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Memorandum

In terim
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T o : R e p re se n ta tiv e s  M o rg a n  a n d  M e y e r

F ro m : R e p re s e n ta tiv e  W h i t a k e r ^ v

R e: R e q u e s t  f o r  H e a r in g  - H B 24  & H B 118

D a te : 2 /9/01

' / g  .
H ouse B ills 2 4  and  188-have been  referred  to the C om m ittee  on C om m unity  and  R egional
A ffairs, I respectfu lly  request a  hearing  o f  both these bills.

A  hearing  a t y ou r m eeting  o f  Feb. 22  w ould  be apprecia ted , as m y schedu le w ill n o t allow  an 
earlier date.
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T o: R e p re se n ta tiv e s  M o rg a n  a n d  M ey er, C o -C h a irs  H o u se  C R A

F ro m : L o r i  B ack es, A id e  to  R ep . W h ita k e r

R e: C S H B 24

D ate : 2/9/01

A t it's hearing  o f  February 8, 2001, the C om m ittee on Econom ic D evelopm ent, T rade and 
T ourism  adopted  an am endm ent to H B 24, changing the title and section 1 to the curren t, m ore 
restrictive language.

T his will restric t application o f  the provision to the use o f borough revenues from  a sales tax 
levied upon room  rentals.
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H O U S E  B IL L  N O . 24

IN  T H E  L E G ISLA TU R E  O F T H E  ST A T E  O F A L A SK A  

T W E N T Y -SE C O N D  L E G ISL A T U R E  - F IR ST  SE SSIO N

BY R EPR ESEN TA TIV E W H ITAK ER

Introduced: 1/8/01 
R eferred:

A  B IL L  

F O R  A N  A C T  E N T IT L E D  

"A n  A c t r e la t in g  to  use o f  c e r ta in  b o ro u g h  rev en u es  fo r  a  to u r is m  m a rk e t in g  

c a m p a ig n ."

B E  IT  E N A C T E D  B Y  T H E  L E G IS L A T U R E  O F  T H E  S T A T E  O F  A L A S K A :

* S ec tio n  1. A S  29 .35 .110  is am ended b y  adding  a  n ew  subsection  to read :

(b ) U se o f  borough revenues fo r a  tourism  m arketing  cam paign  is n o t sub ject 

to (a) o f  th is  section .

H B 0024a -1-
New Text Underlined [DELETED TEXT BRACKETED]

HB 24
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"An Act relating to use of certain borough revenues for a 
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FISCAL NOTE
STATE OF ALASKA
2001 LEGISLATIVE SESSION

Revision Date/T im e (Note if correction): 2/05/2001 4:05p.m . 
Title: BOROUGH REVENUES FOR TOURISM

MARKETING

CSHB 24(EDT)

Sponsor:
Requester:

R epresenta tive W hitake r

House Specia l Comm ittee EDTT

Fiscal Note Number: 1
Bill Version :
(H) Publish Date: 2/12/01

Dept. A ffected : DCED
'B R U :
Component:

C omponent Number:

C omm Asst&Econ.Dev
Comm unity &
Bus iness Deve lopment 

2486

Expenditures/Revenues (T h o u s a n d s o f D o lla rs )

Note: Amoun ts do not include infla tion unless otherw ise noted below.
OPERATING EXPEND ITURES FY 2002 FY 2003 FY 2004 FY 2005 FY 2006 FY 2007

Persona l Services
Travel
Contractua l
Supplies
Equipment
Land & S tructures
G rants & C laims
M isce llaneous

TO TAL OPERATING 0.0 0.0 0.0 0.0 0.0 0.0

CAP ITA L EXPEND ITURES

CHANGE IN REVENUES ( ) 0.0 0.0 0.0 0.0 | 0.0 | 0.0

FUND SOURCE (Thousands o f Dollars)
1002 Federa l Rece ip ts
1003 GF Match
1004 GF
1005 GF/P rogram Rece ip ts
1037 GF/M enta l Health
1156 RSS

TO TAL 0.0 0.0 0.0 0.0 0.0 0.0

E s tim a te o f an y c u r re n t ye a r (FY2001) c o s t: 0.0

POSITIONS
Full-tim e
Part-tim e
Temporary

ANALYS IS : (Attach a separate paqe if  necessary)

This legislation provides for the expenditure of borough revenues for tourism marketing. This legislation would have no fiscal 
impact on the depadment.

P repared by: 
Division

Approved by: 
Agency

(Rnv 11/2000 OMB)

Pat Poland Phone 269-4580
Community and Business Deve lopment

Comm iss ioner Deborah B. Sedw ick

Da te /T im e 2/05/2001 4:05p.m . 

Da te 2/5/2001
Departm ent o f Community & Econom ic Deve lopment__________

For distribution information, call the Governor’s Legislative Office
P a g e  1 o f  1__

COMMITTEE COPY
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SPONSOR STATEMENT 

HB24 
Borough Revenues for Tourism Marketing

Since the 1970's, the v isito r industry  in com m unities th roughout A laska has relied  on local 
destination  m arketing  organizations to com pete in an increasingly com petitive w orldw ide 
m arketplace.

The funding  source fo r these organizations is typically  local v isitor industry taxes enacted  w ith 
the in tent that the revenues co llected , fund the destination  m arketing efforts o f  the com m unity  in 
w hich such taxes are collected.

A p rov ision  in the A laska State M unicipal C ode, T itle  29 creates a siiuation  w herein  certain  
v isitor industry  tax co llections canno t be used  to fund local destination m arketing  efforts. T h is 
has the  potential to  affect eleven o f A laska's o rganized  boroughs, even in those cases w here the 
funding o f  destination  m arketing  efforts is the express in tent fo r w hich a  v isito r industry  tax is 
collected.

H B 24 am ends T itle  29 o f  A laska Statu tes allow ing, at local op tion , the use o f  borough revenues 
for an on-going  tourism  m arketing  effort.

Representative Jim Whitaker 
House of Representatives 
District 31
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Ensure that the visitor industry continues to serve as an important economic 
engine that offers Alaskan communities exciting opportunities to diversify and 
expand their economic base, and enhance their quality of life.

Allow small visitor industry businesses to share in the benefits of visitor 
industry growth and compete in an increasingly competitive travel marketplace 
by providing them the ability to pool their resources to market their 
communities as a destination to potential Alaska travelers.

Provide Alaskan communities with the ability to contribute their proportionate 
share towards the funding of statewide efforts to market Alaska as a 
destination to the rest of the world.

ExecutiveSummary
Since the 1970's, small visitor industry businesses in communities throughout 
the state of Alaska have relied on their local destination marketing 
organizations [Convention & Visitors Bureaus and/or Chambers of Commerce] 
to help them compete in an increasingly competitive worldwide travel 
marketplace.

The funding source for local destination marketing organizations is typically 
local visitor industry taxes enacted with the intent that the taxes collected be 
used to fund the destination marketing efforts of the community or region in 
which the visitor industry taxes are collected.

An anomaly in the Alaska State Municipal Code [Title 29 of the Alaska Statutes] 
has the potential to create a situation in eleven of Alaska's organized boroughs 
where visitor industry tax collections cannot legally be used to fund local 
destination marketing efforts, even in those cases where the funding of 
destination marketing efforts is the express intent for which a visitor industry 
tax is collected.

HB 24 amends Title 29 of the Alaska Statutes to provide for a local option 
within a borough to use tax collections to fund a tourism marketing campaign.



The Dilemma; The four facts outlined above result in a situation where a visitor 
industry tax [typically a bed tax] iogically collected by a second class borough on an 
areawide basis cannot be used for the taxes' Intended areawide purpose, the funding of 
destination marketing, [see figure below] ___________________________

Borough Rewnue
[Taxes/Fees]

| Air, a wide | 
Property Tax 

Bed Tax 
Sales Tax 

Tobacco Tax 
Raw Fish Tax 
Severance Tax

| Nonareawidc |
Solid Waste Tax 

lEconomic Development Tax] 
.Emergency Services Tax.

Borough Spending
[Powers/Functions]

| Areawide 
Health 

Education 
^ Planning & Zoning 

Animal C ontrol 
Public Transportation 
Parks Sc Recreation 

Library

| Nonateawidc ~|
Solid Waste

Economic Development 
(Destination Marketing)

imereency Services.

The Solution: The challenge outlined above is solved to the benefit of small 
visitor industry businesses and Alaskan communities by amending AS 29.35.110 
to add a new subsection to read: "(b) Use of borough revenues for a tourism 
marketing campaign is not subject to (a) of this section."__________________


