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LAND & STRUCTURES
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CS FOR SENATE BILL NO. 66(FIN)

IN THE LEGISLATURE OF THE STATE OF ALASKA

NINETEENTH LEGISLATURE - FIRST SESSION 

BY T H E  SENATE FINANCE CO M M ITTEE

O ffered:
R eferred:

S p on so rs ) : SENATORS G REEN . Halford
A BILL

FOR AN ACT ENTITLED

"A n Act relating to an Iditarod Sweepstakes sled dog race classic."

BE IT  ENACTED BY T H E  LEGISLA TU RE OF T H E  STATE O F ALASKA:

* Section 1, AS 05.15.100(a) is amended to read:

(a) The department may issue a permit to a municipality or qualified 

organization. The permit gives the municipality or qualified organization the privilege 

of conducting bingo, ratfles and lotteries, pull-tab games, ice classics, rain classics, goose 

classics, mercury classics, sled dog race classics, canned salmon classics, salmon 

classics, king salmon classics, dog mushers’ contests, fish derbies, and contests of skill.

* Sec. 2. AS 05.15.115fc) is amended to read:

(c) A permittee may not contract with more than one operator at a time to 

conduct the same type of activity. For the purposes of this subsection, bingo games, 

raffles, lotteries, pull-tab games, ice classics, rain classics, goose classics, mercury 

classics, sled dog race classics, canned salmon classics, salmon classics, king salmon 

classics, dog mushers' contests, fish derbies, contests of skill, and all activities permitted

/C-£^S
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under AS 05.15.100(b) are each a different type of activity.

* Sec. 3. AS 05.15.180(b) is amended to read:

(b) With the exception of raffles, lotteries, bingo games, pull-tab games, rain 

classics, goose classics, mercury classics, sled dog race classics, canned salmon classics, 

salmon classics, king salmon classics, and other activities authorized under 

AS 05.15.100(b), an activity may not be licensed under this chapter unless it existed in 

the state in substantially the same form and was conducted in substantially the same 

manner before January 1, 1959.

* Sec. 4. AS 05.15.690 is amended by adding a new paragraph to read:

(42) "sled dog race classic" means a game of chance where a prize of 

money is awarded to the closest guess to the winning finish time o f  a sled dog race or the 

lead time at individual checkpoints along the race and is limited to the Iditarod 

Sweepstakes operated and administered by the Iditarod Trail Committee.

CSSB WIN) -2-
‘[ r . a e r l i r . o a  [D E L E T E D  TEXT BRACKETED 1
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OFFERED IN TH E SENATE BY SENATOR PHILLIPS

TO: SB on

1 Page 1. line 1, following "relating to";

2 Insert "w in ter  sports ; re la ting to the Arctic W in ter  Gam es; and authorizing"

5 Page 1. f o l l ow ing  l ine 2:
-1 Insert new bill sections to read:

5 "* Section 1. AS 05.12.0101a) is amended to read:

o (a) A person may not use. display, or publish the symbol of the Arctic Winter

Games, consisting of the tripie circle symbol and ulu combination, for commercial 

S purposes or private gain without the written authorization of the Arctic Winter Games

9 In terna tiona l Comm ittee [INCORPORATED].

10 * Sec. 2. AS 05.12.010(b) is amended to read:

11 (b) A person may not use, display, or publish any name, title, or device that

12 tends to indicate that the person is affiliated with or supported by the

13 (1) Arctic Winter Games without the written authorization of ;hu . uvric

14 Winter Games International Comm ittee;

15 12) Arctic W inter G am es T eam  Alaska without the written

16 au tho riza tion  of the Arctic W inter G am es T eam  Alask a  [INCORPORATED].

17 11 Sec. 3. AS 05.12.010 is amended by adding a new subsection to read:

18 (d) A person may not use. display, or publish the symbol of the Arctic Winter

19 Gaines Team Alaska for commercial purposes or private gain without the written authorization

20 of the Arctic Winter Games Team Alaska."

21 Page 1. line 3:

22 Delete Section 1"

23 Insen "Sec. 4"

SENATE FINANCE 
COMMITTEE fi

Amendment Number:____
Bill Number: -
Sponsor: Date;:
Logged In By:_________

-I-
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ALASKA STATE LEGISLATURE
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F.i\ 40S-38U3

SENATOR LYDA GREEN
M e m o r a n d u m  

po:

F r o m :

Re:

Date:

I re sp ec tfu lly  r e q u e s t  th a t  y o u  sch ed u le  Senate  Bill 66 for a h e a r in g  in  y o u r  
c o m m it te e .

This m e a s u re  w o u ld  a l lo w  for the Loitarod Trail C o m m it te e  to c o n d u c t  the  
Id i ta ro d  S w e ep s tak es .  T h is  n e w  source  of fu n d in g  for the  race  is p a r t ic u la r ly  
im p o r ta n t  in  l ig h t  o f  the  rece n t  loss of several m a jo r  sp o n so rs .

I h a v e  re q u e s te d  a fiscal n o te  f ro m  the D e p a r tm e n t  o f  R e v e n u e  th a t  s h o u ld  be 
ava ilab le  b y  w e e k 's  en d .

T h a n k  y o u  fo r  y o u r  co n s id e ra t io n .

SENATE DISTRICT N

S en a to r  Rick H a lfo rd  
C h a ir ,  Senate  F inance C o m m it t e e

S ena to r  L yda G reen

Senate  Bill 66, re la ting  to s le d  d o g  classics

F eb ru a ry  8 ,1995

Interim:
ir>? E.isl Parks H ighw aj S u ite  106 
•V.isMIlI, A l.iska l>iii54-7C35 
'*()/) 376-3370

\  ■■



ALASKA STATE LEGISLATURE
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SENATOR LYDA GREEN
SENATE DISTRICT N

Sponsor Statement

SB 6 6 ; "An Act relating to dog sled classics"

SB 66 w o u ld  a d d  d o g  s led  classics to the list of g am es  o f  c h a n c e  n o w  a l lo w e d  
u n d e r  s ta tu te ,  w i th  a spec if ic  p ro v is io n  l im it in g  this a c t iv i ty  to the  Id i ta ro d  
S w e e p s ta k e s  o p e ra te d  a n d  a d m in is te re d  b y  T he  Id i ta ro d  Trail C o m m itte e .

T h e  Id i la ro d  S w eep s  takes w o u ld  be o p e ra te d  qu ite  s im ila r ly  to  the  N e n a n a  Ice 
C lassic , in tha t p a r t ic ip a n ts  w o u ld  g u e ss  the  exact w in n in g  f in ish  t im e  o f  the  
race  o r  the lead  tim e at in d iv id u a l  checkpo in ts  a long  th e  race.

T h e  Id i ta ro d ,  A laska 's  last g rea t  race is an  u n iq u e ly  A la sk an  e v e n t  tha t se rv es  
to  h ig h l ig h t  o u r  vas t la n d ,  o u r  h is to ry  a n d  o u r  e n d u r in g  A la s k a n  sp ir i t .  T h e  
re c e n t  loss  o f  s e v e ra l  m a jo r  s p o n so r s  has  s e r io u s ly  im p a c te d  th e  f in an c ia l  
s tab i l i ty  o f  the  race. T h e  c o n t in u e d  success  of this e v e n t  w o u ld  be  h e lp e d  b y  
in v o lv in g  to  a g r e a te r  e x te n t  the  g ra s s - ro o t  f in an c ia l  p a r t i c ip a t io n  o f  th e  
public .

In a d d i t io n  to the  fun a n d  exc item en t o f  the  contest,  th e  Id i ta ro d  S w e e p s ta k e s  
w o u ld  b r in g  eco n o m ic  a n d  social benef i ts  to the p e o p le  o f  A lask a .  T h e  far 
r e a c h in g  m e d ia  co v e ra g e  th e  Id ita ro d  rece ives  se rves  to e n h a n c e  the  v is ib ility  
o f  o u r  S ta te  a n d  a id s  in o u r  ability  to a t trac t  inc reased  to u r ism .

T h e  p a s s a g e  of SB 66 will h e lp  to p u t  the  Id ita rod , A la sk a 's  Last G rea t  R ace on 
f i rm  f inanc ia l foo ting .  1 re sp e c tfu l ly  req u es t  fav o rab le  c o n s id e r a t io n  o f  this 
leg is la t ion  by  the  co m m ittee .

it'it.
Stole  C .ip ito! 

isk.i *»K)|.llH2
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February 7, 1995

The Honorable Lyda Green 
Alaska State Legislature 
State Capitol
Juneau, Alaska 99801-1182 

My dear Senator Green:

Thank you for your sponsorship o f  SB 66!

As you know Alaska's Iditarod has evolved very r a p i d l y  from its inception in 1973. Today the 
Race is closely followed by Alaskan’s young and old. The Race has also captured the attention 
and curiosity o f  millions o f  people around the world, which as we all know, translates into a 
significant economic benefit to the State o f  Alaska.

Unfortunately, the Race and its large national sponsors have been, and continue to be, the target 
o f ’an ever-increasing amount o f  negative and harmful publicity by various radical animal rights 
groups. As a way to diversify i ' . funding base, and as a way to insulate itself from the most 
measurable effect o f  the animal rights groups (the erosion o f  financial support from large 
national advertisers outside the State of Alaska), this past spring the Iditarod Trail Committee, 
Inc. (ITC), asked the legislature to consider a permanent fund check-off which would allow 
Alaskan’s to sur port their Race. This effort ultimately failed... not because o f  a lack o f  support 
for the Iditarod, but because o f  the many sensitivities surrounding the permanent fund itself.

As was predicted this past spring the two remaining outside sponsors announced this fall that 
they would not be renewing their sponsorship o f  the Race. $390,000 disappeared from the Race 
budget this year and an additional $175,000 will disappear this next year.

For the past six months the ITC has worked very hard to replace the lost revenues. Revenues 
which made it possible for the ITC to stage the caJiber of Race which Alaskan’s have come to 
expect, and the caliber o f  Race which, through national and international television coverage, 
helped to ’export Alaska’ and benefit the visitor industry.

While corporate Alaska as well as individual Alaskans have responded quite admirably, the ITC 
believes it is vitally important to put a mechanism in place which will help to ensure the long*
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The Honorable Lyda Green 
February 7, 1995 
Page 2

term financial stability o f  the Race. The ITC believes that the passage o f  SB 66, which would 
allow the ITC to conduct ‘The Iditarod Sweepstakes,’ a game o f  chance where a prize o f  money 
would be awarded to the closest guess to the winning time o f  the Iditarod, represents a significant 
fundraising opportunity for Alaska’s Iditarod and would provide the ITC with an ongoing and 
stable funding base.

Please know that your support for this legislation is greatly appreciated!

Sincerely yours for,

I H E J D l f A R O P  TR A IL  C O M M IT T E E . INC.

 SfSm^ioolev
/E x ecu tiv e  Director

cc: ITC Board of Directors
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DATE: Mon Feb 13,1995 7:29AM

T O : Senator Lvda Green
Brett Hu& r

F R O M : / t a n  Hooley
Executive Director

RE: Support Materials for SB 66

Following is a copy o f  an economic impact report which was released in December o f  1992. 
The report quantifies, as best any report can, the economic impact generated by the Iditarod Trail 
Sled Dog Race. Obviously, beyond the desire o f  any Senate member to help ensure that an 
Alaskan tradition o f  some note lives on, the economic aspects o f  the race speak clearly.

cc: Wendy Mulder - via facsimile
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research
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ECONOMIC IMPACT REPORT

I

THE 1992 IDITAROD SLED DOG RACE

Prepared for

The Idirarod Trail Committee

» « * . , »

Prepared by:

Gilmore Research Group

December, 19S2
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BACKGROUND AND PURPOSE

« ' • » • ' * •»

The annual Iditarod Sled Dog Race is one of Alaska's premier historical events.-
This attraction draws an estimated 16 percent of the state s out-of-state visitors
dt 'ring the Fall, Winter and Spring season.1 The race itself also draws .
thousands of visitors from within the state.. These persons.attend numerous
events, stay at local hotels, eat at local restaurants, rent cars,, buy gifts.and-
participate in local cultural and entertainment activities. They are an important
source of revenue. Their expenditures contribute to the local economy in the
form of jobs, sales, and taxes. The purpose of this study is to estimate the
impact of these expenditures upon the total economy in general and the tourism
industry in particular. ' ’■ •'

• - . • * ' •' i ••1 i 4 • .! ♦. .
This is the second Iditarod Economic Impact.study. Apreviousstudy was. 
conducted in 1985. Improved estimates of state tourism patterns and ' 
expenditures have become available since 1985. The availability of the data 
provided in the Alaska Visiter Statistics Program (AVSP)2 enabled estimates of 
impact in the communities directly affected by the Iditarod Sled Dcg Races: 
Anchorage, Wasilla and Nome. The improved data and .a different; 
methodological approach have resuited in somewhat lower estimates of . 
economic impact than 1985. However, the new findings reinforce earlier 
observations that the races are an important economic contributor.^ the state 
and local economy and to the.Fall-Wiriier-Spring tourism program.j,. \. •

•* «* ; • •• i • • • . • * . *V ♦

‘••V ••
• ' • I

1 Alaska Visitor,Statistics P.r.ogram ^aad;mmLofJ36mcieDce^JEa3nQmic- 
Development, Alaska Division of Tourism, State of Alaska, 199.1 ■ .

2lbid. ‘ . V"’.
•HIE

Gilmore
RESEARG

GROUP
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Transportation captured the largest percentage of expenditures, 28%.: This 
category includes ground transportation, in-state air travel, car rentals, personal 
vehicle expenses and in-state ferries.4 Food-and-beverage and lodging each 
captured an estimated 13% of total expenditures, followed by gifts and souvenirs 
with 17%,

' Figure 2 '• •' V ! •
.1992 Expenditures by Retail Category

Personal Expenses . 

Miscellaneous Retail 

Clothing 

Elder.Hostel 

Gifts/Soivenirs 

Food & Beverage 

Lodging 

Transportation

$138,083

$310,81 8

H H  $153,569.'

w m m  £276,166-

$ 8 /8 .6 2 4 ,

.  J:

v l ,329,1 1
I I r  I . I I I 1 I 1 I I i i---r---    —i . * * 1 1 I ! *. ‘ ‘. I..1.-1 M".1 1 1 i~| i i ' r I | i 1 i~ i | . i i r -r

$ 0  $ 2 0 0 , 0 0 0 :  * $ 6 0 0 ,0 0 0  "  $1 ,0 0 0 ,0 0 6 - 7 ‘:'; $1 ,4 0 0 ,0 0 0  ••

Total Retaii Expenditures ■ $4,785,210 . • ?! • -.>.•=-'

. / *.
• 1 ') 

• .M  " I

mm■ ^AIFretaihciassifications with the exception of miscellaneous retail were adopted 
from the.Alaska:Visitor Statistics Program.. Miscellaneous retail is called ,

. undistributed expenses in the AVSP.

. The 
Gilmore

RESFARC I iGROUP
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2. Local Impact: Anchorage, Wasilla and Nome .'

\

The City of Anchorage captured approximately 40% of the 1992 expenditures 
related to the Iditarod Race. The Anchorage percentage is attributable to.the 
concentration of stores, entertainment.facilities, hotels and eating and drinking 
places in that city. Although the Iditarod Sled Dog Race and the related.events

' - * * «i; .  ,

took place over a large geographical area, participants relied upon Anchorage to 
provide most of their lodging, entertainment and dining needs. .Wasilla captured. 
58% of the direct expenditures and Nome captured two.percent. There are no 
available, reliable measures of expenditures'.in the ether small communities 
along the race trail. These expenditures were, however, thought to be less than 
one percent of the total and therefore not considered .fcr the purpose'of this 
study. A breakdown of expenditures by city' is shown in Figure 3.

The Wasilla ratio is distorted by the inclusion of Trail Committee Expenditures 
and Musher Investments which actually occur throughout the area. Removing 
these two institutional expenditures changes the distribution of.direct ■' 
expenditures dramatically, as shown in Figure 4. Tne Anchorage.capture rate, 
increases to 81 percent. The Wasilla portion declines to 15'percent and the 
Nome ratio increases to 4 percent, •

■ •' Figure 3' . ■' •' I ;
1992 Direct Expenditures by City *.[ '

Nome

. . •

$0  ' 

$38,461;
|  $152,736

El. Institutional Expenditures 

. . S.,Resident Expenditures 

.. ; y ; ■ ;  Visitor Expenditures

Wasilla'; $268,643 
$469,560 i: .

Anchorage ,580,250
$2,275,560-;.

—i---- r  1----1---- 1----- 1--

$0 $2,000,000 $4,000,000 • $6,000,000 GILMORE
RESEAiv1
GROUT
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Figure 4 ,
Expenditure Distribution by City • '

Wasilia

I V  Anchorage

2%  "  
Nom e'

•i:

Including Institutional Expenditures*, v "

Wasilla ••

Nome
4 % ,

V, . Anchorage

Without'Institutional Expenditures*. ;

’ Institutional Expenditures = Trail Committee and Musher Expenditures

• T h e  
G il m o r e

RESEARC;
GROUP
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Figure 5 presents the total economic impact of the Iditarod Sled Dog'Race on 
the three cities. Estimated total impact in Anchorage was about 36.3 million. 
The impact in Wasilla was over $9.3 million and in Nome it was about $3.16,000.

’ . " . , ' : ‘ • 
Payroll and jobc in thoco citioc wac.octimatod to bo about $.1.2 million in 
Anchorage with 63.6 FTE's, $1.3 million in Wasilla with 65.9 FTE's and about 
$65,500 in Nome with 3.6 FTE's. Detailed breakdown by city is shown in Tables 
2 to 4 in Appendix I. : ‘ ‘ • •

Figures 
Economic Impact by City

Wasilla 
$9,313,544

/ N o m e  •
• • • •• $315,833

" ... r.

Anchorage’ "'
$6,290,576

/ • I

„ T hf.
G ilm o r e

RESEARCH
GROUP
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3. Television Coverage ‘ , ■ .

There was extraordinary television coverage of the Iditarod Sled Dog Race in 
1S92. ABC's Wide World of Sport,s carried three consecutive weeks of stories 
about the history, people and outcome of the race. On February 29- 
approximately nine minutes was devoted to the story, on March 7 about 18 . 
minutes, and on March 14 about 24 minutes. This amounts' to approximately 51 
minutes'of coverage, excluding commercial breaks. These broadcasts'reached : 
at least 3.8 to 4.7 million households across the U.S.’ (A8C'Reported ratings on 
the three Saturday broadcasts at 5.3, 4.3 and 4.8 respectively.)

To be conservative, we estimate that about half of that time -  25 minuted -  dealt
t  .  ,  .  ,  ,  4 .  .

with issues that support Alaska tourism. ■ These issues include the scenery, the' 
history,, the frontier image, the romance of.the wilderness and wildlife, as well as 
the "rugged individualist nature" of the people who live in Alaska. • ; ' •

I ’ '
If the state purchased tourism advertising to reach this number and type of 
households for 25 minutes of exposure, the estimated cost would be 31,750,000.
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Table 1: Total Economic Impact

• A la sk a  ' , • T o ta l D ire c t Im p a c t ■ %h t

* *1
Incom e W o o e s J o b s  , • IrdUStrY ■ • Profit .

All Industries • ' J5.045.COO $ 1 ,5 1 6 ,(1 4 53 .75 $ 3 2 2 ,3 3 5 .. V  ' $202,700

T ransportation $1,323,117. $ 4 2 5 ,7 6 7 • • ' • 14.16 $215 ,245  • ' $79 ,747

' Lodging '• • , $873 ,324 ‘ $3 8 ,8 2 4 ' 7 .3 3  ; '• ' $ 1 4 3 ,2 4 8 . '  '•  ' $52,729

rood /B av erag e • $373 ,824 $10 1 ,7 9 3 8 .20 '$ 1 5 2 ,5 5 8 • • ’ $52,729

GIAs /Souvenirs $619 ,814 $3S 0 ,283  . 2 2 ,6 8 . '/ •• $123 ,649  • . > '. 549,189 .

P erso n a l E x p an ses $128 ,083 $6 5 ,7 3 o  . 3 .8 5  . $47 ,626  " '. ‘ ' .  '• .58,285

Clothing $278 ,1 6 8 $ 1 3 1 ,4 7 2 .7.71 $51 ,284 ' 5 1 6 , 5 7 0

M iscellaneous Retail .1153,569 573 , t e e 4.29 $55 ,782  . 59 .214

Elder H ostel • • $310 ,318 $204 ,531  . .• 13 .56 160,201 • . "  513,849

Tclal D irect Im pact $9,820,211 $ 3 ,2 8 2 ,3 2 0 152 .50 $1,5.; 7 ,9 2 2 t 5713,435

Tctal Indirect Im pact $4 ,242 ,724 5 1 .3 5 7 ,9 9 2  . 4 4 3 .1 4  . . '■ $ 6 9 1 ,7 2 7 . ’ '■ 5203,031

Tolal Induced  Im pact $1 ,346 ,020 $ 5 9 0 ,7 2 6 ' 1 9 4 .9 4  \ ’ .$ 2 0 0 ,3 0 1 ' "  5125 ,365

• «. » . ' 1 I  \ * ♦ 1 i ’•

T o la l Im p a c t . S15.922.9S5 . 45 .211 ,533  ' ’• 7 $5 ,£8  V •' S3,$70,533 ' $1,143,431

' E stim ated  Multiplier 
Effect . ■

1.62
.. . '

• >. :

i* .

I . •

• i i • «•*.
•'V  •

• •  4 .  '  .  • .  * • .  .
• * .  • /

■ • The■ Gilmore



Table 2: City of Anchorage

Anchorage . . Direct Impact

I !

Income Wages . ■ : '..Jobs ’ • ‘ '.Industry Profit'- •

Stream 1j Institutional Expenditures 
(C ity o f Ancnorage Estimated Expehses)

•
* /

t
, * #

All Industries • ' . $45,COO . • S14.41S 0.40 $7,335 $2,700 '

, ■ . * 1 -

Stream 2: O r" ^.Jle V is ito r Expenditures * • * ; ; -■ .

Transports!! ,5530.717 : 5204,607 : s.ao. . • $104,111 • 538.323 .

Lodging $422,004 • $47,367. ;• 560,300 $25,325

Food/Beverage 5422,ce4 ! $48,089 . •. 3.94 ' 563.8CO 525,325

Gins /Souvenirs .* 5365.120 , 5173,325 10.19 559.516 521,908-

Parsonai Expenses - J53,337 . 332.661 . :  * 1.91 ' . 511.149 $4,104

Clothing 5126.734 565.122 • ;3.62 . ' ,  ; 522,297 ' 58,203

Miscellaneous Retell 565.397-, , '. '$ 3 2 ,5 5 1 . "V .s i -. $11,149 S4.104

Eider Hostel 5153.953.• . $101,360 * 5.6.77 . 525,095 59,237 A

Tolal Slream 2 • • • 52,275,560 ■ 5706,292 • 39.CO1 ■ '. 5370,918 " $136,534

-  .. ’ 1 • '

Stream 3: Local Resident Expenditures • . j „ ,

Transportation 5443,554. 5142.088 : /'4.73 ' ■' 572.299 . 526,613

Lodging 1 * > 5293,114 $32,394 ;2.S4 -  . ' '...■ 547,773 517,537 .

rood/Beverage • 5293,114 ' 523,951 '.'2.73 • I ' .  -"$-17,778 517,507 '•

' Gifts /Souvenirs ■ $253,562 S120,711 :7.C8 $41,331 - 515,214

Personal Expenses .547,480 / ' 322,512. . ‘*1.33 ■* $7,742 52.050 ‘

Clothing . 594,SS6 . .,$45,224 • ■ 2.S5 . - ; $15,484 S5.7CO

Miscellaneous Retail - . $47,483 ' $22,612 • I 1-33 ' . S7.742 • $2,350 ’ •

• Elder Hostel •, $106,915 $70,309 . . ' 4.70  : “  ■ . • ' $257,531 $5 ,415 ;.'

Tolal Stream 3 " $1,500,250 | • 5490.401. 27.C3 *.■ , 5257,531 . $94,815 v

. • • .■.. ' ’■ . • ." , ' '  1 '■ ■ '" •

Total Direct 53,900,air 51,211,189 . • ea.56 ".5335,332 . 5234,049

Indirect Impact $1,665,342 : ■ '5532,910.' 175.06 • ; . '5271,451 . $101,010 ’ .

, Induced Impact • . $724,424.. •' V  5231,016.- ;  ...76.50 . ’ ■ .5118,001 •. 542,322

Induced Impact ; 56.290,576. •• $1,975,914 .- 313.92 :• '$1,025,364 ' ■5377,381 ' .



Tab le  3: C ity of W a s i l l a

Wasilla Direct Impact . , . .

Inccnvj Wages • Jobs . Industry ■ . ■ Prolit

Stream 1! Institutional Expenditures ' 
(52,000,000 Trail Committee, 53,000,000 Musher's Investment)

All Industries ; 55.COO.CCO 51,501,539 • 53.27 . 53ts,oco-; ... S3CO.OOO

• *, '
• h f • *t ;• *

Stream 2: Out-of-Statc 
V is ito r Expenditures !'

,s /  . • 1, r . : , ,

Transportation , • 5131,739 542,220 1,40. •J21;463 . • 57.SC8

Lodging 537.C97 53.774 ’ 0.76 51*4,197 ; 55,225

rced/Beverage 587,097 sio.cea . 0.31 . 514,197 55,228

Gifts /Souvenirs 575,344 . S35,ae3 ■' 2.10 512,281 ' . 54,521

Personal Expenses SI 4,1 Id 56,719 . •. " ' 0.39 . • : 52,201 - '* . 5347

Clothing' 510,227 313,423 • 0.79 ' 54,601 51.694

Miscellaneous Retail • SM.114 . •' .56,719 ' ; 0.39 52,301 '• 5847

Eider Hostel 531.759 520,915 • • 1.40 $5,170 ‘ 51.3C6

Tolai Stream 2 5489,560 5145,743 3.05 578,536, i 528,174

'
‘ • 1

Stream 3 ;. Local 
Resident Expenditures ‘ * 1 .* *

r : -.. •

Transportation 575,404 .• 524,155 •. o.eo 512,291. • . 54.524

Lodging 549,829 •' 55,592 • . • ■ 0.43 ; S3,122 • » 52.SS0

Focd/8everaga 549,029 '• •• .55,772 ■ • • 0.46 ; $3,122- , S2.990 ■

GlfWSouvenirs . 543,1C6 • $20,521 ' '  • 1.20 ' ' 57,026 •' • 52,586

Personal Expenses 53,075 . "  -53,344 '. ' ‘ 0.23 • .51,3.10 " 5464

• Clothing . 516,149 . *• ’ ' 57,533 . 0.45 5ZS32 $969

Miscellaneous Retail 50,075 : -53,044 *; - 0J23* .51,316 • . .  .'5404

Elder Hostel 510,176 /  .311,956 • 0.00 . 32.963 , . ' 51,091,

Total Stream 3 5263,643 • 583,282 '• • . '  4.60 • 543,789 v 516,119

• • * , ,

■Total Direct • • 55,738,203 ■ 51,830.824 . 6 5 . 9 2 . ' 5335,327. • 5344,292 .

Indirect Impact- 52/91,527 • 3797,239 263.11 54C6.I19, . . .. 5101,010

Induced Impact 51,083.014 5346,821 • ■ 114.45 5176.662'. 542,322 '

Total Impact • * . 59,319,544 • 52,974,933 ' 443.43 *• . 51,518,108' 5*07,624
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T a b le  4; C ity of N o m e  ■
I ’ I ;* , »

i ■ t

Nome Clrect Impact • * 1
• • ♦ •

Income . Wages Jobs - Industry . Profit -•
•“ (ream 1: Institutional Expenditures • i . ' .
An Industries JO SO ' o.co. •: 50 . * •• • ■ 50

1 rr

Stream 2: O u t-o b la te  
V is ito r Expenditures

- 1* • 1
• - . .!

Transportallcn ' ' 526,320. 53,591 ■ ' 0 7 9 54,372 . 51,509

lodg ing ' . 518,220 ’ 52.046 • . • ' 0.16 . 52,971 •• 51,094

Fcod/Beverago • 5187.20 52.112 0.17 52.971 ' 51,094

Gilts /Souvenirs S75.3AO 535,369 2.10 .* 312.281 \ 54,521

Miscellaneous Retail 514,114 56,719' 0.29 52,201 ; ‘ •: . ' 5847'

Tolal Stream 2 ' . 5152,736 ' ' 555,336. • 3.1.1 ' - ‘ 524,296 . ■ • •T 59,164

, . ; . • :■

Stream 3; Local 
. Resident Expenditures • -

’v ' "  •*' *

Transportation . 512,319

ioo-Tv>

i 0114 S2.039 ” , . '5 7 6 9

Lodging , . 53.471 • 5951 ' 0.07 ‘ \  51,331 ' . ' S 5 C 3
rcoc/Beveragc 53,471 5981 . 0,08 51.261 '$500

Gin:. /Souvenirs 57,328 53,489 0.20 . 51,194. ■ ' 5-140

Miscellaneous Ratail 51,373 5653 . v  0-04 . . ' ■ ' 5224 . ' 582

Tclal Stream 3 ■' ; 538,-261 510,150 ■ r • 0.53- ■ • 55763 . ' > 52,308

• ! . ■ * • 'r , * * ■

Total Direct : 5131,195 . . ■ 565,516- 3.64 531.165 ' . '.5 1 1 ,4 7 2

Indirect Impact ' 586,854 527,793 . 9.17 . . . 514,157' -  ’ '. 54.922

Induced Im pact' • • 537,782 512,090 . *.. 3.99 ! • 56,153 S2.077

Tclal Impact 5315,333 • J 105,400 .V .  16.60 . 551,481 ^ 518,471
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METHODS

MODEL DEVELOPMENT

The economic impact model used in this study is an adaptation of the'Ad Hoc 
Model developed by Archer.5 The Ad Hoc Model concentrates on income '-, 
generated in an area by initial travel expenditures: The model and its ... 
components are stated below. "  . • .

I = total direct input • ■ , 7 ’ *•••; .

j  = types of visitors ■ .

i  = types of business outlets ser/ing visitors :•
i  • * .  « *  •  •

0  = proportion cf total each type or visitors spends 

K -  proportion visitors spend in each type o f outlet ■,

Y = direct income generated per dollar by type c f outlet ■. .

^'Tourism Multipliers, the State of the Art", Archer, B., University of Wales 
Press, Banger, Wales, 1977 ' i ■/.

3 . 0 C 8

15
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• * I. ' * “
DISTRIBUTION OF EXPENDITURES

• " t ;* * * 1 *
Multipliers were developed for each type of retail outlet included in the model.. 
These ratio computations involved dividing sales, employment and payroll by . • 
retail sector in a borough. These ratios were used to estimate the induced and . 
indirect effects of travel expenditures.3/ •/ !".'

Direct travel expenditure ratios were derived from the expenditure by retail outlet 
• data provided in Alaska Visitor Statistics Program."

, • 1 ‘ ' ‘. ■. * % '
* ' >i .  , .« •• • , • * • » * . # :  •

THE MULTIPLIER EFFECT . • . ;  ’ .'

The multiplier effect is a method cf measurement that attempts to track , • 
subsequent expenditures resulting from an initial expenditure. * If a person ; 
purchases a gift item in a local store for ten dollars, part of the purchase.1 
distributes to wages, taxes, profit and inventor/ replacement. The employee' 
receiving the wage takes the money received minus taxes and makes a ; 
purchase at another store or stores. The owner buys new inventory, and the 
chain of events continues. Traditionally, this sequence of transactions is traced 
through three stages: \ ‘

'  • * • '  '  •

• Direct Impact estimates the effect of the initial inflow of money 

. on the portion of.the economy being studied. In trsyel and. . 
tourism related activities, direct expenditures normally.,*',. '• 
aggregate to specific retail classifications such as hotels and .• 
motels, bars and restaurants, gift shops and clothing, taxi and 
bus services, tours and antique shops. \  • - .'

3AII income, expenditure wages and.employment data for Alaska and Anchorage 
were obtained from the MAX Evaluation System.cf National Planning Data 

• Services. ' -y 7 T

"Alaska Visitor Statistics Program II, DepanmenTbrCornmerce S"Econcmic“ “  
Development, Alaska Division of Tourism, 1991
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• Indirect Impact measures the effect of subsequent 
expenditures on the portion of the economy being studied. 
Indirect expenditures tend to reflect the buying patterns of the 
resident population and the business community. . ... '• •

Induced Impact measures the effect cf later.or "third round" 
expenditures cn the portion cf the economy being studied. 
Induced expenditures tend to reflect the- buying patterns of the 
resident population and the business community. ■ . .
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INCOME STREAMS ,, i '

Three income streams were identified during the study. Each of these 
classifications constituted a distinct source of income as related to the revenues 
generated by the Iditarod Sled Dog Race. The three streams identified were:

• Institutional Expenditures are expenditures by the Trail 
Committee, the Musher Investments and the City of Anchorage

• ’ • * ’* * • i • " . * »#* *
in promoting and providing public safety for the event. . ;;’

• Local Resident Expenditures are expenditures by Alaska , 
residents. • . • ■ . • . • •

9 * r

• Out-of-State Visitor Expenditures are expenditures by
• persons from the lower United States and abroad. •>.

INCOME DISTRIBUTION : • ‘ '
• ■ * 1 •• l . , ‘ ' i

Local resident and visitor expenditures were distributed to the major retail, 
categories directly affected by travel expenditures, transportation, lodging, food 
and beverage, gifts, personal expenses, clothing, elder hostel and '
miscellaneous retail.8 : : •  ' ** * . •

Institutional Expenditures were distributed against the total economy or. all 
industries because of the non-travel related nature of. these expenditures:' Due 
to the large number of classifications in this category and. the relatively small ' •'
sums cf money involved, no breakdown to individual classifications was 
attempted. . . v  *. '• '

. • » ' • • ' • • * i
.  .  ; : . " - •» t; ‘

The expenditures v/ere distributed against the following major categories. .. ■’
f ■ ' ■ . , i . .* 1* * - * • • \ ’ ‘ *

•  • i  ■ i • ■ , ,  ;

8 Distribution ratios were adapted from the Alaska Visitor Statistics Program.
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•. Income: The total dollar amounts, expended in each of the 
three revenue streams. •• .

* . '  J  * /  * # •,

• Wages: The estimated salaries and wages paid.to workers as 
result of the direct, indirect and induced impacts. • ‘

, » ‘ 1 , 5 '  , ,

« Jobs: The estimated full time equivalent jobs supported by the 
levels of direct indirect and induced impacts. ■

• . Industry: The estimated levels of expenditures between
businesses as result cf the direct, indirect and induced impacts.

•  •  • . .  ,  ’  . * * * .

* •  % * • " ■ * * " ( *  * —

• Profits: The, estimated percentage.of revenues retained by ,■
owners of the establishments affected. • 1 • ' 1. ■ ' : >'■



ASSUMPTIONS ' ' .

Attendance: Data taken from the AVSP indicated that 16%.of.the fall, winter, • 
spring visiters to the South Central Region came, to attend dog sled race ■:; • 
activities. The report estimated this number as 6,830 persons. The report also 
indicated that there has been no noticeable increase in travel during this season 
since 1985.. The estimated numberof out-of-state visitors was'held constant •’ 
therefore at 6,880. Officials in the city of Anchorage estimated.total'attendance, 
at 10,000-15,000 persons, approximately. 60% of whom were local residents,9 ' 
Assuming 6,880 out-of-state visitors constituted. 40% of the total number.'of 
attendees, the estimated total attendance is 17,200'persons'. ••';

Expenditures: Expenditure estimates were based upon average.expenditure 
data provided in the Alaska Visitors Statistics Program. Lodging, clothing, ; 
personal expenses and elder hostel classifications were deleted in computing 
local resident.expenditures. • ... 7 . -V -u  . ' T;- / v '  • !

.' ' • ' '. • V '• ’ ; V  •
Profit: Profit estimates are held constant at six percent.. •* - •’ ... :

State Revenues: The average corporate tax is estimated to be 8% of profit..
The beverage taxis estimated a t3%. . .. V 'T-.v.. • " ‘ • :

- * » . * * • • • . . ■; .  *. . " j  ;
"  . I . . ' y% r  • * /  \\  . . * I ,  •

’ f *
f -  I

/. J •.** 
. i! .?■

3Telephone interviews.conducted by Gilmore.Research Group,with city officials
of Anchorage, Nome and Wasilla, October 1992. '. • j.  I

* . V \  .' ' •
# * « "• * * .* 7- • . - -

TOTAL



A urora  I n tern a t io n a l  
S le d  D og D e b r y  I n c o rpo ra ted

P. 0 .  S o x  620S81 B if f  L r t k & . A l^ k a  05632 P h o n e  (907) 3 9 2 -6 2 $ I F a x  (30?) 392-6448

February 10,1995

Senator Lyda Green
Juneau
Alaska

Dear Senator Green,

This letter is in support of Senate Bill number 65, providing 
for Sled Dog Race Classics.

Sincerely,

Burt Klelj^bbe'ro. ? fid-? /' ̂  ̂ 7

cc; Representative 'Beverly Masek 
Representative Richard Foster
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BIG L A K E  
C H A M B E R  GF C O M M E R C E

February 9, 1995

Senator Lyda Green 
Alaska State Legislature 

State Capitol

Juneau, Alaska 99801-1182

Dear Senator Green,

This Js a letter of support for S3 85 fron the Chamber cf 

Commerce of Bin Lake, Alaska.

The bill advocating the use of a permit to allow a qualified 
organization to held sled-dog race classics has merit in 
providing an avenue for the Alaska State Sport of Sled Dcg 
Racing to be more self-supper ting and less dependent upon 

sponsorships. This provision for sled dog race classics would 

also promote public participation on a state wide scale.

By thi3 letter, be it known, the Chamber cf Commerce of Big 

Lake, Alaska supports SB 56.

Sincerely,

James B. Leach, President

P .O . ODX 5 t a a t 7 .  3IG LAKE. A <  9 9 6 5 ?  <vC7) 8 9 ? -S I C 9
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Hope
AJJEiKflA
FRIENDSHIP RUN February 10/1995

Senator Lyda Green
Juneau
Alaska

Dear Senator Green,

This letter is in support of Senate Bill number 66, providing 
for Sled Dog Race Classics.

Sincerely,

Narfcy jf wrignt 
Secretary
Alaska-Chukotka Great Race, Inc.
(Hope Friendship Run)

cc; Representative Beverly Masek 
Representative Richard Foster

The International-Intercontinental Sled Dog R ace
3 4 0 0  W olverine Drive 
Wasilla, Alaska 99654 

Phone/Fax (907)376-0301
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H O USTO N  CHAMBER  of  COMMERCE

February 7, 1995

L yda G reen 
S en a to r 
S tate C apitol
Juneau , A lask a  99801-1182  

D ear Senato r G reen;

T he H ouston  C ham ber o f  C om m erce supports S enate  Bill 6 6  "A n A ct re la ting  to sled 
dog classics. T h e  Id itarod is tru ly  an even t that benefits  all A la sk an s  by b ring ing  a 
positive  econom ic  im pact th rough  tourism  and  in c reased  genera l b u siness.

W e believe tha t a llow ing  the Id itarod  T rail C om m ittee  to  c o n d u c t an  Id ita ro d  
S w eepstakes w ou ld  return  con tro l o f  A laska 's  la s t g rea t race  to A lask an s .

Sincerely,

Elsie O 'B ryan 
P residen t

l ! A l  IP T /M L l. U i l  i r f t i *  VI ir* /\*» a .
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231 W  EVERGREENAVE 
PALMER. ALASKA 99b4S

C I T Y  OF  P A L M E R

A HOME RULE ClT^

PHOOC 1907) 745-3271

February 9, 1995

Senator Lyda Green 
Alaska State Senate 
Juneau, Alaska

ATTN: Brett Huber

Dear Brett,

Per our discussion today this letter is to advise you that the 
Palmer City Council has on its 2/14/95 agenda a Resolution in 
support of Senate Bill #66 a bill relating to "sled dog classics." 
Thank you for your ongoing assistance in State related matters.

Sincerely,

Thomas C. Smith 
City Manager 
City of Palmer

TCS/cac

■ G'iCW V . '  rfrf'f.’tif.? IN t: ij . ? , r  \ m a i  Al-j;«v> * V



GREATER PALMER 
CHAMBER OF COMMERCE

RESOLUTION #95-0 j

A RESOLUTION OF THE GREATER PALMER CHAMBER OF COMMERCE IN SUPPORT OF 
SB 66 "AN ACT RELATING TO DOG SI .HD CL/vSSICS"

WHEREAS, Tilt: Iditarod Trail is a national historic trail, and

WHEREAS, The Iditarod Trail Sled Dog Race, "The l.ast Great Race", is held annually to 
commemorate the historic importance o f the iditarod Trail, and

WHEREAS, The Iditarod Ti ail Sled Dog Race provides awareness o f  ihe use o f  dog teams 
as n standard mode o f  transportation in historic Alaska, and

WHEREAS, The Iditarod Trail Sled Dog Race is an uniquely Alaskan event that serves to 
highlight out vast land, our history, nnd our enduring Alaskan spirit, and

WHKRKAS, The Iditarod Trnil Sled Dug Race attracts f«i-reaching media coverage which 
serves to enhance the visibility o f our State and nids in our ability to attract increased tourism, and

WHEREAS, The Jditarod Sweepstakes would help to provide financial stability for the race 
by allowing the grass-roots participation o f  the public,

NOW  THEREFORE, BE IT RESOLVED that the Create: Palmer Chamber o f  Commerce urges 
passage o f SB 66 "An Act Relating to Dog Sled Classics"

ADOPTED by the membership o f t  I to Greater Palmer Chamber o f Commerce on February 8, 1995

P.O. Hox 45 * Palm er, Alaska 99M5-00-15 * (907) 745-2b«0 • FAX (907) 746-4164

Penny G r® n  
President



Wasilla . . . 'Home of the Iditarod" 
C ham ber o f  C om m erce

1301 ?srics H ighway ♦ Suite C 13 • C ottonwood C.-«e< M ali * wasilla, Alaska 99654 * Telephone (907) 376-1299 • Fox (907) 373-2560

February 10, 1995

Senator Lyda Green 
Alaska State Legislature 
State Capitol 
Juneau, 99801

Dear SejSkJpctGreen:

Thank you for your letter of February 9 concerning SB-66 relating 
to sled dog race classics.

Your aide Bret Huber called advising us of the extremely short tiae 
to comment. I can only reply with a letter, rather than a
resolution, as such a document would require more time than 
available and a meeting of our Board.

Alternately, I am pleased to offer ay support of your bill. It 
will enable sled dog racing a broader means of support rather than 
dependence on "outside" sources of support to the extent now 
required. Additionally, this broadened base of in-3tate support 
will mean decisions about the race will better reflect the needs of 
the race rather than the sensitivities of organizations in the 
lower 48.

I commend you for your assistance’to the Iditarod Trail Committee 
as well an Alaskan tradition.

MJM/]r
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Mayor Handcland 
Action Taken-
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CITY OF NOME, ALASKA

RESOLUTION NO. R-95-2-6

A RESOLUTION SUPPORTING STATE LEGISLATION TO 
ESTABLISH "SLED DOG RACE CLASSICS" 

TO ALLOW FOR THE "EDITAROD SWEEPSTAKES"

WHEREAS, the official spon of the State of Alaska is dog mushing; and,

WHEREAS, the Iditarod Trail Sled Dog Race is the premier sled dog race in the state; and,

WHEREAS, campaigns by animal rights organizations protesting sled dog racing has resulted 
in national sponsors withdrawing their support for the Iditarod; and,

WHEREAS, in order for the Iditarod to continue as a world-class event drawing tourists to
Alaska on a year-round basis, a source of funding isolated from the influence of "outside" special interest
groups must be developed; and,

WHEREAS, Alaskan corporations, municipalities, and individuals have come forward in the 
interim to ensure the continued viability of the Iditarod as the Iditarod works to secure other methods of
financing the annual Race and year-round tourism promotional activities; and,

WHEREAS, State law provides for the operation of various classics as a method of funding for 
commendable community activities, including ice classics, rain classics, goose classics, mercury classics, 
canned salmon classics, salmon classics, and king salmon classics; and,

WHEREAS, the Iditarod Trail Committee Board of Directors has determined that the 
establishment of a "sled dog classic" to be known as the "Iditarod Sweepstakes" would provide a method of 
funding for the future; and,

NOW, THEREFORE, BE IT RESOLVED by the Nome Common Council that we request the 
legislature to pass enabling legislation to authorize operation of the Iditarod Sweepstakes as a game of chance 
under a provision for "sled dog race classics".

WHEREAS, action by the Legislature is required to authorize "sled dog race classics";

ATTEST




