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FISCAL NOTE

STATE OF ALASKA .
19BLEGISLATIVE SESSION HILLNO. B&

ANALYSIS (continued)

5663AGIXIS
A

DEPARTMENT OF COMMERCE AND ECONOMIC DEVELOPMENT
Fiscal Note Calculations for

EXPENDITURES -FY 96 *

Personal Soivices _PFT Development Speculist | 58.200 00
Travel * 19 council members <§ J600 per trio = 11.400 00

4 mootings per year @ $ 11.40U ea = 45 600 00

staff t a.ei to council end other meetings 5.50C 00

TOTAL TRAVEL 51.100 00

Contractual *

Administrates Phone/fax/copymg/fulfillment postage 12.C00 00

Advertising/promotion contract 941 800 CO

Research contract additional funds needed 75.000 00

Trade Shows 3 @ $ 3 SCO per year 10.500 00
TOTAL CONTRACTUAL 1.039.300 00

Supplies *

Stationery, suapims etc TOTAL SUPPLIES 1,400 00
TOTAL EXPENDITURES 1.150.000.00

FUND SOURCE FV96 —

General Fund Approa 220.000 licence* 6 $ S00 ea 1100000 00
GF/program aret pis Sales from ad m Iportfrsh brochure 50 000 CO
TOTAL FUND SOURCE 1.150.000 00

e FY 96 f*gures serve es tn* bet* FV 97. 96 99 f-gures r*n*ct irftetron rat* per fiscal
r*oto instruction memo dated tr20r95
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Povhon fiOx No of Posmonls XiEficSCon
MjiVciint! Coordinator
Tim* Stat MOSWT
m ausPIT CUf 120 Rango/Stop A Marketing Coordinator (Development Specialist | is needed as stall support lor the Alaska Sport lish Industry
Wnirgu‘it Tocaljoo tu:"on\]ungtA Marketing Council. This position would serve as the liaison between the director, council and advertising/public
GGtLY A NtXTlJFiﬁca" 99 relations firm. The position should have marketing and i dvcrtising cipcdisc in order to advise the council
P E 0 P “amount members ami division director regarding marketing strategies proposed by (he advertising/public relations firm.
Salary « W —
Qonofits Bffwanwrotutl
Premium Pay
Other
Personal Services 5(
Travel
Contractual Services
Supplies
Equipment
Total 5X.2
I UNUINt. tiOIJHi.t
1002 Federal Receipts
1003 GF Match
1004 General Fund 5M2
1005 GF Prog Recoipts
1007 IA Receipts
1001 CIP Receipts
. . age 1 of 1
Requert for AGENCY Commerce and Economic Dcvciopmenl P g. FY 96
Revised Date
New Position BRU Tourism

COMPONENT Tourism Dtrvetopment 01017



C3ITION INFORMATION HAS BEEN UPDATED AND FUNDING HAS BEEN UPDATED.

02/13/95 Position Information Inguiry/Update 08:13:57
Position: 08-08*013 Project: 0 Salary Costs: <11,988.00
Component: 08-71-05-05-01-00 Region: _ Benefits Costs: 16.178.49
Scenario: 2 FY: 96 COLA %= 0.000 Total Costs: 58.166.49
ictuals not available (Status: UNKNOWN ) | Retirement Code:

Step: A for 12.0 months & Step: B for _ 0.0 months (total: 12.00 )
80/00/00 Merit Date; use merit defaults? N (0 .00 fit 0.0 O )

Class/Sched Prefix: 2 Schedule: 2A (actual: )

Bargaining Unit: GG Range: 18 (actual: )

Location Code: AWA Place: JUNEAU

Job Class Code: P2286 Title: DEV SPEC 1. OPTION A

Seasonal Indie.: F Type:

Optional Override Salary Rates:

M onthly Rate: 0.00 for _0.0 months fit rate of 0.00 ‘or _ 0.0 months

Hourly Rato: 0.00 for .]).0 months Frozen at rate? (Y/N): N
Press ENTER to update record; enter # or use PF key to gj to another screen:
1-Premium pay info 2=Funding into 4=Code Translations 6=Calculations
7-MISC MEV/ POS DATA 8=Dotail Report 12=Exit w/o update Selection: 0_
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February 17, 1994

Senator Tim Kelly
State Capitol, Room 101
Juneau, AK 99801

FAX: 1-907-465-3822
Dear Senator Kolly:

I am writing to you to express my aupport for Senate Bill
No. 63/House Bill No. 147 which supports founding a sport
fishing industry cooperative marketing program. This
initiative, in my opinion, 1is long overdue and reprenentc
the first concerted effort of our industry to collectively
promote and market itself.

As a small business operator who has been involved in
providing eportfishmg services for over thirty yearG, |1
realize the substantial economic importance of the
sportfishing industry. Currently, the sportfishing industry
brings millions of dollars to the Alaskan economy. ThiG
economic 1impact, due to the spending of locale and visitors
alike, supports our restaurants, retail stores, tour
companies, service industries, advertising agencies, hotels,
etc. More importantly, to remain competitive as a world
ciasD sportfishing destination, we must actively market and
plan for tho future of the sportfishing induGtry. This
cooperative marketing will be the core program of a unified
organization promoting our important, growing industry.

I strongly urge you to support these upcoming bilis which
will ensure that Alaska®s sportfishing induGtry continues to
grow.

Sincerely,

Todd Rust

Air libtri 4
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FEBRUARY 20TII, 1995

FROM B&P LODGE INC.

4200 FLOAT PLANE DR.
ANCHORAGE, ALASKA 99502
TEL-243-5161 PAX 243-1711

DHAR SENATOR TIM KELLY

WE HERB ATB&P LODGE LOCATED ON UPPER FISH LAKE IN THE
MATANUSKA VALLEY WOULD LIKE TO LET YOU KNOW THAT WE FULLY
SUPPORT THE FOLLOWING BILLS.

WE FULLY SUPPORT SENATE BILL NO. 63 AND HOUSE BELL NO. 147
RELATING TO THE SUPPORT OP THE ALASKA SPORT FISHING INDUSTRY
MARKETING COUNCIL.

WE THINK I WOULD BE IN THE LONG TERM BEST INTERESTS FOR

EVERYONE IN ALASKA TO SEE THESE BILLS PASS. THISLETTER ISTO LET
YOU KNOW OU HAVE OUR FULL SUPPORT HERE AT B& P LODGE.

VICE PRESIDENT B&P LODGE INC

a««vo»K)n $dr*tu P. Ttchoni 91 3139 U c*~ TeUon 033/45 56 53 TeWo. 033/45 58 09
W m,c* USA. B& Pt lodge Fitic lo U 99 667 $Ur**"o Alotlo T«Uu> 001 90/ 696 90 56



Susitna Valley I>odge Association

February 21,1995

Senator Tim KcUy
State Capitol, Room 101
Juneau, AK 99801

By Facsimile: 465-3756
Dear Senator Kelly,

As president of the Susitna Valley Lodge Owners Association, 1 wish to
voice our organization’s strong support for Senate BUI No. 63: "An act relating

txahttAlaska span fishingindustry marketing caunclT.

The Susitna Valley Indge Owners Association is composed of the
majority of sport fishing oriented lodges In the Susitna Valley. Our businesses
very much need the support of a marketing tool such as Senate BUI No. 63.
Tills legislation would provide an outlet for countless Alaskan businesses to
benefit from representation In the sport fishing and tourism industry.

Thank you for your sponsorship of SB No. 63, we applaud your effort to
improve tourism to the state of Alaska!

Sincerely,

Duke Bcrtke
President

1801 Alivfeefi Th ivF e An _Imr.igr. Al.isk.i IKITKJ2 = tH)7| 24:1 7707
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February 16,1995

enatar Loren
%tfrlltga%aﬂ ajka §?801

Dear Senator Leman,

he Chajrman of h It h|n [
socfflc}n?v%oaldn &”e ?o texep ain ou dr?g ?ﬁh\?osgg Shac e g%%t?yto the

gska nort |S)J‘%ng ndus} rkc ouncn IS S0 Important to ou
Industry and to the'state of Alaska.

Non- [e3|dent sport |sh| brou htin omewhere ‘ en.400 and 500
m||||%n ?ars Inr venue tot remﬂ nts 0 th stateo Alaska in 1994, W
num ers ke th|s there 1S no doubtﬁ 1t 1S IndI g 1S bec m qafn ntegra
art o oure%mom\t; tps ISC?E e susta anfe growth that It managed
roperly can bring benefits to Alaska for years ro come

S ort |sh| s one of the main. com(g)onents of Alaskan tourism
I | ra |ve weh ve an organization to J]turture anﬁil direct Its growth.

B Iprow et etoosto cultrvate this prodtict properly
| ask vou fo please consider the beneficial effects SB-63 will help to give
the snte oW\?asLa%ng Its economy. P9
clely.
Duke Bertke

3941 float Plano Dftva e AnchO'ag*. Ala*** 0950.? « 190712437707 + Fax (907)240 5791
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February 17, 1995

Senator Loren Leman
Stato Capitol
Juneau, AK 99801

Dear Sanator Lament
I would liko to exproo.n aupport for Sonato Bill Mo. 63
"An Act Relating to tha Alaska Sport Fishing Industry
Marketing Counsel™.

Tha Sport Fishing Industry in the stato of Alaska hao
contributed to tha touriam industry and should rot ba

ignored as an onterprieo within tho stato. Spor fishing
doas bring millions of dollars of buoinooo into tho otato
ovcry year. The benefits of which reach to all parts of
the ntatc.

This legislation to create a Sport Fishing Marketing Council
is important to the industry because it will help to pro—
vide both aupport and diversity in marketing. This kind

of support for tho sport fishing industry will help in
setting goals and preserving the fiohcrico for years to
come.

We all need to work together to wisely ur.e and preserve
the resources of Alaska. Th > bill is one step in that
direction.
Sincerely,

rr\e

Edna M. McCune
Bristol Bay Lodge

TOTPL P.O1
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1 1 UDdaa Alaska

February 14, 1995

Senator Loren Leman
State Capitol, 3101
Juneeu, Alaska 99801

Dear Senator Leman:

| would like to express my support Tor Senate Hill No 63 "An act relating to the Alaska Sport
Fishinu Jrxhal-v Marhuine Council

The Sport Fishing Industry has grown into a huge component of Alaska tourism industry. Sport
fishing in Alask* brings hundreds of r .ilious of dollats into our state, and the distribution of this
revenue is spread throughout the entire state to a large number of small businesses.

Alaska's Sport Fishing Industry competes on a global market. The choices for American anglers
has grown tremendously over the last five years and competition from other countries continues to
grow. An angler now chooses between quality fishing trips in Argentina, New Zealand, Chile,
Russia, Mexico, Costa Rica. Belize, The Caribbean, Venezuela, Panama. Africa, Christmas Isla-.i,
and Alaska Each of these spoTt fishing travel destinations are highly publicized targeting American
anglers.

Even though Alaska's Sport Fishing Industry has steadily grown over the last decade, the future
growth and development of this industry is in danger. The recent regulatory restriction* in
Southeast Alaska, Nuthagak River Silver Salmon closures. Cook Inlet f Susiti.a Drainage King
Salmon closures give our industry a black eye. Imagine traveling to Alaska for a dream trip and
have the fishing season closed while oc that trip. When the angling public hears about closures it
makes them very skeptical about choosing Alaska as their fishing destination. Many will choose
more stable fisheries in other countries.

The recently announced closure in some watm of the Susitna drainage affects all of the statt. It's
like the Exxon oil spill — people from the lower 41 thought the whole stale was ruined by oil.
Anglers hear that Alaska King Salrooo are in trouble, it does not matter whether o. not it la isolated,
word spreads, rumors fly, Alaska gets *+ had reputation. Like one can of tainted salmon, tha entire

commercial Salmon industry suffers.

P.0. Box 270248 » Anchorage. Alaaka 99522 « (907) 245 8450
FAX (907) 248-A09I
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February 14, 199S

Senator Loren Leman
Stale Capitol, 3101
Juneau, Alaska 99801

The creation of a Sport Fishing Marketing Council is important to our industry U provide the
marketing suppjrt and diversity b marketing that docs not ocuu today. A Sport -ishing Marketing
Council can keep the sport fishing industry on an even keel into the future. Don't let salmon
allocation between user groups blind you to the merits of this council.

It is time for the State to have foresight and recognize the current value of the sport fishbg industry
and allow us to help ourselves. The Sport Fithbg Marketing Council will be self-funded, at least to
generate an equal amount of funds as it would spend. We ere not asking for a handout or
government subsidy. On the contrary, after 21 years in this business, 1am proud of the fact that the
State of Alaska does not spend any money from the general fund to manage sport fishing here. In
fact, fishing license sales and D.J. Federal funds pay for Fish & Game’s Division of Sportfish.

Our industry is somewhat unique from (he other industries in our state. We consist of many mail
entrepreneurs who work hands on b the summer months and spend the winters promoting and
preparing for another summer. We do not have a group of laiger corporations, like Princess Tours
or Alaska Airlines, who can cany the political ball. Our operators find themselves b a constant
struggle for survival and have traditionally not participated in politics because they ate too busy
operating and promoting and staying alive

During ray service on the Alaska State Board of FISheries, 1 b»ve had the privilege to meet and talk
to many of the sport fishing operators throughout the Stale. At many Board of Fishery meetings,
the sport fishing industries participation was very mintroaJ, not because they did not care, they were
busy struggling to survive. You won't hear from a lot of opemors on ttie merits of this Marketing
Council because they are alt over the L'cJtcd States trying to sell Alaska. They arc the front line
ambassadors for the State. It's time to give them some help.

| an asking you to share our vision for the future, now is the time to act before our industry is
affected. Ifl can answer any questions, please don't hesitate to call me

Sincerely,

[ % /M /
Bud Hodson

gﬁﬂer/Operator

Ik C h | k Phone: (007| 243-M30
Fax (007) 240-3001

rittd O K 02



DATE*  February 21,1995 PHONE: (907) 465*6187

TO: Geron Bruce
Special Assistant to the Commissioner

FROM: John Burke
Acting Director
Sport Fish-Juneau

MITIIFfT: lilt 117 mu! Sit <@

In response to your question about loss of Federal Aid to Sport Fish Restoration
Funds (59,996,650 in FY95) because of a potential diversion of license fees as an
outcome of HB 147 or SB 63. | called Bill Martin, head of the Federal Aid Office
of the USFWS in Anchorage, this morning. Bill said that what is proposed in HB
147 and SB 63 would constitute a diversion of funds. The issue is that the
surcharge is clearly associated with license fees and is also intended as the
funding source for the Alaska Sport Fishing Marketing Council under the
Department of Commerce. Any fee connected with licensing an individual »0
sport fish must be used for the benefit of recreational anglers. The funds
generated from such fees must be under the control of the Commissioner of the
Department of Fish and Game.

It is sometimes difficult to understand the constraints on the use of the fish and
game fund posed by both state statute and federal rules governing Federal Aid
to Sport Fish Restoration Funds. | have attached a copy from 50 CFR Part 80
relating to the diversion of license fees and a short explanation we wrote to assist

during this session.

I hope this is of assistance.



aunt BUU *bm reaidance to
maintained.

() Common Aofwpowr. Common
boreepoeer la daflnad u may «»*
motor that oan be reaaonably aooom-
mod*tod on Lh# bcxi/ of eater aloud

for development.
47 m mat. MEEm. laaa. Mtwm ui u

legal

mm iitu. Makk. :m i
liu ngXSty.
HrtkiM llao is tba baoaflta of Um

Acta la limited to SlaU flah and efld*
Ufa tim d M aa macifled below:

(a) Radarel Aid Is Sport Rlafa Raeto-
r»Uor>-Each of tha H State*. tha
Commonwealth of Ruerto Rico, tha
DWtrtct of Columbia, tha Comoo-
wealth of tha Northern Uartana I#-
land* Ouam. tha Virgin Luanda and
iM tW il lUm nj

(b) RederalJ Aid tn WUdIIfa Raatorv
Uoo—Each of tha 10 Stale* tha Com-
monwealth of Rueno Rico, tha Com-
monwealth of tha Kortharn Mariana
t.uis/u Ouaau and tha Virgin lalanda;
axoapt that tha baoaflta affordad by
eaction 4<b) of tha Act relating to
hunter education pro>acU ara limltad
to tha M Stataa.

(47 Fit nua. Mat M. IMA M a—
M m 1144* Mat h. 1*041

dad «

I M1l jdmm hfUaim .

A Stato may porttctpaU tn thb baoa-
flu of tha AcKi) only aftar It haa
pamed legislation which aaecnta to tha
prerttoooa of tha Acta and haa paw |
Lava for tha oooaarratloo of flah and
wildlife Including a prohlbltloo aavinct
tha dfraraloo of Uoacwa faaa paid by
huntara and aport flaharman to pur-
poaaa othar than adminlrtraUoa of tha
flab and wildlife ir*Dcr Subsequent
IteW itlm which aaaoda thaoa atata
lawa ahaU ba subject to review by tha
dicralary- If tha toglalaltnn la found
oootrwy to tho laaant pmldooa tha
pty™i n laom a Ineligible.

IMA DMeetoea af Kemae faaa
Rerannaa from Uoaeee feat paid by
bunlara and (WImtomi shall not ba <ti-
rartad to purpoaaa othar than admtnla-
tratioo of tha Suta flab and wtldUfa
agency.
0)

by bunlara and fisherman ara any rev-

50 CRR Part 00

Pago 2

anuaa tha Stau raoatraa from tha aala
of Ithamaa laauad by tha StaU convey-
tn* to a person tha prirJtn to puraua
or taJta wildlife or flah. Rot tha pur-
poaa of thla rul* revenue with racpact
to Uoanaa laJaa by vendor* la oonatd-
arad tn ba tha oat tnooma to tha Stau
aftar deducting raaaonabla vendor faaa
or umiiu amounta nrtainad by aalaa
agent* lioanaa twranuaa Include
tnocma from:

(1) Oaoaral or 9 *elal ticaocaaa. par-
mR* atampa, ucv aooaaa and rears*
tlon faaa or othar chargee Impoaad by
tha Stau to bunt or flah for aport or
recreation.

(1) Bala, laaae. racial or othar grant-
Ing of righto of raai or paraonal prop-
arty enquired or produoad with Uoaeaa
revenue* Raal proparty tncludm. but
la not UmJtad to, land* t-uiding. min-
arala aoargy raaoujwa Umbar. area-
tog. and animal product* Reraooal
proparty Inrtudaa, but la not limited
to, equipment. vehicle*. machine,
tool* and annual crop*

(I) Interact, dhrtdaoda. or othar
tnooma aamad oa Ueanm reranua*

(4) Radaral Aid pro)act raimtmra#-
manta to tha Stataa to tha rrtant that
Uoanaa reraouaa originally fundad tha
project for which tha ralmburaamant
I*batnc mad*

(b) Ror purpoaaa of thla ruia. admin-
tatrailon of tha SUXe flab and eUdllIfa
agency tnduda only thoaa functions
required to manage tha flah and wild-
IIfa-ortanud raaouroaa of tha Stau for
which tha agency baa authority under
BUU law.

(c) A dfvertoon of Uoanaa faa rare-
ooaa oocura whbao any portioc of &
oaoaa rrraouaa to uaad for any purpoaa
othar than tha artmtntotratiou of tha
OtaU flah and wfldlifa agency.

(d) If a dtranloc of Uoanaa reraouaa
oocura. tha 8U U baoomaa tnallgfbla to
partidpau under tha pertinent Act
from, the data tha dTventoon la declared
by tha Director until:

(1) Adequate legislative probibttloca
ara tn piaoa to prarant dfvemon of U-
oscm revenue. and

(1) All Uoanaa reranoea or aaaata ac-
quired with Uoanaa reraouaa ara re-
stored. or aa amount equal to Uoanaa
revenue diverted or currant market

ftrraouaa from Usenet faaa paid value of aamte diverted (whichever to

greater) to returned and property

— -



available tor um for th# administra-
tion of the Stau flah and erlldlifs
agency.

(«) Federal runda obligated tor
projects approved prior to the date a
diversion la declared remain available
for expenditure on such project! with-
out regard to the Intervening period of
Lbe Stale's Ineligibility.

(M m 11Joe, anr. it. INC)

etea pgm* wXeiiHnp
The following are eligible for fund-

ing tinder the Acts:

(a) federal Aid (a W IW i/t Restore-

tion Jet (1) Project! having aa their
purpose the reetoration, conservation,
management, and enhancement of
wild birds and wild mammals, and the
provision for public um of and bene-
fits from theee reeourcea

(1) Projects haring as thetr purpose

the education of hunter? and archers
tn the unu knowledge* and attitude*
nooaasery to be a reeponslbl* hunter
or archer.

rb) federal Aid (a Sport Fish JUjtc-
n/lon Jet (1) Projects hsrtng as their
purpose the reetoration, conservation,
management, and enhancement of
sport ftah. and tha provision for public
um sod benefit! from thoM reeourcea.
Sport flah are limited to aquatic, (in-
breathing. vertebrate animals, bearing
paired fin* and having mat*rial value
for «ort or recreation.

(» Additional funda resulting from
expansion of the Sport PUh Reetorv
.ion Program must be added to extot-
Lit Slat* flabery program funds avail-
aids from traditional soutom sad not
as a substitute therefor.

(ITPRDM. May M, IMA ss i
m fk Sima May m. imsi

IMA

The foOowtng are not eligible for
fundt&v under th* Aeu exeept when
nacaosiry for Uu accomplishment of
project pcrpoees m approved by the
regional director.

(A) iIAtr enforcement icUtlUm con-
ducted bj the H su to enforo* th* flah
and game regulation*

1b) Puhle relations aethrtliM con-
ducted to iwomou the BUU Qsh and
wUdllf* agency.

50 CFR Part 80

Page 3

M/

Any dlfferenoe of opinion over the
eligibility of proposed activities or dif-
ferences truing over the conduct of
work may be appealed to the Director.
Pinal determination rests with the

Secretary-

IMA AvaliaMlity ot feed™*

Funds are available to a Stau for ob-
ligation or expenditure during the
flsoel year for which they an appor-
tioned and until the clom of the suc-
ceeding fiscal year. For tha purpoM of
this section, obligation of apportioned
funds occurs whan a project agree-
ment Is signed by the regional dlreo-
lor.

1 MJ

Any BUU flah and wildlife agency
desiring to avail Itself of the beoeflU
of the Acts shall notify the Secretary
within to days aftor It has received a
oenlflcale of apportionment of funds
arallshl* to the Stau. Kotlflaation to
the Secrvury may be aooocopllahed by
either of the following method* 1In
either method, the document must ba
ngned by e 8U U official authorised to
commit the BUU to pertidpaUoo
under th* Actfs).

(a) Submitting ¢« th* regional direc-
tor within the eO-ay period a letter
stating th* dtetre of the BUU to par-
lidpau tn the AcUil. or.

(b) Having an approved Application
for Federal Asslrtsnre which conUlna
plans for the um of Federal Aid funda
duriﬂg the period of th* apporUon-

HoHm ot dsstra le yardriyau.

MU

(@3 Information concerning the
number of persons holding paid u-
ornsss to bunt and the number of per-
sons holding paid llosnsss to flah for
sport or recreation tn the StaU tn the
preceding year shall b* tm nMhed
upon request of th* Director by the
flah and wUdlIf* agency of each Bute
on forms furnished b7 the Flah
WUdlIIfs Service.

(b) This Information shall be
fled as aocurau by th* director of the
Suu flah and wildlife agency,
requested by th* Director.



Sport Fish Division Funding Sources

There are (wo major funding sources for the Division of Sport Fish of the Department of Fish
and Game, the state fish and game fund and the Federal Aid in Sport Fish Restoration Program
(Dmgell-Johnson/Wallop-Breaux). Each of these sources is derived directly from recreational

anglers.

The Division also requests a small amount of program receipt authority for employee housing.

State general funds are not included in the Division of Spor

Fish operating budget.

The Fish and Game Fund:

mille Portion of the fish and game fund used by Sport Fish Division is generated through
the sale of sport fishing licenses and the king salmon stamp.

mille use of that portion of the fish and game fund derived from the sale of sport fishing
licenses and the King salmon stamp is dedicated by A S. 16.05.130(d) to those activities
that directly benefit sport anglers.

mross from the sale of the king salmon stamp are a part of the fish and game fund. These
additional funds are used to support a significant portion of the increasing expenses
associated with the management, conservation, and allocation of king salmon directly
associated with sport fishing.

Federal Aid in Sport Fish Restoration:

muThese funds are generated by federal taxes on sport fishing equipment and fuel used in
recreational boating.

mmAlaska receives a full apportionment of these funds (the miximum available to any
state) because of the size of the state.

miThe state must contribute at least 25 percent of the total project cost for all projects
funded with Dmgell/Johnsoo-WaIJoP reaux funds. The Division of Sport Fish uses
fish and game funds to match these federal dollars.

mGenerally these funds mu ' he used to directly benefit recreational anglers. The actual
requirements are more specific within the general requirement.

“Typ* of Projects Fhai Are Aflowed.. .Almost any type of sport fishery rntmuon.
management. or enhancement projea It permissible under the law. The iiamiard crtuna that
Federal A>d uses to evaluate a projeci it that u must be substantial in "character and design'
(Section 7. Federal Aid tn Sport Flih Restoration Act). "Substantial In character” jenerallv means
Uui the stale musi demonstrate msubstantia) need to undertake a project. "Substantial in design '
gtnenjly means (has a project musi be technically sound and competently designed If a proposed
project meets these cntena. and if it passes through an anay of minor tetu related to other federal
laws, il it approvabk for funding by the 1’SFWS Division of Federal Aid

Sport fisheries research and management acuvmes. boating access development and maintenance,
aquanc resource education projects, take construction and maintenance, land acquisition ifor spon
fish aecrit). technical asmuncr. planning, habtui enhancement, administration, and hairhery



construction ore all allowable types of projects Law enforcement and public relations ire

examples of project types which are not allowable " From the Spon Fish Restorauon Handbook.

Third Edition.

« At least 125 percent of the state's annual Duigell/Johnson-Wallop Breaux
apportionment must be used for boating access projects. This is reflected tn the

Division's annual CEP request.

muTe use of Federal Aid in Sport Fish Restoration funds is carefully monitored by the
USFWS Federal Aid Office in Anchorage_throu% Intensive pro?osal and reporting
systems as well as frequent direct interaction with divisional staff.

Program Receipts:

e Division of SéJort Fish currently funds two hatcheries and expects to have a third
hatchery transferred to our BRU in FY96. Because these facilities must be monitored
around the clock some employees are required to live on-site. Under the terms of
collective barﬁ;amm agreements, employees living in state housing are regmred to pay a
monthly rental fee. This money is placed in a program receipt account and i:. osed for
necessary repairs and improvements on state housing units.
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Honorable Members of Ihe Senate Resource Committee,

| am writing In support ot Senate Bill No. 63
"An actrelating to tho Alaska Sport Fishing Industry Marketing
Council and a nonresident snort fishing HcGnso surcharge”,

The businesses anc entrepreneurs that make up the Alaska sport fishing Industry
desperately need this legislation.

In today's ever changing world marketplace Alaska is only one of many exciting
sport fishing destinations. Many countries, state end provinces make a public showing
of support for tholr sport fishing Industry through advertising In periodicals, participating
In sport shows, entertaining outdoor writers and television production companies, etc. To
my knowledge, Alaska has no program dedicated solely to the advancement of Alaska
as a sport fishing destination.

As a member of tho Alaska sport fishing industry, I find it increasingly difficult to
compete with the efforts of organized i.iarkoting groups.

The Alaska sport fishing industry needs an aggressive show of support from tho
State of Alaska. Statewide representation and participation with a board such as this
legislation will croato would inform the sport fishing public that Alaska thinks very highly
of sport fishing and values not only the dollars sport fishing brings to the state but each
and every fisherman and guide involved with the sport fishing Industry.

Alaska Is a very largo place and many people do not understand that what occurs
in Prince William Sound or Upper Cook Inlet or Southeastern has littlo if any Impact on
other arons of the stato

PO.BOX 870(04 @W ASILIA, ALASKA 99687 4907/375-0502 @fax 907/373-5200



hern idllaerness ltLei"SUT

papo 2 of2

An Industry marketing council can be very helpful when It comes to dispelling
myths about Alaska and countering tho negative PR Alaska has received In the last flvo
(5) years.

This logislatlon does not ask to spend any ot our precious general fund. Unlike
commercial fishing or tourism, It Is self-funding, as Is the entire Alaska Department of
Sport Fishing budget to date.

This legislation does not disadvantage anyone or give preference to one group
overanother. There willbe no victim as a result of the passage of this legislation. There
willonly bo boneficiarlos and the biggest beneficiary willbe the State of Alaska as a result
of economic Input from a group of sport fishing onthusiasts that are going to spend their
sport fishing timo and dollars somewhere In the world. Why not Alaska?

Nick Pierskalla
President, NWA.Inc.
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SB 63: An Act Creating the Alaska Sport
Fishing Industry Marketing Council

SB 63 was crafted to enhance the State's sport fishing habitat and
provide new fishing opportunities for hundreds of thousands of
Alaskans and outside sport fishermen. It would help accomplish this
by: 1) Increasing revenues into the Fish and Game Fund for sport fish
research and management; and, 2) Creating a new, self-funded council
to both promote Alaska as a sport fishing destination and inform
anglers of the diversity of fishing experiences available.

Firstly, with regard to increased revenues, SB 63 would establish a $5 fee
on non-resident fishing licenses which would be deposited directly into
the constitutionally established Fish and Game fund. This fund can only
be utilized for fish and game research and management, which includes
species and habitat restoration. State records indicate that in 1994
227,608 sport fishing licenses were sold to non-residents. This new non-
resident fee would contribute an additional $1.1 million into the Fish and

Game Fund.

Secondly, SB 63 would establish the Sport Fishing Industry Marketing
Council to implement a sport fishing marketing program. The Council
and its marketing program would be funded through industry
contributions and a general fund appropriation. (Since an additional
$1.1 million will be deposited into the Fish and Game Fund, the
Legislature could reduce the Department's general fund by a portion of
that amount and appropriate those monies to the Council.) Its
membership would be appointed by both the Governor and Sport Fishing
Industry Association.

Sport fishing in Alaska is a major industry worth hundreds of millions of
dollars. Yet it receives little attention from the traditional marketing
groups. Most businesses in the industry are small Alaskan businesses, and
unable to launch marketing campaigns of their own. This Council would
organize the industry and allow it to help itself.



SB 63 - AK Sport Fish Industry Marketing Council
Sponsor Statement
Page 2

There is some concern that certain sport fishing areas of the State arc
experiencing severe overcrowding which a Sport Fish Industry Marketing
Council would only exacerbate. On the contrary, this Council would help
alleviate these problems by informing Alaskans and tourists of the
diversity and multitude of fishing opportunities available.

In fact, "combat fishing"” has left many Alaskans and visitors disillusioned
with the Alaskan fishing experience, often times to the detriment of repeat
visits. This Council would provide the sport fishing industry with the
tools to help the angler find more satisfying, less crowded streams and
rivers, thus helping preserve both the fish habitat and resource as well as
the unique fishing opportunities for which Alaska is famous.



VEVBER Alaska State Senate

TENTH ALASKA LEGISLATURE STATE CAPITOL
ELEVENTH ALAKA LEGISLATURE JUNEALL ALASKA BMOMI63
TWELFTH ALASKA | EGISIATURE {900 452

THHTEENTMAIASKA LEGISLATURE TAX (907) 465 3750
R A RO Ea R
SIXTEENTH ALASKA Lf GISLATURE e s AT AR
EIGVFCENTH AIASKA LEGISLATURE Y07, 2% 818
Senator Tim Kelly FA)E(X](%n25O4524

Sectional Description of SB 63

Establishing the Sport Fishing Industry Marketing CquhcH

Sec. 1 AS 44.33.750 creates the Alaska Sport Fish Marketing
Council and establishes it in the Department of Commerce and
Economic Development.

AS 44.33.755 (a) directs the Commissioner to contract with a
qualified trade association to jointly manage the council.

(b) establishes the board and sets qualifications for the board.

(c) requires the Director of the Division of Tourism to sign any
contract or grant.

AS 44.33.760 (a) establishes the powers of the board to 1) adopt a
logo, 2) adopt, amend, and repeal regulations relating to the internal
operations of the board, 3) enter into agreements with other
agencies, 4) cooperate with other organizations, 5) contract with
private sector organizations, 6) receive money, 7) establish an office,
X) appear before public groups on behalf of the council, 9) buy,
lease, and sell equipment, and lease real property, 10) appoint
committees, 11) promote travel for sport fishing, 12) buy
advertising, 13) sell advertising space.

b) Prohibits the board from hiring employees.

AS 44.33.765 (a) establishes the duties of the council as 1)
conducting a marketing program, 2) implement plans to promote
sport fishing, 3) submit an annual report, 4) provide quarterly
reports of activities, 5) submit annual budget proposals, 6) advise
the Director, 7) inform the legislature how money was spent.

(b) prohibits favoring a particular sport fishing business.



SB 63 Sectional Description
Page 2

AS 44.33.770 requires the council to submit their budget in
accordance with the requirements of the Executive Budget Act, and
to deposit all money received in the general fund.

AS 44.33.775 establishes the non-resident sport fishing license
surcharge and directs the proceeds of the surcharge into the fish and
game fund. Also allows the legislature to approp.iatc from the
general fund to the council an amount equal to the deposit to the fish

and game fund.

AS 44.33.780 defines "board”, "commissioner"”, "council”, "director",
and "qualified trade association".

Sec. 2 clarifies AS 16.05.340(a)(7) non-resident license fees.
Sec. 3 clarifies AS 16.05.340(a)(8) non-resident license fees.
Sec. 4 clarifies AS 16.05.340(a)(10) non-resident license fees.
Sec. 5 includes the title of the council in AS 39.50.200(b).

Sec. 6 expands the duties of the Division of Tourism to include
dealing with the council.



UNITED FISHERMEN OF ALASKA

211 Fourth Slroot, Suilo 112

Junenu. Alaska 99801
February 22, | 555 907/586-2820

Fax: 907/463-2545

The Honorable Loren Leman. Chair

and Members of the Senate Resources Committee
Alaska State Senate

Capitol Office Building. Room 111

Juneau. Alaska 99801-1182

Subject: SB 63 relatingto the Alaska Sport Fishing

Industry Marketing Council and a non-
resident sport fishing license surcharge

Dear Chairman Lentan and Committee Members:

I/nited Fishermen of Alaska (UFA) opposes Senate Bill 63.

UFA is not opposed to sports fishing activities in the slate of Alaska. However, we do
feel there is some concern on how this bill could affect the salmon resources of the
state. Some of the high use river areas are already being used to the maximum and
cannot handle an increase usage until solutions are found to correct habitat damage
and sustained yield. I. myself, do not know to what extent we can access the available
resources without the other wuser groups - personal wuse. subsistence,and commercial

fishing < being affected.

UFA has many doubts about how the monies can be distributed out of the Fish and Game
General fund to a new Council.

SB 63 will impact the wuse of fisheries resources by bringing in mote non-residents
who will demand access to alltiids fully unbred salmon resources. This will, in effect,
limit the use of the resource by Alaskan residents.

United Fisheimen of Alaska is aware that all industries want to grow-, but we feel it is

more important that all habitat is protected and that all Alaskan user groups are
assured of Ihe rights to their resources.

Sincerely.

juvj-
Jerry  McCune
/’resident

< UFA Board nf Htrcstor* m, Mi.n. oHCAN./ATions
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SENATE RESOURCES COMMITTEE
STATE SENATE
FEBRUARY 22, 1995
TESTIMONY BY BEN ELMS
EXECUTIVE DIRECTOR
KENAI RIVER SPORTFISHING, INC.

MR. CHAIRMAN. MEMBERS OF THE COMMITTEE. MY NAME IS BEN
ELLIS. I LIVE IN SOLDOTNA AND AN SPEAKING TODAY AS THE EXECUTIVE
DIRECTOR OF KENAI RIVER SPORTFISHING. INC. OUR NONPROFIT
SPORTFISHING ASSOCIATION REPRESENTS MORE THAN 400 SPORT
ANGLERS. I AM SPEAKING TODAY IN TENTATIVE SUPPORT FOR SENATE
BILL 63.

ALASKA CONTAINS SOME OF THE WORLD'S BEST SPORT FISHING
OPPORTUNITIES. IT ISONLY RIGHT THAT THE STATE MARKET THIS
POTENTIAL IN A CLEAR. CONCISE. ACCURATE AND LOGICAL MANNER

WE BELIEVE IT IS FAIR TO SAY THAT REGARDLESS OF WHETHER YOU
ARE A STRONG ADVOCATE FOR COMMERCIAL FISHERIES OR A STAUNCH
SUPPORTER OF SPORT FISHING. WE ALL AGREE THAT THE STATE S
FISHERIES HAVE BEEN A CRITICAL PART OF ALASKA'S PAST AND WILL BE
AN IMPORTANT ASPECT IN THE STATE S FUTURE.

I THINK WE CAN ALSO AGREE THAT ALASKA'S FISHING FOOTPRINT
ISCHANGING.

DEPRESSED PRICES FOR COMMERCIALLY CAUGHT FISH. OVERSEAS
COMPETITION FROM PEN-REARED SALMON AND WANTON WASTE OF
HUNDREDS OF THOUSANDS OF TONS OF INCIDENTAL BYCATCH EACH YEAR
HAS SENT COMMERCIAL FISHING INTO A TAIL SPIN

WHILE TIffi STATE’S GRIZZLED COMMERCIAL FISHING INDUSTRY IS
FACING ONE OF THE TOUGHEST DECADES EVER. SPORT FISHING HAS GROWN
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FROM A WET-BEHIND-THE EARS TOE HEAD TO A PULI. BLOW ADULT IN
THE STATES ECONOMIC AND POLITICAL ARENA.

SPORTFISHING CONTINUES TO FUEL A GROWING TOURIST ECONOMY
THAT ACCOUNTED FOR MORE THAN ONE BILLION DOIT ARS.

INAMEMO TO THE GOVERNOR S FISHERIES TRANSITION TEAM.
FORMER DEPUTY COMMISSION OF THE DEPARTMENT OF FISH AND GAME.
CHARLES MEACHAM UNDERLLNED THE POTENTIAL FOR SPORTFISHING
ACROSS THE STATE.

*WE HAVE A GREAT CHALLENGE AHEAD IN TERMS OF HOW WE
PROMOTE AND DEVELOP OUR FISHERIES. MEACHAM WROTE UNDER THE
SUBHEADING SPORT FISHING INDUSTRY. BUT ALASKA CONTAINS MORE
THAN 40 PERCENT OF THE NATION S SURFACE WATER RESOURCES. WHILE
NOT ALL OF OUR LAKES AND STREAMS CONTAIN SPORT FISH RESOURCES.
THERE ARE OVER 12.000 KNOWN ANADROMOUS FISH STREAMS WITH
120.000 TO 180.000 LINEAL MILES OF FRESH WATER ALASKA ALSO HAS
THOUSANDS AND THOUSANDS OF MILES OF COASTLINE AND ADJACENT
MARINE WATERS. RICH WITH SPORT FISHING OPPORTUNITIES WITH
OVER HALF THE SPORT FISHING EFFORT PRESENTLY CONCENTRATED rNTHE
COOK INLET REGION. THERE IS SUBSTANTIAL AREA INTO WHICH THIS
INDUSTRY CAN BE ENCOURAGED TO EXPAND.

THE NEED FOR MARKETING QUALITY SPORT FISHING EXPERIENCES
WAS ALSO NOTED IN THE RECENT REPORT BY THE GOVERNORS FISHERIES
TRANSITION TEAM

FOR THE STATE S SPORT FISHING INDUSTRY TO GROW AND BE
PROPERLY MARKETED. IT IS IMPERATIVE TO PASS THIS BILL. SB63 WILL
PROVIDE THE TOOL TO POLISH THIS JEWEL IN THE ROUGH CALLED
ALASKA'S SPORT FISHING.

TOT*. P.03
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Lawmakers float state sportfishing council »

3lan nets some criticism that itwould

ly TONVUTWTS
trrmAjt CUrtor

Two Anchorage lawmakers
oo't think lhe stale is doing
ouugh lo aRraci angkts to Alaska
nJ want to create a ttzle-fimded
tarkefing council that would
sclesivciy promote Sport fishiag.

Sen. Tim Kelly. R-Eait
.nchoragr,and Rep. Joe Green, R-
outh Anchorage, arc sponsoring
giil**oo that would cicalc lhe

Council to lire note anglers to
Alaika'sOTUi

The couadl urouM he funded
indirectly by taisiog oui-of-tUle
fishing license (oca.

“We've beeu roccessful * get
ting people op here, now we're tiy-
ing to direct them into higb-vaiae
activities like sport fnhiag." said
Green ina press release.

Not cverytxic b takiag the bait,
though.

Kenat Peninsula Borough

lure more anglers

tkinka the marketing efforts of the
council would bring reore anglers
tnthe already crowded Kenai River.
More fishing erttnnuHs akng the
river's hanks, be uid. will lead to
Ihe destruction of critical habit*.

“It'sjail promote, promote, pro-
mute, rod we'H deal with lhe habi-
tat liter,* itid Scalri, who has led
an effort by the borough to bmit
developmentalong die Keren River
inan attempt to jvotcct its longterm
henhh

to the already crowded Kenai

Kenai/Aachorage. thinks the state
does enough already to promote
sportfishing. A new council
designed to target sport fishing
eolhuuAsts would likely dcpiicire
the efforts of the Alaska Tourism
Marketing Council, whichreed ved
about $6 million from the saic last
>tar.

She’s abo cooocraed about the
cnviroomeatal impacts of putting
more people on the Kenai Rivet.

“l personaliy don't think we

River

more sport fishiag on the river.”
Salo said.

But Sen. Kelly believes the
couocil may be part of tbe answer
to the Kenai't overcrowding prob-
lems. By promoting fishing in ports
of the stale that ure oot as well
known as the Kenai River, Kelly
thiols some of the pressure may be
alleviated.

“This boot simplyto bring more
sport fishing to the Kenai River, il’a

port Hsbing Industry Marketing

...Sportfish

CoaUaund kwn png* |

Kelly said. “Pertupa vrhat would
relieve the pressure oa the Kenai
Rim b developinguwre mourca
for people to fish.”

Under the fcfbUtion. the new
marketing cmmd) wuold be indi-
rectly funded by moory raised from
a S3 increase oo all out-of-Kate
fishingloann.

Lastyeu. 227.608 ooo-residents

Assembly President Drew SctLri

Sen. ludy

bought fithing licenses in the stale.
Using that namber. Green and
Kelly figure tbeir legislation would
rube J1.13 mdlion.

Because money frotn (rshing
licenses b required u> go to the
Alaska Department of Fish and
Game, die spot faking mulcting
council can’t be direct)) funded
with th* money.

But advocate* of (he legislation
say the added license (eta will free
up money the legislature gives to
Fob end Game (rum the general
fund.

Salo, D-

Rep. Gieen said he docs not
know how modi the ocw market-
ing council would cost to run.
But, he said, some of the money
from the higher license fees
should go to more habitat protec-
tion efTorU.

Green thinks the new rouocil
will help promote an industry that
roll enable the state lo retain a
healthy economy as the oil industry
moves out.

“1believe, until I'm shown oth-
erwise, ttut the higbest and best ure
of our fnti are with sport fishing

should be out beating the drums for

interests” ke said.

Rep Mike Navane, D Kenai.
isn't snppcrting the bill, though. 1k
thinks the state sad the sport fishing
industry already sufficiently mar-
ket Alaska fisliirg.

In addition, Navarre and Rep.
Gary Davis, R-Sotdou*. are coo-
coned that bringing more anglers
to the sure wiU create a need for
more facilities and management of
public resources. The state does not
have tbe mooey to fucd thrc extra
responsibilities, the peninsula Law-
makers said.

to look *_the state as a whole," 0
S«« SPOWTTISM, Bec*pogo -
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Allon Austerman

907-*65-4956

Dear Sr.

I am sorry & 15 even necessary to write this letter This is in responso to punted letters by various
people and the sped fshirg caucus cedaning to the Cook Inlet Sped Fistvng group s claims of unfa>r
treatment It amazes me that these people actua'ly believe their own rhetoric They stad by

compia nmg about blame be r.g laxd on them for pcor returns to tho Dcshka River starting in 1991
Their nc«t statement blames Kod ak and Chigmk for the decline ofsaid escapement duo to an
expanded seine fishery Wnat pure crap’ The number of commercial entry permits was set in the late
seventies and has net significantly changed* The only user group to show a largo increase in numbers
is the spod fishing grcup -n Coc< in et ACFAG records show that cur'cnt management programs in
genera! havo shown a steady improvement in sa’mon production for the state (barring outside
mfluonccs. like oil spills and late plankton blooms etc ) This wholo business with Cook Inlet is
nothing more than greed and trying to focus tho b'ame for its own problems somcwhoro olsc Whilo
assodmg that a largo number of Kings caught in Kodiak were bound for Cook Inlet, thoy admit there is
no proof for that allegation Yet they want you to manage tho fisheries based on their fears and
accusations instead of on the experience and knowledge of the Alaska Depadmont of Fish and Game
regional managers And if you won t do what they tell you to. you will be fired Isn t that mco7

How about a little realty check here7

It seems to me that all salmon ha.c taty and they swim any whero the currents, winds, and food
sources take them In the* tra.c’s they may meet up with salmon from other areas and even olhcr
countries A fow may c-en tra.ol with each other for a while In fact any salmon can. and probably
does transit any fishing area on its way home to spawn (Gee how many of Kodak's salmon are

caught in other areas7) Anyway salmon ha.o been traveling liko this for millions of years

Lot me make a couple of po«nts about The managing of our fisheries



1 All commercial fishermen have entry permits and when delivering their fish all of the fish are
counted and weighed by species Makes it pretty easy to enforco rules and keep tabs on what is b«ma
caught

2 Please tell me how easy it is to monitor 220 000 * plus sport fishermen who don t deliver the fisr
and thereby provo their catch is v/ithm legal limits on species s”o and or numbers It makes
management and enfois.ement virtually impossible’

Lot s take an honest look at the reality of tho two different user groups

With commercial gear type management, you get an accurate count of who. where when, what kind
and how much is caught It makes management and enforcement possible

With sport fishing you don t havo an accurate method of telling who. when, where how much, or even
if thoy have a license' Tho probability for error because of the easy access, egress and lack of
controls is unacceptably high Their claims are nothing more than smoke and mirrors trying to focus

attention elsewhere, rather than focusing on where and what the problems really are

S r.cerely

Cave Mann

SG!K565450



428 225-9225

Mr. Tom Ramiskoy
428 Towor Rd
Distribution Affiliation ~ Reg Voter
Kotchikan AK 99901 12 U
Dato POM Sent Constituency Bill Number Response Subject
SB 63 Supports

02/17/95 N
SPECIFIC MARKETING OF THE SPORT FISHING INDUSTRY IS ESSENTIAL TO PROMOTE ALASKA AND TO BE

COMPETITIVE WITH OTHER TRAVEL DESTINATIONS. IT IS IMPOSSIBLE FOR A SMALL CHARTER FISHING
OPERATOR SUCH AS MYSELF TO COMPETE WITH

BRITISH COLUMBIA OPERATIONS THAT RECEIVE GOVERNMENT SUBSIDIES FOR ADVERTISING.

Mr. Tom Ramiskoy 428 225-9225
420 Towor Rd
Dietribution Affiliation Reg Voter
Ketchikan AK 99901 12 u
Date POM Sent Constituency Bill Number R<jeponeo Subject

02/17/95 N SB 63 Supnorls
THE NON-RESIDENT SURCHARGE IS A REASONABLE FEE AND AN EXCELLENT MEANS OF EXACTING REVENUE

TO SUPPORT THE ARKETING COUNCIL FROM THOSE PEOPLE THAT BENEFIT FROM THE HARVEST OF
ALASKA'S FISHERY RESOURCES ESSENTIALLY. THE

SURCHARGE IS AN APPROPRIATE USER FEE
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Alaska State Legislature

Pteaso enter into the record my testimony to the Seoacr Rcnourc« committ«a
committee name

committee on  S«n«eo BIIl.No. 63 , dated frhnnrv 3. 1995 (Feb. 22. .1995)
bill/subject

| am strongly opposed to Senate Bill No. 63. | see no reason for creating another marketing
council that would, essentially, duplicate the efforts of the Alaska State tourism Marketing
Council and Division of Tourism. In addition to the State's tourism marketing programs,
ample tourism marketing opportunities already exist with various local tourism
marketing associations, local chambers of commerce, visitor centers and various trade

associations.

With the habitat problems associated with current sport fishery use, It doesn't mike sense
to encourage more sport fishing tourism. We need to address the current problems of
overcrowding on our productive rivers rather than exacerbate them. The Kenai River is a
prime example of tills problem. Because It Is so well known, any sportfishing tourism
marketing, although not directed to the River, will certainly draw more visitors and
therefore more habitat damage. Please consider the cost to those of us who live here, both

environmentally and financially.

In these times of diminishing revenues | find it totally Irresponsible for our legislature to
even consider subsidizing a marketing council that would benefit a limited group of
businessmen. On page 5, line 18-21, SB 63 gives the legislature the authority to
appropriate money equal to the amount generated by the non-resident license surcharge.
This sounds like matching funds? Ilow can you, In good conscience, even consider a bill
like this? The tourism industry costs the state of Alaska approximately $1.00 for every
$0.15 brought into the general fund. This Is certainly not a sound business practice!

Finally, | must point out that Increasing tourism to the state also vastly increases general
revenue expenditures to pay for the additional facilities needed to accommodate them -
i.e. parking, camping, roads, parks, waste removal, park rangers, ADF&G staff, police, etc.
Please look at the total cost to the state when you consider subsidizing the sport
flshing/lodge owners businesses. SB 63 Is definitely not In the best Interests of the state!

Signed: .

H.C. 2 714R K-isllof. AK 99610
Rcproscntng (Optional)
(907) 263-5709

Address

Phone No.

o»¥* i”, mk* CISi
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Alaska is youc angling dream come true ..heart
stopping runs of giant chinook salmon ..iridescent
grayling finning through clear streams... ancient
rainbows the length of your arm .. bam door
halibut... exotic shccfish . all packaged in the most
spectacular setting on earth.

To improve your chances of successfully fishing
Alaska, you should decide what species you want
lo lish for, then learn when and where these fish
can Ik*found, and how to catch them. Or. decide
which region you want to visit and learn which
fish can be found in that area. Once you have
narrowed down your plans we can help answer
your specilic questions about sport fishing
opportunities.

This brochure is designed to provide some answers
to the most commonly asked questions about sport
fishing in Alaska and to help you begin planning
for a successful spoit fishing trip

von
&iSk\V<
Alaska is a vast state. Even most long term residents nave never seen or tished it all. To simplify our complex
regulations, the Alaska Department of Pish and GameJfADF&G), Division of Sport Fish issues separate
regulation books for five different sport fishing region”®in Alaska. This map and the accompanying
information discusses each of these five sport fishing regions. Each region and its accompanying information
are indicated by the color of the map section, address"box, and information panel below.

lo receive the sport fish regulation summary for any 'me of the five sport lish regulatory regions, contact the
appropriate Alaska Department of Pish and Game ‘Ifice listed at right

ADP&G, Division,of Sport fish
mSoulheastrYakut.i

i*(> Hrv ?io02i

"loujjl.,..., AK 'on;ll o0

lor regulatory summaries of the remaining three
regions, please address your inquiries to.

ADF&G Division of Sport Pish
313 Raspberry Itd.
Anchorage, AK 99518-1599

Please specify the region you are interested in.
Hrislol Hay « Alaska Peninsula -
Aleutian Islands -.Kodiak Island
Ken.ii Peninsula <ook Inle s.ill wan
Susiln.i  West <bok Inlet

Prince William Sound-Upper Copper/
Upper Susitna Rivers - Resurrection Bay
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Alaska's Southwest li an angler™ paradise. This
region offers world claw sport fisheries that are
sampled by anglers fromevery country. Terrain
varies from lhe graw lands of Ihe Aleutians lo the
deep lake* and rivers ol the Bristol Bay and lake
Iliarnna areas. Other attractions include Kalmal

National Park and Preserve and McNeil River Stale

Game Sanctuary.

Communities

Ilk* Kodiak Island Borough (population 13,109)
Includes the largest Crust Guard Station in the US,
as well as several outlying villages Ulllln%ham
(2,017), King Salmon ﬁ%i and Dutch llarls>r/
Unalaska (1,089) are the oilier major communities in
Ihi.. region wliete commercial fishing activity causes
tho summer population to swell

Access

There are no connecting roads into this region.
Scheduled or charter air service is available from
Anchorage. Stale ferries operate year round to
Kodiak from Seward and lamer, limited ferry
service is available from Ktvliak to communities
along the Aleutian Chain Charter service is
available from many bush communities

Angling Opportunities

From trophy rainbow trout to tremendous annual
return* of all five si)ecies of Pacific salmon, the
Southwest has it all' Some sport fisheries are road
accessible from local communities, other* require
aircraft or boa!

Services

Ily-In lodges dot the Bristol Bay area Most
services can be found in major towns, fly-in

clutters and outfitters ate widely available. Kodiak

is @ modem city with full service* *,
Weather/What to wear A

The Bristol Bay area e«periences little rainfall, but

is frequently windy It is quite rainy In Kodiak and
the Aleutians with average July temperature* in the

low 60* Good rain giear or a water rrprtlanl wind
brraker is essential. luyrr for warmth

Adilitinn.il Information

Kodiak Island Convention and Visitors Bureau .
100 Marini Way, K.xliak,'AK
(007) 486-47*2. FAX (907) 4*6 AM?

Dillingham Ctvamher ot Ci cornerce
PO. Bos M8 _Dillingham,""AK
*(907) M2 5115, FAX 017) M2-4W7,

US Fisti and (Wildlife 8ersoe, £
Togiak National Wildlife Refuge .
PO Hu 27. Dilimglum. AK »»576 )

bS fa?** Srrvkc /
Kalmii N'aiionat Park >
P(* 0.7* 7. King Salmon. AK W 1j 1

> Arctict VkonKuskokwim- Tan

j Inlenhr aLsL, the Fir North, and Western Al,
hold imigiic iport fishing opportunities and
f »challenge. Uemoie waters still provide a
wildemiss e«| crlericcj while roadrd arras offer
nforv accessible sport lishing fare. In this region
I outdoor enthusiasts can take wilderness trek* ai
, float hips,Along Alaska's Wild and Scenic Rlvei

Comnumilics

. "

nglrgénfs;.A[aska nSlztond iLa(gest city (populal
77,720) I*in ihe heart of Interior Alaska. Other
Interior communities include Delta Junction (6F
Galena (R33I)f Nenana (393); Tok ¥935), and tagl
[(168)* Bethel ,(*L,674), Is the hub of Western Ala
and Barrow (3,469); America’s farthest north cii
the laigest community In the Far North, with
Nome (3"00j and Kotzebue (2,751) also being
significant towns.,'fhere arc many other village
and small bush communities throughool Ihe
rfelon. e rJ1-1e(..i'v}m

Access *

Air, rail, and a limited number ol highways
jirojJlde a*coeks to the Interior and Its waters M
remoic areas are accessible only by scheduled
charier air services. The Dalton Highway prnvi
limited access to the Arctic.

Angling opporlunilies

Tlie waters o( Interior, Western, and Northern
Alaska are home lo Shrcfish, Arctic grayling,
northern pike, burbot, rainbow trout. Dolly Va
lake trout, uni Arctic clur Sport lishing for *a
is scasona. and very time/location specific.

Services!

Much of the Interior’s road system offer* full
service*, facilities, however, arc scarce .along
roads. Check your map and highway guide tv
before beginning a road trip. Distances bctwn
towns ore greater than you might esp.xt!
Campgrounds, hotels, quides, and outfitter sci
are 9va|LzTabIel*|n the region’s larger cornmunltu-
« , 1
WeatherAVh.il (6 wear
| T - 0,08 ,
mm . LONG summer day* warm the Interior lo overa
 iumtnrr temperatures' in the 70s, with temper.
frequently in the 80* and 90s The Far North
T.periences'tonsiderably cooler weather, with
Average July lcmjieralurr* in the 40s Dress fo
warm summer day* in the Interior, layer with
nutrrwear for tlie Arctic and Western Al.arka
winter, ice fishing i* popular along Ihe Inteno
road system and requites full winter gear

*]'

Ailiiilinti.il Information

Fairbanks trVI1 Visitor InfotrrulHCi Center 1.g <
550 First Ave.

Fairbanks, AK 99701

c5907) 456 5774, FAX (907) 4*2-2867
id-BOO-327*5774 §, ja

" Alaska Public 13lids Inloimation Center
i % Suite t-A (
> 250 Cushman St.
I i. Fairbanks. AK 99701
ml»,i jg*7>470577, (907) 4V, 1*14

.1 Nome Crmvrniion aXd Visitors H.irr.ist
PV-1'0 Bos 240
J *dvknr. AK 99764 *
W 2907) 441-5535. FAX (W) 441 5102

j *|jAlaska f'ublic (and* tr.furmain*n Center
JVPO Bos vyi-(j’ ies
L T9%‘§ 6K9*76870r-[ 907) M1V 68

/\(-ﬁ)'*gg < ' b?(l( |)

,Tok dumb*, »irmruc

>'Bo* J*.j V

i .Tok. AK 97780

J1(907) MY, M7/M1-5775. FAX M 1 V25

,tVIta Junction "Visilos lidornutMm Crntrr
921 *r (*)m
' EV|u Junction. AK k7.D
K7) (19, V>01/9<5 5VCL FAX tal?) *95 4/d*

*
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Southeast Alaska is noted for its fjords, maritime
climate, old growth forests, glaciers, and fishing!
Tho'Tongnss National Forest and Glacier Hay
National Park and Preserve are just two of the
federally designated areas that are found in this
wonderland of islands and mountains. The world
famgils Situk River is located in Yakutnt

Communities

Quaint old waterfront towns and Tlingit and llaida
villages dot the region. The largest city is Juneau,
Alaska’s capital (population 26,751). Other major
communities are Sitka (8,588), Ketchikan (1.1,828),
Petersburg (1,207), Wrangell (2,479), Haines (1,218),
Skagway (6°2), Craig (1,260), and Klawock (722).

Access

In this region, only Haines, Skagway, and llyder
can be reached by road; access to all other
communities is by air or watercraft. The state ferry
system operates passenger and vehicle transport
between most communities. Well developed road
systems exist near major communities and on
Prince of Wales Island.

Angilir;g opportunities

Mar%nL and freshwater sport fishing opportunities
abolind. Roadside salmon fishing can be enjoyed
near most towns and cities.

Services

Most population centers have full amenities as well
as established charter boat and guide services. Air
charter services provide excellent access to remote
areas. U, S. Forest Service cabins can be reserved at
a reasonable fee throughout the region.

Weather/Whal to wear

An average of 90 inches of rain falls on the
Soullicast-Yakut.it region annually, with
pre?ipilallori varying depending on location.
Summer temperatures average 65 F. Waterproof
jackets and pants are recommended. W«ar layers of
light clothing for warmth,

Additional Information

Sm~thrisl Alaska lourixm Council
P0.«B0<‘20710

JurffiiTAK 99802-<!7|n
(907)586-4777, FAX (907>4M 4 *»
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Prince William Sound-
Upper Copper-Upper Susitna
Rivers-Resurrection bay

The four-mlle-long face of the Columbia Glacier
fronts on magnificent Prince William Sound. To tbe
east, the fishing center of Cordova lies near the
della of lhe Copper River; to the west are Scwaid
and Resurrection Ray. Tlie Alaska Range and the
Wrangell Mountains rim the Upper Susitna and
Copper Rivers,

Communities

Valdez, often called "Little Switzerland," is the
largest community in the region with a population
of 4,068. The port of Valdez is the terminus of the
Trans Alaska Pipeline. Oilier significant
communities in this area are Seward (2,699),
Cordova (2,110), Glcnnallen (451), Whittier (241),
lalkeetna (250), and Chitina (49). Small
communities and road houses can be found along
lire road system.

Access

Most communities can be reached by road from
Anchorage or accessed from reads that link with
the Alaska Highway. Jet service is available to
Valdez and Cordova. The state ferry system
connects Seward, Whittier, Valdez, and Cordova.
Full charter and outfitter services are available in
many areas.

Angling Opporlunilies

Resurrection Hay and Prince William Sound offer
all saltwater species as well as exceptional remote
freshwater sport fishing Inland, roadside, and
remote angling opportunities abound

Services

Hotel or mold accommodations arc available in
most iowns Roadhouses and campground , are
located throughout the area, and a limited number
of U S. Forest Service cabins can be rented in the
Chbugach National Forest. Air charter to remote
areas as well as charter boat and guide services are
widely available

Woather/VVhal lo wear

In July’temperatures range from the mid 70s inland
to the mid 60s in coastal areas Good rain gear is
essential along tho coast; Inland you'll need to
dress in layers with a water rrpellant windbreaker.

Additional Information

<f, m - > | -
Cordova Chamber of Commerce
PO. Ro« 99
Cordova, Ak 99574
(907) 424-7260. FAX (907) 424-1899

C.rvater Copper Valles Clumber uf Commerce
PO Bon 49

Gk-nnallm. AK 99588

(9(C) 822-5555. FAX (907) 822 5555

Seward ChamIH-r uf Commerce and Visitor llurnu
PO Box 749

Visard, AK 09** j

7> 224 .4046/(057, 1 AX <9b7) 224 5151

Valdez Consmlinn .md Visitors luicjm
PO Urn IML1

Valdez. AK 9-X.V.

(907) (U5 2«84. 1 AX (9P7) M5 4*45
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