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Senator Robin Taylor 
State Capitol, Room 30 
Juneau, AK 99801-1182

Subject: House Bill 393 -  Sales of Business Opportunities

Dear Senator Taylor:

I write on behalf of Alticor and our thousands of Alaskan Amway Distributors and 
Quixtar Independent Business Owners to express our concerns regarding HB 393 
-  a bill proposing to create a business opportunity law. While we support the 
sponsor's Intent to protect Alaskans from unscrupulous, risky or overly expensive 
business Investments -  this bill contains a fundamental flaw that should be 
corrected. We'd like to offer a potential practical solution,

HB 393 currently contains a $250 threshold for business opportunities that 
would be regulated by the act. However, the majority of other states that have 
found a need to regulate this activity typically use a $500 threshold. It is 
revealing that many states with a reputation for strong consumer protection 
programs (California, Florida and Illinois) -  as well as the Federal Trade 
Commission - also utilize $500 thresholds.

This standard $500 threshold protects small Income opportunities such as those 
offered by direct sellers Including Amway/Quixtar distributors, Avon ladles, and 
Mary Kay beauty consultants from the unnecessary burdens of state filing, 
bonding, reporting and other requirements that may be appropriate for larger 
enterprises. These small entrepreneurs earn money to supplement their family 
Incomes by selling products to family, friends and neighbors while interesting 
others to do the same. Certainly, we wish to prevent unnecessary burdens upon 
these small Alaska businesses.

The most fundamental reason for excluding opportunities under $500 (especially 
direct sales opportunities) from the law is that such low-cost opportunities have 
not been a significant source of business opportunity frauds -  the very problem 
HB 393 attempts to address, In addition, the mere cost of the regulation could 
easily exceed the cost of the opportunity Itself; and the financial statements and 
other required documents are largely meaningless to direct sellers.

0*6000
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I have attached a proposed amendment for your consideration that would 
address our concerns. Adoption of this amendment will protect Alaskan 
consumers while avoiding Inadvertent or unnecessary coverage of Alaskan direct 
sellers.

Senator Taylor, thank you for your kind attention. If you have any questions 
please feel free to contact me at (616) 787"S633 or email bharrIson@altlcor.com.

Sincerely,

Bryan Harrison
Corporate Government Affairs

cc: Senate Judiciary Committee Members
John Hesse, Direct Selling Association

mailto:bharrIson@altlcor.com
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Add the  underlined tex t to Sec. 45,66.220. Exemptions.

(1) a business opportunity If the total amount of the payments to 
be made by the buyer under the contract Is less than $256 $500:
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accounts for the buyer’s products or services; purchases the products made, produced, or modified by the buyer; or 
provides the buyer with a marketing plan.
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ANALYSIS CONTINUATION
A seller who recklessly violates the registration requirements would be guilty of a class C felony. A seller who 
recklessly violates the contract or cancellation provisions would be guilty of a class A misdemeanor. The bill would 
also amend AS 45.50.471(b) to specify that a violation of the sale of business opportunities statute constitutes an 
unfair or deceptive act or practice In the conduct of trade or commerce.

The Department of Law does not anticipate significant revenues or costs from passage of this legislation. However, 
because there Is no regulatory scheme now In effect, we cannot say with certainly how much additional staff time will 
be reciuired to Implement this bill.

Given our experience with Implementing the Telephone Solicitation Act, we would guess that no more than ten or 
twelve sellers of business opportunities will register in the first year. Assuming an Initial registration fee of $150, the 
revenue in Ihe first year would be approximately $1,500 to $1,800. With an annual renewal fee of $50, the revenue 
from these same sellers would be $500 to $600 In the second year, plus any new Initial registrations.

Costs will be generated both by the time spent processing the registration applications, and by time spent on any 
enforcement actions against unscrupulous sellers of business opportunities, who are generally located out of state and 
who make exaggerated earnings claims to Induce buyer participation, and who would be unlikely to register with the 
slate. We expect that processing ten to twelve applications per year, while perhaps more time consuming than other 
registrations due to the relative complexity of the business opportunity registration requirements, can be handled within 
existing funding levels. We have no way of anticipating how many enforcement actions may bo required. The 
Consumer Protection unit is aware of dozens of business opportunity scams around the country, and they know 
Alaskans are being targeted, but not to what extent. However, the department does not believe the cost of pursuing 
limited enforcement actions against a few sellers will entail significant amounts of staff time. If our assumptions prove 
to be inaccurate, the department may need to seek additional funding in tho future.

F IS C A L  N O T E
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SESSION ADDRESS: 
Alaska State Capitol 

Juneau, Alaska 99801-1182 
(907)465-4925 

Fax: (907) 465-3517 
Toll Free: 1-800-821-4925

A l a s k a  S t a t e  L e g i s l a t u r e

Representative G ary Stevens

IN TE R IM  ADDRESS: 
112 M ill Bay Road 

Kodiak, Alaska 99615 
(907) 486-4925 

Fax: (907) 486-5264

Memorandum
To: Senator Robin Taylor, Chair

Senate Judiciary Committee

From: Representative Gary Stcv

Date: May 6, 2002

Re: HB 393

I would like to respectfully request that you schedule HB 393, “An act relating to unfair 
and deceptive trade practices and to the sale of business opportunities; amending Rules 4 
and 73, Alaska Rules of Civil Procedure”, for a hearing at your earliest convenience.

Thank you for your consideration of this request.

Akh iok  • Karluk  • K od ii REQUEST FOR . . Q uz ink ie  • Port L ions 
Repre: HEARING j.ak.us



A l a s k a  S t a t e  L e g i s l a t u r e

Alaska Slate Capitol 
Juneau, Alaska 99801-1182 

(907) 465-4925 
Fax:(907)465-3517 

Toll Free: 1-800-821-4925

SESSION ADDRESS: IN TER IM  ADDRESS: 
112 M ill Bay Road 

Kodiak, Alaska 99615 
(907) 486-4925 

Fax: (907) 486-5264

Representative G ary Stevens 
B u s in e s s  O p p o r t u n it ie s  B i l l

Sponsor Statement -  HB 393

This bill creates a new, comprehensive statute regulating the sale of business 
opportunities. Business opportunities, commonly referred to as “biz opps,” are 
prepackaged small business deals primarily targeted to novice entrepreneurs. 
Although some business opportunities offer consumers legitimate methods for 
earning income, the field is fraught with unfair and deceptive practices.

Typical business opportunities range from work-at-homc schemes, like medical 
billing, to the sale of vending machines, ATMs, greeting card display racks and 
other products, to the sale of “900 numbers.” These deals are initially pitched to 
consumers through classified ads, over the Internet, and through “infomercials,” 
and potential buyers are subjected to high-pressure sales tactics. Unwary 
consumers are enticed by the promise of high earnings, which rarely materialize. 
According the to the Federal Trade Commission, biz opp scams bilk consumers 
across the country of tens of millions of dollars each year.

With this bill, Alaska will join approximately half of the states in regulating the 
sale of business opportunities. Persons who want to sell or advertise business 
opportunities in Alaska would be required to register with the state, to disclose 
information to buyers, to use escrow accounts to assure delivery of business assets, 
and to provide a 30-day right of cancellation to the buyer. Violators will be 
subject to civil and criminal penalties. The bill provides important consumer 
safeguards for entrepreneurial-minded Alaskans.

Ak liiok  • K a r lu k  • Kod iak  Sponsor Statement • O uz ink ie  • Port L ions  
Rcprcse ak.us
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C S H B  393 (JU D ) - T h e  BUSINESS OPPORTUNITIES BILL 

Sectional Analysis

*Sec. 1. Amends AS 37.05.146(b)(4) to include receipts of fees for business 
opportunity registration and renewals as program receipts.

*Scc. 2. Amends AS 45.50.471(b) to provide that a violation of the business 
opportunity statute is a violation of the Unfair Trade Practices and Consumer Protection 
Act.

*Scc. 3. Amends AS 45 by creating a new chapter regulating the Sale of Business 
Opportunities.

*Scc. 45.66 .010. Registration required.
Prohibits a person from selling or offering to sell a business opportunity unless the person 
is registered with the department at least 30 days before selling or offering to sell a 
business opportunity.

*Scc. 45.66.020. Registration procedure.
Requires that a person pay a registration fee and file certain documents in order to 
register with the department. The required documents include a copy of advertising 
materials, a disclosure statement to potential buyers, a surety bond, and a completed 
application form. The application form will require the seller to disclose the nature of the 
business opportunity and the method by which it will be advertised; the identity of the 
seller and owners or agents affiliated with the seller; and criminal convictions, civil 
judgments, and administrative determinations involving allegations of fraud, theft, and 
unfair trade practices.

*Scc. 45.66 .030. Renewal o f  registration .
Provides that a person must file a renewal application if the person sells or offers to sell a 
business opportunity for more than a year following the department’s acknowledgment of 
registration.

*Scc. 45.66.040. Registration Fees.
Requires that a seller pay a non-refundable fee to the department for a first-time 
application and a renewal fee for a renewal application. The amount of the fee will be 
established by regulation.

*Scc. 45.66 .050. M ateria l changes in registration in form ation .
Requires the reporting of any material changes to the application within 10 days of the 
change.

Sectional Analysis
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Sectional Analysis

*Sec. 45.66 .060 . Surety bond required.
Requires a business opportunity seller to post a surety bond in the amount of $75,000 in 
order to do business in the state.

*Scc. 45 .66 .070. Location o f  o ffe r and sale.
Provides that the statute applies to a sale or offer to sell a business opportunity if the 
seller directs the offer to residents of this state, if the offer originates in this state, or if the 
buyer will operate the business opportunity in this state.

*Sec. 45.66.080. D isclosure requirements.
Establishes that at least 10 days before the buyer signs the contract, the seller shall give 
the buyer a written disclosure statement. The disclosure statement must include 
information about the seller’s business history, the seller’s financial condition, the seller’s 
legal history, the seller’s history of business opportunity registration, the total price and 
payment schedule for the business opportunity, and the rights and obligations of the 
parties. Requires that if the seller makes claims about potential earnings, the seller must 
provide the basis for the claim and associated economic risks.

*Scc. 45.66 .090. W ritten  contract required.
Requires that a seller use a written contract for selling the business opportunity. Contract 
provisions must include: payment terms; contact information for the seller, the seller’s 
agent, and suppliers; a description of services that the seller is to provide; delivery dates; 
a complete description of the buy-back agreement if applicable; and a statement of the 
buyer’s right to cancel.

*Scc. 45.66 .100. Restrictions on down payments.
Precludes a seller from requiring a buyer to pay as a down payment more than 20 percent 
of the initial payment unless any amount above the 20 percent is placed in an escrow 
account.

*Scc. 45.66 .110. Escrow account requirements.
Requires that the escrow account be held by a person who is independent from the seller, 
and requires that a seller who establishes an escrow account provide account information 
to the department. Also prevents the release of escrow funds until the buyer provides 
written notification to the escrow holder that the products or services required by the 
contract have been delivered.

*Scc. 45 .66 .120 . Actions fo r  claims against escrow account.
Allows a buyer who has a claim against an escrow account to bring a civil action against 
the seller or escrow account holder to recover money from the escrow account.
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Sectional Analysis

*Scc. 45.(56.130. Cancellation o f contract.
Allows for a buyer to cancel a contract for any reason if the buyer gives notice of the 
cancellation to the seller within 30 days after signing the contract. Also permits a buyer 
to cancel the contract at any time if the seller fails to meet disclosure requirements, makes 
deceptive statements about the business opportunity, or fails to provide services or 
products required under the contract. Provides that within 15 days of such notice by the 
buyer, the seller must tender payment to the buyer and terminate the buyer’s financial 
obligations.

*Scc. 45.66.140. Prohibited representations.
Prohibits sellers from representing that they are registered with the department unless 
they have complied with the registration requirements, and prohibits other misleading 
representations about registration status or compliance with the law.

*Scc. 45.66.150. Untrue statements o r omissions.
Prohibits a seller from making an untrue statement of material fact in registration 
information, disclosure statements, advertising or other communications.

'"Sec. 45.66.160. Unwarranted conclusions.
Provides that acknowledgment of registration by the department does not constitute a 
recommendation or approval of a seller or a business opportunity.

*Sec. 45.66.170. W a ive r prohibited and void.
Prohibits a seller from requesting that a buyer waive rights or defenses under this chapter.

*Scc. 45.66.180. S e lle r ’ s records and files.
Requires that a seller maintain records of the advertisement or promotion of a business 
opportunity for five years and that the seller allow access to the records by the 
department. Also requires that a seller keep all documents relating to a contract for four 
years.

*Scc. 45.66.190. Pub lic records.
Provides that documents required under this chapter are public records. However, 
testimony and records related to an investigation by the department would not be public 
records.

*Scc. 45.66.200. Denial, suspension, o r revocation o f  registration.
Allows the department lo deny, suspend, or revoke a registration for a number of reasons, 
such as the seller’s failure to comply with registration requirements; for fraud or deceit 
perpetrated on the buyer; or if a person represents an unreasonable risk to the public 
interest and has been convicted of a crime involving fraud or theft or has violated 
consumer protection laws. Establishes that prior to taking action under this provision, the 
department must provide to the person a notice of intent to deny, suspend, or revoke the
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registration, and the person has an opportunity to respond to the notice by submitting a 
sworn statement.

*Scc. 45.66.210. Criminal penalties.
Provides that a person who recklessly violates the registration, disclosure, or contract 
provisions o f  the chapter is guilty o f  a Class C felony; other violations are punishable as 
Class A misdemeanors.

*860. 45.66.220. Exemptions.
Exempts from coverage certain transactions including sales or offers to sell:

•  A business opportunity if the payments by a buyer under the contract are less 
than $250

• a franchise under 16 CFR 436
• an ongoing business to be sold in its entirety
• equipment, materials, or samples for use in sales demonstrations and not for

resale, or product inventory sold to the buyer at a bona fide wholesale price
• securities
• a business opportunity in which the buyer is a bank or financial institution
• a business opportunity involving a marketing plan made in conjunction with 

the registration of a trademark or service mark and where the seller has a 
minimum net worth o f  $1,000,000

• a business opportunity where either the seller or the buyer is licensed as a real 
estate broker, associated real estate broker, or real estate sales person under 
AS 08.88 and the sale or offer is regulated by AS 08.88

*Scc. 45.66.230. Coordination with other laws.
Provides that this chapter governs if a sale or offer to sell a business opportunity is 
regulated by this chapter and by other laws and if compliance with both is not possible.

*Sec. 45.66.240. Regulations.
Allows the department to adopt regulations under the Administrative Procedure Act to 
implement this chapter.

*Scc. 45.66.900. Definitions.
Provides definitions, including the definition o f  “business opportunity” as a contract or 
agreement for the sale o f  products, equipment, supplies, or services enabling the buyer to 
start a business and in which the seller agrees to provide additional services, such as

• Assisting in finding locations for the use or operation o f  vending machines, 
racks, display cases, or other similar devices

• Assisting in finding outlets or accounts for the buyer’s products or services;
•  Purchasing any or all products made, produced, fabricated, grown, bred, or 

modified by the buyer
• Agreeing to buy back products from the buyer products
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• Representing that the buyer will derive income from the business that will 
exceed the price paid to the seller

•  Providing the buyer with a marketing plan

*Scc. 4. Changes the court rules to require the court clerk, in actions brought against 
escrow accounts under AS 45.66.120, to mail a copy o f  the complaint and subsequent 
orders or judgments to the attorney general.

*Sec. 5. Provides for a grace period for the registration o f  sellers o f  business 
opportunities who are in business before the effective date o f  Section 3, allowing them to 
continue selling or offering to sell for up to 45 days, after which time they must be 
registered.

*Scc. 6 . Allows the Department o f  Law to adopt regulations to implement the act.

*Scc. 7. Provides that AS 45.66.120(b) takes effect only if sec. 4 receives the two- 
thirds majority vote o f  each house.

*801 '. 8 . Provides that Section 6 o f  the act takes effect immediately under 
AS 01.10.070(c).

*Scc. 9. Provides that this act, other than Sec. 6 , takes effect July 1, 2002.

A p r i l  15 ,2002
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So you want to work at home?
You're con f l ic ted . Y o u  need ex tra  in come , 
b u t  you  w a n t  to  be a r o u n d  fo r  y o u r  k ids . 
So  you're tan ta l iz ed  b y  the  id e a  o f  stay­
in g  h om e  a n d  e a rn in g  c a sh . C l e v e r  m a r ­
keters k n o w  they have yo u . T h e y  prom ise 
a w h o l e  w o r l d  o f  w o rk- a t- hom e p o s s i ­
b i l i t i e s  th a t  s o u n d  pe r fe c t :
"Stuffenve lopes o n  y o u r o w n  
t im e ."  “ D oc to rs  need  y o u  to 
d o  the ir  m ed ic a l  b i l l i n g  f r om  
h om e ."  " L ik e  crafts? G r c a r  
p a y  fo r  a s s em b ly  w o r k . "
T h e y  try co lu re y o u  w i t h  e n ­
t i c i n g  sa la r ie s : “ E a r n  h u n ­
dreds: T h e  faster y o u  w o i k ,  
the  m o re  you  m ake ."

T h e  p rob lem  is, y o u  rare ly 
e n d  u p  m a k i n g  th e  m o n e y  
you're p rom is ed . I n  fact, f ew  
p e o p le  m ak e  an y  at a l l ,  a n d  
m o s t  lose m oney . A n  i n v e s ­
t igat ion o f  112 work-at-home 
com pan ie s  conducted in  2000 
by  O p e r a t i o n  J o b  F r a u d ,  a 
task force made u p  o f  severa l 
better Business Bureaus a n d  
the U .S . Posta l I n s pe c t io n  
Service, tu rned u p  n o t h in g  r . .  
b u t  scams. W h e n  the task j 
force in ves t ig a ted  ads o n  • 
the Internet, on  posted fly- ,' 
crs. a n d  in  m agaz in es  a n d  j 
new spape rs ,  they “ fo u n d  | 
n o  ev id ence  o f  m a k in g  the ! 
m o n e y  p r o m is e d ,"  says |
K a t v  C o n k l i n  o f  the Bet- ; 
ter B us in ess  B u r e a u  in  I 
C h a r t a n o o g a ,  Tennessee . I 
"W c  tr ied them  ourse lves .
W e spent o u r  o w n  m o n e y  
o n  the kits and  ma te r ia ls ,  
a n d  w e  n e ve r  m ad e  back  
o u r  in ves tm en t ."

T h e  Federa l T rade  C o m m is s i o n  est i­
m a tes tha t tens o f  m i l l i o n s  o f  d o l la r s  a 
y e a r  are los t o n  these p h o n y  o ffe rs . 
A l t h o u g h  most p eop le  are c hea ted  o u t  o f  
a n yw h e r e  from  S20 to a c o u p le  o f  h u n ­
d red ,  som e  lose m o re .

T a r g e t i n g  p o t e n t i a l  v i c t im s  is easy. 
C o n k l i n  reca l ls it h a p p e n in g  in  her o w n  
fam ily . “T w o  years ago  m y  daugh te r  gave

R e a d  t h i s  b e f o r e  y o u  f a l l  

f o r  s o m e  o f  t h e  m o s t  c o m m o n  

r ip - o f f s , BY  JA N IC E  UEBERM AN

B E E N  C O N N E D ?
Complain! Consumer agencies 
can go after bogus companies 
only if they know about them. 
File a complaint with the 
regional Better Business 
Bureau where the company is 
located, and call Ihe Federal 
Trade Commission at 877- 
FTC-HELP or log on to ftc.gov.

b i r t h  to  a b a b y  
boy , a n d  in  the 
h o s p i t a l  she w as  
b o m b a r d e d  w i t h  
m a g a z i n e s  f o r  
n e w  m o m s ,  w i t h  
w o r k - a t - h o m e  
o ffe rs  in  the 
b jo k ,"  she recalls, 
“T h e  ads p reyed  
o n  the vu lnerab le , 

us ing  g u i l r  tac t ics su ch  as 'W h y  w o u ld  
you  le ave y o u r  k ids at h o m e  to work?' 
T h e  scamsrors stop at n o th ing !"  C o n k l i n  
says that w o r k i n g  m o m s ,  th e  d is ab le d ,  
the e lde r ly , s tuden ts , a n d  non-Eng l ish- 
s p e a k in g  im m ig r a n t s  m o s t  o f ten  fa l l  
v i c t im  to those scams.

So w h y  aren't these f ra u d u le n t  c o m ­
pan ies t ra cked  d o w n — and  shut down? 
For o ne  t h in g ,  m a n y  c h a n g e  the ir  names

o r  addresses a n d  g o  o u t  o f  bus i­
ness w ith in  a year o r  two , mak ing 
it d a u n t in g  fo r in ves t ig a to rs  ro 
crack them . S econd , such scams 
o ften go unreported : M a n y  v i c ­
t ims are too embarrassed to c om ­
p la in  or don't w a n t  to spend rime 
f i l i n g  a c la im .

A l l  o f  w h i c h  m e a n s  it's u p  
ro y o u  to  p r o t e c t  y o u r s e l f .  As 
an  ass is tan t d i r e c t o r  o f  the 
Bureau o f  C o n s u m e r  Protect ion 
at the F ed e ra l  T r a d e  C o m ­
m is s io n ,  M o n a  S p iv n c k  w o rk s  
to  p u r  these s h a d y  c o m p a n i e s  
o u r  o f  bu s ines s .  W e  asked he r 
ro d e s c r ib e  th ree  o f  the m os t  
c om m o n  f ra u d u le n t  schemes:

R I P - O F F  # l i  M E D I C A L  

B I L L I N G  F R O M  H O M E

T h is  scam robs y o u  o f  b ig  bucks 
u p  front: A c c o r d in g  to Sp ivack , 
you're typ ica l ly  asked to shell ou t 

several hundred dollars for medica l-bi ll ing 
so f tware and  a list o f  d o c to rs  w h o  need 
y o u r  services. Y o u ’re to ld  tha t the d o c ­
tors w i l l  g ive  you  lists o f  pa t ien ts to b i l l  
a n d  fo rm s to in p u t  in to  y o u r  computer . 
You 're  supposed to s u bm i t  the compuc- 
er ized fo rms ro a c le a r in g ho use  that w i l l  
f o rw a r d  th em  to M e d i c a r e  fo r  r e im ­
bu rsement . “T hey  tell y ou  it can  be done 
o n  yo u r  o w n  t ime and  thac you  can make 
S i , 500 a week ,"  says S p iv a ck .

S o u n d s  grea t , r ight? B u t  here's the 
reality: Y o u  get the software, and  it's hard 
to  use. A n d  w h e n  y o u  send  o u r  letters 
to  d o c t o r s  o f f e r in g  t h em  y o u r  h e lp ,  
t h e y ’ve n e v e r  h ea rd  o f  y o u  a n d  aren't 
inreresced in  yo u r  services. I n  fact, T om  
C o l l i e r  o f  rhc Better Bus iness Bureau in  
T u c s o n ,  a lo n g  w i t h  th e  P im a  C o u n t y  
i\ le d ic a l  Society , surveyed 2,100 doctors 
to  f in d  o u t  whe the r  they'd e v en  cons ide r
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CS HB 393 (JUD) -THE SALE OF BUSINESS OPPORTUNITIES
•  Business opportunities, or “biz opps,” are prepackaged small business deals offered 

primarily to novice entrepreneurs. Fraudulent biz opps bilk consum ers nationwide o f  
tens o f  millions o f  dollars a year, according to the FTC. These scams take a variety o f  
forms, from stuffing envelopes or doing medical billing at home, to the sale o f  
vending machines or greeting card display racks, to selling internet businesses. 
Promoters use high-pressure sales tactics and promise huge earnings to buyers. The 
scams often target vulnerable Alaskans: senior citizens, individuals at home because 
o f  disability or illness, or people experiencing financial difficulties.

• HB 393 will protect A laskans from this type o f  scam by requiring sellers o f  business 
opportunities to register with the state and providing safeguards for consumers. It will 
allow the Department o f  Law to take preventative action before  consum ers are 
scammed. The bill:

• Requires promoters to register prior to offering to sell business opportunities in 
Alaska. They  will have to disclose information about the business opportunity 
and about their civil and criminal history and meet other registration 
requirements.

• Obligates a prom oter to give a buyer a disclosure statem ent 10 days before 
selling a business opportunity. The disclosure must include information about 
the seller’s legal and financial background and the total price and payment 
schedule.

• Requires the use o f  a written contract that sets out the paym ent terms, the 
services to be provided by the seller, delivery dates, and the buyer’s right to 
cancel.

• Precludes a seller from obtaining more than 20%  o f paym ent up front, unless 
the additional am ount is placed in an escrow account at a financial institution.

•  Allows a buyer to cancel the contract within 30 days. The contract can also be 
cancelled after this 30-day period if the seller failed to m eet disclosure 
requirements, made deceptive statements about the business opportunity, or 
failed to provide services.

HB 393 provides exem ptions for business opportunities that involve total payments 
under $250, for business transactions that fall under other regulatory schemes, for 
ongoing business transactions, and for direct sellers under certain circumstances.

Under HB 393, violations o f  the business opportunity registration requirements are 
also violations o f  the Unfair Trade Practices and Consum er Protections Act, AS 
45.50.471, et seq. In addition, they may be punishable as criminal offenses.
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ĵ L4RP Alaska
Honorable Ben Stevens, Chair 
Senate Labor and Commerce Committee 
Alaska Capitol Room, Room 119 
Juneau, AK 99801-1182
April 26,2002 RE: HB 393 (Stevens) - Support
Dear Chair Stevens:

On behalf of the members of AARP In Alaska, we urge you and your colleagues 
on the Senate Labor and Commerce Committee to support HB 393, authored by 
Representative Gary Stevens, and co-sponsored by Representatives Kerttula, Dyson, 
and Murkowski.

HB 393 will address an issue that Is often of concern to retirees... prepackaged 
'business opportunities' targeted at novice entrepreneurs and "work at home’’ schemes.

The bill would require that sellers of business opportunities register with the State 
and would require them to disclose specific information to the potential buyer before the 
sale. They would also be required to use an escrow account to assure delivery of • 
promised goods and provide a 30-day right of cancellation to the buyer.

Representative Stevens has provided exceptions for some recognized direct 
selling operations. HB 393 would target those individuals and organizations that should 
not be allowed to operate in Alaska.

Government has a legitimate role in consumer protection. AARP believes HB 
393 is an excellent example of appropriate oversight and regulation.

On behalf of all Alaskans who have been taken In by phony “business 
opportunities", AARP urges an “AYE" vote on HB 393.

Should you have any questions about our position, please feel free to contact 
Marie Dariin (586-3637), Coordinator of the AARP Capitol City Task Force; Patrick Luby 
(907-762-3314), AARP Legislative Representative; or me (907-245-5259).
Thank you for your consideration.

Marguerite Stetson
Executive Council Member for Advocacy
cc: Senator Austerman

Senator Leman Senator Torgerson Senator Davis
Representative Gary Stevens Representative DysonRepresentative Kerttula Representative Murkowski
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Sincerely,
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