  a n d  M a cL ea n  w a s  e n c o u r a g e d  t o  s h o o t  it a s  a  
f u l l - l e n g th  f e a t u r e .

" T h a t 's  e x a c t ly  w h a t  w e  w a n t  to  s e e , "  W o rre ll  s a id .  “W e  w a n t  to  s e e  A la s k a n s  te l l in g  
A la s k a n s ' s to r y . "

W ith  4 3  s t a t e s  ( in c lu d in g  A la s k a )  a n d  e v e r y  C a n a d ia n  p r o v in c e  h a v in g  s o m e  k in d  o f  
film  in c e n t iv e s ,  W o rre ll  s a id  it w a s  " c ri tic a l"  fo r  t h e  L e g is la tu r e  to  p a s s  t h e  c r e d i t s .

"W ith  t h e  g lo b a l  e c o n o m y  t h e  w a y  it is  r ig h t  n o w , f ilm s  a r e  h a v in g  a  h a r d  t im e  
g e t t i n g  a  g r e e n  l ig h t ,"  h e  s a id .  " I t 's  a n  in d is p e n s ib le  p a r t  o f  t h e  b u s in e s s  n o w . I f  A la s k a  
is  g o in g  t o  b e  c o m p e t i t iv e ,  w e  h a v e  to  h a v e  s o m e  k in d  o f  i n c e n t iv e ."

A la s k a  h a s  w o r k  d o  to ,  t h o u g h ,  in h a v in g  s u f f ic ie n t  n u m b e r s  o f  q u a li f ie d  c re w  a n d  
m o v ie  i n f r a s t r u c t u r e  if i t  w a n t s  to  a t t r a c t  a d d i t io n a l  b ig  b u d g e t  s tu d io  f ilm s .  A v a r i e ty  
o f  t a c k s  a r e  b e in g  p u r s u e d  f ro m  th e  D e p a r tm e n t  o f  L a b o r  a n d  W o rk fo rc e  D e v e lo p m e n t ,  
t o  t h e  U n iv e r s i ty  o f  A la s k a  s y s te m ,  t h e  n o n p r o f i t  A la s k a  C re w  T ra in in g  In c .  a n d  th e  
r e c e n t  p a r t n e r s h i p  b e tw e e n  NANA C o rp . a n d  E v e r g r e e n  F ilm s .

B e in g  a b le  to  s h o o t  in d o o r s  is  a n o th e r  n e e d ,  W o rre ll  s a id .

" R ig h t  n o w  w e  h a v e  to  re ly  o n  w h a t  A la s k a  h a s  a lw a y s  r e l i e d  o n ,  o u r  a m a z in g  
lo c a t io n s , "  h e  s a id .  " T h a t  r ig h t  n o w  is t h e  h u g e  d r a w  f o r  u s .  B u t  f i lm m a k e r s  n e e d  
s o m e t h in g  to  k e e p  t h e i r  c r e w  b u s y  o n  r a in y  d a y s .  H a v in g  s o u n d  s t a g e s  w h e r e  t h e y  c a n  
d o  in te r io r s  w ill b e  a  b ig  h e lp  fo r  t h e  in d u s t r y .  W e r e c o g n iz e  t h i s  is  s o m e th in g  t h a t  h a s  
to  p e n c il  in , s o  i t 's  a  l i t t l e  b i t  o f b u i ld in g  s lo w ly . W e  th in k  t h e r e 's  i n t e r e s t  a n d  a  m a r k e t  
f o r  A la s k a ,  b u t  a  b u s in e s s  c a s e  h a s  t o  b e  m a d e  t o  b u ild  t h e  i n f r a s t r u c t u r e . "

T h e  I n c e n t iv e  h a s  b e n e f i t t e d  t h e  w id e  a r r a y  o f  r e a l i ty  s h o w s  t h a t  w e r e  a l r e a d y  h o m e  
in  A la s k a  s u c h  a s  " D e a d l ie s t  C a tc h "  a n d  " I c e  R o a d  T r u c k e r s ."

In i ts  s ix th  s e a s o n ,  " D e a d l ie s t  C a tc h "  s p e n t  $ 1 .7 5  m illio n  in A la s k a  a n d  r e c e iv e d  a 
$ 5 8 4 ,5 6 2  c r e d i t .  T h e  t h i r d  a n d  f o u r th  s e a s o n s  o f  " I c e  R o a d  T r u c k e r s "  w r a p p e d  in 2 0 1 0  
w ith  a  to ta l  A la s k a  s p e n d  o f  $ 3 .9  m illio n  a n d  a  c r e d i t  o f  $ 1 .3  m illio n .

A s le w  o f  n e w  r e a l i ty  p r o g r a m s  a l s o  h i t  t h e  a i r  in 2 0 1 0  a n d  2 0 1 1 ,  in c lu d in g  " A la sk a  
S t a t e  T r o o p e r s , "  "G o ld  R u s h :  A la s k a ,"  "F ly in g  A la s k a  W ild" a n d  " S a r a h  P a l in 's  A la s k a ."  
O t h e r  s h o w s  s u c h  a s  "Ax M e n ,"  "M an  v s .  W ild" a n d  'T o p  G e a r"  d r o p p e d  in to  film  
e p i s o d e s .

D e a d l ie s t  C a tc h ,  n o w  film in g  i ts  s e v e n t h  s e a s o n ,  h a s  b e e n  a  r a t i n g s  g i a n t  fo r  
D is c o v e r y  C h a n n e l .  I t  r a n k e d  N o . 1 in  t h e  c o v e te d  2 5 - 5 4  d e m o g r a p h ic  f o r  1 4  s t r a i g h t  
w e e k s  o n  c a b le  l a s t  s e a s o n ,  d r a w in g  a  r e c o r d  a v e r a g e  Of 5 .4  m illio n  v i e w e r s  a n d  8 .5  
m illio n  f o r  t h e  f in a l  e p i s o d e  t h a t  r e c o u n t e d  t h e  u n t im e ly  d e a th  o f  C o r n e lia  M a rie  C a p t .  
Phil H a r r is .

I c e  R o a d  T r u c k e r s  h a s  s te a d i ly  d r a w n  m o r e  t h a n  3 m illio n  v i e w e r s ;  G o ld  R u s h :  
A la s k a  a t t r a c t e d  3 .7  m illio n  v i e w e r s  f o r  i ts  J a n .  7  p r e m i e r  e p i s o d e ;  A la s k a  S t a t e  
T r o o p e r s  p u l le d  6 .2  m illio n  to ta l  v i e w e r s  f o r  t h e  d e b u t  o f  i t s  s e c o n d  s e a s o n .

T h e  s t a t e  t o u r i s m  o f f ic e  is  t r y in g  to  c a p i ta l i z e  o n  t h e  A la s k a  f a s c in a t io n  w i th  n e w  
p r o m o s  r u n n in g  d u r in g  t h e  s h o w s ,  a n d  W o rre ll  n o t e d  t h e  b o o m  t o  N ew  Z e a la n d  
t o u r i s m  a f t e r  t h e  "L o rd  o f  t h e  R in g s"  w a s  f i lm e d  th e r e .

" H a v in g  A la s k a  v i s ib le  o n  t h e  b ig  s c r e e n  a n d  s m a l l  s c r e e n ,  i t  r e m in d s  p e o p le ,  ' t h a t ' s  
s o m e p l a c e  I 'v e  a lw a y s  w a n te d  t o  g o ," '  W o rre ll  s a id .  " M a y b e  t h e  c o n s t a n t  p r e s e n c e  o f  
A la s k a  w ill s p u r  t h a t  l i t t le  e x t r a  a n d  'O K , t h i s  is  t h e  y e a r  I 'm  g o in g  t o  g o . '"

A n d r e w  J e n s e n  c a n  b e  r e a c h e d  a t
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W e're ready for our c lose-u p , Mr. DeMille
C O M P A S S :  O t h e r  p o in t s  o f  v ie w

By SUSAN BELL 
( 0 1 / 0 5 / 1 1  1 9 : 0 8 : 0 4 )

Alaska's film industry has received much notice lately thanks to two feature films that have 
recently finished production here. Alaskans love watching as Hollywood discovers our state. We 
love the economic impact, too -- including jobs, spending on hotel rooms, rental cars and other 
goods and services - that comes when hundreds of people become our neighbors, if only for a short 
time.

Through the leadership of Sen. Johnny Ellis, the concurrence of the Alaska Legislature, and the 
support of Gov. Parnell, the state's recently implemented film industry tax credit has been 
instrumental in spurring the growth of this new economic sector. The film industry has the potential 
to provide diversity and meaningful contributions to the state's economy. When the film tax 
incentive bill was passed in 2008, the law provided a base credit of 30 percent to companies that 
film in Alaska and spend at least $100,000 during a 24-month period. Additional credit could be 
earned for wages paid to Alaskans, as well as for productions made in rural areas or shot between 
Oct. 1 and March 30.

Tax credits have been a standard part of economic development strategy for years, as they 
stimulate additional investment and bring new businesses into the marketplace. Alaska offers 
sim ilar incentives for mineral exploration, certain types of oil and gas production, and value-added 
salmon product development.

In the case of the film industry, attracting Hollywood north will help the state accomplish several 
outcomes:

• Encouraging and protecting a new industry in Alaska;

• Enhancing the economic viability of film projects attracted to Alaska;

• Boosting Alaska businesses and creating jobs for Alaskans; and

• Increasing interest in Alaska tourism from Outside audiences who are inspired to visit after 
watching movies filmed here.

From a competitive standpoint, it is important that we continue to build the physical infrastructure 
and human capital necessary to host major motion pictures and television programming. Growing 
this industry to the point that it is self-sustaining may take years to come to full fruition. But look 
what has already happened in the 30 months since the tax incentive was implemented:

• Two Alaska children are lead actors in two major feature films that will be released in 2012;

• Dozens of other Alaskans have earned speaking roles;

• Hundreds have signed on as extras, crew members, or both;
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• Private industry is planning for a soundstage, a fundamental piece of infrastructure that will make 
Alaska more attractive to production companies;

• Films made by Alaskans are being screened at the prestigious Sundance Film Festival;

• Alaska's own film festival is growing rapidly;

• Film production management companies are starting to develop;

• Alaska cinematographers are working side by side with Hollywood's best directors of 
photography; and

• Alaska producers are busy working on films large and small.

What's next? We need to work hard to attract more productions and create paths of opportunity for 
Alaskans. The Department of Commerce, Community and Economic Development, which houses 
the Alaska Film Office, needs to ensure that a trained workforce is ready for action. We are working 
to develop job-training programs for as many Alaskans as possible, in conjunction with the private 
sector, other state agencies and the university system.

These aren't going to be overnight, "just add water" accomplishments. We're nurturing this 
industry with plans for it to develop and contribute to Gov. Parnell's vision for a legacy economy 
that provides opportunity for this generation and beyond. It is time. For years we have watched as 
other locations, pretending to be Alaska, stood in our spotlight and reaped the benefits of jobs, 
spending and invaluable promotional exposure. No more. Alaska is ready for its close-up.

Susan Bell is the commissioner of the state Department of Commerce, Community and Economic 
Development. Information about the state's film industry tax credits can be found at
w w w , film , a la s k a .g o v / in c e n t iv e -p r o a r a m .h t m .
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B o o s t e r s  h o p e  A l a s k a  will b e  " H o l l y w o o d  F a r  
N o r t h "
Sat, Oct 2 2010 

By Yereth Rosen
ANCHORAGE, Alaska (Reuters) - On a crisp autumn day, as office workers went about their business, one of Anchorage's 
major hotels became the temporary hub of what state leaders consider a promising new Alaska industry.
The lower level of the Hotel Captain Cook was occupied by a Hollywood film crew that converted rooms into movie sets, 
makeup and dressing areas and equipment-packed work sites.
In progress was filming for Universal Features' "Everybody Loves Whales," a movie starring Drew Barrymore and recounting 
a 1988 rescue mounted for three gray whales trapped in Arctic ice.
In a departure from past history, this Alaska-based movie is being filmed on location, rather than in a make-believe Alaska 
set constructed in British Columbia or elsewhere.
Alaska officials hope this and other projects will help diversify the state's economy from its precarious dependence on 
dwindling oil production.
"We wouldn't be 'Hollywood North.' Vancouver claims that. We'd be 'Hollywood Far North,"' said state Senator Johnny Ellis, 
an Anchorage Democrat and self-professed movie buff who authored 2008 legislation that established a special tax credit for 
big film projects and revived a state film office that had been eliminated during a past austerity push.
Ellis' measure entitles film companies spending $100,000 or more in Alaska to transferable credits of 30 percent of those 
costs, plus 10 percent of money spent hiring Alaskans. Extra credits are given for expenditures in rural areas or outside of 
the summer tourist season.
Film companies in the past have largely avoided Alaska, citing the state's high costs, remoteness and overall inconvenience.
But the tax incentive has made a difference, said David Linck, unit publicist for "Everybody Loves Whales," a project Ellis 
refers to as "Northern Exposure Meets Free Willy."
"It’s dollars and cents," Linck said.
Filming will run through November, he said. It has been an economic boon to Alaska, with several key roles filled by Alaska 
Natives selected after casting calls in remote rural sites, he said.
Among those sharing in the bounty is Su Gamble, owner of a hair salon in an Anchorage strip mall the producers selected 
for three days of filming because of its retro-1980s look. Gamble herself was cast as an extra, an experience that still thrills 
her.
"It's such a blast that they chose my place, and they chose me," she said.
O SCA R  HEADED NORTH?
She recounted the two hours crew members spent creating her 1980s big-hair look, proclaimed the film producer and crew 
"so sweet" and "so patient," and predicted an Academy Award for the project.
"Drew Barrymore's going to be the best actress for the year 2012," she said.
It will be several years before Alaska is able to develop its own industry support system, with skilled workers and specialized 
contractors, anywhere on par with what exists in British Columbia, said Mike Devlin, chief executive of Los Angeles-based 
Evergreen Films.
Still, each new project moves the state incrementally toward that standard, he said.
"Every film means some Alaskans are in on the production," he said.
Evergreen Films is so bullish on Alaska it has located a studio in Anchorage. The studio occupies a vast and elegant house 
perched in the mountains overlooking the city, glacier-fed Cook Inlet and a panorama of snowy mountains, including active 
volcanoes and Mount McKinley.
The studio doubles as Devlin's residence.
"I’d rather get up in the morning here than in L.A.," he quipped, taking in the view from a bank of windows.
Evergreen Films has produced nature documentaries, among other projects, and is working on a television series based on 
mystery novels by Alaska author Dana Stabenow.
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Last month, NANA Corp., owned by Inupiat Eskimos from the state's northwestern region, announced it was investing in a 
joint venture with Evergreen. The project will "create jobs and economic growth," a NANA statement said.
Alaska already is experiencing a boomlet in reality-TV productions such as "The Deadliest Catch," the fishing series 
produced by the Discovery Channel, and former Gov. Sarah Palin's controversial series being produced by TLC.
"Alaska is the talk of the nation, in many ways, good and bad. But most of it good," Ellis said.
For some Alaskans, the desire to lure film projects goes beyond money.
Hollywood’s habit of using non-Alaska sites to film Alaska stories -  even the iconic television series "Northern Exposure," 
which was filmed in Washington state -  has long been an irritant.
Some on-screen results made Alaskans cringe. Pine forests and wooded hillsides stood in for what was supposed to be 
open Arctic tundra. Asian actors portrayed Alaska Natives. And there were improbable story lines, like running gags about 
snake problems in the reptile-free far north.
The final insult, said Ellis, was learning that a major romantic comedy starring Sandra Bullock was being filmed in 
Massachusetts even though the story was set in Sitka, Alaska.
"That aggravated me, and it aggravated others," the senator said, referring to "the Proposal," released in 2009. 'There's a 
long, sad history of Alaska losing out. But I hope we're starting to change that."
(Editing by Steve Gorman)
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H e re ’s Lo o k in g  A t  You A laska

10 thousand active glaciers. , ' •>'
33 thousand miles of coastline,

198 thousand sQuare miles of forest. — \ : x

Hours and hours o f  magic light , w ' ,
■' " 1 Y ’v .  ^  .. ,

and. If that's not enough. ' W -  /cT. « ? ‘ \  * ’
p r o d u c t io n  in c e n t iv e s  o f  u p  t o  4 4 9 6 !  s

A la s k a 's  f ilm  a n d  t e le v is io n  in d u s tr y  

h a s  r e c e iv e d  a lo t o f  a tte n t io n  la te ly  

d u e  t o  t h e  r e c e n t ly  w r a p p e d  f ilm in g  

o f “ E v e r y b o d y  L o v e s  W h a le s "  a n d  

" G h o s t  V is io n s "  a lo n g  w ith  se v e ra l 

A la s k a -s p e c if ic  te le v is io n  sh o w s.

In addition to the pioneer of Alaska reality television, 
“Deadliest Catch”, Alaska has been featured in “The 
Alaska Experiment”, “Gold Rush Alaska”, “Flying Wild 
Alaska”, “Alaska State Troopers”, “Ax Men”, the recently 
debuted “Flying Wild Alaska” and many others.

Thanks to the Alaska Film Production Incentive 
Program, what may have been a small one time 
occurrence has started to take hold in Alaska and is 
on its way to becoming a full formed industry. The 
Alaska Film Production Incentive Program was created 
by legislation sponsored by Senator Johnny Ellis and 
supported by the legislature and the governors office. 
Implemented by the state Department of Commerce, 
Community and Economic Development through 
the Alaska Film Office, the program offers eligible 
television and film productions tax credits from 30- 
44% depending on several factors including the time 
of the year the production is filmed, where in Alaska it 
is filmed and Alaska hire.

Alaska Film Industry Tax Credits are also helping 
Alaska businesses with their tax liabilities. Because film 
and television productions are unlikely to owe Alaska 
Corporate Income Taxes, producers sell their tax

credits to Alaska businesses at 
a discount (usually 80 to 90 
cents on the dollar). Those 
businesses receive full “face 
value" for those credits, thus 
saving 10% to 20% on their 
Alaska Corporate Income 
Taxes. The film office is 
building a list of interested 
companies, with more asking 
to be added regularly.

As of January 1, 2011, 
fourteen film industry rax 
credits have been approved 
for $2.14 million based on 
qualified Alaska spending 
of $6.6 million, and that is 

only the tip of the iceberg. Currently there are 30 
productions pre-qualified for estimated tax credits of 
$29.5 million based on over $88.5 million of in-state 
spending if all projects complete production within 
their estimated budgets. That represents a large amount 
of money spent in state that in the past would have 
gone to other places like British Columbia, Maine or 
other states that have often stood in as Alaska.

The current program has a credit cap of $100 million 
and is set to expire July 1, 2013, but Senator Ellis 
has introduced legislation to extend the program by 
ten years and continue the $100 million incentive 
funding for each five year period.

TAX CREDIT VALUE REQUIREMENTS j

Base Credit 30% Production expenditures 
must be made in Alaska.

Aiaska Hire Vio% ’ Wages paid to Alaska 
residents receive an 
additional 10% credit.

Seasonal
;s4fe;-r' ' • L! 

‘-Wj '
Production expenditures 
made between Oct. 1 and

,*C vs Mar. 30 receive an added
2% credit.

Rural Location + 2L o Production expenditures 
made in a rural area also
receive an added 2% credit.

Maximum 44% Portions of a production
Possible with an Alaskan crew,
Credit filmed in rural Alaska 

between October and 
March.
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G C I  G o e s  H o lly w o o d
Peerless cell phone coverage has its advantages. Ask the cast and production crew from 
the movie Everybody Loves Whales starring Drew Barrymore, John Krasinski, Dermot 
Mulroney and Ted Danson. G C I was the exclusive Alaska telecommunications 
company for the production providing cell phones, Internet, and office phones for 
the cast and crew of this major motion picture. The movie is based on an attempt to 
rescue three gray whales trapped by sea ice near Barrow in 1988.

Because of G CI’s coverage across Alaska, they were a perfect fit, as the crew worked 
throughout the state. Actor Dermot Mulroney said in an online interview, “It’s a huge cast 
with tons of scheduling. It’s a real producers’ movie, in a lot of ways, ‘cause there’s so many 
elements.” The relationship provided G CI with daily challenges but also had its benefits.

G C I was given permission to shoot commercials on the set of the film in Anchorage. 
The commercials demonstrated a G CI cell phone helping a harried production 
assistant to navigate through che myriad challenges to be conquered during a shoot of 
a major motion picture.

An opportunity which led to a unique and humorous challenge for GCI.

While G C I’s crew was shooting their spots, the movie production was taking place 
simultaneously at the same location. Complications arose when the film crew ate the 
snacks that were set out as a prop for one of the G C I commercials. The G CI crew 
didn’t want to appear rude, when the movie production company was generously 
allowing them to film on the set, but they also needed the food for the shoot. In the 
end, the crew managed to save the food table without ruffling any feathers. Only in 
Hollywood, and now Alaska.

Rochelle Marshall, G CI director, commercial marketing, said the crew enjoyed the 
wonderful service from GCI. “I hope in some way, that we contributed to the success 
of the movie. We re proud to be a parr of that.”



Sundance 2011: 'On the Ice' Spotlights the Ifiupiaq of Alaska - Speake.. http://blogs.wsj.com/speakeasy/201 l/01/20/sundance-2011-on-the-ic..

THE WALL STREET JOURNAL.
WSJ.com

JANUARY 20. 2011, 11:00 AM ET

Sundance 2 0 1 1 : ‘On the Ice’ Spotlights Alaska
Plenty of independent films that play the Sundance Film Festival 
can boast of being shot in remote and exotic locations, but 
Andrew Okpeaha MacLean’s coming-of-age drama “On the Ice" is 
probably the only film this year that required an AK47-wielding 
guard to monitor the set for wild animals.

Having grown up in Barrow, Alaska, the setting of “On the Ice,” 
MacLean knew that bears were going to around and had his 
production coordinator on polar bear watch. “I wasn’t overly 
concerned about it because we were such a big group of people 
and normally they'd stay clear of us," he said. “But if you get a 
juvenile or one that’s especially hungry, they can get a lot more 
aggressive.”

Based on MacLean's award-winning short “Sikumi,” “On the Ice" 
follows the story of Ifiupiaq teenagers Qalli and Aivaaq, who 
accidentally kill their friend James during a seal hunt. Scared and 
worried, the boys decide to ditch their friend's body and pretend 
he died in an accident. Qalli, the college-bound friend who actually 
pulled the knife, must deal with his guilt as Aivaaq beats himself 
up, his father gets suspicious, and he decides what kind of man he 
wants to become.

We recently spoke to MacLean about his debut narrative film, 
premiering this week at Sundance.

The Wall Street Journal: Did you write your short with the idea of turning it into a feature film?

Andrew Okpeaha MacLean: My short was first written as writing exercise. I had a pretty bad case of writer’s block 
when I was working on a different script, so I took those characters and put them in a weird situation and wondered 
what would happen if they stumbled on a murder. As I started working on the short and started showing first the script, 
and then edited cuts to people, a lot of them had the response of wanting to know what happens next, or if this could 
be part of a larger story. So, by at the time the short was done, I was aware of the possibility of continuing the story.

Tell me about your background.

I was born in Fort Wainwright, an army base [in Alaska] and I grew up in Barrow and Fairbanks, the town near Fort 
Wainwright. It’s a university town; my parents were both university professors.

When did you know you wanted to be a filmmaker?

About 10 years ago, I decided to apply to film school. I’d been living in Seattle for a few years after getting my 
undergrad degree at the University of Washington in theater. I was more in the theater world when I decided to move 
back home to Barrow. I moved for a number of different reasons, but part of it was that I wanted to reconnect and 
learn to speak Ifiupiaq better because a lot my generation is losing the language skill.
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When I was growing up there, there was no real system for teaching it — my generation is the first generation not to 
take it as our first language; we were the first generation to grow up with television and that might have been part of it. 
In fact, there was a pretty strong sentiment at the time that it was bad to teach kids anything other than English; my 
parent’s generation was punished for speaking lfiupiaq at school.

So, I wanted to try to correct that and came home. While living at home, a cousin of mine who's very active In the 
community said to me, 'You've been doing theater, I did a play once in school — let's do plays together and let’s do 
them in lfiupiaq. So we started adapting old stories and coming up with our own, and getting them translated with the 
help of our elders Performing them was great — I felt really connected to my culture but we would put a lot of work 
into these shows and only four or five hundred people would come and then it would die. So I started thinking about film 
as something that has a lot more permanence and potential to reach people. I decided to apply to film school and 
looked for ones that didn't require film experience. I barely knew the front end of a camera from the back, and NYU is 
one of those schools and they accepted me and offered me a scholarship. Next thing you know, I was moving from 
Barrow to New York City.

Shooting in Alaska can be tricky given the absence and abundance of light, given the season. Did you have to 
shoot within a very specific time frame?

We shot in April and little bit of May... the timing was vital — that was one of the things that both caused us a lot of 
stress, but also propelled us into making it happen because we could only shoot during one season: spring. It was 
partly because of the temperature, but also for the combination of sea ice and light. In the summertime, the sea ice 
melts and the script called for a lot of ice — I mean, it's called 'On the Ice’ — so we needed it. By the time the sea ice 
forms in the winter, it’s completely dark all day long and remains dark out for several months. It’s not until March that 
you start getting the 12 hours of sunlight, then darkness, so it shifts very rapidly from there. By the time we finished, 
we were in 24 hours in daylight, which was a lot of fun for the film crew.

Your cast consisted primarily of first-time actors — was it a challenge to find the right combination of 
players?

We did a fairly long casting process. My producer Cara [Marcous] and I flew all over arctic Canada and all around 
Alaska looking for potential actors, including Anchorage and Fairbanks and Nome and Point Hope and finished in 
Barrow — we went to at least 10 to 12 cities.

The actor who plays Qalli’s  dad is quite good.

We didn't even see him in the first round of auditions. Someone had told him about the auditions and we had casting 
information on our website. He sent us an email and I sent him a copy of the script — more specifically, the sides we 
were working from — and then called him and I directed him from the phone. He then taped himself and uploaded it to 
YouTube. I really liked what he did and I liked his look, and based on that, we flew him along with the top contenders 
from the casting process to Anchorage. We did a week-long intensive casting process that doubled as a basic acting 
workshop, so we were able to really put them through a lot of work and see how they would respond to different ways 
of working. At the same time, we able to start working on the characters with them. Everything really paid off later.
That whole casting experience was key to getting the film done — we did casting before we had the money to shoot 
the film. Afterward, we got a grant from Princess Grace USA Foundation that allowed us to go and make the film.

There’s a lot of original m usic in the film. Were the featured songs written prior to filming, or were they 
improvised?

No, that was written out. The dances at the very beginning of the film were traditional dances that are kind of in the 
public domain. There are a lot of those dances that are personal and owned by specific people and we would have 
needed permission to use those, but the two we used are fun dances for anybody to do. The Singspiration — a hymn
that translated into lfiupiaq — was a song by the actual church choir up there, and the rap [the one of the characters
performs at a party] was written pretty much by the actor and it’s meant to be a moment of just freestyle improv —  
he's not supposed to be coming off as Lil Wayne. I just thought that that's an interesting aspect of the youth culture up 
there and was interested in how people express the culture through music. It's three very different ways of performing 
music and it's coming from three different sources — but they're all being kind of appropriated, being taken into the 
culture.
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" E v e r y b o d y  L o v e s  W h a l e s "  f i l m  c r e w  c o m i n g  t o  

B a r r o w

B y A LA SK A  N E W S P A P E R S  S T A FF

A n c h o r a g e 's  G r a c e  O l r u n  o f  t h e  C a s t in g  D e p a r t m e n t  i s  c a ll in g  f o r  B a r ro w  I n u p i a t  a n d  n o n - I n u p i a t  r e s i d e n t s  to  r e g i s t e r  w i th  h e r  t h i s  w e e k e n d  
t o  p o r t r a y  t h e  m a n y  r e s c u e r s  a n d  r e p o r t e r s  w h o  w e n t  o u t  to  t h e  ic e  t o  h e lp  f r e e  t h e  w h a l e s  o r  r e p o r t  o n  t h e  s to r y .  F i lm in g  w ill o c c u r  o n  O c t.  
2 9 ,  3 0  a n d  3 1 .

R e g i s t r a t i o n  w ill t a k e  a b o u t  f iv e  m i n u t e s ,  n o  a u d i t i o n  is  r e q u i r e d  - s o m e  p a p e r w o r k  a n d  a  p h o t o .  G r a c e  w ill b e  a t  t h e  T u z z y  L ib ra ry  F r id a y ,
O c t .  2 2 ,  f r o m  1 : 3 0  t o  5  p m  a n d  S a t u r d a y ,  O c t .  2 3 ,  f ro m  n o o n  t o  5  p . m .  t o  s ig n  u p  a d u l t  r e s i d e n t s .  F i lm in g  o n  S a t u r d a y  O c t o b e r  3 0  w ill l a s t  
a p p r o x i m a t e l y  1 0  t o  1 2  h o u r s  w i th  a  h o t  c a t e r e d  lu n c h  w ith  f e l lo w  c a s t  a n d  c r e w  a t  m id - d a y .

C o m e  b e  p a r t  o f  t h e  l a r g e s t  f e a t u r e  f ilm  t o  e v e r  c o m e  t o  A la s k a .  H e lp  u s  A l a s k a n s  s h o w  h o w  r o b u s t  a n d  g iv in g  B a r ro w  is .  P l e a s e  c o n t a c t  G r a c e  
b y  e m a i l  a t  c u p ik w a r r io r p r o d u c t i o n s @ g m a i l . c o m  t o  s e c u r e  a  p a r t  in  t h e  m o v ie .  O n ly  7 2  r e s i d e n t s  w ill b e  h i r e d  t o  b e  in t h e  f ilm , s l o t s  a r e  fillin g  
u p  f a s t .

Grace Olrun, Casting Dept, for "Everybody Loves Whales"

C o n t a c t  u s  a b o u t  t h i s  a r t i c l e  a t  e d i t o r @ th e c o r d o v a t i m e s .c o m
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S tu d en t film m aker brings project hom e

BY M ICHAEL ARMSTRONG
S'f A ft- V\ K iT C K

Photo by Michael 
Armstrong

Homer News Katherine 
Brennan,
cinematographer for  
"What May Be True."

New filmmakers making films on a tight budget often get creative. Some max out 
their credit cards, hoping the film will win awards at Sundance or other film 
festivals. Others get arts grants. Almost all recruit family and friends to help out. 
Katherine Brennan, a 2005 Homer High School graduate in her senior year at the 
Academy o f Art University, San Francisco, has come up with a new twist.

Pay your own way to Alaska and help me with my film, she told friends from San 
Francisco, and I'll get you room and board for 10  days.

"I've been so lucky and so blessed to work with so many talented people," she said 
o f  the students and teachers she's met in San Francisco,

Brennan, 25, graduates this spring with a bachelor o f  fine arts in cinematography. 
She's the director o f  photography —  the woman behind the camera —  o f "What 
May Be True," a 7 to 10 minute short film about "how people cope with betrayal," 
Brennan said.

Bom and raised in Homer, Brennan, 25, is the daughter o f  Patricia Brennan and 
the late Hugh Brennan. In December and January she has been visiting family and 
friends in Homer and scouting locations for "What May Be True," to be filmed 
this June. One scene will be shot at the Homer Harbor and another in a forest. She 
also needs an office or room that can pass as a therapist's office.

"What May Be True" has about five or six acting roles, including the main 
character, Gabriella, a girl about 16, and a woman therapist about 40 to 50. On her 
film's website, Brennan describes the project as "a powerful story about a woman 
who goes through emotional and physical trauma and the journey that she goes 
through to overcome the after effects."

A small-town woman starting a career in film is just part o f a growing film industry in Alaska. Under the Alaska 
Film Production Incentive Program, Alaska offers generous tax credits to motion picture companies filming in the 
state. Last week, Sen. Johnny Ellis, D-Anchorage, and Representatives Bob Herron, D-Bethel, and Chris Tuck, D- 
Anchorage, prefiled legislation to extend those tax credits past its sunset date o f 2 0 13  (see Business, p. 6).

"The recent film industry boom in Alaska has benefited Alaskans and local businesses across the state, and it could 
grow much more," Ellis said. "Extending these incentives shows film producers Alaska is serious about building this 
industry for the long run."

Brennan wants Homer to be part o f  that boom, particularly for its scenic setting. For "What May Be True," she 
wants to use the landscape as a strong part o f the film.

"I think Homer has a lot o f potential and doesn't get the attention it deserves beyond 'Deadliest Catch' and 'Sarah 
Palin's Alaska,"' she said.



As a cinematographer, Brennan would like to see more Alaskans —  and more women —  behind the lens. Alaska 
only has about 25 professional camera operators that she knows of, Brennan said. It's also hard to rent professional 
quality cameras. Brennan plans to shoot her film using a Canon 5D high-definition, single-lens reflex video camera, 
one o f the more common high-end cameras used in the industry. She's been lucky that the Academy o f Arts has so 
many cameras for students to use, she said.

"1 feel like a gear head nerd with cameras and not cars," Brennan said.

After graduation and making "What May Be True," Brennan said she plans to work for a while here to get ahead on 
bills. Eventually she'd like to get an entry-level job in the film industry —  which could mean moving to Los 
Angeles. Although the Academy o f  the Arts is an art school, she said her education feels more like going to trade 
school. It's a lot o f  hands-on, leam-the-craft work.

"Every day I am doing something with film or video production," Brennan said about the school.

It's an art where the education continues.

"You're going to be learning, no matter what profession you're in," she said.

Brennan has a website set up through IndieGoGo, a web service that allows filmmakers, writers, musicians and 
other artists to make a pitch for support. Artists describe their projects, what they need in cash and other support, and 
how contributors will be acknowledged. While Brennan's new San Francisco friends will be helping her out, she's 
also looking for some hometown help. Anything locals can do in providing meals, lodging and other support would 
be appreciated.

She also has a site on vimeo.com showing some o f the films she photographed or was involved in.

Michael Armstrong can be reached at michael.armstrong@homernews.com.
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Alaska National Guard helps out 
with "Whales" shoot

Here's the presser, and here's a story I wrote about 

the movie yesterday.

A laska National Guard a ss ists  Hollywood in 

major movie production

The stranded whales were discovered Oct. 7, 1988 by an Alaska Inupiat hunter after changing weather 
conditions and shifting ice trapped them in shallow water before they began their journey south to warmer 

waters.

At the forefront of this international incident, the 
Alaska National Guard was pivotal in its role to help 
free the whales utilizing a CH-54 Skycrane helicopter, 
while working closely with members of President 

Ronald Reagan's administration and with the former 
Soviet Union.

Twenty-two years later, Hollywood has come to 
Alaska and has asked the Alaska National Guard to 

assist them in the filming of the movie.

An Alaska Army National Guardsman acting as a stand-in for 

the upcoming movie “Everybody Loves Whales” is seen 
climbing the ladder of a CH-54 Skycrane helicopter during 
filming at Bryant Army Airfield, October 4. Stand-ins are used 
as temporary replacements for stars providing the production 

crew a chance to rehearse before filming. Photo by Pfc. 
Karina Paraoan, Alaska National Guard Public Affairs Office

Barrow.

Gordon Choate prepares a pair of Army cold weather gloves 
to be worn by an Alaska National Guardsman as an extra in 
the upcoming movie “Everybody Loves Whales.” A team of 
Alaska National Guardsmen work daily to assist the 
production team with the military scenes to ensure the 
accuracy, attention to detail and correct portrayal of the

"We usually have a Department of Defense 

representative from our Los Angeles office providing 
the coordination, advice and daily assistance to the 
production company," said Vicente "Vince" Ogilvie, 
deputy director of entertainment media, office of the 
assistant secretary of defense for public affairs. 

"However, for "Everybody Loves Whales," that role is 
being provided by the Alaska National Guard."

CAM P DENALI, Alaska - The Alaska National Guard 
is working closely with production crews here in 
Alaska in the filming of a Universal Studios movie 
based on a whale rescue that captured the world's 
attention near the end of the Cold War.

The movie "Everybody Loves Whales," starring well 
known actors Drew Barrymore, Kristen Bell, Ted 
Danson, John Krasinski, Dermott Mulroney and 
Vinessa Shaw, brings together a Hollywood storyline 
with the true story of how people from around the 
globe came together in 1988 to free three gray 
whales trapped in arctic sea ice 18 miles northeast of

http://www.alaskadispatch.com/blogs/bush-pilot/7135-alaska-national-guard-helps-out-wi... 10/13/2010
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Behind the scenes as Hollywood 
meets Alaska
Joshua Saul | Oct 11, 2010

Early on a Saturday morning in early 

October, inside an Anchorage middle school 
dressed up to play Barrow’s high school, 140 
extras sweated in bunny boots, parkas, and 
kuspuks. Extras playing Alaska Native 
villagers sat facing the front of the room, 
where a half-dozen somber whaling captains 

sat with two huge Panavision cameras 
behind them. I stood among the virtually 
all-white press corps clustered in behind the 
villagers: an Alaska reporter dressed up to 

play an out-of-state photographer.

When Drew Barrymore breezed onto the set, the extras burst into applause. Barrymore hid her face in her 
hands, feigning embarrassment, then told the Alaska Native extras they wouldn't like her after we heard her 
character arguing against the head whaling captain.

She was right. The scene being filmed -  a pivotal plot twist in "Everybody Loves Whales," a $30 million movie 
that recreates a real 1988 event -  portrayed a community meeting in Barrow held to decide whether three 
whales trapped in the ice should be killed and eaten or freed. Barrymore played a Greenpeace activist fighting 
for the whales' release while the Alaska Native extras professed to like the taste of whale and said they hate 

being told what to do by white environmentalists from the Lower 48.

When filming began, Barrymore argued with a handsome young whaling captain in a red bandanna and Sorel 
boots. The press corps pretended to jot notes and take photographs of the confrontation. The extras playing 
villagers followed the director's instructions to "be a little impolite." When Barrymore's character said it would be 
wrong to kill the whale and its "babies," the villagers shouted her down. They cheered on the whaling captain as 

he replied that whales are what he feeds his family, what his whole village feeds its babies.

"What you're saying is ridiculous. You're a white girl. Go back to California. This is Inupiat country," the captain 
said, drawing the loudest cheers of the scene. But Barrymore's character wasn't finished. You don't need to 
hunt, she said, not when you all get big stipends from the oil companies and have enough money to buy all the 

food you need.

"Those stipends last just a few months," the young captain shot back. "We have to hunt. One day that oil’s going 
to run out. And when that happens, who will feed our children? Will you?"

Real Alaska conflict comes to the silver screen

The scene reflected a real conflict between the subsistence lifestyle practiced by some Alaska Natives and the 
sometimes condescending environmentalism of urban and Outside interests.

Subsistence is a touchy issue in Alaska. Urban sport hunters and rural subsistence hunters clash over hunting 
quotas, the wanton waste of caribou on the tundra near Point Hope resulted in criminal cases that were covered 
by the Alaska media, and the decision of an Alaska Native state legislator to overfish his subsistence permit
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became a high-profile court case.

Usually that conflict is misunderstood or ignored by the outside media and entertainment industries, so a 
mainstream Hollywood movie that appreciates the complexities of the conflict is something new. The film's 
directors did show at least some awareness of the divisions that sometime define Alaska. At one point, the first 

assistant director walked back to two white extras playing Barrow villagers. You dont have to be as angry as 
everyone else when Barrymore makes her points, he told them, adding that as white villagers, they wouldn't 
necessarily be agreeing with the Natives.

At the risk of drawing too broad a conclusion from one scene, ''Everybody Loves Whales" does seem to have a 
clearer take on Alaska issues than most Lower 48 films and news reports. And it nailed the scene right down to 
the coffee urn and Sailor Boy Pilot Bread set up as props.

ditches in permafrost, sure, but tiring and monotonous all the same. During my stint on set the first weekend in 
October I was assigned, coincidentally, to play a press photographer. I was handed a dated Nikon with a big 
Speedlight SB-16 flash. To round things out, I was outfitted with black snowpants, black boots, a green pullover 
and a green down vest. It was easy to look the part, but more difficult to keep from sweating like a polar bear in a 

sauna. My press pass read "Dean Wilson, U.P.I." Positioned between a Wasilla medical biller playing a news 
reporter and an Arctic Slope Regional Corp. communications manager playing a cameraman, I had a good view 

of the room.

Actor John Krasinski, who plays Jim Halpert on the popular television show 'The Office," was the tallest man on 

set, standing about 6 feet 3 inches with an impressive pompadour adding to his height and enormous brown 
boots on his feet that looked to be about a size 14. Between takes, he checked N FL scores on his iPhone and 
argued about "the best football movie ever" with co-star Tim Blake Nelson, who in 2000 put on a brilliant 
performance as the simplest-minded of the crooks in the movie "O Brother Where Art Thou." Actress Kristen Bell 
— gorgeous, blonde, and the size of a middle schooler -- fanned herself with a reporter's notebook and laughed 
with Krasinski even while makeup artists were sponging foundation onto their faces.

There were local notables on hand to play reporters, too. Channel 2 weekend anchor Rebecca Palsha and 
Channel 13 anchor Natasha Sweatte were in the crowd, along with former Channel 2 reporter Julie Hasquet, 
now the spokeswoman for U.S. Sen. Mark Begich. Accepting high-fives from Krasinski before almost every take 
was Ahmaogak Sweeney, the 10-year-old son of Kevin Sweeney, campaign manager for U.S. Sen. Lisa 
Murkowski. Dressed in a blue track jacket and carrying a tape recorder slung over his shoulder, Sweeney 

appears to hold the substantial kid role in the movie.

After the morning filming broke for lunch — which included chicken masala and orange roughy -  but before the

The movie's realism is only enhanced by its extras, 

many of whom brought their own kuspuks and
fur-lined parkas instead of waiting to be outfitted by 

the wardrobe department. One of the extras playing a
whaling captain is even part of a real whaling crew 
way out on Little Diomede, just two miles from
Russian soil. Sylvester Ayek, a well-known Alaska 

Native artist who hunts walrus from his home in
Nome, was scheduled to play another of the whaling 
captains but was "demoted," as he laughingly put it, 
when he showed up late for the shoot on Saturday.

A day in the life of an extra

Being an extra is harder than it looks; not like digging
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extras returned to the set, two men beat on traditional drums while four women in bright kuspuks danced a Yupik 
blessing for the people in the middle-school cafeteria. Many of the extras were Yupik or Cupik instead of the 

northern Inupiat they were playing in the movie, but it makes sense when you consider the realities of 
geography: Barrow is 725 miles north of Anchorage, while Bethel, the air hub of the Yupik regions, is just 400 
miles west.

Elders among the extras treated with respect

T h e  film crew seemed aware of the great respect with which Alaska Natives treat their elders. When the herd of 
extras was held up in the school's halls, elders were asked multiple times if they would like a chair so they could 
sit down for the few minutes it would take to get the group moving. And elders were shuttled to the front of every 
line, whether they were at lunch waiting to serve themselves or in wardrobe waiting to return their parkas and 

boots.

T h e  elders, like most everyone else, seemed to be enjoying the shoot. As much as the extras shouted down 

Barrymore's character, it's impossible to stay mad at perky Drew. Sunday morning, on the second day of 
shooting the scene, an elderly Alaska Native woman sitting in the front row hollered for everyone's attention so 
she could organize a greeting for Barrymore. When the actress walked onto the set, carrying a copy of Jonathan 
Safran Foer's non-fiction book "Eating Animals," the crowd of extras boomed out "Good morning, Drew!"

Drew blushed again, then answered 'That's the nicest good morning I've ever had in my life."

Then it was back to the filming. The director coached the extras on how he wanted them to react to the 
arguments made by the young whaling captain and Barrymore's character, telling them "It shouldn't feel 

choreographed" and "Try not to know where the scene's going."

While the extras playing villagers feign anger and the extras playing press snap their flashbulbs, the rest of 
Alaska waits to see whether the finished movie turns out to a realistic portrait of a complicated state and the 
people who live there or a shallow vehicle for a cheesy romance that sidesteps the pressing issues that bubble 

up in the 49th state.

Contact Joshua Saul atjsaul(at)alaskadispatch.com.

Read m ore  of the Dispatch
• A tale of two Joes, Miller and Vogler
• Canada, U.K. discuss presen/ing HMS Investigator wreck
• After Michigan spill, familiar concerns about pipeline regulators
• At Yale Law School, Joe Miller discovers Federalist Society
• Deadliest catch now safest catch?
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N A N A  gets into s h o w b i z
B y Victoria Barber
S e p  20th, 2010 Published in th e  A r c t ic  S o u n d e r

NANA Developm ent has invested '‘several 
million" into m inority ownership of Evergreen 
Films, an Alaska production house that is 
creating a TV  series based on Dana 
Stabenow's popular series about a Native 
w om an detective. {Courtesy Photo, Evergreen 
Films)

A la s k a  I s  j u m p i n g  o n  t h e  m o v ie  b u s i n e s s  b a n d w a g o n ,  a n d  N a t iv e  c o r p o r a t i o n  N A NA Is h o p in g  t o  h e lp  
l e a d  t h e  c h a r g e .

T h e  c o m p a n y  a n n o u n c e d  t h a t  I t ’s  i n v e s t e d  " s e v e r a l  m il l io n '1 t o  p u r c h a s e  3 3  p e r c e n t  o w n e r s h ip  o f  
E v e r g r e e n  F i lm s ,  a  h i g h - t e c h  A la s k a  p r o d u c t i o n  h o u s e  w i th  s t u d i o s  in  A n c h o r a g e  a n d  H o lly w o o d .

" F r a n k ly  t h i s  i s  a  p r e t t y  e x c i t in g  f ie ld ,"  s a id  H e lv l  S a n d v i k ,  p r e s i d e n t  o f  NANA D e v e l o p m e n t  o f  NANA 
R e g io n a l  C o r p .

S a n d v i k  s a i d  E v e r g r e e n  a p p r o a c h e d  N A N A  D e v e l o p m e n t  a b o u t  a  y e a r  a g o  w i th  a  p r o p o s a l  a n d  
b u s i n e s s  m o d e l .  N A N A  h a s  s e v e r a l  s u b s i d i a r i e s  t h a t  l o o k  l ik e ly  t o  b e n e f i t  f r o m  t h e  p a r t n e r s h i p ,
I n c lu d in g  t h o s e  t h a t  s u p p ly  c a t e r i n g ,  c o n s t r u c t i o n  a n d  r e m o t e  c a m p  s e r v i c e s .  H o w e v e r ,  NANA d o e s n 't  
h a v e  e x c l u s i v e  r i g h t s  t o  t h o s e  c o n t r a c t s .

S a n d v i k  s a i d  t h a t  s h e  a ls o  h o p e s  N A N A  D e v e l o p m e n t 's  s t a k e  in  t h e  f ilm  I n d u s t r y  w ill o p e n  u p  a n  
e x c i t i n g  n e w  c a r e e r  f ie ld  f o r  s h a r e h o l d e r s .

" R e a lly  t h e  s k y  is  t h e  l im it .  S o m e t i m e s  I t 's  a  m a t t e r  o f  h e lp in g  p e o p le  v i s u a l iz e  w h a t  t h o s e  
o p p o r t u n i t i e s  m a y  h o ld ,"  S a n d v i k  s a i d .

B u i ld in g  a  m o v ie  p ip e l in e

N A N A 's  a n n o u n c e m e n t  c a m e  j u s t  d a y s  b e f o r e  f i lm in g  in  A n c h o r a g e  b e g a n  o n  " E v e r y b o d y  L o v e s  
W h a le s , "  a  m o v ie  s t a r r i n g  D re w  B a r r y m o r e  a n d  J o h n  K r a s in s k i  ( s t a r  o f  " L ic e n s e  t o  W e d "  a n d  t h e  TV 
s h o w  " T h e  O f f ic e " ) .  T h e  f ilm  is  b a s e d  o n  t h e  t r u e  s to r y  o f  t h r e e  g r e y  w h a l e s  s t r a n d e d  in  t h e  s e a  ice  
o f f  P o in t  B a r ro w  in  1 9 8 8 .

" L o v e s  W h a le s "  Is t h e  f i r s t  h i g h - p r o f i l e  m o v ie  t o  c o m e  o u t  o f  t h e  t a x  i n c e n t iv e  p r o g r a m  i n t r o d u c e d  b y  
S e n .  j o h n n y  E llis  in  2 0 0 8 ,  S e n a t e  b ill 2 3 0  r e b u i l t  t h e  A la s k a  F ilm  O f f ic e  a n d  c r e a t e d  a  p r o g r a m  t h a t  
o f f e r s  t a x  c r e d i t  t o  m o v ie s ,  d o c u m e n t a r i e s ,  c o m m e r c i a l s ,  a n d  v i d e o  p r o j e c t s  t h a t  s p e n d  a t  l e a s t  
$ 1 0 0 , 0 0 0  in  A la s k a .

S t o r i e s  a b o u t  A la s k a  h a v e  lo n g  a t t r a c t e d  f i l m m a k e r s  a n d  m o v l e - g o e r s ,  in  l a r g e  p a r t  b e c a u s e  o f  t h e  
s t a t e ' s  s p e c t a c u l a r  a n d  r is k - f i l l e d  l a n d s c a p e s .  B u t  b e f o r e  t h e  i n c e n t iv e  p r o g r a m ,  t h e  v a s t  m a j o r i t y  o f  
m o v ie s  a b o u t  A la s k a  w e r e  f i lm e d  f a r  a w a y .

R e c e n t  t h r i l l e r s  " 3 0  d a y s  o f  N ig h t"  a n d  " T h e  F o u r th  K in d ,” w e r e  s e t  in  B a r ro w  a n d  N o m e  b u t  f i lm e d  in 
N e w  Z e a l a n d  a n d  B u lg a r i a ,  r e s p e c t i v e l y .  T h e  2 0 0 9  b l o c k b u s t e r  " T h e  P r o p o s a l , "  s t a r r i n g  S a n d r a  
B u l lo c k ,  w a s  s e t  in  S i tk a  b u t  f i lm e d  In M a s s a c h u s e t t s .

T h a t  m e a n s  t h e  s t a t e  Is l o s in g  o u t  o n  a  l o t  o f  m o n e y  t h a t  c o u ld  b e  g o in g  t o  A l a s k a n s ,  s a id  C a r o ly n e  
R o b i n s o n ,  o w n e r  a n d  e x e c u t i v e  p r o d u c e r  a t  S p r o c k e t h e a d s  LLC, a n  A n c h o r a g e - b a s e d  f ilm  c o m p a n y .

A m a j o r  p r o d u c t i o n  l ik e  " T h e  P r o p o s a l ” s p e n d s ,  o n  a v e r a g e ,  a b o u t  $ 1 0 0 , 0 0 0  a  d a y ,  R o b in s o n  s a id .
N o t  o n ly  d o e s  t h a t  p u m p  m o n e y  I n to  lo c a l  b u s i n e s s e s  -  f r o m  h a i r  s a l o n s  t o  c o n s t r u c t i o n  c o m p a n i e s  - 
i t  a l s o  c r e a t e s  j o b s  f o r  y o u n g  p r o f e s s i o n a l s  w h o  w o u ld  o t h e r w i s e  h a v e  t o  l e a v e  s t a t e  t o  w o r k  in  t h a t  
i n d u s t r y .

" T h in k  o f  t h i s  c a n  o f  m o v ie  film  a s  a  b a r r e l  o f  o i l ,"  R o b in s o n  s a id ,  w a v in g  a  r e e l  a t  a  r e c e n t  m e e t i n g  o f  A n c h o r a g e  b u s i n e s s e s .  " W e  c a n  b u ild  a  
n e w  k in d  o f  p ip e l in e . "

R o b in s o n  s a id  w e 'l l  b e  s e e i n g  m o r e  m o v ie s  -  a n d  m o o la h  - c o m i n g  d o w n  t h e  p ip e l in e  s o o n .  A n  m o v ie  e x e c u t i v e  a n d  a n  " in t e r n a t io n a l  t e a m "
w e r e  s c o u t i n g  l o c a t io n s  f o r  a n o t h e r  b ig  f ilm  e a r l i e r  t h i s  y e a r .  T h e  t r i p  i n c lu d e d  a  d o g  s le d  r i d e  a t  I d i t a r o d  c h a m p i o n  M a r t in  B u s e r 's  k e n n e l .
D e ta i l s  a r e  s t i l l  u n d e r  w r a p s ,  R o b in s o n  s a id ,  b u t  d i s c u s s io n s  a r e  u n d e r w a y  w i th  l e a d i n g  m e n  V ig g o  M o r t e n s e n ,  L ia m  N e e s o n  a n d  J e f f  B r id g e s .

P r e - p r o d u c t i o n  m ig h t  b e g in  a s  e a r l y  a s  t h i s  f a l l ,  a n d  f ilm in g  in  e a r l y  2 0 1 1 .  B u t  t h a t ' s  n o t  b e c a u s e  o f  t h e  s c e n e r y  o r  a n y  d o g  s le d  r id e ,  
R o b in s o n  s a i d .  I n  t h e  e n d  i t ' s  a ll  d u e  t o  t h e  i n c e n t iv e  p r o g r a m .

" T h e  f ilm  e x e c u t i v e  t o ld  m e  f la t  o u t  t h a t  t h e y  d id  a  m u l t i - c o u n t r y ,  m u l t i - s t a t e  c o m p a r i s o n .  A n d  c a lc u l a t i n g  in  o u r  f ilm  in c e n t iv e  p r o g r a m ,  t h e  
b o t to m  l in e  w a s  - s h o o t  in  A l a s k a . ”

T h a t  w a s  t h e  s a m e  b o t t o m  l in e  t h a t  d e c id e d  t h e  NANA b o a r d  t o  i n v e s t ,  s a id  a  v e r y  u n - s t a r - s t r u c k  s o u n d in g  S a n d v i k .

" W e ’r e  v e r y  a n a ly t i c a l  in  e v e r y t h i n g  w e  d o .  N A NA h a s  a n  in c r e d ib l e  n u m b e r  o r  o p p o r t u n i t i e s  t h a t  a r e  p r e s e n t e d  t o  u s  t o d a y .  T h is  w a s  n o  
d i f f e r e n t  t h a n  a n y  o f  t h e  r e s t  o f  t h o s e , "  S a n d v i k  s a id .

N e w  H o l ly w o o d  N o r th

A n c h o r a g e  w ill n e v e r  b e  H o l ly w o o d  -  a n d  m o s t  A l a s k a n s  w o u ld  a g r e e ,  t h a t ' s  a  g o o d  th in g .  B u t M ik e  D e v lin , o n e  o f  t h e  f o u n d e r s  o f  E v e r g r e e n  
F i lm s ,  s a id  A la s k a  m ig h t  l o o k  i n s t e a d  t o  V a n c o u v e r  a s  a  p o r t e n t  o f  w h a t ' s  t o  c o m e  if a ll g o e s  w e ll.

Evergreen is a production house seeking to 
rival high-tech production houses. Part of its 
outfit is the Strider, a Viking 74 Sport Fisher 
with mounted and underwater cameras.
( Courtesy P M o , Evergreen Film#
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S i n c e  " T h e  X -F lle s "  b e g a n  f i lm in g  In  V a n c o u v e r  In t h e  e a r l y  '9 0 s ,  t h e  C a n a d i a n  c ity  h a s  b u i l t  u p  t h e  I n f r a s t r u c t u r e  t o  p u ll  in  o v e r  a  b illio n  
d o l l a r s  a  y e a r  ( B r i t i s h  C o lu m b ia  h a s  s o m e t i m e s  b e e n  t h e  s t a n d - i n  f o r  A la s k a  In t h e  m o v ie s ) .  T h e  n u m b e r  o f  p r o d u c t i o n s  t a k i n g  p l a c e  t h e r e  
h a s  e a r n e d  It t h e  n i c k n a m e  " H o l ly w o o d  N o r th ."

A l a s k a  s t i l l  h a s  a  l o n g  w a y  to  g o  u n t i l  I t c a n  r iv a l  t h a t  k in d  o f  s u c c e s s .  I t  s ti ll  l a c k s  t h e  t h i n g s  t h a t  a r e  c r i t ic a l  to  t h e  f ilm  I n d u s t r y ,  s u c h  a s  a
C G I  s h o p ,  t r a i n e d  p e r s o n n e l  a n d  s o u n d  s t a g e s  ( R o b i n s o n  s a id  A n c h o r a g e  n e e d s  a t  l e a s t  f o u r ) .

A ls o ,  A l a s k a n s  w o u ld  h a v e  to  g e t  u s e d  t o  h o w  H o l ly w o o d  w o r k s  - f a s t .  A n d  w i th  " a  h ig h  le v e l  o f  c u s t o m e r  s e r v i c e , 1' R o b in s o n  s a id .

N A N A 's  I n v e s t m e n t  in  E v e r g r e e n  F i lm s  m e a n s  t h e y ’ll p a r t i c i p a t e  in  b u i ld in g  u p  t h a t  c a p a c i t y .  E v e r g r e e n  is  a  h i g h - t e c h  s tu d i o  t h a t  s p e c i a l i z e s  In 
d i g i t a l  3 - D  t e c h n o l o g y .  T h e  c o m p a n y  is  p a r t n e r i n g  w i th  BBC E a r th  t o  p r o d u c e  " D i n o s a u r s  3 - D "  a n d  r e l e a s e d  a  f e w  3 - D  c o n c e r t  v id e o s  f o r  
b a n d s  I n c lu d in g  P h is h  a n d  D a v e  M a t t h e w s .

" W e  c a n  d o  A v a t a r  c l a s s  f i lm s ,  a n d  w e  c a n  d o  t h e m  f o r  a  m u c h  lo w e r  b u d g e t  a n d  w e  c a n  t h e m  h e r e  in  A la s k a ,  w h ic h  Is v e r y  d i f f e r e n t  t h a n  t h e
w a y  t h e  w o r l d  w a s  1 0  y e a r s  a g o ,"  D e v l in  s a i d .

E v e r g r e e n  a l s o  f i lm s  f o r  t e l e v i s i o n .  T h e  c o m p a n y  h a s  o p t io n e d  D a n a  S t a b e n o w 's  b e s t - s e l l i n g  K a te  S h u g a k  m y s t e r y  n o v e l s .  T h e  b o o k s ’ h e r o i n e
Is a n  A l e u t  w o m a n  w h o  s o lv e s  c r i m e s  o n  t h e  l a s t  f r o n t i e r  w i th  h e lp  f r o m  h e r  M u tt ,  h e r  h a l f - w o l f ,  h a l f - d o g  p a r t n e r .

B u t  w h e t h e r  I t 's  f o r  b ig  o r  s m a l l  s c r e e n ,  D e v l in  s a id  t h a t  t h e  m o r e  A la s k a  c a n  e n c o u r a g e  h i g h - q u a l i t y ,  s c r i p t e d  s h o w s ,  t h e  m o r e  t h e  s t a t e  w ill 
r e a p  t h e  b e n e f i t  o f  i t s  I n h e r e n t  c h a r i s m a  f o r  m o v i e - g o e r s .

" T h is  w ill  n o t  b e  a  s h o r t  J o b .  I t 'l l  b e  a  1 0 - y e a r  j o b  t o  b u ild  t h i s  I n d u s t r y .  B u t  I t'll b e  a  lo t  o f  f u n ,"  D e v l in  s a id .

C o p yrig h t 2009-2011, Alaska Newspapers Inc. This a rtic le  m ay be reproduced fo r personal o r c ita tion useage onfy. No o th e r usage perm itted  w ith ou t prior w ritte n  permission
fro m  A laska  Newspapers Inc,
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Producers scou t Alaska for action film with big budget
" T H E  P E A K ' :  P r o d u c t i o n  o f  f i lm ,  w it h  c l i m b e r  r e s c u i n g  f a m i l y ,  h i n g e s  o n  e c o n o m i c s ,  t a x  
b r e a k .

By KYLE HOPKINS 
khopkins@adn.com
(02/25/11 14:29:25)

Alaska movie-watchers: This one could be bigger than "Whales."

A team of action-movie producers is in Anchorage this week researching a feature film about 
mountain climbing that they hope to film in Alaska as early as next year.

The movie is tentatively titled "The Peak," and it would tell the fictional story of a girl and her 
woefully unprepared parents who crash in the mountains wearing tennis shoes and jeans. A 
skookum rescue climber attempts to save the family.

"We set it here because we want to make it here," producer David Greathouse said Thursday as the 
group prepared to scout potential production buildings in Anchorage.

It's unclear how much the film would cost. Another producer, Lucas Foster, estimated the budget in 
the "many tens of millions."

The price tag would far exceed the more than $30 million spent on "Everybody Loves Whales," said 
Foster, whose producer credits include "Bad Boys," "Law Abiding Citizen" and the Brad Pitt,
Angelina Jolie shoot-'em-up "Mr. & Mrs. Smith."

The producers arrived in Alaska on Tuesday. They spent Wednesday flying by helicopter to 
Matanuska Glacier, Lake George and other locations as they prepare to tweak a long-simmering 
script about a dangerous mountain rescue.

"It's not like you've got to go to some place and try to help them imagine what it might be like with 
enough special effects and whatnot," said Colby Coombs, a founder of the Alaska Mountaineering 
School who traveled with the group. "The mountains do the talking."

Simon Crane, stunt coordinator on "Mr. & Mrs. Smith," "Salt" and the upcoming "Men in Black III,"  
is set to direct, Foster said.

As the state Legislature considers extending or tweaking a generous tax subsidy that allows 
filmmakers to recover as much as 44 percent of their in-state spending, Alaska film-boosters are 
courting producers like Foster in hopes of landing another major production.

Like all big-budget films, there's no guarantee the mountain-climbing movie will be made -- or 
made in Alaska.

"As long as it makes economic sense to shoot it here, we'll shoot it here," Foster said over a 
pancake breakfast at the Hotel Captain Cook.

http://www.adn.com/2011/02/24/v-printer/l 721260/alaska-considered-for-climbing.html 3/9/2011
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Alaska's tax incentive is a major factor in the decision, he said. The producer, a blunt-spoken man 
in a faded Yankees cap and black North Face jacket, literally gave the finger to the state of 
Michigan at the breakfast table to show what he thought of Michigan Gov. Rick Snyder's move to 
slash that state's film incentives.

When producers find a place to film that works, they come back, he said. If  filming "The Peak" goes 
well in Alaska, the producer said, he'd consider shooting more movies here in the future.

"I can make an action movie that I was going to shoot in Louisiana in Alaska, if I want to," Foster 
said.

A  R E S C U E  S T O R Y

"The Peak," which also has been called "The Tooth" and may end up with another title altogether, 
is an action thriller. Filming could take 13 or 14 weeks, with pre- production beginning months 
earlier.

Filming is at least a year away and would likely take place in the summer, Foster said.

In the script, a journalist takes his wife and 11-year-old daughter into the mountains to write a 
feature or lifestyle story. Kind of a family vacation on the boss's dime, the producers said.

"He's a little bit of a jerk in the sense that he brings his family to a place that he really shouldn't 
have brought them," Foster said. "They're really sort of ill-equipped to be here."

An experienced mountain climber serves as the family's guide and becomes protective of the girl. 
"It's not her fault she has (idiot) parents," Foster said.

While flying home in a Bush plane, the journalist pushes for his pilot to fly higher and higher for 
photos. Disaster follows.

"(The plane) drills itself into the mountain; the fuselage breaks up," Foster said.

The mountain climber — who the producers said would likely be played by a male movie star in his 
30s or early 40s -- must lead a rescue team to the crash site.

"We're deciding whether we want to make those climbers PJs (parajumpers) or not. Park rangers. 
We're not sure yet, as we adjust the script to the reality that we're learning about," Foster said.

The climber tries to keep the isolated girl's spirits up, possibly in a series of a satellite phone 
conversations, and the story revolves around her connection with the rescue climber, the producers 
said.

The film has not been cast, they said.

S C O U T I N G  T R I P

A recent draft of the script was set in the Himalayas. Foster and Greathouse, with line producer Bill 
Wilson and development executive Gregory Veeser, are researching Alaska in an effort to set the 
story here.

The producers are scouting locations similar to those in the story, talking with Alaskan mountain 
climbers and rescue experts and looking for potential soundstages in Anchorage.

http://www.adn.com/2011/02/24/v-printer/l 721260/alaska-considered-for-climbing.html 3/9/2011
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"We really liked Talkeetna. That is a cool little town," Greathouse said.

Coombs, co-founder of the Talkeetna-based mountaineering school, flew with the group in a pair of 
R44 helicopters from Girdwood to visit glaciers, icebergs and Hatcher Pass, he said.

"What's different in Alaska compared to other places is you don't have to improvise," Coombs said. 
Want mountains and glaciers? They're right out the back door, he said.

The producers expect the action movie to appeal to international audiences.

"Our movies get seen by 80 million people around the world or more," said Foster, whose producer 
credits also include "Jumper," "Walking Tall" and "Crimson Tide."

"Our point of view is there hasn't really been a climbing movie that had an authenticity to it," he 
said. "The last climbing movie that was made, that was a major theatrical release in North 
America, was 20 years ago."

That film, "Vertical Limit," was well cast but unrealistic, the producers said.

"It had a guy jumping across a crevasse with two ice axes and slamming into the side of the 
mountain and saving himself," Greathouse said.
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Film added $ 1 6 .5  million to  sta te 's  econom y

The Associated Press 
(02/26/11 20:43:32)

A new report says the filming in Alaska of the Drew Barrymore-Ted Danson movie "Everybody 
Loves Whales" brought an estimated $16.5 million to the state economy. The report released 
Thursday by the Anchorage Economic Development Corp. said the film employed more than 1,300 
Alaskans over the 58-day shoot last year. That number includes 48 cast members with speaking 
parts and about 1,100 extras.

The estimate also includes production company spending in Alaska.

The movie has applied for the state's film production tax credit.

The pending movie is a fictional retelling of a 1988 attempt to rescue California gray whales 
trapped under the ice near Barrow.
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M u n i c i p a l i t y  of A n c h o r a g e  

2011 State Legislative P r o g r a m
(State Fiscal Year 2012)

Dan Sullivan, Mayor



w ho m a y  h a v e  no w ay to su p p le m e n t curren t in co m e  or cu t c o sts . C u rre n t law pro vid es  

su ffic ien t fisca l protection w ithout le g is la tiv e  re p e a l of the program : C a s h  a s s is ta n c e  provided  

u n d e r the A la s k a  S e n io r B e n e fits  P a y m e n t P ro g ra m  is explicitly  su b je ct to appropriation un d e r  

A S  47.45.302(c). T h e  p ro g ra m  sh o u ld  not be m ad e  su b je ct  to s u n se t Ju n e  30, 2011. T h e  

s u n s e t  sh o u ld  be e xte n d ed  o r re p e a led .

Energy
y  N a tu ra l G a s :  S u p p o rt le g is la tio n  that p ro m o te s natural g a s  d e ve lo p m e n t in the C o o k  Inlet, 

a n d  m o d e rn iz e s  a g in g  R a ilb e lt  e le ctrica l tra n sm iss io n  facilities.

011 P r o d u c t io n :  T h e  M O A  stro n g ly  su p p o rts  all efforts to m a x im ize  oil production to m aintain  

T r a n s  A la s k a  P ip e lin e  S e r v ic e  ( T A P S )  viability; an d  e n c o u ra g e s  a com petitive  a n a ly s is  be  

perform ed to a d d re s s  the e x ist in g  re gu la to ry  an d  fisca l fram ew ork to identify w hether A la s k a  is 

g lo b a lly  position ed to attract m a x im u m  develo p m e n t.

Private Sector Development
>4 F i lm  C r e d it s :  B e c a u s e  of the proven e co n o m ic  b e ne fits that film production is  provid ing  

A la s k a n  co m m u n itie s, M O A  su p p o rts  e xte n sio n  o f the A la s k a  Film  P ro du ctio n  Ince ntive  

P ro g ra m  and full fu n d in g  o f the tran sfe rab le  film production tax cre d its  for A la s k a  corpo ratio ns.

v' L it t le  D a v is  B a c o n :  C o n s is te n t  with the A la s k a  M unicipal L e a g u e  priority, the M O A  su p p o rts  

ra is in g  the limit from $ 2,000 to $ 50,000 on Little D a v is  B a c o n  projects.

Public Safety
/  D r u g  L e g is la t io n :  T h e  M O A  h a s  identified the n eed for stro n g legislatio n  that c r im in a lize s  the 

u s e  o f T e tra h y d ro ca n n a b in o l ( T H C )  m im ick in g  d ru g s  o r syn th e tic  m ariju an a p ro d u cts, to 

in c lu d e  the in c e n s e  co m m o n ly  so ld  a s  “Sp ike", “S p ic e ” or “K 2."

y  In v o lu n ta r y  C o m m itm e n t: A m e n d  A S  47.27.190 on Involuntary C o m m itm en t, S e ctio n  (a ) by 

a d d in g  la n g u a g e  to m ake  the statute  m ore c o n siste n t with A S  47 37 180 on E m e rg e n c y  

Co m m itm en t.

v  P r o s e c u t io n  S u r c h a r g e :  U n d e r the p h ilo so p h y that c o s t -c a u s e rs  sho uld  be c o st-p a y e rs, add 
a s u rc h a rg e  for p ro se cu tio n  sim ilar to that for law  e n fo rcem en t to allow  law  de p a rtm en ts to 

cap tu re  at le a st a portion o f the fu n d s e x p e n d e d  in the interest of public sa fe ty  U n d e r A S

12 55.039, a s u rch a rg e  is a s s e s s e d  to d e fe n d a n ts  in the am ount o f $ 75, $ 50, o r $ 10, 

d e p e n d in g  on the type o f o ffen se .

y  in d ig e n t  D e fe n s e  F e e : M ake the ind igen t d e fe n se  fee a s s e s s e d  to d e fe n d a n ts  post-

co n victio n  or p lea a m andatory, not d iscre tio n ary , fee to allow  lo ca l ju risd ictio n s to ca p tu re  at 

least a portion of the funds e x p e n d e d



I have lived in Girdwood for the past 32 * years. I own and operate a business that has provided support for 
Alaskan film, T V , and commercial photography production for 2 1/2 decades.

['in writing to you with concerns about HB 67 & SB  23, The "film production incentives hill” .

I believe the existing film production incentives regulations need to be reexamined. Perhaps it is too early 
to say, but it is possible the current regulations maybe having some unintended effects. Perhaps the existing 
regulations need to be reviewed and further study is in order before this program is extended another 10 
years.

My concerns are as follows-

Since the opening o f the Alaskan Film Office my business revenues has fallen off over 75%. Part o f the 
reason for this slow down may stem from the general economic state o f the country however since the 
office has opened the call volume has all but dried up. Former clients are now calling the Alaska Film  
office for guidance and incentives information. The Film  Office has disrupted the natural flow o f  
information and business contacts. I now seem to be in competition with the State o f Alaska. The State now 
provides services free o f charge that previously I was able to make a living at.

The only time I have previously experienced anything o f this nature was the when the last “ film office” was 
in operation. Since the previous office shut its doors I had a thriving production support businesses. That 
business took a severe nose dive since the advent o f the new film office and the film production incentives.

How could this be??

The incentives and the current regulations maybe having some unintended effects.

The film production subsidies are first o f all crafted to attract feature film business that would probably not 
come to Alaska without them. The subsidies seem to ignore the smaller productions that have always come 
to Alaska without incentives. I f  the spend limits were lowered to say 50K then it is my belief we would see 
more o f the productions that belong up in Alaska and want to come to Alaska and that the current 
infrastructure can support. These smaller productions typically are inclined to hire a larger percentage of 
Alaskans for their support crew. They also rent their production equipment locally. They additionally are 
more likely to venture further a field in Alaska thus providing benefits statewide and to smaller 
communities. This has been the bread and butter o f Alaskan film production and it is very likely, with the 
help of incentives, we would see more of it. Lower the spend limit to encourage more commercials and 
small productions. Tighten the regulations to protect Alaskan jobs and businesses.

With the help o f the film incentives and the current regulations the larger, longer productions get subsidies 
to bring their crew personnel and equipment up from the lower 48. The out o f state crews are w illing to 
work for less and often on a fiat rate with no overtime, etc. This maybe attractive to the travel and 
hospitality industry but it does nothing for the majority o f legitimate Alaskan film support venders and 
businesses

The film incentives were intended to allow the Alaskan infrastructure to grow. At (his poin! it is difficult 
for me to invest much in what is likely to be an artificial bubble, which is likely to deflate quickly if(when) 
the incentives are removed.

fhe Film Office needs to be prohibited from providing support information to potential productions. I do 
not want to be in competition with the state, fhey should only he facilitating and monitoring the incentives 
programs



The Film Office needs to be transparent. The Film Office should be required to immediate!) post all o f the 
contacts that are made so that all Alaskan business has equal access to this information. Currently the film 
office is a black hole for all contact information. The Film Office claims that it is required to keep this 
contact information confidential to protect the interests o f  the out o f  state production companies. If these 
Production Companies are being subsidized with public funds it would seem that the public along with 
Alaskan business have a right to the contact information. Due to the lack o f  transparency and oversight no 
one knows how contracts are ultimately awarded.

Prior to the opening o f the new film office, all film contacts that came into the state office were 
immediately passed on to the Alaskan film professionals. This system worked well and did not interfere or 
redirect the natural flow o f business. It additionally provides the necessary transparency to this process. All 
the contacts that come into the state film office need to be passed on immediately. I f  the potential clients 
require secrecy then they should be doing their business through an Alaskan business in the first place. If a 
state office and public funds are being used then it needs to be a transparent process. I f  the production 
companies don’ t like it then they should not expect a hand out.

Going forward the current regulations need to be modified

No more subsidies for out o f state workers, actors, directors, producers. Instead increase incentives for 
Alaskan resident hire and training and investment in infrastructure.

Eliminate incentives that allow out o f  state companies to ship their production equipment to Alaska. Why 
should public funds be used for this while existing Alaskan equipment is not being rented. Why would I 
invest in equipment knowing that the state is going to subsidize out o f state companies to ship cheaper 
equipment up here.

Demand that the film office follow the directive outlined in the film incentive bill-

The Alaska Film Office was created by the 25th Legislature through SB 230. It was 
signed into law on June 4, 2008. The enabling legislation (AS 44.33.231-AS 44.33.239) 
instructs the Alaska Film Office to:

(1) cooperate with organizations in the private sector for the expansion and 
development o f the film production industries in the state;
(2) promote Alaska as an appropriate location for film production;
(3) provide production assistance through connecting film directors and makers, 
and producers with Alaska location scouts and contractors, including 
contractors providing assistance with permit applications;
(4) certify Alaska film production internship training programs and promote the 
employment o f program interns by eligible productions; and
(5) in cooperation with the Department of Revenue, administer the Alaska Film 
Production Incentive Program.

Directive 4 3 clearly states the film office is provide production assistance through the Alaskan film 
professionals. Ihe film office should not be allowed to provide any production service or direction o f  any 
kind, including permit applications, otherwise they are in direct competition with Alaskan businesses.

the Film Office claims that it has fulfilled these duties by linking to an on line service called reel Scout. 
However this service is not designed to meet the needs o f  Alaskan production, it is however an easy way 
for the film office to appear that they are fulfilling the 3ll! directive.



I do believe that with some changes to the regulations that the Alaskan Film production incentive program 
could be beneficial to Alaskans and the industry. However, the devil is likely to be in the details so it is 
very important to get the details right before committing to another 10 years o f this program.

John Markel
Alaska Film Locations, LLC  
Box 891
Girdwood, Alaska 99587 
783-2757
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March 16, 2011

Senator Johnny Ellis 
Chairman, Senate Rules Committee 
State Capitol, Rm. 119 
Juneau, AK 99801-1182

Re: SB 23 relating to the extension of the film production tax credits and transferrable tax credits 

Dear Senator:

On behalf of Evergreen Films, I would like to add our support for passage of SB 23. Evergreen 
Films is an Alaska-based film company with state-of-the art 3D production studios in both 
Anchorage and Los Angeles. We are focused on producing content that combines A V A T A R -  
quality technological innovation with Pixar-quality storytelling. Evergreen is currently in pre- 
production on the feature film W ALKING  W IT H  D IN O SA U R S 3-D , a co-production with BBC 
Earth. We are shooting exteriors in Alaska this summer, with the film slated for worldwide 
release in 2013 by Twentieth Century Fox, a global leader in film marketing and distribution.

The extension of the current film incentives will be a primary factor as Evergreen Films and our 
Alaska business partners decide whether to proceed with further private infrastructure 
investments in the film industry. This legislation will also continue to attract other producers, 
and sends a strong message to local businesses and investors that a huge opportunity exists for 
growth in Alaska, as this new film industry is successfully developed for the long-term.

The economic impact and jobs experienced in Alaska with the small studio production, 
E V E R Y B O D Y  LO VES W H A LE S  (direct, indirect and induced spending was estimated at $16.5 
million), is just the beginning of what could be a successful new business platform for Alaska. 
Signs of this are already appearing throughout the state. The Board of Regents recently approved 
a Bachelor of Arts Degree program in film at the University of Alaska, Fairbanks. Financial 
institutions in Alaska are exploring how to become involved in supporting the film industry. 
Alaska corporations, such as NANA Development Corporation, are developing film services 
companies. This June, high school students from the Lower Kuskokwim School District will be 
participating in a work-study program revolving around filmmaking. And most importantly, 
producers are currently scouting locations in Alaska for a number of future projects.

The positive message of stability created by the long-term extension and funding for the film 
incentive and tax credits, cannot be overstated in an industry where development, finance 
packaging, production and distribution of a film project can often take many years. Alaska is 
finally on film producer's radar and we are successfully competing with other film-friendly 
states. Passage of this pro-business legislation, which supports and fosters the new, non-resource 
based film industry, sends the message that our state is in this for the long haul.

1120 East Huffman Road, Suite 24 
PMB 595 

Anchorage, AK 99515 
(907) 522-6272



i f o A E D C
^ f f i n r j | K T A n r h o r a g e  E c o n o m i c

Voting Members 

AnondVodopdB 1 m fo C 

BUI O'Leary AItisxo Raiitn- 

bob Heinrich 'or:>. >^ s*' 

Bruce Sostamante . 

Bruce Lamoureux Puy.de 

Chris brown T .4/ js<j 

Chra Stephens o :rW f 

Oare Fitzpatrick 3° *»'v 

Connie Carter ~e ;F< Exp 

Da/e Pittman Exxon*' lon-i 

David Hamilton < o 

Dennis Mitchell i./»den 

Ed Herndon ' i •> Ma 

Greg Kessler tern 

Gref Pearce CO  

Joseph Everhart r,.\

Lon Wilson U

Lynn Rust Henderson 

Mark bland Northern An 

Marla Wellington O ,t:nr 

Michael Martin 

Michael Frozeralik • u v 

Mike Devlin l .r r  >■ >'.;i 

PatWokh {£/••;.>/»

Scott Hansen '0 ,0  . '■ ■{, 

Sophie Minkh SI HI 

Stephanie Hofthous ■ 

Stewart Osgood :  OWL • 

Suzanne Cherot 3in /s 

Terry Bailey CH/M  H/'< 

TimVig USKH !e.c

Ex-O fficio  Members  -  Legislators

Rep. Craig Johnson .•»/„;;* , ?  : -j s,vu«

Rep. Undsey Holmes Vest--.: Itrte ..“c- 

Sen. Johnny Ellis -  csk 4 1‘c-j- L^jvcr.re 

Sen. Lesi McGuire V ? >r<::c l -j-s

Ex-O fficio  M em bers -  Municipality

Mayor Dan SulBvan 

Assemb. Bill Starr 'A.,i 

Assemb. Ernie Hall '

C»:

Ex-Officio Members — 

Appointed by the Beard

Bill Evans ■. i .:,tr.-e r! w b *  

Brian Nerland • iuid: J 

Caro/ Comeau A.n.r.'. S>:r-

Chris Anderson '  ly- 

Chris Schutte • ;• D-;;m

Dr. Don Bantz A. ,-k.. ?oc ;i< : 

EBsha Baker Jmveii.ty vr A/uS 

George VakaPs 

Jim Posey Mu 

John Parrott ’

Julie Saupe J.

Larry Cash WA: «. r 

Mary JC Hughes - 

Susie Gorski :u£;<:

Tennys Owens 4/

Wanetta Ayers Off*

Wilftcm Dann '

S e n a t o r  B u rt  S t e d m a n ,  C o - C h a i r  

S e n a t o r  L y m a n  H o f fm a n , C o - C h a i r  

S e n a t e  F in a n c e  

S t a t e  C a p it o l  

J u n e a u ,  A l a s k a  99801

March 4, 2011

Dear Senators Stedman and Hoffman:

I write to you today in support of S B  23, "An Act relating to transferable film 

production tax credits; and providing for an effective date by amending the 

effective dates of secs. 3 and 4, ch. 63, S L A  2008", which will encourage  

diversification of the Alaska economy through an extension of the A laska Film 

Industry T a x  Credit.

Th e  mission of the Anchorage Econom ic Development Corporation (A E D C ) is to 

grow and diversify the Anchorage economy and although A E D C ’s  mission is 

narrowly focused on Anchorage, we know that a more robust, diversified state 

econom y is an integral part of achieving our mission. An expanded Alaska film 

industry does just that.

Th is fact is supported by the econom ic impacts study of Everybody Loves W hales 

that A E D C  recently released. The study found that an estimated $16.5 million w as 

spent in the state with $11.7 million accounting for w ages and the purchases of 

goods and services from Alaska businesses. Th e  additional $4.8 million 

represents production company spending in Alaska, coupled with local spending 

of new payroll dollars generated by the project.

T h e  study also estimates that more than 1,300 A laskans earned income directly 

related to the filming of "Whales.” Th is includes 175 crew, 48 cast members with 

speaking parts and about 1,100 movie extras. Based on hours worked and w ages  

earned, the production workforce translates into the equivalent of 110 full time jobs 

and a total of $4 million spent on Alaska wages. And these jobs weren’t just in 

Anchorage, but in multiple areas of the state.

One of the things heard multiple times from producers w as that they want to shoot 

their films in Alaska, but will go to other states or countries that offer the most 

competitive environment for total cost of production. With this program, Alaska is

5 10 L Street. Suite 603 • Ain:i-,onge.AK 99S0I • ■907)258 >700 •



one of those places. But, in order to grow and expand this new industry, many 

infrastructure needs such as a sound stage and a resident labor pool are needed. 

Without certainty of the program continuing past the original sunset date, the 

financing of such hard assets and programs are a very hard sell. By passing this 

legislation and extending the program, we will work to overcom e those concerns 

and to develop a new and growing industry in Alaska, rather than a one-time flash 

in the pan.

Bill Popp 

President & C E O
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G E N E R A L  

T E A M S T E R S  
L O C A L  9 5 9
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Affiliated with the International Brotherhood of Teamsters 
Rick Boyles, Secretary-Treasurer 
520 E. 34th Avc., Suite 102, Anchorage, Alaska 99503 
I'hone (9(17) 503-8122 • Tax (907) 565-8199

RECEIVED 
MAft - 8 2011

M a rch  8, 2 0 1 1

S e n a t o r  B u rt S t e d m a n  

C o -C h a ir ,  S e n a t e  F in a n c e  C o m m itte e  

S t a t e  C a p ito l R o a m  5 1 6  

J u n e a u ,  A K  9 9 8 0 1

R e ;  S B  2 3  A la s k a  F ilm  In ce n tiv e  P r o g r a m  E x t e n s io n

D e a r  S e n a t o r  S te d m a n :

O n  b e h a lf  of o u r a p p ro x im a te ly  6 0 0 0  T e a m s t e r  m e m b e rs , I w o u ld  lik e  to th a n k  y o u  fo r  

y o u r  p ro a ctiv e  a p p r o a c h  to in ce n tiv iz in g  th e  A la s k a  F ilm  In d u stry . Y o u r  le g is la t io n , 

w h ic h  w a s  p a s s e d  o v e r w h e lm in g ly  b y  th e  le g is la tu re  in 2 0 0 8 , h a s  b e e n  a  s u c c e s s  from  

th e  o n se t.

In M a rch  2 0 0 8 ,  p rio r to th e  p a s s a g e  a n d  im p le m e n ta tio n  o f  S B  2 3 0 ,  P a r a m o u n t  S t u d io s -  

D r e a m W o rk s  p r o d u c e d  s o m e  b a c k g r o u n d  s h o ts  fo r a S t a r  T r e k  m o v ie . T h e  sh o o t  

la ste d  a p p ro x im a te ly  o n e  w e e k  an d  e m p lo y e d  f iv e  o f o u r  m e m b e r s , w h o  w o rk e d  

a p p ro x im a te ly  1 9 0  m a n -h o u r s .

S in c e  the p a s s a g e  of th e  ta x  in ce n tiv e , w e  h a v e  s e e n  a s u b s ta n t io n a l in c r e a s e  in th e  

n u m b e r o f jo b s  in th e  film  in d u stry . O n e  o f th e  la r g e r  p r o d u c t io n s , “E v e r y b o d y  L o v e s  

W h a le s ”, e m p lo y e d  a t  p e a k  a p p ro x im a te ly  forty T e a m s t e r  m e m b e r s  w h o  w o rk e d  

a p p ro x im a te ly  2 0 ,0 0 0  m a n -h o u r s . M a n y  o f th e s e  w o rk e rs  e a r n e d  n e a r ly  $ 3 5 ,0 0 0  e a c h  

fo r th e ir w o rk  o v e r  a th re e  to fo u r m o nth  p e rio d . W e  c o n t in u e  to h a v e  T e a m s t e r s  

e m p lo y e d  on  o th e r  s h o o t s  a s  w ell.

I w o u ld  a ls o  lik e  to n o te  th a t th e  film in ce n tiv e  p r o g ra m  h a s  n o t ju s t  in c r e a s e d  jo b s  fo r  

u n io n  m e m b e rs , but n o n -u n io n  w o rk e rs  a s  w ell W e  h a v e  fo u n d  th at s o m e  o f  th e  

s m a lle r  p ro d u c t io n s  h a v e  not b e e n  s ig n a to ry  to  a  la b o r a g r e e m e n t ,  b u t th e y  a ls o
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Senator Burt Stedman 
March 8, 2011 
Page 2

generate dollars into our economy- Alaskans working in Alaska on Alaskan jobs.

We would note, however, that training workers in this field of industry would assist in 
assuring that more of the technical jobs are done by Alaskans. For example, in addition 
to van drivers, cast drivers, steak beds, and generator trucks, there are also set 
dressers, grips, set electricians, production crews, construction crews, and special 
effects teams, to name a few. I am currently working with our Training Trust director 
and industry representatives to focus our program specifically toward some of the film 
industry needs, and I am sure others are as well. Working together to assure a well- 
rounded training program will go far in assuring that Alaskan workers with new skills will 
be working in this new and exciting industry in our state

In summary, we will assist where necessary in support SB 23. This legislation is an 
excellent example of an incentive program that has increased the number of Alaskan 
jobs and improved our overall economy in a very brief period of time. Your approval of 
the continuation can only further improve those numbers and the ongoing economic 
growth of our state.

Sincerely,

GENERAL TEAMSTERS LOCAL 959

Rick Boyles 
Secretary-T reasurer

c: Senator Lyman Hoffman, via facsimile to 907-465-4523
Senator Danny Olson, via facsimile to 907-465-4821 
Senator Dennis Egan, via facsimile to 907-465-2108 
Senator Joe Thomas, via facsimile to 907-465-5241 
Senator Johnny Ellis, via facsimile to 907-465-2529 
Senator Lesil McGuire, via facsimile to 907-465-6592 
Barbara Huff Tuckness, President, Teamsters Local 959

via facsimile to 907-465-3922

Sen Stedman SB23.030811



JUNEAU^ALASKA’S PEAK EXPERIENCE

February 11, 2011

S e n a to r J o h n n y  E l l i s  

C h a ir ,  Se n ate  R u le s  C o m m itte e  
State  C a p ito l,  119  

Ju n e a u , A K  9980 1

R e : F i lm  In c e n t iv e  C re d it  S B 2 3 / H B 6 7  

D e a r  S e n a to r  E l l is :

T h e  Ju n e a u  C o n v e n t io n  &  V is it o r s  B u re a u  ( J C V B )  su p p o rts  S B 2 3 / H B 6 7 .  W e  
u n d e rsta n d  the im p o rta n c e  o f  c re a tin g  jo b s  a n d  d iv e rs ify in g  the e c o n o m y  fo r  A la s k a  

a n d  fo r  A la s k a n s .

A s  a d e stin a tio n  m a rk e t in g  o rg a n iz a t io n  w ith  o v e r  2 7 5  b u s in e ss  m e m b e rs , w e  
a p p re c ia te  the e c o n o m ic  im p a c t  th at the v is it o r  in d u s try  (b o th  le isu re  a n d  b u sin e ss)  
b r in g s  to  o u r  c o m m u n ity . A s  has b e e n  d e m o n stra te d  w ith  “ E v e r y b o d y  L o v e s  
W h a le s ,”  the film  in d u stry  is  an  e c o n o m ic  s t im u la to r that re lies h e a v ily  o n  the  
h o sp ita lity  in d u s try  a n d  b r in g s  m u c h -n e e d e d  b u s in e ss  to h o te ls , re stau ran ts, ca te rin g ,  

a n d  tra n sp o rta tio n  serv ice s.

A s  stated  in  the b ill,  the film  in c e n tiv e  p ro g ra m  creates tra n sfe ra b le  ta x  cre d its  fo r  
e lig ib le  co rp o ra te  tax payers. T h e  su b se q u e n t tax re lie f  th is b r in g s  to a va rie ty  
in d u str ie s  is a n o th e r fo rm  o f  e c o n o m ic  stim u lu s  fo r  o u r  state.

W e  s u p p o rt  the o b je ctiv e  o f  S B 2 3 / H B 6 7  to m a k e  A la s k a  m o re  c o m p e tit iv e  in  

a ttra ctin g  film  p r o d u c t io n  b u s in e ss, to  create  n e w  jo b s  a n d  g en e rate  b u s in e ss  

o p p o rtu n it ie s .

S in c e re ly ,

/^ a d /n e t

L o r e n e  P a lm e r  
P r e s id e n t / C E O

Ju n e a u  C o n v e n t io n  &  V is ito r s  B u re a u  
O n e  Se a la sk a  P la z a , Ste. 305  

Ju n e a u , A K  9980 1  
(9 0 7 ) 5 8 6 -1 7 3 7



A n c h o r a g e  C o n v e n t i o n  &  V is i t o r s  B u r e a u

524 West Fourth Avenue, Anchorage, Alaska 99501-221 2 I Phone: 907.276.41 1 8 I Fax: 907.278.5559 I Exphii6reAnchorage.net

February 17, 2011

Senator Johnny Ellis 
Chair, Senate Rules Committee 
Alaska State Senate 
State Capitol, Room 119 
Juneau, AK 99801-1182

Dear Senator Ellis:

It is with pleasure I present you with the enclosed Anchorage Convention & Visitors Bureau (ACVB) 
Resolution 2011-01 in support of SB 23/HB 67, Extension of Alaska Film Production Incentive Program. 
Our Board of Directors unanimously approved the film efforts in Alaska and go on record supporting the 
incentive program, providing a written resolution. As you know, the economic impact resulting from film 
productions will flow into our Alaska communities, presenting new business opportunities resulting in a 
positive impact on our economy.

We appreciate the groundbreaking efforts you began in 2007, resulting in the current program in place, 
and look forward to our state reaping these benefits for years to come. Thank you for your continued 
support of this program and your commitment to bring new industry to Alaska.

ACVB wholeheartedly supports SB 23/HB 67 and the opportunity to bring the film industry to Alaska 
through this incentive program.

Sincerely,

Julie Saupe 
President & CEO



A n c h o r a g e  C o n v e n t i o n  &  V is i t o r s  B u r e a u

524 West Fourth Avenue, Anchorage, Alaska 99501-221 2 I Phone: 907.276.41 1 8 I Fax: 907.278.5559 I ExpFj -̂re Anchorage.net 

ANCHORAGE CONVENTION & VISITORS BUREAU BOARD OF DIRECTORS

RESOLUTION 2011-01
A Resolution in support of SB 23/HB 67 - Extension of Alaska Film Production Incentive Program

WHEREAS, since its inception in 2008 Alaskan communities have benefitted greatly from the Alaska Film Production 
Incentive program as a result of productions large and small filming in Alaska with the positive financial impacts from the 
film production felt across the community; and,

WHEREAS, film and television projects also offer millions of dollars worth of marketing and promotion for Alaska 
businesses, products and Alaska tourist destinations; and,

WHEREAS, SB 23/ HB 67 seeks to continue the success of the Alaska Film Production Incentive Program by extending the 
opportunities created in Alaska for economic development and diversification; and,

WHEREAS, as some other states are struggling with budget deficits and have been cutting their film incentives, Alaska is 
in a uniquely strong fiscal position to capitalize on this opportunity in the short and medium term by signaling our 
commitment to keep Alaska open for the film and television business; and,

WHEREAS, SB 23/ HB 67 seeks to continue the positive economic development of the Alaska Film Production Incentive 
Program by creating a climate that fosters the growth of the television and film production industry and encourages the 
incremental capital investments necessary to support this multi-million dollar industry; and,

WHEREAS, SB 23 / HB 67 extends the Film Production Tax Incentive Program for 10 years, offering $100 million in 
transferable tax credits in the first 5 years of the extension and $100 million in credits for the final 5 years of the 
extension; and,

WHEREAS, tax credits will be issued after the production has completed filming in Alaska and only after a thorough audit 
of those Alaska expenses by an independent auditor.

NOW THEREFORE be it resolved that the Board of Directors of the Anchorage Convention & Visitors Bureau strongly 
supports the continuation and extension of the film incentive program via SB 23/ HB 67.
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28 February 2011

Senator Johnny Ellis 
Chair Senate Rules Com m ittee  
State Capitol, 119 
Juneau, AK 99801-1182

RE: Senate Bill 23 Film Production Tax Credit 

Dear Senator Ellis:

On behalf of the Kodiak Cham ber of Com m erce , I would like to offer our support fo r Senate Bill 23, the 
extension o f the Alaska Film Production Tax Incentive Program . Since its inception in 2008 the Film  
Production Tax Incentive program  has created jobs for Alaskans and econom ic op portunities for Alaska 
businesses sm all and large. Film and television projects offer invaluable m arketing and prom otion for 
Alaska tourism , products and businesses. Continuing and extending this program  offers a clear signal to 
the m ulti-billion dollar film  and television industry that Alaska is open for business

Financial incentives have changed the way film ing decisions are made. Alaska faces aggressive and long  
established film incentives from  provincial governm ents in Canada and 45 other states. These regions 
understand the econo m ic benefits that this industry can bring to our businesses and com m unities.

W e support the extension of the Alaska Film Production Tax Incentive program  for ten years with $100  
million available in incentives during the first five years and $100 million in incentives for the final five 
years. Senate Bill 23 will continue the econom ic diversification and econom ic developm ent success of 
the film tax incentives w hile also providing a clear signal that offers Alaska businesses the opportunity to 
better plan fo r and capitalize on A laska's newest m ulti-m illion dollar industry.

For all of these  reasons, the Kodiak Cham ber of Com m erce fully supports the Film Credit Tax Credit Bill 
and thanks the Alaska State Legislature for working tow ards a more prosperous Alaska.

Sincerely,

Trevor Brown
Executive D irector
Kodiak Ch am b er of Com m erce

Dedicated to Kodiak’s Economic Future

http://www.kodiak.org
mailto:chamber@kodiak.org
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Mayor Dan Sullivan

March 15, 2011

The Honorable Johnny Ellis 
Alaska State Legislature 
State Capitol 
Juneau, AK 99801

Re: Senate Bill 23

Dear Senator Ellis,

Thank you for introducing Senate Bill 23, “An Act relating to transferable film  
production tax credits; and providing for an effective date by amending the effective 
dates o f secs. 3 and 4, ch. 63, SLA 2008."

I fully support the passage o f SB 23 that would extend the Alaska Film Tax 
Incentive program for 10 years. The early success o f the incentive program created 
jobs and stimulated our local economies, and it should be continued. With other 
countries and states competing for opportunities, it is important to show the film 
industry' that Alaska is a stable place to do business.

Please contact Sara Gill, Intergovernmental Affairs Director, if  you have questions. 
She can be reached at 343-71 17 or GillSN@muni.org.

Sincerely,

Dan Sullivan 
Mayor

P .O . B o x  196650 ❖  A n c h o ra g e , A la s k a  99519-6650 ❖  h ttp :/ /w w w .m u n i.o rg

mailto:GillSN@muni.org
http://www.muni.org


March 11,2011

Senator Johnny Ellis 
State Capitol Rm. 119 
Juneau, AK 99801-1182

Re: SB 23 -  Extension o f film production tax credits 

D ear Senator Ellis:

O n behalf o f General Communication, Inc. (GCI), I add the company’s support for SB 23 which 
extends the film production incentive program and film tax credits in Alaska.

GCI was involved in the recent production o f EVERYBODY LOVES WHALES. As a major 
sponsor o f  this film we observed first-hand the impact this small studio production had on the 
economies o f  Anchorage and Barrow.

Some economic impacts can be easily measured -  such as those in the recently released report by 
the Anchorage Economic Development Corporation (AEDC) -  but it’s more difficult to quantify 
the effect on a business such as ours. From a corporate perspective, our association with the film 
engendered good will with Alaskans, who recognize the need to build economic opportunities 
w ithin the State.

It’s our goal to repeat the positive experience we had working with the producers on 
EVERYBODY LOVES WHALES. In fact, we will be partnering with the producers o f  THE 
PEAK, a major m otion picture with a much higher budget, and look forward to working with 
other producers throughout the years as they bring their film business to Alaska.

The cache o f  working with a feature film in Alaska provides GCI an excellent marketing tool, 
and just as a high tide lifts all ships, we expect that any Alaskan business that provides goods and 
services would likewise see a financial boost.

GCI wholeheartedly supports SB 23 and the continuation o f the film production incentive 
program and tax credits.

Sincerely,

Paul Landes
Senior Vice President o f  Consumer Services 
General Communications, Inc.

cc: All House members
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M a r c h  16, 2011

R e p r e s e n t a t i v e  B o b  H e r r o n

R e p r e s e n t a t i v e  C h r i s  T u c k

S e n a t o r  J o h n n y  E ll is

M e m b e r s  o f  t h e  In t e r io r  D e le g a t io n

A la s k a  S t a t e  C a p it o l

J u n e a u ,  A K  99801-1182

D e l iv e r e d  v ia  e l e c t r o n i c a l ly

D e a r  S e n a t o r s  a n d  R e p r e s e n t a t i v e s ,

P r e p a r in g  A la s k a n s  f o r  A la s k a  jo b s ;  t h a t  is a  b ig  p a r t  o f  w h a t  w e  d o  a t  t h e  U n iv e r s i t y  o f  A la s k a  

F a ir b a n k s  ( U A F )  a n d  w h y  w e  s u p p o r t  e x p a n d in g  t h e  A la s k a  F i lm  P r o d u c t io n  T a x  In c e n t iv e  

P r o g r a m .  U A F  h a s  j u s t  a d d e d  a f i lm  m a jo r  t o  o u r  l is t  o f  b a c h e l o r  d e g r e e s  a n d  w e  a r e  c o m m i t t e d  

t o  p r e p a r in g  o u r  s t u d e n t s  f o r  a g r o w in g  f i lm  i n d u s t r y  in  A la s k a .  S e n a t e  B ill 23 a n d  H o u s e  B ill 67 
w ill  h e lp  d i v e r s i f y  A l a s k a 's  e c o n o m y  a n d  U A F  is e x c i t e d  to  b e  a p a r t  o f  t r a in in g  t h e  p e o p le  w h o  

h e lp  m a k e  t h a t  h a p p e n .

T h e  U n iv e r s i t y  o f  A la s k a  F a i r b a n k s  h a s  a c t iv e ly  b e e n  w o r k in g  w it h  f i lm  in d u s t r y  p a r t n e r s  lo n g  

b e f o r e  t h e  t a x - i n c e n t i v e  p r o g r a m  w a s  e s t a b l i s h e d  t o  b r o a d e n  t h e  s k i l ls  o f  o u r  s t u d e n t s  a n d  

p r o v id e  o p p o r t u n it i e s  f o r  o n - t h e - j o b  t r a in in g .  W e  h a v e  s u p p l ie d  t a le n t ,  c r e w ,  lo g is t ic a l  s u p p o r t ,  

a n d  e v e n  e q u i p m e n t  f o r  D is c o v e r y  C h a n n e l ,  S u n d a n c e  In s t i t u t e ,  U n iv e r s a l  P ic t u r e s ,  C N N ,  t h e  

H is t o r y  C h a n n e l ,  B B C ,  a n d  d o z e n s  o f  s m a l le r  f i lm  p r o d u c t io n  c o m p a n i e s  f r o m  a ll o v e r  t h e  w o r ld .

O u r  s t u d e n t s  h a v e  w o r k e d  w it h  in d u s t r y  f r o m  t e le v is io n  c o m m e r c i a l s  t o  f e a t u r e  f i lm s .  S in c e  t h e  

e s t a b l i s h m e n t  o f  t h e  A la s k a  F i lm  P r o d u c t io n  T a x  In c e n t iv e  P r o g r a m ,  t h e  n u m b e r  o f  t h e s e  

o p p o r t u n it i e s  h a s  d r a m a t i c a l l y  r is e n .  O n e  o f  t h e  i m p e t u s e s  f o r  t h e  n e w  f i lm  m a jo r  is t o  h e lp  

p r e p a r e  h o m e g r o w n  t a l e n t  f o r  a n  in d u s t r y  t h a t  is e x p a n d in g  h e r e .

T h e s e  in c e n t iv e s  h a v e  c h a n g e d  t h e  w a y  f i lm in g  d e c is io n s  a r e  m a d e .  A la s k a  f a c e s  a g g r e s s i v e  a n d  

lo n g  e s t a b l i s h e d  f i lm  in c e n t iv e s  f r o m  C a n a d a  a n d  45 o t h e r  s t a t e s .  T h e y  u n d e r s t a n d  t h e  

e c o n o m i c  b e n e f i t s  t h a t  t h is  in d u s t r y  c a n  b r in g  t o  t h e i r  b u s in e s s e s  a n d  c o m m u n it ie s .

U N I V E R S I T Y  OF

A L A S K A
F A I R B A N K S

Office of the Chancellor

UAF is an Equal Opportunity Employer/Affirmative Action Educational Institution

mailto:uaf.chancellor@alaska.edu
http://www.uaf.edu
mailto:rrshefchik@alaska.edu


T h e  N a t io n a l  S c i e n c e  F o u n d a t i o n  h a s  f u n d e d  U A F  F ilm  s t u d e n t s  f o r  w o r k  w it h  t h e  In t e r n a t io n a l  

P o la r  Y e a r ,  r e c o g n i z e d  b y  t h e  L e g is la t u r e  f o r  t h e i r  b r o a d c a s t s  f r o m  Ir a q  a s  e m b e d d e d  

j o u r n a l i s t s ,  a n d  h a v e  b e e n  c a s t  in  r o le s  a s  a c t o r s  f r o m  B a r r o w  t o  A n c h o r a g e .  W e  h a v e  b e e n  

p r o u d  p a r t n e r s  a n d  a s s o c i a t e s  in  t w o  f i lm s  s c r e e n e d  a t  S u n d a n c e ,  a n d  o t h e r s  t h a t  h a v e  b e e n  

s e e n  in  I n t e r n a t io n a l  F i lm  F e s t iv a ls  t h e  w o r ld  o v e r .  E n r o l lm e n t  in  U A F  F i lm  C o u r s e s  h a s  g r o w n  

60%  in t h e  p a s t  f o u r  y e a r s ,  a n d  c o n t in u e s  t o  g r o w .

W e  s u p p o r t  t h e  e x t e n s i o n  o f  t h e  A la s k a  F i lm  P r o d u c t io n  T a x  In c e n t iv e  p r o g r a m  f o r  t e n  y e a r s  

w it h  $100 m i l l io n  a v a i la b le  in  in c e n t iv e s  d u r in g  t h e  f i r s t  f iv e  y e a r s  a n d  $100 m i l l io n  in  i n c e n t iv e s  

f o r  t h e  f in a l  f iv e  y e a r s .  S e n a t e  B ill 23 a n d  H o u s e  B ill 67 w i l l  p r o v id e  a c l e a r  s ig n a l  t h a t  o f f e r s  

A la s k a  b u s i n e s s e s  t h e  o p p o r t u n it y  to  b e t t e r  p la n  f o r  a n d  c a p it a l i z e  o n  A la s k a 's  n e w e s t  m u lt i ­

m i l l io n  d o l l a r  i n d u s t r y .

F o r  a ll  o f  t h e s e  r e a s o n s ,  U A F  f u l ly  s u p p o r t s  t h e  F i lm  C r e d i t  T a x  C r e d i t  B ill a n d  t h a n k s  t h e  A la s k a  

S t a t e  L e g i s l a t u r e  f o r  w o r k in g  t o w a r d s  a m o r e  p r o s p e r o u s  A la s k a .

S in c e r e ly ,
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March 16, 2011

T h e  Honorable Johnny Ellis  
A laska  State Senate

D ear Senator E llis  -

I am writing in support of S B  23, the film incentive bill, and want to add my voice to the m any who favor 
extending the program for 10 years as  well as  increasing the amount available to tax credits by an 
additional $100 million.

My com pany, Kaladi Brothers Coffee Co., had a front row seat to the making of Everybody Loves Whales. 
W hether it w as all-A laskan coffee, lattes, capp uccinos or chai tea, we had the privilege of serving our 
products to the cast and crew  for nearly four months. O ur coffee cups and our baristas were on the set 
every day, and our hom e roasted coffee kept the production rolling. W e donated our time and our product 
24 hours a day / 7 days a w eek not because we wanted the recognition, but b ecau se  we believed in 
doing everything we could to encourage productions like Whales to cho ose A laska a s  a film location. W e  
knew  that good word of mouth back in Hollywood about A laska 's hospitality [and good coffee] would go 
along way toward convincing other productions that A laska  could host their needs. By encouraging more 
feature films, we believed it would be good for the long-term econom ic development of the state.

A s w as recently reported in a study done for the Anchorage Econ om ic Developm ent Corporation, 
b e ca u se  of Everybody Loves Whales, the state as  a whole saw  $16.5 million more in output between 
A ugust and N ovem ber 2010 than otherwise would have been the case. That's just the econom ic impact of 
this one movie! I can im agine a time when A laska  will host three or four or five m ovies a year.

Of course, as  you so well understand, no feature film or television show  would film here if not for the tax 
credit incentives. A laska  must be competitive with other states and do whatever it can to attract more 
feature films, television show s and docum entaries to the state. And so I applaud your vision and your 
effort to extend the tax credits with hope that it will be supported and passed by the legislature this 
session.

Sincerely,

Dale Tran
Ch ie f Operating Officer 
Kaladi Brothers Coffee
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Senator Johnny Ellis 

Ch air Senate  R u le s Committee 

State Capitol, 119  

Ju neau, A K  99801-1182

R E: Senate  Bill 23  Film Production T a x  Credit

D ear Senator Ellis:

On behalf of the Ju n e au  Cham b er of Com m erce, we would like to offer our support for Senate Bill 
23, the extension of the A laska Film Production T a x  Incentive Program .

S in ce  its inception in 2008, the Film Production T a x  Incentive program has created jo bs for 
A laskan s and econom ic opportunities for A laska  b u sin e sse s sm all and large. Film and television 
projects offer invaluable marketing and promotion for A laska  tourism, products and businesses. 
Continuing and extending this program offers a clear signal to the multi-billion dollar film and 
television industry that A laska  is open for business

The  fact is, financial incentives have changed the way filming decisions are made. A cro ss the 
U.S. forty-five states currently have incentive program s of som e type in place; demonstrating 
recognition by those states of the econom ic benefit this industry offers its labor force, area  
b u sin e sse s and com m unities. Internationally, A laska  faces a ggressive  and long established film 
incentives from provincial and federal governm ents in C a n a d a  and around the globe. In order to 
stay competitive in this global industry A laska needs to send a  c lear m essage.

W e support the extension of the A laska  Film Production T a x  Incentive program for ten years with 
$100 million available in incentives during the first five years and $100 million in incentives for the 
final five years. Senate  Bill 23 will continue the su cce ssfu l econom ic diversification and 
developm ent it h as already shown while providing A la ska  b u sin e sse s opportunities to properly 
plan for and capitalize on A laska 's newest multi-million dollar industry.

For all of these reasons, the Ju neau Cham b er of Com m erce fully supports the Film Credit Tax  
Credit Bill and thanks the A laska State Legislature for working towards a more prosperous  
Alaska.

Sincerely,

( (jA . 4 V ^  A
vGathie Roem m ich, C E O

Juneau Chamber of Commerce
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M aya Salganek
Asst. Professor/Director Film Studies 
University o f Alaska Fairbanks 
PO Box 755700 
Fairbanks, A K  99775-5700 
(907) 474-5950
mayafe-alaska.edu Senator Johnny Ellis

Feb ru ary  7, 2 0 1 1  

H onorable Senator Ellis,

Thank you  for taking the initiative to introduce Senate Bill 23 to the current legislative session. 
Extending the film production tax credits for an additional ten y e ars  will a llo w  the State to 
continue developing this ind ustry  in a com prehensive fashion. Establish ing a w orkforce, 
in frastructure, and proving our talents is part o f the long-term  strategy.

The U niversity o f Aiaska Fairbanks has actively  been w orking with film in d ustry  partners since 
20 0 7  to broaden the skills o f our students and provide opportunities for on-the-job training. 
We have supplied  talent, crew , logistical support, and even equipm ent for D iscovery channel, 
Sundance Institute, U niversal Pictures, CNN, the H istory Channel, BBC, and dozens o f sm aller 
film production com panies from  all over the w orld. Our students have w orked  with industry 
from  television  com m ercials to feature films.

UAF Film students have been funded by the National Science Foundation for w ork  with the 
International Polar Year, recognized by the Legislature for their broad casts from  Iraq as 
em bedded journalists, and h ave been cast in roles as actors from B arrow  to Anchorage. We 
have been proud p artners and associates in tw o film s screened at Sundance, and others that 
have been seen in International Film Festivals the w orld  over. Enrollm ent in UAF Film Courses 
has grow n 6 0 %  in the past four years, and continues to grow.

The A laska State Film Tax Incentives are the first step in attracting estab lished  film com panies, 
producers, d irectors, and talent to Alaska. In so doing, they are providing local A laskans 
opportunities to not only w o rk  on the set, but also provide services in d irect support of 
productions. From hotels and restaurants to transportation and equipm ent, ripp les are cast 
w id e w hen a film com es to town.

It takes several y e ars  to develop  a film production from  concept to screen. We have really  only 
seen  tw o y e ars  to prove w h at could be done in our state with the incentive program  in place. 
Once the tim eline is extended, m ore film m akers w ill com m it to d eveloping th eir projects here 
and w e will see a surge  in productivity and revenue as a result.

Chair, Senate Rules Committee 
State Capitol, 1 19  
Juneau, A K  99801

http://www.uaf.edu/film


The film industry is a green, renew able, and lucrative industry to attract to our state. The 
benefits of tax incentive p rogram s have been proven; New Mexico, North Carolina, New 
Orleans, and M ichigan h ave seen  substantial revenue grow th due to the film industry presence.

Fortunately for us, A laska is ALASKA! F ilm m akers w ant to share its beauty with the w orld.
Let's help them do that, keep the revenue in state, give A laskans the jobs, and share our stories 
w ith the w orld.

Thank you for yo u r serv ice  to this Great State.

Sincerely,

Maya Salganek
A ssistant Professor, T h eatre & Director, Film Studies 
U niversity of A laska Fairbanks
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Submitted by: Chair of the Assembly 
Prepared by: Municipal Clerk's Office

CLERK'S OFFICE For readin9: February 15,2011

APPROVED  ANCHORAGE, ALASKA
a *  ----------- ------ a R No. 2011-54

A RESOLUTION IN SUPPORT OF THE SB 23/HB 67 - AN EXTENSION OF 
ALASKA FILM PRODUCTION INCENTIVE PROGRAM.

WHEREAS, since its inception in 2008 Anchorage has benefitted greatly from the 
Alaska Film Production Incentive program as a result of productions large and small 
filming in Anchorage with the positive financial impacts from productions felt across 
the community and state; and,

WHEREAS, the film and television industry offers an opportunity to diversify our 
economy and creates jobs and opportunities for business large and small; and

WHEREAS, local businesses that have benefited from recent film and television 
productions have included construction companies, towing companies, hardware 
stores, lumber yards, communication companies, landscaping, restoration 
companies, dumpster services and rentals, plumbing, heating, rental equipment 
companies, truck leasing, crane companies, paving companies, catering, cleaning, 
boat charters, diving companies, survey companies, engineering firms, printing, office 
supplies, motor-home rentals, shipping companies, airlines, hotels, and restaurants; 
and

WHEREAS, film and television projects also offer millions of dollars worth of 
marketing and promotion for Alaska businesses, products and Alaska tourist 
destinations; and,

WHEREAS, SB 23/HB 67 seeks to continue the success of the Alaska Film 
Production Incentive Program by extending the opportunities created in Alaska for 
economic development and diversification; and,

WHEREAS, as some other states are struggling with budget deficits and have been 
cutting their film incentives, Alaska is in a uniquely strong fiscal position to capitalize 
on this opportunity in the short and medium term by signaling our commitment to 
keep Alaska open for the film and television business; and,

WHEREAS, SB 23/HB 67 seeks to continue the positive economic development of 
the Alaska Film Production Incentive Program by creating a climate that fosters the 
growth o f the television and film production industry and encourages the incremental 
capital investments necessary to support this multi-million dollar industry; and,

WHEREAS, SB 23/HB 67 extends the Film Production Tax Incentive Program for 10 
years, offering $100 million in transferable tax credits in the first 5 years of the 
extension and $100 million in credits for the final 5 years of the extension; and,

WHEREAS, tax credits will be issued after the production has completed filming in 
Alaska and only after a thorough audit of those Alaska expenses by an independent 

auditor now, therefore,
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THE ANCHORAGE ASSEMBLY RESOLVES: that the Anchorage Municipal 
Assembly strongly supports the continuation and extension o f the film incentive 
program via SB 23/HB 67.

PASSED AND APPROVED by the Anchorage Assembly this day of
2 0 1 1 .

Chair of the Assembly

ATTEST:

Municipal Clerk



Senator Johnny Ellis 
Chair Senate Rules Committee 
State Capitol, 119 
Juneau, AK 99801-1182

Re: Senate Bill 23 Film Production Tax Credit

Dear Senator Ellis:

On behalf o f The Hotel Captain Cook, I would like to offer our support for Senate Bill 23, the 
extension o f the Alaska Film Production Tax Incentive Program. Since its inception in 2008 
the Film Production Tax incentive program has created jobs for Alaskan and economic 
opportunities for Alaska businesses small and large. Film and television projects offer 
invaluable marketing and promotion for Alaska tourism, products and businesses. Continuing 
and extending this program offers a clear signal to the multi-billion dollar film and television 
industry that Alaska is open for business.

The fact is financial incentives have changed the way filming decisions are made. Alaska 
faces aggressive and long established film incentives from provincial and federal governments 
in Canada. 45 other states currently have a program of some type, as they understand the 
economic benefits that this industry can bring to our businesses and communities.

We support the extension of the Alaska Film Production Tax Incentive program for ten years 
with $100 million available in incentives during the first five years and $100 million in 
incentives for the final five years. Senate Bill 23 will continue the economic diversification 
and economic development success of the film tax incentives while also providing a clear 
signal that offers Alaska businesses the opportunity to better plan for and capitalize on 
Alaska’s newest multi-million dollar industry.

For all of these reasons, The Hotel Captain Cook fully supports the Film Credit Tax Credit 
Bill and thanks the Alaska State Legislature for working towards a more prosperous Alaska.

Sincerely,

,7 J
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February 9, 2011

Re: Support for SB 23/HB 67

Representative Bob Herron 
Representative Chris Tuck 
Senator Johnny Ellis 
State Capitol 
Juneau, AK 99801-1182

Re: HB 67/SB 23-Extension of AK Film Production Incentive Program

The Fairbanks Economic Development Corporation supports SB 23/HB67 and your efforts to 
continue to diversify the economy by extending the AK Film Production Incentive Program. 
Fairbanks has attracted the interest of producers over the years, with projects ranging from INTO 
THE WILD to documentaries and commercials. It is our hope that by extending current film 
incentives, we will have the opportunity to enjoy the positive economic impacts experienced in 
other areas of the state that secured locations for studio productions.

We understand that this is still a fledgling industry for Alaska. The Dept, of Commerce, 
Community and Economic Development are currently developing a full-scale marketing plan and 
strategy in under discussion for possible public-private marketing opportunities at film-related 
venues in the future.

Our members come from all areas of the business sector in Fairbanks and can provide many of 
the services needed to support a film production. In addition, the impact on tourism-related 
businesses as an area serves as a location for a film production is well documented.

We support the economic development brought about by the current film incentive program. By 
extending and expanding the program, Alaskans can continue to benefit from new jobs and the 
business opportunities that come with welcoming this multi-million dollar industry to our state.

Sincerely,

Jim Dodson 
President & CEO
Fairbanks Economic Development Corporation

Cc: FBX delegation

Phone: (907) 452-2185 
1-888-476-FEDC

F a x ( 9 0 7 ) 4 5 1  9 5 3 4
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February 14, 2011

Senator Johnny Ellis 
State Capitol, Rm. 119 
Juneau, AK 99801

SUPPORT OF SB 23: Alaska Film Incentive Program Extension 

Dear Senator Ellis,

At its recent monthly meeting, the Board of Directors of the Southwest Alaska Municipal 
Conference (SWAMC) voted its support in favor of SB 23 to extend the Alaska Film 
Incentive Program. The Board feels that this program has offered many economic 
benefits to the residents of Alaska, and it has the potential to do more.

With estimates ranging from $2-3 delivered to local economies for every dollar spent by 
the film industry, that represents a good return on investment for Alaskans, especially in 
some of the more rural and economically challenged areas of the state.

We hope to see the level of film activity increase in Alaska, and SWAMC is heartened 
that a portion of the tax credit program is geared toward spurring more economic 
development in our rural areas. We hope the bill sponsors and those within the Alaska 
Film Office will continue to encourage more filming and production in rural Alaska, 
where our scenery is unmatched.

SWAMC’s Board o f Directors feel that an extension of the program may develop the 
certainty and help spur the necessary infrastructure for the film industry to continue to 
prosper in the state. We must remember, however, that this program is about more than 
films, and several types of productions qualify for the incentive that could bring more 
dollars into all areas of Alaska.

Thank you for the opportunity to comment, and thank you for introducing this legislation. 

Sincerely,
SOUTHWEST ALASKA MUNICIPAL CONFERENCE

Executive Director

http://www.swamc.org
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February 11, 2011

Senator Johnny Ellis 
Chair Senate Rules Committee 
State Capital, 119 
Juneau, Alaska 99801

Re: SB 23 Film Production Tax Credit

Dear Senator Ellis

We are writing to express our support for Senate Bill 23, the extension of the Film 
Production Tax Credit. We applaud your efforts for not only this current effort but also 
for the groundbreaking work you accomplished to get the original legislation in place.

Alaska Rent A Car, Inc (Avis) and our 110 statewide employees benefit from the film 
production companies that bring their film/commercial shoots to Alaska. We are just a 
small example of the various types of businesses that benefit from the film industry

One point not to be overlooked is the additional revenues that come into the state and 
various municipalities from similar organizations as Avis The revenue generated by the 
10% State Vehicle Rental Tax is collected by all car rental companies and passed along 
to the State of Alaska Various municipal vehicle rental taxes/hotel bed tax/general sales 
taxes are also collected by Avis and others and used to support local governments and 
their citizens. We can all grasp the idea that productions coming to the state spend 
money in the state, and businesses enjoy this influx of new business .. but we must also 
remind others that taxes collected are an economic boon to various governmental bodies.

Alaska has always strived to diversify its base economy. The long-term commitment to 
the film industry is one such tool the state can use. A long-term commitment will drive 
further needed investment by the private sector, create employment, create new or 
strengthen existing businesses, and lead to further interest in Alaska (business and 
tourism); all which means great things for this state

Again, we applaud your efforts to bring a new industry to Alaska. The employee owners 
of Alaska Rent A Car, Inc. are fully behind the efforts of the Alaska State Legislature to 
pass SB 23.

Sincerely,



M i k n n r t a  RSM McGladrey Network
X ▼ A  J .X V .L X  1 X V J  C L ij An independently Owea Memoer

C o t t r e l & C o . , Offices m Anchorage & Kenai
(.m ilieu Pubhe Accountants & ( .onsultams

February 15, 2011

Senator Johnny Ellis 
Chair Senate Rules Committee 
State Capitol, 119 
Juneau, AK 99801-1182

RE: Senate Bill 23 Film Production Tax Credit 

Dear Senator Ellis:

Mikunda Cottrell would like to offer our support for Senate Bill 23, the extension o f the Alaska Film Production 
Tax Incentive Program. Since its inception in 2008 the Film Production Tax Incentive program has created jobs 
for Alaskans and economic opportunities for Alaska businesses small and large. Film and television projects offer 
invaluable marketing and promotion for Alaska tourism, products, and businesses. Continuing and extending this 
program offers a clear signal to the multi-billion dollar film and television industry that Alaska is open for 
business.

The fact is, financial incentives have changed the way filming decisions are made. Alaska faces aggressive and 
long established film incentives from provincial and federal governments in Canada. 45 other states currently have 
a program of some type as they understand the economic benefits that this industry can bring to our businesses and 
communities.

Mikunda Cottrell supports the extension of the Alaska Film Production Tax Incentive program for ten years with 
$100 million available in incentives during the first five years and $100 million in incentives for the final five 
years, Senate Bill 23 will continue the economic diversification and economic development success of the film tax 
incentives while also providing a clear signal that offers Alaska businesses the opportunity to better plan for and 
capitalize on Alaska’s newest multi-million dollar industry.

For all of these reasons, Mikunda Cottrell fully supports the Film Credit Tax Credit Bill and would like to thank 
the Alaska State Legislature for working towards a more prosperous Alaska.

Sincerely,

Jim Ffasle, CPA, President and Managing Shareholder 
Mikunda, Cottrell & Co.

36 01  "C" Street,  Suite  6 0 0  * A n c h o r a g e ,  A lask a  9 9 5 0 3  * (9 0 7 )  2 7 8 - 8 8 7 8  * Fax  (9 0 7 )  2 7 8 - 5 7 7 9  * w w w . m c c - c p a . c o m

http://www.mcc-cpa.com


S e n a to r  Jo h n n y  E llis  

(.'hair, S en ate  R u les C o m m itte e  

State  C a p ito l, 1 1 9  

Ju n eau , A K  9 9 8 0 1

R e : F ilm  In ce n tive  C re d it S B 2 3 / H B 6 7  

D e a r  S e n a to r  K ills:

1 ’he Ju n e a u  C o n v e n tio n  &c V isito rs  B u reau  ( JC V B )  su p p o rts  S B 2 3 / H B 6 7 .  W e 

u n d erstan d  the im p o rtan ce  o f  c reatin g  jo b s  and d ive rs ify in g  the e co n o m y  fo r A laska 
and  fo r A lask an s.

A s  a d estin ation  m ark etin g  o rgan izatio n  w ith  o v e r  2 7 5  b u sin ess m em b e rs , w e 

a p p rec ia te  the e co n o m ic  im pact that the v is ito r  industry (both  leisure and business) 

b rin gs to o u r com m u n ity . A s  has been  d em o n stra ted  w ith  “ E v e ry b o d y  L o v e s  

W h a les ,’ ’ the h im  industry is an e co n o m ic  stim u lato r that relies h eavily  on  the 

h o sp ita lity  in d ustry  and  b rin gs m u ch -n eed ed  bu sin ess to h otels, restauran ts, catering, 

and  tra n sp o rta tio n  services.

A s stated  in the bill, the film  in cen tive  p ro g ra m  creates tran sferab le  tax cred its for 

eligib le  c o rp o ra te  tax payers. T h e  su b seq u e n t tax re lie f this b rin gs to a variety  
in d ustries is an o th er fo rm  o f  e co n o m ic  stim ulus fo r ou r state.

W/e su p p o rt the o b je c tiv e  o f  S B 2 3 / H B 6 7  to m ak e  A lask a  m o re  c o m p e titiv e  in 

attractin g  film  p ro d u ctio n  bu sin ess, to  create  new  jobs and gen erate  b usiness 
o p p o rtu n ities .

I .o re n e  Palm er 

P re s id e n t/ C E O

Jun eau  C o n v e n tio n  &  V isito rs B ureau 

( )ne Sea lask a  P laza, Ste. 305 
|uneau , A K  99 8 01
i90~) 586 1 “’ 37

S in cere ly ,



FEB-9-2011 21:05 FROM:REOL ESTATE 2652450 TO:9P19074652529 P. l ' l

February 9, 2011

The Honorable Johnny Ellis 
Chair, Senate Rules Committee

REAL ESTATE DEPARTMENT
TEL 907.265 2670 
FAX 907 265.2450

State Capitol, 119 
Juneau, Alaska 99801

Re: Senate Bill 23 -  Alaska Film Production Incentive Program Extension

Dear Senator Ellis:

The Alaska Railroad Corporation (ARRC) supports Senate Sill 23, which extends the Alaska Film 
Production Tax incentive Program. During 2010, ARRC worked with the Alaska Film Office by 
offering ARRC property on very short notice because the initial filming site for the film “Everybody 
Loves Whales" fell through unless a new site was found, the filming would have been moved to 
Canada.

The film company not only used ARRC property for the primary "Barrow" scene, which involved 
extensive development and construction, it also used our newly renovated Historic Freight Shed 
for several film sets, feeding the crew, make-up and wardrobe. ARRC's property provided a 
perfect venue for this film Numerous Alaskans were put to work in the construction activity in 
addition to the actors. Local workers were involved In building sets, providing equipment rentals, 
transportation and meals Local businesses benefited from the increased level of dollars spent in 
the community. It was a group effort and everyone worked hard to welcome the film industry. I 
believe this effort helped to put Alaska on the map as a state that has the ability to support the 
film industry

During the same period, the filming of “Ghost Visions" used ARRC property for a portion of a 
feature film. This film also used the property of an ARRC tenant, where several segments of the 
movie were filmed.

Film and television projects offer invaluable marketing and promotion for Alaska tourism, products 
and businesses Continuing and extending this program offers a clear signal to the multi-billion 
dollar film and television industry that Alaska is open for business.

For all of these reasons, ARRC fully supports the Film Credit Tax Credit Bill and thanks the 
Alaska State Legislature for working to develop a new industry in Alaska.

327 W Ship Crttk Avenue 
Archor$ge, Alaska 99501

MAILING ADDRISS
P O Box 107500 Anchorage, Alaska o

rm 907i6‘»a3oo fax 907.265.2416 
AlaskaRaiiroad.com



Dear Senator E l l i s ,

Thank you fo r  sponsoring Senate B i l l  23/House B i l l  67. We are in f u l l  support of 
the Film  Tax In ce n tiv e  le g is la t io n .  We were one of the many fortunate businesses 
to b e n e fit from f ilm  crews coming to A laska th is  past year. Besides the obvious 
tourism  advantage, we know that the f ilm  crews spent huge sums of money in 
A laska . We had some fo lk s  come to take tours and buy merchandise. Beyond the 
d ire c t  spending in  our s ta te , the exposure A laska rece ives i s  t r u ly  p r ic e le s s .
We have gotten messages expressing awe from a l l  over the world with many people 
d ecid in g to f in a l l y  make that "Dream T rip "  to A laska.

We appreciate your being involved in perpetuating th is  CLEAN, RENEWABLE Resource 
development.

Happy T r a i l s ,
Kathy Chapoton and M artin Buser



A la s
a non-profit trade association

February IS, 2011

Senator Johnny Ellis 
Chair Senate Rules Committee 
State Capitol, 1 1 9  
Juneau, AK 9 9 8 0 1

RE: Senate Bill 23 Film Production Tax Credit 

Dear Senator Ellis:

On behalf o f the ALASKA FILM CROUP and our statewide membership, I would like to offer our 
support for Senate Bill 2 3 , extending the Alaska Film Tax Credit Incentive Program for ten years.

Since it’s inception in 2008, Alaskan jobs in the film industry have increased and Alaska businesses 
have seen their bottom lines improve. In addition, film and television projects to our state offer 
invaluable m arketing and promotion for Alaska tourism ....all contributing factors to the 
diversification of Alaska's economy.

Many ALASKA FILM GROUP crewm em bers worked on two recent feature films, "Everybody Loves 
W hales" and "Ghost Vision". They traveled from Fairbanks, Homer, Juneau, Girdwood, Kenai and 
Palmer to participate. Vendor members from rental car companies, hotels, shipping com panies to 
film rental houses w ere contracted to provide services. Seeing this unfold from our efforts leading up 
to passage o fS B 2 3 0  in 2008 to where we are now has been truly amazing. Our m em bership has 
grown nearly 40%  from enactm ent in 2008 to present day.

Forty-five other states currently have incentive programs of some type in place; demonstrating 
recognition by those states of the economic benefit this industry offers its labor force, area 
businesses and communities. Internationally, w e face stiff competition from provincial and Federal 
Governments in Canada and around the globe. In order to remain competitive in this global industry 
Alaska needs to send a clear message.

We support the extension o f the Alaska Film Production Tax Credit program for 10  years with S 10 0  
million available in incentives during the first five years and $ 10 0  million available in the final five 
years. This allow s Producers to plan with expectations the program will still be in place; and for local 
business investors interested in building infrastructure to be assured they can amortize their 
investment over a period o f  time

The ALASKA FILM GROUP fully supports the Film Tax Credit Bill and sincerely thanks the Alaska 
State Legislature for creating a program that benefits all Alaskans.

Sincerely,

President

P.O. Box 92008 * Anchorage, Alaska 99509 * Tel 907 561-6445 “ www.alaskajilmgroup.org » ajg@ctajkaplmgroup.org

http://www.alaskajilmgroup.org
mailto:ajg@ctajkaplmgroup.org


Senator Johnny Ellis 15 February 2011
Chair Senate Rules Committee 
State Capitol, 119 
Juneau, AK 99801-1182

RE: Senate Bill 23 Film Production Tax Credit 

Dear Senator Ellis:

On behalf of Ascending Path and Glacier Productions LLC, I would like to offer our support for 
Senate Bill 23, the extension of the Alaska Film Production Tax Incentive Program.

As a board member of the Alaska Film Group and the owner of a company which received a 
lucrative contract with Icebreaker Films/"Everybody Loves Whales", I personally experienced 
the benefit of this valuable incentive program. In 2010 my wife and I put 3 Alaskan employees 
on salary to run our small tourism business while she and I dedicated our time to W h a le s .

Because of the Film Incentive Program, my small Alaskan company was able to negotiate a 
licensing agreement with a LA based entertainment services company so Alaska can provide the 
accounting and payroll services that Hollywood producers are accustomed. Alaska has some 
growing pains in order to become a financially sustainable location for feature films, but I have 
confidence in the private sectors ability to accommodate, if the State commits to this Incentive.

Since its inception in 2008, the Film Production Tax Incentive program has created jobs for 
Alaskans and economic opportunities for Alaska businesses small and large. Film and television 
projects offer invaluable marketing and promotion for Alaska tourism, products and businesses. 
Continuing and extending this program offers a clear signal to the multi-billion dollar film and 
television industry that Alaska is open for business

The fact is, financial incentives have changed the way filming decisions are made. Across the 
U.S. forty-five states currently have incentive programs of some type in place; demonstrating 
recognition by those states of the economic benefit this industry offers its labor force, area 
businesses and communities. Internationally, Alaska faces aggressive and long established film 
incentives from provincial and federal governments in Canada and around the globe. In order to 
stay competitive in this global industry Alaska needs to send a clear message.

We support the extension of the Alaska Film Production Tax Incentive program for ten years 
with $100 million available in incentives during the first five years and $100 million in incentives 
for the final five years. Senate Bill 23 will continue the successful economic diversification and 
development it has already shown while providing Alaska businesses opportunities to properly 
plan for and capitalize on Alaska's newest multi-million dollar industry.

For all of these reasons, Ascending Path and Glacier Productions LLC fully supports the Film 
Credit Tax Credit Bill and thanks the Alaska State Legislature for working towards a more 
prosperous Alaska.

Sincerely,

Matt Szundy

Owner

Ascending Path and Glacier Productions LLC



Senator Johnny Ellis 
Chair Senate Rules Committee 
State Capitol, 119 
Juneau, AK 99801-1182

RE: Senate Bill 23 Film Production Tax Credit 

Dear Senator Ellis:

I would like to offer my support for Senate Bill 23, the extension of the Alaska Film Production 
Tax Incentive Program. Since its inception in 2008 the Film Production Tax Incentive program 
has created jobs for Alaskans and economic opportunities for Alaska businesses small and large. 
Film and television projects offer invaluable marketing and promotion for Alaska tourism, 
products and businesses. Continuing and extending this program offers a clear signal to the 
multi-billion dollar film and television industry that Alaska is open for business.

The fact is, financial incentives have changed the way filming decisions are made. Alaska faces 
aggressive and long established film incentives from provincial and federal governments in 
Canada. 45 other states currently have a program of some type as they understand the 
economic benefits that this industry can bring to our businesses and communities.

I support the extension of the Alaska Film Production Tax Incentive program for ten years with
$100 million available in incentives during the first five years and $100 million in incentives for 
the final five years. Senate Bill 23 will continue the economic diversification and economic 
development success of the film tax incentives while also providing a clear signal that offers 
Alaska businesses the opportunity to better plan for and capitalize on Alaska's newest multi­
million dollar industry.

For all of these reasons, I fully support the Film Credit Tax Credit Bill and would like to thank the
Alaska State Legislature for working towards a more prosperous Alaska.

February 14, 2011

Sincerely,

Angela M. Pinsonneault, CPA, CSOX



Brice Habeger 
w vv w. bri cehabeger. com 

.1 Salt '.V Butter}' Prods.
2225 (ireat Western St.. Apt. A 

Douglas. Ak 94824 
4 0 7 .32 1.325 1

R e :  L e t t e r  o f  S u p p o r t  f o r  S 8 2 3 : A l a s k a  F i l m  I n c e n t i v e  P r o g r a m  E x t e n s i o n

February 08, 2011 

Dear Senator Ellis,

I'm writing in support of SB23. First off, I would again like to thank you for your support of the 
statewide film industry with your promotion and the passage o f SB230. Over the last year, the state has 
seen millions of dollars pumped into the local economy as a direct result of that bill.

As an Alaskan and as a filmmaker, I support the extension o f the tax incentive. To me, it is a 
way to grow the economy of Alaska by capitalizing on its natural beauty with minimal spending by the 
state. As the legislation currently stands, the state returns $1 to the production for every $3 that is 
brought into the economy. This is math that works in favor of Alaskans.

Since returning to Alaska in 2008 and testifying in support of SB230, I've started my own 
business and have taken a vested interest in the film industry here. My growth as a skilled tradesmen 
didn't end when I graduated from Columbia College in Chicago. I’ve shared my knowledge with the 
community by teaching lighting classes to high school students and involving myself in local unpaid 
productions with other filmmakers, as well as projects at the church I attend. I’m an active member of 
the AFG, and as a member of the Digital Cinema Society, I keep current with production trends in the 
industry world wide.

As a business owner and a freelancer, I've worked on various projects that come to Juneau, 
example: worked on an ACS commercial; as well as work with local clients, example: currently 
working with University o f Alaska Southeast. In addition. I did scouting work locally for Every body 
Loves Whales and traveled to Anchorage to work as a grip on GhosM sion.

The extension of the tax incentive would create an environment for myself and others to 
continue increasing the size our skill sets as well as our tool belts, but not because of eating well, rather 
it would be a result of working on many top level productions and building up our tools to match the 
level o f any professional working in Hollywood. With the passage of this extension, 1 believe that we 
can continue the growth of a well trained and highly skilled Alaskan work force, as well as encourage 
the private sector to construct necessary infrastructure, such as a sound stage.

Thank you f  o r  your rime.

Regards.



Josh McIntyre 
4301 MacAlister Drive 
Anchorage, AK 99502 
jmcintyre(5)mcc-cpa.com

February 10, 2011

The Honorable Senator Johnny Ellis 
State Capitol, 119 
Juneau, AK 99801

Dear Senator Ellis:

I live in District 28-N, in Anchorage. I am Certified Public Accountant in Alaska, and a graduate 
of the University of Alaska, Anchorage. I am writing to you in support of Senate Bill Number 23.

Since its inception in 2008 the Film Production Tax Incentive program has created jobs for 
Alaskans and economic opportunities for Alaska businesses small and large. Film and television 
projects offer invaluable marketing and promotion for Alaska tourism, products and businesses. 
Continuing and extending this program offers a clear signal to the multi-billion dollar film and 
television industry that Alaska is open for business.

Financial incentives have changed the way filming decisions are made. Alaska faces aggressive 
and long established film incentives from provincial and federal governments in Canada. 45 
other states currently have programs of some type as they understand the economic benefits 
that this industry can bring to our businesses and communities.

I support the extension of the Alaska Film Production Tax Incentive program for ten years with 
$100 million available in incentives during the first five years and $100 million in incentives for 
the final five years. Senate Bill 23 will continue the economic diversification and economic 
development success of the film tax incentives while also providing a clear signal that offers 
Alaska businesses the opportunity to better plan for and capitalize on Alaska's newest multi­
million dollar industry.

Sincerely,

/

Josh McIntyre



Matthew Moser

From:
Sent:
To:
Subject:

Ron Hedge [hronbo@acsalaska.net] 
Friday, February 11, 2011 10:31 AM 
Sen. Johnny Ellis 
sb23

Senator Ellis,
I’m writing to support you and your efforts with SB 23. For a little over 3 months I worked as a " propmaker" for Icebreaker 
Films in Anchorage for the movie "Everybody Loves Whales" I normally work as a cabinetmaker/woodworker and as a 
consultant on a variety of residential and commercial construction projects. I delayed scheduled projects in order to work 
on "the show" and I'm glad I did.

The first thing I was told when I got hired was that the reason why this particular movie was being filmed in Alaska was 
that the production company was saving $11 million in permits and fees . That's not chump change, and it definitely made 
an impression on the movie's makers. Towards the end of production I asked if the logistical problems and weather 
conditions would effect their decision in the future and I was told "we would come back in a heartbeat if it made us 
money", and was told that they only have good things to say.

I worked side by side with workers that were imported from North Carolina, which I soon learned was #3 in movie and 
television production and known as Hollywood East. They also claimed to be the advance crew here to "train Alaskans" 
to work in the movie industry. The Alaskan artists and craftspersons I worked with more than answered that challenge and 
I dare say taught the crewmembers from outside a few things as well.

Good luck with your endeavors,
Ron Hedge

l

mailto:hronbo@acsalaska.net


From: Mark Sabel rmailto:mark.sabel(5>qmail.com1 
Sent: Thursday, February 10, 2011 2:50 PM 
To: Sen. Johnny Ellis 
Subject: SB23

Dear Senator Ellis:

In the 1990s to early 2000s I was a fixture in the Capitol. I worked shooting TV news for all 
three Anchorage stations and later shot video for the Governor's Office. Being so familiar with 
you, I spotted you as soon as you walked over to visit the "Everybody Loves Whales" filming. I 
was a crew member on the movie from before the first day of shooting until after it wrapped. I 
worked very long hours, but my paychecks were big.

The movie would never have come to Alaska if not for the Film Incentive. Talk about an 
'economic engine'! The production brought a lot of money from Outside to Alaska and provided 
people like me great employment. Alaska needs much more of the same. I strongly support 
Senate Bill 23.

Sincerely,

MARX SABEL

mailto:mark.sabel(5%3eqmail.com1


Senator Johnny Ellis 

Chair, Senate Rules Committee 

State Capitol, 119 

Juneau, AK 99801

Dear Senator Ellis,

I am writing to show my support for Senate Bill 23.

Without this important incentive program it would have been much more difficult to raise funding for 
our feature film, 'The Doppelganger Principle.1 With the exception of our star, Ed Asner, all cast and 
crew will be pulled from the talent we have here in Alaska. Further, since our investors are local, as 
well, all revenues from our film go right back into our local economy.

The tax incentive program has kick-started a long undeveloped industry here. Not only are we seeing 
big-budget feature films coming in with many jobs for Alaskans, but some of our own young film 
makers are now encouraged to try to ply their craft here, rather than make the usual pilgrimage Outside. 
I was recently invited to take part in a new web-series, 'Alaska Film Makers,' a continuing web- 
accessed program reporting on what is happening in our local film community. This is all quite 
heartening.

As the first-ever elected Alaska representative of the Screen Actors Guild, I have recently been able to 
help add several new members to our ranks. I fully expect that our membership in Alaska will double 
before the end of this year. Perhaps even more rewarding, as I now sit on the SAGIndie National 
Committee, we have been able to show local film makers how to develop their work as a SAG 
signatory project..

Good things are happening here as a direct result of this program. Extending it should be a no-brainer. 

Let’s not blow it!

Ron Holmstrom, Director 
Doppelganger Productions. LLC 
645 G St. Ste 100-616 
Anchorage, Alaska 99501 
907-748-5729
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January 31, 2011

Senator Johnny Ellis 
Chair, Senate Rules Committee 
State Capitol, 119 
Juneau, AK 99801

RE: Senate Bill 23

Dear Senator Ellis:

On behalf o f Prince W illiam Sound Economic Development District, I would like to 
offer our support o f Senate Bill 23, the Alaska Film Tax Incentive legislation. Since 
these incentives were created in 2008, millions o f film  production dollars have 
been spent in Alaska, creating many jobs and business opportunities across our 
beautiful and unique state. (It's very annoying to  see a film  about the Alaska 
experience tha t was filmed in British Columbia or Wyoming!)

We support the extension of Alaska Film Tax Incentive program fo r ten years w ith 
$100 million available in incentives during the firs t five years and $100 million for 
the following five years. These incentives w ill establish a positive statement to 
the film  and television industry tha t Alaska is a welcoming environment for 
production, marketing and promotion.

Sincerely^

I 4 < 2 u S - C k j
If

Sue C ogsw ell, Executive  D irec to r

JL_________ I
A R D O R



To
Senator Johnny Ellis 
Chair, Senate Rules Committee 
State Capital, 119 
Juneau, AK 99684

Dear Senator Ellis,

1 am an adjunct instructor of physics live here at Unalakleetand teach online physics 
class for IIAF-IMW Campus, Nome. 1 am writing you because I w^m i.y yliaro my 
thoughts on Alaska’s new emerging film industries with you. The film industries 
should make films about Alaska those shut here in Alaska, not somewhere else. It 
would promote our Alaskan image-aretmd the world. It is good for our local 
business and tourism industries. As you know many of our jobs depend on the 
tourism business.

So, 1 am humbly letting you know I am in favor of SB23 bill, This bill extent tax 
incentives for the film industries to make film abouL Alaska not in BL, Canada or 
Washington or elsewhere but in Alaska.

Than-
Since

Mosaddeque Reza 
(House District 39)
P.O. Box 347 
Unalakleet. AK 99684  
Phone: (907) 624-3158

Dated: Unalakleet AK 
02/07/2011



H ello ,

I  wanted to take time out o f my day to w rite  my very f i r s t  le t t e r  to  my State 
le g is la t u r e .

I  am a l i f e - lo n g  A laskan, invested in my community - my great-grandparents 
immigrated in 1917, land ing in Douglas, then re lo ca tin g  to Spenard in  1954; my 
daughter c u rre n tly  goes to O'M alley elementary, and my w ife works fo r  the 
Anchorage School D is t r ic t .

I  have been a ct iv e  in  the a rts  community fo r  over 25 years, and have seen, and 
f e l t ,  the ups and downs of the economy's impact on the a rts .

R ecently, I  have been given the opportunity to take part in  two major motion 
p ictu re s  that were film ed here in Anchorage: Everybody Loves Whales, and Ghost
V is io n s  (aka Beyond)

While my co n trib u tio n  to the f ilm  was sm all, the economic and s o c ia l impact to 
the community was tremendous - and very p o s it iv e .

I  am encouraging you to extend your support fo r Senate B i l l  23 and House B i l l  67, 
which w i l l  extend the A laska Film Tax In ce n tive  program.

Oregon is  a wonderful example of how tax in ce n tiv e s  can bring the f ilm  and TV
in d u stry  in to  a community, and help d rive  the economy by o ffs e t t in g  f a i l in g -  
in d u stry  income d o lla r s .

Our sta te  needs to  be known fo r  more than ju s t  o i l ,  seafood, and gold: 
we need an image and income that w i l l  la s t  through the ups-and-downs of non­
renewable resources.

I  b e lie ve  that the Film  Tax In ce n tive  can p lay a part in  A la sk a 's  fu tu re , and I
ask that you, too, p lay a part.

L e if  Sawyer
6251 East 112th Ave
Anchorage, AK 99516

h ttp : //imdb.me/LeifSawyer

http://imdb.me/LeifSawyer


From: Donald Schwall \mailto:buzzschwall@buzzoDlex.netl 
Sent: Monday, February 07, 2011 10:54 AM 
To: Sen. Johnny Ellis 
Subject: film work

Sir,
1 must tell you what a great experience the film "Everybody Loves Whales" was. 1 have been a 
stage hand in Anchorage tor fifteen years and have worked on a number of commercial and film 
projects. But this level of work has not come my way and the training and experience is still 
appreciated.
Thank you and your associates for that opportunity. 1 sincerely hope this initiative will continue.
Thanks
Buzz
Buzz Schwall 
buzzschwall@buzzoplex.net 
www.buzzoplex.net

mailto:buzzschwall@buzzoDlex.netl
mailto:buzzschwall@buzzoplex.net
http://www.buzzoplex.net


 O r ig in a l Message-------
From: D aryl H o flich  rm ailto :darylh (agci.net1  
Sent: Saturday, January 29, 2011 4:48 PM 
To: Sen. Johnny E l l i s
Su b je ct: In support o f sta te  f ilm  in ce n tives

Please keep the f ilm  in ce n tiv e  program going to support th is  new and renewable 
secto r of our economy.

S in c e re ly  - D aryl H o flic h

mailto:darylh(agci.net1


w w w .u a f .e d u / f ilm

F i l m

faTr b a n ’ks

M a y a  S a lg a n e k
A s s t . P ro fe s s o r/ D ire c to r  F i lm  S tu d ie s  
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Ju n e a u , A K  99801

Feb ru ary  7, 2 0 1 1  

H onorable Senator Ellis,

Thank you  for taking the in itiative to introduce Senate Bill 23 to the current leg islative  session. 
Extending the film  production  tax cred its for an additional ten y e a rs  w ill a llow  the State to 
continue d evelo p in g this ind ustry  in a com preh en sive  fashion. Establish ing a w orkforce, 
in frastructure, and p rov in g  ou r talents is part o f the long-term  strategy.

The U niversity  o f A laska Fairbanks has actively  been w o rk in g  with film ind ustry  p artn ers since 
20 0 7  to broad en  the sk ills o f ou r students and provid e op p ortun ities for on-the-job training. 
We have supp lied  talent, crew , logistical support, and even  equ ipm ent for D iscovery channel, 
Sundance Institute, U niversal Pictures, CNN, the H istory Channel, BBC, and dozens o f sm aller 
film production  com panies from  all over the w orld . Our stu d en ts have w orked  with industry 
from  television  com m ercials  to feature films.

UAF Film stud en ts h ave been funded by the N ational Science Foundation for w o rk  w ith the 
International P o lar Year, recognized by the Legislature for th eir b road casts from  Iraq as 
em bedded  jo u rn alists, and h ave been cast in ro les as acto rs from  B arro w  to Anchorage. We 
have been proud p artn ers  and associates in tw o film s screened  at Sundance, and oth ers that 
have been seen in International Film Festivals the w orld  over. Enrollm ent in UAF Film Courses 
has grow n 6 0 %  in the p ast four years, and continues to grow .

The A laska State Film Tax Incentives are the first step in attracting estab lish ed  film com panies, 
producers, d irectors, and talent to Alaska. In so doing, they are provid ing local A laskans 
op p ortun ities to not only w o rk  on the set, but also provide serv ices in d irect support o f 
productions. From  hotels and restauran ts to transportation  and equipm ent, ripp les are  cast 
w id e  w hen a film  com es to town.

It tak es sev era l y e a rs  to d evelop  a film production from  concept to screen . We h ave rea lly  only 
seen  tw o y e a rs  to p rove w h at could be done in ou r state with the incentive program  in place. 
Once the tim eline is extended, m ore film m akers w ill com m it to d eveloping their p ro jects here 
and w e w ill see  a su rge  in p roductivity  and reven ue a s  a result.

http://www.uaf.edu/film


The film in d ustry  is a green , renew able, and lucrative in d ustry  to attract to our state. The 
benefits o f tax incentive p rogram s have been proven; N ew  M exico, North Carolina, New 
Orleans, and M ichigan have seen  substantial revenue grow th  due to the film industry presence.

Fortunately  for us, A lask a  is ALASKA! F ilm m akers w ant to sh are  its beauty with the w orld. 
Let's help them  do that, keep  the revenue in state, give A laskans the jobs, and share our sto ries 
w ith the w orld .

Thank you for y o u r serv ice  to th is Great State.

S incerely,

Maya Salganek
A ssistant P ro fessor, T h eatre  & D irector, Film Studies 
U niversity of A lask a  Fairban ks



Matthew Moser

From:
Sent:
To:
Subject:

Corrie Young [corrieyoung@me.com]
Tuesday, February 08. 2011 3:51 PM 
Sen. Johnny Ellis
Support SB 23 (HB 67) - Alaska Film Industry Incentives

Dear Senator Ellis:

I support Alaska's growing film industry and acknowledge the positive economic impact it has in our state. 
Therefore, I wholeheartedly support SB 23 and HB67.

Sincerely,

a 4th generation Alaskan,
Corrie Young 
Anchorage, Alaska

l
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