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ARG Mission

“To protect, maintain, and

Iim prove the fish, gam e,

and

aquatic plant resources of

the

u

th e

S

state, and rhanage their
e and development for
m axim um benefit of the
people of the state,

consistent with the

sustained.yield principle.”
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A &NIdIe tre Sl df Assa.

e Alaskans enjoy and rely on outstanding
opportunities and access to their living
resources

- Food for families and personal use

- Fishing, hunting, wildlife viewing
recreation opportunities

e Nearly 1/3 of Alaskans purchased a
fishing or hunting license in 2005

e Anchorage is home to more fishing ,
permit and crew license holders than
any other community in Alaska

e In rural areas, fishing and hunting-s™e a
way of life for many in addition tcN”
providing needed employment and
other financial benefits such as back-
haul freight discounts from local
seafood exports
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Direct: licenses, permits,.tags, fisheries
business taxes, guide license fees,

fishing occupations, seafood processing,

excursions, lodging, food, transportation,
taxidermy, etc.

% / *
Al









Our Investm ent

R ebuilt Decim ated Com mercial Fisheries

Salmon Harvest Histoircal S tatistics
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Early 70s - Limited entry and hatchery enhancement begin
1989 - Exceeds 150 million for the first time in histocy
2005 - 221 million record harvest f

The third time in history to exceed 200 million

(2005 =221.1 mil.,199%| = 216.6 mil., 1995 = 217.7 mil.)



*3 Commercial Fisherie s:

U E conomic Benefits to the State

One of the largest private sector B A TU M I

- 14% of alt Southeast AK jobs | | L SRRVAN KA
- 18% of all Gulf Coast AK jobs
Over y2 of all Southwest AK jobs !

2004 = 15,200 jobs, 34,200 peak season ' £

Local governments benefit

from fisheries-related taxes , ™~ 5
People worldwide know Alaska | ok k] « v Ih
through seafood consumption j » N

Depl otlaboi |@b statistics



Commercial Fisherie s:

t3 Economic Benefits to the S tate
2005 statistics: S
e« '$3.5 billion first wholesale seafood value
e $1.3 billion Alaska seafood exvessel
e $53,132,700 million in revenue from fisheries-
related taxes and fees
e $2.46 billion in international seafood exports, up v. V

13% from 2004 I —

Seafood provides over 12 of !
Alaska's international exports "

INTERNATIONAL SEAFOOD Volume
EXPORS
JC —
m S25
S20 Billions of
ci ¢ Dollars
J I S " 4810
£ N T 7 s05
i i. 1

Export statistics ASMI
Fisheries revenue and exvessei data from 2006 D1 .s c' ol Commercial Fisheries Overview available from ADF&G
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Supports W orld-Class S port Fisheries

Alaska is renowned for the some
of the most abundant and diverse
fly-fishing, saltwater fishing, and

freshwater fishing in the world.
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Sport Fishing:

E conomic Benefits to the S tate

In 2005, sport fishing license purchases
generated over $14.8 million:

e 512,000 licenses sold ,
/
- Over/4 87,000 residents

- 324,000 npn-residentfl|n

2004 Licensing data available from ADF&G Division of Arfc mistrative Services Licensing Section



mlox3 Sport Fishing
y Economic Benefits to the State

In 2003:
Anglers spent $640 million in Alaska

. Generated, 12,065 jobs and $259 million in wages

e Cumulative impact was over $1 billion in fisheries-
related spending
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Data from the American Sport fishing Association at www asafishing\.org/asa/statistics/economic impact/ecoimp state reports html



Our lnvestm ent

Provides W orld-Class Hunting

O pportunitie s

Alaska is a unique and remarkable big game hunting
destination with diverse wildlife populations whfcK provide

outstanding hunting opportunities.
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M Ermic B aote e

In 2004, Alaska hunting and trapping
license purchases generated nearly $3 million:
e 133,700 licenses sold

e Over 119,000 residents

2004 Licensing data avaiiaoie from ADF&G D'vS'on ol Aoministiative Services Licensing Section
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93,000 hunters

1.1 (Trillion days

e Generated $217 million in

related expenditures

Currently:
<,

Alaska’'s Big game guide

industry directly employs
over 2,300 guide-outfitters,
guides, assistant guides,
%
and transporters
p

2001 economic data from the National Surve/ of Fishmg Hunting and Wildlife Associated Recreation USFWS

Data available from the DCtD Division of Occupational Licensing at http "vivivw commerce slate ak us occ'pguu him



Our Investm ent

Provides S ubsistence Harvest

O pportunitie s

Virtually every community in Alaska has
b Ly Tee residents who participate in hunting,
fishing, and gathering for domestic use.
wlany rely on this opportunity to meet

their food protein requirements.
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> .S ubsistence:

E conomic Benefits

Annual Subsistence Harvest:

*

53 million pounds of wild food

Minimum replacement value is e
$260 to $520 million

The family traditions, self-reliance, and
spiritual and cultural connections
reinforced through subsistence cannot
be measured in dollars

to

the State

ADF&G Division of Subsislence



Our Investm ent

Formed the Basis for a Booming

Tourism Industry

Spectacular wildlife watching and

sport fishing are two of the ikr.

greatest attractions for bringing

visitors to Alaska. Last-year, <*S>
Alaska hosted over 1.5 million

summer visitors

-SV.'ui;

bk A w. ijfj u g~ vV o- "-vr f mryv
- I P

or@ Ve * '
* vr % A0 V. WRW

Preliminary estimates from ATIA quoted in the Alaska Jtffirnai of Commerce 11/13/05
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TrijvtlAlatk iconi
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Maos of Alaska

-AiSdSkgips

Cities 6 Towns
Parks 6 Public lands

Alaska Photo Gallery
MES

Transportation

&gy

Events

Planning Specialists
Package Tours
Weather S Climate

-Safficle-Ifjp-i.Silba

Sportfishing

Mislonj &
Culture S*

http ://www.travelalaska.com/

‘%bﬁw%annot be put Into words.

Alaska Imagine your vacation in Alaska
for one moment. Your dci-ght when you
spjt a gn/aly bear with a cub or two'in
tow. Tnat instant when the silence of a
misty fjord is shattered by a pod of

g.ant humpback whales. breMhmg h.gh
mto the ar. then crashing back against
tfic sra While your floatplane, fl*cs over
CiyStai glaciers, toward t e.mldnlﬁ.ht,
Sun, remember This is A'aika This is
real Th'Sis the .idventure of a lifetime

it would take *lifetime to
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http://www.travelalaska.com/

W ildlife W atching

E conomic Benefits to the S tate

Annual travel and tourism

contributions:

$1.6 billion to Alaska's

economy

e Generates over 39,000 jobs

e Represents 5.5% of Alaska’'s

Gross State Product

2005 Wildlife Viewing:

565,000 individuals, or 1 in 3
Alaska visitors, engaged in'

wildlife viewing

The Alaska Tourism Sate te A- .>»* P*epared for t)e.l | <> ?* 2004 available ai R > . > %
2000 economu Jata U= tr'*- Natnya S.. .e, o* fishing hw« j ,vvl Wildlife Associated He. 'eat*on 1JSf .V>

McDowell Group Inc At ASKA | RAVLILRb bUHVTf v






Case Study. Hazer

Background:

e Falls, prevented salmon

from accessing lake

e Biologists realized the

development potential
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Case Stuay. Hazer

Background:
e 1951 - Salmon eggs are planted

e 1956 to 1961 - Returning adult

salmon are packed over falls

e 1962 to '63 - Fish passage is

e built: $109,086 initial investment
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Case Suay: Hazer Lake

e $50,00,0 annually for staff

and maintenance e



Case Study. Hazer Lake

e Annual Investment - $50Kk

ee Return - $1.2 million commercial harvest






Case Sudy. Hazer Lae

e Annual Investment - $50k

e Return - $500,000 wildlife viewing






Case Suay: Hazer Lae

e Annuallnvestment - $50k

e Return - approx. $10,000 in subsistence

replacement value for the village of Akhiol
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$2,150,000 total annual return from our $50k investment

Investment
Subsistence
m Hunting

OO0 Bear View



* FYlbHurding Sources

Federal Receipts $61,116,600
General Funds 33,800,800
Interagency Receipts? " 11,553,800

Fish '& Game Fund (hunting &.fishing license sales]? 26,948,600.

Commercial Fisheries Loan Fund 1,976,300
CIP Receipts 5,213,300
Statutory Designated Program Receipts 5,222,600
Test Fish Receipts 2,475,900
Receipt Supported Services (CFEC Receipts) 3,400,900
Other 64,300
EVOS 4,237,700
Total $156,010,800

39.17%
21.66%
7.41%
17.27%

mfcUjJfll
3.34%
3.35%
1.59%
2.18%
.0.04%
2.72%

Federal = approximately 40% , General Funds = approxim ately 22%
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Federal Funds = 40% of F&G Budgelt

e Lack long-term stability

e Limited flexibility inhibits our ability to
adjust to needs

e One time grants or earmarks don't
provide needed long-term program

support
e Administering federal grants is costly
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Fish and wildlife are a renewable resource
that can and will provide sustained

economic benefits for future generations.
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$34 million in general fund

+ $122 million in other funds

$156 millian $Hohllin



“W e have a responsibility to

ensure

sustainable resource

m anagement for future

generations

of Alaskans.

Fulfilling this responsibility

reqguires

investment in Alaska

and

gam e resources.

Frank H.

Governor

continued

's fish

Murkowski



