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Representative Beth Kerttula
A laska S ta te  L egislature , D istric t 3
S ta te  Capitol • Ju n eau , A laska 99801-1182 • (907) 465-4766 • F ax  (907) 465-4748 
E-mail: R epresentative_B eth_K erttu la@ legis.state.ak .us • h ttp ://w w w .k erttu la .n e t

S ponsor Statem ent 
HJR 45

’’Relating to the labeling of salm on food products.”

As Alaskans, we know that wild salmon is superior to farmed salmon - both in taste and 

nutritional value. However, other Americans may not know all of the differences.

House Joint Resolution 45 supports the efforts by the U.S Congressional Delegation to 

require that salmon and salmon food products be labeled as farmed or wild salmon.

With the glut of farmed salmon from countries such as Chile, the Alaska seafood 

industry has been faced with market challenges. Labeling will give American 

consumers the information they need to make intelligent choices about the food they 

eat. Along with informational programs regarding the health benefits of wild salmon, the 

label could become a viable marketing tool.

Amendments to the national Agriculture Bill, introduced by Senators Murkowski and 

Stevens, call for both country-of-origin labeling and "organic” classifications. Senator 

Murkowski has stated that “for over 70 years we have recognized that consumers have 

an important interest in knowing the origin of the goods they buy, whether it be a 

Taiwanese radio, a Venezuelan T-shirt or a canned ham from Denmark." HJ R  45 

supports the Alaska delegation’s efforts to give Americans the right to know about what 

is in their food and where it came from. Thank you for your consideration of HJR 45.

Wild Alaska Salmon

mailto:Representative_Beth_Kerttula@legis.state.ak.us
http://www.kerttula.net


V o i c e  o f  t h e  T i m e s
A  C O N S E R V A T I V E  V O I C E  F O R  A L A S K A N S

LABELING LAW BOOSTS CHANCES FOR . . .

A l a s k a  s e a f o o d
A LASKA’S WILD seafood will get a valuable boost in 

the marketplace under a bill introduced by Sen. Frank 
Murkowski and passed by the U.S. Senate.

The measure will require that any seafood product sold at 
retail in the United States be labeled with its country of ori­
gin. That should be easy when it comes to canned or frozen 
products, but it isn’t quite clear how the labeling would work 
when it comes to buying a whole fish oyer the counter. No 
matter the details, however, the objective is good — to put 
Alaska’s seafood on an equal or better footing with fish 
caught or processed in foreign countries. ' .

Most fresh and frozen U.S. products already are labeled 
with the state of origin, and under Murkowskfs proposal 
consumers also will be able to make intelligent choices at 
the seafood counter. The Alaska “mystique” will become a . 
viable marketing tool.

The bill also clears the way for wild-caught Alaska fish 
products — such as salmon — to be labeled “organic.” That 
heads off an expected ruling by the National Organic Stan- 

• dards Board classifying pen-reared fish as organic, but not 
wild salmon.

The board’s thinking, if you could call it that, is that since 
wild salmon roam the world’s oceans, you couldn’t  tell where 
they had been or what they had eaten. Murkowski scoffed at 
their concerns. “What could be more natural than fish swim­
ming in the ocean?” he asked.

The labeling requirement corrects an inequity faced by 
seafood products. “American consumers have come to expect 
ready access to information about where the goods they buy 
come from,” Murkowski said. “They already know whether a 
T-shirt comes from Venezuela, a radio from Taiwan, or a 
canned ham from Denmark.”

Tuesday, February 19, 2002

WILLIAM J. TOBIN
Senior editor



Senate panel approves fish labeling
R ETA IL: C o n s u m e r s  w ill k n o w  o r ig in  o f  s a lm o n , o t h e r  p e r i s h a b le s  if b ill 
b e c o m e s  la w .

(P u b lis h e d : D e ce m b e r 6 , 2 0 0 1 )

Juneau - -  A laska fishe rm en  won a v ic to ry  Tuesday when the  U.S. Sena te  F inance 
C om m itte e  approved a p rov is ion  th a t w ou ld  force re ta ile rs  to  label fo re ign  sea food  
p rodu c ts  to  show  co u n try  o f o rig in .

I f  th e  m easu re  becomes law , consum ers in Am erica wou ld  be able to  d is tin gu ish  
Ch ilean sa lm on from  fish  harves ted  in th e  Un ited S ta tes, sa id Sen. F rank M u rkow sk i, 
R -A laska , th e  sponso r o f the  p rov is ion .

The m easu re , which also app lies to  perishab le  ag ricu ltu ra l goods, wou ld  g ive  A laska 
fis he rm en  m ore  too ls  to com pe te  w ith  seafood im po rts , w h ich  have u nd e rcu t A laska 
sea food  sa les, M urkow sk i sa id .

"For o ve r 70 years we have recogn ized th a t consum ers have an im p o r ta n t in te re s t in 
know ing  th e  o rig in  o f th e  goods the y  buy, w h e th e r i t  be a Ta iwanese rad io , a 
Venezue lan  T -s h ir t o r a canned ham  from  D enm ark ," he sa id . "This w ill s im p ly  
e x tend  th e  concep t to  sa lm on  s teaks , tom a toe s  o r g rapes ."

U nde r th e  p rov is ion , re ta ile rs  wou ld  have to  label, s tam p  o r p lace a p laca rd  c le a r ly  
id e n tify in g  the  coun try  o f o rig in  a t the  t im e  o f re ta il sa le, M urkow sk i sa id. R e ta ile rs  
w ou ld  be a llowed to  id e n tify  the  s ta te  o f o r ig in  in Am erican  p roduc ts , m ean ing  a f i l le t  
labe led Chilean sa lm on m ig h t have to  com pe te  aga ins t a f il le t labe led A laska sa lm on .

The p ro v is io n  was added to  a trade  bill th a t s till m us t pass th e  fu ll Sena te  and 
House.



H . R . 2 6 4 6

Agriculture, Conservation, and Rural Enhancem ent Act of 2002 (Public Print)

S E C .  1 0 0 1 .  C O U N T R Y  O F  O R I G I N  L A B E L I N G .

The Agricultural Marketing Act of 1946 (7 U.S.C. 1621 et seq.) is amended by adding at the 
end the following:

Subtitle D--Country of Origin Labeling
SEC. 281. DEFINITIONS.

In this subtitle:

(1) BEEF- The term beef means meat produced from cattle (including veal).

(2) C O V E R E D  C O M M O D I T Y -

(A) IN G E N E R A L -  The term covered commodity means-

(i) muscle cuts of beef, lamb, and pork;

(ii) ground beef, ground lamb, and ground pork;

(iil) farm -raised fish;
(iv) wild fish;
(v) a perishable agricultural commodity; and

(vi) peanuts.

(B) EXCLUSIONS- The term covered commodity does not include--

(i) processed beef, lamb, and pork food items; and

(ii) frozen entrees containing beef, lamb, and pork.

^(3) FARM-RAISED FISH-The term farm -raised fish includes-- ^
(A) farm -raised shellfish; and
(B) fillets, steaks, nuggets, and any other flesh from 'arm -raised fish or

^ shellfish.___________________________________________________________ ^
(4) F O O D  SERVICE ESTABLISHMENT- The term food service establishment means a 

restaurant, cafeteria, lunch room, food stand, saloon, tavern, bar, lounge, or other 
similar facility operated as an enterprise engaged in the business of selling food to 
the public.

(5) LAMB- The term lamb means meat, other than mutton, produced from sheep.

(6) PERISHABLE A G R I C U L T U R A L  C O M M O D I T Y ;  RETAILER- The terms perishable 
agricultural commodity and retailer have the meanings given the terms in section 
1(b) of the Perishable Agricultural Commodities Act, 1930 (7 U.S.C. 499a(b)).

(7) PORK- The term pork means meat produced from hogs.

(8) S E C R E T A R Y -  The term Secretary means the Secretary of Agriculture, acting 
through the Agricultural Marketing Service.

Federal Agriculture Bill (HR 2646): Sections 1001 and 1055 Page 1 of 4



(9) WILD FISH-
(A) IN GENERAL- The term wild fish m eans naturally-born or hatchery-raised 
fish and shellfish harvested in the wild.
(B) INCLUSIONS- The term wild fish includes a fillet, steak, nugget, and any 
other flesh from wild fish or shellfish.
(C) EXCLUSIONS- The term wild fish excludes net-pen aquacultural or other 
farm -raised fish.

SEC. 282. NOTICE OF COUNTRY OF ORIGIN.
(a) IN G E N E R A L -

(1) R E Q U I R E M E N T -  Except ?.s provided in subsection (b), a retailer of a covered 
commodity shall inform consumers, at the final point of sale of the covered 
commodity to consumers, of the country of origin of the covered commodity.

(2) UNITED ST A T E S  C O U N T R Y  O F  ORIGIN- A  retailer of a covered commodity may 
designate the covered commodity as having a United States country of origin only if 
the covered commodity--

(A) in the case of beef, lamb, and pork, is exclusively from an animal that is 
exclusively born, raised, and slaughtered in the United States;

S '  (B) in the case  of farm-raised fish, is hatched, raised, harvested, and 
p ro cessed  in the United S tates;

(C) in th e  case  of wild fish, is~
(i) harvested  in waters of the United States, a territory of the United S tates, 

or a State; and
(ii) p ro cessed  in the United S tates, a territory of the United S tates, or a 

 State, including the w aters thereof; and__________________________________ J
(D) in the case of a perishable agricultural commodities or peanut, is exclusively 

produced in th^ United States.

(3) WILD FISH AND FARM-RAISED FISH-The notice of country of origin for wild 
fish and farm -raised fish shall distinguish between wild fish and farm -raised 
fish.

(b) E X E M P T I O N  F O R  F O O D  SERVICE ESTABLISHMENTS- Subsection (a) shall not 
apply to a covered commodity if the covered commodity is-

(1) prepared or served in a food service establishment; and

(2) (A) offered for sale or sold at the food service establishment in normal retail 
quantities; or

(B) served to consumers at the food service establishment.

(c) M E T H O D  O F  NOTIFICATION-

(1) IN G E N E R A L -  The information required by subsection (a) may be provided to
consumers by means of a label, stamp, mark, placard, or other clear and visible sign 
on the covered commodity or on the package, display, holding unit, or bin containing 
the commodity at the final point of sale to consumers.

Federal Agriculture Bill (HR 2646): Sections 1001 and 1055 Page 2 of 4



(2) L A B E L E D  COMMODITIES- If the covered commodity is already individually labeled 
for retail sale regarding country of origin, the retailer shall not be required to provide 
any additional information to comply with this section.

(d) AUDIT VERIFICATION SYSTEM- The Secretary may require that any person that 
prepares, stores, handles, or distributes a covered commodity for retail sale maintain a 
verifiable recordkeeping audit trail that will permit the Secretary to ensure compliance 
with the regulations promulgated under section 284.

(e) INFORMATION- Any person engaged in the business of supplying a covered 
commodity to a retailer shall provide information to the retailer indicating the country of 
origin of the covered commodity.

(f) CERTIFICATION O F  ORIGlI

(1) M A N D A T O R Y  IDENTIFICATION- The Secretary shall not use a mandatory 
identification system to verify the country of origin of a covered commodity.

(2) EXISTING CERTIFICATION P R O G R A M S -  To certify the country of origin of a 
covered commodity, the Secretary may use as a model certification programs in 
existence on the date of enactment of this Act, including--

(A) the carcass grading and certification system carried out under this Act;

(B) the voluntary country of origin beef labeling system carried out under this Act;

(C) voluntary programs established to certify certain premium beef cuts;

(D) the origin verification system established to carry out the child and adult care 
food program established under section 17 of the Richard B. Russell National 
School Lunch Act (42 U.S.C. 1766); or

(E) the origin verification system established to carry out the market access program 
under section 203 of the Agricultural Trade Act of 1978 (7 U.S.C. 5623).

SEC. 283. ENFORCEMENT.
(a) IN G E N E R A L -  Except as provided in subsection (b), section 253 shall apply to a 

violation of this subtitle.

(b) W A R N I N G S -  If the Secretary determines that a retailer is in violation of section 282, the 
Secretary shall—

(1) notify the retailer of the determination of the Secretary; and

(2) provide the retailer a 30-day period, beginning on the date on which the retailer 
receives the notice under paragraph (1) from the Secretary, during which the retailer 
may take necessary steps to comply with section 282.

(c) FINES- If, on completion of the 30-day period described in subsection (c)(2), the 
Secretary determines that the retailer has willfully violated section 282, after providing 

notice and an opportunity for a hearing before the Secretary with respect to the 
violation, the Secretary may fine the retailer in an amount determined by the Secretary.

SEC. 284. REGULATIONS.
(a) IN G E N E R A L -  The Secretary may promulgate such regulations as are necessary to 

carry out this subtitle.
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(b) P A R T N E R S H I P S  WITH STATES- In promulgating the regulations, the Secretary shall, 
to the maximum extent practicable, enter into partnerships with States with enforcement 
infrastructure to carry out this subtitle.

SEC. 285. APPLICATION.
This subtitle shall apply to the retail sale of a covered commodity beginning on the date 
that is 180 days after the date of the enactment of this subtitle.

S E C .  1 0 5 5 .  W I L D  F I S H  A N D  W I L D  S H E L L F I S H .

Section 2104 of the Organic Foods Production Act of 1990 (7 U.S.C. 6503) is amended-

(1) by redesignating subsections (c) and (d) as subsections (d) and (e), respectively; 
and

(2) by inserting after subsection (b) the following: 

f  “(c) WILD FISH AND WILD SHELLFISH-
(1) IN GENERAL- Notwithstanding section 2107(a)(1), the Secretary m ay allow, 

through regulations prom ulgated after public notice and  opportunity for 
com m ent, wild fish or wild shellfish harvested from sa lt w ater to be

^ _______ certified or labeled as organic.
(2) C O N S U L T A T I O N  A N D  A C C O M M O D A T I O N -  In carrying out paragraph (1), the 

Secretary shall-

(A) consult with--

(i) the Secretary of Commerce;

(ii) the National Organic Standards Board established under section 2119;

(iii) producers, processors, and sellers; and

(iv) other interested members of the public; and

(B) to the maximum extent practicable, accommodate the unique characteristics 
of the industries in the United States that harvest and process wild fish and 
shellfish."

Federal Agriculture Bill (HR 2646): Sections 1001 and 1055 Page 4 of 4
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[P ress Releases
ALASKA IN THE NEWS;

May 17. 2000 
Release 00129

ORGANIC LABEL FITS ALASKA WILD SALMON
Knowles Supports Certification in Letter to Agriculture Secretary

Touting Alaska's strict protection of water quality and sustainable fishery management system, Gov. 
Tony Knowles has again urged the U.S. Department of Agriculture (USDA) to certify Alaska wild 
salmon as organic. It's the latest effort by the governor to help the Alaska seafood industry 
participate in the fast growing market for organic foods.

"Up to 60 percent of the total U.S. production of seafood is from Alaska's clean, pristine waters," 
Knowles said in a letter today to Agriculture Secretary Dan Glickman. "Alaska is the only state in the 
nation with a constitutional mandate for conservation and sustainability of natural resources. 
Furthermore, the Alaska Department of Fish and Game's in-season fisheries management system is 
widely recognized as a model for sustainable fisheries worldwide."

Designation of Alaska wild salmon as organic is seen as important since the trade fo r certified 
organic protein products, including seafood, is growing at a rate of between 15 percent and 25 
percent. Overall seafood consumption in the United States in 1998, nearly four billion pounds, has 
grown at an annual rate of just 1.9 percent since 1980.

The $1.2 billion seafood industry is Alaska's largest private sector employer comprised of many 
small businesses, including over 50,000 fishermen and 700 processors.

Alaska opposed the USDA's first proposed organic regulations in 1998 because wild seafood was 
essentially excluded. Since then, the state has worked closely with USDA and members of the 
National Organic Standards Board to show how Alaska seafood fits the intent and approach of the 
Organic Food Production Act.

"In the intervening two years, respected private organic groups have certified two Alaska seafood 
processors, Prime Select Seafoods and Capiliano Pacific," Knowles said. "These certifications open 
up critical new markets for Alaskans living in rural and very isolated communities who participate in 
the sustainable harvest of wild seafood as their primar-' economic activity."

Knowles’ letter to Glickman was submitted in response to a request from the USDA for public 
comment on the organic labeling of seafood, and was accompanied by 50 pages of technical 
comments prepared by various state agencies.

m

Contact:
Bob King. Press Secretary, (907) 465-3995
Claire Richardson. Deputy Press Secretary, (907) 465-3996

Press Releases I Press Office I Contact the Governor I Webmaster I Slate of Alaska
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istrict | ishermen
Celebrating 65 Years of Service to Commercial Fishermen in Cordova, Alaska 

P.O. Box 9 3 9  Cordova, Alaska 9 9 5 7 4  /  phone (907) 4 2 4 -3 4 4 7  /  fa x  (907) 4 2 4 -3 4 3 0  /
e-mail cdfq0ptialaska.net

March 2,2002

House Fisheries Committee 
Alaska State Legislature 
State Capitol (MS 3101)
Juneau, AK 99801-1182

SENT VIA FACSIM ILE TO 907.465.3517

RE: HJR 45 - Relating to the Labeling of Salmon Food Products

Dear Members.

Cordova D istrict Fishermen United represents the f i s h i n g  fleets of Area E—the 
Copper River and Prince William Sound.

We are pleased to support HJR 45. which in turn supports the efforts of Alaska’s 
Congressional delegation to require labeling of farmed fish products. The huge growth in 
the production and importation of farmed fish products that compete with Alaska's wild 
salmon is severely impacting the viability of Alaska's fishing families, our processors, and 
our f  isheries-dependent communities, and the State economy.

Additionally, consumers have a right to know where the food they purchase comes 
from and what is in it.

An e ffo rt to require farmed fish producers to label their products o s  such will help 
differentiate fanned from wild for consumers, and support Alaskan's efforts to educate 
consumers about the benefits of buying healthy, sustainable, wild Alaskan salmon.

We appreciate you'' support of this resolution.

Sincerely ,

Sue Aspelund 
Executive Director

cc: Representative Beth Kerttula
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P.O. Box 782 • Kodiak * AK • 98615
Phone: (907) 486-6899 «Fax: (907)486-7058 • Email: kodiak@unit9dBalmon.org

Alaska Fishermen Support Salmon Labeling

Kodiak - The United Salmon Association today voiced supped for legislation that would require 
labeling of salmon that is farmed in floating net-cages. The bill would also require country of origin 
labeling for aJJ retail fisharies products. These measures are contained in the Farm BID recently 
passed by tho U.S. Senate.
"Consumers have a right to see this information at the retail counter beeauBo it affects their 
health.* said USA president and fisherman Bruce Schactler.
USA supports the proposed requirements because of the significant differences between Alaskan 
wild salmon and farmed salmon. Unlike farmed aalmon, Alaska salmon are not fed color 
additives, or treated with antibiotics, pesticides or fungicides.
The group maintains that the consumer has tha right to know what they are buying and that wiId­
ea ugh t Alaska salmon are a vsstty superior product Schactler dted numerous studies showing 
that farmed salmon have Increasingly high levels of cholesterol, depending on ingredients in Iheir 
feed pellets. The quality and composition of the feed also affects the amount of health-enhancing 
Omega-3 essential fatty arid levels in Balmon. Levels of Omega-3a in farmed salmon ere lower 
than their wild counterpart, and are expected to be reduced even further as grains and vegetables 
replace fish oil and meal in their feed peRets.
Schactler further pointed to a recently published study In the scientific journal Chemosphere 
showing that the manufactured feed pellets and flesh of farmed salmon contain unsafe levels of 
PCBs and organochlorine pastiddea.
Currently most salmon is sold without differentiation between farmed and wild. This makes rt 
almost impossible for educated consumers to distinguish wild Balmon from farmed salmon in their 
supermarkets. Under the new law, all U.S. markets will be required to label seafood indicating 
whether it is farm-raised or wild-caught, as well as the country of origin.
"For salmon harvesters and their families, this Identifies the products that they are proud to bring 
to the public. It is similar to organic vs. non-orgsnlc labeling.’ said Schactler. He scoffed at retailer 
daims that It Is too expensive and Inconvenient to property label fVsh. 'If they can stick on the 
price, they con stick on what it is and where it came from.’
The United Salmon Association is a fishermen's marketing association representing nearly 1,000 
Alaskan salmon fishermen.

i

mailto:kodiak@unit9dBalmon.org
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A laska Longline F ish e rm en ’s Association 
403 Lincoln S t ,  Ste. 237 

S itka, AK  99835

March 2,2002

Representative Kerttula
Alaska State Legislature
State Capitol, Juneau, A K  99801-1182

D ear Representative Kerttula,

1 am writing on behalf o f  the Alaska Longline Fisherm en’s A ssociation's (ALFA) 
approximately 100 members to express our support for H J R  45, A n  A ct re la ting  to the 
labeling  o f sa lm on food p roducts.

A LFA  members recognize the health benefits o f  A laska’s seafood, and believe 
consumers w ill be well served by a labeling system  that requires “farmed” and “w ild” 
salmon to be identified as distinctly different. F anned  salmon do Dot provide the same 
health benefits as wild salmon, and pose both an environmental and a resource threat. As 
Am erican consumers become more health conscious and better educated about the 
environmental impacts associated with farmed salmon, they will demand to  know the 
origin o f  the seafood products they are purchasing. H JR 45 anticipates this demand, 
providing a valuable and essential service.

H JR  45 will also provide badly needed m arketing assistance to  A laska’s salmon industry. 
Given the current crisis in salmon marketing, the Act is extrem ely tim ely and should be 
approved expeditiously. Many ALFA m em bers participate in the salmon fisheries, along 
with die sablefish and halibut fisheries, and w ill directly benefit from  the enhanced 
market recognition offered by this A c t A lthough m embers support the A ct as written, 
m ay we suggest that it be expanded, or a com panion act introduced, requiring sablefish 
and halibut to be labeled as w ild and organic. A lthough farm ed sablefish and hailbut are 
not yet a  threat, they are likely to becom e one in the future. Building consumer 
recognition now  would ensure that A laska’s w ild fish retain m arket share despite 
expansion o f the farmed seafood industry.

In  closing, A LFA  supports HJR 45, and appreciates your introduction o f this Act. We 
will help in any way possible to ensure its approval during this Legislative session.

S'

Linda Behnken 
(Executive director, ALFA)
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:P.O. Box 762 • Kodiak • AK • 99615
Phone: (907) 486-8899 • Fax (907) 486-7053 ■ Email: kodiak@unileclsalmon.org

M arch 1, 2002

R epresentative Beth Kerttula
State Capitol
Juneau, A K  99801-1182

D ear Beth;

Thank you fo r sponsoring HJR 45, supporting our U.S. Congressional Delegation in their 
efforts to  procure labeling standards fo r salmon sold in the dom estic market.

The United Salmon Association fervently supports this m easure, which would give the 
A laskan salm on industry a leg up as it w orks to  educate salmon consumers about the 
differences between a wild-caught fish and a farm -raised fish. Consum er education about 
the benefits wild-caught fish will be an im portant cornerstone in successful m arketing o f 
Alaska salm on in the future, and the language contained in the U .S. Senate’s Farm  Bill 
will provide us with an invaluable tool in that effort.

By passing H JR  45, the Legislature would be placing the strength  o f  the stale o f  A laska 
behind these efforts and sending a strong m essage o f  support to  th e  fishermen and 
policym akers w ho are striving to  assure that A laska’s salm on industry  will flourish for 
years into the future.

Thank you for your support on this front.

Respectfully, 1

mw
Thom  W ischer
Chairman
U SA /Kodiak

mailto:kodiak@unileclsalmon.org
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< s® § r. UNITED FISHERMEN OF ALASKA

M arch 1,2002

211 Fourth Street, Suite 110 
Juneau, Alaska 99801-1172 

(907) 586-2820 
(907) 463-2545 Fax 

E-Mail: ufa@ufa-fish.org 
www.uta-fish.org

Representative Beth Kerttula 
House o f  Representatives 
A laska State Legislature 
Stale Capitol (MS 3100)
Juneau, AK 99801-1182

Dear Representative Kerttula,

Re: HJR 45 Salmon Labeling

United Fishermen o f Alaska supports passage o f this resolution to  urge the U.S. Congress 
tc Tequirc that finfish be labeled as having been farm raised using antibiotics, dyes, and or 
chemicals, or as wildfish. The U S. Senate has passed a “Farm B ill” which contains the 
provisions we seek on labeling requirements. This labeling requirement will not only 
serve as a health and safety notice, it will also serve as a marketing tool to help 
distinguish wild Alaska salmon. This resolution could be very timely as the U.S. Senate 
and House o f Representatives work out their “Farm Bill” differences in conference.

The twenty-nine members groups o f UFA would appreciate your support in passing this 
bill.

If you have any questions about our position or if  you need additional information, please 
feel free to contact me.

Sincerely,

Thomas M. Gemmcll 
Executive Director
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United Cook Inlet Drift Association 
Kenai, Alaska

March 4,2002

House Special Committee on Fisheries 
House Labor and Commerce Committee 
Alaska State Legislature 
Juneau, Alaska

Chairman and committee members,

We at United Cook Inlet Drift Association would appreciate the full support of the Alaska legislature 
toward approval of HJR 45.

Country-of-origin labeling will Berve an important purpose by allowing consumers world wide to make 
informed decisions as to what they are buying and where it came from. Such labeling will prevent un­
scrupulous jobbers and salesman from substituting inferior products for superior products and, thus, 
duping the uninformed consumer.

Product labeling will fit nicely with ours and ASMTs efforts to educate the public about the feet that 
Alaska produces only "wild salmon." I f  it says "Alaska" it has to be wild.

Thank you for your consideration.

Yours truly,

Hob Merchant 
President UCIDA



R E C E I V E DSoutheast Alaska Seiners
M A R O '2 f i0 2

March 4, 2002

Representative Peggy Wilson 
Chair, House Special Committee 

O n  Fisheries 
State Capital (MS 3100)
Juneau, Alaska 99801-1182

Dear Chairwoman Wilson,

I a m  writing on behalf of Southeast Alaska Seiners (SEAS), an organization 
representing over 300 commercial fishermen, to express support for House 
Joint Resolution 45.

H J R  45 puts the Alaska Legislature on record supporting the efforts of 
our congressional delegation to secure legislation requiring the labeling 

of farmed and wild salmon food products. At present the Alaska 
commercial salmon industry faces a serious downturn in its prospects 
largely due to intense competition from the salmon farming industry in 
Chile and Norway. The federal labeling legislation supported by H J R  45 
will help the Alaskan commercial fishing community to differentiate our 
state's natural salmon from the domesticated fish produced by foreign 

salmon farmers and thereby help Alaskans market the advantages that 
our salmon offer to the consumer.

S E A S  asks tha;. you support H J R  45.

T h a n k  you for your attention to this important matter.

David Bedford f 

Executive Director

P.O. Box 23081, Juneau, Alaska 99802 • (907) 463-5030 •  Fax: (907) 463-5080



United Southeast A laska G illnetters 
PO Box 22427 
Ju n eau , Alaska 99802 
(907) 586-5860 
E-mail: usag@gci.net

M arch  2, 2002

R epresen tative  B eth  K erttula 
A laska State L egislature, D istric t 3

RECEIVED 

MAR 0  4 2 0 0 2
State C apitol
Juneau , A laska 99801-1182 

D ear R epresen tative K erttula:

This le tter is to  offer the support o f  th e  U nited  Southeast A laska G illnetters (U S A G ) fo r 
approval o f  H o u se  Joint R esolu tion  45, w h ich  you recently  introduced.

F rom  your le tte r to  us and th e  included co p y  o f  H JR 45, w e understand  th a t th e  m ain  
th rust o f  th e  resolu tion  is to  support th e  efforts by th e  A laska congressional d e leg atio n  to  
requ ire  labeling  o f  fanned  and w ild  sa lm on  food products.

W e applaud y o u r efforts and those o f  law  m akers at th e  state and federal levels to  inform  
and educate th e  consum er to  the benefits o f  eating A laska salm on.

B e assured that U SA G  w ill actively  w o rk  w ith  you to  gain approval o f  H JR 4 5 . Thank 
you  fo r letting  us partic ipate in your effo rts  to  help th e  A laska salm on industry .

USACt B oard  Secretary

mailto:usag@gci.net

