




H O U S E  C O M M I T T E E  R E P O R T
(ID
Date Referred to Committee: May 5, 1998 F U R T H E R  R E F E R R A L S :

D ate o f  C o m m ittee  A ction :

T he F IN A N C E  C o m m ittee  con sid ered :  

CS F O R  S E N A T E  B IL L  N O . 350(F IN ) A B O L IS H  T O U R IS M  M A R K E T IN G  C O U N C IL

CSSB 350FIN)

“A n Act re la tin g  to  tou rism  and tourism  m arketing; e lim in atin g  th e  A laska T ourism  M ark etin g  C ouncil; and providing  
for an effective  d a te .”

recommends it be replaced \
w ith the follow ing committee substitute W (if) 'bfb ^  'o b  L-r IN )

[ ] a d d itio n a l referral t o __
f 1 a ttach ed  a m e n d m e n t s )

A D O P T S : ___________________

C o m m itte e

L etter  o f  In ten t

[ ] th e  sa m e title  
[ ] a  n e w  title

A T T A C H E S  N E W  F IS C A L  N O T E (s): (D̂ ,  A P P R O V E S  P R E V IO U S :

I J f isc a l n o te (s )  _____________  [v/f fiscal n o te(s) P C i 5 D

(Dcpt/D»i£)

[ j zero  f is c a l n o te (s ) [ ] ze r o  fisca l n ote(s)

f T ia r  h r v

V.T ■ O oiJV tb

i f
W k & g L

SIGNING WITH RECOMMENDATIONS



F I S C A L  N O T E  No. J _

STATE OF ALASKA
1998 LEGISLATIVE SESSION

Bill Ve rs ion :
(S) Pub lish Date :

5/1/98 Dept. Affected CommerceRevision Date (Note if correction)
Title An Act relating to tourism and tourism marketing; BRU Tourism_________________
eliminating the ATMC_____________________ ______________ Component Tourism Development #2278
sponsor
Requester

Senate Finance
Senate Finance

AK Tourism Market Coun #1026
Component Serial No.

OPERATING EXPENDITURES FY 99 FY00 FY 01 FY 02 FY 03 FY 04
Personal Services 
Travel 
Contractual 
Supplies 
Equipment 
Land & Structures 
Giants & Claims 
Miscellaneous

(206.4) (206.4) (206.4)
(53.4) (£3.4) (53.4)

(1.707.6) (2,207.6) (2,707.6)

(00.0) (60.0) (60.0)

TOTAL OPERATING 0.0 (2,027.4) (2,527.4) (3,027.4) 0.0 0.0

CAPITAL EXPENDITURES

r = [CHANGE IN REVENUES ( 1 ,000.0

FUND SOURCE___________________    (Thousands of Dollars)
1002 Federai Receipts
1003 GF Match
1004 GF
1005 GF/Program Receipts 
1037 GF/Mental Health 
Other (Specify Type)

L _(299.3) (799.3) (1,299.3)
(355.3) (355.3) (355.3)

(1,372.8) (1,372.8) (1,372.8)
TOTAL 0.0 (2,027.4) (2,527.4) (3,027.4) 0.0 0.0

Estimate of any current year (FY98) cost: 

POSITIONS
Fuil-time
Part-time
Temporary

(3) (3) (3)

ANALYSIS: (Attach a separate page if necessary)

Assum es  G ene ra l F und  reduction as outlined in the Alaska Visitor's Assoc ia t ion "New M il len ium  Plan".

C h a n g e s  in FY  2000 revenue  is as a result of the cance lla t ion of the current AVA contract with the 
Department of C om m e r c e  and  E co nom ic  Deve lopment .

Prepared by Tom Ga. ?1.,, Director_____________________________________Phr ne 465-5472
Division Tourism Development__________   Pete 5/1/98

Approved by Commissioner (L 'J ^   Date i> V / /
Agency _____  rT 7 7  /  >

w) PROPREPARER TO PROVIDE ALL DISTRIBUTION COPIES TO GOVERNOR'S LEGISLATIVE OFFICE
F o r  further d istribution in fonnation , ca ll the G o vern o r's  Le g is la t iv e  O ffice

{Rev 9/97) 98tnlorm jrtsyOMB Page 1 Of^L



^ B S S o  *£/

“ T h e  N e w  M i l l e n n i u m  P l a n ”

A  C o n c e p t  f o r  S h a p i n g  t h e  F u t u r e  e f  T o u r i s m  P r o m o t i o n  i n  A l a s k a

March 9,1998 

INTRODUCTION

Preranted in this document is an industry-led initiative to regain AlasKa's competitive position as 
a visitor destination and to consolidate Alaska's statewide tourism organizations -  the Alaska 
Tourism Marketing Council, Alaska Division of Tourism and the Alaska Visitors Association -  
into one new, non-profit organization.

These changes are being proposed because Alaska is losirg ground compared to other 
destinations worldwide. The State of Alaska’s budget for tourism marketing has declined by 60 
percent since 1990 and the growth rate for tourism has declined from 13 percent to 3 percent 
At the same time many more Alaskans are looking to the visitor industry for their livelihood. 
Without a renewed effort to regain our position in the marketplace, the downward trends will 
continue.

Rainer than continue to watch Alaska's marketing decline, the tourism industry has taken a 
proactive approach in dealing with the problem. Under this proposal, the industry would greatly 
increase its marketing contribution and the State would continue to provide a core level of 
funding through an accountable fee-for-services contract with the new non-profit organization. 
After a phase-in period, the goal is to raise a minimum of $10 million, with $6 million coming 
from the private sector and $4 million coming from the state. This represents a 25 percent 
reduction in state general funds and a more than 300 percent increase in private sector funds.

If adopted, this plan would:
■ Shift marketing efforts to a private entity that combines the activities of the Alaska 

Tourism Marketing Council, Alaska Visitors Association and the marketing functions 
of the Division of Tourism.

• Decrease confusion and eliminate any duplication of efforts among agencies.
• Return Alaska's marketing sfforts to a more competitive position.
■ Increase private sector funding while decreasing state funding.
• Allow communities the ability to leverage their own marketing dollars with a 

statewide marketing program.
• Place greater emphasis on funding from cruise companies while reducing the cost of 

participation for Alaska’s smallest businesses.

If the state joins the industry in support of this plan, a transition team with representatives of 
each existing organization would work to finalLe details of the new organization and conduct 
the election of the first board of directors during FY99. This would begin a three-year funding 
phase-in period as outlined on page 14 of the plan. If there are questions regarding this plan, 
please contact the Alaska Visitors Association at 907-561-5733.

N ew  M illennium  Plan YtXĉ ,
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SECTIONAL ANALYSIS 
CS FOR SENATE BILL 3 5 0 (FIN)

S e c t i o n  1

p r o v i d e s  f o r  a n  e x e m p t i o n  f r o m  t h e  p r o c u r e m e n t  c o d e  f o r  t h e  
t o u r i s m  m a r k e t i n g  c o n t r a c t s  e n t e r e d  i n t o  w i t '  a  s i n g l e  
q u a l i f i e d  t r a d e  a s s o c i a t i o n  u n d e r  AS 4 4 . 3 3 . 1 2 5 ( a )  a n d  (b )  , 
e n a c t e d  i n  S e c t i o n  5 .

S e c t i o n  2

a m e n d s  t h e  s t a t u t e  t h a t  l i s t s  t h o s e  p u b l i c  o f f i c i a l s  w h o  
m u s t  f i l e  c o n f l i c t  o f  i n t e r e s t  s t a t e m e n t s  b y  d e l e t i n g  t h e  
r e f e r e n c e  t o  t h e  e x e c u t i v e  d i r e c t o r  o f  t h e  A l a s k a  T o u r i s m  
M a r k e t i n g  C o u n c i l  (" A T M C " ).

S e c t i o n  3

a m e n d s  t h e  s t a t u t e  t h a t  c u r r e n t l y  l i s t s  t h e  p u r p o s e s  o f  t h e  
D i v i s i o n  o f  T o u r i s m  a n d  t h e  A l a s k a  T o u r i s m  M a r k e t i n g  C o u n c i l  
i n  t w o  w a y s .  F i r s t ,  t h e  s t a t u t o r y  r e f e r e n c e s  t o  t h e  ATMC 
a r e  d e l e t e d .  S e c o n d ,  t h e  w o r d  " g e n e r i c "  i n  s u b s e c t i o n  ( 4 )  
i s  d e l e t e d  t o  m e e t  t h e  D e p a r t m e n t  o f  C o m m e r c e  a n d  E c o n o m ic  
D e v e l o p m e n t ' s  c o n c e r n  t h a t  t h e  t e r m  " g e n e r i c "  m i g h t  p r e c l u d e  
r e g i o n a l  o r  s e a s o n a l  t o u r i s m  p r o m o t i o n s  a s  w e l l  a s  
p r o m o t i o n s  t h a t  t a r g e t  s p e c i f i c  s e g m e n t s  o f  t h e  t o u r i s m  
i n d u s t r y  s u c h  a s  h i g h w a y  m a r k e t i n g ,  e c o t o u r i s m ,  c u l t u r a l  
t o u r i s m  a n d  r u r a l  t o u r i s m .

S e c t i o n  4

r e p e a l s  a n d  r e e n a c t r  t h e  s t a t u t e  t h a t  l i s u s  t h e  d u t i e s  o f  
t h e  D i v i s i o n  o f  T o u r i s m .  A l l  r e f e r e n c e s  t o  t h e  ATMC h a v e  
b e e n  d e l e t e d ,  a s  w e l l  a s  r e f e r e n c e s  t o  a  n u m b e r  o f  t h e  
D i v i s i o n ' s  c u r r e n t  p r o m o t i o n  a n d  m a r k e t i n g  f u n c t i o n s .  T h r e e  
n e w  d u t i e s  h a v e  b e e n  a d d e d  - -  t o u r i s m  p l a n n i n g  a n d  a d v o c a c y  
i n  c o o p e r a t i o n  w i t h  t h e  p r i v a t e  s e c t o r ,  m u n i c i p a l i t i e s ,  a n d  
s t a t e  a n d  f e d e r a l  a g e n c i e s ;  e v a l u a t i n g  t h e  t o u r i s m  m a r k e t i n g  
c o n t r a c t  p r o g r a m  e n a c t e d  i n  S e c t i o n  5 o f  t h e  b i l l ;  a n d  
c o n d u c t i n g  r e s e a r c h  a b o u t  A l a s k a ' s  v i s i t o r  i n d u s t r y .

S e c t i o n  5

a d d s  A S 4 4 . 3 3 . 1 2 5  t o  t h e  s t a t u t e s  g o v e r n i n g  t h e  D i v i s i o n  o f  
T o u r i s m .  S u b s e c t i o n  ( a )  w o u l d  r e q u i r e  t h e  D i v i s i o n  t o  
c o n t r a c t  e a c h  y e a r  w i t h  a  s i n g l e  q u a l i f i e d  t r a d e  a s s o c i a t i o n  
f o r  t h e  p u r p o s e  o f  p l a n n i n g  a n d  e x e c u t i n g  t h e  S t a t e ' s  
p r i m a r y  d e s t i n a t i o n  t o u r i s m  m a r k e t i n g  c a m p a i g n .  T h e
c o n t r a c t  w o u l d  b e  s u b j e c t  t o  a  l e g i s l a t i v e  a p p r o p r i a t i o n  f o r
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t h a t  p u r p o s e ,  a n d  t h e  s i n g l e  q u a l i f i e d  t r a d e  a s s o c i a t i o n  
w o u l d  b e  r e q u i r e d  t o  p r o v i d e  m a t c h i n g  f u n d s  o f  a t  l e a s t  3 0 
p e r c e n t  o f  t h e  c o s t s  o f  t h e  m a r k e t i n g  c a m p a i g n .  S u b s e c t i o n  
( a )  a l s o  m a k e s  i t  c l e a r  t h a t  t h e  m a r k e t i n g  c a m p a i g n  c a n  

p r o m o t e  s e a s o n a l  a n d  r e g i o n a l  t o u r i s m  a s  w e l l  a s  o t h e r  
s e g m e n t s  o f  t o u r i s m  m a r k e t i n g .

S u b s e c t i o n  (b )  i s  d e s i g n e d  t o  a l l o w  t h e  D i v i s i o n  o f  T o u r i s m  
t o  e n t e r  i n t o  c o n t r a c t s  f o r  r e l a t i v e l y  s m a l l  m a r k e t i n g  o r  
p r o m o t i o n a l  p r o g r a m s  t h a t  a r e  n o t  c u r r e n t l y  b e i n g  a d d r e s s e d  
u n d e r  t h e  p r i m a r y  m a r k e t i n g  c o n t r a c t ,  b u t  t h e  q u a l i f i e d  
t r a d e  a s s o c i a t i o n  h a s  a  r i g h t  o f  f i r s t  r e f u s a l  t o  u n d e r t a k e  
t h e  p r o g r a m  i t s e l f  a s  p a r t  o f  t h e  p r i m a r y  m a r k e t i n g  c o n t r a c t  
e n t e r e d  i n t o  u n d e r  s u b s e c t i o n  ( a ) , p r o v i d e d  i t  c o n t r i b u t e s  
t h e  r e q u i r e d  p e r c e n t a g e  o f  m a t c h i n g  f u n d s .

S u b s e c t i o n  ( c )  r e q u i r e s  t h a t  c a e  m a r k e t i n g  c a m p a i g n  b e  
c o n d u c t e d  b y  a  g r o u p  w i t h i n  t h e  q u a l i f i e d  t r a d e  a s s o c i a t i o n  
t h a t  i s  c o m p o s e d  o f  p e o p l e  w h o  e i t h e r  h a v e  t o u r i s m  m a r k e t i n g  
e x p e r i e n c e  o r  a r e  c u r r e n t l y  s t a t e  o r  l o c a l  g o v e r n m e n t  
o f f i c i a l s  o r  s e n i o r  s t a f f  m e m b e r s  o f  s t a t e  o r  l o c a l
g o v e r n m e n t s  o r  n o n p r o f i t  c o r p o r a t i o n s  t h a t  p r o m o t e  t h e  
v i s . t o r  i n d u s t r y .

S u b s e c t i o n  (d )  i s  d e s i g n e d  t o  a d d r e s s  i s s u e s  t h a t  h a v e  
a r i s e n  i n  t h e  p a s t  c o n c e r n i n g  t h e  c o o p e r a t i v e  m a r k e t i n g  
p r o g r a m .  T h i s  s u b s e c t i o n  m a k e s  i t  c l e a r  t h a t  a l l  o f  t h e  
a d v e r t i s i n g  m a t e r i a l s  a n d  t o u r i s m  i n f o r m a t i o n  a n d  d a t a
p r o d u c e d  a s  p a r t  o f  t h e  m a r k e t i n g  c a m p a i g n  a r e  t h e  j o i n t
p r o p e r t y  o f  t h e  q u a l i f i e d  t r a d e  a s s o c i a t i o n  a n d  t h e  D i v i s i o n  
o f  T o u r i s m  a n d  t h a t  a n y  f u n d s  g e n e r a t e d  b y  t h e  a s s o c i a t i o n  
u n d e r  t h e  c o n t r a c t  a r e  r e t a i n e d  b y  t h e  a s s o c i a t i o n .  T h e  
a s s o c i a t i o n ,  t h e r e f o r e ,  w i l l  b e  a b l e  t o  s e l l  o r  l e a s e
m a t e r i a l s ,  i n f o r m a t i o n  o r  d a t a  ( w i t h  a p p r o p r i a t e  l e g a l  
r e s t r i c t i o n s  a s  t o  i t s  u s e )  t h a t  a r e  g e n e r a t e d  u n d e r  t h e  
c o n t r a c t .  T h i s  s u b s e c t i o n  a l s o  r e q u i r e s  t h e  t r a d e
a s s o c i a t i o n  t o  m a k e  m a i l i n g  l i s t s  a v a i l a b l e  t o  n o n - m e m b e r s  
a s  w e l l  a s  m e m b e r s ,  b u t  a l l o w s  t h e  a s s o c i a t i o n  t o  c h a r g e  a n  
a d d i t i o n a l  a m o u n t  t o  a  n o n - m e m b e r  t o  e n s u r e  t h a t  a  n o n ­
m e m b e r  p a y s  r o u g h l y  t h e  s a m e  a m o u n t  f o r  t h e  l i s t s  t h a t  
m e m b e r s  w i l l  p a y .  F i n a l l y ,  i t  e x p r e s s l y  p r o v i d e s  t h a t  t h e  
a s s o c i a t i o n  m a y  r e s t r i c t  t h e  r i g h t  o f  a  p e r s o n  t o  s e l l  o r  
g i v e  t h e  m a i l i n g  l i s t s  t o  o t h e r  p e r s o n s .

S u b s e c t i o n  ( e )  r e q u i r e s  t h e  t r a d e  a s s o c i a t i o n  t o  s h a r e  t h e  
m a t e r i a l s ,  i n f o r m a t i o n  o r  d a t a  p r o d u c e d  u n d e r  t h e  c o n t r a c t ,  
w i t h  t h e  D i v i s i o n ,  a n d  p r o v i d e s  t h a t  t h e  m a t e r i a l s  a n d  
i n f o r m a t i o n ,  w h i c h  m a y  h a v e  c o m m e r c i a l  v a l u e ,  a r e  n o t  p u b l i c  
r e c o r d s .  S u b s e c t i o n  ( f )  w o u l d  p r o h i b i t  t h e  t r a d e
a s s o c i a t i o n  f r o m  u s i n g  c o n t r a c t  f u n d s  f o r  l o b b y i n g .  
S u b s e c t i o n  ( g )  d e f i n e s  " q u a l i f i e d  t r a d e  a s s o c i a t i o n "  a s  a
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n o n p r o f i t  o r g a n i z a t i o n  w hose p u rp o s e s  a r e  t o  p ro m o te  to u r is m  
t o  and  w i th in  th e  s t a t e  and  whose m em bership  i s  b r o a d ly  
r e p r e s e n t a t i v e  o f  th e  v i s i t o r  i n d u s t r y  th ro u g h o u t  th e  s t a t e .

S e c t i o n s  6 a n d  7

i n c r e a s e  t h e  a m o u n t  o f  m a t c h i n g  f u n d s  t h a t  m u s t  b e  p r o v i d e d  
b y  t h e  q u a l i f i e d  t r a d e  a s s o c i a t i o n  f r o m  3 0  p e r c e n t  t o  6 0  
p e r c e n t ,  b e g i n n i n g  J u l y  1 ,  2 0 0 1  ( F i s c a l  Y e a r  2 0 0 2 ) ,  f o r  b o t h  
t h e  t o u r i s m  m a r k e t i n g  c o n t r a c t  u n d e r  AS 4 4 . 3 3 . 1 2 5 ( a )  a n d  f o r  
o t h e r  c o n t r a c t s  t h a t  t h e  a s s o c i a t i o n  m i g h t  e n t e r  i n t o  w i t h  
t h e  D i v i s i o n  u n d e r  A S  4 4 . 3 3 . 1 2 5 ( b ) .

S e c t i o n  8

r e p e a l s  a l l  e x i s t i n g  s t a t u t e s  d e a l i n g  w i t h  t h e  p o w e r s ,  
d u t i e s ,  a n d  r e s p o n s i b i l i t i e s  o f  t h e  A l a s k a  T o u r i s m  M a r k e t i n g  
C o u n c i l .  A S 4 4 . 3 3 . 1 3 5 ,  a  s t a t u t e  t h a t  e s t a b l i s h e s  a  
m a t c h i n g  g r a n t  p r o g r a m  f o r  t o u r i s m  p r o m o t i o n  o r  d e v e l o p m e n t ,  
i 3  a l s o  r e p e a l e d .  T h i s  p r o g r a m  h a s  n o t  b e e n  f u n d e d  f o r  m a n y  
y e a r s .  A l i s t  d e s c r i b i n g  a l l  o f  t h e  r e p e a l e d  s e c t i o n s  i s  
a t t a c h e d .

S e c t i o n  9

p r o v i d e s  f o r  a  J u l y  1 ,  1 9 9 9  e f f e c t i v e  d a t e  f o r  t h e  a l l  
s e c t i o n s  o f  t h e  b i l l  e x c e p t  s e c t i o n s  6 a n d  7 .  T h e  o n e  y e a r  
d e l a y  w i l l  p r o v i d e  t i m e  f o r  t r a n s i t i o n  t o  t h e  n e w  p r o g r a m .

S e c t i o n  1 0

p r o v i d e s  t h a t  s e c t i o n s  6 a n d  7  t a k e  e f f e c t  J u l y  1 ,  2 0 0 1 .

- 3 -



CS SB 350 (FIN ) Sectional Analysis

S e c tio n  1. E xem p ts con tract to  a  q u a lif ied  trade a sso c ia tio n  aw arded under A S
4 4 .3 3 .1 2 5 (a )  and .1 2 5 (b ) (se c t io n  5 ).

S e c t io n  2 . R e m o v e s  th e  e x e c u t iv e  d irector  o f  the A la sk a  T ou rism  M arketing  C o u n c il
from  the d efin itio n  o f  p u b lic  o f f ic ia l.

S e c t io n  3 . A m en d s the p u r p o se s  o f  th e  sta te ’s  tou rism  p ro m o tio n  sta tu tes to rem o v e  
“ g en er ic” . T h is  a llo w s  m o re  f le x ib ility  fo r  m ark etin g  o f  sp e c if ic  n ich e  m arkets.

S e c t io n  4 . A m en d s the au th ority  o f  the D iv is io n  o f  T ou rism  to p rom ote  the v is ito r  
industry  in  A la sk a  b y  r e m o v in g  s p e c if ic  e x a m p le s  o f  p rom otion a l a c tiv itie s .

S e c t io n  5 . (a) P ro v id es  au th ority  for th e  D iv is io n  o f  T ou rism  to con tract w ith  a
q u a lif ied  trade a sso c ia tio n  fo r  the p u rp ose  o f  p la n n in g  and ex ecu tin g  a  d estin a tio n  . 
m ark etin g  cam p aign . T h e co n tra ct can  o n ly  be aw ard ed  i f  the q u a lified  trade a sso c ia t io n  
p ro v id es  3 0  p ercent o f  the to ta l c o s ts  o f  th e  contract m arketing  cam p aign .

(b ) P ro v id es th e  q u a lif ied  trade a sso c ia t io n  under contract in  A S  
4 4 .3 3 .1 2 5 (a )  w ith  the first r igh t o f  refu sa l o n  a ll con tracts o ffered  b y  th e  D iv is io n  o f  
T ou rism  su b ject to  m e e tin g  th e  m a tch  req u irem en t.

(c ) R eq u ires that th e  q u a lif ie d  trade a sso c ia tio n  co n d u ctin g  th e  con tract  
under (a ) m u st b e broad ly  rep resen ta tiv e  o f  the v a r io u s sec to rs o f  th e  A la sk a  v isitor  
industry .

(d ) M ateria ls p ro d u ced  and m ark etin g  in form ation  and tou rism  data  
gen era ted  under the tou r ism  m a rk etin g  con tract aw ard ed  under (a) is  the jo in t  property  o f  
th e  q u a lified  trade a sso c ia t io n  and th e  A la sk a  D iv is io n  o f  T ou rism . T h e  q u a lified  trade  
a sso c ia t io n  can  retain rev en u e  gen era ted  under th e  contract. T h e  sa le  o f  m a ilin g  lis t s  can  
b e restricted  and an a d d itio n a l fe e  ca n  b e ch a rg ed  to n on -m em b ers fo r  the sa le  o f  th e  list.

(e ) T h e  q u a lified  trr.de a s so c ia t io n  m u st p ro v id e  any in fo rm a tio n  req u ested  
to  the A la sk a  D iv is io n  o f  T o u r ism  b u t the in fo rm a tio n  and m aterials g en era ted  under the  
con tract are not p u b lic  in fo rm a tio n .

(f)  T h e q u a lif ie d  trade a s so c ia t io n  can  n o t u se  m o n ey  from  th e con tract fo r
lo b b y in g .

(g )  D e f in e s  q u a lif ie d  trade a sso c ia tio n  a s  a  group  w h o se  prim ary p u rp ose  
is  the p ro m o tio n  o f  tou rism  w ith in  th e  sta te  and h a s sta tew id e  m em b ersh ip  c o n s is t in g  o f  
all m ajor sectors o f  th e  v is ito r  industry.

S e c tio n  6 . In creases the in d u stry  co n tr ib u tio n  for A S  4 4 .3 3 .1 2 5 (a )  con tracts from  3 0  
p ercen t o f  the m arketing  con tract to  6 0  p ercen t o f  the m ark etin g  contract on  Ju ly  1, 2 0 0 1 .

S e c tio n  7 . In creases the in d u stry  con tr ib u tio n  for A S  4 4 .3 3 .1 2 5 (b )  fir st-r ig h t-o f-  
refu sa l contracts from  3 0  p ercen t to  6 0  percen t o n  July 1, 2 0 0 1 .

S e c tio n  8 . R ep ea ls  sta tu tes  p erta in in g  to the A la sk a  T ou rism  M arketing  C o u n c il 
a b o lish e d  by the b ill.



S e c tio n s  9  and 10. E ffe c t iv e  d a tes— all se c t io n s  o n  J u ly  1, 1 9 9 9  e x c e p t  for the  
in creased  p ercen tage that tak es e f fe c t  in  three years on  Ju ly  1, 2 0 0 1 .

Prepared by Alaska Department o f Commerce and Economic Development, May 6, 1998
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(907)465-3867 or 465-2450 
FAX (907) 465-2029 
Mail Stop 3101

DIVISION OF LEGAL AND RESEARCH SERVICES 
LEGISLATIVE AFFAIRS AGENCY 

STATE OF ALASKA
130 Seward Street, Suite 409 
Juneau, Alaska 99801-2105

M_E_M_CLR A IN P U M M a y  7 , 19 9 8

S U B J E C T : T o u r ism  m ark etin g  (H C S  C S S B  3 5 0 (F IN ))

V
T O : R ep r e se n ta tiv e  G en e  T herriau ll, C o -ch a ir  

H o u se  F in a n c e  C o m m ittee  
A ttn: S h a r  S m ith

|2 - \ o

oLo (WOT h a n s r o t f -

F R O M : T am ara  B randt C o o k  
D irecto r

H ere  is  th e  fin a l b ill y o u  req u ested  in corp oratin g  an am en d m en t that h as the e f fe c t  o f  
p erm ittin g  the sta te  to im p le m e n t its m ark etin g  p lan  through m o re  than o n e  contract.
W ith the p erm ission  o f  L ou an n e C hristian , I have m ad e th e  fo llo w in g  c o n fo r m in g  ch an ges:

(1 )  P age 3 , lin e  10 and p a g e  5 , lin e  9  I d e le ted  tb word "single" b e c a u se  under the  
am en d m en t m ore than o n e  trade a sso c ia tio n  m ay b e  aw ard ed  a tourism  m ark etin g  contract;

(2 )  P age 3 , lin e  2 2  and p a g e  5 , line 2 2  1 ch a n g ed  th e  referen ce  to "A q u a lif ie d  trade 
association "  to " E ach  q u a lified  trade association"  to reflect the fact that m ore than o n e  trade 
a sso c ia t io n  m a y  b e in v o lv ed ;

(3 ) P age 3 , line 2 4  and p a g e  5 , line 2 4  I ch an ged  " the right o f  first refusal to "a right 
o f  first refusal"  to reflect the fact that m ore than o n e  trade a sso c ia tio n  w ith  m o re  than o n e  
right o f  first refusal m a y  be in v o lv e d .

T h e  resu lt o f  th e se  c h a n g e s  is  a little  cu r io u s. U n d er  A S  4 4 .3 3 .1 2 5 (b ) p o s s ib ly  m ore than 
o n e  trade asso c ia tio n  w ill b e granted  a right o f  first refusal on  other tou rism  related contracts, 
but h o w  that right w ill ap p ly  a s  b e tw een  the v a r io u s trade a sso c ia t io n s  is  not c lear . It m ay  
be that the d iv is io n  o f  tou rism  w ill  b e  ab le  to c o m e  up w ith  a m eth od  o f  s e le c t in g  b etw een
them .

T B C :g lc
9 S -2 6 9 .g lc

E n closu re
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a d o p t e d

HOUSE CS FOR  CS FOR SENATE B IL L  NO. 350(F1N)

IN  T H E  L E G IS L A T U R E  O F T H E  S T A T E  O F  A L A S K A

T W E N T IE T H  L E G IS L A T U R E  - S E C O N D  S E S S IO N

BY THE HOUSE FINANCE COMMITTEE

Offered:
Referred:

Sponsor(s): SENATE FJNAi °E COMMITTEE

A B IL L

FOR  AN ACT ENTITLED

"An Act relating to tourism and tourism marketing; eliminating the Alaska

Tourism Marketing Council; and providing fo r an effective date."

BE IT  ENACTED BY  THE LEG ISLATURE OF THE STATE OF ALASKA :

* Section 1. A S  3 6 .3 0 .8 5 0 (b )  is  am en d ed  by adding a n ew  paragraph to read:

(3 8 )  a tou r ism  m arketing  contract aw arded under A S  4 4 .3 3 .1 2 5 (a )  or

a  to u r ism  rela ted  co n tra c t aw ard ed  under A S  4 4 .3 3 .1 2 5 (b )  to  a  q u a lif ie d  trade 

a sso c ia t io n  w ith  a r ig h t o f  first refusal.

* Sec. 2. A S  3 9 .5 0 .2 0 0 (a ) (8 )  is am en d ed  to read:

( 8 ) "public o ffic ia l"  m ean s a ju d ic ia l o ff ic e r , th e  g o v ern o r , the

lieu ten a n t g o v ern o r , a p erson  h ired  or ap p oin ted  as the h ead  or d ep u ty  h ead  o f , or 

d irec to r  o f  a  d iv is io n , a dep artm en t in the e x e c u tiv e  branch, an a ss is ta n t to  the  

g o v e r n o r , ch a ir  or  m e m b e r  o f  a state  co m m iss io n  or board, sta te  in v e s tm e n t o fficer s  

and the sta te  c o m p tr o lle r  in the D epartm ent o f  R ev en u e , [T H E  E X E C U T IV E  

D IR E C T O R  O F  T H E  A L A S K A  T O U R IS M  M A R K E T IN G  C O U N C IL ,]  and each

-1- HCS CSSB 350(F1N)
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1  a p p o in ted  or  e le c te d  m u n ic ip a l o fficer;

2  * S e c . 3 . A S  4 4 .3 3 .1 1 9  is  a m en d ed  to read:

3  S e c .  4 4 ,3 3 .1 1 9 .  P u r p o s e s .  T h e  p u rp oses o f  A S  4 4 .3 3 .1 1 9  - 4 4 .3 3 .1 2 5

WORK D R A FT WORK D R AFT 0-LSI695VP

4  [A S  4 4 .3 3 .1 1 9  - 4 4 .3 3 .1 3 5  A N D  A S  4 4 .3 3 .7 0 0  - 4 4 .3 3 .7 3 5 ]  are to

5  (1 )  e n c o u r a g e  the ex p a n sio n  and grow th  o f  the sta te's v is ito r  industry

6 for  the b e n e fit  o f  the c it iz e n s  o f  the state;

7  (2 )  en su re  that the ec o n o m ic  ben efits to b e d erived  from  tourism  in the

8  sta te  are reta in ed  in th e  sta te , to the greatest ex ten t p o ssib le ;

9 (3 )  e n su re  that a m ax im u m  num ber o f  resid en ts  o f  the sta te  are

1 0  e m p lo y e d  in the to u r ism  industry;

11 (4 )  p ro m o te  coo p era tio n  b etw een  the sta te  and p r iva te  s e c to r  in the

1 2  p la n n in g  and e x e c u t io n  o f  a [G E N E R IC ] v isitor  m arketing  c a m p a ig n  in the p u b lic

1 3  in terest;

14  (5 )  p ro m o te  the d e v e lo p m e n t o f  v is ito r  industry fa c ilit ie s , both  in the

1 5  p u b lic  se c to r  and the p rivate sector , through the u se o f  state  reso u rces, as appropriate;

1 6  (6 ) en su re  that the visitors' ex p er ien ce  in the sta te  is and  c o n tin u e s  to

1 7  b e sa tis fa c to ry  an d  le a d s  to w o rd -o f-m o u th  ad vertis in g  and  return v is its  to the state;

18  (7 )  en su re  that con sid era tio n  is g iv e n  in the d e v e lo p m e n t  and

1 9  im p lem en ta tio n  o f  the tou rism  program  to lo ca l co m m u n ity  g o a ls  and o b je c t iv e s , to

2 0  im p acts on  e x is t in g  p rivate  en terp rises, and to im p acts on recreation a l and su b sisten ce

2 1  o p p o rtu n itie s  for the resid en ts  o f  the state;

2 2  ( 8 ) p ro m o te  the d e v e lo p m e n t o f  tourism  o p p o rtu n itie s  a lo n g  the

2 3  h ig h w a y  sy s te m  o f  th e  sta te , in c lu d in g  the m arine h ig h w a y , and  in rural areas o f  the

2 4  sta te .

2 5  * S e c . 4 .  A S  4 4 .3 3 .1 2 0 (b )  is  rep ea led  and reen acted  to  read:

2 6  (b ) T h e  A la sk a  d iv is io n  o f  tourism  sh a ll

2 7  ( 1 ) co o p era te  w ith  organ izations in the private sec to r  for the prom otion

2 8  and d e v e lo p m e n t  o f  tou rism  in to  and w ith in  the state;

2 9  (2 )  c o o r d in a te  w ith  m u n icip a l, sta te , and  fed eral a g e n c ie s  for the

3 0  d e v e lo p m e n t o f  to u r ism  resou rces in the state;

3 1  (3 )  p ro m o te  and  d e v e lo p  the s ta te ’s tourist industry;

HCS CSSB 350(FIN) -2-
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(4 )  p lan  and a d v o ca te  for tourism  and tou rism  d e v e lo p m e n t in 

co o rd in a tio n  w ith  the p rivate secto r , m u n ic ip a lities , state, an d  fed era l a g e n c ie s ;

(5 )  a d m in ister  and eva lu ate  the tourism  m ark etin g  con tract program  

u n d er A S  4 4 .3 3 .1 2 5 ;

(6 ) a d m in ister  v is ito r  in form ation  centers; and

(7 ) c o n d u c t research about the s ta te’s v is ito r  industry.

* S e c . 5 . A S  4 4 .3 3  is a m e n d e d  b y  adding a  n ew  sec tio n  to read:

Sec. 44.33.125. Tourism marketing contracts and other tourism related 
contracts, (a) S u b je c t to appropriations for the p u rp ose , the A la sk a  d iv is io n  o f

tourism  sh a ll, on or b efore  A u gu st 1 o f  each  year, contract w ith  a s in g le  q u a lified  trade

a sso c ia tio n  fo r  the p u rp ose  o f  p lan n in g  and ex ecu tin g  a d estin ation  tourism  m ark etin g  

c a m p a ig n . T h e  co n tra ct m ay be aw arded  o n ly  i f  the q u a lif ie d  trade a sso c ia tio n  

p r o v id e s  m a tch in g  fu n d s equal to at least 3 0  percent o f  the c o s ts  o f  the m ark etin g  

c a m p a ig n  d escr ib ed  in th e  contract. T h e  m arketing ca m p a ig n  m a y  in c lu d e  m ed ia  

a d v ertis in g , e s ta b lish in g  and op eratin g  a sy stem  for resp o n d in g  to  v is ito r  in q u ir ies, 

p u b lish in g  and d istr ib u tin g  in form ation  regarding vacation  p la n n in g , e s ta b lish in g  and  

m ain ta in in g  Internet s ite s  that p rov id e  tourist in form ation , and  o th er  a c tiv it ie s  related  

to  tou rism  that the d iv is io n  m ay d esig n a te  in the contract. T h e  m ark etin g  ca m p a ig n  

m ay prom ote d istin ct seg m en ts  o f  tourism , such as h igh w ay tourism , sea so n a l tourism , 

ec o to u r ism , cultural tou rism , reg ion a l tourism , and rural tourism .

(b) A  q u a lif ie d  trade a sso c ia tio n  that has been  aw arded  a tou rism  m arketing  

con tract under (a) o f  th is se c tio n  has, w h ile  the contract is in e f fe c t , the right o f  first 

re fu sa l for e v ery  o th er  tou rism  related  contract o ffered  b y  the A la sk a  d iv is io n  o f  

tou rism  if  the trade a sso c ia t io n  p rov id es m atch ing  funds eq u al to at lea st 3 0  p ercent 

o f  the am ou n t o f  the o th er  tourism  related  contract.

(c )  T h e  m ark etin g  ca m p a ig n  co n d u cted  under a tou rism  m a rk etin g  contract  

aw ard ed  under (a ) o f  th is se c tio n  m ust be d irected  by a grou p  w ith in  the q u a lif ied  

trade a sso c ia t io n  that is broad ly  representative o f  the variou s sec to rs  o f  the v is ito r  

industry  in the sta te  and w h o se  m em b ers are

( 1 ) in v o lv e d  in a v isitor industry b u sin ess and h ave tra in ing  in tourism

m arketing; or

WORK D R A FT  WORK D R AFT 0-LS1695VP
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(2 ) o f f ic e r s  or se n io r  s ta f f  m em b ers o f  a  sta te  a g e n c y , a lo ca l  

g o v e r n m e n t, or a n o n p ro fit en terp rise  e s ta b lish e d  to p ro m o te  the v is ito r  in d u s t7 .

(d ) M ater ia ls  p rod u ced  and m arketing  in form ation  and tou rism  related  data  

gen era ted  by the q u a lified  trade a sso c ia tio n  under a contract aw ard ed  under „a) or  (b) 

o f  th is se c tio n  are the jo in t  property o f  the q u a lif ied  trade a sso c ia t io n  and  the A la sk a  

d iv is io n  o f  tourism . H o w e v e r , the q u a lified  trade a sso c ia tio n  m ay o n ly  u se  or perm it 

the u se  o f  the m ateria ls, in form ation , or data to p rom ote A la sk a  tourism . T h e  q u alified  

trade a s so c ia t io n  reta in s all rev en u e  gen erated  by the a sso c ia t io n  u n d er the contract. 

I f  a q u a lif ied  trade a sso c ia tio n  p rov id es the right to u se  a m a ilin g  list g en era ted  under  

the con tract, the lis t  m u st b e m ade a v a ila b le  to ev ery  p erson  at the sa m e  p r ice  e x c e p t  

that a p erson  w h o  is  not a p artic ipant in the q u a lified  trade a sso c ia tio n 's  m ark etin g  

p rogram  m ay b e  ch a rg ed  an add ition a l am ount b ased  on  the a m o u n t o f  the q u a lified  

trade a sso c ia tio n 's  p artic ip a tion  fee  attributable to  a participant's right o f  a c c e s s  to 

m a ilin g  lists . T h e  q u a lified  trade a sso c ia tio n  m ay restrict the right o f  a person  to se ll, 

I<_ase, or  g iv e  the m a ilin g  list to o th er  p erson s.

(e )  A  q u a lif ie d  trade a sso c ia tio n  sh a ll p ro v id e , on  req u est, to the A la sk a  

d iv is io n  o f  tourism  m ateria ls produced  and m arketing in form ation  and tou rism  related  

data  g en era ted  by the q u a lif ied  trade a sso c ia tio n  under a  con tract aw ard ed  under (a) 

or (b ) o f  th is  se c t io n , but the m ateria ls, in form ation , and data p ro v id ed  to the d iv is io n  

are n ot p u b lic  reco rd s under A S  0 9 .2 5 .1 0 0  - 0 9 .2 5 .2 2 0 .

(f)  A  q u a lif ied  trade a sso c ia tio n  m ay  not u se  m o n ey  from  a con tract aw arded  

u n d er (a ) or (b ) o f  th is se c tio n

( 1 ) to lo b b y  a m u n icip a lity  or an a g en cy  o f  a m u n ic ip a lity  or to  lob b y  

the st: ite or ari a g e n c y  o f  the state as d e fin ed  in A S  4 4 .9 9 .0 3 0 (b ) ;

(2 ) to raise funds that w ill b e used  to lob b y  a m un icip a lity  or an a gen cy  

o f  a  m u n ic ip a lity  or  to lo b b y  the state or  an a g e n c y  o f  the sta te  as d e fin e d  in 

A S  4 4 .9 9 .0 3 0 (b ) ;  or

(3 ) for a d m in istra tive  or ov erh ea d  c o s ts  a sso c ia ted  w ith  an y  e ffo r t to 

lob b y  a m u n icip a lity  or an a g en cy  o f  a m u n icip a lity  or to lob b y  the state  or an a g en cy  

o f  the sta te  as d e fin e d  in A S  4 4 .9 9 .0 3 0 (b ).

(g )  In th is  se c t io n , "q u alified  trade a sso c ia tio n "  m ea n s a p riva te , n on p rofit
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organ iza tion  w h o se  prim ary purposes in clu d e the p rom otion  o f  tourism  w ith in  the state  

and  e n c o u r a g in g  tou rists to v is it  the state  and that has a s ta te w id e  m em b ersh ip  

c o n s is t in g  o f  rep resen ta tiv es  o f  all m ajor sec to rs  o f  the v is ito r  industry , in c lu d in g  

h o te ls , a ir lin es, cru ise  lin es, w h o le sa le  and retail travel a g e n c ie s , v isitor  attractions, and  

c o n v e n t io n  and v is ito rs  bureaus.

*  S e c . 6 . A S  4 4 .3 3 .1 2 5 (a )  is  am en d ed  to  read:

(a ) S u b jec t to appropriations for th e  p u rp o se , the A la sk a  d iv is io n  o f  tou rism  

s h a ll  [M A Y ], on  or b efore A u gu st 1 o f  each  year, contract w ith  a s in g le  q u a lified  trade 

a sso c ia t io n  for the p u rp ose  o f  p lann ing  and e x e c u tin g  a d estin a tion  tou rism  m ark etin g  

c a m p a ig n . T h e  con tract m a y  be aw ard ed  o n ly  i f  the q u a lif ie d  trade a sso c ia tio n  

p ro v id es m atch in g  funds equal to at least 6 0  [30] percen t o f  the co sts  o f  the m arketing  

ca m p a ig n  d escr ib ed  in  the contract. T h e  m ark etin g  ca m p a ig n  m a y  in c lu d e  m ed ia  

a d v e r tis in g , e s ta b lish in g  and op eratin g  a sy s te m  for resp o n d in g  to v is ito r  in q u ir ies, 

p u b lish in g  and d istr ib u tin g  in form ation  regard in g  v a ca tio n  p la n n in g , e s ta b lish in g  and  

m a in ta in in g  Internet s ite s  that p rov id e  tourist in fo rm a tio n , and o th er  a c t iv it ie s  related  

to to u r ism  that the d iv is io n  m ay  d esig n a te  in the con tract. T h e  m ark etin g  ca m p a ig n  

m ay p rom ote  d istin ct seg m en ts  o f  tourism , su ch  as h ig h w a y  tourism , sea so n a l tourism , 

e c o to u r ism , cu ltural tou rism , reg ion a l tou rism , and  rural tou rism .

* S e c . 7 .  A S  4 4 .3 3 .1 2 5 (b )  is  a m en d ed  to  read:

(b ) A  q u a lif ie d  *rade a sso c ia tio n  that has b een  aw ard ed  a tou rism  m ark etin g  

con tract under (a ) o f  th is  sec tio n  h as, w h ile  the con tract is in e f fe c t , the r ight o f  first 

refu sa l for e v e r y  [A N Y ] other tourism  related  contract o ffered  by the A la sk a  d iv is io n  

o f  to u r ism  i f  the trade a sso c ia tio n  p ro v id es  m a tch in g  fu n d s eq u a l to at lea st 6 0  [3 0 ]  

p ercen t o f  the am ou n t o f  the other tou rism  re la ted  contract.

* S e c . 8 . A S  3 9 .2 5 .1 1 0 (2 7 ) ;  A S  3 9 .5 0 .2 0 0 (b )(4 9 ) ;  A S  4 4 .3 3 .1 3 5 , 4 4 .3 3 .7 0 0 ,  4 4 .3 3 .7 0 5 ,  

4 4 .3 3 .7 1 0 , 4 4 .3 3 .7 1 5 ,  4 4 .3 3 .7 2 0 , 4 4 .3 3 .7 2 3 , 4 4 .3 3 .7 2 5 ,  4 4 .3 3 .7 2 7 , 4 4 .3 3 .7 3 0 ,  4 4 .3 3 .7 3 3 ,  

4 4 .3 3 .7 3 5 ;  A S  4 4 .6 6 .0 1 0 (a )( 15); and A S  4 4 .9 9 .0 3 0 (a ) (1 4 )  are rep ea led .

* S e c . 9 . S e c t io n s  1 - 5  and  8 o f  th is A c t  take e f fe c t  Ju ly  1, 1999 .

*  S e c . 1 0 . S e c t io n s  6 and 7  o f  th is  A ct take e f fe c t  Ju ly  1, 2 0 0 1 .

WORK D R A F T  WORK D R A FT 0-LS1695\P

-5- HCS CSSB 350(FIN)
N e w  T e x t :  U n d e r l i n e d  [D E L E T E D  T E X T  B R A C K E T E D ]



f\




