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M E M O R A N D U M

TO: Representative Alan Austerman, Co-Chair
Representative Ivan Ivan, Co-Chair 
Community and Regional Affairs Committee

FROM: Representative Richard Foster, Prime Sponsor
%

DATE: February 7, 1995

RE: Scheduling request - House Bill 146

Please consider this a request to schedule House Bill 146 "An act relating to Sled Dog 
Classics" at your earliest convenience. HB 146 will grant the Iditarod Trail Committee 
the statutory authority to conduct annual sweepstakes.

The Iditarod Sled Dog Race has received generous financial support from the 
legislature in the past. However, this assistance has been declining and in the interim, 
other methods of keeping the Iditarod race financially afloat are being explored.

Concerns from animal rights activists have received substantial coverage in both the 
national and statewide media. As a direct result, important corporate sponsorships 
have been withdrawn. Without these sponsorships the future of the Iditarod race is in 
jeopardy.

HB 146 will provide the Iditarod Trail Committee with the means to raise money by 
creating a statewide sweepstakes. Tickets can be sold to people who wager the 
arrival times of mushers into checkpoints and the finish line. The Iditarod sweepstakes 
once created, will be designed and administered by the Iditarod Trail Committee. The 
state will not be involved beyond regulatory duties.

Thank you for considering this request. Please contact Bryce Edgmon of my staff at 
435-3809 for further information.
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Classics" at your earliest convenience. HB 146 will grent the Iditarod Trail Committee 
the statutory authority to conduct annual sweepstakes.

The Iditarod Sled Dog Race has received generous financial support from the 
legislature in the past. However, this assistance has been declining and in the interim, 
other methods of keeping the Iditarod race financially afloat are being explored.

Concerns from animal rights activists have received substantial coverage in both the 
national and statewide media. As a direct result, important corporate sponsorships 
have been withdrawn. Without these sponsorships the future of the Iditarod race is in 
jeopardy.

HB 146 will provide the Iditarod Trail Committee with the means to raise money by 
creating a statewide sweepstakes. Tickets can be sold to people who wager the 
arrival times of mushers into checkpoints and the finish line. The Iditarod sweepstakes 
once created, will be designed and administered by the Iditarod Trail Committee. The 
state will not be involved beyond regulatory duties.

Thank you for considering this request. Please contact Bryce Edgmon of my staff at 
465-3809 for further information.
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Press Release
February  5, 1595

F o s te r  In tro d u ce s  Id itarod S w e e p s ta k e s  leg is la t io n

Representatiue Richard Foster (D-Nome) introduced 
legislation today (HB 146) allowing the Iditarod Trail 
Committee to conduct a statewide sled dog race classic.

“The Iditarod Dog Sled Race is an Rlaskan institution and 
raising money is becoming more and more difficult for 
the many uolunteers and sponsors,” stated Foster. 
“ Rllowing the Race Committee to conduct a statewide 
classic enables them to become financially secure.”

The Iditarod Sled Doy Race was first run in 1973.
Rlaskans haue grown accustomed to the annual euent but 
recent pressures from animal rights aduocates haue 
frustrated fundraising efforts in the past few years.

“ Iditarod has been good for all Rlaska, especially my 
home town of Nome and I felt this is the least I could do 
to giue them a hand. I ’m hoping Rlaskans will rally in 
support of this legislation,” Foster concluded.

HB 146 already gained the support of fellow 
representatiues Speaker Sail Phillips (Kenai/Homer),
Eldon Mulder (Muldoon/Rnchorage), Mike Nauarre 
(Kenai), Tom Brice (Fairbanks) and former Speaker Ben 
Grussendorf (Sitka).

Contact: John  W alsh
R epresentative F oster’s O ffice  
P h on e (907) 465-3789  
Fax (907) 465-3242
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Stan Hooley . Executive Director . Iditarod Trail Died Doq fiace . 907.352.2204

F A X  M E M O R A N D U M  

DATE: Mon Feb 13, 1995 8:00AM

TO: Representative Richard Foster

RE: Support Materials for HB 146

Following is a copy o f an economic impact report which was released in December o f 1992. 
l'he report quantifies, as best any report can, the economic impact generated by the Iditarod Trail 
Sled Dog Race. Obviously, beyond the desire of any House member to help ensure that an 
Alaskan tradition o f some note lives on, the economic aspects of the race speak clearly.

cc: Wendy Mulder - via facsimile - 907.463.4620
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ECONOMIC IMPACT REPORT 

THE 1992 IDITAROD SLED DOG RACE

Prepared for:

The Idirarod Trail Committee

Prepared by: 

Gilmore Research Group

December, 1992
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BACKGROUND AND PURPOSE •,
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The annual Iditarod Sled Dog Race is one of Alaska's premier historical events. 
This attraction draws an estimated 16 percent of the state's out-of-state visitors 
during the Fall, Winter and Spring season,1 The race itself also draws. 
thousands of visitors from within the slate.. These persons attend numerous 
events, stay at local hotels, eat at local restaurants, rent cars, buy gifts and 
participate in local cultural and entertainment activities. They are an important 
source of revenue. Their expenditures contribute to the local economy in the 
form of jobs, sales, and taxes. The purpose of this study is to estimate the 
impact of these expenditures upon the total economy in general and the tourism
industry in particulai.» . | *
This is the second Iditarod Economic Impact study. A previous study wasi
conducted in 1985. Improved estimates of state tourism patterns and 
expenditures have become available since 1985. The availability of the data 
provided in the Alaska Visitor Statistics Program (AVSP)2 enabled estimates of 
impact in the communities directly affected by the Iditarod Sled Dog Races: 
Anchorage, Wasilla and Nome. The improved data and a different 
methodological approach have resulted in somewhat tower estimates uf . 
economic impact than 1985. However, the new findings reinforce earlier 
observations that the races are an,important economic contributor to the state* • " i . • • *
and local economy and to the Fall-Winter-Spring tourism program.:,

• -• i:,
. . I / * . . 4 *I ' 4 • •

/ . . 'I  • I '»
. - f . ' " ,r - !f. ir

. . ’ . * • /
• ! • '

: k * i ' ’ ' *.

1 Alaska Visitor Statistics Program. Department of Commerce & Economic 
Development, Alaska Division of Tourism, State of Alaska, 1991

2|bid. , •* - .
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Transportation captured the largest percentage of expenditures, 28%;' This 
category includes ground transportation, <n-state air travel, car rentals, personal 
vehicle expenses and in-state ferries.4 Food-and-beverage and lodging each 
captured an estimated 18% of total expenditures, followed by gifts and souvenirs 
with 17%. :

Figure 2
.1992 Expenditures by Retail Category

Personal Expenses 
Miscellaneous Retail 

Clothing 
Elder Hostel 

Gilts/Souvenirs 
Food & Beverage 

Lodging 
Transportation

Citkt «. 'r-

'Amu

$138,083
$153,569

$276,166

S f i i E $ 3 1 0 '018

$1 ,329 ,112  
1i  i r  r | - i  i i i  j—r - i  - i i | > i  i > | i  i i i y i - i  i i ■ j 

$0 $200,000 -• $600,000 ' $1,000,000 ; $1,400,000
Total Retail Expenditures = $4,785,210 • i

. '}AII retail classifications with the exception of miscellaneous retail were adopted 
fiom the Alaska Visitor Statistics Program. Miscellaneous retail is called 
undistributed expenses in the AVSP. .
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2. L ocal Im pact: A n c h o r a g e ,  W asil la  and N o m e  ‘• ' I 'i •• 1 • * * 1
The City of A n ch orage  captured approximately 40%  o f the 1992  expend itures  

related to the Iditarod R ace .  The A nchorage p ercen ta g e  is attributable to.the

concentration of stores, entertainment facilities, h o te ls  and eating and drinking

p la c es  in that city. Although the Iditarod S led  Dog R a c e  and the related ev e n ts  

took p la ce  o v er  a  large geograph ica l area, participants relied upon A n ch orage  to 

provide m ost of their lodging, entertainment and dining n eed s .  W asilla c a p tu re d . 

58% of the direct expenditures and N om e captured two.percent. T here  are  no  

available reliable m e a su r es  of expenditures in the other small com m unities  

along the r a c e  trail. T h e se  expenditures were, however, thought to b e  l e s s  than  

o n e  percent o f  the total and therefore not consider .d  .for the purpose of this 

study. A breakdown of expenditures by city is sh ow n  in Figure 3. •i « * •* t• • * * * * i i *
T he W asilla  ratio is distorted by the inclusion of Trail Committee Expenditures

• * i.
and M usher Investm ents which actually occur throughout the area. Rem oving  

th ese  two institutional expenditures c h a n g e s  the distribution of direct > 

expenditures dramatically, a s  sh ow n  in Figure 4. T he  Anchorage capture rate 

in crea se s  to 81 percent. T he  W asilla  portion d ec l in es  to 15 percent and the  

N om e ratio in c r e a s e s  to 4  percent.

Figure 3  
1 9 9 2  D irect E x p e n d itu r e s  b y  City

■
■

N o m e

$0
$ 3 8 ,4 6 1  

| $ 1 5 2 ,7 3 6

□  institutional Expenditures  

H  R esid en t Expenditures  

■  Visitor E xpenditures

W asilla  fcjfl$268,643  

( $ 4 6 9 ,5 6 0

Anchorage $ 1 ,5 8 0 ,2 5 0

$ 2 ,2 7 5 ,5 6 0-i 1------ 1------ r-1 ------1------ I—$ 2 ,0 0 0 ,0 0 0 l— »— '— '— 1— i
$ 4 ,0 0 0 ,0 0 0  '• $ 6 ,0 0 0 ,0 0 0

„ TI.'E 
Gilmore

RESEARCi
GROUP
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Figure 4 '  
E x p e n d itu re  Distr ibution  b y  City

W asilla

A n ch orage

2 %  ‘ 
N o m e

Including Institutional Expenditures*

W asilla

A n ch o ra g e

Without Institutional Expenditures*

'Institutional Expenditures = Trail C om m ittee and Musher Expenditures

r THE
Gilmore

RESEARC!
GROUP
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Figure 5  p resen ts  the total eco n o m ic  impact of the Iditarod S le d  D og R a c e  on  

the three cities. Estimated total impact ir. A nchorage w a s  about $ 6 .3  million.

The impact in W asilla w a s  ov er  $9 .3  million and in Nome it w a s  about $ 3 1 6 ,0 0 0 .

Payroll a n d  job s  in th e se  c ities w a s  estimated to b e  about $ 1 ,2  million in 

A n ch orage  with 6 8 .6  FTE's, $ 1 .8  million in W asilia with 6 5 .9  FTE’s  and about  

$ 6 5 ,5 0 0  in N om e with 3 .6  FTE’s. Detailed breakdown by city is show n in T a b le s  

2  to 4  in A ppendix I. '• • . ’*

Figure 5  '
E c o n o m ic  Im pact by City

W asilla  
$ 9 ,3 1 3 ,5 4 4

2 %  ’ ’
• N o m e  
$ 3 1 5 ,8 3 3

ii;| : Y* i

: I

A n ch orage '
$ 6 ,2 9 0 ,5 7 6

„  THE 
Gilmore

RESEARCH
GROUP
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3. T e le v i s io n  C o v e r a g e  . .

There w a s  extraordinary te levision co v e ra g e  of the Iditarod S led  Dog R a c e  in 

1.992. ABC's W ide World of Sports carried three co n secu t iv e  w eek s  o f  T o r ie s  

about the history, p eop le  and ou tcom e of the race. On February 29'•'  

approximately nine minutes w a s  d evoted  to the story, o n  March 7 about 18  

minutes, and  on  March 14 about 2 4  minutes. This am ounts to approximately 51 

minutes of co v era g e ,  excluding commercial breaks., T h e s e  broadcasts rea ch ed
n  V . * ‘ * * * * •

at least  3 .8  to 4 .7  million h o u se h o ld s  a cr o ss  the U.S.' .(ABC reported ratings on  

the three Saturday broadcasts  at 5 .3 , 4 .3  and 4 .8  respectively.)

T o  b e  conservative , w e  estim ate that about half of that time -- 2 5  minutes -  dealt  

with i s s u e s  that support A laska tourism. T h e s e  i s s u e s  include the scen ery , the  

history, th e  frontier image, the rom ance of the w ildern ess  and wildlife, a s  w ell  a s  

the "rugged individualist nature" of the p eo p le  w ho live in Alaska.

If the s ta te  purchased  tourism advertising to reach this number and type of 

h o u se h o ld s  for 2 5  minutes of exposure, the  est im ated  co st  vVouid be $ 1 ,7 5 0 ,0 0 0 .

TRE
Gilmore

researc
GROUP

TOTAL P .009
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Alaska

T a b le  1: Total E c o n o m ic  Im pact

907 3 7 S998 P. 002I u

Income Total D lfidIJohs • ImpactM a l a

I . t : •

ErpniAll Industrial , 55,045,000 51.616,114 53.75 $822,335 • ; $302,700Transportation 51,329,112 . 5425,76/ ' 14.16 * $215,245 •; $79,747Lodging 5078,824 598,624 7.83 $143,248 ■ • $52,729Food/Beverage 5878,824 5101,793 6.20 $152,558 •• $52,729Gifts /Souvenirs 5819,614 $390,283 . 22.88 $123,649 . $49,109Perconal expanses 5138.083 $65,736 3.85 S4T.526 1 . • . .58,265Clothing 5276.166 5131,472 .7.71 551,784 ••• 516,570Miscellaneous Retail 5153,569 $73,108 4.29 555,762 $9,214Elder Hostel 5310.818 $204,631 13.66 568.201 $18,649Total Direct Impact 59,830,211 53,262,820 152 50 51.677.922 5713,435Total Indirect impact Vt.XAO,/<4 il,33T,9S2 440.14 ■ IC31.727 *202,031Total Induced Impaet 51,646.020 5590,726 194.94 $300,901 $126,965
Total Impact. $15,927,955 $5,211,538 795.58 .52,670,539 • 51,143,431Estimated Multiplier Effect 1.62

„  'Die 
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' #  Q '  ”  '

Anchorage Olrect Impact ' j •. '

Income Wages . Jobs • .Industry ProfitStroam 1: Institutional Expenditures . " 1fClty of Anchorage Estimated Expenses) ’ ' ’ •All Industries 1 545,000 . $14,415 j - 0.40 ‘ ' $7,335 $2,700j ,Stream 2: Out-of-State Visitor Expenditures ' ' ' ■ ' ■Transportation $638,717 $204,607 6.60 •' $104,111 $38,323Lodging $422,054 $47,3S7. . 3.66 • . $88,600 $25,325JFood/Bcveragc $422,084 $43,009 . 3.04 $68,000 $25,325Gifts /Souvonlrs $365,130 . $173,825 • to w $59,516 $21,908Personal Expenses $60,397 . $32,561 ‘ 1.91 , $11,149 $4,104 •Clothing $130,794 $65,122 • ;3.82 . 522,297 58,208Miscellaneous Retail •• $60,397 $32,561 ,:i .9 i • ' $11,149 S4.104Elder Hostel $153,850 • $101,360 1.6.77 . $25,095 $9,237 .Tolal Stroam 2 $2,275,560 ’ 3706,292 : 39 00 : $370,916 $138,534. i • •Stream 3: Local Resident Expenditures , . .Transportation $443,554 $142,086 : '4.73 •. $72,299 $26,013Lodging $293,114 $32,894 •'2 .5*1 $47,778 $17,587Food/Bnvcrage • $293,114 ' ' $33,951 ‘ ‘ 2 .7 3 ' $47,778 ' $17,567 •GiP. ISouvenirs $253,562 $120,711 7.0a $41,331 • $15,214Peisonal Expenses $47,493 ■' $22,612 /1 . 3 3  •' $7,742 • $2,850Clothing ’ $94,996 .$45,224 •.'2.65 • , $15,484 $5,700Miscellaneous Retail $47,498 $22,612 . 11.33 • $7,742 $2,850' •Elder Hostel $105,915 $70,369 ’ 4,70 •' $257,581 . $6,415 •Total St/eam 3 $1.580750 $490,481 27.08 '  •.$257,581 $94,815 v' .  •„Total Olrect $1,100,810 $1,211,189 • 88.56 '. ’ $633,832 . 1234,04)Indirect Impact $1,665,342 ' $532,910 175.68 • $271,451 . 5101,010 •Induced Impact $724,424 $231,016 76.50 . $118,081 $42,322-Induced Impact $6,290,576 $1,975,914 318.92 : 1 $1,025,364 $377,381 '
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RESEARCH

GROUR



FEB-

'n
i
■
«
a
«
a

3-1995 08:12 ID ITAROD TRA IL COMMITTE 90? 373 6998 P .004

• ■ , 12 .9  0

T a b le  3: City o f  W asilla

!
Wasilla ’ Direct ImpactIncome Wages ' Jobs Industry . ■ ’ ProfitStream 1: Institutional Expenditures , . ($2,000,000 Trail Committee. $3,000,000 Musher’s Investment)All Industries ; $5,000,000. $1,601,699 • 53.27 • $815,000 . . • $300,000 ..• I • , i *Stream 2: Out-of-Stati Visitor Expenditures ■ • •Transportation . • $131,799 $42,220 1.40 $21;483 $7,908Lodging $87,097 $9,774 0.70 $14,197 $5,223Food/Beverage $87,097 $10,088 0.81 $14,197 $5,226Gilts /Souvenirs $75,344 $35,669 •• 2.10 $12,281 $4,521Personal Expenses $14,114 $8,719 0.39 . • : $2,301 $847Clothing $20,227 $13,438 0.79 $4,601 $1,694Miscellaneous Retail $14,114 $6,719 0.39 $2,301 ■ $047Elder Hostel $31,769 $20,916 1.40 $5,178 : $1,906Total Stream 2 $469,560 $145,743 0.05 $78,538 ' $28,174. • t •StreamS: Local Resident Expenditures ' » , .Transportation 17S.404 $24,155 0.60 $12,291 $4,524Lodging $49,829 $5,592 0.43 $8,122 $2,990FoodrEcverags $49,829 ' $5,772 0.48 $8,122 $2,990Gilts/Souvenirs $43,106 $20,521 . 1.20 • $7,026 • $2,586Personal Expenses $3,075 $3,044 ' 0.23 .$1,316 . $4r 4Clothing $16,149 ’ $7,688 0.45 $*632 • $ « 9Miscellaneous Retail $8,075 $3,844 0.23 $1,316 . $484Elder Hostel $18,176 .$11,966 0.80 • $2,953 , $1,091Total Streams $268,643 $83,392 ' 4.60 $43,789 . • $16,119• • •Total Direct $5,738,203 $1,830,824 . 56.92 $936,327 1344,21'’.Indirect Impact $2,491,527 $797,289 203.11 •• $400,119 : $1 0 1 ,0 1 0Induced Impact $1,083,814 $346,021 114.45 $176,662 $42,322Total Impact . $9,319,544 $2,974,933 443.48 ■ $1,518,108 $487,624

„ The 
Gilmore

RESEARCH
GROUP
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T a b le  4: City o f  N o m e  •

Nome Income Direct Impact Wages Job* . Industry ■ . Profit' 1 . ■Stream 1: Institutional Expenditures • ,!■All Industries ■ JO 30 0.00. ■: jo $0
Stream 2: Out-of-Stale Visitor’Expenditures < ’ 1 *•Transportation $26,820 $8,591 ' ■ 0.29 $4,372' $1,609Lodging' $18,230 $ ,046 0.16 $2>71 $1,094Food/8everaga $18,230 $2,112 • 0.17 $2,971 ■ $1,094Gifts /Souvenirs $75,344 $35,869 2.10 . $12,201 $4,521Miscellaneous Retail $14,114 $6,719' 0.39 $2,301 ; . ' $047Total Stream 2 $152,736 $55,336 3.11 $24,896 $9,164•Streams; Local Resident Expenditures •_ • 1 ‘ ,

Transportation $12,819 ' $4,106 0.14 52,069 '' $ 769lodging $6,471 $951 0.07 51,381" "  ' $508Food/Beverage $8,471 $981 . 0.03 $1,361 $500Gifts/Souvenirs $7,328 $3,439 0.20 $1,184 $440Miscellaneous Retail $1,373 $653 0.04 $224 502Total Stream 3 - $38,461 $10,180 .• 0.53 $6,269. '< $2,308
. • • * 1Total Direct • $181,193 $65,516 • 3.64 '• $31,165 $11,472Indirect Impact $86,854 $27,793 ' 9.17 $14,157 $4,922Induced Impact $37,782 $12,090 3.99 $6,158 $2,077Total Impact $315,833 • $105,400 16 80 $51,481 $16,471

I :

.  The 
Gilmore ■ •
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METHODS • ,I
MODEL DEVELOPMENT . .  \  *

, , i • • ♦
T he ec o n o m ic  impact m odel u sed  in this study is an  adaptation of the Ad H oc  
Model d ev e lo p ed  by Archer.5 The Ad H oc Model con centra tes  on incom e  
g en era ted  in a n  area  by initial travel expenditures: The m odel land its 
co m p o n en ts  are stated  below.

I = f((jj,Qi, Kj) x  Yj)

I  = to ta l d ire c t in p u t . • \  } '

j  = ty p e s  o f  v is ito rs  ' /  .•.

/  = ty p e s  o f  b u s in e s s  o u tle ts  s e rv in g  v is ito rs  

Q  = p ro p o rt io n  o f  to ta l e a c h  typ e  o f  v is ito rs  s p e n d s  

K  -  p ro p o rt io n  v is ito rs  s p e n d  in  each  ty p e  o f  o u t le t  .

Y =  d ire c t in c o m e  g e n e ra te d  p e r  d o lla r  b y  ty p e  o f  o u tle t - '

^"Tourism Multipliers, th e  State of the Art", Archer, 8 . ,  University of W a le s  
P ress ,  Bangor, W a le s , '1 9 7 7
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I

DISTRIBUTION O F  EXPENDITURES li '
Multipliers w ere  d ev e lo p ed  for e a c h  type of retail outlet included in the m odel.  

T h e s e  ratio com putations involved dividing sa les ,  em ploym ent and  payroll by  

retail sec tor  in a  borough. T h e s e  ratios w ere u sed  to estim ate the induced  and  

indirect e f fec ts  of travel expenditures .6  ‘ • 1 '

I
Direct travel expenditure ratios w ere  derived from th e  expenditure by retail outlet  

data provided in A laska Visitor Statistics Program.7  ■ ■ •

THE MULTIPLIER EFFECT

T h e  multiplier e ffec t is a  method of m easurem ent that attempts to track ‘ 

su b se q u en t  exp en d itures  resulting from an initial expenditure. If a  person' • 

p u r ch a ses  a  gift item in a  local store for ten dollars, part o f  the purchase,  

distributes to w a g e s ,  taxes, profit and inventory replacem ent. T he em ployee  

receiving th e  w a g e  tak es  the m o n ey  received  minus ta x e s  and m ak es  a  *. 

p urch ase  at another  store or stores.  The owner buys n ew  inventory, and the 

chain of e v e n ts  continues. Traditionally, this s e q u e n c e  of transactions is traced  

through three s ta g e s :

•  D irect Im pact es t im a tes  the effect of the initial inflow o f  m o n ey, 4 . ' *- •' */"r*
. o n  the portion of the econom y being studied. In travel and

tourism related activities, direct expenditures normally., ■ .

a g g re g a te  to specific  retail c lassifications such  a s  hotels  and  .

motels , bars and restaurants, gift s h o p s  and clothing, taxi and

b u s  sen / ic e s ,  tours and antique sh o p s .  ’ ,!

6 A!I income, expenditure w a g e s  and em ployment data for Alaska and A n ch o ra g e  
w e re  obtained from the MAX Evaluation System, of National Planning Data  
S erv ices .  . .  • ■ S*'-’

7A laska Visitor Statistics  Program II, Department of C om m erce & E conom ic  
D evelopm ent, A laska  Division of Tourism, 1991 '

_ The 
Gilmore

RESEARCHGROUP
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•  Indirect Im p act m ea su res  the effect of su b seq u en t  

expenditures on  the portion of the eco n o m y  being studied. 

Indirect expenditures tend to reflect the buying patterns, o f  the  

resident population and the b u s in ess  community. ( •

• In d u ced  Im p a ct  m e a su r e s  the effect of later of "third round" 

expenditures on the portion of the eco n o m y  being studied. 

Induced expenditures tend to reflect the buying' patterns of the  

resident population and the b u s in ess  community. ...

P . 009



INCOME STR EA M S

T hree  incom e s trea m s w ere  identified during the study. Each of th e s e  ; 

classifications constituted  a  distinct so u rce  of incom e a s  related to the re v en u e s

gen era ted  by the Iditarod S le d  Dog R ace. The three stream s identified were:• *• *'
•  In stitu tional E x p e n d itu res  are expenditures  by the Trail 

Committee, the Musher Investments a n d  the City of A n ch orage  

in promoting and providing public sa fe ty  for th e  event. .
# • . • i * •*, i . •

•  L o ca l  R e s id e n t  E x p e n d itu res  are expenditures  by Alaska  

residents. ' •

•  O u t-o f -S ta te  V is itor  E x p e n d itu res  are  expenditures by ,

• p er so n s  from the lower United S ta te s  and abroad.» . I • * . .

INCOME DISTRIBUTION

Local resident and visitor expenditures w ere distributed to the major retail.
• ’ * * . * ’* 

ca teg o r ies  directly affected  by travel expenditures, transportation, lodging, food

a n d  b ev era g e ,  gifts, personal e x p e n s e s ,  clothing, elder h o ste l  and

m isce lla n eo u s  retail.8  ,

Institutional Expenditures w ere  distributed against the total eco n o m y  or all 

industries b e c a u s e  o f  the non-travel related nature of th e s e  expenditures. D ue  

to the large num ber of c lassifications in this category and .the  relatively small 

su m s  of m o n ey  involved, no breakdown to individual c lassifications w a s  ■ 

attempted, ' ‘ ‘'• i * * ' * • < . . . *  « ,' * * • i • * *
T he expenditures w e re  distributed against the following major, categories .  • . •

FEB-13-1995 08:16 ID ITAROD TRA IL COMMITTE 907 373 6998 P .010

@  Q ' • - ' ;  18 ' ■ '

8 Distribution ratios w e i e  adapted  from the Alaska Visitor Statistics Program.
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• @  ^  '1?'

•  . In co m e:  T h e  total dollar am ounts exp en d ed  in e a c h  o f  the

three rev en u e  stream s.-:  • ' -J ' ‘ .' * I • * ;• ‘* • . . » # *
, * 1 ' "  •

•  W a g e s :  T he est im ated  salaries a n d  w a g e s  paid to workers a s

result of the direct, indirect and induced im pacts ."i "  ' , *
•  J o b s :  T h e  est im ated  fuil time equivalent jobs supported  by the  

lev e ls  of direct indirect and induced impacts.

•  Industry: T h e  estimated levels  of expenditures b e tw e en  

b u s in e s s e s  a s  result of the direct, indirect and induced  impacts.• • ' i•, . i .
•. . • • i: '

•  Profits: The est im ated  p ercen ta g e  of r e v en u e s  retained by ,

ow n ers  of the estab lishm ents  affected. • • •' • ‘

, i ' i *• •

i • ■ ‘ I
ii* ,

„  The 
Gilmore
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A SSU M PT IO N S

\  ' ‘ * .* •

A tten d a n ce :  Data taken from the AVSP indicated that 16% of .the fall, winter, 

spring visitors to the South  Central R egion  came, to attend dog s led  race  ' /  

activities. T h e  report est im ated  this number a s  6 ,8 8 0  persons.'  T he report a lso  . 

indicated that there h a s  b e e n  no noticeable  increase  in travel during this s e a s o n  

s in c e  1985 . T h e  est im ated  number of out-of-state visitors w a s  held constant  

therefore at 6 ,8 8 0 .  Officials in the city of A nchorage estimated, total a ttendance  

at 1 0 ,0 0 0 -1 5 ,0 0 0  p erson s ,  approximately 60% of whom  w ere local residents,® 

A ssum ing  6 ,8 8 0  out-of-state visitors constituted. 40% of the total number of 

a tten d ees ,  the est im ated  total a tten dan ce  is 17 ,200  p e r s o n s . ' ; ,. . . . • ... i - < •• •■.'
E x p e n d itu res :  Expenditure es t im a tes  were b a sed  upon av era g e  expenditure  

data provided in the A laska Visitors Statistics Program. Lodging, clothing, 

personal e x p e n s e s  and elder hostel c lassifications w ere  d eleted  in computing  

local resident expenditures. ’.

Profit: Profit es t im a tes  are held  constant at six percent. •

I

S ta te  R e v e n u e s :  T he  av era g e  corporate.tax is estim ated  to b e  8% of profit. 

T he b ev er a g e  tax is est im ated  at 3%. ; ' V  v .

J *

I
I
8
8
I
1

^ T elep h o n e  interviews con d ucted  by Gilmore R esearch  Group v/ith city officials 
o f  A nchorage ,  N om e and W asilla, October 1992. ,
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P.O. Box 870800 • Wasilla, AK 99687-0800 • (907)376-5155 • Fax (907) 373-6998 
V IA  F A C S I M I L E  90 7 ,4 6 5 ,3 2 4 2  

February 7, 1995

A laska State Legislature 
S tate Capitol
Juneau, A laska 99801-1182 

M y dear R epresentative Foster:

T hank you for y o u r sponsorship  o f  HB 146!

A s you  know  A lask a’s Iditarod has evolved very  rapidly from  its inception in 1973. Today the 
Race is closely follow ed by A laskan’s young and old. The Race has also captured the attention 
and curiosity  o f  m illions o f  people around the w orld , which as w e all know, translates into a 
sign ificant econom ic benefit to  the State o f  A laska.

U nfortunately, the  Race and its large national sponsors have been, and continue to be, the target 
o f  an ever-increasing  am ount o f  negative and harm ful publicity by various radical anim al rights 
groups. As a w ay  to d iversify  its funding base, and as a w ay to insulate itse lf from  the m ost 
m easurable effect o f  the anim al rights groups (the erosion o f  financial support from  large 
national advertisers outside the State o f  A laska), th is past spring the Iditarod Trail Com m ittee, 
Inc. (ITC ), asked the legislature to consider a perm anent fund check -o ff w hich w ould allow  
A laskan 's  to support their Race. This effort ultim ately  failed... not because o f  a lack o f  support 
for the Iditarod, bu t because o f  the m any sensitiv ities surrounding the perm anent fund itself.

As w as predicted th is past spring the two rem aining outside sponsors announced this fall that 
they w ould not be renew ing their sponsorship o f  the Race. $390,000 disappeared from the Race 
budget this year and an additional $175,000 will disappear this next year.

For the past six m onths the ITC has w orked very hard to replace the lost revenues. Revenues 
w hich m ade it possib le  for the ITC to stage the caliber o f  Race w hich A laskan’s have com e to 
expect, and the ca liber o f  Race w hich, through national and international television coverage, 
helped to ‘export A laska’ and benefit the v isitor industry.

The H onorable R ichard  Foster

W hile corporate A laska as well as individual A laskans have responded quite adm irably, the ITC 
believes it is v ita lly  im portant to put a m echanism  in place w hich will help to ensure the long-



T he H onorable R ichard Foster 
F ebruary  7, 1995 
Page 2

term  financial stability  o f  the Race. T he ITC believes that the passage o f  HB 146, w hich  w ould 
a llow  the  ITC to conduct ‘The Iditarod Sw eepstakes,’ a gam e o f  chance where a prize o f  m oney 
w ould  be aw arded to the closest guess to the w inning tim e o f  the Iditarod, represents a sign ifican t 
fundraising  opportunity  for A laska’s Iditarod and w ould provide the ITC w ith an  ongoing  and 
stab le  funding base.

P lease know  that your support for this legislation is greatly  appreciated!

S incerely  yours for,

—- S ta n  H oolev
E xecu tive D irector

T H E  I D I T A R O D  T R A I L  C O M M I T T E E ,  IN C .

cc: ITC Board o f  D irectors
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S l e d  D o g  D e b r y  I n c o r p o r a t e d

P. O. Box fttMl1 Bit Luke, Alaoka MWt PLoue (907) ! «  «51 Fax (907) MI-5«5

F e b r u a r y  10,1995

S e n a t o r  L y d a  G r e e n

Juneau
A l a s k a

Dear Senator Green,
T h is  l e t t e r  i s  in suppo r t  o f Senate B i l l  number 66 , p rov id in g  
f o r  Sled Dog nace C l a s s i c s .
S i n c e r e l y ,

cc ;  R e p r e s e n t a t i v e  " B e v e r l y  M a s e k  

R e p r e s e n t a t i v e  R i c h a r d  F o s t e r



FROM : HOPE FR IENDSH IP  RUN PHONE NO. : 907 376 0301 F e b . 10 1995 09:03PM P01

•  •

H

OPE
AflE/KJIA

FRIENDSHIP RUN F e b r u a r y  10,1995

S e n a t o r  Lyda G r e e n
J u n e a u
A l a s k a

D e a r  S e nator Green,

T h i s  letter is in support of S e n a t e  Bi l l  n u mber 66, p r o v i d i n g  
for Sled Dog R a c e  Classics.

S e c re ta ry
Al a s k a - C h u k o t k a  Gre a t  Race, Inc. 
(Hope F r i e n d s h i p  Run)

cc; R e p r e s e n t a t i v e  B e verly M a sek 
R e p r e s e n t a t i v e  R i c h a r d  F o s t e r

T h e  In tern ation aU n tercon tln en ta l  S led  D o g  Race
3 4 0 0  Wolverine Drive 
Wasilla, Alaska 99654  

P h one/Fax (9 0 7 )3 7 6 -0 3 0 1
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DEPARTMENT OF REVENUE 
Charitable Gaming Dtvfslon

AUTHORIZED GAMES OF CHANCE AND SKILL PERMIT
Thla cartlftM (h«t tha municipality or quaflflad organization named 
below hea applied and paid (ha fee for a perm* to conduct fftmaa 
of chance and akM duilna aft or part of lha period from January 1 
through Decamber 31 or the Ucena* yaar. Garnet abaft bo con* 
duct ad In accordance wtth AS 05 15.

IDITAROD TRAIL COMMITTEE. ISC.
?.0. BOX 870300
WASILLA. AX 05687

PtRMTT NUtaM* MOUNT YUAN OATiiaauoD

040131 _____10.94 Ol/IS/O-i
OHuuTon on vmoon

AUTHomzao locatiom
CREATES CITY or WASILLA AREA

WASILLA, AK 00637
«AMNO ACTMTWt AUTHOfttZIO

SArrLES AND LOTTERIES

TkM m n »  met ta »•** to 1 MMpOMga (Mot a o« tmtaa •( Da M t t a M  odMtaa

T M tU C M M M  NOT TKANaMRAbLI Oft Atatt KAMA
Don Stolworthy. Director ' w O i b f V  S S S T IR m T S ^
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A p p roved  G lf SLA YR C h ap ter Page Line

Iditarod Trail Race 15,000 77 11 1 0

Iditarod Trail Race 20,000 78 16 1 0

Iditarod Trail Race 20,000 79 4 I 4

Nom e - M onth o f  Iditarod 16,700 81 82 164 25

Iditarod Tiail Im provem ents 100,000 82 101 87 13

Iditarod Tiail H eadquarters Grant 300,000 84 24 63 24

Right o f  W ay Acquisition for Iditarod National H istoric Trail 150,000 84 171 56 5

1984 Iditarod Sled D og  Race O perations Grant 65,050 84 8 1 12

I9K5 Iditarod Sled D og Race O perations Grant 72,000 85 19 1 10
W asilla - Tditurod Trad Com m ittee Building 50,000 St> 128 29 17

Iditarod FYS7 O perating Hxpertses 50,000 86 130 77 20

|9S o  Iditarod Sled D og Race O perations Grant 40.000 86 84 ! 1U
ROW  Acquisition. M aintenance, & O perations ot the Iditarod Historic 73,003 87 1 17 28

Riglit-of-W ay Acquisition for iditarod National H istoric Trail (73.003) 87 1 17 28

( it\ o f  W d'ill.t-lditarod Trad U pgrade ! 5.000 H« 1" 2'* 16

Wasilla Iditarod Tiail Comm Bldg/Mu.seum 0 99 208 43 28

Iditarod Trail Com m  Inc Iditarod Bldg/M useum  Impro 40,000 91 90 71 1J

Iditarod Trail Com m ittee 10,000 92 5 79 10

Iditarod Trail C om m ittee Com m unications Hquipment 0 42 5 8(1 18

City o f  Wasilla - Iditarod Trail U pgrade 20,000 92 5 101 15

City o f  Wasilla - Iditarod Trail H eadquarters Addition 25,000 93 79 103 2t>

T O T A L 1,008,750

IO ITAROD / IS  l’*|c > Legislative finance On '‘'on 0 *4 AM


