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Original sponsor: V.Fischer

IN THE SENATE BY THE FINANCE COMMITTEE

CS FOR SENATE BILL NO. 138 (Finance)

IN THE LEGISLATURE OF THE STATE OF ALASKA 

FOURTEENTH LEGISLATURE - SECOND SESSION

A BILL

For an Act entitled: "An Act relating to pricing and marketing of alco­

holic beverages."

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF ALASKA:

* Section 1. AS 04.16 is amended by adding a new section to read:

Sec. 04.16.015. PRICING AND MARKETING OF ALCOHOLIC BEVERAGES,

(a) On premises where alcoholic beverages are sold by the drink, a 

licensee or a licensee’s agent or employee may not

(1) offer or deliver, as a marketing device to the general 

public, free alcoholic beverages to a patron;

(2) deliver an alcoholic beverage to a person already 

possessing two or more;

(3) sell, offer to sell, or deliver alcoholic beverages to 

a person or group of persons at a price less than the price regularly 

charged for the beverages during the same calendar week, except at

private functions not open to the general public;

(4) sell, offer to sell, or deliver an unlimited number of 

alcoholic beverages to a person or group of persons during a set

period of time for a fixed price;

(5) sell, offer to sell, or deliver alcoholic beverages to 

a person or group of persons on any one day at prices less than those 

charged the general public on that day, except at private functions 

not open to the general public;

(6) encourage or permit an organized game or contest on the 

licensed premises that involves drinking alcoholic beverages or the

- 1 -  C S S B  1 3 8 ( F i n )
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awarding of alcoholic beverages as prizes.

(b) A licensee or a licensee's agent or employee may not adver­

tise or promote in any way, either on or off the premises, a practice 

prohibited under (a) of this section.

(c) This section may not be construed to prohibit a licensee or 

a licensee's agent or employee from offering free food or entertain­

ment at any time, from serving wine by the bottle or carafe or beer by 

the pitcher with or without meals, or from including an alcoholic 

beverage as part of a meal package.

(d) Notwithstanding (a) and (b) of this section, a licensee or a 

licensee's agent may offer or deliver free alcoholic beverages to a 

political, charitable, or educational group or organization.

C S S B  1 3 8 ( F i n ) - 2 -
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SECTIONAL ANALYSIS OF CS FOR SB 138 (Finance)

CS SB 138 adds a new section to alcohol laws relating to the 
pricing and promotion of alcoholic drinks. Based on the 
contention that lower prices for alcoholic beverages is 
conducive to higher consumption of drinks resulting in an 
increase in alcohol related problems, the bill would elimi­
nate happy hours.

The term "promotional device" is replaced in the CS with the 
terms " marketing device to the general public." This change 
will prohibit instances in which alcoholic beverages are 
given away to the general public to generate more business, 
but allow licenees to continue normal business practices in 
advertising their establishments.

Section 1

Bar owners would be prohibited from:

— giving away free drinks to patrons as a promotional 
device- but allow bar owners to exercise a managerial 
purcgative to offer a specific individual a free drink as 
compensation for some inconvenience;

— delivering a drink to someone who already has two or 
more;

— selling drinks at a reduced price, except at private 
functions;

— encouraging or permitting an organized game or contest 
for patrons on the premises that involves drinking 
alcoholic beverages or the awarding of alcoholic 
beverages as prizes;

Bar owners wculd be required to pose the prices of 
drinks, and may only change the prices charged for alcoholic 
beverages upon the first day of the week. An owner or 
employee of the establishment may not advertise any of the 
prohibited practices.

The bill would not prohibit bar owners from:



— raising prices during times when live entertainment 
was performing;

— offering free food or entertainment;

— serving wine by the bottle or carafe, or beer by the 
pitcher with or without meals;

--including an alcoholic beverage as part of a meal 
package.

—  offer or deliver free alcoholic beverages to political, 
charitable, or educational organizations to be awarded as 
prizes or to be sold as fund raising activities by the 
organizations.

Fiscal Implications;

There are no fiscal impacts from the passage of this bill to 
be considered.



SECTIONAL ANALYSIS OF CS FOR SB 138 (Finance)

CS SB 138 adds a new section to alcohol laws relating to the 
pricing and promotion of alcoholic drinks. Based on the 
contention that lower prices for alcoholic beverages is 
conducive to higher consumption of drinks resulting in an 
increase in alcohol related problems, the bill would elimi­
nate happy hours.

Section 1

Bar owners would be prohibited from:

— giving away free drinks to patrons;

— delivering a drink to someone who already has two or 
more;

--selling drinks at a reduced price, except at private 
functions;

— encouraging or permitting an organized game or contest 
for patrons on the premises that involves drinking 
alcoholic beverages or the awarding of alcoholic 
beverages as prizes;

Bar owners would be required to post the prices of 
drinks, and may only change the prices charged for alcoholic 
beverages upon the first day of the week. An owner or 
employee of the establishment may not advertise any of the 
prohibited practices.

The bill would not prohibit bar owners from:

— raising prices during times when live entertainment 
was performing;

— offering free food or entertainment;

— serving wine by the bottle or carafe, or beer by the 
pitcher with meals;

--including an alcoholic beverage as part of a meal 
package.



P r o p o s e d  F i n a n c e  CS

T h e s e  c h a n g e s  o r  a d d i t i o n s  a r e  in r e s p o n s e  t o  t h e  m e m o r a n d u m
f r o m  L e g i s l a t i v e  C o u n s e l  d a t e d  A p r i l  2, 1 9 8 6 .

1. P a g e  1, l i n e  13, a d d  t h e  w o r d s :  t o  t h e  g e n e r a l  

p u b l i c ;

2. P a g e  1, l i n e  27, n o  c h a n g e  r e q u i r e d ;

3. P a g e  2, l i n e  10, a d d  a n e w  s u b s e c t i o n  t o  r e a d ,
" N o t w i t h s t a n d i n g  (a) a n d  (b) o f  t h i s  s e c t i o n ,  a l i c e n s e e  o r  a 
l i c e n s e e ' s  a g e n t  m a y  o f f e r  o r  d e l i v e r  f r e e  a l c o h o l i c  b e v e r ­
a g e s  t o  p o l i t i c a l ,  c h a r i t a b l e ,  o r  e d u c a t i o n a l  o r g a n i z a t i o n s  
t o  b e  a w a r d e d  a s  p r i z e s  o r  t o  b e  s o l d  as f u n d  r a i s i n g  a c t i v ­

i t i e s  b y  t h e  o r g a n i z a t i o n s .

4. P a g e  2, l i n e  8, a d d  t h e  w o r d s :  o r  w i t h o u t ;

5. n o  c h a n g e  d e s i r e d .

There are no fiscal impacts from the passage of this bill to 
be considered.
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M E M O R A N D U M  April 2, 1986
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W  <165-3800

SUBJECT: Pricing and promotion of alcoholic beverages
(SB 138(SA))

TO: Senator Jan Faiks

FROM: Michael F. Ford/^- •
Legislative Counsel

*

You have asked a number of questions concerning SB 138(SA),
I will respond to each question in the order you have listed 
them:

1. An argument could be made that offering a free drink to 
a customer for some inconvenience is prohibited by Sec. 
04.16.015(a)(1), in that it would constitute a "promotional 
device." This problem could be avoided by adding a qualify­
ing clause, for example "as a promotional device to the gen­
eral public." This would avoid prohibiting the offering of 
a drink to a specific individual.

2. I do not think the bill would prohibit an establishment 
from raising prices charged for alcoholic beverages to pro­
vide for entertainment, or otherwise.

3. A licensee who wishes to donate alcoholic beverages for 
any reason may violate Sec. 04.16.015(a)(1), in that it 
could constitute a promotional device. This problem can be 
solved in two ways, either delete 04.16.015(a)(1), and allow 
an establishment to give away alcoholic beverages, or add a 
new subsection to 04.16.015 to specifically allow this type 
of donation. For example, a new subsection could read, 
"Notwithstanding (a) and (b) of this section, a licensee or 
a licensee's agent may offer or deliver free alcoholic bev­
erages to ..... ".

4. Although I do not think this bill would prohibit wine or 
beer being served without meals, if the words "or without" 
were inserted on page 2, line 8, after "with", the question



Senator Jan Faiks 
Page 2
April 2, 1986

would be clearly resolved. In the alternative, simply 
delete "with meals."

5. "Promotional" does seem co have a broader context than 
does the term "marketing." If your intent is only to pro­
hibit instances in which alcoholic beverages are given away 
to the general public to generate more business, then I sug­
gest that the term "promotional ^avice" be replaced with 
"marketing device to the general ublic." This change would 
also require a change to the title of the bill.

M F F :mkr 
m4/062
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Senate

M a r c h  2 7 ,  1 9 8 6

M E M O R A N D U M

TO: M i k e  F o r d  
D i v i s i o n  o f  L e g

F R O M S e n a t o r  J a n  Faircs

S U B J E C T :  S e n a t e  B i l l  1 3 8

O n  T h u r s d a y ,  A p r i l  3, 1 9 8 6 ,  t h e  S e n a t e  F i n a n c e  C o m m i t t e e  is 
s c h e d u l e d  t o  c o n s i d e r  S e n a t e  B i l l  1 3 8  w h i c h  w o u l d  i n  e f f e c t  
e l i m i n a t e ;  t h e  p r a c t i c e  o f  h a p p y  h o u r s  i n  e s t a b l i s h m e n t s  
s e r v i n g  a l c o h o l i c  b e v e r a g e s .  T h u s ,  I w o u l d  a p p r e c i a t e  y o u r  
r e s e a r c h i n g  t h e  f o l l o w i n g  q u e s t i o n s :

1. W o u l d  a n y  p r o v i s i o n  i n  t h e  b i l l  p r e v e n t  t h e  m a n a g e ­
m e n t  o f  a n  e s t a b l i s h m e n t  f r o m  c o m p e n s a t i n g  a c u s t o m e r  f o r  
s o m e  i n c o n v e n i e n c e  w i t h  a f r e e  d r i n k ?

2. W o u l d  a n y  p r o v i s i o n  i n  t h e  b i l l  p r o h i b i t  t h e  
m a n a g e m e n t  o f  a n  e s t a b l i s h m e n t  f r o m  r a i s i n g  t h e  p r i c e  o f  
a l c o h o l i c  b e v e r a g e s  d u r i n g  t i m e s  w h e n  e n t e r t a i n m e n t  is 
p r o v i d e d ?

3. C u r r e n t l y ,  l i c e n s e e s  m a k e  d o n a t i o n s  o f  a l c o h o l i c  

b e v e r a g e s  t o  p o l i t i c a l ,  e d u c a t i o n a l ,  o r  c h a r i t a b l e  o r g a n i z a ­

t i o n s  t o  b e  a w a r d e d  a s  p r i z e s  o r  t o  b e  s o l d  a s  f u n d  r a i s i n g  

a c t i v i t i e s  b y  t h e  o r g a n i z a t i o n s .  W o u l d  a n y  p r o v i s i o n  o f  t h e  
b i l l  p r o h i b i t  t h i s  p r a c t i c e ?  I f  3 0 , p l e a s e  p r o v i d e  l a n g u a g e  
w h i c h  w o u l d  p e r m i t  t h i s  p r a c t i c e  t o  c o n t i n u e .

4. C o n s i d e r i n g  t h e  w o r d s  " w i t h  m e a l s "  a p p e a r i n g  in 
S e c t i o n  0 4 . 1 6 . 0 1 5  (6) ( c ) , w o u l d  i t  b e  i l l e g a l  t o  s e r v e  w i n e  
b y  t h e  b o t t l e  o r  b e e r  b y  t h e  p i t c h e r  w i t h o u t  m e a l s ?

5. I n  S e c t i o n  0 4 ;1 6 . 0 1 5  (a) (1) t h e  w o r d  " p r o m o t i o n a l "  

a p p e a r s .  A s  a m e m b e r  o f  m y  s t a f f  u r s c u s s e d  w i t h  y o u  o n  t h e  
t e l e p h o n e ,  t h i s  w o r d  m a y  b e

out or session
1024 WEST SIXTH AVENUE, SUITE 302 AMCMORAGr.. ALASKA 99501 907-274-6611



narrowly construed by readers to be unnecessarily restrictive 
in light of the purposes of the bill. If the word "marketing" 
replaced "promotional", could it be defined in such a way as 
to enhance the purpose of the bill? Would this require a 
title change to the bill?

Also, I would appreciate the drafting of a committee subsitute 
which would in Section 04.16.015 (a) (1) replace the words "a
person or a group of persons" with the word "patron".



Proposed Finance CS

These changes or additions are in response to the memorandum 
from Legislative Counsel dated April 2, 1986.

1. ’Ipage 1, line 13, add the words: to the general 
public, and replace the words person or group of persons with 
the word patrons;

2. Page 1, line 27, no change required;

3. Page 2, line 10, add a new subsection to read, 
"Notwithstanding (a) and (b) of this section, a licensee or a 
licensee's agent may offer or deliver free alcoholic bever­
ages to political, charitable, or educational organizations 
to be awarded as prizes or to be sold as fund raising activ­
ities by the organizations.

4. Page 2, line 8, add the words: or without;

5. no change desired.

There are no fiscal impacts from the passage of this bill to 
be considered.

■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ a
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(1) o f f e r  o r  d e l i v e r , as a p r o m o t i o n a l  device, f r e e  - a l c o­

h o l i c  b e v e r a g e s  t oS S a  pe-rs-on• or-g-roijp of- p e r s o n s ;

(2) d e l i v e r  a n  a l c o h o l i c  b e v e r a g e  to a p a r s o n  a l r e a d y  

p o s s e s s i n g  t w o  o r  m o r e :

(3) s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a l c o h o l i c  b e v e r a g e s  to

a p e r s o n  o r  g r o u p  of p e r s o n s  at a p r i c e  l e s s  t h a n  t h e  p r i c e  r e g u l a r l y

c h a r g e d  f o r  t h e  b e v e r a g e s  d u r i n g  t h e  s a m e  c a l e n d a r  w e e k ,  e x c e p t  at 

p r i v a t e  f u n c t i o n s  n o t  o p e n  to t h e  g e n e r a l  p u b l i c ;

(4) s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a n  u n l i m i t e d  n u m b e r  of 

a l c o h o l i c  b e v e r a g e s  to a p e r s o n  o r  gi'oup o f  p e r s o n s  d u r i n g  a set 

p e r i o d  o f  t i m e  f o r  a f i x e d  p r i c e ;

(5) se l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a l c o h o l i c  b e v e r a g e s  to

a p e r s o n  o r  g r o u p  o f  p e r s o n s  o n  a n y  o n e  d a y  at p r i c e s  l e s s  t h a n  t h o s e

c h a r g e d  t h e  g e n e r a l  p u b l i c  o n  t h a t  d a y ,  e x c e p t  at p r i v a t e  f u n c t i o n s

n o t  o p e n  to t h e  g e n e r a l  p u b l i c ;

(6) e n c o u r a g e  o r  p e r m i t  a n  o r g a n i s e d  g a m e  o r  c o n t e s t  o n  t h e  

l i c e n s e d  p r e m i s e s  t h a t  i n v o l v e s  d r i n k i n g  a l c o h o l i c  b e v e r a g e s  o r  t h e
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1 a w a r d i n g  o f  a l c o h o l i c  b e v e r a g e s  as p r i s e s .

(b) A  l i c e n s e e  o r  a  l i c e n s e e ' s  a g e n t  o r  e m p l o y e e  m a y  n o t  a d v e r ­

t i s e  o r  p r o m o t e  i n  a n y  w a y ,  e i t h e r  o n  o r  o f f  t h e  p r e m i s e s ,  a n y  o f  t h e  

p r a c t i c e s  p r o h i b i t e d  u n d e r  (a) o f  t h i s  s e c t i o n .

(c) N o t h i n g  c o n t a i n e d  i n  t h i s  s e c t i o n  s h a l l  b e  c o n s t r u e d  to 

p r o h i b i t  a l i c e n s e e  o r  a l i c e n s e e ' s  a g e n t  o r  e m p l o y e e  f r o m  o f f e r i n g

f r e e  f o o d  o r  e n t e r t a i n m e n t  at a n y  t i m e ,  f r o m  s e r v i n g  w i n e  b y  t h e  

b o t t l e  o r  c a r a f e  o r  b e e r  b y  t h e  p i t c h e r  w i t h  m e a l s ,  o r  f r o m  i n c l u d i n g

an  a l c o h o l i c  b e v e r a g e  as p a r i  o f  a m e a l  p a c k a g e .

i *
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L e t t e r  o f  i n t e n t  - S e n a t e  S t a t e  A f f a i r s

S B  1 3 8  - A n  A c t  r e l a t i n g  t o  p r i c i n g  a n  p r o m o t i o n  o f  
a l c o h o l i c  b e v e r a g e .

F e b r u a r y  20, 1 9 8 6

I t  is t h e  i n t e n t  o f  t h e  S e n a t e  S t a t e  A f f a i r s  C o m m i t t e e  i n  
a d o p t i n g  t h e  c o m m i t t e e  s u b s t i t u t e  f o r  S B  1 3 8 ,  t h a t  
l i c e n s e e ' s  o f  p r e m i s e s  w h e r e  a l c o h o l i c  b e v e r a g e s  a r e  s o l d  
b y  t h e  d r i n k  b e  p r o h i b i t e d  f r o m  s p o n s o r i n g  " h a p p y  H o u r s "  
a n d  s i m i l a r  t y p e s  o f  a l c o h o l  p r o m o t i o n  t h a t  e n c o u r a g e  
e x c e s s i v e  d r i n k i n g .

T h e  c o m m i t t e e  i n t e n d s  t h a t  s u c h  p r o h i b i t i o n s  b e  a p p l i e d  
o n l y  t o  a c t i o n s  o f  t h e  l i c e n s e e  o r  l i c e n s e e ' s  a g e n t  a n d  n o t  
t o  a c t i o n s  o f  i n d i v i d u a l s  p a t r o n s .  S p e c i f i c a l l y ,  t h e  
C o m m i t t e e  i n t e n d s  t h a t  t h e  p r o h i b i t i o n  i n  S e c .  0 4 . 1 6 . 0 1 5 ( 6 )  
a g a i n s t  e n c o u r a g i n g  o r  p e r m i t t i n g  o r g a n i z e d  g a m e s  o r  
c o n t e s t s  t h a t  i n v o l v e  d r i n k i n g  a l c o h o l i c  b e v e r a g e s  o r  
a w a r d i n g  a l c o h o l i c  b e v e r a g e s  a s  p r i z e s  b e  l i m i t e d  t o  
l i c e n s e e ' s  o r  t h e i r  a g e n t s  a n d  n o t  t o  i n d i v i d u a l  p a t r o n s .



O f f e r e d :  2 / 2 0 / 8 6
R e f e r r e d :  J u d i c i a r y

O r i g i n a l  s p o n s o r :  V . F i s c h e r

B Y  T H E  S T A T E  A F F A I R S  C O M M I T T E E  

C S  F O R  S E N A T E  B I L L  NO. 1 3 8  ( S t a t e  A f f a i r s )

I N  T H E  L E G I S L A T U R E  O F  T H E  S T A T E  O F  A L A S K A  

F O U R T E E N T H  L E G I S L A T U R E  - S E C O N D  S E S S I O N  

A  B I L L

6 F o r  a n  A c t  e n t i t l e d :  " A n  A c t  r e l a t i n g  to p r i c i n g  a n d  p r o m o t i o n  o f  a l c o -

7 h o l i c  b e v e r a g e s . "

8 B E  IT  E N A C T E D  B Y  T H E  L E G I S L A T U R E  O F  T H E  S T A T E  O F  A L A S K A :

9 *  S e c t i o n  1. A S  0 4 . 1 6  is a m e n d e d  by a d d i n g  a n e w  s e c t i o n  to r e a d :

L0 Sec .  0 4 . 1 6 . 0 1 3 .  P R I C I N G  A N D  P R O M O T I O N  O F  A L C O H O L I C  B E V E R A G E S .

LI (a) O n  p r e m i s e s  w h e r e  a l c o h o l i c  b e v e r a g e s  a r e  s o l d  b y  t h e  d r i n k ,  a

L2 l i c e n s e e  o r  a l i c e n s e e ' s  a g e n t  o r  e m p l o y e e  m a y  n o t

L3 (1) o f f e r  o r  d e l i v e r ,  as a  p r o m o t i o n a l  d e v i c e ,  f r e e  a l c o -

L4 h o l i c  b e v e r a g e s  to a p e r s o n  o r  g r o u p  o f  p e r s o n s ;

L5 (2) d e l i v e r  a n  a l c o h o l i c  b e v e r a g e  to a p e r s o n  a l r e a d y

L6 p o s s e s s i n g  t w o  o r  m o r e ;

L7 (3) s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a l c o h o l i c  b e v e r a g e s  to

L8 a p e r s o n  o r  g r o u p  o f  p e r s o n s  a t  a p r i c e  l e s s  t h a n  t h e  p r i c e  r e g u l a r l y

L9 cfiarged f o r  t h e  b e v e r a g e s  d u r i n g  t h e  s a m e  c a l e n d a r  w e e k ,  e x c e p t  at

10 p r i v a t e  f u n c t i o n s  n o t  o p e n  to t h e  g e n e r a l  p u b l i c ;

’1 (4) s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a n  u n l i m i t e d  n u m b e r  of

12 a l c o h o l i c  b e v e r a g e s  to a p e r s o n  o r  g r o u p  o f  p e r s o n s  d u r i n g  a set

13 p e r i o d  o f  t i m e  f o r  a f i x e d  p r i c e ;

14 (5) s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a l c o h o l i c  b e v e r a g e s  to

15 a p e r s o n  o r  g r o u p  o f  p e r s o n s  o n  a n y  o n e  d a y  at p r i c e s  l e s s  t h a n  t h o s e

16 c h a r g e d  t h e  g e n e r a l  p u b l i c  o n  t h a t  d a y ,  e x c e p t  at p r i v a t e  f u n c t i o n s

17 n o t  o p e n  to t h e  g e n e r a l  p u b l i c ;

18 (6) e n c o u r a g e  o r  p e r m i t  a n  o r g a n i z e d  g a m e  o r  c o n t e s t  o n  the

19 l i c e n s e d  p r e m i s e s  t h a t  i n v o l v e s  d r i n k i n g  a l c o h o l i c  b e v e r a g e s  o r  the
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a w a r d i n g  o f  a l c o h o l i c  b e v e r a g e s  as p r i s e s .

(b) A  l i c e n s e e  o r  a l i c e n s e e ' s  a g e n t  o r  e m p l o y e e  m a y  n o t  a d v e r ­

t i s e  o r  p r o m o t e  i n  a n y  w a y ,  e i t h e r  o n  o r  o f f  t h e  p r e m i s e s ,  a n y  o f  the 

p r a c t i c e s  p r o h i b i t e d  u n d e r  (a) o f  t h i s  s e c t i o n .

(c) N o t h i n g  c o n t a i n e d  i n  t h i s  s e c t i o n  s h a l l  b e  c o n s t r u e d  to 

p r o h i b i t  a l i c e n s e e  o r  a l i c e n s e e ' s  a g e n t  o r  e m p l o y e e  f r o m  o f f e r i n g  

f r e e  f o o d  o r  e n t e r t a i n m e n t  at a n y  t i m e ,  f r o m  s e r v i n g  w i n e  b y  t h e  

b o t t l e  o r  c a r a f e  o r  b e e r  b y  t h e  p i t c h e r  w i t h  m e a l s ,  o r  f r o m  i n c l u d i n g  

a n  a l c o h o l i c  b e v e r a g e  as p a r t  o f  a m e a l  p a c k a g e .
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I n t r o d u c e d :  2 / 7 / 8 5
R e f e r r e d :  S t a t e  A f f a i r s ,

J u d i c i a r y  a n d  F i n a n c e

I N  T H E  S E N A T E  B Y  V . F I S C H E R

S E N A T E  B I L L  NO. 1 3 8  

I N  T H E  L F . G I S L A T U R E  O F  T H E  S T A T E  O F  A L A S K A  

F O U R T E E N T H  L E G I S L A T U R E  - F I R S T  S E S S I O N  

A  B I L L

F o r  a n  A c t  e n t i t l e d :  " A n  A c t  r e l a t i n g  t o  p r i c i n g  a n d  p r o m o t i o n  o f  a l c o ­

h o l i c  b e v e r a g e s . "

B E  I T  E N A C T E D  B Y  T H E  L E G I S L A T U R E  O F  T H E  S T A T E  O F  A L A S K A :

*  S e c t i o n  1. A S  0 4 . 1 6  is a m e n d e d  b y  a d d i n g  a  n e w  s e c t i o n  t o  r e a d :

S e c .  0 4 . 1 6 . 0 1 5 .  P R I C I N G  A N D  P R O M O T I O N  O F  A L C O H O L I C  B E V E R A G E S ,

(a) O n  p r e m i s e s  w h e r e  a l c o h o l i c  b e v e r a g e s  a r e  s o l d  b y  t h e  d r i n k ,  a 

l i c e n s e e  o r  a l i c e n s e e ' s  a g e n t  o r  e m p l o y e e  m a y  n o t

(1) o f f e r  o r  d e l i v e r  f r e e  a l c o h o l i c  b e v e r a g e s  t o  a p e r s o n  

o r  g r o u p  o f  p e r s o n s ;

(2) d e l i v e r  a n  a l c o h o l i c  b e v e r a g e  to a p e r s o n  a l r e a d y  

p o s s e s s i n g  t w o  o r  m o r e ;

(3) s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a l c o h o l i c  b e v e r a g e s  to 

a p e r s o n  o r  g r o u p  o f  p e r s o n s  a t  a p r i c e  l e s s  t h a n  t h e  p r i c e  r e g u l a r l y  

c h a r g e d  f o r  t h e  b e v e r a g e s  d u r i n g  t h e  s a m e  c a l e n d a r  w e e k ,  e x c e p t  at 

p r i v a t e  f u n c t i o n s  n o t  o p e n  to t h e  g e n e r a l  p u b l i c ;

(4) s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a n  u n l i m i t e d  n u m b e r  o f

a l c o h o l i c  b e v e r a g e s  to a p e r s o n  o r  g r o u p  o f  p e r s o n s  d u r i n g  a  s e t

p e r i o d  o f  t i m e  f o r  a f i x e d  p r i c e ,  e x c e p t  a t  p r i v a t e  f u n c t i o n s  n o t  o p e n  

t o  the g e n e r a l  p u b l i c ;

(5' s e l l ,  o f f e r  to s e l l ,  o r  d e l i v e r  a l c o h o l i c  b e v e r a g e s  to

a p e r s o n  o r  g r o u p  o f  p e r s o n s  o n  a n y  o n e  d a y  at p r i c e s  l e s s  t h a n  t h o s e

c h a r g e d  t h e  g e n e r a l  p u b l i c  o n  t h a t  d a y ,  e x c e p t  at p r i v a t e  f u n c t i o n s  

n o t  o p e n  to t h e  g e n e r a l  p u b l i c ;

(6) e n c o u r a g e  o r  p e r m i t  a g a m e  o r  c o n t e s t  t h a t  i n v o l v e s
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d r i n k i n g  a l c o h o l i c  b e v e r a g e s  o r  t h e  a w a r d i n g  o f  a l c o h o l i c  b e v e r a g e s  as 

p r i z e s .

(H) A  l i c e n s e e  s h a l l  p o s t  i n  a c o n s p i c u o u s  l o c a t i o n  u p o n  p r e m ­

i s e s  w h e r e  a l c o h o l i c  b e v e r a g e s  a r e  s o l d  b y  t h e  d r i n k  t h e  r e g u l a r  p r i c e  

f o r  e a c h  a v a i l a b l e  a l c o h o l i c  b e v e r a g e .  P o s t e d  p r i c e s  m a y  b e  c h a n g e d  

o n l y  u p o n  t h e  f i r s t  d a y  o f  e a c h  c a l e n d a r  w e e k .

(c) A  l i c e n s e e  o r  a l i c e n s e e ’s a g e n t  o r  e m p l o y e e  m a y  n o t  a d v e r ­

t i s e  o r  p r o m o t e  in a n y  w a y ,  e i t h e r  o n  o r  o f f  t h e  p r e m i s e s ,  a n y  o f  t h e  

p r a c t i c e s  p r o h i b i t e d  u n d e r  (a) o f  t h i s  s e c t i o n .

(d) N o t h i n g  c o n t a i n e d  i n  t h i s  s e c t i o n  s h a l l  b e  c o n s t r u e d  to 

p r o h i b i t  a l i c e n s e e  o r  a l i c e n s e e ' s  a g e n t  o r  e m p l o y e e  f r o m  o f f e r i n g  

f r e e  f o o d  o r  e n t e r t a i n m e n t  at a n y  t i m e ,  f r o m  s e r v i n g  w i n e  b y  the 

b o t t l e  o r  c a r a f e  o r  b e e r  b y  t h e  p i t c h e r  w i t h  m e a l s ,  o r  f r o m  i n c l u d i n g  

a n  a l c o h o l i c  b e v e r a g e  as p a r t  o f  a m e a l  p a c k a g e .
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