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FISCAL NOTE M A Y  1 1 2 0 0 7

SENATE f NANCE COMMITTEE

REPORTED  O U T

STA TE OF A L A SK A
2007 L E G IS L A T IV E  SESSION

Revision Dale/Time (Note if correction):______
Title Tourism Contract Matching Funds

Fiscal Note Number: 

Bill Version:

() Publish Date:

Dept. Affected: 

'R D U

S n m C S (S T A )C O M Q E D 0 5  09 07

C S S B  144(STA)

Commerce

Comm Assist & Ec  Dev (405)

Component Office of Economic Development

Sponsor

Requester

McGuire

Senate State Affairs Component No. 2743

E xpenditures/R evenues (Thousands of Dollars)
Note: Amounts do not include inflation unless otherwise noted below.

O PER A T IN G  E X P E N D IT U R E S FY 2008 FY  2009 FY 2010 FY  2011 FY  2012 FY  2013

Personal Services

Travel

Contractual

Supplies

Equipment

Land & Structures

Grants & Claims

Miscellaneous

TOTAL O PER A T IN G 0.0 0.0

©do©

0.0 0.0 |

CA PITA L E X P E N D IT U R E S

C H A N G E IN R E V E N U E S  (

FUND S O U R C E (Thousands of Dollars)

1002 Federal Receipts

1003 G F  Match

1004 G F

1005 GF/Program Receipts 

1037 GF/Mental Health

Other (Specify Type-Do not abbreviate)

TOTAL 0.0 0.0 0.0 0.0 0.0 0.0

Estim ate of any current year (FY2007) cost: 0 0_______

Mark this box (X ) if funding for this bill is included in the Governor's FY  2008 budget proposal: 

PO SIT IO N S

Full-time

Pad-time

Temporary

A N A LY S IS : (Attach a separate page if necessary)
This legislation reduces from 50 percent to 30 percent the minimum amount Alaska's qualified trade association must 

provide as match for Alaska s tourism maiketing campaign. The reduction in tho match would not impact the 

department's cost to contract with the qualified trade association

This legislation also establishes a nine-member Alaska Tourism Marketing Funding l ask Force that would operate 

between September 1, 2007 and December 31, 2007 to recommend long-term funding solutions for the Stale’s touiism 

marketing program This fiscal nolo assumes travel and participation costs for all but the two members appointed by tho 

Governor would be covered by the respective members for up to three in person meetings and three teleconferences. 

The department would provide for any travel costs for the department appointee and for tho appointee by the Governor, 

Teleconference costs, and staff support to the Task Force and to prepare the report would bo covered by tho 

department with existing resources.

Prepared by: Bill Allen, Development Manager  Phono 007.269.8112

Division Office of Economic Development______________________________________  Date/Time 5/0/07 1:52 PM

Approved by: Emil Nolti, Commissioner______________________________________________  Date 5/9/2007_____

Agency Comrnerco, Community, and Economic Development________________

lllnv.ml'J/UWOOOOMft) Pago 1 of 1



FISCAL NOTE
S T A T E  OE A L A S K A
2007 L E G IS L A T IV E  SESSION

Revision Date/Time (Note if correction):______
Titlo Tourism Contract Matching Funds

Fiscal Note Number:
Bill Version:
(S) Publish Date:

Dept. Affected: 
'RDU

1
CSSB 144(STA)
5/8/07

Commerce
Comm Assist & Ec Dev (405)

Component Office of Economic Development
Sponsor
Requester

McGuire

Senate Stare Affairs

E xpend itu res/R evenues________________________________
Note: Amounts do not include inflation unless otherwise noted beiow.

Component No. 2743

(Thousands of Dollars)________

OPERATING EXPENDITURES FY 2008 FY 2009 FY 2010 FY 2011 FY 2012 FY 2013
Personal Services 
Travel 
Contractual 
Supplies 
Equipment 
Land & Structures 
Grants & Claims 
Miscellaneous

TOTAL OPERATING 0 .0 0 .0 0 .0 0 .0 0 .0 0 .0
CAPITAL EXPENDITURES

m rCHANGE IN REVENUES (

FUND SOURCE (Thousands of Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts 
1037 GF/Mental Health
Other (Specify Type-Do not abbreviate)

TOTAL 0.0 0 .0 0 .0 0 .0 0 .0 0 .0

Estimato of any current year (FY2007) cost:  0 0_____
Mark this box (X) if funding for this bill is included in tho Governor's FY 2008 budget proposal: 

POSITIONS
Full-time
Part-time
Temporary

ANALYSIS: (Attach a separata page if necessary)

This legislation reduces from 5C percent to 10 percent the minimum amount Alaska's qualified trade 
association must provide as match for Alaska's tourism marketing campaign. This reduction in the match 
will not impact the department's cost to contract with the qualified trade association.

Prepared by: Bill Allen, Development Manager____________________________________ Phone 907,269.8112
Division Office of Economic Development Date/Time 5/7/07 12:04 PM

Approved by: Emil Notti, Commissioner______________________________________  Date 5/7/2007
Agency Commerce. Community, and Economic Development_____________
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T O :  S e n a t e  F i n a n c e  C o m m i t t e e  
F R :  C h i p  T h o m a ,  B o x  2 1 8 8 4 ,  J u n e a u ,  9 9 8 0 2  
R E :  A T l A  T o u r i s m  F u n d i n g ,  S B  1 4 4  
D A T E :  M a y  9 ,  2 0 0 7

T h e  s t a t e  f u n d i n g  r e q u e s t  b y  t h e  A l a s k a  T r a v e l  i n d u s t r y  A s s o c i a t i o n  
( A T I A )  i s  a  d r a m a t i c  c h a n g e  f r o m  p a s t  a g r e e m e n t s  i r i  A l a s k a  t o u r i s m  
p r o m o t i o n .  G o i n g  f r o m  a  5 0 - 5 0 %  s h a r e  t o  a  7 0 - 3 0 %  s t a t e - i n d u s t r y  
s p l i t  i s  a  f i s c a l  d e p a r t u r e  t h a t  s h o u l d  b e  b a s e d  b o t h  o n  
d e m o n s t r a t e d  n e e d  a n d  a  l o g i c a l  a d v e r t i s i n g  s t r a t e g y  f o r  t h e  
f u t u r e .  Y e t  n e i t h e r  s i t u a t i o n  h a s  o c c u r r e d ;  i t ’ s  a l l  s p e c u l a t i v e .

T h e  A T I A  h a s  f a i l e d  t o  m a k e  t h e  c a s e  t h a t  i t s  p a s t  s t a t e  
a p p r o p r i a t i o n s  w e r e  w e l l  s p e n t ,  o r  t h a t  i n c r e a s e d  7 0 - 3 0  f u n d i n g  i s  t h e  
s i m p l e  a n s w e r .  I n s t e a d ,  A T I A  b l a m e s  t h e  c r u i s e  s h i p  i n i t i a t i v e  a s  t h e  
‘ p r o b a b l e ’ c a u s e  o f  i t s  f u n d i n g  w o e s ,  w h i l e  i g n o r i n g  t h e  o b v i o u s  f a c t  
t h a t  p r i v a t e  a d v e r t i s i n g  f o r  c r u i s e s  i n  A l a s k a  n o w  t o p s  $ 7 0 M  a  y e a r .  
M a r k e t  f o r c e s  a p p e a r  t o  b e  w o r k i n g  n a t u r a l l y  t o  m a k e  t h e  A T I A  
i r r e l e v a n t  i n  t h e  b i g  p i c t u r e  o f  a d v e r t i s i n g  f o r  a  $ 2 B  a  y e a r  A l a s k a  
t o u r i s m  i n d u s t r y .  A S M I  a n d  o t h e r  p r i v a t e ,  A l a s k a  a d s  m a y  t o t a l  $ 2 0 M  
m o r e ,  b r i n g i n g  t h e  t o t a l ,  “ o t h e r "  s p e n d i n g  o n  A l a s k a  t o u r i s m  t o  $ 9 0 M .

G o v e r n o r  J a y  H a m m o n d  d e f i n e d  t h e  p a r t i c i p a t i o n  f o r  s t a t e  f u n d i n g  o f  
n e w  i n d u s t r y  o v e r  3  d e c a d e s  a g o ;  n o  s u b s i d i e s . A T I A  s h o u l d  w a k e  
u p ,  a n d  u s e  i t s  c o n s i d e r a b l e  m a r k e t i n g  s k i l l s  t o  r a i s e  m o n i e s  f o r  
t h e  5 0 %  s h a r e  a g r e e m e n t  t h e y  n o w  e n j o y , b e f o r e  i t  a l l  d i s s o l v e s  i n  
t h e  w a k e  o f  t h e  w e a l t h y  c r u i s e  i n d u s t r y .

P l e a s e  s e t  a n  a p p r o p r i a t e  f u n d i n g  l e v e l  a n d  p a r t i c i p a t i o n  r a t e  b y  t h e  
s t a t e  a n d  t h e  t o u r i s m  i n d u s t r y .  P l e a s e  r e j e c t  S B  1 4 4  a s  a n  
i n a p p r o p r i a t e  l e v e l  o f  s t a t e  t o u r i s m  f u n d i n g ,  a n d  r e t u r n  t o  t h e  
5 0 - 5 0  s h a r e  &  p a r t i c i p a t i o n  r a t e .  T h a n k  y o u .
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S P O N S O R  S T A T E M E N T  
SB 144

".In Act relating to mulching funds in .stoic tourism marketing contracts with trade associations. "

In 2001 the Stale o f  Alaska privatized the functions of the tourism marketing program by 
contracting with the Alaska Travel Industry Association. Prior to the current structure, Alaska's travel 
industry was promoted by a membership organization comprised o f  both private sector and slate officials 
at significant cost to the State of Alaska.

Since that time, the Dept, o f  Commerce & Hconomie Development contracts with the Alaska 
Travel Industry Association (referred to in AS 44.33.125 as the Qualified Trade Association) to design 
and implement Alaska’s tourism marketing program. Utilizing professional contractors and a multitude 
of  marketing experts, thirty private sector representatives from large and small businesses volunteer 
hundreds of hours and contribute thousands o f  private sector dollars each year to develop and oversee this 
program.

State statutes currently require 50/50 matching funds; state general funds matched by private 
industry dollars. The recent passage of travel industry taxes has had the dual effect of generating 
significant involuntary revenues to ill state's general fund AND eliminating the viability o f  voluntarily 
raising the private sector’ dollars required to meet the 50% match.

The FY07 budget for the core tourism marketing program consisted o f  S5.0 million in state funds 
matched by 5.0 million in private sector dollars to create a SI0.0 million marketing program. In FY0S, it 
is anticipated that 52 million is the maximum amount that can be raised in voluntaiy contributions 
towards the private sector match from Alaska travel industry businesses participating in marketing pay-to- 
play programs.

Further jeopardizing the travel industry 's ability to successfully market Alaska and compete for 
travelers in the national and worldwide marketplace is the fact that inflation-adjusted data indicates that 
the State of Alaska's general fund support for tourism marketing has declined from $23 million to $5.7 
million from 1900 to 2006.

In addition, the travel industry has historically identified a $20 million core tourism marketing 
budget as the minimum necessary to regain Alaska’s market -hare and retain the ability o f  the travel 
industry to grow Alaska's private sector economy.

fherel’ore, SI? I l l will allow Alaska's travel industry to continue to receive state funds by 
temporarily changing the statutory match required in AS 44.33.125 from 50/50 to 70/30 rellecting the 
reality of the travel industry's ability to raise $2.0 million in voluntarily private sector dollars to fund the 
core tourism marketing program. Additionally, SB 144 will create a 0 member Alaska Tourism 
Marketing Funding Disk Force to operate front September through December, 2007 to investigate long



S E C T I O N A L  A N A L Y S I S

S B  1 4 4

"An Act relating to matching funds in state tourism marketing contracts with trade associations."

S e c t i o n  I - A m e n d s  A S  4 4 . 3 3 . 1 2 5 ( a )  t o  c h a n g e  t h e  m a t c h i n g  f u n d  r e q u i r e m e n t  f r o m  5 0 %  o f  t h e  
c o s t s  o f  t h e  m a r k e t i n g  c a m p a i g n  d e s c r i b e d  i n  t h e  c o n t r a c t  t o  3 0 % .

S e c t i o n  2  -  A m e n d s  A S  4 4 . 3 3 . 1 2 5 ( a )  t o  c h a n g e  t h e  m a t c h i n g  f u n d  r e q u i r e m e n t  f r o m  3 0 %  o f  t h e  
c o s t s  o f  t h e  m a r k e t i n g  c a m p a i g n  d e s c r i b e d  i n  t h e  c o n t r a c t  t o  5 0 % .

S e c t i o n  3  -  A m e n d s  t h e  u n c o d i l i e d  l a w  o l  t h e  S t a t e  o f  A l a s k a  b y  a d d i n g  a  n e w  s e c t i o n  c r e a t i n g  a  
n i n e  m e m b e r  . A l a s k a  T o u r i s m  M a r k e t i n g  b u n d i n g  T a s k  F o r c e  t o  c o n s i d e r  l o n g - t e r m  t o u r i s m  
m a r k e t i n g  f u n d i n g  s o l u t i o n s  f o r  t h e  s t a t e .  T h e  t a s k  f o r c e  s h a l l  o p e r a t e  f r o m  S e p t e m b e r  1 -  
D e c e m b e r  3 1 .  2 0 0 7  a n d  m a k e  a  r e p o r t  o f  t h e i r  l i n d i n g s  a n d  r e c o m m e n d a t i o n s  t o  t h e  G o v e r n o r  
a n d  t h e  l e g i s l a t u r e  b y  t h e  3 ( ) Ul d a y  o f  t h e  S e c o n d  S e s s i o n  o f  t h e  2 5 lh A l a s k a  S t a t e  L e g i s l a t u r e .

S e c t i o n  4  P r o v i d e s  a n  e f f e c t i v e  d a t e  o f  J u l y  1 . 2 0 0 8  f o r  S e c t i o n  2  o f  t h i s  A c t .

S e c t i o n  5  -  P r o v i d e s  a n  i m m e d i a t e  e f f e c t i v e  d a t e  f o r  S e c t i o n  3  o f  t h i s  A c t .

e x p l a n a t i o n  - B y  A p r i l  I o f  e a c h  f i s c a l  y e a r ,  t h e  D e p t ,  o f  C o m m e r c e .  C o m m u n i t y  a n d  
I { c o i n  " d e v e l o p m e n t  m a y  c o n t r a c t  w i t h  a  q u a l i f i e d  t r a d e  a s s o c i a t i o n  ( A la s k a  T r a v e l In d u s t r y  
A s s o c ia t io n ) t o  p l a n  a n d  e x e c u t e  a  t o u r i s m  m a r k e t i n g  c a m p a i g n  d u r i n g  t h e  n e x t  f i s c a l  y e a r .

I n  1 - Y 0 7  t h e  t o t a l  c o m b i n e d  f u n d s  f r o m  s l a t e  a n d  p r i v a t e  c o n t r i b u t i o n s  w a s  S B )  m i l l i o n ;  S 5  
m i l l i o n  i n  s t a t e  f u n d s  m a t c h e d  b y  $ 5  m i l l i o n  v o h ' n t a r i l y  c o n t r i b u t e d  f r o m  t h e  t o u r i s m  i n d u s t r y .  
W i t h  t h e  p a s s a g e  o f  t h e  c r u i s e  s h i p  t a x  i n i t i a t i v e ,  t h e  A l a s k a  T r a v e l  I n d u s t r y  A s s o c i a t i o n  ( A  11 A )  
w i l l  n o  l o n g e r  b e  a b l e  t o  v o l u n t a r i l y  r a i s e  S 5  m i l l i o n .  T h e  s l a t e ' s  l a r g e s t  t o u r i s m  s e g m e n t ,  t h e  
c r u i s e  i n d u s t r y ,  w i l l  n o w  b e  r e q u i r e d  t o  p a y  m i l l i o n s  o f  d o l l a r s  d i r e c t l y  t o  t h e  s t a t e  a n d  w i l l  n o  
l o n g e r  b e  a b l e  t o  c o n t r i b u t e  v o l u n t ;  r i l y  t o  t h e  s t a l e  m a r k e t i n g  p r o g r a m .  T h e  A  I I A  b e l i e v e s  t h a t  
t h e y  w i l l  b e  a b l e  t o  m a i n t a i n  S 2  m i l l i o n  i n  p r i v a t e  i n d u s t r y  m a t c h .

I n  c o n c e r t  w i t h  S B  1 4 3  w h i c h  a p p r o p r i a t e s  S I S  m i l l i o n  t o  t h e  ( . )  I A  T o u r i s m  ( i r a n t  L i n e ,  t h e  t o t a l  
t o u r i s m  m a r k e t i n g  b u d g e t  w i l l  b e  S 2 H  m i l l i o n ,  o f  w h i c h  S 2  m i l l i o n  i s  p r i v a t e  i n d u s t r y  f u n d s  f o r  a  
00/10  m a t c h .

I Y 0 7  C u r r e n t  P r i v a t e  f u n d  S o u r c e s :

S 5 . 0 0 0 . 0 0  P r i v a t e  I n d u s t r y  M a t c h
- S 2 . 0 0 0 . 0 0  * V o l u n t e e r  C r u i s e  C o n t r i b u t i o n  ( n o  l o n g e r  a v a i l a b l e )
- S  5 0 0 . 0 0  C r u i s e  I n d u s t r y  A d v e r t i s i n g  ( r e d i r e c t e d  t o  t h e i r  o w n  p r o g r a m s )
- S  5 0 0 . 0 0  *  V i s i t o r  i t  C o n v e n t i o n  B u r e a u  C o n t r i b u t i o n s  ( n o  l o n g e r  a v  a i l a b l e )

S 2 . 0 0 0 . 0 0  R e m a i n i n g  A I  I A  f u n d s  a v  a i l a b l e  t h r o u g h  m e m b e r s h i p  d u e s  a n d  p a y  t o  p l a y  
p a r t i c i p a n t  p r o g r a m s



100%

9 0 %

8 0 %

Industry. ,i_OT v2

T o u r i s m  M a r k e t i n g  -  I n d u s t r y  P a y m e n t  i n  L i e u  o f  T a x e s

P e r c e n t  o f  B u d g e t

70%

6 0 %  6 0 %

o%
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F isca l Year

A laska  T rave l In d u s try  A s s o c ia tio n  C o n fid e n tia l 6 / 7 / 2 0 0 7
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ATIA Current Funding Model - $10m

C V B / DMO 
Contributions 

$560,000 
6%

State Funding 
$5,000,000 

50%

Voluntary 
Cruise Line 

Contributions 
$1,840,000 

18%

Cooperative
Marketing
Programs

$2,600,000
26%

A T I A  F u t u r e  F u n d i n g  M o d e l  -  $ 2 0 m

Cooperaliv
Marketing
Programs

$2,000,000
10%

Stale Funding
$18,000,000

90%

ATIA Future Funding Model - $10m

Stale Funding 
$5,000,000 

50%

???
53,000,000

30%

Cooperative
Marketing
Programs

$2,000,000
20%

A T I A  F u t u r e  F u n d i n g  M o d e l  -  $ 2 8 . 5 m

Slate Funding 
- Core 

Piogram 
$18,000,000

03%

Independent
Marketing

$8,500,000
30%

Cooperative 
Marketing 
Progiams 

$2,0 TOOO
4



A l a s k a ' s  S t a t e  G o v e r n m e n t  C o n t r i b u t i o n  t o  T o u r i s m  M a r k e t i n g
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A l a s k a  C a n a d a  B o r d e r  C r o s s i n g s  

2 0 0 1  -  2 0 0 6

■
-----

i& R Zti 
’ ':: ■■

■<

120,000

100,000

8 0 , 0 0 0  •

6 0 , 0 0 0

4 0 , 0 0 0

20,000
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Y e a r s

B o r d e r  c r o s s i n g s  ( A L C A N  a n d  P o k e r  F l a t s )  e x c l u s i v e  o f  M o t o r c o a c h  a n d  C o m m e r c i a l  T r u c k  T r a f f i c  

N u m b e r s  P r o v i d e d  B y  T o k  A P L I C - V i s i t o r ’ s  C e n t e r

2 0 0 5 2 0 0 6
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Timber, Mining, Commercial Fisheries and Tourism Revenues 
and Expenditures in Fiscal Year 2005

D o l l a r s  i n  T h o u s a n d s

R e s o u r c e

C a t e g o r y

T o t a l  G r o s s  R e v e n u e s

T o t a l

O p e r a t i n g

E x p e n d i t u r e s

D i f f e r e n c e  

B e t w e e n  

R e v e n u e s  a n d  

E x p e n d i t u r e s

G e n e r a l  

F u n d s  a n d  

O t h e r  F u n d s

F e d e r a l

F u n d s

T o t a l

F u n d s

T i m b e r $  2 , 0 4 0 $  1 7 0 $  2 , 2 1 0 $  1 , 6 1 4 $  5 9 5

M i n e r a l s $  1 3 , 2 4 3 $  6 2 5 $  1 3 , 8 6 8 $  1 , 8 0 9 $ 1 2 , 0 5 9

F i s h e r i e s $  7 4 , 4 5 7 $ 1 6 , 5 2 1 $  9 0 , 9 8 0 $  7 9 , 5 5 1 $ 1 1 , 4 2 7

T o u r i s m $  4 9 , 6 6 7 $  8 3 $  4 9 , 7 5 0 $  2 9 , 2 1 6 $ 2 0 , 5 3 4

T o t a l $ 1 3 7 , 3 6 7 $ . 1 7 , 2 3 0 $ 1 5 6 , 8 0 8 $ 1 1 0 , 3 8 1 $ 4 4 , 6 1 6Sources: Departments o f Revenue, Fish & Game, Natural Resources, Labor Workforce Development, Transportation and Public Facilities, and Commerce Community and Economic Development



T h e  N e t  R e t u r n  t o  t h e  S t a t e  o f  A l a s k a m

T o u r is m

S o u r c e s ( R e v e n u e )

T o u r is m  F Y 0 5
( I n  T h o u s a n d s  o f  D o l l a r s )

U s e s  ( E x p e n d i t u r e s )

V e h i c l e  R e n t a l  T a x $ 6 , 4 1 7 . 9

C o r p o r a t e  T a x $ 1 , 2 4 6 . 4

S u b t o t a l  T a x e s $ 7 , 6 6 6 . 3

L i c e n s e s  S o l d $ 1 7 , 7 2 6 . 0

A M D S  P a s s e n g e r  F e e s $ 2 4 , 2 / 3

S u b t o t a l  R e c e i p t s $ 4 2 , 0 0 1

F e d e r a l  F u n d s $ 6 3 . 4

S u b t o t a l  F e d e r a l  F u n d s $ 8 3 . 4

T O T A L  R E V E N U E S $ 4 9 , 7 5 0

G e n e r a l
F u n d F e d e r a l

O l h e i
A g e n c y T o t a l

D e p t ,  o f  C o m m e r c e $ 2 , 3 2 1 $ 6 3 $ 5 0 $ 2 , 4 6 4

D e p l .  o f  R e v e n u e $ 2 2 $ 2 2

D e p t ,  o f  F i s h  &  
G a m e $ 1 , 1 5 1 $ 1 , 1 5 1

D e p l .  o f  
T r a n s p o r t a t i o n $ 2 5 , 6 6 9 $ 2 6 , 6 6 9

T o t a l  b y  C a t e g o r y $ 2 , 3 4 3 $ 8 3 $ 1 , 2 0 1 $ 2 9 , 2 1 6

T O T A L  U S E S $ 2 9 , 2 1 6

N e t S u rp lu s  f o r  T o u r is m  $ 2 0 ,5 3 4



T h e  N e t  R e t u r n  t o  t h e  S t a t e  o f  A l a s k a

>!ibv<!û i2a T o u r is m

S o u r c e s  ( R e v e n u e )
D e p t ,  o f  R e v o n u e  -  V e h i c l e  R e n t a l  T a x  -  A n  e x c i s e  t a x  o n  t h e  c h a r g e  f o r  t h e  
l e a s e  o r  r e n t a l  o f  a  p a s s e n g e r  o r  r e c r e a t i o n a l  v e h i c l e  in A l a s k a .  T h e  f i n a l  v e h i c l e  
r e n l a l  t a x  t o t a l  o f  $ 6 . 4  m i l l i o n  r e p o r t e d  h e r e  r e p r e s e n t s  8 5  p e r c e n t  o f  t o t a l  
r e p o r t e d  v e h i c l e  t a x e s  c o l l e c t e d  i n  2 0 0 5  a n d  i s  b a s e d  o n  a  t h r e e  y e a r  a v e r a g e  o f  
t h e  n u m b e r  o f  p e o p l e  r e n t i n g  v e h i c l e s  in o n e  o f  t h e  f o l l o w i n g  t h r e e  c a t e g o r i e s :  1 .  
V a c a t i o n  & P l e a s u r e ;  2 .  V i s i t i n g  R e l a t i v e s ;  o r  3 .  B u s i n e s s  &  P l e a s u r e .  S o u r c e :  
A la s k a  V is ito r  S ta t is t ic s  P r o g r a m  A V S P ) .

D e p t ,  o f  R e v e n u e  -  C o r p o r a t i o n  I n c o m e  T a x  L i a b i l i t y  l o r  T o u r i s m  -  T a x  
l i a b i l i t i e s  r e p o r t e d  o n  o r i g i n a l  c o r p o r a t e  i n c o m e  t a x  r e t u r n s  d u r i n g  t h e  f i s c a l  y e a r  
c o v e r i n g  h o t e l s ,  l e d g e s ,  g u i d e d  t o u r  o p e r a t i o n s  a n d  t o t a l i n g  $ 1 . 3  m i l l i o n .

T o u r i s m  -  S o u r c e s
P e i  m i l s  /  F e e s

D e p t ,  o f  F i s h  a n d  G a m e  R e l a t e d  R e v e n u e s  -  A l l  n o n - r e s i d e n t  f i s h i n g ,  h u n t i n g ,  
a n d  t r a p p i n g  l i c e n s e s  s o l d  d u r i n g  f i s c a l  y e a r  2 0 U 5  t o t a l i n g  $ 1 7 . 7  m i l l i o n .

D e p t ,  o f  T r a n s p o r t a t i o n  I  A M F i S  -  N o n - r e s i d e n t  p a s s e n g e r  f e e s  - R e v e n u e s  
c o v e r  m o n t h s  o f  M a y  - S e p t e m b e r  2 0 0 5  a n d  i n c l u d e  p a s s e n g e r ,  c a r  d e c k ,  
s t a t e r o o m s  a n d  o n  b o a r d  s a l e s  a d j u s t e d  t o  r e f l e c t  C o m m e r c e ’s  2 0 0 4  A V S P  
S u m m e r  V i s i t o r  A r r i v a l  r e p o i t  s h o w i n g  7 1  p e r c e n t  o f  f e r r y  t r a v e l e r s  b e t w e e n  t h e  
m o n t h s  o f  M a y - S e p t e m b e r  a r e  n o n - r e s i d e n t . A d j u s t e d  t o t a l  i s  $ 2 4  m i l l i o n .

T o u r i s m  -  S o u r c e s  
F u n e r a l  F u n d s

D e p t ,  o f  C o m m e r c e  -  F e d e r a l  E c o n o m i c  D e v e l o p m e n t  A d m i n i s t r a t i o n  t o  
C o m m e r c e  f o r  r u i a l  t o u r i s m  d e v e l o p m e n t  i n i t i a t i v e s .

U s e s  ( E x p e n d i t u r e s )
D e p t ,  o f  F i s h  a n d  G a m e  -  d a t a  e n t r y  a n d  
l i c e n s i n g  a c c o u n t i n g  p e r s o n n e l  t o  
i m p l e m e n t  t h e  h u n t i n g  a n d  s p o r t  f i s h i n g  
l i c e n s i n g  r e c e i p t s .

D e p t ,  o f  C o m m e r c e  -  e s t i m a t e d  c o s t s  f o r  
t o u r i s m  s t a f f ,  r u r a l  t o u r i s m  d e v e l o p m e n t  
a n d  A T I A  c o n t r a c t  m a t c h .

D e p t ,  o f  R e v e n u e  -  e s t i m a t e d  s t a f f  c o s t s  
t o  i m p l e m e n t  i n c o m e  t a x  l i a b i l i t y  a c t i v i t i e s .

D e p l .  o f  T r a n s p o r t a t i o n  / A M F I S  
E x p e n d i t u r e s  r e l i e d  c o s t s  f o r  t h e  m o n t h s  o f  
M a y - S e p l e m b e i  w h i l e  v e s s e l s  a r e  i n  
r e v e n u e  s t a l u s ,  a n d  d o  n o t  i n c l u d e  
o v e r h a u l ,  l a y  u p  o r  o t h e r  o v e r h e a d  c o s l s .
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T h e  N e t  R e t u r n  t o  t h e  S t a t e  o f  A l a s k a  -  S u p p l e m e n t a l

Alaska Lodging Taxes, 2000 - 2005
S o u r c e :  A l a s k a  T a x a b l e  2 0 0 5  A c t u a l  d o l l a r s

$ 2 5 , 0 0 0 , 0 0 0

$ 2 0 , 0 0 0 , 0 0 0

$ 1 5 , 0 0 0 , 0 0 0

$ 1 0 , 0 0 0 , 0 0 0

$ 5 , 0 0 0 , 0 0 0

$ -

I I I
$

H
m

m i
. j  i • •

2 0 0 0  2 0 0 1  2 0 0 2  2 0 0 3  2 0 0 4  2 0 0 5



T h e  N e t  R e t u r n  t o  t h e  S t a t e  o f  A l a s k a  -  S u p p l e m e n t a l

S u m m a ry  T a b leI <mr
Supplemental Report Summary Table 

Actual Dollars (See Attached Supplement)
E s t i m a t e d  T a x e s  C o l l e c t e d  b y  t h e  S t a t e  a n d  D i s t r i b u t e d  t o  L o c a l  C o m m u n i t i e s  o r  P a i d  i n  2 0 0 5  

b y  S e l e c t e d  I n d u s t r i e s  t o  L o c a l  G o v e r n m e n t s  a n d  P r i v a t e  E n t i t i e s '

I n d u s t r y T o t a l  R e v e n u e s

M i n e r a l s 2 $ 5 7 , 0 0 0 , 0 0 0

T o u r i s m 3 $ 2 9 , 5 0 0 , 0 0 0

T i m b e r * ’ $ 6 , 8 4 1 , 2 7 1

C o m m e r c i a l  F i s h e r i e s 1* $ 6 9 , 6 9 2 , 5 3 6

S h a r e d  F i s h  T a x 6 $ 1 9 , 4 5 3 , 0 0 0

S u b t o t a l  C o m m e r c i a l  F i s h e r i e s $ 8 9 , 1 4 5 , 5 3 6

T o t a l $ 1 8 9 , 4 8 6 , 8 0 7

I . .o t i io l tv  ( I )  Includes .ill ta x e s  clesu ilx 'd  III tlw  supplem enta l iik IikIiiuj p to p e tly  tax es |)<n(l by b u sin esses. the lad es I n k  Cum m ro's paym ent*  to  AlOI'A and  loyalties tu  NAfcA, 
p ay m en ts  to  local .jcivem m onls, niul AK ItailKmd. (1 ) Includes tied tax fCi/onuui an d  e s tim ated  Cl lust; ship lee* in JOclY (•)). I'vciy client w as inaiti* to  u illu it timber mill |iii> |icity tax 
level m e to u r  o l tin ' w e l l  t i l ic s  to u t .i i te d  leplied  in lim e lo lie in .liidcd in tlws u p o r t  ( lie  liijulu rep o rted  alx ivc is th e  com bined total o l p ioperly  h u e s  paid in th e  four lejKHtm.j 
com m unities (S ) Inc lodes ( |>Q royalties, estim ated  p roperly  tax es p a d  ,.t to ta l level, and  local M w fish tax es (0 ) th e  Sllaietl lisll tax is i u lle tled  at th e  s ta le  level an d  th en  d ia le d  
a inoo .j A laska's (o m m u n ih es th e y  Include business tax and  laiulanj lax paid lo  u n m g a iiim l and unjaiurccl y n vem m cnlv



T h e  N e t  R e t u r n  t o  t h e  S t a t e  o f  A l a s k a  -  S u p p l e m e n t a l

T o u r is m

T h e  t r a v e l  a n d  t o u r i s m  i n d u s t r y  h a s  h e l p e d  t h e  A l a s k a n  e c o n o m y  
d i v e r s i f y ,  h e l p i n g  l o w e r  A l a s k a ' s  d e p e n d e n c e  o n  t h e  o i l  a n d  g a s  
i n d u s t r y .

• I n  2 0 0 2 ,  I r a v e l  a n d  t o u r i s m  s a l e s  p r o d u c e d  $ 2 . 4  b i l l i o n  i n  
A l a s k a .

•  T h a t  s a m e  y e a r ,  t o u r i s m  a c c o u n t e d  f o r  5 . G  %  o f  A l a s k a ’ s  
G r o s s  S t a t e  P r o d u c t .

• T r a v e l  a n d  t o u r i s m ' s  e c o n o m i c  c o n t r i b u t i o n  t o  t h e  s t a t e  
i n c r e a s e d  3 8 %  f r o m  1 9 9 8  -  2 0 0 2 .

• I n  2 0 0 2 ,  c o r e  t r a v e l  a n d  t o u r i s m  e m p l o y m e n t  t o t a l e d  2 6 , 0 0 0  
d i r e c t  j o b s  r a n k i n g  I b i s  s e c t o r  f o u r t h  i n  o v e r a l l  s t a t e w i d e  
e m p l o y m e n t .

• A n c h o r a g e  r e p o r t s  a n  e s t i m a t e d  o n e  m i l l i o n  v i s i t o r s  p a s s e d  
t h r o u g h  t h e  c i t y  i n  2 0 0 5  c o m p a r e d  w i t h  9 0 0 , 0 0 0  t h e  p r e v i o u s  
y e a r .

A d d i t i o n a l l y ,  t r a v e l  a n d  t o u r i s m  h a s  h a d  a  p o s i t i v e  i m p a c t  b y  h e l p i n g  t o  
s t a b i l i z e  t h o s e  e c o n o m i e s  o f  c o m m u n i t i e s  a f f e c t e d  b y  a  d o w n t u r n  i n  
t i m b e r  a n d  s e a f o o d  h a r v e s t i n g .  F o r  e x a m p l e ,  a  2 0 0 5  s t u d y  
u n d e r t a k e n  f o r  t h e  K e t c h i k a n  V i s i t o r s  B u r e a u  r e p o r t s :

• C r u i s e  p a s s e n g e r  s p e n d i n g  e x c e e d e d  $ 1 1 1  m i l l i o n  i n  2 0 0 4
• 1 1 5 0  d i r e c t  j o b s  g e n e r a t e d  b y  t h e  t o u r i s m  i n d u s t r y  l o c a l l y  

a c c o u n t e d  f o r  $ 3 6  m i l l i o n  i n  p a y r o l l .

T r e n d s

•  D u r i n g  t h e  p a s t  f i v e  y e a r s ,  c r u i s e  
s h i p  p a s s e n g e r  t r a f f i c  h a s  g r o w n  
b y  a r o u n d  9 %  a n n u a l l y .  T h i s  w i l l  
s l o w  d o w n  i n  t h e  c o m i n g  y e a r s .

• 2 0 0 4  s t a t e - w i d e  c r u i s e  s h i p  
v i s i t o r s  t o t a l e d  8 7 6 , 0 0 0  a n d  a r e  
e x p e c t e d  t o  i n c r e a s e  o n l y  s l i g h t l y  
m o r e  i n  2 0 0 5  t o  9 0 0 , 0 0 0 .

• B e t w e e n  M a y  a n d  S e p t e m b e r  o f  
2 0 0 5 ,  1 . 5  m i l l i o n  v i s i t o r s  c a m e  t o  
A l a s k a ;  a b o u t  s e v e n  p e r c e n t  m o r e  
t h a n  a r r i v e d  i n  2 0 0 4 .  I n d u s t r y  
a n a l y s t s  e x p e c t  t h i s  t r e n d  t o  
c o n t i n u e  b u t  p r o j e c t  t h r e e  t o  f o u r  
p e r c e n t  a n n u a l  g r o w t h  i n  t h e  y e a r s  
a h e a d .
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['he induced e f f ec t— a I,so ca l l ed  t h e  m u l t i p l i e r  o r  i n c o m e  e f f e c t— in c r e a s e s  t ravel  .mJ  

t o u r i s m ' s  e c o n o m i c  c on t r i b u t i on  to 5 2 .0  bi l l i on.

I. s i re:  t he  m o s t  n a r r ow ,  Core Industry d e f i n i t i on .  t r ave l  a nd  t o u r i s m  is the th i rd- l arges t  
p r i va t e  s e c t o r  e m p l o y e r :  four th  ov e r a l l  in t he  s t ate  w i th  2 6 , 138  d i r e c t  f u l l - t ime  equ iva l en t : )

.
T ou rism  
In d u s try  L

Ihi W AiCS G 6 d S & & te A * ii t 26,153 ]
1 1 I Local Government Jobs 36.8C4

2 44—15 Retail trade Ip f 33.904
3 Health care and social assistance L -  IV c z 27.327
4 i 72 Accommodation and 'codservices '------- 24 940
5 I State Government 21.784
3 48-19 Transocrtation and warehousing 19.086
7 Federal Government 16.751
3 23 Construction 15 924

9 31-23 Manufactunnq 11.152
10 54 Professional, scientific, and tecnmcal services 10.732

(.'niT'punttvc I),h j : ftijrc.iu ot'I.aKirSiatiiiits. 2-Jiait N A lCS detail

♦ The t r ave l  a n d  t o u r i s m  Core Industry g e n e r a t e d  9 . 1 %  o f  A la sk a ' s  t ot a l  e m p l o y m e n t  in 2002.

♦ Travel  j r . d  t o u r i s m - g e n e r a t e d  j o b s  p r o v i d e d  5 5 7 9  m i l l i o n  in core labor income ( be ne f i t s  and
sa l a r i e s )  to A la sk a .

♦ T rav e l  a n d  t o u r i s m ' s  Economic Contribution t o  e m p l o y m e n t  r e a c h e d  3 9 . 4 2 0  ful l - t ime  
e q u iv a l e n t  j o b s .  T h o s e  j o b s  p r o v i d e d  A l a s k a  w o r k e r s  w i th  S I .  13 b i l l i on  in i nc om e .

♦ I n c l u d i n g  t he  induced effects, t r ave l  a n d  tour i  s n w o l a t e d  e m p l o y m e n t  total?. 46 .935  w i th  
l a b o r  i n c o m e  o f  S I . 3 o  b i l l i on  a c c r u i n g  to t he  w o r k e r s  o f  A l a s k a

’ ->• i v *  l  * ; v  m  ■.
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C o m p o s i t i o n  u( l o t a l  E e o n o i m  T r a v e l  A  T o u r i s m  E m p l o w u c i i r .  2002

: ■/:.<: • t s i u tlt l, ' i tu -u K rhz
1 1 Amusement and Recreation Sen/ices- N E.C 8.017 20 3’/,
2 • Hcteis and Lcdqinn Places 7.072 17.9%
mJ : — , -  • ,-  rc r . j u LT.nr.ma 4.263 10.8%
4 1 Air Transcortaticn 2.6*13 6.731)
3 : Stale 3 Local Government - Mcn-Eameaticn 2.273 1 5.3%
~ 1 New Hidhways an.d Streets • ......... d. 1 UU 5 6%
7 1 Federal Government - Ncn-M ilitarv 1.372 i 4.7%

: 3 1 Transccitation S er/icss 1 209 3.1% |
; 5 1 Mew industrial and Commercial Suiid iros 'joq 2.3% I
! 10 1 General Merchandise Stores 727 1.8% I

1 : Automotive Dealers 3  Sen/ice Stations 531 1 3% 1
1 12 W ater Transcortation 525 1.3% |
I 13 1 Aooarel 3 Accesscry Stores 407 1.0% j
1 in Arrancement Of Rassencer Transcortaticn 377 1 031> !

1 n Smm eerm a- Arc irtectu ra l Services 376 1 0% 1
, 13 : Furniture 3 Heme Furnishmqs Stores 362 0 SC<J
i 17 1 Accountin '!- Auditmo and 6cok:<eeninq 349 0.9% 1
: 13 1 Membershio Seeds and Recrent.cr. Clues 313 0 8% I

19 1 Personnel Sucolv Services 303 0 3% |
i 20 t Management and Consulting Sen;ices 3C6 0 3% 1

21 Real Estate 253 0.7%
1 22 New Government Facilities 1 233 0 7%

22 Misce:ianecus Retail 272 I 0.7%
24 Credit Aaencies 267 0 7%

; 25 Maintenance and R ecair Other Facilities 242 0 6%
2-3 Meter Freiont Transcort and Warehous.no J

» . >• f 0 e% j
i 27 Wholesale Trade 220 ! 0 c '% 1
! 23 Ctner Business Services 213 I 0 5% i

20 Automobile Recair and Sen. eas 173 i 9 5 %
1 3 0 Automobile Rental and Leas.no 160 0 .4 %

j Ail Other 2,020 5  2 %
1 Total 39.413 [ 1 0 0 .0 % I

Vv ii j i :  : >.• . l i ra : I  .tr.ii md i r . ' c ;  - T l a ;  <«>t .md  :mir! ml . n .<! ir:»li; trio^ is t.ictoi'u.l .1 1 . the  a n  pin;. m a i l  
n t v c l  in \I . isk; i  f t  Vi . i ier  r r a n sp o rm i i o r .  i r e r a i s e s  fVmn the  c o re  i m p a c t  •>!' 11”  in  52 7  j i m v e w r .  the 

I 0 1  c u m . l i e  o t ' j o h s  m  rli.it ii i i lu<tr\  co i i i p . i r a i  lo t he  tnt.il d r o p p e d .  \ \  ith the a d d e d  i ndi rec t  o i l ’e c l . : c i e  1 ■ .1 

e. i . i er  Jis . i rhi i t ici i  ol ' j i ' h: , .  Mai.;,  n i m e  in . l i i . i r ies  .ire md ir e . t l ; .  i m p a c t e d  I'; n a v e l  a n d  t ou r i sm  tliim j u s t  the 
Indus t r i e-  thin i i m r i d s  pa t r o n i z e .  Hie l a t n i i :  ,md D r i n k i n g  iiuiu.strs d r o p s  I rom I f i% o f  direct  e m e  j o h s  tu 
III S' 1 I r ave l  a nd  t o u r i s m  sp an i i i v e  is.-inelil.s m.mv  ind us t r i e s  that  .mv i nc r e a s e  in t r a \ c l  .md  t o u r i sm  will  he  

vvideK felt m  tlie Al . i sk.ut  e e o n o m s .

i ofal eeoni'iir. '( in el .v. i io r is in  ineludes spending not in the core luvosimeni .md tt'»v eminent spetuiine in in*! 
included in Hie eoie tiave! .V touri n'. .|'.;rd ii*  '. a iu>1 her re.bon tm the me.itei .pre.td o f  omplov inunt ueioss 
induslfies.
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C o m p o s i t i o n  o f  T o t a l  E c o n o m y  T r a v e l  « i  T o u r i s m  G r o s s  .Star e i ’r o d i i c t ,  2U02

I 1 Metals and Lodomq Placss 225,301 1.31 i 14.2% 1
2 i A ir Transaoftalion I39.2S5.052 I 1.3% I

1 .3 i Amusement and Recreation Services- M.S.C 153.063,355 10.5%
1 -State 2  Local Government - Ncn-Ecucaticn 145 337 564 9.1%

■= i Mew Highways and Streets 123.4-11.734 3.0%
1 c ! Eatinq 2  Drinking I 107.130.3-i2 ! 5.7%
! 7 Federal Government - Non-Mili ta r/ 1C5.557 4C-5 5 S%
1 3 1 Mew Industrial and Commercial Buildings i 51.403.324 i 3 2%
1 9 i T ransccra ttcn  Sem ens 45.441.2-io 2.3% I

! 10 1 W ater Transcortaticn 35.100.550 2.2% !
11 1 Automotive Dealers 2  Service Stations 20.323.279 1.9% 1
12 1 General Merchandise Stores 25.773 521 1.8% i

I 13 1 Real Estate 24.336.150 1.0% j
i 1J 1 Mew Government Facilities 23.354.262 1.5% j
I 15 ! Engineering- Architectural Services 16.253.423 1.0% j
1 16 1 W holesale Trade 14,942.215 0.9%
I 17 1 Arrangement O f Passenger Transcortation 14 389 105 0.5%
I 13 1 Banking 14.482.812 0.9%
I 13 Maintenance and Racair Other Facilities 13.729 329 0.3%

20 Furniture 1 Heme Fumisnir.es Stores 12.639 355 0.3%
n.»h. • Natural Gas 2  Crude Petroleum 12.296.754 0.3%
22 Motor Freicht Transoort and Warehousing 11.973.635 | 0.7%
23 Accara l 2  Accessor/ Stores 11.491.195 I 0.7%
24 Com m unications- Excest Radio and TV 11.460.573 I 0.7% j
■Is«.u Accounting- Auditing and 3cckkeeoinq 11.317.232 I 0.7% I
25 Manaoement and Consulting S e r/ cas S. 7=4.071 ! 0.6'% I
27 Automobile Racair and Sen/icas 9.359 259 I 0.5% I

I 23 Other Business Services 3.312 202 0 6%
I 29 Personnel Suocly Services 3.575.-12C 0 5%
1 30 Automobile Rental and Leasing 3.113.467 0.5%

All Other 29.752 726 1 6.2% I............... r  . . . .  ................ ...  t
Tor*?.! 1,557.743 433 : 100.0% I

This table includes both the d iw c : and ind irect c : o r ’ t ravel  :iM V ".r m on all .ndustries frutn ail t ; - « > t  
travel ar.J tourism  demand I IMtors. m vjstrr.o ii:. and cosernmom i. 1Ho 'able r-:r lc c t»the .Mde-raneir.a impact o' 
travel tnd (uu ri,i:t ipendine in \la *ka  n industries in tire state, Hie t .c v :  . l ed h\ industries that are e\pectCiJ 
a) henelit Troiti tra w l and lu iirisu i ipetrduia -Hote ls, restaur.an ail i  transportation— "lit  also points out 
unexpected industries that benefit Ifom  travel and tourism spending Industrie*- like  Acvnum ino— A u d iiine  and 
Bookkeeping in Maska gained, o>er SI I m illion  dollar:, in economic unm e t Irom  tour.-ts Alaska’ s I ’erso.nire.’ 
Supply Services industry >s >!>.' m illio n  r:ciie i Irou i Iravel and h ..-endow m .Mask.:.
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VII. OTHER SECTORS BENEFITING FROM  
TRAVEL & T O U R ISM

O n e  o f  t h e  p o w e r f u l  r e su l t s  o f  t he  T S A  an a ly s i s  is t he  abil i ty to  e x a m i n e  l i ou  i ndus t r i e s  s eem ing ly  un re l a t ed  to 
t r avel  a nd  t o u r i sm  benef i t  f r om it. T h e s e  i nd us t r i e s  a r e  t h e  s u p p l i e r s  to  the t r avel  and  tour i sm sec t or .  Ce r t a in ly ,  
they a r e  supp l i e r s  t o  many  i ndus t r i e s ,  bu t  thi s  ana ly s i s  show-.  .7/e Jc; . ; :\ v  to w h ic h  t ravel  and  t o u r i sm  act ivi ty 
• uppurt.-.  ‘he i r  bu. -ino;oes .  S o m e  o l ' t h i s  .suppor t  ii.i- b e e n  poi r . ied  ou t  in the prev i ous  sec t i on  in t a l k in g  snou t  
t r avel  a nd  t o u r i sm  s p en d in g  imp ac t .  He re ,  t he  i nd i rec t  ef fec t  o f ' t r a v e l  and  t o u r i s m  s p e n d i n g  is e x a m i n e d  <m its 
o w n .

In Alas l .a .  Rea!  histate,  E n g i n e e r i n g - A r c h i t e c t u r a l  S e r v i ce s ,  a n d  W h o le s a l e  lYnde bo ld  the t op - th ree  spo t s  ol'  
trav e! ani i  :• u r i s m A  indiree* r e n d a s  w i t h  a  c o m b i n e d  S S S . i  m i l l i o n  o f  i nd i rec t  b an e  tit last  y ear.  Many  o f  these  
i ndus t r i e s  a r e  t ' ami l iar  bu t  the r e a l i s a t i o n  o f  how imteh  o f ' a n  im p a c t  ' r ave !  a n d  t ou r i sm  sp e n d i n g  h :u  mi  thei r  

r e v e n u e s  c a n  be  a s t on i sh i ng .

I n d i r e c t  UtMicfits R e a l i z e d  hv  “ V o n - T r a v e l  Cv T o u r i s m "  I n d u s t r i e s  -  \  a l u e  A d d e d  In  I n d u s t r . .  21)02

i : - T t 'O i  A ’?. • : ’YA.:b' .U.ri -T-A-' , : ' ' . .-..
1 I Real Estate 24.356.350 * 8.6% i
2 i Enqm eerinq-Architectural Sen/ices 16 253.423 i 5 7% 1

I 3 I W holesale Trade 14Q42.215 | 5.3% j
I 4 I Arrangement O f Passenger Transportation 14.So9.105 I 5.2% |

5 Bankinn 14.•132.312 ! 5.1% !
! 6 Maintenance and Repair Otner Facilities 13.729 329 1 4 3% j

i 1 Natural Gas 5 Crude Petroleum 12.296.754 I 4.3%
I 3 M otor Freight Transocrt and Warehousing 11.973.635 I 4 211: 1

3 Communications- Excecr Radio and TV 11 460.673 1 4 0%
10 Accounting- Auditing and Bookkeeping 11.317.252 I 4 0%
11 | Management and Consulting -Services 9.754.071 3 4% !
12 O ther Business Services 3.512.202
13 I Personnel Suomy Services 3 675 430 I 1% I

I Computer arm P3ta Processing Services 370 -IC4 T •1’',
15 Electric Sen/ices 7.243 575 2 6% i

! All O ther Industries 512 742 34 G’A

! Total 234.120.925 100 0%

Sole  hat the : ible measures unfy the Ind ii eel e ffect ■ <>: r n • i i i jy  trav .ei ljt I tom Km upei itlin i ... t < t l ■■ 
investment. Real ! a tie m m ' ilm»->: >21.4 m illion  in indirect benefit- irom  travel and tout.mii e \pei;d it.ir,** 
Hanking services related to navel  oc lourir.m spending o iircn e y  evcn.tl ge. ervRe.s to hole! t.staurant airline 
wor ker s -  adds SI I '  m iliio ii to A laska ’ s ( i toss ‘state Product.

T ra v e l  an d  t o u r i s m - r e l a t e d  cap i t a l  i n v e s t m e n t  a l s o  p l a ys  a key ro l e  in t he  e c o n o m i c  co n t r i bu t i o n  o f  t he  •eclor 
I Itis cap i t a l  i n v e s t m e n t  i nc lu d es  con-  u n c t i o n  o f  ho t e l s ,  b e a c h  p r e s e rv a t i o n ,  t r am  po r t , r i on  e . p up i ne in  e n d  o t h e r  

t r avel  a n d  t o u r i s m  i n t r a s t r u c t a i e



A L A S K A  T R A V E L  I N D U S T R Y
A S S O C I A T I O N

M a rch  5, 2007

The H onorab le  R epresen ta tive  John Harris 
Speaker, House o f Representatives 
S tate  C a p ito l 
Juneau , AK 99801

D ear Mr. Speaker,

Thank you so m uch  for suppo rting  the Alaska Travel Industry Association [ATIAJ 
th rough  your sponsorship of HB 147, "A n  A c t re la ting  to  m a tch in g  funds in s ta te  
Tourism m arke ting  c o n tra c t'; w ith  tra d e  associations."

S even teen  years a g o  H arvard  econom is t M ichae l Porter p u t fo rw ard  the re c ip e  
fo r c o m p e tit iv e  success by estab lish ing tha t w inn ing  industries or regions will be  
those tha t d iffe re n tia te  them selves by p ro m o ting  their uniqueness. Alaska tourism 
has a c o m p e tit iv e  a d v a n ta g e  by  virtue o f its b eau ty , lo c a tio n  a n d  na tu ra l 
resources, a n d  the tourism industry has w o rke d  hard  to  p ro m o te  the  sta te 's  
e x c e p tio n a l a ttrac tions .

But an  increasing ly c o m p e tit iv e  g lo b a l m a rk e tp la c e  is b ea rin g  d o w n  on us, a n d  
if is no lo n ge r e no u gh  to  h a ve  a  g re a t p ro d u c t. As Porter said, w e  must h ave  the  
m eans to  c o m p e te  a n d  d iffe re n tia te  oursoivec in a m a rk e tp la c e  w h e re  o th e r 
destina tions a re  w illing a nd  a b le  lo  spend  m uch  m ore  to re a c h  their m arkets.

The g o o d  news is tha t tourism, through its destina tion  m arke ting  efforts, offers a 
s trong p ip e lin e  * a  m arke ting  p ip e line  tha t co n n e c ts  the  Alaska travel e xp e rie n ce  
a n d  A laskan businesses w ith  consum ers all ove r the w orld . The d e live rab le  is 
im m e d ia te  a n d  e qu a te s  to m ore  than 1,9 m illion visitors every year.

Like o the r na tu ra l resource  industries, w e  e n d e a v o r to  re a ch  the  m arket, b u t our 
p ip e lin e  - built m ore  than  50 years a g o  - needs refurbishing. The current 
d e s tin a tion -m a rke tin g  b u d g e t co m b ine s  $5 m illion in p riva te  funds ra ised from  
th e  industry w ith  $5 million m a tc h e d  by ihe  state, a ll m a n a g e d  by ATIA. But tha t 
a m o u n t is no longe r e n o u g h  fo r our m essage to  p e n e tra te  the m arket. 
Increasing ly, o the r destina tions a re  flo o d in g  consum ers w ith  m ore  television



com m erc ia ls , trave l stories, co -p rom otions , d irec t mail, b rochures a n d  In te rne t 
m arke ting . In fa c t, A laska n o w  ranks 38th out o f the 50 states in terms o f p u b lic  
secto r fund ing  for tourism m arke ting .

ATIA a n tic ip a te s  th a t its m arke ting  e ffo rt will be  further im p a c te d  w h e n  industry 
partners w ith  b ig g e r tax bills to  p a y  are  fo rce d  to a b a n d o n  the ir vo lun ta ry  
con tribu tions to the  m a rke ting  p rog ram . C onservative ly, ATIA stands to  lose $2.5 
m illion in industry con tribu tions a lo n g  w ith  the m a tch in g  $2.5 m illion from  the  
s tate . O the r s ta te  a n d  m u n ic ip a l taxes, fees, transport charges, a new  c a r ren ta l 
tax, lo d g in g  tax increases a n d  p e n d in g  cruise industry taxes n ow  a c c o u n t for an  
es tim a ted  $140 million c o lle c te d  from  tourism businesses a nd  our visitors. This 
n um be r increases w h e n  you a d d  in o the r m un ic ipa l a n d  s ta te  assessments.

So w ho  gets hurt w hen  A laska ’s com petitiveness dw indles? Small tourism 
businesses, those w ho  w a n t jobs in the tourism industry, our e c o n o m y  a n d  our 
e c o n o m ic  a d v a n ta g e .

The dec is ion  to g row  A laska trave l should be  an  e c o n o m ic  d e v e lo p m e n t a n d  
investm en t decis ion  - no t a b u d g e t dec is ion  - in w h ich  the g ove rn o r a n d  the  
legislature p a rtic ip a te . As the tourism industiy faces a n  e ve r-c o m p e tit iv e  fu tu re  
w ith  d w in d lin g  resources, the  legislature has b ee n  asked to  look a t tourism  as a 
re n e w a b le  e c o n o m ic  resource  a n d  to d e ve lo p  the e c o n o m ic  p o te n tia l o f the  
industry by  ove rhau ling  the existing p ipe line  to bring A laska's trave l resource  to 
m arker, in c lud ing :
1. Increase the  fund ing  level fo r the ATIA co re  des tina tion -m arke ting  p ro g ra m  in 
the next s ta te  o p e ra tin g  b u d g e t to  $20 million;
2. Increase the  cu rren t fund ing  level for a sepa ra te  p ro g ram  to  e n tic e  m ore  
in d e p e n d e n t travelers to  $8.5 m illion e qu a l to the  a m o u n t o f the  cu rren t ve h ic le  
ren ta l tax.

The p o te n tia l for the trave l industry to  further streng then A laska's e c o n o m y  a n d  
e n h a n c e  its residents’ q u a lity  o f life is trem endous -- e a c h  v a c a tio n e r sounds 
a b o u t $1,260 to en joy fligh tsee ing trips, fishing charters, museums, glaciers,
N ative  cu ltu re  a n d  s ta te  a n d  n a tio n a l parks. But d e v e lo p in g  it further will not 
h a p p e n  b y  a c c id e n t. If A laska is to stay co m p e tit ive  fo r the g o o d  of fu tu re  
genera tions, it will be  im p o rta n t to re m e m b er tourism is no t just ATIA's business or 
the  s ta te 's  business or the  leg is la ture 's business. Tourism is e v e ry o n e ’s business.

R o n  Peck , C O O
A la ska  T ra v e l  I n d u s t r y  A s so c ia t io n
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RESOLUTION NO. 2007-03

A RESOLUTION SUPPORTING SB 143 and SB 144

W HEREAS, the Alaska Campground Owners' Association (ACO A) represents an 
association o f  small family operated camper park businesses; and

W HEREAS, the independent traveler to Alaska has been in decline for the past six years; 
and

W HEREAS, the private campground industry has realized a decline in cam ping  
occupancy o f  approximately 10% for each consecutive year; and

W HEREAS, the success o f  the private campground industry depends heavily on the 
marketing efforts o f  the Alaska Travel Industry Association (ATIA) in dom estic and 
Foreign arenas; and

W IIEREAS. Alaska's public sector tourism marketing budget ranks 36 lh when compared 
w ith other states com peting for the same visitor pool; and

W HEREAS, A IT A studies have shown that small independent business along Alaska's 
highway system are impacted the greatest with the decline in statewide tourism marketing 
dollars.

W HEREAS, previous private sector matching fund formula for tourism marketing may 
no longer be valid with the initiation o f  the crm -e ship head tax: and

WI IEREAS. the state's general fund support for tourism marketing has declined from 
S23,0()().()0l) in I dot) to S5.700.U00 in 2006.

NOW . I IIEREFt >RE. BE IT RESOLVED that the Alaska Campground ( hvner's 
A ssociation supports SB 143 and SB '44

BE I T F UR I I11■ R RESOI VI ,I) that a portion o f  funds raised from the Cruise Ship I lead 
Tax and Corporate Tax ( SI N M illion for core tourism marketing) and the Vehicle  

Car/RV Rental Tax (S«S.5 M illion for Independent and I lighway traveler marketing) be

mailto:info@alaskacampgrounds.net


incorporated into a S28.5 M illion marketing program for the Alaska Travel Industry 
Marketing Plan 2007.

PASSED and APPRO VED by the A LASK A C A M PG R O U ND OW NERS' 
ASSOCIATIO N this 2nd day o f  April. 2007.

Chairman o f  the Board- Scott Reisland

ATTEST: Executive Director-I Ieidi Boyd
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State Affairs Committee considered SENATE BILL NO. 144

SB 144 TOURISM CONTRACT MATCHING FUNDS
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"An Act relating to matching funds in state tourism marketing contracts with trade associations." 
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