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Funding Fish and Game Management: 
A Wise Investment in Alaska’s Future

F r a q k  H .  M u r k o w s k i ,  G o v e r n o r  

M c K i e  C a m p b e l l ,  C o m m i s s i o n e r



ADF&G’s Mission • ; ' f \ ' M  *
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“ T o  p r o t e c t ,  m a i n t a i n ,  a n d  

i m p r o v e  t h e  f i s h ,  g a m e ,  a n d  

a q u a t i c  p l a n t  r e s o u r c e s  o f  

t h e  s t a t e ,  a n d  r h a n a g e  t h e i r  

u s e  a n d  d e v e l o p m e n t  f o r  

t h e  m a x i m u m  b e n e f i t  o f  t h e  

p e o p l e  o f  t h e  s t a t e ,  

c o n s i s t e n t  w i t h  t h e  

s u s t a i n e d . y i e l d  p r i n c i p l e . ”
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Pish & Wildlife: the Soul of Alaska r

• Alaskans enjoy and rely on outstanding 
opportunities and access to their living 
resources

-  Food for families and personal use
-  Fishing, hunting, wildlife viewing 

recreation opportunities
,• Nearly 1/3 of Alaskans purchased a 

fishing or hunting license in 2005
• Anchorage is home to more fishing , 

permit and crew license holders than 
any other community in Alaska

• In rural areas, fishing and hunting-s^e a 
way of life for many in addition tcN ^ 
providing needed employment and 
other financial benefits such as back­
haul freight discounts from local 
seafood exports
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Fish and Wildlife Resources: 
A Top Contributor to Alaska’s Economy

• Direct: licenses, permits,.tags, fisheries % /  *
business taxes, guide license fees, . A j j

fishing occupations, seafood processing,

excursions, lodging, food, transportation, 
taxidermy, etc. W  a r
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Fish and Wildlife, Provide More Jobs Than Any Other̂ Sector in Alaska
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O u r  I n v e s t m e n t

R e b u i l t  D e c i m a t e d  C o m m e r c i a l  F i s h e r i e s

S a lm o n  H a r v e s t  H i s t o i r c a l  S t a t i s t i c s

t 2 0 0
1 8 0
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1 6 0
M i l l i o n s 1 4 0
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Early 70s -  Limited entry and hatchery enhancement begin 
1989 -  Exceeds 150 million for the first time in histocy 
2005 -  221 million record harvest f

The third time in history to exceed 200 million 
(2005 =221.1 mil.,199$| = 216.6 mil., 1995 = 217.7 mil.)



* 3  C o m m e r c i a l  F i s h e r i e s :  

U  E c o n o m i c  B e n e f i t s  t o  t h e  S t a t e

O n e  o f  t h e  l a r g e s t  p r i v a t e  s e c t o r  B A T U M I

-  14% of alt Southeast AK jobs I | L  ' ' ' 7 ] ^ !
-  18% of all Gulf Coast AK jobs
-  Over y 2 of all Southwest AK jobs !

2 0 0 4  =  1 5 , 2 0 0  j o b s ,  3 4 , 2 0 0  p e a k  s e a s o n  ' £

L o c a l  g o v e r n m e n t s  b e n e f i t

f r o m  f i s h e r i e s - r e l a t e d  t a x e s  , ^ 5

P e o p l e  w o r l d w i d e  k n o w  A l a s k a  I  '"* * 1 ______ ‘

t h r o u g h  s e a f o o d  c o n s u m p t i o n  j »  ^
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C o m m e r c i a l  F i s h e r i e s :  

t 3  E c o n o m i c  B e n e f i t s  t o  t h e  S t a t e

2005 statistics:
• '$3.5 billion first wholesale seafood value
• $1.3 billion Alaska seafood exvessel
• $53,132,700 million in revenue from fisheries- 

related taxes and fees
• $2.46 billion in international seafood exports, up 

13% from 2004 ... „  —
Seafood provides over 1/ 2 of ’ '
Alaska's international exports "
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INTERNATIONAL SEAFOOD 
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Export s ta tis tic s ASM I
Fisheries revenue and exvessei data from 2006 Dl .s c ' ol Commercial Fisheries Overview available from ADF&G



O u r  I n v e s t m e n tW  w i ■ ■ ■ ■ V W  W  I  I  w  ■ /

S u p p o r t s  W o r l d - C l a s s  S p o r t  F i s h e r i e s

A l a s k a  i s  r e n o w n e d  f o r  t h e  s o m e  

o f  t h e  m o s t  a b u n d a n t  a n d  d i v e r s e  

f l y - f i s h i n g ,  s a l t w a t e r  f i s h i n g ,  a n d  

f r e s h w a t e r  f i s h i n g  i n  t h e  w o r l d .
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S p o r t  F i s h i n g :  

E c o n o m i c  B e n e f i t s  t o  t h e  S t a t e

I n  2 0 0 5 ,  s p o r t  f i s h i n g  l i c e n s e  p u r c h a s e s  

g e n e r a t e d  o v e r  $ 1 4 . 8  m i l l i o n :  .

•  5 1 2 , 0 0 0  l i c e n s e s  s o l d  ,
/

-  O v e r / 4  8 7 , 0 0 0  r e s i d e n t s

-  3 2 4 , 0 0 0  n p n - r e s i d e n f l ^

2004 Licensing data available from ADF&G Division of Arfc^mistrative Services Licensing Section



m i * 3  S p o r t  F i s h i n g :

y  E c o n o m i c  B e n e f i t s  t o  t h e  S t a t e

In 2003:
Anglers spent $640 million in Alaska

• G e n e r a t e d ,  1 2 , 0 6 5  j o b s  a n d  $ 2 5 9  m i l l i o n  in  w a g e s

• Cumulative impact was over $1 billion in fisheries- 
related spending
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Data from the American Sport fishing Association at www asafishing.org/asa/statistics/economic impact/ecoimp state reports html
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, O u r  I n v e s t m e n t

P r o v i d e s  W o r l d - C l a s s  H u n t i n g  '  

O p p o r t u n i t i e s

A l a s k a  i s  a  u n i q u e  a n d  r e m a r k a b l e  b i g  g a m e  h u n t i n g  

d e s t i n a t i o n  w i t h  d i v e r s e  w i l d l i f e  p o p u l a t i o n s  w h f c K  p r o v i d e  

o u t s t a n d i n g  h u n t i n g  o p p o r t u n i t i e s .
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|M Hunting:
IrJ Economic Benefits to the State

‘V !>

I n  2 0 0 4 ,  A l a s k a  h u n t i n g  a n d  t r a p p i n g  

l i c e n s e  p u r c h a s e s  g e n e r a t e d  n e a r l y  $ 3  m i l l i o n :

• 1 3 3 , 7 0 0  l i c e n s e s  s o l d

• O v e r  1 1 9 , 0 0 0  r e s i d e n t s

2004 L icens ing da ta ava iia o ie from AD F&G D 'vS 'on o l A om in is t ia t iv e S e rv ice s L icens ing Sec tion



"Hunting: 
Economic Benefits to the State

• •

I n  2 0 0 1 :

• 9 3 , 0 0 0  h u n t e r s

• 1 . 1  ( T r i l l i o n  d a y s

• G e n e r a t e d  $ 2 1 7  m i l l i o n  i n  

r e l a t e d  e x p e n d i t u r e s

C u r r e n t l y :
<,

• A l a s k a ’ s  B i g  g a m e  g u i d e  

i n d u s t r y  d i r e c t l y  e m p l o y s  

o v e r  2 , 3 0 0  g u i d e - o u t f i t t e r s ,  

g u i d e s ,  a s s i s t a n t  g u i d e s ,  

a n d  t r a n s p o r t e r s
p

%

2001 econom ic d ata  from  the N ational S u rv e / of F ishm g Hunting and W ild life  A ssociated  R ecreatio n  U S F W S  

D ata ava ilab le  from  the D C t D  D ivision of O ccup ation al Licensing at http "v\v\vv co m m e rc e  s la te  ak us occ 'p gu u  h im



O u r  I n v e s t m e n t

P r o v i d e s  S u b s i s t e n c e  H a r v e s t

b > ' 1 y • * • •

O p p o r t u n i t i e s

Virtually every community in Alaska has 
residents who participate in hunting, 
fishing, and gathering for domestic use. 
wlany rely on this opportunity to meet 
their food protein requirements.
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> .  . S u b s i s t e n c e :  

E c o n o m i c  B e n e f i t s  t o  t h e  S t a t e

Annual Subsistence Harvest:
*

.* 53 million pounds of wild food

• Minimum replacement value is • ’ 
$260 to $520 million

• The family traditions, self-reliance, and 
spiritual and cultural connections

* i

reinforced through subsistence cannot 
be measured in dollars

AD F&G  D iv is ion of S u bs is len ce



O u r  I n v e s t m e n t

F o r m e d  t h e  B a s i s  f o r  a  B o o m i n g  

T o u r i s m  I n d u s t r y

Spectacular wildlife watching and 
sport fishing are two of the i k r .

\  greatest attractions for bringing 
visitors to Alaska. Last-year, 
Alaska hosted over 1.5 million 
summer visitors
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Sportfish ing

Mislonj &  
Culture S*

http ://www.travelalaska.com/

T r j v t l A l a t k  i c o n i  
HjLAllikAtOaiflS

Maos of Alaska 
-AiiiSka'S.F-gJjpns 
Cities 6 Towns 
Parks 6 Public lands

Alaska Photo Gallery 
jAClM!£$
Transportation
.Food.&.Lpitging
Events
Planning Specialists 
Package Tours 
Weather S Climate

-Safficle-Ifjp-i.Silba

‘ The b e a u ty  of A la sk a  ca n n o t b e put Into w o rd s.Ester Mihe*, MrCd.'ibufy
AJaska Imagine your vacation in Alaska 
for one moment. Your dci-gbt when you 
sp jt a gn/aly bear with a cub or two in 
tow. Tnat instant when the silence of a 
m isty fjord is shattered by a pod of 
g.ant humpback whales. breM hmg h.gh 
mto the a r. then crashing back against 
tfic sra  While your floatplane fl*cs over 
CiyStai glaciers, toward the midnight 
Sun, rem em b e r This is A 'aika This is 
real Th'S is the .idventure of a lifetime

t o A t o V ’ n
B a r t e r s

it  w o uld  take * lifetim e to 
v > p r - n r n < r  e v e ry th in g  Al as ka K is  to s '^ V '
Offer. I ■ I H M I I I  a
•0»<m*iftc Curts Scathe Ŝ ort a * -ar,

ic)«twai i*JTraveling m Alaska is like If a . rung no
Other place on ra ilfi there arc ^66,000 v g u i'e  miles here, and a most that n 
posvt-'it-es Choose from *.041 in %»c ng. sea kayak.ng <wd gu»ded g«ac*er h i 
Re>a» ahoj d a cne day Cru'Se, pan far v > 'J .  bd*t a rod fc-i Alaska's wOrlJ f a n J  
King salm on Ashing '

http://www.travelalaska.com/


W i l d l i f e  W a t c h i n g :  

E c o n o m i c  B e n e f i t s  t o  t h e  S t a t e

A n n u a l  t r a v e l  a n d  t o u r i s m

c o n t r i b u t i o n s :

• $ 1 . 6  b i l l i o n  t o  A l a s k a ’ s  

e c o n o m y

• G e n e r a t e s  o v e r  3 9 , 0 0 0  j o b s

• R e p r e s e n t s  5 . 5 %  o f  A l a s k a ’ s  

G r o s s  S t a t e  P r o d u c t

2 0 0 5  W i l d l i f e  V i e w i n g :

• 5 6 5 , 0 0 0  i n d i v i d u a l s ,  o r  1 i n  3  

A l a s k a  v i s i t o r s ,  e n g a g e d  i n '  

w i l d l i f e  v i e w i n g

•

The A laska  Tourism  S ate  te A -  .•>„»'* P *e p a re d  for t ) • . I I < > ?* 20 04  availab le  ai . . .  > .. >• * , • i

2 0 0 0  econ o m u  J a ta  U<■><■*' tr'*- N a tn y a  S.. . e ,  o* fis h in g  h w‘«* j ,vv l W ild life A ssociated  H e . 'eat*on IJSf .V >
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Case Study: Frazer Lake
B a c k g r o u n d :

• F a l l s ,  p r e v e n t e d  s a l m o n  

f r o m  a c c e s s i n g  l a k e

• B i o l o g i s t s  r e a l i z e d  t h e  

d e v e l o p m e n t  p o t e n t i a l

1
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Case Study: Frazer Lake
B a c k g r o u n d :

• 1 9 5 1  -  S a l m o n  e g g s  a r e  p l a n t e d

• 1 9 5 6  t o  1 9 6 1  -  R e t u r n i n g  a d u l t  

s a l m o n  a r e  p a c k e d  o v e r  f a l l s

• 1 9 6 2  t o  ’ 6 3  -  F i s h  p a s s a g e  i s

• b u i l t :  $ 1 0 9 , 0 8 6  i n i t i a l  i n v e s t m e n t

"
■#K

■ w  4SST .

*4,

i - - - - -
V vU v ^

‘£ *T ^c r;



Case Study: Frazer Lake
• $ 5 0 , 0 0 , 0  a n n u a l l y  f o r  s t a f f  

a n d  m a i n t e n a n c e  •
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Case Study: Frazer Lake
• A n n u a l  I n v e s t m e n t  -  $ 5 0 k  

• • R e t u r n  -  $ 1 . 2  m i l l i o n  c o m m e r c i a l  h a r v e s t

- ■ 'A U 5  r •
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Case Study: Frazer Lake
• A n n u a l  I n v e s t m e n t  -  $ 5 0 k

• R e t u r n  -  $ 5 0 0 , 0 0 0  w i l d l i f e  v i e w i n g





»Case Study: Frazer Lake
/4

• A n n u a l l n v e s t m e n t  -  $ 5 0 k

• R e t u r n  -  a p p r o x .  $ 1 0 , 0 0 0  i n  s u b s i s t e n c e  

r e p l a c e m e n t  v a l u e  f o r  t h e  v i l l a g e  o f  A k h i o l  ■
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$ 2 , 1 5 0 , 0 0 0  t o t a l  a n n u a l  r e t u r n  f r o m  o u r  $ 5 0 k  i n v e s t m e n t

Investment

Subsistence 

■ Hunting 

□ Bear View



* FY ’06 Funding Sources
Federal Receipts $ 61,116,600 39.17%

General Funds 33,800,800 21.66%

Interagency Receipts^ 11,553,800 7.41%
- " ---------------■—“ “—" V - **

Fish '& Game Fund (hunting &.fishing license sales]^ 26,948,600. 17.27%

Commercial Fisheries Loan Fund 1,976,300 ■ f c U jJ f l l

CIP Receipts 5,213,300 3.34%

Statutory Designated Program Receipts 5,222,600 3.35%

Test Fish Receipts 2,475,900 1.59%

Receipt Supported Services (CFEC Receipts) 3,400,900 2.18%

Other 64,300 . 0.04%

EVOS 4,237,7^00 2.72%

Total $156,010,800

F e d e r a l  =  a p p r o x i m a t e l y  4 0 % ,  G e n e r a l  F u n d s  =  a p p r o x i m a t e l y  2 2 %



Risks of Relying on Federal Funding

■ ^ 4 .

_  > * S

Federal Funds = 40%  of F&G Budget
1

• Lack long-term stability
• Limited flexibility inhibits our ability to 

adjust to needs

• One time grants or earmarks don ’t 
provide needed long-term program 
support

• Administering federal grants is costly
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F i s h  a n d  w i l d l i f e  a r e  a  r e n e w a b l e  r e s o u r c e  

t h a t  c a n  a n d  w i l l  p r o v i d e  s u s t a i n e d  

e c o n o m i c  b e n e f i t s  f o r  f u t u r e  g e n e r a t i o n s .

m m



FY06 Investment & Return to Alaska’s Economy

$1 Investment
$ 3 4  m i l l i o n  in  g e n e r a l  f u n d  

+  $ 1 2 2  m i l l i o n  in  o t h e r  f u n d s

,  iAc J  y r,

$156 million $5-6 billion



“ W e  h a v e  a  r e s p o n s i b i l i t y  t o  

e n s u r e  s u s t a i n a b l e  r e s o u r c e ,  

m a n a g e m e n t  f o r  f u t u r e  

g e n e r a t i o n s  o f  A l a s k a n s .  

F u l f i l l i n g  t h i s  r e s p o n s i b i l i t y  

r e q u i r e s  c o n t i n u e d  

i n v e s t m e n t  i n  A l a s k a ’ s  f i s h  

a n d  g a m e  r e s o u r c e s . ”
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F r a n k  H .  M u r k o w s k i  

G o v e r n o r


