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Finance Committee considered SENATE BILL NO. 144

SB 144 TOURISM CONTRACT MATCHING FUNDS

“An Act relating to matching funds in state tourism marketing contracts with trade associations."

and recommends: SENATE BILL:

[ ] Same Title
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[v'fadopt previous [ ]SCS or [vftfs fig 14-4 (-Sl ||_) HOUSE BILL:

[ ] Same Title

[ ] Technical Title
[ ] attached amendment(s) Change

[ ] New Title w/
[ ] adopt Letter of Intent SCR#
[ ] further referral to Committee
NEW FISCAL NOTE(S):
Department Date  Fiscal Indet. Zero FN#

5fefoT
[ 1 APPROPRIATION - no fiscal note
. PRINTED Do Do Not
SIGNATURES AfID RECOMMENDATIONS: LAST NAME Pass Pass No Rec Amend
1
5 El"too
0'm<3d
5 3boil

C ISofl



SENATE finance committee REhuRT

MAY i 1 2007
: FURTHER:
DATE: 5/8/07 SENATE fISis:; COMMITTEE
DATE TURMED | pfi q

INTO OFFICE: 11 1 /<3I1M"¢cP °T7~

Finance Committee considered SENATE BILL NO. 144
SB 144 TOURISM CONTRACT MATCHING FUNDS

"An Act relating to matching funds in state tourism marketing contracts with trade associations."

and recommends: SENATE BILL:
[ ] Same Title
[ ] bereplaced with [ ]SCS or[ ]JC S (- y  lv-pNew Title
[vA adopt previous [ ]SCS or[vtfs 14 4 HOUSE BILL:
[ ] Same Title
[ ] Technical Title
[ ] attached amendment(s) Change
[ ] New Title w/
[ ] adopt Letter of Intent SCR#
[ ] further referral to Committee
NEW FISCAL NOTE(S): PREVIOUS FISCAL NOTE(S):
Department Date Fiscal Indet. Zero FN# Department Date Fiscal Indet. Zero FN#
Corf\<yyncdL sie/oT t/
| ..
[ 1 APPROPRIATION - no fiscal note
] PRINTED Do Do Not
SIGNATURES AJ-JDRECOMMENDATIONS: LAST NAME Pass Pass No Rec Amend
E I -fan
'TAIOv0OolJe
SN /7 y
cCw sJ oy ClSort

CO-GHAIlgnrA *o+<Mdnoao



REPORTED OUT

FISCAL NOTE MAY 112007

SENATE f NANCE COMMITTEE

STATE OF ALASKA Fiscal Note Number: SnmMCS(STA)COMQEDO5 09 07

2007 LEGISLATIVE SESSION Bill Version: CSSB 144(STA)
() Publish Date:

Revision Dale/Time (Note if correction): Dept. Affected: Commerce

Title Tourism Contract Matching Funds 'RDU Comm Assist & Ec Dev (405)
Component Office of Economic Development

Sponsor McGuire

Requester Senate State Affairs Component No. 2743

Expenditures/Revenues (Thousands of Dollars)

Note: Amounts do not include inflation unless otherwise noted below.
OPERATING EXPENDITURES FY 2008 FY 2009 FY 2010 FY 2011 FY 2012 FY 2013

Personal Services
Travel
Contractual
Supplies
Equipment

Land & Structures
Grants & Claims
Miscellaneous

TOTAL OPERATING 0.0 0.0 (] 20 0.0 0.0 |

CAPITAL EXPENDITURES

CHANGE IN REVENUES (

FUND SOURCE (Thousands of Dollars)

1002 Federal Receipts

1003 GF Match

1004 GF

1005 GF/Program Receipts

1037 GF/Mental Health

Other (Specify Type-Do not abbreviate)
TOTAL 0.0 0.0 0.0 0.0 0.0 0.0

Estimate of any current year (FY2007) cost: 00
Mark this box (X) if funding for this bill is included in the Governor's FY 2008 budget proposal:

POSITIONS
Full-time
Pad-time
Temporary

ANALYsIs:  (Aftach a separate page if necessary)
This legislation reduces from 50 percent to 30 percent the minimum amount Alaska's qualified trade association must

provide as match for Alaska s tourism maiketing campaign. The reduction in tho match would not impact the

department's cost to contract with the qualified trade association

This legislation also establishes a nine-member Alaska Tourism Marketing Funding lask Force that would operate
between September 1, 2007 and December 31, 2007 to recommend long-term funding solutions for the Stale’s touiism
marketing program This fiscal nolo assumes travel and participation costs for all but the two members appointed by tho
Governor would be covered by the respective members for up to three in person meetings and three teleconferences.
The department would provide for any travel costs for the department appointee and for tho appointee by the Governor,
Teleconference costs, and staff support to the Task Force and to prepare the report would bo covered by tho
department with existing resources.

Phono 007.269.8112

Prepared by: Bill Allen, Development Manager
Date/Time 5/0/07 1:52 PM

Division Office of Economic Development

Approved by: Emil Nolti, Commissioner Date 5/9/2007

Agency Comrnerco, Community, and Economic Development

llnv.mI/UWO000OMft) Pago 1 of 1



FISCAL NOTE

STATE OE ALASKA Fiscal Note Number: 1

2007 LEGISLATIVE SESSION Bill Version: CSSB 144(STA)
(S) Publish Date: 5/8/07

Revision Date/Time (Note if correction): Dept. Affected: Commerce

Titlo Tourism Contract Matching Funds 'RDU Comm Assist & Ec Dev (405)
Component Office of Economic Development

Sponsor McGuire

Requester Senate Stare Affairs Component No. 2743

Expenditures/Revenues (Thousands of Dollars)

Note: Amounts do not include inflation unless otherwise noted beiow.
OPERATING EXPENDITURES FY 2008 FY 2009 FY 2010
Personal Services

Travel

Contractual

Supplies

Equipment

Land & Structures

Grants & Claims

Miscellaneous
TOTAL OPERATING 0.0 0.0 0.0

0.0 0.0

CAPITAL EXPENDITURES

CHANGE IN REVENUES ( m r
FUND SOURCE (Thousands of Dollars)

1002 Federal Receipts

1003 GF Match

1004 GF

1005 GF/Program Receipts

1037 GF/Mental Health

Other (Specify Type-Do not abbreviate)

TOTAL 0.0 0.0 0.0 0.0 0.0

Estimato of any current year (FY2007) cost: 00
Mark this box (X) if funding for this bill is included in tho Governor's FY 2008 budget proposal:

POSITIONS
Full-time
Part-time
Temporary

ANALYSIS: (Attach a separata page if necessary)
This legislation reduces from 5C percent to 10 percent the minimum amount Alaska's qualified trade

association must provide as match for Alaska's tourism marketing campaign. This reduction in the match
will not impact the department's cost to contract with the qualified trade association.

Phone 907,269.8112
Date/Time 5/7/07 12:04 PM

Date 5/7/2007

Prepared by:  Bill Allen, Development Manager
Division Office of Economic Development

Approved by:  Emil Notti, Commissioner
Agency Commerce. Community, and Economic Development
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TO: Senate Finance Committee

FR: Chip Thoma, Box 21884, Juneau, 99802
RE: ATIA Tourism Funding, SB 144

DATE: May 9, 2007

The state funding request by the Alaska Travel industry Association
(ATIA) is a dramatic change from past agreements iri Alaska tourism
promotion. Going from a 50-50% share to a 70-30% state-industry
split is a fiscal departure thatshould be based both on
demonstrated need and a logical advertising strategy for the
future. Yet neither situation has occurred; it's all speculative.

The ATIA has failed to make the case that its past state
appropriations were well spent, or that increased 70-30 funding is the

simple answer. Instead, ATIA blames the cruise ship initiative as the
‘probable’ cause of its funding woes, while ignoring the obvious fact
that private advertising for cruises in Alaska now tops $70M a year.
Market forces appear to be working naturally to make the ATIA

irrelevant in the big picture of advertising for a $2B a year Alaska

tourism industry. ASMI and other private, Alaska ads may total $20M
more, bringing the total, “other” spending on Alaska tourism to $90M .

Governor Jay Hammond defined the participation for state funding of
new industry over 3 decades ago; no subsidies. ATIA should wake
up, and use itsconsiderable marketing skills to raise monies for
the 50% share agreement they now enjoy, before itall dissolves in
the wake of the wealthy cruise industry.

Please set an appropriate funding level and participation rate by the
state and the tourism industry. Please reject SB 144 as an
inappropriate level of state tourism funding, and return to the
50-50 share & participation rate. Thank you.
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SENATE FINANCE COMMITTEE REhuRT MAY 11 2007
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AALASKA STATE LEGISLATURE

Session Ch ai_r _
Siali: Qlpilul Hlilili*", toom 121 Senate Stat.i: Affairs
JiinMi, Alaska 1)91)01-1182 Administrative Herniation Hovit
Plune (007) 165-29%
Kix (007) 405-6302 Member
Interim Senate Judiciary Committee
TloWm K h \woniic. Suite Ht) Senate Resources Committee
Ancliorugi;. Alaska 00801
Phono (007) 209023G
| ax (007) 200-0210

SPONSOR STATEMENT
SB 144
".In Act relating to mulchingfunds in .stoic tourism marketing contracts with trade associations. "

In 2001 the Stale of Alaska privatized the functions of the tourism marketing program by
contracting with the Alaska Travel Industry Association. Prior to the current structure, Alaska's travel
industry was promoted by a membership organization comprised of both private sector and slate officials

at significant cost to the State of Alaska.

Since that time, the Dept, of Commerce & Hconomie Development contracts with the Alaska
Travel Industry Association (referred to in AS 44.33.125 as the Qualified Trade Association) to design
and implement Alaska’s tourism marketing program. Utilizing professional contractors and a multitude
of marketing experts, thirty private sector representatives from large and small businesses volunteer
hundreds of hours and contribute thousands of private sector dollars each year to develop and oversee this

program.

State statutes currently require 50/50 matching funds; state general funds matched by private
industry dollars. The recent passage of travel industry taxes has had the dual effect of generating
significant involuntary revenues to ill state's general fund AND eliminating the viability of voluntarily
raising the private sector’ dollars required to meet the 50% match.

The FYOQ7 budget for the core tourism marketing program consisted of S5.0 million in state funds
matched by 5.0 million in private sector dollars to create a S10.0 million marketing program. In FYQS, it
is anticipated that 52 million is the maximum amount that can be raised in voluntaiy contributions
towards the private sector match from Alaska travel industry businesses participating in marketing pay-to-

play programs.

Further jeopardizing the travel industry 's ability to successfully market Alaska and compete for
travelers in the national and worldwide marketplace is the fact that inflation-adjusted data indicates that
the State of Alaska's general fund support for tourism marketing has declined from $23 million to $5.7
million from 1900 to 2006.

In addition, the travel industry has historically identified a $20 million core tourism marketing
budget as the minimum necessary to regain Alaska’s market -hare and retain the ability of the travel
industry to grow Alaska's private sector economy.

fherelbre, SI? 111 will allow Alaska's travel industry to continue to receive state funds by
temporarily changing the statutory match required in AS 44.33.125 from 50/50 to 70/30 rellecting the
reality of the travel industry's ability to raise $2.0 million in voluntarily private sector dollars to fund the
core tourism marketing program. Additionally, SB 144 will create a 0 member Alaska Tourism
Marketing Funding Disk Force to operate front September through December, 2007 to investigate long



SECTIONAL ANALYSIS
SB 144

"An Act relating to matchingfunds in state tourism marketing contracts with trade associations."

Section | -Amends AS 44.33.125(a) to change the matching fund requirement from 50% of the
costs of the marketing campaign described in the contract to 30%.

Section 2 - Amends AS 44.33.125(a) to change the matching fund requirement from 30% of the
costs of the marketing campaign described in the contract to 50%.

Section 3 - Amends the uncodilied law ol the State of Alaska by adding a new section creating a
nine member .Alaska Tourism Marketing bunding Task Force to consider long-term tourism
marketing funding solutions for the state. The task force shall operate from September 1-
December 31. 2007 and make a report of their lindings and recommendations to the Governor
and the legislature by the 3()U day of the Second Session of the 25lh Alaska State Legislature.

Section 4 Provides an effective date of July 1.2008 for Section 2 of this Act.

Section 5 - Provides an immediate effective date for Section 3 of this Act.

explanation - By April | ofeach fiscal year, the Dept, of Commerce. Community and
[{cain "development may contract with a qualified trade association (Alaska Travel Industry
Association) to plan and execute a tourism marketing campaign during the next fiscal year.

In 1-Y07 the total combined funds from slate and private contributions was SB) million; S5
million in state funds matched by $5 million voh'ntarily contributed from the tourism industry.
With the passage of the cruise ship tax initiative, the Alaska Travel Industry Association (A 11A)
will no longer be able to voluntarily raise S5 million. The slate's largest tourism segment, the
cruise industry, will now be required to pay millions ofdollars directly to the state and will no
longer be able to contribute volunt; rily to the stale marketing program. The A IIA believes that
they will be able to maintain S2 million in private industry match.

In concert with SB 143 which appropriates SIS million to the ()IA Tourism (irant Line, the total
tourism marketing budget will be S2H million, of which S2 million is private industry funds for a
00/10 match.

| YO7 Current Private fund Sources:

§$5.000.00 Private Industry Match

-52.000.00 *Volunteer Cruise Contribution (no longer availahle)

-S 500.00 Cruise Industry Advertising (redirected to theirown programs)

-S 500.00 *Visitor it Convention Bureau Contributions (no longer available)

§2.000.00 Remaining Al IA funds available through membership dues and pay to play
participant programs
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Tourism Marketing -Industry Payment in Lieu of Taxes
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State of Alaska - Tourism Marketing Budgets
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ATIA Current Funding Model - $10m

State Funding

CVB/ DMO $5,000,000
Contributions 50%
$560,000
6%
Cooperative
Marketing
Programs
Voluntary $2,600,000
CrU|§e Lllne 26%
Contributions
$1,840,000

18%

ATIA Future Funding Model - $20m

Cooperaliv
Marketing
Programs

$2,000,000

10%

Stale Funding
$18,000,000
90%

ATIA Future Funding Model - $10m

Stale Funding
$5,000,000
50%

Cooperative

Marketing
Programs
$2,000,000
27? 20%
53,000,000
30%

ATIA Future Funding Model - $28.5m

Slate Funding
- Core
Piogram
$18,000,000
03%

Cooperative

Marketing
Independent .
Marketing Progiams
$2,0 TOOO
$8,500,000 A
30%



Alaska's State Government Contribution to Tourism M arketing



Alaska Canada Border Crossings
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WO
T he Net R eturn*
to the State of Alaska from
Timber Tourism Minerals Commercial
Fisheries

State of Alaska
Department of Commerce, Community, and Economic Development

Prepared for Senate Labor & Commerce Committee

March 21, 2006

*Nol Rulurn is dulmud lor Ihi:, (u[>Oil lu Ihj lint lolal luxi.-s, Itn.-s, fademl funds, and loyalties received liy Hit: fil.ilo minus ux|iundiluii.:s hy llm stall) Im.u.uiy in dirui.t

Mililioil ol llu: specified indusliy.



Timber, Mining, Commercial Fisheries and Tourism Revenues
and Expenditures in Fiscal Year 2005

Dollars in Thousands

Total Gross Revenues .
Difference

General Total Between
Resource Funds and Federal Total Operating Revenues and
Category Other Funds Funds Funds Expenditures Expenditures
Timber $ 2,040 $ 170 $ 2,210 $ 1,614 $ 595
Minerals $ 13,243 $ 625 $ 13,868 $ 1,809 $12,059
Fisheries $ 74,457 $16,521 $ 90,980 $ 79,551 $11,427
Tourism $ 49,667 $ 83 $ 49,750 $ 29,216 $20,534
Total $137,367 $.17,230 $156,808 $110,381 $44,616

Sources: Departments o fRevenue, Fish & Game, Natural Resources, Labor Workforce Development, Transportation
and Public Facilities, and Commerce Community and Economic Development



The Net Return to the

Sources(Revenue)

Vehicle Rental Tax
Corporate Tax
Subtotal Taxes
Licenses Sold
AMDS Passenger Fees
Subtotal Receipts
Federal Funds

Subtotal Federal Funds

TOTAL REVENUES

m

State of Alaska

Tourism

Tourism FYO05

(In Thousands of Dollars)

Uses (Expenditures)
$6,417.9 General
Fund
$1,246.4
$7 666.3 Dept, of Commerce $2,321
$17 726.0 Depl. of Revenue $22
$24 2/3 Dept, of Fish &
’ Game
42,001
P20 Depl. of
$63.4 Transportation $25.669
$83.4 Total by Category $2,343
$49,750

Olhei

Federal  Agency
$63 $50
$1,151

$83 $1,201

TOTAL USES

Net Surplus for Tourism $20,534

Total

$2,464

$22

$1,151

$26,669

$29,216

$29,216



The Net Return to the State of Alaska

Slibv<iniza Tourism

Sources (Revenue)

Dept, of Revonue - Vehicle Rental Tax - An excise tax on the charge for the
lease or rental of a passenger orrecreational vehicle in Alaska. The final vehicle
renlal tax total of $6.4 million reported here represents 85 percent of total
reported vehicle taxes collected in 2005 and is based on a three year average of
the number of people renting vehicles inone of the following three categories: 1.
Vacation & Pleasure; 2. Visiting Relatives; or 3. Business & Pleasure. Source:
Alaska Visitor Statistics Program AVSP).

Dept, of Revenue - Corporation Income Tax Liability lor Tourism - Tax
liabilities reported on original corporate income tax returns during the fiscal year
covering hotels, ledges, guided tour operations and totaling $1.3 million,

Tourism - Sources
Peimils / Fees

Dept, of Fish and Game Related Revenues - All non-resident fishing, hunting,
and trapping licenses sold during fiscal year 20U5 totaling $17.7 million.

Dept, of Transportation | AMFiS - Non-resident passenger fees - Revenues
cover months of May - September 2005 and include passenger, car deck,
staterooms and on board sales adjusted to reflect Commerce's 2004 AVSP
Summer Visitor Arrival repoit showing 71 percent of ferry travelers between the
months of May-September are non-resident. Adjusted total is $24 million.

Tourism - Sources
Funeral Funds

Dept, of Commerce - Federal Economic Development Administration to
Commerce for ruial tourism development initiatives.

Uses (Expenditures)

Dept, of Fish and Game - data entry and
licensing accounting personnel to
implement the hunting and sport fishing
licensing receipts.

Dept, of Commerce estimated costs for

tourism staff, rural tourism development
and ATIA contract match.

Dept, of Revenue - estimated staff costs
to implement income tax liahility activities.

Depl. of Transportation / AMFIS
Expenditures relied costs for the months of
May-Seplembei while vessels are in
revenue stalus, and do not include
overhaul, lay up or other overhead cosls.
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The Net Return to

Alaska Lodging Taxes, 2000 - 2005

Alaska Taxable 2005

$25,000,000

$20,000,000

$15,000,000

$10,000,000

$5,000,000

Source:

the

2001

State

of Alaska

2002

Actual dollars

2003

2004

- Supplemental

2005



The Net Return to the State of Alaska - Supplemental

- Summary Table

Supplemental Report Summary Table
Actual Dollars (See Attached Supplement)

Estimated Taxes Collected by the State and Distributed to Local Communities or Paid in 2005
by Selected Industries to Local Governments and Private Entities’

Industry Total Revenues

Minerals2 $57,000,000
Tourism3 $29,500,000
Timber* $6,841,271
Commercial Fisheries® $69,692,536
Shared Fish Tax6 $19,453,000
Subtotal Commercial Fisheries $89,145,536
Total $189,486,807

I..otiioltv (1) Includes .ill taxes clesuilx'd Il tiw supplemental iiklikliiuj ptopetly taxes [)<n(l by businesses. thelades Ink Cummro's payment* to AIOI'A and loyalties tu NAfcA,

payments to local .jcivemmonls, niul AK ItailKmd. (1) Includes tied tax fCi/onuui and estimated Clust; ship lee* in JOclY (¢)). I'vciy client was inaiti* to uilluit timber mill |iii>[icity tax
levelme tour ol tin" w ell tilics tout.iited leplied in lime lo lie in.liided in tlws uport (lie liijjulu reported alxivc is the combined total ol pioperly hues paid in the four lejKHtm.j
communities (S) Inclodes ( |>Q royalties, estimated properly taxes pad ,.t total level, and local Mw fish taxes (0) the Sllaietl lisll tax isiulletled at the stale level and then dialed
ainoo.j Alaska's (ommunihes they Include business tax and laiulanj lax paid lo unmgaiiim| and unjaiurccl ynvemmecnlv



The Net Return to the State

Tourism

The travel and tourism industry has helped the Alaskan economy
diversify, helping lower Alaska's dependence on the oil and gas

industry.

¢ In 2002, lravel and tourism sales produced $2.4 billion in

Alaska.
« That same year, tourism accounted for 5.6 % of Alaska's

Gross State Product.

« Travel and tourism's economic contribution to the state
increased 38% from 1998 - 2002.

«In 2002, core travel and tourism employment totaled 26,000
direct jobs ranking Ibis sector fourth in overall statewide
employment,

«Anchorage reports an estimated one million visitors passed
through the city in 2005 compared with 900,000 the previous

year,

Additionally, travel and tourism has had a positive impact by helping to
stabilize those economies of communities affected by a downturn in
timber and seafood harvesting. Forexample, a 2005 study
undertaken for the Ketchikan Visitors Bureau reports:

+ Cruise passenger spending exceeded $111 million in 2004
« 1150 direct jobs generated by the tourism industry locally
accounted for $36 million in payroll.

of Alaska - Supplemental

Trends

¢« During the past five years, cruise
ship passenger traffic has grown
by around 9% annually. This will
slow down in the coming years.

¢ 2004 state-wide cruise ship
visitors totaled 876,000 and are
expected toincrease only slightly
more in 2005 to 900,000.

« Between May and September of
2005, 1.5 million visitors came to
Alaska; about seven percent more
than arrived in 2004. Industry
analysts expect this trend to
continue but project three to four
percent annual growth in the years
ahead,
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INSIGHT

['he induced effect— al,so called the multiplier or income effect— increases travel .mJ

tourism's economic contribution to 52.0 billion.

L sire: the most narrow, Core Industry definition. travel and tourism is the third-largest
private sector employer: fourth overall in the state with 26,138 direct full-time equivalent:)

Tourism
. Industry L

WAICSG6dS &&teA*iit 26,153 ]
1 | Local Government Jobs
2 4415 Retail trade f
3 Health care and social assistance I\‘/ t z
4 i 72 Accommodation and '‘codservices B
5 | State Government
3 48-19 Transocrtation and warehousing
7 Federal Government
3 23 Construction
9 31-23 Manufactunnq
10 54 Professional, scientific, and tecnmcal services

(.'niT'punttvc I),h j: ftijrc.iu ot'l.aKirSiatiiiits. 2-Jiait NAICS detail

The travel and tourism Core Industry generated 9.1% of Alaska's total employment in 2002.

Travel jr.d tourism-generated jobs provided 5579 million in core labor income (benefits and

salaries) to Alaska.

36.8C4
33.904
27.327
24 940
21.784
19.086
16.751
15 924
11.152
10.732

Travel and tourism's Economic Contribution to employment reached 39.420 full-time
equivalent jobs. Those jobs provided Alaska workers with SI. 13 billion in income.

Including the induced effects, travel and touri snwolated employment total?. 46.935 with

labor income of S1.30 billion accruing to the workers of Alaska

O (VA B m n



mn -10a& [INSIGHT

Composition u( lotal Eeonoim Travel A Tourism Emplowuciir. 2002

w/.<otsiu tltl,"itu-uKrhz

1 1Amusement and Recreation Sen/ices- N E.C 8.017 20 37,
2 « Hcteis and Lcdginn Places 7.072 17.9%
@ Trerj uLlTntma 4.263 10.8%
4 1Air Transcortaticn 2.6*13 6.731)
3 : Stale 3 Local Government - Mcn-Eameaticn 2273 1 5.3%
~  1New Hidhways and Streets e d 1w 5 6%
7 1 Federal Government - Ncn-Militarv 1.372 i 4.7%
3 1Transccitation Ser/icss 1209 3.1% |
: 5  1Mew industrial and Commercial Suiidiros joq 2.3% |
! 10 1General Merchandise Stores 727 1.8% |
1: Automotive Dealers 3 Senl/ice Stations 531 13% 1
1 12 Water Transcortation 525 1.3% |
| 13 1Aooarel 3 Accesscry Stores 407 1.0% j
1 in Arrancement Of Rassencer Transcortaticn 377 101> !
In Smmeerma- Arcirtectural Services 376 10% 1
, 13 : Furniture 3 Heme Furnishmqs Stores 362 0 S&xJ
i 17 1Accountin'l- Auditmo and 6cok:<eeninq 349 0.9% 1
13 1Membershio Seeds and Recrent.cr. Clues 313 08% I
19 1Personnel Sucolv Services 303 03% |
i 20 t Management and Consulting Sen;ices 3C6 03% 1
21 Real Estate 253 0.7%
1 22 New Government Facilities 233 0 7%
22 Misce:ianecus Retail 272 1 0.7%
24 Credit Aaencies 267 0 7%
;25 Maintenance and Recair Other Facilities 242 0 6%
2-3 Meter Freiont Transcort and Warehous.no ». > f] 0e% j
i 27 Wholesale Trade 220 ! 0c% 1
123 Ctner Business Services 213 | 05% i
20 Automobile Recair and Sen. eas 173 i 95%
1 30 Automobile Rental and Leas.no 160 04%
j Ail Other 2,020 52%
1 Total 39.413 | 100.09 1
Wiiji: > lira:l .tr.ii mdir.'c; -Tla; <ot .md :mir! ml ir»li; trio” is t.ictoi'u.l .1l. the an pin;. mail
ntvcl in \l.isk;i ft M .iier rranspormiior. ireraises fV¥mn the core impact «!' 11” in 527 jimvewr. the
lotcum.lie ot'johs m rli.it iiiilu<tr\ coiiip.irai lo the tnt.il dropped. \\ ith the added indirect oilecl.: cie 1 m!
e.i.ier Jis.irhiiticii ol'ji'h:,. Mai.;, nime in.lii.iries .ire mdire.tl;. impacted I'; navel and tourism tliimjust the

Industrie- thin iimrids patronize.

I s 1

Iravel and tourism spaniiive is.-inelil.s

vvideK felt m tlie Al.isk.ut eeonoms.

iofal eeoni'iir. '(inel .v. iiorisin ineludes spending not in the core

Hie latnii: ,md Drinking iiuiu.strs drops Irom Ifi% of direct eme johs tu
m.mv industries that .mv increase in tra\cl .md tourism will he

luvosimeni .md tt'»veminent spetuiine in in*!

included in Hie eoie tiave! .V touri n. .|'.;rdii* '. aiudher re.bon tm the me.itei .pre.td of omplov inunt ueioss

induslfies.
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Composition of Total Economy Travel «i Tourism Gross .Stare i’rodiict, 2U02

| 1Metals and Lodomq Placss 225,301 13 i 14.2% 1
2 j Air Transaoftalion 139.255.052 11.3% |
1 3 i Amusement and Recreation Services- M.S.C 153.063,355 10.5%
1-State 2 Local Government - Ncn-Ecucaticn 145 337 564 9.1%
= | Mew Highways and Streets 123.4-11.734 3.0%
1 ¢ | Eatinq 2 Drinking | 107.130.3-i2 ! 5.7%
! 7 Federal Government - Non-Militar/ 1C5.557 4C5 5 S%
1 3 1 Mew Industrial and Commercial Buildings i 51.403.324 i 32%
1 9 i Transccrattcn Semens 45.441.2-i0 2.3% |
| 10 1Water Transcortaticn 35.100.550 2.2% !
11 1Automotive Dealers 2 Service Stations 20.323.279 1.9% 1
12 1General Merchandise Stores 25.773 521 1.8% i
I 13 1Real Estate 24.336.150 1.0% j
i 1J 1Mew Government Facilities 23.354.262 1.5% j
| 15 ! Engineering- Architectural Services 16.253.423 1.0% j
1 16 1Wholesale Trade 14,942.215 0.9%
I 17 1Arrangement Of Passenger Transcortation 14 389 105 0.5%
| 13  1Banking 14.482.812 0.9%
| 13 Maintenance and Racair Other Facilities 13.729 329 0.3%
20 Furniture 1 Heme Fumisnir.es Stores 12.639 355 0.3%
e Natural Gas 2 Crude Petroleum 12.296.754 0.3%
22 Motor Freicht Transoort and Warehousing 11.973.635 | 0.7%
23 Accaral 2 Accessor/ Stores 11.491.195 | 0.7%
24 Communications- Excest Radio and TV 11.460.573 | 0.7% j
s Accounting- Auditing and 3cckkeeoing 11.317.232 | 0.7% |
25 Manaoement and Consulting Ser/ cas S.7=4.071 ! 0.6% |
27 Automobile Racair and Senl/icas 9.359 259 | 0.5% |
I 23 Other Business Services 3.312 202 0 6%
1 29 Personnel Suocly Services 3.575.-12C 0 5%
1 30 Automobile Rental and Leasing 3.113.467 0.5%
............... r All Other e t 29.752 726 1 6.2% |
Tor*?.! 1,557.743 433 : 100.0% |

This table includes both the diwc: and indirectc : o r ’travel :iM V".r m on all .ndustries frutn ail t;-«>t

travel ar.J tourism demand | IMtors. mvjstrr.oii:. and cosernmom i. 1Ho 'able r-:rlcct»the .Mde-raneir.a impact o
travel tnd (uuri,i:t ipendine in \la*ka n industries in tire state, Hie t.cv: . led h\ industries that are e\pectCiJ
a) henelit Troiti trawl and luiirisui ipetrduia -Hotels, restaur.an ail i transportation—"lit also points out
unexpected industries that benefit Ifom travel and tourism spending Industrie*- like Acvnumino—Audiiine and
Bookkeeping in Maska gained, o>er Sl | million dollar:, in economic unmet Irom tour.-ts Alaska’s I’erso.nire.’
Supply Services industry >s >!>" million r:ciiei Iroui Iravel and h ..-endow m .Mask.:.
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VII. OTHER SECTORS BENEFITING FROM
TRAVEL & TOURISM

One of the powerful results of the TSA analysis is the ability to examine liou industries seemingly unrelated to
travel and tourism benefit from it. These industries are the suppliers to the travel and tourism sector. Certainly,
they are suppliers to many industries, but this analysis show-. .7/e Jc;.;:\v to which travel and tourism activity
euppurt.-. ‘heir bu.-ino;oes. Some ol'this .support ii.i- been poir.ied out in the previous section in talking snout

travel and tourism spending impact. Here, the indirect effect of'travel and tourism spending is examined <m its

own.

In Alasl.a. Rea! histate, Engineering-Architectural Services, and Wholesale IYnde bold the top-three spots ol
trav e! anii @ urismA indiree* rendas with a combined SSS.i million of indirect bane tit last year. Many of these
industries are t'amiliar but the realisation of how imteh of'an impact 'rave! and tourism spending h:u mi their

revenues can be astonishing.

Indirect UtMicfits Realized hv “Von-Travel O Tourism" Industries - \ alue Added In Industr.. 21)02

i:-Tt'Oi A 2 : YA.:b'.U.ri-T-A-",:" -
1 | Real Estate 24.356.350 * 8.6% i
2 i Engmeering-Architectural Senl/ices 16 253.423 i 57% 1
I 3 | Wholesale Trade 14Q42.215 | 5.3% j
| 4 I Arrangement Of Passenger Transportation 14.509.105 | 5.2% |
5 Bankinn 14..132.312 ! 5.1% !
! 6 Maintenance and Repair Otner Facilities 13.729 329 1 4 3% j
i 1 Natural Gas 5 Crude Petroleum 12.296.754 | 4.3%
| 3 Motor Freight Transocrt and Warehousing 11.973.635 | 42111
3 Communications- Excecr Radio and TV 11 460.673 1 4 0%
10 Accounting- Auditing and Bookkeeping 11.317.252 | 4 0%
11 | Management and Consulting -Services 9.754.071 34% !
12 Other Business Services 3.512.202
13 | Personnel Suomy Services 3675 430 | 1% |
| Computer arm P3ta Processing Services 370 -ica T 1",
15 Electric Senl/ices 7.243 575 26% i
I All Other Industries 512 742 34 GA
! Total 234.120.925 100 0%
Sole hat the :ible measures unfy the Indii eel effect m< rn «iiijy trav @ ljt | tom Km upei itlini Lt tim

ilm»->; >21.4 million in indirect benefit- irom travel and tout.mii e\pei;dit.ir,**
ervRe.s to hole! t.staurant airline

investment. Real ! atie mm'
Hanking services related to navel oc lourir.m spending oiircney evcn.tl ge.
workers- adds Sl | ' miliioii to Alaska’s (itoss ‘state Product.

Travel and tourism-related capital investment also plays a key role in the economic contribution of the eeclor
| Itis capital investment includes con- unction of hotels, beach preservation, tram port,rion e.pupinein end other

travel and tourism intrastructaie



ALASKA TRAVEL INDUSTRY

A S S O C I A T I O N
March 5, 2007

The Honorable Representative John Harris
Speaker, House of Representatives

State Capitol

Juneau, AK 99801

Dear Mr. Speaker,

Thank you so much for supporting the Alaska Travel Industry Association [ATIAJ
through your sponsorship of HB 147, "An Act relating to matching funds in state
Tourism marketing contract’; with trade associations.”

Seventeen years ago Harvard economist Michael Porter put forward the recipe
for competitive success by establishing that winning industries or regions will be
those that differentiate themselves by promoting their uniqueness. Alaska tourism
has a competitive advantage by virtue of its beauty, location and natural
resources, and the tourism industry has worked hard to promote the state's

exceptional attractions.

But an increasingly competitive global marketplace is bearing down on us, and
if is no longer enough to have a great product. As Porter said, we must have the
means to compete and differentiate oursoivecin a marketplace where other
destinations are willing and able lo spend much more to reach their markets.

The good news is that tourism, through its destination marketing efforts, offers a
strong pipeline *a marketing pipeline that connects the Alaska travel experience
and Alaskan businesses with consumers all over the world. The deliverable is
immediate and equates to more than 1,9 million visitors every year.

Like other natural resource industries, we endeavor to reach the market, but our
pipeline - built more than 50 years ago - needs refurbishing. The current
destination-marketing budget combines $5 million in private funds raised from
the industry with $5 million matched by ihe state, all managed by ATIA. But that
amount is no longer enough for our message to penetrate the market.
Increasingly, other destinations are flooding consumers with more television



commercials, travel stories, co-promotions, direct mail, brochures and Internet
marketing. In fact, Alaska now ranks 38th out of the 50 states in terms of public
sector funding for tourism marketing.

ATIA anticipates that its marketing effort will be further impacted when industry
partners with bigger tax bills to pay are forced to abandon their voluntary
contributions to the marketing program. Conservatively, ATIA stands to lose $2.5
million in industry contributions along with the matching $2.5 million from the
state. Other state and municipal taxes, fees, transport charges, a new car rental
tax, lodging tax increases and pending cruise industry taxes now account for an
estimated $140 million collected from tourism businesses and our visitors. This
number increases when you add in other municipal and state assessments.

So who gets hurt when Alaska’'scompetitiveness dwindles? Small tourism
businesses, those who want jobs in the tourism industry, our economy and our

economic advantage.

The decision to grow Alaska travel should be an economic development and
investment decision - not a budget decision - in which the governor and the
legislature participate. As the tourism industiy faces an ever-competitive future
with dwindling resources, the legislature has been asked to look at tourism as a
renewable economic resource and to develop the economic potential of the
industry by overhauling the existing pipeline to bring Alaska's travel resource to
marker, including:

1 Increase the funding level for the ATIA core destination-marketing program in
the next state operating budget to $20 million;

2. Increase the current funding level for a separate program to entice more
independent travelers to $8.5 million equal to the amount of the current vehicle

rental tax.

The potential for the travel industry to further strengthen Alaska's economy and
enhance its residents’ quality of life is tremendous -- each vacationer sounds
about $1,260 to enjoy flightseeing trips, fishing charters, museums, glaciers,
Native culture and state and national parks. But developing it further will not
happen by accident. If Alaska is to stay competitive for the good of future
generations, it will be important to remember tourism is not just ATIA's business or
the state's business or the legislature's business. Tourism is everyone’s business.

Ron Peck, COO0
Alaska Travel Industry Association



Alaska Campground Owners Association
P.O. Box 111005 Anchorage, Alaska 99511

Toll Free (866) 339-90821 Fax (907) 334-9082
info@alaskacampgrounds.net

RESOLUTION NO. 2007-03
A RESOLUTION SUPPORTING SB 143 and SB 144

WHEREAS, the Alaska Campground Owners' Association (ACOA) represents an
association of small family operated camper park businesses; and

WHEREAS, the independent traveler to Alaska has been in decline for the past six years;
and

WHEREAS, the private campground industry has realized a decline in camping
occupancy ofapproximately 10% for each consecutive year; and

WHEREAS, the success of the private campground industry depends heavily on the
marketing efforts of the Alaska Travel Industry Association (ATIA) in domestic and

Foreign arenas; and

WIIEREAS. Alaska's public sector tourism marketing budget ranks 36lh when compared
with other states competing for the same visitor pool; and

WHEREAS, A ITA studies have shown that small independent business along Alaska’s
highway system are impacted the greatest with the decline in statewide tourism marketing

dollars.

WHEREAS, previous private sector matching fund formula for tourism marketing may
no longer be valid with the initiation of the crm -e ship head tax: and

WI IEREAS. the state's general fund support for tourism marketing has declined from
$23,000().(0l) in ldot) to S5.700.U00 in 2006.

NOW. IIIEREFt>RE. BE IT RESOLVED that the Alaska Campground (hvner's
Association supports SB 143 and SB '44

BE ITFUR 1111sR RESOI VI 1) that a portion of funds raised from the Cruise Ship Ilead
Tax and Corporate Tax (SIN Million for core tourism marketing) and the Vehicle
Car/RV Rental Tax (%S5 Million for Independent and llighway traveler marketing) be


mailto:info@alaskacampgrounds.net

incorporated into a S28.5 Million marketing program for the Alaska Travel Industry
Marketing Plan 2007.

PASSED and APPROVED by the ALASKA CAMPGROUND OWNERS®
ASSOCIATION this 2nd day of April. 2007.

Chairman of the Board- Scott Reisland

ATTEST: Executive Director-I leidi Boyd



SENATE COMMITTEE REPORT
First Committee of Referral

DATE: 3/28/07 FURTHER: ( Financf
Date of 5-Day Notice DATE TURNED
(in accordance with Uniform Rule 23) INTO OFFICE

State Affairs Committee considered SENATE BILL NO. 144

SB 144 TOURISM CONTRACT MATCHING FUNDS
"An Act relating to matching funds in state tourism marketing contracts with trade associations."

and recommends:

SENATE BILL:
[\/{ be replaced with [ ]JSCS or [/] CS \j sta [ J Same Title
[WJ New Title
adopt previous SCS or CS
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