


STATE OF ALASKA 1985 LEGISLATIVE SESSION 

----------------- FISCAL NOTE,---------------

Revis ion Date:

REQUEST
Biil/uesclution No.: 5_____  „ w

Title: relating to prir° Program Category Afrecteo:

;4i sc-lo s u e-6  —  Rr-atect.ion

FISCA1 DETAIL

Agency ATTected: Commerce & Frnn__flay-

Sponsor: ,_D w U _ 
Requestor:
Date of Request:_

EXPENDITURES/REVENUES: (Thousands of Dollars!

-■    1 .   ■ —
BRU, Program or SuDprogram(s) Affectea: 

 Measurement Standards------------

r t o d m  bo 1 1-1 b/ FY bb FY 89 FY 9U
OPERATING I

luu rcr.aui'iAL itr\Vlcc!o
1

200 TRAVEL 37.2 1
300 CONTRACTUAL 5.0 1
-00 SUPPLIES 5.0 1
500 EQUIPMENT .5 1
500 LAND & STRUCTURES

? . o  1
700 GRANTS, CLAIMS I

t
300 MISCELLANEOUS 1

TOTAL OPERATING 1 4 Q  7 1

LAPiTAL

REVENUE

FUNDING: (Tho"s?.nds of Dollars!
jLicohl rui«j 1 49.7 1 i 1 1 i
-"EDERAL FUNDS 1 1 1 1
OTHER 1 1 1 |
TOTAL 1 1 1 1

pnsTTTOM<::
' UL.U* 1 II-,c.
3ART-TIME

TEMPORARY

1 1 1  1

1 1 1

1 1 1

ANALYSIS: Attach a separate page if necessary

See attached. .

Prepared By:______Joe Swanson. Director______________ Phone:_____ 345-7750
Division:________ Measurement Standards^^ __ Date:________________

Approved by Commissioner: T m ^ e T ^ T n u n s h u r v  Date: 9 ^ 4  &

Agency:__________ Cnmmprre and Economic Development

Distribution (by Agency preparing fiscal note):
Legislative finance 

Legislative Sponsor 
Requestor
Office of Management and Budget
Impacted Agency(ies) 7/1/84

2078W4985a



t

HB 315
ANALYSIS

Assumptions

This analysis was prepared with the understanding that the intent of the bill 
was to establish an enforcement program for unit pricing arid price labeling in 
the retail grocery stores. The enforcement official will be based in 
Anchorage and travel to the various remote locations required to ensure 
compliance with the intent of the bill. Additional supplemental support will 
be provided to the other major population centers as required.

Program Summary

1 Positions:

New Positions: 1 - Weights and Measures Inspector I

2. Other Expenditures:

Travel Funds were included to provide for travel to
remote locations to conduct inspections and to 
return to assure correction of noted violations.

Contractual Services Required funds include the cost of a vehicle,

inspection forms, communication costs, and 
equi>’ient maintenance.

Commodities Specified costs are for operating supplies.

Equipment Funds will purchase the field tools required to

perforin the necessary inspections. This includes 
a calculator/computer with the capability of 
reading the universal product code., (UPC) used in 
product identification and pricing for scanner 
systems.
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This position will be based in Anchorage to provide local 
coverage but will also travel to remote locations as 
necessary to conduct inspections. Return trips will have 
to be scheduled to verify correction of noted violations.

Tlrs individual must complete the training requirements for 
this c ^ s s series and be fully qualifed to ensure the 
ability to furction independently while on travel status to 

remote locations.

The inspector will be the primary contact person for 
coordination with industry to answer questions concerning 
statutory requirements and method of ensuring compliance.

A detailed knowledge of statutory requirements and 
enforcement options will be necessary. Additionally, 
the ability to establish and maintain cooperative working 
relationships with the regulated industries is mandatory.

1 ACFNCY utrHKinti'll ui buni'icni/i: h i ' i l i  l l u i i u h i l  

5 PRnrpflM CONSUMER PROTECTION

l/ L V  C L U r i ’ IL M  1

REOUEST FOR
NEW POSITION R D I I  MEASUREMENT STANDARDS Page of

COMPONENT Revised Date
01 u



ALASKA STATE LEGISLATURE 
HOUSE OF REPRESENTATIVES 

RESEARCH AGENCY

Pouch Y, State Capitol 
Juneau, Alaska 99811 

(907) 465-3991

March 11, 1985

MEMORANDUM

TO: Representative Mike Davis

ATTN: Tom Moyer

FROM: Nancy Pease
Legislative Analyst

RE: Unit Pricing in Grocery Stores
Research Request 85-208

At your request, [ am providing the following information on unit pric­
ing:

• the number of states which require both unit pricing and item 
pricing;

• the extent to which grocery stores in Alaska practice unit 
pricing;

• information on the costs of unit pricing to grocers and the 
benefits to consumers; and

• an estimate c.; the number of grocery stores in Alaska which 
shelve items in their packing cartons to avoid the cost of 
handling the items.

As you know, unit pricing is the posting of the cost of a product per 
unit of weight, measure or count. Unit pricing enables a shopper to 
quickly, easily and accurately compare the values of the same or similar 
products. The unit price of a product is usually posted with the item 
price on the shelf or display next to the particular product. The term 
"item pricing" refers to markinn or labeling the numerical price on 
each individual package offered . jr sale. (See Research Request 85-160 
for a discussion of item pricing.)



Representative Davis
March 11, 1985
Page 2

Unit Pricing in Other States

Four of the eight states which require item pricing also require unit 
pricing.1 Altogether, eight states mandate unit pricing, four states 
have laws regulating voluntary unit pricing, and six cities have adopt­
ed unit pricing ordinances.2

Unit pricing appears to be an older, more widespread and less contro­
versial concept than item pricing.3 According to Bob Shireman of the
Caiirornia Public Interest Research Group (Cal-PIRG), unit pricing has 
received less attention in California because the labor unions have not 
opposed it, not necessarily because consumers find it less important. 
Carolyn Polzer of the Natio. Alliance of Supermarket Shoppers stated 
that her organization considv item pricing to be more important for 
consumer protection and there-. has not lobbied actively for unit 
pricing. Other consumer organizations also support the concept of unit 
pricing but have not actively campaigned states to require it.4

Spokespersons for two grocers' associations also indicated that unit 
pricing has not been a highly controversial issue.5 Grocers in some 
states have objected to "overly specific" provisions of pricing legis­
lation such as rules for the color of unit price tickets.

^■Connecticut, Massachusetts, Maryland and New York require both unit 
pricing and item pricing.

2Unit pricing is mandatory in Connecticut, Maryland, Massachusetts, New 
Jersey, New York, Oregon, Rhode Island and Vermont and regulated but 
voluntary in Arizona, Florida, Ohio and Oklahoma. Cities which either 
require or regulate unit pricing are: Ann Arbor, Chicago, Cleveland,
Minneapolis, New York and Seattle.

3Unit pricing was implemented in some states ten to fifteen years ago.

^Spokespersons for the United States Public Interest Research Group, 
the Consumer Federation of America, Public Voice for Food and Health 
Policy and the National Association of Consumer Affairs Administrators.

5The National Association of Retail Grocers and the Food Marketing In­
stitute.
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The Extent of Unit Pricing in Alaska

Most of the Alaska grocery stores contacted do not post unit price in­
forma tion.° Market Basket and Safeway stores do provide the unit price 
of products. Managers for both grocery chains stated that the unit price 
information is calculated at their company warehouses in Washington and 
Oregon because their retail stores in those states are required to post 
unit prices.

Costs and Benefits of Unit Pricing

Because unit pricing has not been a heated issue, none of the state 
consumer divisions, consumer agencies, or grocers with which we talked 
were readily able to provide information on the cost of unit pricing. 
The fact that some grocery stores in Alaska and other states voluntarily 
post unit prices may indicate that the grocers feel their costs of unit 
pricing to be offset by shoppers' appreciation of the service. Safeway 
and Market Basket stores in Alaska voluntarily post the unit price of 
products. Spokespersons for these stores were unable to provide informa­
tion on the cost because the unit prices are calculated at their ware­
houses in Washington and Oregon.

New York and Connecticut have both required unit pricing in grocery 
stores for at least eight years. Spokespersons for the state consumer 
offices in both states reported that there have been no complaints from 
grocers about the expense of unit pricing.

In the states contacted, consumers and state inspectors sometimes find 
instances of noncompliance, but enforcement of unit pricing does not 
generally appear to be a problem. A Rhode Island spokesman stated that 
their requirement prescribes a penalty of up to $500 and/or a jail term 
of up to six months for viola' ons of unit pricing; however, neither 
penalty has been imposed since unit pricing (along with other sales 
regulations) was enacted over 15 years ago. Rhode Island officials 
have chosen not to enforce a provision in the statute which requires 
that grocers state the unit price of items in advertisements.

A spokesperson for the Connecticut Consumer Affairs Office stated that 
enforcement of unit pricing has not presented any problems. Surveys of 
Connecticut shoppers show that middle and upper-income shoppers at 
suburban supermarkets are heavy users and supporters of unit pricing 
while residents of the inner cities are less likely to use unit pricing 
for comparative pricing.

6U,-rs Quality Centers (13 stores), Proctors Country Supermarkets (4 
stores), Prairie Market, Mark N Pak, Foodland and Fred Meyer.
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According to Cal-PIRG, the California legislature passed a measure to 
“encourage" unit pricing and most California chain stores post some 
unit prices. However a Cal-PIRG spokesman stated that the shopping 
surveys in California stores have shown that unit pricing is not always 
thorough or accurate, and that inconsistencies in unit pricing among 
stores confuse customers. A bill introduced last year to provide 
standards for unit pricing failed to pass the California legislature.

Number of Warehouse Stores

The grocers with whom we spoke identified five stores in Alaska which
shelve their products in the packing cartons to avoid the cost of
handling individual items (warehouse or box stores). These stores, 
estimated that their stocking methods compared to conventional stores
result in savings of 1 percent to 8 percent of their gross sales,
depending on the actual stocking and handling methods. 7

The grocers were unaware of warehouse grocery stores in communities 
other than Anchorage, Fairbanks arid Juneau. It is unlikely that many 
small grocery stores stock their products in pa.ing cartons because 
a warehouse operation requires a large stocking space and a high volume 
of sales to operate profitably.

*

I hope this information is helpful, 
ther questions.

NP

7Some of the stores operate only partly as traditional warehouse store?. 
Although they may shelve much of their inventory in cartons and offer 
case lot discounts, they may also stock and handle some items indi­
vidually.

* *

Please let us know if you have fur-



ALASKA STATE LEGISLATURE 
HOUSE OF REPRESENTATIVES 

RESEARCH AGENCY

Pouch Y , State Capitol 
Juneau, Alaska 99811 

(907) 465-3991

February 8 , 1985

MEMORANDUM

TO: Representative Mike Davis

FROM: Nancy Pease , /V Jvx.w- 
Legislative Analyst

RE: Price Labeling in Grocery Stores
Research Request 85-160

Tom Moyer of your staff asked the cost and the effectiveness of requir­
ing grocery outlets which use an electronic scanner check-out system 
to clearly label each consumer package or item offered for sale with 

a numerical price (item pricing).

This memorandum expands upon preliminary information which I trans­
mitted to Tom Moyer in a telephone conversation on February 7. As I 
indicated to Mr. Moyer, several retail associations and consumer 

organizations are compiling additional information which I will for­
ward to you as soon as possible.

At least eight states require grocery outlets with electronic check­
out systems to label each consumer package offered for sale with a 
numerical price.* The law has usually been requested by consumer 

advocates who claim that lack of a readable price tag or stamp on 
each item offered for sale hinders the consumer from making informed 
choices and prevents the consumer from identifying pricing errors or 
errors charged at the check-out counter.2 The concept of item pric­
ing has generally been opposed by retail grocers who claim that item 
pricing incurs unnecessary labor costs which they must often pass on 

to consumers.

^•California, Connecticut, Massachusetts, Michigan, Minnesota, New 
York, North Dakota, Rhode Island.

2In an electronic check-out system, a scanning machine identifies 
each item by "reading" a series of bars on the package label (the 
universal product code). The machine prints out a price for the 
item according to a coded price list. The consumer cannot visually 
check the accuracy of the machine's accounting unless each item is 
labeled with a numerical price.
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Cost of Price Labeling

A spokesperson for the California Retail Clerks Association stated 
that studies show the cost of item pricing to be less than one-tenth 
of 14 per item.3 The National Alliance of Supermarxet Shoppers (NASS) 
has found that in a large supermarket (8,000 customers per week), the 
cost of item pricing averages $5.00 per consumer per year. A spokes­
person for NASS noted that the principal expense of item pricing is 
labor and that persons employed to mark prices on individual items 
tend to be low paid, often part-time, employees.'* A spokesperson for 
the attorney general's office in California stated that studies show a 
cost of $1.50 per household per year, or 3<t per family per week.5 
Consumer advocates also claim that in places where item-pricing has 
been discontinued, grocery outlets have not passed cost savings along 
to consumers.5

Although the cost of item pricing to each consumer li/. minimal, the 
total cost to a large grocery outlet may total over $50,000 annually.7 
In testimony to California legislators, the vice president of Lucky 
Stores stated that item pricing in its electronic check-out stores 
required 51 extra hours of labor each week in each store. These 51 
extra hours of labor, at an average hourly cost of nearly $15, added 
up to $40,000 per year for each store.3 Two supermarket chains 
which operate in Alaska, Carrs Quality Centers and Safeway Stores, 
have been asked to provide estimates of the costs of item pricing; I 
will forward this information to you as soon as it arrives.

3Ralph Lubick, Retail Clerks Association, Southwestern Region, Sacra­
mento, California.

^Carolyn Polzer, National Alliance of Supermarket Shoppers, Franklin 
Square, New York.

5Susan Geisberg, Assistant Attorney General, California.

5Carolyn Polzer, NASS.

7Mark Silbergeld, Consumers' Union, Washington D.C.

8Kenneth Cope, Senior Vice President of Lucky Stores, a corporation 
operating 675 food stores and food departments in nine states. This 
information was presented to the California Senate Judiciary Commit­
tee on October 1, 1984.
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Effectiveness of Price Labeling

Of the 14 state and national consumer organizations which I contacted, 
none has thoroughly analyzed the effectiveness of item pricing in 
facilitating consumer decisions or preventing pricing errors. How­
ever, all consumer advocacy groups endorsed tne concept of item pric­
ing. The Attorney General's office in California has advocated item 
pricing not as a consumer cost-saving measure, but because fair adver­
tising and free access to information are basic consumer rights. The 
National Alliance of Supermarket Shoppers has attempted to demonstrate 

need for item pricing for the protection of consumers against pric- 
g errors. RXSS studies have shown that a customer who makes diverse 

purchases totaling $50 or more (the typical "weekly shopper") is 
billed correctly on fewer than one in fifteen shopping trips. This 
probability of error is apparently not reduced by electronic check-out 
systems because scanners may be incorrectly programmed and a single 
price coding error repeated for several customers.9

The New York Consumer Protection Board found strong consumer support 
for item pricing in two consumer attitude surveys conducted in 1981 
and 1985. The 1985 survey, conducted as part of a sunset review of 
New York's item pricing law, showed that 91 percent of New York con­
sumers favor item pricing, an increase over the consumer approval 
rate in 1981. When consumers were informed that item pricing might 
result in higher grocery costs, 76 percent of consumers said that the 
benefits of item pricing outweighed the costs, while only 13 percent 

responded negatively.

One consumer spokesman, Mark Silbergeld of the Consumers' Union, ex­
pressed several reservations about the effectiveness of item pricing. 
With regard to the need for item pricing, he noted that ricing and 
charging errors sometimes favor the customer in addition to sometimes 
favoring the grocery store. Also,- T ^ m  pricing doesn't guarantee 
fewer errors; it merely gives the alert customer the chance to chal­
lenge errors. Finally, Mr. Silbergeld stated that a store's savings 
from discontinuing item pricing cannot be expected to show up in 
lower grocery prices because the savings per grocery item is quite 
small. However, the store's total savings might be passed along to 
consumers in the form of other services if the store operates in a 
competi tive marker..

9Carolyn Polzer, National Alliance of Supermarket Shoppers.
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Action on I tern Pricing Laws in Other States

Spokespersons for the State consumer protection agencies in New York, 
Rhode Island and Connecticut expressed general satisfaction in the 
workings of their item pricing laws, although they receive occasional 
complaints that stores fail to wholly comply. In several other states, 
grocers have challenged item pricing laws as unfairly burdensome. In 
Massachusetts, the Supreme Court upheld regulations requiring item 
pricing. rn~Michigan, the enforcement provision of the item pricing 
statute was recently amended to reduce a grocer's liability for in­
correct pricing. Previously, a consumer could file a civil recovery 
action for $200 upon discovering any price error; now, consumers who 
discover a price error may seek a refund and a negotiated compensation 
from the store. The Michigan Food Dealer's Association is also lobby­
ing for an amendment that would exempt from item pricing all general 
merchandise and 20 percent of food items.

According to Assistant Attorney General Sue Geisberg of Californla, 
lack of definitions and enforcement provisions render that state's 
item pricing law unenforceable. California first mandated item 
pricing in the early 1970s with the agreement of ths state's grocers 
who were frustrated by the inconsistency of local item pricing laws. 
In 1981, California revised its item pricing law to address the inter­
ests of grocers, retail employees and consumers. The new law fails 
to define which products are individual items, and sets a maximum 
liability of $50 for grocers who fail to price each item. According 
to Ms. Geisberg, grocers have interpreted the definition of item so 
liberally that a consumer who purchases $50 worth of staple items may 
fail to find a single item priced. However, Ms. Geisberg says that, 
because of the limited liability of grocers, the state is reluctant 
to initiate the "massive litigation" necessary to to obtain a court 
clarification of definitions in the law.

* * *

I hope this information is helpful. I will provide additional infor­
mation as it becomes available.

NP



E ©IF I h im t h  

T C fli H J J O M T M
LEGISLATIVE AFFAIRS AGENCY

M E M O R A N D U M  December 7, 1984

SUBJECT: Mandatory Price Labeling
(Work Order No. 14-0093)

TO: Representative Mike Davis

FROM: Theresa L. Bannister
Legislative Counsel

POUCH Y . STATE CAPITOt 
JUNEAU. ALASKA<598I I  

907 J6S S800

A  bill draft for mandatory price labeling accompanies this 
memorandum. The two samples of legislation (one from 
California, which was repealed in 1977, and one from New 
York) w h i c h  I us ed to draft the bill also accompany this 
memorandum. This draft is a modifi c a t i o n  of those statutes; 
you m a y  want to review them to see if there is any p a r­
ticular feature of those samples w h i c h  is not in this bill 
draft but which  you would  like to include.

For your information, I used the the definition of consumer 
package found at AS 45.75.390 in the present weights and 
measures chapter.

Only grocery stores (or grocery departments in general 
stores) are covered. It m a y  be desirable to make the bill 
apply to all merchandise stores; however, I do not know if 
stores other than grocery stores will eventually use an 
automatic or laser-scanning checkout system. In addition, I 
have not attempted to draft a general approach, so I do not 
k n o w  if it would be difficult to exclude those stores.on 
w hich the burden would be too great or where the coverage of 
the bill w o u l d  not be appropriate.

I have exempted the small m o m  and pop kind of store and 
those stores having gross sales of less than two million 
dollars per year. One of the samples added language to the 
second exemption w hich would include those stores w i t h  such 
gross sales if they were affiliated w i t h  other stores whose 
total gross sales exceeded the cut-off figure. I thought it 
might make the enforcement a little more  difficult; however,
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some larger stores might slip through the application of the 
bill as it now stands.

Regarding the violation section, I did not make an exception 
for unintentional e r r o r s . Intent could be required for a 
violation, but that will make a violation harder to prove. 
The chapter in w h i c h  this bill is placed gives the enforce­
ment agency broad police powers, including the power of 
arrest (AS 45.75.130). One of the samples gives a violator 
a thirty-day right to cure, but that is not included in this 
bill.

Also enclosed for your review is HB 339 (and CSHB 339) from 
1975, which provides another approach to the situation.

If I may be of further assistance, please advise.

TLB:ojb 
J 10/004

Enclosures



TTISli i L i l O M T O ^
LEGISLATIVE AFFAIRS AGENCY

M E M O R A N D U M  January 15, 1985

^UBJECT: M a n d atory Price Labeling
(Work Ordex No. 14-0093)

TO: Representative Mike Davis

FROM: Theresa L. Bannister
Legislative Counsel

POUCH V STATE CAPITOl 
JUNEAU. AlASKA 5981 I 

907 46S J800

A  revised bill draft for mandatory price labeling a c c o m­
panies this memorandum. The draft contains the following 
c h a n g e s :

1. The coverage is limited to stores that use an automatic 
checkout system. Since that factor probably automatically 
excludes the small m o m  and pop stores, I deleted the e x c e p­
tion for m o m  and pop stores. I hav*> also deleted the e x c e p­
tion for stores under two million in gross sales.

2. I have added the definition of automatic checkout system 
from the Michi gan act.

3. I added the provision allowing a thirty-day cure period 
for violations.

I was not able to find in the code index for Ohio a price 
labelling statute w h i c h  addressed the same p r oble m as this 
bill. If you have a citation or some other lead, I can try 
to locate it.

Some of the more interesting features of the Michigan 
statute that you asked me to review are the following:

1. the Michigan law applies to all consumer items 
(excluding, among other items, mail order sales, motor v e h i­
cles and parts, live plants and animals, and individual 
greeting cards with a readable c o d e ) ;
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2. a store can choose not to individually mark 25 
classes of items as long as certain notices are given (Sec. 
445.353(3) and (4));

3. one section makes it illegal to charge a higher 
price (than that on the label) as a result of electronic 
identification (Sec. 445.354);

4. Section 445.359 (at pages 41-42 of the attached 
copy) sets up an additional enforcement tool, the use of an 
assurance of discontinuance by the alleged violator. Since 
the bill already has a 30-day period to cure, I do not 
believe this provision would be very helpful.

If you wis h any of the above included in the bill, or if you 
wish to discuss any of the above in more detail wi th me, 
please contact me.

TB:ojb 
J 10/096



What Is The Effect Upon Shoppers 
When Items Prices Are Removed?

The Michigan Study 
Provides the Answer!

This is ihc siory o f a research study that 
some shoppers have called ihc "Nixon 
Tapes”  o f ihe ilem pricing controversy. Just 
as Richard Nixon fought to conceal in­
criminating information contained in his 
tapes, the supermarket industry which com­
missioned this research study, would prefer 
that as Tew people as possible learn o f  its ex- 
istance.

It a ll started in 1976; the first electronic 
scanners and computerized cash registers 
were being introduced by several super­
markets as an experiment in a few o f  their 
stores. But, no sooner had the first scanners 
been installed in 60 supermarkets, than con­
troversy errupted. Several o f the chains, anx­
ious to see how the scanners would work 
without item pricing, removed the prices on 
merchandise in five o f these stores. The shop­
pers in these stores suddenly found 
themselves squinting at small shelf price 
signs, and they wcre'i happy about it.

Soon, chains like Giant Food, a Maryland 
based operator, saw their .vondcrful experi­
ment being met head-on by heated opposition 
from customers, consumer groups and (heir 
own unionized store employees.

The forces that opposed (he removal o f 
item prices complained that their removal 
made it more difficult to determine product 
prices. Giant and the other experimenters 
responded that the exclusive use o f  shelf signs 
made it much more likely that shoppers 
would get the benefit o f "unit”  pricing infor­
mation that was also included on these shelf 
price signs.

Consumers complained that without price 
markings, they were unable to refer to the 
prices on previously purchased items and 
make comparisons from week to week in 
planning their purchases. The chains 
countered with the argument that (he more 
detailed cash register (ape produced by the 
computers made it easier for the shoppers to 
keep track o f  the prices o f their past pur­
chases.

As the controversy got hotter the super­
markets looked for a way to prove that they 
were right, and that the consumers fighting 
for item pricing were wrong. As consumers 
started to beat on (he doors o f their local and 
stale ligislators, the chains decided that the 
best way to prove their case was through 
research conducted by well known scholars o f 
high reputation a id integrity. Hurriedly, the 
supermarket indtstry’s Public Policy Com­

mittee on the UPC  Code commissioned a 
team o f  university professors to conduct such 
a research study. They were given the objec­
tive o f determining the effect o f  Ihe elimina­
tion o f item prices on shoppers' ability to 
make food purchases effectively. The team 
consisted o f Professors Gilbert D. Harrell 
and John W . Allen from Michigan State 
University, and Professor Michael D. Hull 
from  the U n iv e rs ity  o f  V e rm on t.

The research conducted by this team o f 
scholars consisted o f  personal interviews with 
shoppers in three different cities. In each city 
shoppers who had made purchases in stores 
with shelf prices only (SPO] were interviewed 
and an equal number o f shoppers who had 
made purchases in conventional item pricing 
stores were interviewed. The interviews were 
conducted with shopped in the supermarket 
aisles, while they were enteri:.g and leaving 
the supermarket, and through telephone in­
terviews with shoppers in their homes. A total 
o f  2820 interviews were made.

The Research Findings
When the team o f  researchers repo.'ed 

their findings to the supermarket industry 
committee which had commissioned them 
and paid them, some o f  the committee 
members were dumbstruck. The findings 
speak for themselves:
Use o f Prices

The study found that while 71 percent o f 
the shoppers in conventional supermarkets, 
with item pricing, looked at the price marking 
when they made their purchase selection, on­
ly 58 percent o f  the .toppers did (his in shelf- 
price-only stores. To quote from the findings: 
" It  is concluded lhai ihe store type /Shelf- 
Price -Only - versus ilem pricing storej is 
related to whether shoppers look at the prices 
o f  items before selecting them."

Difficulty In Seeing Prices 
Approximately 15 percent o f  the shoppers 

in item pricing stores reported some difficulty 
in seeing prices, while 40 petcent o f  the shop­
pers in shelf-price-only stores complained o f 
this. The study concluded: ”  There is a signifi­
cant relationship between the ability to see 
prices and store type, SPO store shoppers 
complain that it is more difficult. "

Unit Prices 
The study found that the same number o f 

shoppers in both type stores. 87 percent, did 
not use unit pricing information. The conclu­
sion is that there are no differences in shop­
pers' ability to determine unit prices when 
they elect to do so in shelf-price-only stores 
versus conventional stores."

Comparison Shopping Behavior 
Shoppers were asked if they had compared 

the price o f  the product to (hat o f  any other 
product. Thirty-two percent said they had in 
conventional it*-t pricing stores, but only 21 
pcicer.! com'-;, i  prices in shelf-price-only 
stoies. To utc the study: It is concluded 
that a g . r  percentage o f  conventional 
store shoppers as opposed to SPO shoppers 
make price comparisons. "

Knowledge O f The Price O f Items Placed In 
The Shopping Cart 

When shoppers were asked the price o f 
items in their shopping cart, 4.4 percent o f 
the conventional ilem pricing store shoppers 
were in error, while 8.4 percent were in error 
in shelf-price-only stores. " I t  is concluded 
that there were differences between shelf- 
price-only and conventional store shoppers 
regarding the absolute percentage o f  price er­
rors f o r  products they selected from  their 
carts. "
Price Determination In The Home 

In the last phase o f  the research, shoppers 
were called at home and asked the price o f 
items they had previously, purchased. The 
correct price was reported by 44.2 percent o f 
the shoppers in conventional item pricing 
stores, while only 18.8 percent o f the shelf- 
price only shoppers gave the correct answer. 
The study stated: "These results are reliable 
and it is concluded that SPO respondents ex­
hibit less accurate price determination ability 
in the home than do conventional store shop 
pers ."

The Aftermath
The “ Michigan State Study" as it soon 

became known, left the price removal ex­
perimenters without a leg to stand on. It gave
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Should Advertised Prices 
Really Be Special?

New York, N.Y. - The Newspaper Advertis­
ing Bureau recently completed a research 
study to show the supermarket industry the 
effect o f supermarket advertising on their 
sales. One o f the highlights o f  the study was 
the finding that advertising items at regular 
prices can double their sales!

The Ad Bureau study covered 20 adver­
tisements run by 17 supermarkets. The saJes 
o f  each o f  Ihe 479 items appearing in these 
ads was checked two weeks p rio r to the ap­
pearance o f (he ad, and during the week in 
which the ad appeared.

For advertised items whose pri"^s were cut, 
sales almost tripled when they received 
featured space in Ihe ad. But, fo r items adver­
tised at regular prices, sales almost doubled 
when they received the same amount o f 
space; and sales were a third higher than 
ususal when they were given one line below

the featured items.
The message these findings seem to be giv­

ing supermarket advertisers is that it often 
pays to feature items at regular prices!

The National Alliance o f Supermarket 
Shoppers believes that advertising items at 
regular prices can amount to a deceptive 
practice in that shoppers normally expect 
supermarket ads to include only those items 
whose prices have been reduced. Those who 
advertise items at regular prices should be re­
quired to say sol

The supermarket industry should carefully 
consider the results o f  including regular pric­
ed items in their newspaper advertising. 
Shoppers won't be fooled for long and the 
net result may be that shoppers will no longer 
give these newspaper ads the same attention 
given to them in the past. It is like (he story o f 
the “ boy who cried w o lf!"  — I f  regular

pricer arc included in the ads, we shoppers 
will not believe that the real specials are a 
bargain! —And we’re sure that this isn't what 
the supermarkets want to accomplish with 
their advertising!

The Ad Bureau study should also serve as a 
warning to smart shoppers to check the 
newspaper ads carefully. The only way to 
combat this type o f  deception is to know your 
pricest

I f  a supermarket in your area starts to in­
clude regular price items in (heir ads, com­
plain to the management, and send this in for­
mation along to N .A .S.S. at 591 Middle Neck 
Road. Great Neck, N .Y . 11023. 
V IEW PO INT  welcomes your comments and 
opposing views. Address them to View­
point/A .C .C , P .O . Box 1149, Great Neck, 
N .Y . 11023.

The Michigan Study!fContinued from  page 7)

the opponents o f price removal a ll the am­
munition they needed, and soon the ex­
perimenters like Giant Food, backed down 
and called the experiment o ff.

That was in 1976 when the whole idea o f  
electronic scanning was just an experiment. 
In 1976 the supermarkets that tried to 
eliminate item pricing had little to gain by try­
ing to force the issue in their few scanner 
equipped stores. They had little to lose by 
putting the price markings back on  the mer­
chandise in these few stores and hecaing the 
voice o f an outraged public. But that was 
1976, and none o f (his is true today.

Today there are more than 3200 super­
markets equipped with scanners and in-store 
computers. Supermarket chains with hun­

dreds o f  stores, look longingly at the prospect 
o f saving 530,000 to $50,000 per store in 
labor costs by eliminating item pricing. T o 
them, it means millions o f  dollars o f addi­
tional profits. For this reason, thr> would 
rather forget the findings o f  Ihe Michigan 
State Study.

But, fo r supeynaritet-sbtqjpers who would 
rather bear,rtieS3 to 55 per^par cost o f hav­
ing their V o rc rtc s— price marked, the 
Michigan State Study is the most important 
ammunition they have in the battle to keep 
ilem pricing. It is still as valid today as it was 
in 1976. It shows beyond a doubt, that the 
elimination o f item pricing has a significant 
adverse effect on the ability o f  consumers to 
shop effectively.

I f  you don't want to forget the results o f 
the Michigan State; Study as (he supermarket 
industry would like you to, then take out this 
page, make copies o f  it and send them to your 
local and state legislators to further support 
our campaign for item pricing legislation. 
The A .C .C . and N .A .S.S. urge all our 
members to stand up fo r their rights as super­
market shoppers. * *

I f  you would like to have your own copy o f 
the Michigan State Study, send $6.50 to:. 
Division o f  Research - Betkey Hall, Graduate 
School o f  Business Administration, Michigan 
State University, Hast Lansing, M l 48824. 
and ask for the study by this name: Universal 
Product Code: Price Removal and Consumer 
Behavior in Supermarkets.

Keep The Victories 
Coming!

The ability o f NASS to protect the rights 
and interests o f supermarket shoppers 
depends on YOU! The struggle to  obtain the 
protection v item pricing legislation is just 
one example o f the urgent need fo r  funds to 
support NASS’ ’ ’'tally important objectives.

Please take the time to make a contribution 
to NASS today. Contributors o f  55 or more 
will receive the 1981 Guide to Coupons and 
Refunds. Don't delay, NASS needs your 
help!

NASS Contribution for Action
Yes! I stand up for Shoppers’ Rights.

Enclosed is my contribution to NASS.
□ S_________________________ □ S5.00 □ SIO.OO
N am e___
A dd re ss .

Z ip .

Send you r contribu tion to: N .A .S .S ., 591 M idd le Neck Road , 
Great Neck, N .Y . 11023.

•C om rib u io u  o f  S3 o r m ore •will receive ihe IM I  C u id t 10 
I .  io n s  and Refunds.

I  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .



National Alliance of Supermarket Shoppers
a  n o n - p ro f it  o r g a n iz a t io n  w ith  50,000 m e m b e r s  n a t io n w id e  

w o r k in g  to  p r o te c t  t h e  r ig h t s  a n d  in t e r e s t s  
o f  s u p e rm a r k e t  s h o p p e r s  o n  a  lo c a l,  s t a t e  a n d  f e d e r a l le v e l

N.A.S.S. To CooA.dUw.te. Item Pricing CampcUgn

Great Neck, N.y. - The National Alliance of Supernaldiet Shoppers has announced 
that it is spearheading the |̂ ight for state legislation requiring supermarkets to 
pat individual price markings on their pAoduets.
Supermarkets all over the country are converting tc computerized cash Aegisters 

equipped with electronic scanners. At the pAesent time, there are moAe than 5,000 
supermarkets that have this equipment and industry sources estimate that by 1985 
one-half of the supermarkets will bs using these computerized checkout systems.

"The problem for consumers is nor the equipment, but rather ttk supermarket 
operators who have installed the computers and also have removed individual item 
price markings," explained Barbara Spanton, N.A.S.S. Deputy Director. "This lias 
beccme possible because the scanner identifies the individual item from its Universal 
Product Code (UPC Symbol) and then the computer provides the price frcm its memory 
and sends it to the cash register. With individual price markings no longer necessary 
in order to ring up a  consumer's purchases, many supermarket operators view the 
elimination of item pricing as a quick way to cut costs and increase profits.

"For supermarket shoppers who find that the supermarkets in their area are 
eliminating item prices, the consequences are grave," c a m e n t e d  Spanton. "Their 
ability to effectively comparison shop— between items in different aisles, between 
canned and fresh, between fresh and frozen— is substantially diminished. Their 
ability to recognize that the computer price rung up on the cash register may not 
be the same as the price on the shelf is substantially diminished. All of this 
adds up to consumers being placed in the position of 'shopping blind', without 
the benefit of the pricing information they have a right to receive. For shoppers 
who have physical problems and c a n’t stoop down to look ^t bottom shelf price signs 
or who can't see top shelf signs, the consequences are even more disastrous.

'The supermarkets that are eliminating item price markings are telling their 
customers that computers don't make mistakes." Spanton continued., "but N.A.S.S. 
files hold an enormous number of letters from consumers testifying t.o the fact that 
computers are just as fallible as cashiers and, '/hen they ma k e  a mistake, the 
error is made again and again until someone catches the 'computer' error.

"At a time when consumers are increasingly interested in shopping effectively 
and saving money, we refuse to allow thoughtless supermarket operators to eliminate 
item pricing," stated Barbara Spanton. "To prevent this, we are working with local 
consumer groups and providing them with the information they need to get legislators 
interested in this issue. In addition, we are serving as a clearinghouse for item 
pricing information a n d  we are publishing a newsletter that will be sent to every 
interested consumer organization."

Individuals, legislators and consumer groups that are interested in the item 
pricing issue can obtain more information by writing to: Barbara Spanton,
The National AtUan.ee of Supermarket Shoppers, 1200 Hempstead Turnpike,
Franklin Square, Nev Vork, 11010.
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Canada Consumers 
Prefer Hem Pricing

By JOSIE NEWMAN 
TORONTO (FNS) -  Eight o f 10 Canadian con­

sumers oppose the disappearance of item pricing 
as supermarkets lnstal scanner checkouts, accord­
ing to a consumer-lnterest group here.

The Consumers’ Association of Canada reports in 
its first national survey, released last week, that ' 
supermarket patrons prefer item prices because 
they can "verify prices at the checkout counter.”  

The association began lobbying xgainst item-price 
removal in 1975, a year after scanning registers 
were introduced to Canadian supermarkets. It 
recently stepped up its efforts with the release of 
its national survey.

Wendy Wharton, a research officer with the 
association, said even though consumers pay the 
cost of price stickers — 15< on $50 — they feel it's , 
a necessary service.“ With the price wars that go on in this country, 
consumers need a reliable source for comparison 
shopping. The only way of doing that is by providing 
priced items the -consumer can take borne and 
compare with similar products they’ve bought in 
other stores,”  Wharton said.

She added that the scanners sometimes make 
computing enors.The most recent statistics of the Retail Council i 
o f Canada show that 500 of the country’s 6,000 
supermarkets use scanning. About half of the stores > 
with scanners also :a re continuing item pricing. 
Retail spokesmen say they've received almost no 1

Canadians in Poil Like Price Tags
Coo tinned from Page 2

complaints in relation to scanners.
"Consumers make their buying decisions at the shelf, not later on. 

I f  they do want to check up on prices, they have a detailed computer 
print-out to verify what they were charged,”  said Dave Dudgeon, 
wanning coordinator for Dominioo stores. Forty-five of Canada’s 140 Dominion stores have scanner checkouts.

Paul Houston, store operations director for Loblaws’ Canadian 
stores, scoffed at th« Consumers’ Association findings. “ I f  scanners 
weren’t what customers wanted, we wouldn't have installed them. 
They provide speedier service and cost cutting," Houston said.

The consumer’ group’s persistent pressure on provincial govern­
ments to maintain item price tags in supermarkets reaped results 
in both Ontario and British Columbia. Stores in both provinces voluntarily priced items.



National Alliance of Supermarket Shoppers

ITEM PRICING COST ESTIMATE----------------

There are approximately eight thousand(8,000) customers per 

supermarket. The food industry said that is costs about forty 

thousand dollars ($40,000) per year to item price. This works 

out to nearly five ($5.00) dollars per consumer per year.

One (1) error on a scanner order could cost the consumer five ($5) 

dollars, and our information shows that the consumers are more 

that willing to pay for the peace of mind of knowing what each 

item will cost at the point of selection.

12( 0 Hempstead Turnpike, Franklin Square, NY 11010 (516) 328-6222
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DATA ON CUSTOMER COMPLAINTS RE: ITEM PRICING

1983

SUPERMARKET
CHAIN*

VONS

NO. OF 

CALIF. 
STORES

174

CUSTOMER ______
TRANSACTIONS TOTAL

147,800,000 7,046

NO. OF COMPLAINTS
ITEM PRICING

180

%

2.6%

RALPHS

TOTAL

121
295

100,000,000

247,800,00080C

- . 0000012 -

120

30U

i

ALPHA BETA

TOTAL

283

578

HAD ONLY ONE WRITTEN ITEM PRICING COMPLAINT 

IN 1983.

*AS OF OCTOBER 1, 1984 THESE THREE CHAINS WERE OPERATING A TOTAL OF 472 SCANNING 

STORES IN CALIFORNIA.

California Retailers Association
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Prom otion  News

Study Finds Scanner Error 
Hiking NJ Shoppers’ Costs

By JUDY GREENWAJUD
TRENTON. N.J. — A *urvey of 10 aupermarketa with •cuners, 

Q cooducted by the New .'--racy Consumer Affairs Division, has found 
that scanning errors are costing consumers 37c for every 1100 they 
spend. Spokesmen for two of the firms covered In the survey, AXtP 
and Pathmark, questloond Its methodology.

The survey, cooducted by members of the division. Included eight 
, Shop Rites, six Pathmarkx, three Grand Unions, two A&Ps and one 
King’s in Ocean, Union, Passaic, Essex, Bergen, Hudson, Monmouth, 
Morris and Warren counties.

The shoppers were told to shop as usual, then fill out forms noting 
price discrepancies whan they returned borne. The shoppers paid for 
their groceries,, said a department spokesman.

"New Jersey consumers are probably toeing at least fU  million a year from overcharges due to pricing scanner errors at 
supermarkets, said James Barry, the division’s director. “ Tike L27 
scanning supermarkets in New Jersey sell an estimated *S trillion 
in goods each year, so overcharges of a nickel or dime add up 
quickly."

Barry noted that the number of supermarkets with scanners in the 
state had grown from five stores six years ago to today.
Of the 1,662 items purchased in (he course of the survey during 

51 shopping trips, the division found an error rate of 2JC%, with 0.9% 
undercharges and 1.45% overcharges. In dollar amounts, the over­
charges came to 0.42% of the total amount spent, with undercharges 
accounting for 0.15%, leaving an overall loss rate of 0.27%, or 27c 
for every flOO spent 

The survey found that errors were nearly twice as likely, to be 
overcharges, and that overcharges cost consumers almost three times 
as much aa the amount gained through undercharges. Tbe survey 
found 24 overcharges totaling 98J93 and 15 undercharges totaling 13.02.

A spokesman /or the division said no summonses were being issued 
in connection wii> the overcharges. The survey was cooducted solely 
for "informational purposes," be added.

An AlcP spokesman said, "We're redoubling our efforts in looking 
at any problems there might be In scanning.

"We don’t fully accept me results, but we're still checking into 
it ."  He suggested that in some cases It may have been tbe shelf prices 
that were at fault, rather than tbe scanning computers.

A Pathmark spokesman said, " I  think the manner in which the 
survey results were expressed Is very misleading." The survey, be 
said, was dooe under the assumption that the item prices were 
accurate and the scanner prices wrong. .

In practical experience, he added, " it ’s extremely rare" for tbe 
scanner price to be wrong. "It's fa r raon  likely”  that there has been 
a human error in marking tbe items. In some cases, he said, item 
prices are not changed beck when the item is no longer on sale.

SUPERMARKET NEWS, MONDAY, JANUARY 23, 19M -

Most in Poll Want Price Marking
NEW YORK — A total of 79% of New York consumers believe 

items shoula be marked individually with prices, even if supermarkets 
with scanners do provide register tapes listing each item and its price, 
according to New York City’s Department of Consumer Affairs.

Of the 200 New Yorkers responding in the July survey. 71% use 
unit pricing at least sometimes, while .2% said unit pricing supplies 
“'just itnough”  information to help in supermarket shopping. Of the 
resprndents, 63% said they had shopped in a food store that used



THE NEEDFOR 
ITEM PRICING 
LEGISLATION
A Position Paper From  
The National A lliance o f  
Supermarket Shoppers

The National A lliance of Super­
m arket Shoppers is strongly in lavor 
of s ta te  legislation w hich w ould  re­
quire retail food stores to p lace in­
dividual item price m arkings on 
each product offered for sale to  the  
public.

Summary o f  ihe Situation : Super­
markets a ll over the country are convert­
ing to computerized cash registers and  
scanning equipment. M ore  than 4 ,000  
supermarkets will be operating with this 
type o f  equipment by the end o f  this 
year, In states where consumers are not 
protected by legislation, many super­
markets are no longer putting individual 
item price markings on their merchan­
dise. •  Consumers are awakening to this 
threat and are demanding protective 
legislation.
•  The fo llow ing  states have enacted 
consumer protective legislation requir­
ing item price markings: M innesota, 
Massachusetts, Connecticut, Uhode 
Island, New York, and Michigan.

Item  pric ing  leg is la tion is v ita lly  necessary to  pro tect the in­
terests o f  consum ers f o r  these reasons:

I
W ith o u r  item  p ric in g , c on sum e rs  f in d  it ve ry  h a rd  to  
m a ke  needed  p rice  c om p a r is o n s .

2
 W ith o u t  ilem  p ric in g , c on sum e rs  h ave  p ro b lem s  keep ­

ing t ra c k  o f  the v a lu e  n f  the item s in th e ir sh opp in g  
ca rts . 3

 W ith o u t  i le m  p ric in g , th e re  is n o  p ra c tic a l w ay  to  d e ­
te rm in e  w h e th e r the p rice  tha t is ru n g  u p  o n  the cash 
regi t ie r is the c o rre c t p rice , and  th e  c o n sum e r has les: 
ch ance t o  c o r re c t e r ro rs .

4
 W ith o u t  th e  m ode ra t in g  in f lu e n c e  o f  item  p ric in g , 
su p e rm a rk e ts  can  q u ic k ly  ch ange  the p rices o f  m e r­
ch and ise  th a t is a lre a d y  o n  the sh e lve s . T h is  c o u ld  
c o n t r ib u te  t o  a n  in c re as in g ly  ra p id  ro u n d  o f  f o o d  
p ric e  in f la t i o n .

The National Alliance, o f Supermarket Shoppers T his Position  P aper Sent To You By: 

1200 Hempstead Turnpike, Franklin Square, N.Y. 11010 
(516) 328-6222



My name  i s  K e n n e t h  W. Co p e . I am  Se n i o r  V i c e  Pr e s i d e n t ,

A d m i n i s t r a t i o n  of  L u c k y  St o r e s , I n c . ,  Du b l i n ,  Ca l i f o r n i a .

L u c k y  St o r e s  o p e r a t e s  6 7 5  f o o d  s t o r e s  a n d  f o od  d e p a r t m e n t s 

i n  n i n e  s t a t e s . Ab o u t  7 0 0  of  t h o s e  s t o r e s  u s e  s c a n n i n g  e q u i p m e n t

TO CHECK OUT CUSTOMER PURCHASES. 3 5 0  OF THE TOTAL NUMBER OF STORES

AND 1 9 2  OF THE SCANNING STORES ARE IN C A L IF O R N IA .

Ca l i f o r n i a  i s  t h e  o n l y  s t a t e  of  t h e  n i n e  i n  w h i c h  we o p e r a t e ;

THAT MANDATES THE MARKING OF IN D IV ID U A L  PACKAGES OF MERCHANDISE 

OFFERED FOR SALE. THUS WE HAVE A BASIS FROM WHICH TO MEASURE 

THE COSTS OF PRICE MARKING UNDER THE PRESENT CALIFORNIA LAW.

Al t h o u g h  we b e l i e v e  t h e  p r e s e n t  l a w  p l a c e s  an  u n n e c e s s a r y

BURDEN ON FOOD RETAILERS,  AND THUS ULTIMATELY ON CONSUMERS IN

Ca l i f o r n i a ,  we h a v e  n e v e r t h e l e s s  m a d e  c o n s c i e n t i o u s  e f f o r t s  t o 

c o m p l y  w i t h  t h a t  l a w . Our  a n a l y s i s  i n d i c a t e s  t h a t  c o m p l i a n c e 

i n  our  Ca l i f o r n i a  s c a n n i n g  s t o r e s  r e q u i r e s  a b o u t  51  h o u r s  more

LABOR EACH WEEK IN EACH STORE THAN IN A COMPARABLE SCANNING STORE

i n  Ar i z o n a ,  Ne v a d a  or a n y  of  t h e  o t h e r  s t a t e s  i n  w h i c h  we o p e r a t e .

T h e s e  5 1  e x t r a  h o u r s ,  a t  a n  a v e r a g e  h o u r l y  c o s t  of  n e a r l y  $ 1 5 ,

ADD up TO $ 4 0 , 0 0 0  A YEAR FOR EACH STORE. FOR THE 1 9 2  SCANNING 

STORES WE NOW HAVE, THE TOTAL COST IS  ABOUT %7\ M IL L IO N  A YEAR.

T h i s  a n n u a l  c o s t  w i l l  r i s e  t o  a l m o s t  $9  m i l l i o n  b y  t h e  e n d  of

T H IS  YEAR, AS WE INSTALL SCANNING IN ANOTHER 30  TO 35  OF OUR CALIFORNIA 

STORES.

F ood  r e t a i l i n g  i s  a m o n g  t h e  m o s t  i n t e n s e l y  c o m p e t i t i v e

OF ALL  BUSINESSES. FOR THAT REASON, THERE IS  GREAT INCENTIVE 

FOR THE FOOD RETAILER TO PASS ON ANY COST REDUCTION TROUGH LOWER 

PR ICE S.  ON THF OTHER HAND, FOOD RETAILERS OPERATE ON VERY NARROW



PROFIT MARGINS, LEAVING LITTLE ROOM FOR THE RETAILER TO ABSORB 

COST INCREASES. H e MUST PASS THEM ON TO THE CUSTOMER OR HE WILL 

NOT SURVIVE.

T h 1" $7*5 MILLION COST OF CO MPLIANCE WITH THE PRESENT LAW 

THA" I ME NT IO NE D EARLIER IS ALREADY BEING PAID BY CALIFORNIA CONSUMERS. 

ANY CHANGES IN THE PRESENT LAW WHICH REQUIRE MORE INDIVIDUAL PACKAGES 

TO BE M A RK ED WILL INCREASE TH AT COST.

T h e r e  i s n o t h i n g  i n o u r  e x p e r i e n c e  t o  s u g g e s t  t h a t  o u r

CUSTOMERS - ABOUT C.,4 MILLION EACH WEEK IN OUR CALIFORNIA SCANNING 

STORES “ CARE AT ALL WHETHER THE INDIVIDUAL PACKAGES ARE PRICE 

MARKED OR NOT. CUSTOMER COMPLAINTS ARE RARE, AND MORE OFTEN RELATE 

TO A MA RK ED ITEM THAN TO ONE THAT IS NOT MARKED. THERE HAS BEEN 

NO ADVERSE REACTION FROM OUR CUSTOMERS AS WE HAVE INTRODUCED SCANNING,

e i t h e r  i n Ca l i f o r n i a  o r  i n o t h e r  s t a t e s  t h a t  d o n 't  r e q u i r e  p r i c e

MARKING. I n FACT, SALES OFTEN INCREASE AS CUSTOMERS RECOGNIZE 

THE A D VA NTAGES OF FASTER CHECKOUT. PRICE MARKING IS SIMPLY NOT 

AN ISSUE WITH OUR CUSTOMERS.



A PROPOSED ITEM PRICING LAW
AN ACT RELATING TO CONSUMER PROTECTION: 
REQUIRING IND IV IDUALLY MARKED PRICES ON 
CERTAIN RETAIL MERCHANDISE; PROVIDING EXCEP­
TIONS; ESTABLISHING EXISTENCE OF VIOLATIONS: 
REMEDIES.
SECTION 1. Definitions as used in this 
proposal:
( a )  “ A u to m a t ic  C h e c k ou t S y s te m "  m eans an  e lec ­
t ro n ic  d ev ice , c om p u te r , o r  m ach in e  w h ich  de te rm ines 
th e  p ric e  o f  a  c o n sum e r item  by  u sing  a p ro d u c t id en ti­
ty  c o d e , an d  sh a ll in c lu d e  an  a u tom a ted  o p tic a l scan ­
n e r .
(b )  " C o n s u m e r  C o m m o d ity ”  m eans a n y  fo o d , d ru g , 
d ev ic e , o r  c o sm e tic  and  o th e r  a rt ic le , p ro d u c t , o r  c o m ­
m o d ity  o f  a n y  o th e r  k in d  o r  c lass , w h ich  a re  c u s tom a r i­
ly  p ro d u c e d  f o r  sa le  to  re ta il agencies o r  in s t ru m en ta li­
ties f o r  c o n s u m p tio n  b y  in d iv id u a ls , f o r  use b y  in ­
d iv id u a ls  f o r  p e rs o n a l ca re  o r  in the p e r fo rm an c e s  o f  
s e r v ic e s  o r d i n a r i l y  r e n d e re d  in  o r  a r o u n d  th e  
h o u s e h o ld , an d  w h ich  a re  u su a lly  con sum ed  in the 
c o u r s e  o f  such c o n sum p tio n  o r  use.
( c )  " S a le  at R e t a i l "  m eans the t ra n s fe r  o f  an  in terest in 
a  c o n s u m e r  item  by  a  p e rson  re g u la r ly  an d  p rin c ip a lly  
en g ag ed  in  the business o f  se llin g  c on sum e r c o m m o d i­
ties t o  a  b u y e r f o r  use o r  c o n sum p tio n  and  not f o r  re ­
s a le .
( d )  " T o t a l  P r i c e "  m eans the fu l l pu rch ase  p rice o f  the 
c o n s u m e r  c o m m o d ity  w ith o u t re g a rd s  to  un its  o f  
w e ig h t , m easu re , o r  c o u n t , exc lud ing  sa les tax  and  c o n ­
t a in e r  d e p o s it .

T h e  te rm  " C o n s u m e r  C o m m o d i t y "  sh a ll n o t be 
m is c o n s tru e d  to  in c lu d e  the s h e lf , c a r to n , o r  c ra te  in 
w h ic h  th e  c om m od it ie s  were received at the re ta il 
e s ta b lis h m en t .

SECTION 2. Item Price Marking:
T h e  to t a l p ric e  o f  c o n sum e r c om m od it ie s  o f fe re d  fo r  
s a le  a t re ta i l sh a ll b e c le a r ly , c o n sp icu ou s ly , and  p la in ly  
d is p la y e d  in A r a b ; :  N u m e ra ls , s o  as to  be re adab le  and  
u n d e r s ta n d a b le  b y  v is u a l in sp e c tio n , an d  sh a ll be 
s tam p e d  u p o n  o r  a f f ix e d  d ire c t ly  u p o n  each in d iv id u a l 
c o n s u m e r  c o m m o d ity . I f  a c o n sum e r c om m od ity  is 
c a n n e d , b o t t le d , b o x e d , o r  b agged , bu t s o ld  in q u a n ­
t it ie s  o f  m o re  th a n  o n e  in  the c on ta in e rs  in which the 
p r o d u c t  cam e f r o m  the  m a n u fa c tu re r  o r  d is tr ib u to r , 
th e  p r ic e  m a y  be m a rk e d  o n  the o u te r  con ta in e rs  ra th e r 
th a n  o n  each  in d iv id u a l item s; such  item s c ou ld  in c lu d e  
s in g le  pieces o f  b u b b le  g um , p en ny  candy , s ing le  
c ig a r s , a n d  s im i la r  item s bu t n o t to  the d is to rt io n  o f  the 
b a s ic  in ten d ed  p ro te c t io n  o f  th is p ro p o s a l to  the c o n ­
s u m e r .

SECTION 3. Exceptions to Section 1, 
Definition [b]:
( a )  C o n su m e r c om m od itie s  sub jec t to  the p ackag ing  o r 
lab e lin g  req u irem en ts  o f  the F ed e ra l A lc o h o l A d m in is ­
t ra t io n  o r  to  a n y  p ric ing  requ irem en ts b y  F ed e ra l L aw .
(b )  A n  ilem  o f  g ood s  o f f e r r d  fo r  sa le  th ro u g h  a vend ­
ing  m ach in e .
(c )  A n  item  o f  g ood s  so ld  o n ly  by p re s c r ip t io n .
(d )  P re p a re d  fo o d s  in tended f o r  i- .m ed ia te  c o n sum p ­
t io n  such as fa s t fo o d  re s ta u ra n t ., a n d  lik e  e s ta b lish ­
m ents .
(e ) A  c o n sum e r item  pu rchased  b y  m a il th ro u g h  a 
c a ta lo g  o rd e r , o r  w hich is not o th e rw ise  v is ib le  f o r  in ­
sp ec tion  b y  th e  con sum e r at the tim e o f  the sa le , an d  
w h ich  is o rd e re d  o r  requested b y  the c o n sum e r , i f  the 
p rice  o f  the item  is o n  the c o n sum e r ’ s w r it te n -o rd e r o r  
request, o r  o n  a b i l l ,  in vo ice , o r  o th e r  n o tic e  w hich 
describes o r  n am es the item  and  w h ich  is en c lo sed  w ith 
th e  item .
( 0  L iv e  a n im a ls .
(g ) G re e t in g  c a rd s  s o ld  in d iv id u a lly  w h ich  h ave  a 
re a d a b le  coded  p rice on  the b ack  o f  th e  ca rd .
(h )  M agaz in e s  so ld  w ith a  sa le  p rice v isu a lly  p rin te d  on  
th e  c o ve r at the  tim e o f  p rin tin g .
( i )  M e rch an d ise  o rd e red  as a  g ift by a c o n sum e r which 
is sent by m a il o r  o th e r d e liv e ry  se rv ice  to  a  p e rson  
o th e r  th an  th e  con sum e r b y the  re ta i le r  at the request o f  
th e  c o n sum e r.
SECTION 4. Evidence of Violation.
( a )  It s h a ll be p rim a fa c ie  ev idence o f  a  v io la t io n  o f  th is 
act i f  a n y  re ta i le r  using an  a u tom a tic  ch eckou t system  
o r  m agnetic  scann ing  o f  the U n iv e rs a l P ro d u c t  C o d e  
system  fo r  ch ec kou t fa i ls  to  c o m p ly  w ith  S ec tion  2 .
(b )  It sh a ll be prim a fa c ie  ev idence o f  a  v io la t io n  o f  
S ec tion  2  i f  a  p rice  charged  o r  a ttem p ted  to  be cha rged  
as a resu lt o f  e le c tro n ic  id e n tif ic a t io n  0 1  c a lc u la t io n  by 
an  a u tom a t ic  ch eckou t system  exceeds th e  p rice  re ­
q u ired  to  be ind ica ted  pu rsu an t to  S ec tio n  2 .
(' E ach  v io la t io n  w ith respect to  a  p a r t ic u la r  c o n ­
sum e r c o m m o d ity  on  an y  s ing le  d ay  sh a ll be deem ed  a 
sep a ra te  o f fe n s e .

SECTION 5. Remedies.
A n y  p e rs o n  w h o  v io la te s  a n y  p ro v is io n s  o f  th is  act 
s h a ll be f iu s d  n o t m o re  th a n  on e  h u n d re d  d o l la r s  f o r  
th e  fir s t  o f f e i .* e  n o r  m o re  th an  f iv e  h u n d re d  d o l la r s  
f o r  each  s i'b«eouen t o f fe n s e . E a c h  v io la . i o - ,  w ith  
respect to  a  p a r t ic u la r  c o n sum e r c o m m o d ity  o n  an y 
s in g le  d a y  s h a l l be deem ed  a se p a ra te  o f fe n s e .



HERE ARE TEN IMPORTANT QUESTIONS & ANSWERS 
THAT GO TO THE HEART OF THE ITEM PRICING ISSUE
R / a d  the f a c t s .  D e c id e  f o r  y o u r s e l f:

1 Question : W hy has item pricing 
legislation 'Mddenly become o f  vital 
importance.'

Answer: The rapid introduction o f  new 
computerized cash registers and the elec­
tron ic scanning o f  universal product 
codes, is fo r  the fust time allow ing 
supermarkets to  elim inate (he price 
stamps and slickers that have always 
been placed on supermarket-packaged 
merchandise.

E lectronic scanning equipment is 
designed to read the thick and thin black 
lines that make up the universal product 
code printed on most Supermarket pro­
ducts. W hen the cashier passes the U P C  
code over the scanner, a signal is sent to 
the store ’ s computer. I h e  computer then 
identifies the p roduct, searches its 
m em ory fo r the price, and then sends all 
o f  this in fo rm ation  back to  the cash 
register where it appears in the display 
w indow and , simultaneously, is recorded 
on  »‘.:e register tape.

Th is computer technology is impor­
tan t. and brings many benefits to super­
market operations. But, like so many 
o th e r good things, there is a lso an in­
herent danger: W ith  price in form ation 
being called up au tom atica lly from  a 
com puter's m em ory , the supermarkets 
m ay be tempted to  elim inate individual 
item pricing.

2 Question : D o n ’ t she lf signs provide 
the same in fo rm ation  as ilem price 
markings?

Answer: This is an argument made by 
the supermarkets, but i f  you  have ever 
visited a supermarket, consider your 
own experience. Have you ever found it 
d ifficu lt to  read the small-p rin t shelf 
signs? H ow  about the ones that are on 
the top  shelves, o r  the lower shelves? 
Y ou  d idn't stoop down to read them? 
H ave you ever found  a sh e lf sign miss­
ing? W hat about the she lf signs that are 
under the wrong items? How  are people 
with p oo r 'eyesight to read these signs? 
W ith  the average supermarket contain­
ing m ore  than 12,000 d iffe ren t items, 
can we place a ll o u r faith in she lf signs? 
The answer is simple: W e can ’ t!

3 Question : C a n ’ t shoppers m ark their 
purchases with a grease pencil 
p rovided by the store?

Answer: Using a grease pencil to mark 
every item can tu rn  a 20 m inute shopp­
ing trip  in to an hou r-long  ordea l. But, 
this is another argument used by the 
supermarkets to defend their actions.
The on ly  prob lem  is it doesn ’ t take into 
consideration human nature nor the

desire o f  most shoppers to  make their 
shopping trips as quickly and efficiently 
as possible.

Question: I f  the computer does
4  make a mistake and overcharges a 

customer, doesn’ t the detailed 
register tape allow the customer to 
spot It and claim a refund?

Answer: In theory it m ight, but let’ s be 
practical. Most customers with many 
items can ’ t keep track o f  the prices that 
flash on to the cash register d isplay. But, 
even i f  they d id suspect the computer 
made a  mistake, and had rung up an 
am ount that was higher than the price 
on the shelf sign, (hey would have to 
leave their groceries at the checkout 
counter and run back down the aisles to 
verify the ^ 'c e . Even i f  you d on ’ t con­
sider the p roo lem  o f  holding up the 
checkout line, you can’ t reasonably ex­
pect consumers to do this. N o r can you 
expect them to carefu lly check a yard- 
long register tape when they return 
home. Except fo r  the few advertised 
specials, what would they check it 
against?

Question : D o (he benefits to (he 
£ ?  supermarket o f  computerized scan- 
^  nlng depend on eliminating individu­

al item pricing?
Answer: Absolu te ly n et. Industry 
sources state that the most significant 
benefits c f  this new equipment— perhaps 
a* much as 90%  o f  the benefits— have 
nothing to do with individual item 
pricing. The p ro o f o f  this is the fact that 
scanning equipment and computers are 
being rapid ly installed in stores in all o f  
the states where laws require item pric­
ing. These are the states o f  M innesota, 
Massachusetts, Connecticut, Rhode 
Island, New Y o rk  and M ichigan. In 
these states, item pricing and scanning 
live com fo rtab ly  side by side.

Question: If this new technology
6  doesn't depend on eliminating item 

pricing, why d o  (he supermarkets 
seem so determined to  do away with 
it?

Answer: G R E E D !!! By elimina ing the 
job s o f  a few part-time clerks w ho mark 
the items, (hey see a picture o f  greater 
p ro fits . This extra measure o f  la b o r sav­
ings have been sold to them by the 
manufacturers o f  a ll this new electronic 
equipment.
7  Question: Doesn’ t (he elimination o f  

ilem pricing hold forth Ihe promise 
o f  lower prices?

Answer: Yes, but it is on ly  a prom ise, 
and it is coupled with a tremendous

danger. Few people believe that the 
elim ination o f  the salaries o f  a few p an ­
time clerks will lower food  prices in any 
way chat could be felt by the average 
consumer; nor do many people feel that 
whatever lab o r savings there are w ill be 
passed along to the consumer. But, it is 
a fact (hat whea co turners are 
presented with both sides o f  this issue, 
they overwhelmingly cast their vote in 
favo r o f  item pricing. It is a service that 
they are more than willing to pay fo r .

Question: The supermarkets deny
8  that they would use the com pute * to 

rapidly increase prices, especially for 
merchandise already on the super­
market shelves. Can we believe 
them?

Answer: At the beginning o f  the 
gasoline crunch, the o il companies and 
station owners denied they w ould in­
crease the price o f  gasoline a lready in 
their tanks. But they certain ly d id , and 
we paid dearly fo r  it. Once item prices 
are gone, and supermarkets have the 
power to reprice merchandise, the public 
will have no protection o ther that, man­
datory price contro ls , something few 
people want any part o f .

Question: Can’ t shoppers "vo te w it;(
9  their feet," and show their disap­

proval by not shopping at super­
markets which eliminate item pric- . 
ing?

Answer: F o r a variety o f  understandable 
reasons, most consumers shop at one 
food  store, usually a supermarket near 
their home. I f  this store were to 
elim inate item pricing, they w ould have 
no choice, and would not be able to 
register their " v o te ."  And i f  one store in 
an area eliminates item pricing, com ­
petitive pressures may force every store 
to d o  likewise, and that calls o f f  the 
election altogether.

Question: D o the relatively small 
savings to the supermarkets from  
eliminating item pricing outweigh 
(he dangers to consumers? 

Answer: I f  you  have read up to this 
poin t, we hope you w ill agree that the 
answer is

NO!!
Don’t Allow This Menace 

To Sweep Over The 
Consumer 

Support Item Pricing 
Legislation



THE DANGERS 
OF ELIMINATING 
ITEM PRICING

I

DANGER ttl— W ITHOUT ITEM 
PR IC IN G , CONSUMERS FIND IT  VERY 
HARD  TO MAKE NEEDED PR ICE 
COMPARISONS.

T a k e  a lo o k  a t c on sum e rs  in an y  su p e rm a rk e t , and  
y o u  w ill f in d  that m ost d o  th e ir c om p a r is o n  sh op p in g  
by  p h y s ic a lly  c om p a rin g  the in d iv idu a l p ric e  m a rk ­
ings o f  p ackage against p ackage , can  against c an . 
S om e t im e s  this is re la t iv e ly  easy when c om pe ting  
p ro d u c ts  a re  c lo se  to  each o th e r . Bu t o f t e n , they a re  
c om p a re d  w ith  item s at a  d istance , o r  w ith  a lte r ­
n a t iv e  se lections in o th e r a is les . W h en  item  p ric in g  is 
e lim in a te d , th is becom es m uch  m o re  d i f f ic u lt ,  i f  n o t 
im p o s s ib le , f o r  m os t sh op p e rs .

W ith  fo o d  p rices sk y ro c k e t in g , and  c o m p a r is o n  
sh o p p in g  b ecom ing  in c re as in g ly  im p o r ta n t , e sp ec ia lly  
f o r  th o se  w ith  low  an d  fix ed  incom es , the e lim in a t io n  
o f  item  p ric in g  w h ich  m ake s c om p a ris o n  sh op p in g  
d i f f ic u lt  is a  p ub lic  ou trag e .

DANGER 02— W ITHOUT ITEM 
PR IC IN G , CONSUMERS HAVE 
PROBLEM S KEEPING  TRACK OF THE 
VALUE  OF THE ITEMS IN THE IR  
SHOPP ING  CARTS.

“ I t ’ s lik e  sh op p in g  in th e  d a r k , "  said o n e  c o n ­
su m e r . M a n y  sh op p e rs , c o n fro n te d  by a s to re  w ith  
n o  item  p rices , g o  a b o u t  th e ir sh opp in g  w ith  a sense 
o f  u neas in ess . W h e n  they get to  the cash reg is te r, 
th e y  h ave  n o  w ay o f  check ing  to  see i f  they a re  o v e r  
th e ir  b udge t, o r  w h e th e r th e y  have en ough  m one y  to  
p a y  f o r  th e ir pu rchases .

DANGER #3— W ITHOUT ITEM 
PR IC IN G , THERE IS NO PRACTICAL 
W A Y  TO DETERM INE W HETHER THE 
PR IC E  THAT IS RUNG UP ON THE 
CASH  REG ISTER IS THE CORRECT 
PR IC E , AND THE CONSUMER HAS 
LESS CHANCE TO CORRECT ERRORS.

A s  th e  ca sh ie r q u ic k ly  passes each item ’ s U P C  
c o d e  o v e r  the e le c tro n ic  scanne r, and  as lig h ts an d  
n u m b e rs  f la s h  o n  an d  o f f  o n  the cash  reg is te r, the 
c o n s u m e r  stands id ly  by . . . h e lp less . I f  she d id n ’ t 
m a rk  each item  w ith  its s h e lf  p rice , she has n o  w ay 
to  c h e c k  w he th e r th e  p rice tha t appea rs m o m en ta r i ly

on  the cash  reg is te r is the sam e price tha t w a s  o n  the 
s h e lf  s ign . G o n e  is th e  " c h a in  o f  c o n fid e n c e ”  that 
was a lw ays  p resen t when a sh oppe r ch ecked  to  see 
that the p ric e  on  th e  item  was the sam e as th e  p rice 
o n  the s h e lf  o r  in h e r adve rtisem en t, and  th e n  
w atched as the ca sh ie r ran g  up the sam e p r ic e  on  the 
reg iste r.

It is tru e  tha t c om p u te rs  d on 't m ake m a n y  m is­
tak es , but th e  su p e rm a rk e t em ployees w h o  p ro g ra m  
the c om p u te r , and  w h o  push  the bu tton s th a t  ra ise  o r  
low e r the p rices , d o  m a ke  m istakes. But u n lik e  a 
m is tak e  m ade  by a ca sh ie r w ho pushes the  w ro n g  
b u tton  o n  th e  cash reg is te r, such a c om p u te r m is ta k e  
is o fte n  repea ted  tens and  hundreds o f  tim es u n ti l 
som e c o n sum e r sp o ts  it , a n d  then takes the  t r o u b le  
to  c a ll up  the  s to re  a n d  re p o rt  it. U n fo r t u n a t e ly ,  
s to re s  h ave  n o  w ay to  m a ke  a re fund  to  th e  h u n d re d s  
o f  c u s tom e rs  w ho  w e re  ove rcha rged  by an  em p lo y e e  
w h o  p ro g ram m ed  the  w ron g  price in to  th e  c o m p u te r . 
It is o b v io u s  tha t th e  possib ilities fo r  f ra u d s  ag a in s t 
the p ub lic  a re  s ig n ific a n t ly  increased w hen  item  
p ric ing  is e lim in a te d . “ 1 d id n ’ t kn ow  the w ro n g  p ric e  
was pu t in to  th e  c o m p u te r ”  sounds ve ry  m u c h  lik e  
“ I  d id n ’ t k n ow  the  g un  was lo a d e d ."

DANGER 04— W ITHOUT THE 
MODERATING INFLUENCE OF ITEM  
PR IC IN G , SUPERMARKETS CAN 
Q U ICKLY  CHANGE THE PR ICES OF 
M ERCHANDISE ALREADY ON TH E  
SHELVES— THE RESULT COULD CON­
TR IBUTE  TO INCREASINGLY R A P ID  
ROUNDS OF FOOD PRICE INFLATION

I f  the su p e rm a rk e ts  w ere o n ly  to  need to  p u sh  a 
few  bu tton s  o n  ih t'ir c om p u te r, and change s h e l f  
s igns in o rd e r  to  inc rease  hund reds o r  th o u s a n d s  o f  
p rices, th e re  is lit t le  to  s top  them  fro m  m a k in g  sub ­
s tan tia l a c ro s s - th e -b o a rd  p rice increases. In  s itu a t io n s  
where th re e  o r  f o u r  ch a in s  have  a  v ir tu a l m o n o p o ly  
o n  an  a re a ’ s fo o d  s u p p ly , the c onsum er has li t t le  
p ro te c t io n  i f  th e  s to re s  decide to  p la y  “ f o l lo w  the  
le a d e r”  w ith  a  r o u n d  o r  p rice  increases s u p p o s e d ly  
necessary because o f  in f la t io n , increases in th e  c o n ­
sum e r p rice  ir.dw.., o r  inc reases in the p rice  o f  o i l  o r  
u tilit ie s . I f  th e  fire s  o f  in f la t io n  were to  o n ce  ag a in  
reach  the l897o leve ls w e have recently seen , th e re  is 
lit t le  d ou b t th a t the a b i li ty  o f  supe rm arke ts t o  ra ise  
p rices o f  item s that a re  a lre a d y  on  the ir she lves 
w ou ld  c o n tr ib u te  to  an  unprecedented sp ira l o f  fo o d  
p rice in f la t io n .
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What Price 
Supermarket 
Scanners?
Suro they’re fast, but 
they may be costing 
shoppers a bundle

tMvruKfAjtf 
Pika scanners May be revoU lkM tn rg  butt 

» w  II Checkout counters in many o f  th« it* 
non i supermarkets. but c u n tu a c r watchdogs 
arc •  otritd inal human m o t  may be costing 
shoppers millions o f  dollars 

The k in te r  h lmnfies products *nh an 
electronic eye. cheeks a computer memory foe 
Ihe price and then records the price o* Ihc 
cath reglslcr l |  has found us wap Into about 
•  K>0 of t la  7t Oft super markets in  tb icoe tiry  
that ta<i annual tala* o f si le*M S2 million.

The Kanoer reads tbe Universa l f r o d u c l 
CoJe ihe aumptited wric« o f I iocs unique to 
CKh prodtci. I h en  M a r c h e s  its c o m y u lc r 
mtmory for the p r k r  of ihe Item  Tbe ryuem. 
•h u b  co tts about 1200000. speeds up ch eck  
ouis and provides shoppers w ith re c e ip ts  it>a! 
lift each l i r a  by n am t and p r k e  

-W f» e  w«n a pretty hefry grow th from IfJd 
on." uid ra ck  Cergol o f the Food Marketing 
Institute, a Washington based trade associa­
tion representing I;o oo  re ta il and w ho le sa le  
stores whose combined s a le s  amount te about 
h a lf  of ihe industry's 1232 b i l l i o n  anoeal fa rm ­ings

"There are  o o  p ro b le m s  w i t h  t h e  x a o o r r  
IIM lf * u id  Cergol "Where w e 'v e  sm q  s c u c  
prohleaj is w tib  ih e  p r o g r a m m in g  o f  K a o -  
n i n  and w ith  the ad e s u a ie  t im in g  o f  a a k io g  
pn:e ch anges*

He said  ibere is  s o e tc i im e s  •  l a g  betw een

ii’*' -

d»fc •;v»*>b«Ar v
pike adj'isimcou In the computer cod thorn 
oo lbe ihe lf 

la  New Jersey, only five «upet-la riau used 
t  anoers «■ years ago Today, they are la  127 
of tbe mate's TOO supermarkets — a growlh 
that b  causing concern to James Barry, the 
stale ccoiumer affairs director 0 »rr ihc summer, Barry asked a dorao work­
ers m the office o f consumer protection to 
shop for fo o l at scaooerequipted stores and 
keep Crack o f discrepancies beieeeo thetrices oo the Ite r , the shelf and their grocery ills

The ifcroe coo ib  survey ladkated that prlc- 
log e rrnn cues coosuaen  aboul V  ceots for 
•*ery noo they tpeod at scanncrequlrped 
ruper^ rkcts — which translates loto at le. it

!U  a llllon  a |car la overcharge^ B a rry  said.
Tbe isney  found that errors x. are o oa rly  

••lew as hkzly to he avcrchargea. w bkts cost 
curtoaars almost ibm  times as much as they 
“€*lo”  through eodercturges. The so rv ry  
recorded 21 overcharges lo ia llog U  23 and  13 
undercharges amosadng to S) 01  ,

While concrding that problems can occur 
becaose of ‘ know  breakdowns.”  Robert 
Wunderle. a vice prmid«Bi ai Pathmark. said 
thetuney ItmivWedlog.

"II Purports to lira] srith undercharges and 
overcharges aod don not It deals o o lp  wub 
Ihe diKrepaocy helween the marked price 
aod ihe tea no to price They oever .bcckcd 
dunog Ihe rurvey wbkh w u ihe right " heu ld

"Indeed. Users are discrepancies, but in 
terms of bow and where the blame is placed. 
It's eitremely mlslcadlog." be said

Barry countered "We were very careful to 
be as fair as possible In Ihe survey wecondud- 
ed Our lovrsisgtiors were ictirucird lo  do 
Ib e lr sbopplog as ibey normally do — ool lo 
make aoy special e ffort to buy licau lhal 
mlgbi be more like ly  lo  ibow up as errors in the scanner."

" In  fact, our results showed lhal rperlal sale 
lieaee were more prone lo  e rro r because the 
aceoncr waa oor programmed lo  re fleet ihe 
special sales price, be added "Had we wanted 
to come up with dramatic figares. we could 
have concentrated on specially m arled items 
aod come up with a mure misleading f r u i t ”

iwrry seij tbe price ihe 
eap^l lo pay it Ihe price mai 
or on ihc thelf. and super 
male sure that prompt aJjuti 
so U al updated ynces are refl- 
cbecloui couaier and ihc ibel 

Wnnderlciaid I'aihnarb oi 
w trkrl chamt studied in the i 
fanners lor nine years and ih 
of its I Jd norrs in New j t r  
Connwivcut Ccnntybama am

’ There hast Sen virtual! 
•n b  Ih* machine The cutio 
bat Ucn very high.“ he said
vert a nore. ihe run.f i.mmiai 
tarred toaplaiolsbr a rahool 
Still. Wunderle utd. Iberc n • 

potential for human tiro r
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| Item pricing

It's the subject of a controversy 
for shoppers and supermarkets

f>lO*y Dv (*A f*  S ION IRACX  focrfevitor 
DrtO lu ShiMUKai l>y At AN JACOQSON
r n  i rm  pricing. Ike  individual marking o f r ich  

I  product on g rocery tto rc  abefvr* w ar never 
I  a n  issue before the advent o f lu pc rtr arket 

1 1  w anne r*
L U  Out n o* lh a l scanner* -  e lr t f  o n k  
equ ipm en t which reads ihe t t k h  and thin black 
l in e s  m aking up (he universal product code 
( I ’ P C l  printed on food packages -  are making 
In ro a d s  in lh a l nation's supermarkets, some con­
s u m e r  groups a re  crusading fo r  sta le  legislation 
th a t w ou ld make Item  pricing mandatory.

C u rren t ly , some 1.100 o f Ihe &a vt's n .w .  
su p e rm a rk e ts  have installed this eq pmenl.

I n  stores with conventional systems and 
c a sh  reg iste rs , cashiers punch In categories and 
p r ic e s  fo r  each Item  they handle.

H u t In stores which have scanner systems 
c a sh ie rs  sim ply pass food producti' U PC  codes 
o v e r  Ih e  scanners, sending signals to tbo store's 
c om p u te r  The computer identifies the products, 
s e a rc h e s  us m emory fo r the prices sod sends 
the p r ice  in form ation bach to the cash register 
w h e re  it appears on a window the shopper views 
and  is recorded t o  ihe rvgister tape

T h e  groups want items oo store shelves — 
w he th e r Ihcv re bottles o f ketchup o r buses o f 
c e r e a l -  lo  be stamped o r tagged with prices. 
T h ey  don  I want lo  have to re ly  oo shelf labels 
fo r  p r ic e  In form ation

C u rre n t ly , there are four Kern pricing b ills 
" in  comm ittee'* in P e n n sy lv a n ia  bouse and sen­
a te  T h e y  a re  House b ills  (97  and 1129 and Sen­
a te  b i lb  366 and

In  New Jersey , an Item  pricing b ill (No 
3u46) b  schrduled to come up fo r a vo le  tn the 
G e n e ra l Assembly by January 10.

O th e r  -hot bed*" o f activ ity according to 
f .e e  E in rn e r  H im  pricing coordinator fo r the 
N a t io n a l A lliance o f Supermarket Shoppers (the 
p o li t ic a l a rm  of to lum m tl Martin Sloane's 
A m e ric a n  Coupon Club), a re West Virginia aod 
C o lo ra d o  where l i n n  pricing legislation has 
been in troduced  The NASS o ffic ia l added, 
~T h rc«  m ore  states w ill have item pricing b ills 
to  c o n s id e r before Ihe end of the year.". , .

I t e m  pricing law s a re  a lready co the b o o b  
tn e ig h t  states -  C a lifo rn ia . Connecticut, Massa 
e h u s e iu , Michigan. Minnesota. New Verb* fto rth  
D a k o ta  and Hhode Island

Although the Introduction o f scann ing equ ip ­
ment In s store does not autom atically s ig n a l 
the end o f Hem pricing, the cqulpt tent m a k e s  It 
pou ib ic  to eliminate l i

According (o Emmer’* group. "W hen p rt '
.  -rmatloo U called up automatically, aupn 
m . -vets a r t  lempted (0 eliminate Individual 
Item pacing*

So fa r, however, removal o f  Item  p r ic e s  ha» 
not bern widespread o r wholesale A cco rd in g  to 
estimates. WO luperm aikeb o f Ihe 6 ,WO 
equipped with scanning equipment have  s lo p p ed  
Item  pricing

Why a ll the (u s ?  Dr. Robert W underle , v ic e  
p rn id e n l o f public affa irs fo r Supe rm a rk e t! 
G enera l Corp th ick  operates tbe P a th m a rk  •  
chain eapU loa, "This la the Qrst tim e su p e rm a r­
kets a re  talking about U k ln i  In fo rm ation  aw ay  
from  the consumer, rather than giving h im  
more. O f course, this is u ld e  from  the fa c t  (h a t  
Hero p rices a r t  duplicate In form ation which la  •’ ♦ 
a lso  supplied by shelf labels and by Ihe  v e r y  4  
ta iled  scanner cash rrg lite r tapes.1'

Although Pathmark stores are equipped 
with scanners, personnel continue to  item  p r ic e  
most products 00 the shelves

Dorothy Suauber. consumer a ffa irs  d i re c to r  
fo r  F ood iram a . Inc. (ShopRite), reported  a a im l- 
la r  situation In (canoer-cqulpped ShopR ite 
stores

Although many chains continue Hem p ric in g  
vo lun tarily , the supermarket industry b  opposed  
to  m andatory Hem pricing legislation.

Ka ren  Drown, vice president o f c om m u n ic a ­
tions fo r the Food Marketiog Institute lo  W ash ­
ington. D C ., said, "When slates pass le g is la tio n  
based on oew technology, we are locked in. T b e  
law s remove our chance (0 experiment w ith b e l­
te r  ways o f giving consumers price In fo n n a t io o . 
And one e a law ia on the books, it's ha rd  to  
change. Remember how long it took to  g e l b lu e  
Law s o ff Ihe boohs?"

David McCorkle, director of g ove rnm enta l 
a ffa irs  and public relations for Ihe P enn sy lv an ia  
Food M r rh a n ls  Association. commented, " I le m  
p r ic in g f  .w t In other states have led (0  the d e ­
velopment o l expensive stale monitoring 
systems resulting in Increased consumer costs 
and reduced store profits

"W e think educational cust *n e r re la tio n s 
program s, not mandatory pricing, w i ll be
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•Mr* sod f ro m  P a y i D I
.. . .  le y  lo  toccesiful UilrodtKilOA of 
the trchnoiory "  He added that item 
:n clng legislation would stow the 
IfitroducOoo of additional *c aiming 
equipment to the state's lupermar- 
I rta

Strauber suggested tksl having lo 
mark every lum  could ducoursce 
•i-p *rm a ;tru  from hiving certain 
tales like Shop Hite's fcig "Van-can 
Sate " The t u f f  couldn't mark sU 
Ike sale llrm s fast enough to keep 
up with demand

NASS has been working for Item 
pricing W fiiU lloa  since llf-a Em ­
met stressed. "Wt doo I opf**a 
•canning Out we doot want lo  shop 
blind.’ la other words, without item 
prsct**

',ne group outlines I II  reasons for 
•anting to make Item pacing man- 
da lo ry

v p  Without hew pcicteg. thnw Is 
no practical way lo  deum ino 
whether th* prtcu that It n i f  tp  m  
the cash rvg ltief hy the w anner Is. , 
Ihe c a r re l price, and She r w i i n t r  
kaa lean chance to correct errors. '•
. WWUhoel Item pricing, t

m  natsoAr 
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they're up to dale and ran be found
Aa McCorkle ciplained. 'Tims 

uvod from not having to mark tods 
vtdual Items caa he spent making 
•aru shelves are stocked, Improving 
customer acrrtct, higgUg yroevrte* 
nr working00 More ta ttU iLa* far 
essmpta (v» far. he u p .  there k u  
berw no documenuitoa of ton of 
fob* directly Mated la KHiaina 
equipment or ihe elimuaOca of 
lirm  pricing I

Wundeite added. •When ws'c* 
Ulktng s Um > how many p ritn  • 
person caa remember at checkout, 
we r r  dealiag uiih swfare cuwider- 
au-Mi rather thsa the fundamentalSttwu of customer confidence I* 

scanner "  According to the Path- 
maik official. acaoner pacing ta far 
more oocwaia than roavtouuul pricing ayitcma He Mid. "la a cow- 
v«nu<ouf system. upwards of IN  
deiks stamp prtcr* un W ,cw  luma 
a week TWtt'a plrnly of room for 
eiror Item pricing. In other words, 
Imparts a false mam of semnty "

Also, according to Wuiwlerla. It's 
far taster lo  check a compuirr lu t­
ing for price accuracy than It la to 
check every one of throe 300.W0 
Kama jr  the itoce the I tea

There a rt •  tyt customers can 
keep track of Ind.vidual price* with- , doesn’t  toclsxto

proper handlio, of coupons p>«a 
skill ia op c ra iu .( the rtgtairr a>i 
Improper calculawno of multiple 
price Menu (3 for n  rtnU . (or ra 
am p le )' The report added 'When murine* do occur. Uwy a it  mors of 
Un in fav o r o/ the consumer “

A Californ ia supermarket chain 
reported at had a mere 20 cwrv 
plaints per milltoat cuitomar*

However, a report released in 
December by the New Jersey Office 
nf Consumer Affairs, does Invite 
consumer comment

New Jersey Consumer Affairs 04- 
v ltloo d irecto r James B a rr , called 
cm Ihe supermarket Industry to Lro- 
p rv rt procramming of computers 
used In stores after a aisle tsrvey 
Indicated pricing errors can coat • 
consumers 17 ceata for every tlOO 
•pews to the m ax trU  equipped wtth * 
atoctrcoic p rlo a  acanntes at check- -
ML

According U  Barry, New Jersey 
consumers probably are taalog at 
k a rt I I I  m lll lc o  pe> year (rcen 
werchargea due to acaaner pricing 
errors at the marteU .
*« He added, " la  lha uarvty 21 per­

cent o f the I lo n a  00 wkkb individu­
a l marking eg prices (tlem pricing) 
would be appropriate,Jailed u. be «

owl rvlrtflg aulely on thrir mrfno-
ers fU 4  If very hard to nuke needed , rica They can mark each prvdurt pace cnatpertauai between sim ilar Uat goes into the ahuwplog cart stth 
nesdurta at tatwees caaned and frn - • a grease pencil or write the product 

Curs, fee a u n p ic

marked with a price. (Tbe figure doesn't tactuds Itcrw  which trsdl- • H i  even diilwult lo  make cotnojrt- 
Uonally nrw not Item priced suck aa '* v<aa between brand* wbvn shrlf la

M K ( il II Orwuii m aitk Ik wrung 
ninety nine prrren l of ILe lin tr IU  
scanner price u  Ihc corrrt l one 

Acmrding lo  Wund- tie Ifcr 11 u 
ing error could have orru rrrd  when 
the Item ©V shelf pr». cs • e 
marked AUo. hkuw iiki* add lo  ike 
confufiun when they pit k up a fea­
tured u le  Urm rhsngr l l . i .« Hands 
and drcp It of I *>ertrwhrrr r lw  in 
the vlore S l«»  prnoiuwI who rvrtv 
tually return the tivm In the proper 
place on tbe shelf » *ne lin tn  fail lo 
check to tee what tbe current p« m t  
It Strauber named one elhcr prub 
km  -  shoppers who awltcb price la ­
bels on faialucu

The lupermaikrt rn|«>r.ve 10 tka 
complaint lis t  lack of tutu pur mg 
cnakn it hard lo makr price inn - 
paruona between Items like caaned 
and (roien corn or canoed and fro ­
wn string beau u  Cuiiomen doc 1 
mike many of Uxne kl»«ds «•< rum-Kiriaun* CSatomers know whether 

rv want a earned or fioien vege­
table aod ttmp*! make nxniwrivons 
between different brands of the aim-

- tlar items
llowaver. NASb't Let Emmer u p .  *No« I rue "  S ix  claims that 

when consumers are on a Ught bud­
get they make a ll kinds o f cur.paii

- sons to m w  money And. she add*.
U s even du lKu ll to make comp.

I U -

y -i  ̂ W llhuuf fcea pricing, w i n s -  
•ra  bars prubkms keeping truck a t \  
the value a t lha lu t u  la their shop-
pfagcarta .. -*> *•

Without tkw moderstUg k n * -  
ewes a t isea  p rtrtig . uupcrmari. la *  
caa quietly duaga lha price* at 
merrhandlM already m  shelves a 
which could coutrlhew to aa to- 
r* ra  singly rapid round e f food price 
kaOatloaL ’ lit'--' Vi» 1 •*

To Ihe com  p la in  I th a t  I t ’ t  t o o a h  * 
t o  check a scann e r's  accuracy wbea

frctk Moducw, fro rm  food and U>dl- bcls a rt « uuu .| or out of place
vldual aanck lle c u )  The crocta* rc*,-et*e to ike com
• *W r fouad H oeartr Impoalbla plaint that ctMuumen have troutle

1 for the comauDcr to check the area---*- keeping track ol cost of Hems in
„ racy o f acanexr register tape* unloa their cart Shoppers should keep ■

peoducta wcrw todivtdiully m arked ’ ▼ running total using a calculator, rne- 
•huwldnT have to do thig Consider f  The aennoer r rg is le r tape* may U  ’ clurucal adding device o r a grease
the e itra  time it lakes And bow can . deU llud. but w flhoot Hern pricing, $
a mother with two children lo low ’ 'the cocaumer would have to rernem- lake the Um« for U1I1T Dees a work-<. her lha sh e ll price whew checking 
Ing man o r woman want to b« both- accuracy a t cfeedou l o r at home.'

Some o f the errors that turned up 
during the New Jersey aludy

a M i l to the item's name 00 
Mir shopping lu l  
But Emmer said, "Shoopera 

*Milda*t have to do this Consider

ertd by filling la tha price blanks 00 
the grocery list?"

T V  consumer advlaer for the Cb sot Food la c  chain baaed la the 
Washington. D  G  area aod tbe trioe • 
pi o ld es t o f Florida's Publis Super- 

-. m art Ha (chains that have clim lm l- -
______________________ ____m   ed Heta priclag) report their atoctaproducti aren't Ilem priced, grocery f  provide grease peadl» for custom-
store officUU concede that main- „  era vhod Uhe to true them but rarefy
ialnlng Item pacing, along with gH such requcala.
shelf price labels and cash register . . .  , . . . . .  _  .. . __receipt Inform ilioa ta probably the ^  6 ti* \b  atodlea show-
best of a ll possible worWa But from  i  ^
Ikn r ( K H « I I t e m  m tem j u  «  "* *> • >»*» U.<KU<»»I 
the most coatlv and loeflicient way ' •
to transnul pace laformaUoa

Consider how much Ume can he 
saved U stock clef to do act bare lo  
•lamp every Item that goes on the 
shelve*. (A largr supermarket can 
roo la ln  22,000 different Items and 
naturally, several c a to  of each 
item ) Enlarged and legible shelf ta- 
beta and large figui 00 promortonai 
display* at the ends 0/ bislcs are at 
lenuuve  way* ronvryuig poet 
tnfonnaliOQ lo  customer* provided

According to one study, it la in  
31 minutes to move a standard 20 
item food order through a convert- 
lions I cash /gislrr It lakes 22 m i* ulea using a scanner »j*itm

Aooiher study reported. "When 
Urms are key entered. Ihe potential 
for rrroe u  greatly incrrtxd Tbe 
ouiomer may hr ckargrd Ihe wrong 
peice to r many rcawru rhetkrr 
muir.trrprHaboo of a p rirr lacor- 
yoctiy priced or unprKvd ileim, un-

Froten grapefru it hnrr adver- 
ll»ed at a sa le  price o l 7V cm la 
•canoed at tbe regular price of I I 19 

A consumer who bought soap o f­
fered at "Buy 2, je t one free." waj 

, charged to cents for each bar 
A id  cent lettuce coupuo showed 

up on the re g u la r  tape as a 20-ctnl 
discount

T o rtilla  c t lp a  with two prices on 
the package. 11 39 and a special 
price of I I  19. ucanoed at It 39 

riom a m arked 99 cents per 
pound 00  the shell were recorded at 
I I  29 per pound by the scanner 

Supermarket officials dtscounlcd 
some o f the atisdy ro u lU  became in 
format km on produce and coupon* 
tod lo  be keyed Into Use register by 
a cashier

** underle added. T h e  biggnt Is- 
i.-i about item  pricingconctrns 
over and undercharge* t ’orouinera 
automatically presume tha pewe 
marked on the item  cr on tbr shelf U correct and tha I Ihe wanner

pencil
And f in a l ly ,  (h e  in d o s lr y  re sponse  

t o  th e  co n su m e r w o r r y  lh a l s u p e r- 
m a rk e t s  w i ll r a u e  p r i m  c -u c k ly  
" N o  on e  * go ing  l o  r a i K  Ih ir p n c e i 
w hen  a  s h o fp e r  s  b e tw e ru  U m  b re a d  
a n d  d a i r y  a isles  "

R o u t in e  w ee k ly  p ric e  ad iu tt- 
m e n u  ( it em s  th a t g o 00 an d  o f f  sa te  11 w e l l aa  Uvoa« wbcwe p r ic e s  a re  be­
in g  in c re a s ed  o r  d e c re a s e d  (o r  o th e r 
re a r o c s )  a re  u su a lly  m a d e  w fx o  th e  
• to r e s  a r c  c lo se it o r  a t  le a s t , d u r to g  
o f f  b o o r*  w hen  bus in c** u  alow  

S a id  a n o th e r m a rk e t sp okesm an , 
“ O u t m an a g e rs  c e r ta in ly  d on 't sa y  
t o  th em se lv e s . ‘ W e l l  r a i r o  Ih e  p ric e  
a t  i  3 0  and  then  ag a in  a t  4 4 k" t h e  
b u s u t r u  w e 're  in  is v e ry  cu n ip c ii- 
t iv e  W e w on  t  ch an ge p n e r *  un le ss 
w e h a v e  t o "

M - r h  IM I u  v ic e  p re s id en t o f  th e  
F o b l i i  c h a in  u m I ' L 'o m u m m  
m ig h t worTy th a t i t  s  e a s ie r  lu  ra is e  
p i e * *  B u t 11* a ls o  e a s ie r  t o  low e r
Elce s . lo o  C om p e t it io n 's  a  b>g w urd  

o u r  business
" I I  p e op le  don't l ik e  w ha t w e re  

do ing , th ey  can  m a k e  th e i r  f ic n n g *  
know n  b y  shopp ing  a n o th e r s to re  
U n lik e  p ub lic  o f lt c i a h  w lw  a rc  
e le c te d  e v e ry  tw o  o r  lo u r  s e a r* .
m r  r v  M  I M  h i l l i i  V V V T V  4 « V  **
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A PRICE!
The symbol above appears on most every item found in retail 
stores today. Zt identifies a particular item to a central 
computer in the store when it is •read" by the computer's 
electric eye at the checkout counter. The computer then sends 
the price of that particular item to tha cash register.

Under this system, individual price tags are supposedly 
unnecessary. However, despite some of the advantages of 
automated checkout in supermarkets, price tags remain crucial 
to shoppers.

ITEM PRICING IS: "the practice of marking said price upon 
each and every individual item for sale 
in all retail stores,"

ITEM PRICING MUST DE RETAINED FOR OUR CITIZENS!

ITEM PRICING IS:

ITEM PRICING IS: COMPARISON SHOPPING
It is possible to compare fresh, frozen 
and canned foods from different parts of 
a large supermarket only when you have 
individually priced items.

MONITORING COMPUTER ERROR 
the only logical way to determine 
whether the price that is scannud on the 
register agrees with the shelf price is 
with individually pricod item3.

TOTAL EXPENDITURE AWARENESS 
Shoppers can only keep track of the value 
of the items in their carts, and what 
their total expenditures will be with 
individually priced items.

LESS RELIANCE ON "SHELF TAGS" 
d:ei£ tags are often difficult, if not 
impossible lo read and aro frequently 
inaccurate or misplaced.

AWARENESS OF PRICE 
Fluctuation of prices will only be 
apparent from shopping trip to shopping 
trip, week to week, and store to store, 
with individually priced items.

We applaud the retail industry in the use of scanners for 
scheduling, inventory control and the added efficiency in 
expediting check-out procedures for the consumer, however,
ITEM PRICING MUST BE RETAINED FOR OUR CITIZENS!

ITEM PRICING IS:

ITEM PRICING IS:

ITEM PRICING IS:



T H E  C O M M E R C I A L  A P P E A L
M em phis, fe n n . ,  M onday , August 3 0 ,1 9 6 2

Vnprices’ Won’t Play Here, Says Shopper
and  J ' m W a m  l l ‘ ,c b e n - w i o  l s  t * i ,aD tD t  

w e n n o v o w  s t o r e b ^ u s e . a s s h e  s a id -  . b i s X i h y e t r o o  t h e f e c u l t y t t  M e m p h is

■tun u n v  in  m w n  "  W e n ia n i-e a  t o  J a n e r  to  t  M em p h is  s t o r e  t r i e r  t  p e r  
spend  o u r  u su a l IS 0 -J1M . ' ' ' ' t l ' o M ?  M i n t i n g  sh o p p in g  t r ip .

A lte r  h a v in g  b e en  th e re  u a Jy  a a b o r t  • 
w h i le , w c began to  n o tic e  th a t p r ic e s  • o f  th e  n e a r ly -a s -b lln d -a s -a -b a t , w h o  
w e re  n o t m a rk e d  on  m any o f  th e  p ro - som e tim es  a c tu a lly  h a v e  to  c ra w l ab ou t 
duc ts . In q u ir in g  o f  a  f l o o r  m an , w a ■ o n  a l l  f o u r i  t r y in g  to  " r e a d  th e  s h e l f . "
w e re  to ld  th a t su c h '.m a rk in g  w as n o    . . . ,
lo n g e r  n ece ssa ry , b ecause o f  th e  l i t t l e . .
c od e - lin e s  p r in te d  o n  each  package , h a n d , w ith  a p r ic e  la b e l o n  I t , a n d  com - 
m ak in g  p oss ib le  th e  new  " J lf fy -q u lc k "  P * r«  P r lM  w ith  th o se  o f  s im i la r  
ch e c k ou t p ro c e d u re , so  h ig h ly  a d v e r- p ro d u c ts  op  end  d ow n  th e  l in e  -  w ith
Used as a c u s tom e r c o n v en ie n c e .

I w ou ld  l ik e  1» suggest, s i r , th a t y ou  
a re  m ak in g  a v e ry  s e r io u s  m e rc h a n d is ­
in g  e r r o r .

1. P e o p le  l ik e  th e  " o ld  w ays ."
2. P e o p le  l ik e  to  take  a p ro d u c t f r o m  a 

s h e l f  and  In s ta n t ly  see th e  p r ic e  o n  It , 
no t fu m b le  a ro u n d  t ry in g  to  f in d  a 
s h e lf  la b e l w h ich  m ay  o r  m ay n o t  be 
p re se n t , w h ich  m ay  o r  m ay n o t c le a r ly  
Id e n t i fy  Ih e  exac t p rod u c t, w h ic h  m ay 
r e le r  to  a s h e l l b e low , and  w h ic h  Is 
a lw ay s a p ro b lem  fo r  the s h o r t  s igh ted

on t a lo t  o f c om p lic a te d  m e m o ry  w o rk .
4 . P e o p le  l ik e  to  paw  th r o u g h  t h e i r  

c a r l  f r o m  tim e  to  t im e  and  w o rk  u p  a 
ro u g h  e s i lm a te  o f  h ow  m u ch  th e y  a re  
sp en d in g , In  o r d e r  t o  d e te rm in e  w h e n  
th e y  a r e  r e a c h in g  t b e l r y j lm l t  o f  
a f lo r d a b l l l t y .

5. P e o p le ju s t  m ig h t  be so  u n g ra c io u s  
a s  to  h a rb o r  th e  d a r k  su sp ic io n  —  m ost 
u n w a r r a n t e d , o f  c o u rs e  —  m a t  th e  
w h o le  n ew  s y s te m  I s  ju s t  a n o t h e r  
sch em e  by a b u s in e ssm an  to  f u r t h e r  r ip  
o f f  tb e  A m e r lc a o  p u b lic  b y  g e tt in g  th e

s h o p p e rs , a t th e  f i n i s h  l i n e ,  to  f in d  o u t  
th a t th e y  h a v e  r u n  up  a  m u c h  b ig g e r  
b i l l  th a n  th e y  h ad  a n t ic ip a te d , an d  a ls o  
lo  g e t r id  o f  som e  n ow -o n n e c e s s a ry  
s to c k b o y s  an d  e v e n  som e c h e c k o u t  p e r- 
s o n n e t (a lw a y s  p a ss in g  a lo n g  th e  sav - 
lo g s , n a t u ra l ly ,  to  l l  c o n s u m e r —  In  
th e  fo rm  o f  lo c r e a s e o  p r ic e s ) .  S u ch , a t 
l e a j t ,  w e re  som e  o f  tb e  c om m en ts  1 
h e a r d  f r o m  o t h e r  d is g r u n t le d  c a r t -  
p u s h e r s — a lth o u g h  I  k e p t t e l l i n g  th em  
th a t  n o  b u s in e ssm an  w o u ld  e v e r  d re a m  
o f  d o in g  th in g s  l i k e  th a t (k e p t  t e l lin g  
th e m , th a t  Is , u n t i l  I  w as  th re a te n e d  
w ith  a p u n c h  In  th e  m o n th  b y  w h a t 
lo o k e d  l i k e  a t r u c k e r  b u t w a s  o b v io u s ly  
som e  k lo d  o f  a C om m ie  p in k o ) .

j .  P e o p le  l i k e  th e  o ld  w ays!

N ow , 1 am  aw a re  th a t y o u r  M g " s e l l ­
in g  p o in t "  o n  tb e  n ew  " j i f f y  q u ic k "  a a -  
c h in e s  Is  th a t  th e  ch e c k o u t  lin e s  can  be  
sp eed ed  u p , an d  a ls o  so  th a t  o n e  c an  
r e c e iv e  a b e a u t i fu l ly  I t e m lte d  lis t  o f  
p u rc h a s e s  (a l t h o u g h , w ith  n o  p r ic e s  o n  
th e  packag e s  w h en  y ou  ge t th em  h om e , 
th e  Item iz e d  l is t  ls  l i t t le  m o re  th a n  an  
a t t r a c t iv e  s o u v e n ir , s u ita b le  f o r  f r a m .

fn g , w h en  I t  com es to  t r y lo g  to  ch eck  
th e  l is t  f o r  a c c u ra c y , a s  p eop le  used to 
be  a b le  l o d o l . I  am  aw a re  o f a l l  th a t , as I 
s a y , becau se  th e re  a re  sign s a l l  o v e r  th e  
s to re  te l li n g  m e ab ou t these  w o n d e r fu l 
c o n v en ie n c e s .

P e rh a p s  th e  l in e s  d o  go  ju s t  a l i t t le  
fa s t e r  —  a lt h o u g h  I  c a n  r e m e m b e r  
c h e c k o u t  a r t is t s  w ho se  f in g e r s  an d  
h a n d s  f a i r ly  f le w  (n o w , a le s , a l l  re le g a t ­
ed  to  th a t  g re a t ca sh  re g is te r  In  th e  s k y . 
an d  re p la c e d  b y  w ba t a lw ay s  seem  to  be 
te e n a g e rs  w ho  h a v e  Just e n o u g h  In t e l l i ­
g en ce  to  s lid e  a b o x  a c ro s s  a s lo t , m ake 
c h an g e , an d  ta k e  m u c h  sm a l le r  p ay ­
c h e c k s  h om e , 111 b e t, th a n  tb e  o ld -t im e  
w iz a rd s  used to  c om m an d ).

A n d  so . b id d e n  b en ea th  a l l  th a t p iou s 
" h o w  w e lo v e  th e  eu stom e r-an d  "want to  
K e lp  h im  get am  fa s t e r " — on c e  b e  has 
s ta y ed  lo n g e r , th a t  Is , an d  sp en t m o re  
—  h s v e  I n o t de tec ted  thi* r e a l p u rp ose  
o f  th e  m a c h in e s ! H on e s t ly , n o w )

M ay 1 suggest, th e n , th a t I f  sp eed ing  
u p  tb e  l in e  is  y o u r  o n ly  p u rp o se  —  n o ­
b le  and  h u m a n ita r ia n  —  th e n  y ou  can  
s t i l l  k eep  r ig h t  o n  p asting  o n  th e  p r ic e

la b e ls . W h y  n o t )  Not o n ly  w i l l  y o u  
av o id  a l l  th e  cu s tom e r I r r i la t lu n  I n o t ­
ed a b o v e .b u t  a ls o  y ou  can  r e h lr e  a l l  th e  
s to c kb oy s  and  put them  b a c k  to  w o rk  In  
p r o p e r ly  la b e lin g  th e  p ro d u c ts , a o d  
th e n  re la b e lin g  th em  eacb  d ay  as y ou  
ra is e  y o u r  p ric e . T b e  " o ld -p r o "  c h e c k ­
ou t c le r k s  c an  be b ro u g h t b ack , to o , so 
th a t  w e  m a y  h a v e  th e  p le a s u r e  o f 
w a tc h in g  th em  on c e  a g a in  b la z in g  
aw ay . T h u s , you  w ou ld  b e  h e lp in g  lm - 
m en se ly  In  the  p re sen t u n em p lo ym en t 
c r is is , an d  w ou ld  r e a l ly  h a v e  an  a d v e r ­
t is in g  g im m ic k  th a t  y o u  c o u ld  u se .

S e v e ra l o f  th e  c a rt -p u s b e rs  to  w h om  1 
sp oke  Su'd th a t th e y  w o u ld  n e v e r  a g a in  
re tu rn . A nd  o n e  p o o r  fe l lo w , w ho  was 
s lo w ly  g o in g  mad t r y lo g  to  guess a i th e  
p r ic e  o f  a package b e  w as b o ld in g , and  
te a r in g  h is  h a i r  an d  r o l l i n g  b is  ey e s  In  
a  m ost f r i g h t fu l fa s h io n  (n o n e  o f  th e  
f lo o r  m en  to  w hom  he appea led  bad  
an y  Id ea  o f  tb e  p r ic e , o f  c o u r s e ) , w as 
a c tu a lly  s ta r t in g  to  cu rse  so  o ffe n s iv e -  
ly , a b ou t th e  w h o le  o u t f i t ,  th a t I fe lt  
o b lig e d  to  m ove m> A lt  o u t  o f  e a rsh o t .

O f c o u rs e , l l  m ig h t b e  m y m id d le

y e a rs  th a t b o th e r  m e  so  abou t these 
n ew  e le c t ro n ic  d in g u se s . W h y , 1 can  
e v e n  rem em b e r w h e n  on e  d id n 't h ave  
to  d o  h is  ow n  w o rk  In  a g ro ce ry  s to re , 
b e  s im p ly  w en t up  to  a n ice  m an  w ho  
s to od  bev in d  a c o u n te r , to ld  h im  w hat 
w as w a n t t l ,  and  tb e  m en  w en t an d  got 
It . (O r ,  o n e  c o u ld  Ju s i te le p h on e  tb e  
s to re , an d  tb e  d e s l t - ' Item s w ou ld  be 
d e liv e re d , by  a y o u n g s te r o n  a blcy c l e ' 
A nd , sp e c k in g  o f  te le p h on e s , w ltb  a l l  
t h e i r  p u s h b u t to n  a u to m a t io n  (b e s t  
d ays , w h y , I c an  e v e n  rem em b e r a m at 
v e io u s ly  ad van ced  sys tem , w h ich  Wt 
m ay  re a c h  ag a in  som e  d a y , w hercb ;- 
o n e  s im p ly  sp oke  h is  d e s ire d  n um be r 
and  th e  c a l l w er.t th ro u g h !  (N a tu ra l! )  
few  p e op le  tod ay  b e lie v e  m e at a l l »  he t 
I  t e l l  t h e m  o f  t h a t  r u t u r l s t l .  
te c h n iq u e .)

B u t , to  w in d  th is  up , y ou  w lU  n t . 
h a v e  th e  p le a s u r e  o f  o u r  c om p an . 
ag a in , as y o u  h a v e  p ro b a b ly  su sp tc te . 
(o r  s e v e ra l m in u te s  n ow . N o r th e  com  
p a n ) , I m ig h t add , o f  a good  m an y  o th e : 
p e op le  w hom  I o v e rh e a rd  last even in ,* 
U n le s s , o l  c o u rs e , y o u  ch ang e , ac t) )< 
u s "g t. h om e  a g a in "
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QUALITY CENTERS
1341 Fairbanks ~ .ceet Anchorage, Alaska 99501 (907) 277-6639

John J. Cairns 
Executive Vice President

April a, 1985

Represent ative M i k e  Navarre, Chairman 
House of Labor and Commerce 
A laska State Legislat ure 
Juneau, A l a s k a

Dear R e p r e s e n t a t i v e  Navarre:

House Bill No. 315 "Unit Pricing of Co nsumer Commodities" is 
poor legislatio n for the following primary reasons:

1. L e g i s l a t i n g  m a n d a t o r y  item p r icing (price labeling) is 
inflationary  a n d  builds u n n e c e s s a r y  costs into the m a r k e t i n g  
of food.

The m i n i m u m  additional cost to the consumers of A l aska for 
m a n d a t o r y  price m a r king (price labeling) in Carrs stores 
w o u l d  be $1,091,916.00 annually. The n u m b e r  could be as 
great as $1,485,000 .00 annually and will go up each year 
as labor rates increase.

2. Consumers have demonstra ted b y  their patro n a g e  that they 
w o u l d  rather have L O W E R  PRICES than m a n d a t o r y  price marking.

Carrs stores average over 200,000 customer transactions vreekly, 
a n d  we do not have a r ec ord of a single customer request for 
price labeling in the nast year.

3. Price disclosure in formation is already availab le to the 
consumer in three places in Carrs stores:

(a) Shelf tag by each item;

(b) Customer readout w i n d o w  at the checkstands; and

(c) Itemized  receipt t a p e .
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If any item scans at a higher retail than that shown 
on the shelf tag, the consumer is given that item F R E E .

The State Department  of Weights and Measures checks our 
stores reg ularly for scanning accuracy. The consumer 
p r e s ently has an effective safeguard  against being overcharged.

4. H o u s e  Bill 315 as it is propo s e d  will raise prices by
m a k i n g  it impractical for Carrs to continue to pass alor.g 
"manufacturers' deals and allowances" to Alaska consumevs.

Carrs pr esently has up to 500 items available at a "te.noorary 
price reduction" for periods of two weeks to one month. 
M a n d a t o r y  price labeling of every package w o u l d  force Carrs 
to abandon this p r o g r a m  because of the additional cost.

I plan to be at the heari ng on Wednesday, Anril 10, 1985, at 
1:15 p.m. to testify against House Bill 315 as legislation not 
in the best interest of Alask an consumers.

JJC:mas
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April 8, 1985

The Honorable Mike Navarre 
Chairman, House Labor and 

Commerce Committee 
State Capitol, Pouch V 
Juneau, Alaska 99811

RE: IIB315

Dear Chairman Navarre:

Fred Meyer, Inc. is very concerned regarding the above 
bill relating to unit and item pricing. We oppose any such 
manda t o r y  legislation in the retail market place.

Due to a prior legislative commitment in Oregon, I cannot 
appear before your committee on Wednesday, April 10. In 
the event of another public hearing, I will testify for 
Fred Meyer.

Cheryl^D. Perrin 
Vice President 
Government Affairs

C D P :clb

In the Northwest, it's MY-TE-FINE!.
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