


Senate Majority Leader 
Chair. Judiciary Committee 
Vice Chair. Community S;
Regional Affairs

Alaska State Legislature

Member. State Affairs Committee 
Committee on Committees 
Western States Legislative Forestry Task Force 
legislative Council

Sponsor Statement 

Senate Bill 294

I have in troduced th is  leg is lation  on behalf of the
Petersburg Chamber of Commerce. The Petersburg Chamber 
of Com m erce last year in itia ted  a “Canned Salmon  
Lottery” contest to promote Petersburg and the seafood 
industry. The object of the lottery is to come closest to 
guessing the number of cases of canned salmon packed 
annually in Petersburg.

Due to the regulatory 50 cent per ticket price limitation
the chamber was unable to raise sufficient funds to make 
the program self sustaining. The cham ber of commerce  
thought the smail ticket fee hindered ticket sales and
increased the overall operating cost of the program. They 
would like to raise the cost to 2 dollars per ticket. To do 
this, legislation is needed to allow them to go forward.

They intend to use funds from the program for chamber 
operations. And with the anticipated additional income, the 
program will be used to fund a college scholarship for
Petersburg High School graduates.

The A la sk a  T ro ile rs  A s s o c ia tio n  has endorsed  th is  
leg is la tion . Com m unities around southeast A laska have 
endorsed the concept and in many instances have agreed to 
allow Rot &ales in their towns.

Senator Robin L. Taylor

St.ue Capitol 
Juneau. Alaska WHOM 182 

’>XP 403 3873 
Fax: '9(pi 4fn 3933

352 Front Street 
Ketchikan. Alaska 99901 

'907' 225-8088 
Fax: '907' 225 0713

District A:
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prize
...... ,/t i aun or persons who may have gone bingo on the

com pleted call.
(5) D eleted 6/3/90.
(6) A  single prize awarded in bingo may not exceed $1,000 and the 

total prizes awarded during any one bingo session may not exceed 
$5,000. Prize amounts shall be stated before the beginning o f  each 
gam e and prizes shall be awarded as stated. Game tickets may not be 
considered as, nor included in. a cash prize. For exam ple, if a person 
wins a $45 jackpot, that person must receive and sign for $45 in cash. 
The prize may not be divided into $30 cash and $15 in gam e tickets.

(7) N o merchandise prize awarded in any bingo gam e may be 
converted into cash by the perm ittee organization.

(8) Repealed 10/1/8S.
(9) W hen any m erchandise is awarded in a bingo gam e, its value, 

fo r  the purpose o f the law governing bingo, shall be its current value 
or retail price.

(10) Equipm ent, prizes and supplies for bingo shall not be pur­
chased or sold at prices in excess o f the current value or retail price.

(11) Rental and/or lease fees o f bingo equipment and prem ises shall 
be reasonable.

-(12) A lcoholic beverages: No game o f bingo shall be held, operated 
or conducted under any permit, in any room, enclosure or outdoor 
area w here alcoholic beverages are sold, served or consum ed during 
the progress o f the bingo game. (Eff. 9/7/60, R egister 2; am 11/6/76, 
R eg ister 60; am 10/1/S8, R egister 107; em am 12/23/88 —  2/15/S9, 
R eg ister 109; am 6/3/90, R egister 114)

Autho rity : AS05.lo.0G0

Ed ito r's  notes. — Under the authority 1990). the regulations attorney has deleted
of AS 44.62.125(b)(6) and AS 15 AAC 105.110(5). which has been super-
01.05.03l(b )l 11), as of Register 114 (July seded by provisions in 12 AAC 34.

15 A A C  105.120. R A F F L E S  AND L O T T E R IE S , (a) In a special- 
draw raffle, the winner is determ ined by means other than drawing 
from  a container. A  charge for a single opportunity to participate in a 
special-draw  raffle n v y  not exceed 50 cents.

(b) A ll raffle or lotte iy  tickets and stubs shall be serially numbered 
consecutively, and the perm it num ber as shown on the perm it issued by 
the com m issioner o f revenue shall be imprinted on each ticket and stub. 
All raffle and lottery tickets sold on behalf o f a qualified organization by 
a licensed operator must be imprinted with both the license number 
issued to the operator or the perm it number issued to the qualified 
organization.

(c) A n y and all tickets issued in any raffle or lottery must be 
accounted for to the perm ittee organization at the conclusion o f each

n e g iM L 'l 01, am - , - u i i j« ,  -
107; am 1/21/89, R egister 109)

Authority: AS 05.15.060 AS 05.15.130 AS 05.15.210

15 A A C  105.125. P U L L -T A B  G A M E S , (a) A  “ pull-tab”  is a  paper

device o r  card  that(1) is purchased by  the participant in a “ pull-tab gam e”  as defined

in A S  05.15.210(27); or .(2) con fers  an additional right to the purchaser to participate in a

lottery  fo r  additional prizes.
(b ) The charge fo r  a pull-tab m ay not exceed $2.
(c) N o perm ittee may sell a pull-tab that was in any m anner m arked,

defaced, tam pered with, or otherw ise placed in a condition that would 
deceive the public or  that affects the chances o f  w inning o r  losing.

(d) Pull-tab prizes equal to or in excess o f  $50 shall be paid in cash or 
check only, not with additional pull-tabs, raffle or  lottery  tickets, bingo 
cards, o r  w ith any similar gam ing material. A ll pull-tab prizes equal to 
or  in excess o f  $50 and the names o f  the corresponding w inners shall be 
recorded  on a form  approved b y  the departm ent at the tim e th ey  are 
paid. N otwithstanding 15 AAC 105.240, the awarding o f  pull-tab prizes 
o f  less than $50 need not be contingent upon the recip ient executing a 
receipt fo r  the prize i f  pull-tabs are accounted fo r  as provided in (i) o f

this section.(e) A  p layer must be at least 19 years o f  age to participate in pull-tab 

gam es.(f) A  pull-tab game conducted under a particular perm it m ay not be 
switched to o r  mixed with a pull-tab game conducted under another

permit.(g ) M echanical or electronic devices may not be used to  dispense o r  
sell pull-tabs or select the sym bols or numbers used to determ ine the

winners o f  a pull-tab game.(h) E x cep t as provided in (d) o f  this section, a w inning pull-tab m ay
be traded fo r  other pull-tabs, but must be accounted fo r  in the same 
m anner as a cash sale when preparing financial reports required b y  the

departm ent.(i) Instead o f  accounting for individual pull-tab sales and paym ent o f  
winnings, perm ittees or operators may account for  pull-tab activities b y  
each series, using the “ ideal gross”  as gross receipts, and prizes speci­
fied by  the pull-tab manufacturer as the amount o f  prizes awarded on 
reports required by the departm ent. “ Ideal gross”  is the total amount 
o f  receipts that would be received if  every individual pull-tab ticket in 
the series was sold at face value. (E ff. 10/1/88, R egister 107; am 10/1/88, 

R egister 108; am 1 /21/89, R egister 109)
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D e a r  S e n a t o r  T a y lo r :

L a s t  y e a r  the  P e te rs b u rg  C h am b e r  o f  C o m m e rc e  in t roduced  the first 
a n nu a l "Canned Salmon Classic" . Th is  s p e c ia l e v en t  a l low s  ind iv idua ls  a 
c h a n c e  to  win c a s h  p r iz e s  by pu rch as in g  t ickets to g u e s s  what the ac tua l 
c a n n e d  s a lm on  pack  o f  the  two P e te rsb u rg  c a n n e r ie s  w ou ld  be . T h e  p e rson  
with th e  c lo s e s t  g u e s s  w ins the  g rand  p r iz e  a n d  the  next c lo s e s t  taking 
the s e c o n d  p rize . T h e re  a r e  w inne rs  e v e ry  time.

W e  w e re  fo r tuna te  to h a v e  A la s k a  M arine L ines , a s  ou r  m a jo r  s p o n s o r  in 
1 9 9 3 .  W e  a l s o  re c e iv e d  add it io n a l s u p p o r t  f rom  W il lam e t t  Ind u s t r ie s ,  Inc. 
and  Icic le S e a fo o d s ,  Inc. T h e  g e n e ro u s  con tr ibu t ions  m ad e  by e a ch  o f  
t h e s e  f irm s g re a t ly  e n h a n c e d  o u r  p ro g ram .

T h e  main  p u rp o s e  o f  hav ing  the "Canned Salmon Classic" w a s  to p rom o te  
ou r  c om m un ity  o f  P e te r s b u rg  an d  to attract m o re  a tten t ion  to s e a fo o d  
s in ce  the s e a fo o d  indus try  is a  vital part o f  o u r  lo c a l e c o n om y . At the 
s a m e  tim e the C h am b e r  th ough t it w ou ld  b e  g re a t  if w e cou ld  a ls o  p rov ide  
s o m e  s c h o la r s h ip  m o n e y  to g radua t in g  high s c h o o l  s e n io r s  a s  pa rt  o f  this 
e ven t .

T h e  " Canned Salmon Classic" w a s  re c e iv ed  with g rea t  e n th u s ia sm  and  we 
a re  exc ited  ab ou t  the  upcom ing  y e a r .

O n e  o f  the  c h a n g e s  we w ou ld  like to m a k e  fo r this y e a r  is to r a is e  the 
ticket p r ice  from  the  cu r ren t  5 0 4  to $ 2 . 0 0 .  W e  felt the  low e r  ticket price 
h in d e red  s a le s  a n d  in c re a s e d  o u r  o v e ra l l  o p e ra t in g  cos t .

A lso , this y e a r  w e  p lan  to e x p a n d  the "C an n ed  S a lm o n  C la s s ic "  to a l l the 
m a jo r  c om m un it ie s  in S o u th e a s t  A la s k a .  All ten  o f  th e  com m un it ie s  we



P a g e  2
C ann ed  S a lm o n  C la ss ic

h a v e  app l ie d  to h ave  ove rw he lm in g ly  g iven  u s  the ir a p p ro v a l to  pa rt ic ipa te  
in th is e ven t .

O u r  p lan  this y e a r  is to recruit you th  g ro up s  to se l l the tickets an d  in 
re tu rn  they w ou ld  re c e iv e  a c om m is s io n . Th is  will p ro v id e  th e s e  g ro u p s  
with a n o th e r  s o u rc e  to ra is e  fu nd s  fo r  the ir  c om m un ity  p ro g ram s .

O n e  o f  the  b e s t  e ven ts  o f  the "Canned Salmon Classic" is the "Seafood 
Fest" in O c to b e r  when we a n n ou n ce  the w inne rs . Th is  g rand  f in a le  w as  
he ld  at the  S o n s  o f  N o rw ay  hall in P e te rsb u rg . W e  d e c o ra te d  the hall in a 
s e a fo o d  th em e  and  had m ay  boo th s  that lo ca l m e rch an ts  and  re s id en ts  u sed  
to  g ive  the  pub lic  a  tasty  s am p le  o f  the ir s e a fo o d  p rodu c ts  at v e ry  
r e a s o n a b le  p rices . W e  a ls o  had  live music , k ids g am e s ,  d o o r  p r iz e s  and  
s e a fo o d  re c ip e s  d ona ted  by  ASMI w e re  h and ed  out.

W e  had o v e r  3 0 0  p e op le  c om e  to the  "Seafood Fest" and  we exp ec t 7 0 0  to 
a t tend  th is y e a r .

All o f  u s  h e re  at the P e r te rsbu rg  C h am b e r  o f  C om m e rc e  a re  v e ry  exc ited 
ab ou t  the "Canned Salmon Classic" this y ea r ,  a s  we kn ow  it will b e  e ven  
b ig g e r  a n d  be tte r .

T h an k  y ou  fo r  y ou r  a s s is ta n c e  on  this e ven t and  I h op e  you  and  y ou r 
fr iends  ge t a  c h a n c e  to jo in  in on  the fun .

S in c e r e ly  y o u r s ,

P a t r ic k  S .  W i ls o n  
C h a i rm a n

E n c lo s u r e s



Department of Revenue
Position Paper

*************************************************************************************

SB -294  "An Act relating to canned salmon classics; and providing for an effeciive 
date."

S B -2 9 4  would expand the types of charitable gaming activities permitted under A laska 
Statute 0 5 .1 5  to include a canned sa lm on classic conducted by the Petersburg 
Chamber of Commerce . This canned sa lmon classic would allow for individuals to 
purchase an opportunity to guess how many cans of sa lmon will be canned in 
Petersburg during the summer fishing season . The person with the c losest guess 
would win a  prize.

The department be lieves that this legislation, in its current form, would have minimal 
impact on the administration o f charitable gaming in Alaska.
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FISCAL NOTE
STATE OF ALASKA BELL NO. 294

Expenditures/Revenues:  (Thousands of Dollars)
OPERATING FY95 FY96 FY97 FY98 FY99 FYOO
PERSONAL SERVICES
TRAVEL
CONTRACTUAL
SUPPLIES
EQUIPMENT
LAND & STRUCTURES
GRANTS, CLAIMS
MISCELLANEOUS
TOTAL OPERATING 0.0 0.0 0.0 0 .0 0.0 0.0

CAPITAL
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FUNDING: (Thousands of Dollars)
1002 Federal Receipts
1003 GF Match
1004 GF
1005 GF/Proqram Receipts
1006 GF/MHTIA
Other
TOTAL 0.0 0.0 0.0 0 .0 0.0 0.0
POSITIONS:
FULL-TIME
PART-TIME
TEMPORARY
Estimate o f current year (FY94) impact: $  0.0
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QUESTIONS?
Call the Petersburg Chamber of Commerce 

907-772-3646 
P.O. Box 649 

Petersburg, AK 99833 
Office at Fram & 1st Streets

RULES continued...
Payoff will be made November 1,1993.
Tickets that have been reported stolen to 

the police will not be eligible to win the clas­
sic.

Prize payout check made out to name on 
winning ticket

Tickets are NOT MAILABLE
Tickets marked incorrectly will be rejected. 

Final decision regarding unclear tickets will 
be made by the Petersburg Canned Salmon 
Classic Committee.

YOUR GUESSES:
I

rawi

Guess the
Petersburg 

Canned Salmon 
Pack for
1993

Tickets: 50$ each 
J u n e  I I  - A u a .  2 1 ,  1 9 9 3  ?Q
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Canning History:
Since the first cannery was 

j built In 1900 and packed 32,750 
1 cases of salmon, Petersburg has L>een 

a part of the Alaska fishing industry. For as 
long as there have been cannery workers 
and fishermen, wagers have been made on 
the number of cans that could be packed at 
each cannery in Alaska. Since the canned 
salmon pack was directly related to the num­
bers of fish harvested, fishermen, cannery 
workers and processor management had an 
equal chance at winning the prized pool of 
money at the end of the season.

The Petersburg Chamber of Commerce 
has opened the contest to everyone, with 
the introduction of the Petersburg Canned 
Salmon Classic.

S.E. Pink Salmon Harvest
(in millions or fish)

198 8.......................................11.2
198 9..........................................59.0
199 0.......................................31.2
199 1.......................................61.5
199 2..........................................38.0
199 3 .......................50.0 to 60.0 Est.

Petersburg Canned Salmon Pack
(In 1* can size equivalents)

198 8...............................7,781,304
198 9...............................34,889,425
199 0............................... 22,724,065
199 1...............................29,018,545
199 2...............................27.096,887

ITS EASY TO ENTER:
(1) Buy Tickets from any of these outlets 
for 504 each:
The Trading Union, Inc.
Hammer & Wikan, Inc.
Moose Lodge 
Harbor Bar
Chamber of Commerce 
Petersburg Fisheries 
The Bottle Shop

Pellerito's Pizzeria
Beachcomber Inn
Tides Inn
Scandia House
Kito’s Kave
The Quart House
S.O.S. Value Mart 

(Hake)
(2) Fill in your guess of what the canned 
salmon pack (in 1# can equivalents) will be at 
the conclusion of the canning season in 
1993. Please print dearly. Also, fill in name, 
phone and address on lower part of ticket 
Please read all rules on ticket.
(3) Tear o ff  short stub and deposit the 
portion of the ticket with your guess into 
cans with the Petersburg Canned Salmon 
Classic Labels, at the Chamber office or at 
various locations in Petersburg, Kake and 
Wrangdl. Record your guesses on the back 
of this flyer.
(4) Winning entry wiil be announced on 
November 1,1993 after the dose of the 
Petersburg canning season. The winning tick­
et holder has to daim the prize money by 
Dec. 31st, 1993 or the winnings return to 
the PCSC. Last day to purchase tidcets: 
August 21,1993.

HOW BIG IS THE CAN?
Although canneries may pack salmon in. 

several sizes of cans, induding custom 
packed product, all figures used to determine 
the total salmon pack for Petersburg are con­
verted to one pound can equivalents. 
Canneries providing can pack information to 
the PCSC committee are: P e t e r s b u r g ' 
Fisheries, Chatham Strait Seafoods and ■ 
Nelbro Packing Company. Certified pack fig­
ures submitted to the PCSC committee are 
used to compute the final canning figures for 
Petersburg's Canned Salmon Classic.

THANK YOU
The PCSC committee thanks the staff and 

mangement of Idde Seafoods Inc., Chatham 
Strait Seafoods and Nelbro Packing Co. for 
hdping make the Petersburg Canned 
Salmon Classic possible.

Thanks to our sponsors:

ALASKA MARINE UNES
Willamette Enterprises

Proceeds wiil be used in part to fund a $1000 
AMl/Peicsburg Chamber of Commerce 

Scholarship

ULES
PCSC is not responsible for misdi­

rected, lost, late or delayed entries.
PCSC will attempt to contact the winner at 

ticket address. If the winner fails to respond 
by 12/31/93, the winnings return to the 
PCSC,
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Date Referred: March 18, 1994 FURTHER REFERRALS.

Date of Committee Action: ,1?\
The COMMUNITY AND REGIONAL AFFAIRS Committee considered: SB 294

SENATE BILL NO. 294 PETERSBURG CANNED SALMON CLASSIC

"An Act relating to canned salmon classics; and providing for an effective date.

RECOMMENDATIONS: 
be replaced with_______

, ] the same title 
.1 ] a new title

[ ] have attached amendments(s) 
M  do pass 
[ ] do not pass 
[ ] no recommendations 
[ ] individual recommendations 
[ ] additional referral to the____ Committee

ADOPTS:

ATTACHES NEW FISCAL NOTE(s): (Dcp[)

[ ] fiscal impact__________________________

letter of Intent

APPROVES PREVIOUS:

f ] zero fiscal note

(Dcpl/Dalf)

[ J fiscal note(s) 3 - ) i 5 \ c1H

I ] zero fiscal note(s)________________________


