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IN THE HOUSE BY THE JUDICIARY COMMITTEE-
CS FOR HOUSE BILL NO. 125 (Judiciary)
IN THE LEGISLATURE OF THE STATE OF ALASKA
FOURTEENTH LEGISLATURE - FIRST SESSION
A BILL
For an Act entitled:"An Act revising the Alaska Unfair Trade Practices
and Consumer Protection Act; and adding newcauses of
action for private business."
BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF ALASKA:
* Section 1. AS 45.50.A71(b) is amended by adding new paragraphs to
read:
(26) failing to comply with AS 45.45.105 - 45.45.110 relat-
ing to unsolicited merchandise;
(27) railing to comply with AS 45.45.120 relating to disclo-
sure of funeral costs.
* Sec. 2. AS 45.50.481 is amended to read:
Sec. 45.50.481.  EXEMPTIONS.  Nothing in AS 45.50.471 -
45.50.561 applies to i
(1) an act ortransaction regulated underlawsadministered
by the state, by a [ANY] regulator;* board or commission, or an officer
acting under statutory authority of the state or of the United States,
if [UNLESS] the law regulating the act: or transaction
(A) prohibits [DOESNOT PROHIBIT] the practices de-
clared unlawful in AS 45,50.471;
(B) does not exempt from regulation theperson  commit-
ting the prohibited act or practice;
(C) provides remedies for injured persons equal to or
greater than those provided in AS 45.50.471 - 45.50.561; and

(D) unless the lawis a federal law that preempts
-1- CSHB 125(Jad)
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state action, provides the state with adequate enforcement and

restitution remedies in the public interest similar to those

remedies in AS 45.50.501 and 45.50.551;

(2) an act done b-* the publisher, owner, agent, or employee
of a newspaper, periodical or radio or television station in the
publication or dissemination of  anadvertisement, when the owner,
agent or employee did not have knowledge of the false, misleading or
deceptive character of the advertisement or did not have a direct
financial interest in the sale or distribution of the advertised
product or service;

(3) an act or transaction regulated under AS 21.36 or
AS 06.05 or a regulation adopted [ANY REGULATIONS PROMULGATED] under
the authority of either of those chapters.

Sec. 3. AS 45.50.j31(a) is amended to read:

(d) A person who purchases or leases an item of value in trade
or commerce for use and not for resale, [GOODS OR SERVICES] and who
thereby suffers an ascertainable loss of money or real or personal
property [, REAL OR PERSONAL,] as a result of another.person's act or
practice declared unlawful by AS 45.50.471, may bring a civil action
[IN THE JUDICIAL DISTRICT IN WHICH THE SELLER OR LESSOR RESIDES OR HAS
HIS PRINCIPAL PLACE OF BUSINESS  ORIS DOING BUSINESS,] to recover
actual damages or $200, whichever is greater. The jury” or, if the
action is tried without a jury, thejudgex may, in cases of wilful
violation, award up to three times the actual damages sustained. In
[, AND IN] all cases the court may provide equitable relief it consid-
ers necessary or proper.

Sec. 4. AS 45.50.531(b) is amended to read:

(b) A person entitled to bring an action under this section may,

[AFTER INVESTIGATION BY AND APPROVAL OF THE ATTORNEY GENERAL,] if the

CSHB 125(Jud) -2-
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unlawful act or practice has caused similar injury to numerous other
persons similarly situated and if the person [HE] adequately repre-
sents the similarly situated persons, bring an action on behalf of all
[HIMSELF AND OTHER] similarly injured and situated persons to recover
actual damages. A person planning to bring an action unier this
subsection shall deliver [FIRST SUBMIT] to the attorney general a copy
of the [HIS PROPOSED] complaint when it is filed with the court [, AND
HE MAY NOT FILE THE COMPLAINT IN COURT WITHOUT THE ATTORNEY GENERAI-'S
APPROVAL]. In an action brought under this subsection, the court may
in its discretion order, in addition to damages, injunctive or other
equitable relief.

Sec. 5. AS 45.50.531(h) is amended to read:

(h) A manufacturer or supplier [MANUFACTURERS OR SUPPLIERS
merchandise, whose [THE] fault [OF WHICH] is the basis for the action
under this chapter, is [ARE] liable for the damages assessed to or
suffered by a retailer sued or [RETAILERS] charged nder this chapter.
A retailer has a private cause of action to recover from a
manufacturer or supplier under this subsection the "actual damagesm
suffered by the retailer if

(1) theretailer has given the manufacturer or supplier
reasonable notice and a reasonable opportunity to satisfy the
customer's claim;

(2)  the manufacturer or retailer has not satisfied the
customer's claim;

(3) theretailer satisfies, before the customer files an
action in court, a claim of the customer against the manufacturer or
supplier arising under this subsection; and

(4) theretailer has suffered damage by satisfying the

gustomer's claim.
-3- CSHB 125(Jud)



* Sec. 6. AS45.50.531is amended by addinga new subsection to read:
(i) A business person whose business is injured and who suffers
an ascertainable loss of money or real or personal property as a
result of a competitor's act or practice declared unlawful by AS 45.-
50.471, may bring a civil action to recover actual damages. The jury,
or, if the action is tried without a jury, the judge, may, in cases of
wilful violation, award up to three times the actual damages sus-
tained. In all cases the court tuay provide equitable relief it con-
siders necessary or proper.
* Sec. 7. AS 45.50.541 is amended by adding a new subsection to read:
() In this section, "consumer" means a person who seeks or
acquires goods or services, whether or not affixed to real property,
by lease or purchase, for personal, family, or household purposes.
* Sec. 8. AS45.50.5-2is amended to read:
Sec. 45.50.542. WAIVER VOID. A waiver by a person [CONSUMER] of
a provision [THE PROVISIONS] of AS 45.50.471 - 45.50.561 that was
enacted to protect that person is contrary to public policy and is
unenforceable and void. ,
* Sec. 9. AS 4550 is amended by adding a new section to read:
Sec. 45.50.560. SHORT TITLE. AS 45.50.471 - 45.50.561 may be
cited as the Unfair Trade Practices Act,
* Sec. 10. AS 45.50.561 is amended by adding new paragraphs to read:

(10) “"person" has the meaning given in AS 01.10.060;

(11) “"trade or commerce" means the advertising, offering for
sale, barter, or distribution of a service or property, tangible or
intangible, real, personal, or mixed, or other article, commodity, or
thing of value, wherever situated, and includes trade or commerce
directly or indirectly affecting the people of the state;

(12) "wilful" means that the person committing the act or
CSHB 125(Jud) -4-
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practice declared unlawful by AS 45.50.-471 knew or should have known"
that the conduct was an unfair or deceptive trade practice or unfair

method of competition.

* Sec.

11.

AS 45.50.561(6) is repealed.

CSHB 125(Jud)



PROFOSED COMMITTEE SUBSTITUTE FOR HB 125

CS FOR HOUSE BILL NO. 125
IN THE LEGISLATURE OF THE STATE OF ALASKA
FOURTEENTH LEGISLATURE - FIRST SESSION
A BILL
For an Act entitled: "An Act revising the Alaska Unfair Trade Practices
and Consumer Protection Act; adding new causes of
action for private business; and providing for an
effective date."
BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF ALASKA:
* Sectionl.  AS45.50.471(b) is amended by adding new paragraphs to
read:
(26) failing to comply with AS 45.45.105 -- 45.45.110 relat-
ing to unsolicited merchandise;
(27) failing to comply with AS 45.45.120 relating to disclo-
sure of funeral costs.
* Sec. 2. AS 45.50.481 is amended to read:
Sec. 45.50.481. EXEMPTIONS.  Nothing in AS 45.50.471 --
45.50.561 applies to
(1) an act or transaction regulated under laws admin
by the state, by any regulatory board or commission, or officer acting
under statutory authority of the state or of the United States, if
[UNLESS] the law regulating the act or transaction
(A) prohibits [DOES NOT PROHIBIT] the practices de-
clared unlawful in AS 45.50.471; and
(B) does not itself exempt from regulation the person
committing the prohibited act or practice; and
(C) provides an adequate private cause of action for
injured persons similar to that provided in AS 45.50.531; and
-1- CSHB 125



(D) unless the law is a federal law which preempts
state action, provides the state with adequate enforcement and
restitution remedies in the public interest similar to those
remedies in AS 45.50.501 and 45.50.551;

(2) an act done by the publisher, owner, agent, or employee
of a newspaper, periodical or radio or television station in the
publication or dissemination of  anadvertisement, when the owner,
agent or employee did not have knowledge of the false, misleading or
deceptive character ofthe advertisement or did not have a direct
financial interest in the sale or distribution of the advertised
product or service;

(3 an act or transaction regulated under AS 21.36 or
AS 06.05 or an™ regulations adopted [PROMULGATED]under authority of
those chapters.

* Sec. 3. AS 45,50.531(a) is amended to read:

(a) A person who purchases or leases any item of value in trade
or commerce for use and not for resale, [GOODS OR SERVICES] and who
thereby suffers an ascertainable loss of money or real or personal
property[, REAL OR PERSONAL,] as a result of anof'.er person's act or
practice declared unlawful by AS 45.50.471, may bring a civil action
[IN THE JUDICIAL DISTRICT IN WHICH THE SELLER OR LESSOR RESIDES OR HAS
HIS PRINCIPAL PLACE OF BUSINESS  ORIS DOING BUSINESS,] torecover
actual damages or $200, whichever is greater. The jui/j_ or, if the
action is tried without a jury,  the judge j_ may, in cases ofwilful
violation, award up to three times the actual damages sustained. In
[, AND IN] all cases the court may provide equitable relief it consid-
ers necessary or proper.

* Sec. 4. AS 45.50.531(b) is amended to read:
(b) A person entitled to bring an action under this section may,
CSHB 125 -2-



[AFTER INVESTIGATION BY AND APPROVAL OF THE ATTORNEY GENERAL,] if the
unlawful act or practice has caused similar injury to numerous other
persons similarly situated and if the person [HE] adequately repre-
sents the similarly situated persons, bring an action on behalf of all
[HIMSELF AND OTHER] similarly injured and situated persons to recover
actual damages. A person planning to bring an action under this
subsection shall deliver [FIRST SUBMIT] to the attorney general a copy
of the [HIS PROPOSED] complaint when it is filed with the court [, AND
HE MAY NOT FILE THE COMPLAINT IN COURT WITHOUT THE ATTORNEY GENERAL'S
APPROVAL]. In an action brought under this subsection, the court may
in its discretion order, in addition to damages, injunctive or other
equitable relief.

Sec. 5. AS 45.50.531(h) is amended to read:

() Manufacturers or suppliers of merchandise, the fault of
which is the basis for the action under this chapter, are liable for
the damages assessed to or suffered by retailers sw.d or charged under
this chapter.  Whfn a retailer suffers damages due to satisfying,
without legal act cn, a claim by a customer which would have been
actionable under this chapter, the manufacturer or supplier of mer-
chandise may be liable for those damages to the retailer, if after
reasonable notice from the retailer and opportunity to satisfy the
customer’s claim, the manufacturer or supplier fails to satisfy the
customer's claim. Avretailer has a private cause of action to recover
damages from a manufacturer or supplier under this subsection.

Sec. 6. AS 45.50.531 is amended by adding a new subsection to read:

(i) A business person whose business is injured and who suffers
an asceicainable loss of money or real or personal property as a
result of a competitor's act or practice declared unlawful by AS 45.-
50.471 may bring a civil action to recover actual damages. The jury,

-3- CSHB 125



or, if the action is tried without a jury, the judge, may, in cases of
wilful violation, award up to three times the actual damages sus-
tained. In all cases the court may provide equitable relief it con-
siders necessary or proper.

* Sec. 7. AS 45.50.541 is amenced by adding a new subsection to read:

(d) In this section, "consumer" means a person who seeks ¢
acquires goods or services, whether separate cr affixed to real prop-
erty, Dby lease or purchase, for personal, family, or household pur-
poses .

* Sec. 8 AS 45.50.542 is amended to read:

Sec. 45.50.542. WAIVER. A waiver byaperson [CONSUMER] of a
substantive provision [THE PROVISIONS]  of AS 45.50.471 45.50.561
which was enacted to protect that person is contrary to public policy
and is unenforceahle and void.

* Sec. 9. AS 4550 is amended by adding a new section to read:

Sec. 45.50.560. SHORT TITLE. AS 45.50.471 -- 45.50.561 may be
cited as the Unfair Trade Practices Act.

* Sec. 10. AS 45.50.561 is amended by adding new paragraphs to read:

(10)  "person" has the meaning given to it in AS 01.10.-
060(7);

(11) "trade or commerce" means the advertising, offering for
sale, barter, or distribution of any service or any property, tangible
or intangible, real, personal, or mixed, and any other article, com-
modity, or thing of value, wherever situated, and includes any trade
or coimerce directly or indirectly affecting the people of this state;

(19) "wilful" means that the person committing the act or
practice declared unlawful by AS 45.50.471 knew or should have known
that the conduct was an unfair or deceptive trade practice or unfair
method of competition.

CSHB 125 -4-



* Sec. 11. AS 45 50.561(6) is repealed.

* Sec. 12. This Act takes effect immediately in accordance with AS 01
10.070(c).
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Fiscal Note 44 . Decembher 12, 1984

Analysis

This bill is the first comprehensive revision of Alaska's
unfair trade practices and consumer protection statutes since
1974. The bill clears up ambiguities raised by Alaska court
decisions; for instance, the bill reaffirms that the statute 1is
meant to protect: (1) purchasers of real property, and (2)
business or government entities purchasing ?oods Or Services as
"consumers".  The bill encourages members of the public to seek
private redress for violations of statute, by clarifying the
private cause of action _provisions, and creating a new cause of
action by an honest business against a competitor which damages
the honest merchant by its deceptive conduct.

_ It is not _expected that this bill will have any fiscal
impact on the Department of Law's Consumer Protection Section
because the bill refines the Section's law enforcement tools (by
eliminating substantive and procedural ambiguities), and
encourages more citizens to act on their own behalf rather than
seeking “government intervention (by the strengthened private
action amendments).



The changes to AS 45.50.501(a)(1) and (2) and AS 45.50.531(a) are
actually venue changes, but the changes were recommended in
response to the Alaska Supreme Court's remarks about AS 45.50.531
in Swenson Trucking, Etc. v. Truckweld Equipment 604 P.2d 1113
(Alaska 1980). The court did not reach the question whether the
ban against unfair trade practices contained in AS 45.50.471
applies to acts committel outside the State of Alaska, but did
hold that the court lacked subject matter jurisdiction in that
particular case hecause the defendant's residence and principal
place of business were in Washington State. The court noted the
plaintiff made no argument that the defendant was "doing
business" (the term used in § 531) in Alaska.
In a footnote the court remarked:
We do_not imply a decision of whether Truckweld's
association with Alaska - namely, repairing a
product which Truckweld knew or should have khown
would be used in Alaska is sufficient to permit
Rinskats Aong” e okt ction  Satues, AS
09.05.015. 10 at 1118, 20°n. 17 ’
Therefore, we suggest an amendment to § 501 and 531, taking out
the venue provisions which the Supreme Court was looking at in
questioning subject matter jurisdiction and therefore personal
jurisdiction.  Thus, if you adopt HB 115 or some other venue
statute and want to conform the suggested amendment to § 501,
that would be acceptable, but you probably should take out the

language in § 531(a) as suggested because the venue provision is

218185 -1 -



really not needed in that section and  could lead to some
confusion as evidenced by the court's remarks in Swenson
Trucking. The venue provision in 01 maybe needed ifthere is
subject matter jurisdiction over an out-of-state business
(therefore personal jurisdiction)to explain that the Attorney
General can file the action in judicial district of AG's choice.

218185 .



SWENSON TRUCKING. ETC. v. TRUCKWELD EQUIP. Alaska 1113

Cite as. Alaska. 604 P.zd 1113

Although the circumstances surrounding
the scene of a violent crime are far differ-
et from a traffic stop the general principle
is equally appllcable. Police should be free
to ask 3ues jons to determine what has
happened. Only then can an officer exer-
0% judgment as to what action to take.
Again, each case tumns on its particular
facts. At some point, the on-the-scene
questioning may become a custodial interro-
gatlon. See Slate v, Darnell. 8 Wash.A%).
21, 508 P.2d 613 615 (Wash.App.1973),
cert, denied, 414 U.S. 1112, 94 S.Ct. 842, 38
LEd.2d 739; United Stales v. LeQuire, 424
F.2d 341, 343-44 (5th Cir. 1970)

| conclude that the circumstances in this
case did not amount to custodial interroga-
tion. Therefore, | can agree with the ma-
jority that there was no €rror in the admis-
sion of Palmer's statement.

BOOCHEVER, Justice, concurring.

With reference to the videotaPing and
recording of the sobriety tests at the police
head?uarters, | am of the Of)lnlon that one
in defendant’s position would have had no
actual or subjective expectation of privacy.
From all indications, the testing was per-
formed in a public area and not In a private
room which' might give rise to stch an
expectation. Moreover, the vary nature of
the t_estlnﬁ was for the obvious purpose of
making the results public. Therefore, |
would rest the holding that there was no
violation of Palmer's right to privacy on the
lack of subjective expectation of privacy.

| am not at all sure that if the circum-
stances were such as to give rise to an
actual and subjective expectation of priva-
¢y, that society would not be prepared to
recognize such” an_ expectation as reasona-
ble. “A sense of fairness based on a require-
rrsnt of being open and above board would
seem to require notification that one's ac-
tions are being videotaped and recorded, if
the testing were performed under circum-

stances giving rise to a subjective expecta-

tion of prlvac&/. See State V. Glass, 583
P.2d 872 (Alaska 1978).

| further would not speculate as to
whether a Miranda warning would be re-
quired if the statements of the accused
made during the testing are regarded as
testimonial In character.” The trooper indi-
cated that the breathalyzer lest results indi-
cated that Palmer had a blood alcohol level
of .16 percent, to which Palmer replied "Oh
no." That exclamation could hardly be re-
garded as incriminating, and | find it un-
necessary to make any general holding as to
whether” the remarks were the result of
custodial interrogation so as to require a
Miranda warning. There are too many fac-
tual variations which may arise to justify
such a sweeping holding.” For example, a
police officer could give a false statement
of a high breathalyzer reading hong to
elicit an admission” of where a defendant
had been drinking or some statement as to
the amount consumed. Even under the cir-
cumstances here involved, had Palmer an-
swered “I only had six drinks" a close
question would" be Presented. There can be
no dispute of the Tact that Palmer was in
CUStOdK.l The United States Supreme
Court has held that direct questioning is not
required to trigger the requirement of Mi-
randa wamings. Brewer v. Williams, 430
8.987.7)387, 97 "S.Ct. 1232, 51 LEd2d 4%A

SWENSON TRUCKING & EXCAVAT-
ING, INC., Appellant,

v

TRUCKWELD 'EQUIPMENT
COMPANY, Appellee.

No. 4288,
Supreme Court of Alaska.
Jan. 4, 1980,

Action for damages arising out of a
defective weld in the original manufacture

I. See Hunter v State. 590 P 2d 888 (Alaska 1979)



SWENSON TRUCKING. ETC. v. TRUCKWELD EQUIP. Alaska H 19

CUe as. Alaska. 604 P.2d 1113

minds could draw different inferences
and reach different conclusions from
%h_e |fact the issue must be reserved for
rial.s

. BREACH OF EXPRESS AND
IMPLIED WARRANTIES

Counts 11 and 111 of Swenson's complaint
alleged breach of express and implied war-
ranties.  Swenson claims that "the repairs
requested by Swenson and the bill present-
ed by Truckweld constituted a sales trans-
action within the definition of the Uniform
Commercial Code." 4

sales of goods. Truckweld was not a seller
of the defective ram assembly.  Since
Swenson claims no other basis for relief on
its theory of breach of warranty, summary
judgment was appropriate.

IV. AS 4550471

[11]  Swenson claims damages from al-
leged” unfair trade E)ractlces committed by
Truckweld, in violation of AS 45.50-
471%)(4), (6), (12) and (15).55 The dismissal
of this claim was correct because the superi-
or court lacked subject matter jurisdiction
over the claim. AS 45.50.531 states:

Private and class actions, (a) A person

[10] ~ The U.r.C. does not appl& EOCthiS who purchases or leases goods or services

transaction. ~ AS  45.05.046(a)
§2106éa)) provides.
In 88 36-242 of this chapler.lis: unless the

context otherwise requires, “contract’
and "agreement” are limited to those re-
lating to the present or future sale of
goods. "Contract for sale" includes both
a Present sale of goods and a contract to
sell goods at a future time. 4 "sale"
consists in the passing of title from the
seller to the buyer for a price (§ 126). A
"pre‘ent sale" means a sale which is ac-
compllshed by the making of the con-
tract. [emphasis added]

AS 45.05.094, .096, and .098, the Code's war-
ranty provisions, expressly apply only to

13, Quotinp Gross v. Southern Ry. Co., 414 F.2d
292. 297 (5Ih Cir. 1969) (citations omitted).

14. The Alaskan version of the U.C.C is codified
at AS 45.05.

15. This refers to Article II. the "Uniform Com-
mgeﬁrzcial Code— Sales." Ch. 114, § 2.106. SLA
1962.

16. AS 45.50.471 provides, in pertinent part;

(a) Unfair methods of competition and un-
fair or deceptive acts or practices in the con-
duct of irade or commerce are declared to be
unlatvful.

(b) The terms "unfair methods of competi-
tion" and "unfair or decept.ve acts or prac-
tices" include, but are not liii.".J "o, the
following acts:

(4) representing that goods or services
have sponsorship, approval, characteristics,
ingredients, uses, benefits, or quantu.es that
they do not have or that a perso.i has a

and thereby suffers an ascertainable loss
of money or property, real or personal, as
a result’of another person’s act or prac-
tice declared unlawtul by § <7l of this
chapter, may bring a civil action in the
judicial disfrict in which the seller or
lessor resides or has his principal place of
business or is doing business, to recover
actual damages or S2U0, whichever is
greater.

Truckweld's residence and principal place of
business is in Washington state. Swenson
makes no argument that Truckweld was
"doing business” in Alaska within the
meaning of AS 45.50.53L.7 We do not
reach the question whether the ban against

sponsorship, approval, status, affiliation, or
connection that he does not have:

(6)  representing that goods or services are
of a particular standard, quality, or grade, oi
that goods are of a particular style or model,
if they are ot another:

(12) using or employing deception, fraud,
false pretense, false promise, misrepresenta-
tion, or krawingly concealing, suppressing,
or omittu.g a material fact with intent that
others rely upon ihe concealment, suppres-
sion or omission in connection with the sale
or advertisement of %oods or services wheth-
er or not a person has in fact been misled,
deceived or damaged;

(15) knowingly making false or misleading
statements concerning the need for parts, re-
placement, or repair service;

1. We do not imply a decision on whether
Truckweld's association with Alaska— namely,
repairing a product which Truckweld knew or
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unfair trade practices contained in AS 45.-
50471 applies to acts committed outside the
State of Alaska.

As we have discussed in section 1| of this
opinion, there are triable issues of fact con-
ceming Truckweld's duty of care to Swen-
son.  Consequently, we reverse the trial
courts gran* of summary judgment on
Swenson's negligence claim.

should have known would be used jn Alaska—
is sufficient to ﬁerm it personal jurisdiction over
Truckweld within Alaska's long arm jurisdic-
tion statute. AS 09.05.015. Comrare Modem
Trailer Sales. Inc. v. Traweek, 561 P.2d i192

604 PACIFIC REPORTER, 2d SERIES

AFFIRMED in Eart, REVERSED in
part, and REMANDED.

(0 | alhunfTTssUrs

(Alaska 1977) (defenda.it had insufficient con-
tact with Alaska for p rsonal jurisdiction), with
Jones Enterprises. Inc. v. Atlas Service Corp.
442 F.2d 1136 (9th Cir. 1971) (sufficient contact
with Alaska for personal jurisdiction).
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Collateral references. — 5 Ain. Jur.
2d, Appearance. ¥ 1et seq.. 20 An). Jur.
2d. Courts. $§ 87-171.

21 CJ.S.. Courts,  15-119,

Setting aside default judgment for
failure of statutory agent on whom process
v1v1a7595erved to nolifv defendant. 20 ALR2d

Tolling of statute of limitations wh
Brogess,' Is not served before expiration . .
imitation period, as affected by statutes
defining commencement of action, nr
expressly relating to interruption of
running of limitations. 27 Al.R2d 220.

Appealability of order overruling or
sustammP motion ti quash or set aside
service of process. 30 ALK2d 287.

Necessity of service of process upon
infant itself in juvenile delinquency and

ATLASKA StATI'IKS

09.05.015

Inclusion or exclusion of first and last
days tn computing time for service of pro-
cess which must take place a certain num-
ber of davs before a known future date. 98
ALR2d 1398. _

Statute permitting new action after
failure of original action commenced
within period of limitation, as applicable
in cases where original action failed for
lack ofjurisdiction. 6 ALLR3d 1043.

Mistake or error in middle initial or
middle najne of party as vitiating or
invalidating civil process, summons, or the
like. 6 ALRld 1i79.

Tolling of statute of limitations during
absence from state as affected by fact that
party claiming benefit of limitations
remained subject to service during absence
or nonresidence, 55 ALR3d 1158.

dependency,proceedin?s. 90 Al.It2d 293. Validity of service of summons or com-
Construction e”.| effect of provision for  plaint on Sunday or holiday. 63 ALK3d
service of process against minor on a 423

parent, %uardlan, or other designated per-

son, 92 ALR2d 1336.

Sec. (9.06.010. Jurisdiction of action. From the time of the ser-
vice ofa copy of the summons and corplaint, or of the conpletion of the
publication when service by publication isordered, the court aoouires

Juridiction and has antrol of all the subseguent proceedings. The
wvoluntary appearance of the defendant isequivalent topersomal service
ofa copy of the summons and carplaint upon the deferdant. 8 5.06d.
101 SLA 1982)

Collateral references. — Immunity
from service of process of nonresident wit-
ness appearing in other than strictly judi-
cial proceedings, 35 ALR2d 1353.

Sufficiency of designation of court or
place of appearance in original civil pro-
cess. 93 ALR2d 376.

Jurisdiction court to permit
sterilization of mentally defective |Eerson
in absence of specific statutory authority,
74 ALR3d 1210,

Sec. 0.06.015. Personal jurisdiction, @ A oourt of this state
having jurisdiction over the albject matter has jurisdiction over a per-
son senved I an action according to the rules of avil procedure

@ nan acam, whether arising in or out of this state, against a
defendant who, when the action iscommenced,

(A sa matural person presait in this state when sened;
® samatural person daniciled in this state;
© wadorestic corporation; or
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I.D) isengaged in substantial and not isolated activities in this state,
whether the activities are wholly interstate, intrastate, or otherwise:

(2) in an action which may he brought under statutes of this state
which specifically confer grounds for personal jurisdiction over the
defendant:

(3) inan action claiming injury to person or property in or out of this
state arising out of an act or omission in this state by the defendant:

(4) in an action claiming injury to person or property in this state
arising out of an act or omission out of this state by the defendant,
provided, in addition, that at the time of the injury either

(A) solicitation or service activities were carried on in this state by
or on behalfof the defendant: or

(B) products, materials or things processed, serviced or manufac-
tured by the defendant were used or consumed in this state in the
ordinary course of trade:

(5) in an action which

(A) arisesoutofapromise, made anywhere to the plaintiffor to some
third party for the plaintiffs benefit, by the defendant to perform ser-
vices in this state or to pay for services to be performed in this state by
the plaintiff;

(B) arises out of services actually performed for the plaintiff by the
defendant in this state, or services actually performed for the defen-
dant by the plaintiffin this state if the performance in this state was
authorized or ratified by the defendant:

(C) arisesoutofapromise, made anywhere to the plaintiffor to some
third party for the plaintiffs benefit, by the defendant to deliver or
receive in this state or to ship from this state goods, documents of title,
or other things of value;

(D) relates to goods, documents of title, or other things of value
shipped from this state by the plaintiff to the defendant or the order
or direction of the defendant; or

(E) relates to goods, documents of title, or other things of value
actually received by the plaintiff in this state from the defendant
without regard to where delivery to the carrier occurred;

(6) in an action which arises out of

(A) apromise, made anywhere to the plaintiffor to some third party
for the plaintiffs benefit, by the defendant to create in either party an
interest in, or to protect, acquire, dispose of, use. rent, own. control or
possess by either party real property situated in this state:

(B) aclaim torecover a benefit derived by the defendant through the
use, ownership, control or possession by the defendant of tangible prop-
erty situated in this state either at the time of the first use. ownership,
control or possession or at the time the action is commenced; or

(C) a claim that the der'ndant return, restore, or account to the
plaintiff for an asset or thing of value which was in this state at the
time the defendant acquired possession or control over it:
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(7) in an action to recover a deficiency judgment upon a mortgage
note or conditional sales contract or other security agreement executed
by the defendant or a predecessor of the defendant to whose obligations
the defendant has succeeded and the deficiency is claimed

(A in an action in this state to foreclose upon real property situated
in this state:

(Bi following sale of real property in this state by the plaintiff; cr

(C) following resale oftangible property in this state by the plaintiff;

(8) in an action against a defendant who is or was an officer or
director of a domestic corporation where the action arises out of the
defendant's conduct as such officer or director or out of the activities of
the corporation while the defendant held office as a director or officer:

(9) in an action for the collection of taxes or assessments levied,
?sés;gssed or otherwise imposed bv a taxing authority after April 10.

<10> in an action which arises out of a promise made to the plaintiff
or some third party by the defendant to insure upon or against the
happening of an event if

(Ai the person insured was a resident of this state when the event
out of which the cause of action is claimed to arise occurred:

(B)  the event out of which the cause of action is claimed to arise

occurred in this state: or

(Ci the promise to insure was made ;n the state:

(11) inan action against a personal representative to enforce a claim
against the deceased person represented if one or more o; the grounds
stated in iai(2l — (10) of this section would have furnished a basis for
jurisdiction over the deceased if living, and it is immaterial under this
paragraph whether the action was commenced during the lifetime of
the deceased:

(12) in an action for annulment, divorce cr separate maintenance
when a personal claim is asserted against the nonresident party, if

(A) the parties resided in this state in a marital relationship for not
less than six consecutive months within the six years preceding the
commencement of the action;

(B) the party asserting the personal claim has continued to reside in
this state; and

(C) the nonresident party receives notice as required by law.

(b) In an action brought in reliance upon jurisdictional grounds
stated in (a)i2) — (10) of this section, there cannot bejoined in the same
action any other claim or cause against the defendant unless grounds
exist under this section for personal jurisdiction over the defendant as
to the claim or cause to be joined.

(c) The jurisdictional grounds stated in (a)(2) — (10) of this section
are cumulative and in addition to any other grounds provided by the
common law. t§ 1 ch S7 SLA 1968: am S 1ch 92 SLA 1972)
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CONSUMER INFOQ

CONSUMER PROTECTION SECTION

The Consumer Protection Section of the Attorney General"s office
enforces Alaska®s Unfair Trade Practices and Consumer Protection laws,
which laws benefit both individual consumers and business people. One
of the functions of this office i1s to handle consumer complaints.

WHY WE NEED YOUR COMPLAINT IN WRITING

Consumer Protection is here to serve you. We can do a better job and
process your complaint faster i1f you help us. We need to have your
complaint in writing because written complaints help you give us all
the details we need and help us work faster than with initial inter-
views. (We can handle several complaints In the time i1t takes to do an
interview, and somebody still has to wr-ite out all the details.) |If we
need more details after reading your complaint, we will contact you.

IT you aren®"t sure whether you have a complaint, go ahead and fill out
one of our complaint forms anyway. If you don®"t have a complaint, we
will contact you promptly. Usually you do have a complaint or you
wouldn"t be here.

WHAT WE DO WITH YOUR COMPLAINT

A staff member initially reviews all complaints to determine whether
there i1s evidence of a clear, serious violation of law. |If so, the
complaint will go to a staff attorney. Otherwise, we will handle the
complaint in our informal complaint resolution procedure.

We send the business a letter and a copy of your complaint, asking them
to tell their side of the story. When we get their reply, we will con-
tact you for your comments or to tell you about any proposed settlement
offer from the business. Much of the time, this process yields satis-
factory results.

IT there xs no voluntary offer of settlement or the proposed settlement
iIs not acceptable to you, you must then proceed privately through the
Small Claims Court or a private attorney. The state can only take for-
mal action when there is a serious indication cf deceptive practices Iin
violation of law. The fact that we do not take formal action does not
necessarily reflect on the merit of either party®s position in this
matter.

All complaint files are kept for future reference In case other comp-
laints against the business are received. This way we can keep track
of deceptive or fraudulent patterns which may begin to evolve. How-
ever, unless we file formal legal action iIn court, all complaints are
confidential; we do not perform the function of a Better Business
Bureau by releasing complaint information about particular businesses.

YOU SHOULD REALIZE THAT:

THE CONSUMER PROTECTION OFFICE CANNOT ACT AS YOUR ATTORNEY. WHEN
THE ATTORNEY GENERAL SUES A BUSINESS, HE SUES FOR THE STATE- TO
1 STOP THE PRACTICE AND COLLECT FINES.

THE COMPLAINT HANDLING PROCESS USUALLY TAKES AT LEAST SIXTY (60)
2 DAYS.

IT IS NOT POSSIBLE FOR THE STATE TO SUE EVERY TIME A CONSUMER IS
TREATED UNFAIRLY OR EVEN DEFRAUDED. THE STATE CAN ONLY ACT IN THE
3 GENERALPUBLIC [INTEREST.

EVEN THOUGH YOU FILE A CONSUMER COMPLAINT WITH OUR OFFICE YOU MA®Y
ALSO WANT TO CONSULT A PRIVATE ATTORNEY, OR THE LEGAL SERVICES
4 ATTORNEY, OR FILE A CLAIM IN SMALL CLAIMS COURT AT THE SAME TIME.

Anchorage Fairrbanks Juneau Valdez

1031 W. 4th 604 Barnette S.S. Fuller Bldg. P.O. Box 671
Suite 110 Stat* Court Bldg. 4th  Harris Valdez, AK 99686
Anchorage, AK Fairbanks, AK Suite 214 835-2462

99501 99701 Juneau, AK 99811

279-0428 456-8588 465-3692



ATTARNEY CEN\ERA.

ANCHIRACE FAIRBANKS JNEAU VALCEZ

1031 W 4th Ist Netical Gaer S.S. Ruller Bldg P. 0. B 671
Sute 110 100 Qudran Ste.400 4th & Harrmis,Ste.214 Valdez, A
Adoraceg A RArbatks, A Rauh K 99686

99501 99701 Jueay A 99811 835-2462
279-0428 456-8588 465-3692

5 HIMETHER-ONEND 6 BANESTHBET-ONEND

7. NIMED- THE FERE DN COVRANEDARD T NAME OF SALESPERSON:

8 CIRNYSADES arty SIAIE A
9 CVPRNYS THHTHNEND 10 DNE@-TRNGCIION

1 VEIENQANTRCTED O THESFRAEGRHRDCTBYANADARISEINT,? 0 S 0O ND
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XU FAENQICMVRANID TO THEINCMD A BREODIRY? 1B TS MMEG-HEEINTO/YONOITVRANED
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Please state the year, make, model name and
V.I.N. (Vehicle Ildentification No.) of your
auto. (Check your registration papers.) Year

I hereby certify that | have read the information contained in this complaint and that all of
the information 1 have given is true and complete to the best of my knowledge, information
and belief. 1 further authorize the Attorney General to use this information as he deems
necessary and proper.

Signature

On the reverse side of this form

Summarize your compiaint. Be brief,
But complete.



HOW TO WRITE YOUR COMPLAINT:
Start at the beginning. Describe all the events in the order they happened.

Put down the names of any witnesses.

Please attach copies of any documents which explain or support your complaint, including the cancelled checks, copies
of advertisements, letters, etc.

WHAT TYPE OF SETTLEMENT DO YOU WISH THIS OFFICE TO ATTEMPT TO OBTAIN?

(Please use additional sheets if necessary)



BUSINESS RESPONSE INFORMATION

Consumer Protection Section

The Consumer Protection Section of the Attorney General®s Office
enforces Alaska®s Unfair Trade Practices and Consumer Protection
laws, which laws benefit both individual consumers and business
people.. One of the functions of this office iIs to handle con-
sumer complaints.

Consumer Complaints:

Any consumer who believes that he/she has been subjected to an
unfair or deceptive trade practice may fTile a complaint with this
state office. A staff member initially reviews all complaints to
determine whether there is evidence of a clear, serious violation
of law. If so, the complaint will go to a staff attorney.
Otherwise, we will handle the complaint in our informal complaint
resolution procedure.

We do not attempt to prejudge the merits of complaints by either
refusing to handle some omplaints or by assuming that one or the
other side i1s '"right.” I would be impossible, as well as
unfair, to make any assump.“ons on so little information. We do
screen complaints to verify ;4at we have jurisdiction to handle
the subject matter cf the coiXVaint.

Th5 Complaint Resolution Process

Our complaint handling process is informal and relies upon
cooperation from all parties. Whenever a consumer Tfiles a
complaint against you, we will send the complaint to you as a
respondent. By doing so, we are requesting your cooperation in
clarifying the situation and resolving the problem. We cannot
force you as a respondent to offer a settlement, nor can we force
a settlement on either party.

We recognize that there are two sides to every story, and we
listen to both sides. We know that sometimes consumer complaints
are I1naccurate or unreasonable. The fac+ that both sides may be
angry does not make either one of them "i~ght.™

By our mediation efforts, we hope to give both sides to a consu-
mer complaint a chance to better understand each other and, once
understood, resolve their problem. Much of the time, this
process yields satisfactory results for both sides.

How to Respond to a Complaint

We request that you respond, in writing, to the complaint.
Written responses help you give us all the details we need, avoid
misunderstandings, and help us work faster. (We can handle
several matters in the time i1t takes to do an interview, and
somebody still has to write all the details.)



To enable both this office and the consumer to better understand
your position, we ask that you investigate the complaint; for
instance, talk to the employees involved and check your business
records. We request that you respond with a discussion of the
facts of this complaint and any figures that might be necessary
to better understand the situation. Often, it iIs important to
include a statement of your standard business procedure so that
there 1s a context iIn which to view this particular complaint.
Finally, please include a statement of your position on this
consumer complaint, as well as_any suggestions or plans you may
have for resolving this matter. e

What Happens When Mediation Fax s

ITf mediation fails (or if you fail to respond), we will review
the iInformation we obtained to determine whether or not there is
a pattern or serious indication of deceptive practices which
justifies formal action by the state. Formal actions include
conducting a formal iInvestigation or, in the face of serious
violations of the law, filing a lawsuit seeking an injunction to
stop the disputed practice and to seek restitution for consumers
and civil penalties.

IT we determine that formal state action iIs not appropriate, we
will usually advise consumers that they have the right to proceed
privately through small claims court or a private attorney if
they so choose. The fact that the state does not take formal
action does not necessarily reflect on the merit of either
party®s position in this matter.

All complaint files are kept for future reference iIn case other
complaints againsr t»; business are received. This way we can
keep track of deceptive or fraudulent patterns which may begin to
evolve. However, unless we file formal legal action iIn court,
all complaints are confidential. We do not perform the function
of a Better Business Bureau by releasing complaint information
about particular businesses.

ANCHORAGE FAIR3ANKS

1031 Wost 4th Avenue, 1st National Center
Suite 110 100 Cushman, Suite 400
Anchorage, AK 99501 Fairbanks, AK 99701
(907) 279-0428 (907) 456-8588

JUNEAU VALDEZ

S.S. Fuller Building P.O. Box 671

4th & Harris, Suite 214 Valdez, AK 99686

Pouch K (907) 835-2462

Juneau, AK 99811
(907) 465-3692



State of Alaska

COMMITTEES POUCH V
JUNEAU, ALASKA 998l
HOUSE HEALTH, EDUCATION (907) 465-4968
AND SOCIAL SER\)/ICES
0-Chairman 914 CLAY COURT

10Ut U L IARY ANCHORAGE, ALASKA 99503
HOUSE COMMUNITY AND . (907) 276-6844

REGIONAL AFFAIRS Representative Max F. Gruenherg, Jr.

District 11

Spenard, Upper Midtown Anchorage

February 11, 1985

Mr. Fred Witzleben
P.0. Box 102351
Anchorage, AK 99510

Dear Mr. Witzleben:

Thank you for your public opinion message on HB 125. 1 have brought
your message to the attention of the other members of the House Judiciary
Comittee. As a resault, the Chairman is going to hold teleconference
hearings with Anchorage and we will make sure that you get notified.

For your information I am enclosing a copy of the hill. If you have any
additional questions or commei ts, please let me know.

Thank you again for your message.
Cordially

Max F. Gruenberg, Jr

Encls.
cc:  Hayden Kayden, House Judiciary staff



of "Reprmrttatfoes Pouch V/
y Stae Capi

House Judiciary Committee Junea A%ika 99811
(907) -J65-49%0

Aprill 5, 1985

Tre Hoaoddie Mke Naare

raman Hase Llaoor & GOomaree Gonmitiee
RdnV

Jueay Aleda 99811

e Mke

Tre Hose Judidary Comitss 1IN tte aurse of Fearirgs on HB 125,
AN At revsirg tte Alada Uniar Track Practicess ad Goanar
ontebill

ViH e tte atars eqaesad by ttee rgaxesatatines of tte
Tfuaed adnotary blaress goearad vell farded tte comittes ves
reilciat o dehe Into te nents afr taragnats Tre bill's
pucee s ramonly dam 1o diesr Up edstirg prodasia s af tte Unilar
Track Practiass Act ad o rouck - asss of actian - priate
biainess=s It ves felt et tte issues rassd by M- Kl inhis
tT=stinoy ad tte attaded kettar vald ke etter dalt wth in a
sgarate bl

Tre Judidary Gowmitiee td M- kKl et it vauld Tavad his
letter O tte Labo ad Omacee Comites far a cetermiration an
wette yai comitiee wehed 1 dal with tte sulgect in abiil.

M_M. Miller, Chairman
House Judiciary Committee

a Afred 0. ka1l



March 1, 1985

Senator Mitch Abood
State Capitol

Pouch "V

Juneau, AK 99811

Pe: HD 125 Sec. 2 (29)

Dear Senator Abood:

As we have earlier discussed, my company heartily endorses
and applauds the"Governor®"s efforts to clarify and delineate
unfair trade practices and consumer protection as It applies to
funeral homes and related service providers.

The referenced House Bill, which was iIntroduced at the re-
quest of the Governor, 1iIn Section 24 1is apparently being of-
fered for the purpose of preventing service providers from col-
lecting funds for services to be rendered iIn the future and
failing to properly account for those funds pending the actual
time the services are provided. Thar protection 1is desirable
and experience tells us may be necessary. On the jther harid,
we all understand that i1f those of us who are iIn the industry
are to provide at today®"s prices a service to be rendered at
some point iIn time In the future (and with Alaskans that prob-
ably would stretch to 15 to 2D years per purchaser), it IS nec-
essary to either iInvest the rmds so as to hedge against infla-
tion, or in the alternative sot the orice so high as to cover
any possible increase which may occur over that rather substan-
tial period of time.

Since the Ilatter®"cure is unfeasible and unrealistic, the
only reasonable solution 1f such services are to be provided to
Alaskans would be to allow the provider to aggregate the funds
of the various purchasers into a single trust account which is
lic;idable upon >dcmand or withdrawal, but which account can
earn interest 1iIn order to cover the vicissitudes of time. As
mentioned, since we are anticipating periods of up to 20 years
before the service 1is actually provided, it i1s almost 1mpossi-
ble to anticipate what may occur in the interim. On the other
hand, there 1is no question but that i1f the service 1Is not pro-
vided or i1f the purchaser wishes to withdraw, the funds should
be kept separate and available, 1including accrued interest on

them, for return.



Senator Mitch Abood
March 1, 1985
Page Two

For the foregoing reasons, we would request that you con-
sider offering an amendment to the current lannuage belng pro-

posed by tne Governor to include the following language:

Said trust funds may be aggregated in nn»
or more accounts so long as adequate
auditable records of the funds of the
individual purchaser may be made, and
provided that the parties may contract

that if all services or materials purchased
are certified to have been satis"actorilv
furnished, the accrued interest may be
applied to the purchase price.

As you can see, our requested amendment would continue the
funds,in separate and auditable individual accounts for with-
drawal or refund according to necessity, but would permit the
parties to apply accrued interest to the purchase price iIf a
representative of the family certifies to the trustee that the
services have"been satisfactorily performed. As earlier stat-
ed, this language 1is not iIntended to dilute or divert the pro-
tection afforded to the purchaser, but on the other hand makes
it possible for the service provider to offer to members of the
public the opportunity to provide for their desired funeral ar-
rangements at <oday®"s prices and under their own personal di-
rection. The alternative may be to prohibit such offers, which
would result iIn a disservice to the puhlic.

We have been 1iInformed by the Executive nirector of the
Order of the Golden Rule, which 1is an organi/at ion of funeral
service providers, that the various versions of the foregoing
language have been accepted iIn most other states.

Your careful consideration of our request is solicited

Very truly yours,

Funeral Director

Forest Lawn Memorial Chapel
and Crematory, Inc.

11621 Old Reward Highway

Anchorage, AK 99515
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P.0. Box 102351
AnchoRage, Alaska 99510-2351

February 7, 1985

Members of the House Judiciary Committee
Alaska House of Representatives
Juneau, Alaska 99311

Re: HB 125, Section 2, Paragraph (27)
Dear Representatives:

I secured a copy of this legislation on February 4, 1985, along with a copy
of the House Journal of January 25, 1985 (specifically p. 148, section 2).
I have some real difficulties with the stated intent of these proposed
changes. Frankly, 1°m weary of being flaggelated by State officials and
agencies because 1™m In a profession that performs a very necessary public
service. It seems most trendy to attack funeral directors as wanton
abusers of the public. Yet isn"t it your job as legislators to sift through
the hype and come up with legislation that is fair both to the consumer and
to the businesses that serve the consumers? Some of us have requested
public hearings iIn locations accessible to us because we are concerned that
once again legislation i1s being considered that drastically effects our
ability to continue to serve the public, but none of you have contacted any
of us to ascertain the real prcblems we face every day, that probably
haven®t even occured to you.

In as much as 1was party to the writing of, and hearings on AS 45. 45. 121) when
it was being considered in 1976, 1 would Jike to remind you that there are
some problems i1nherent iIn serving a state the size of Alaska, that are net
found In the rest of the country. We told the legislators then that the
clause "....... shall give to the person arranging for the dispositon at
the time the arrangements are completed AND BEFORE THE TIME OF RENDERING
SERVICE OR PROVIDING THE MERCHANDISE A WRITTEN STATEMENT'"™ was not workable
or realistic much of the time Yet this exact wording iIs now proposed in HB
125, Section 2, Paragraph (27).

There are MANY times that we are NOT dealing with a local party, but are, iIn
fact, dealing via long distance or radio phone either with a family In a
village, with a family and/or funeral home iIn the other 49 states, or a
family/consulate in a foreign country.

Wheneve. possible, we do request, after wt have quoted the charges for the
services, equested and/or required to the '"person arranging” (be that a
family, 1 rend, funeral home, or official agency), a telegram authorizing

6th Auenae Chapel BRagaco Chapel
1023 East 6th Avenue OaR Family Serving Your Families 1707 Soath BRagaco

(907) 274-7576 [907) 277-1682
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AncbORage, Alaska 99510-2v

Members of the House Judiciary Committee
February 7, 1985
Page 2

those charges. Often we are told by fTamilies In the villages and
families/funeral homes in rural parts of the other 49 stares that there
aren"t any telegraphic services readily accessible. Others complain
about the added costs. Can you imagine their reaction i1If we told them we
couldn®t uo anything at all until we had their written authorization on our
written statement?

Please tell me how I am to give the 'person arranging. ..a written
statement.” Is 1t actually a requirement of AS 45.45.120 and this new
legislation that we must forward '"a written statement" via U.S. Postal
Service and await i1ts return "BEFORE THE TIME OF RENDERING SERVICE OF
PROVIDING THE MERCHANDISE"??? Can you comprehend the delay that this
would, In reality, cause? We"d eternally be being charged with holding a
body for ransom, simply because we were attempting to comply with the law.

Additionally, i1f the statute iIs to be read very strictly should a funeral
establishment not even remove the deceased from the place or death? That
iIs, after all, part of the service a funeral director renders. What
happens i1f a death occurs at 2:00 A_M., be i1t In a hospital, residence, or
accident scene, and no family is available? Are telephone directives from
a Tamily/funeral home to a hospital, the police, or a funeral home
unacceptable under this law?

We have NO problem with providing "a person arranging'” a full and i1temized
written statement. In fact, those we’e provided since 1.9/6 under the
itemization section of AC 45.45.120 are even more extensive than those
required by the Federal Trade Commission. The problem is being able to do
this In the sequance that appears to be required by this legislation. The
practical reality of being able to expedicously serve families who do not
reside in the immediate metropolitan area MUST BE ADDRESSED in a realitic

WZ} n

Without amendments to this statute at this time, you will only be
compounding the existing problem we"ve been trying for months to work out
with the Department of Health and Social Services, that have resulted from
i1ll-conceived legislation passed last session - AS 12.65 (which covers some
of the 1temized costs that are covered in AS 45.45.120) for a selected group
of deceased individuals, namely coroner®s cases. If we, as private
business people, did what the State has done in fixing prices, we would be
charged with Restraint of Trade! Again, legislation was passed without
prior input from the industry professionals who know the day-to-day
logistical realities.

6- Aoenae Cbapel BRagaco Cbapel
1C. 3»East 6tb Auenae OaR Fanaily Senuing Your.Families 1707 Soatb BRagaco
(907) 274-7576 (907) 277-1682



Witzleben Family Faneeal Homes
and Cuematong

P.0. Box 102351
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Members of the House Judicary Committee
February 7f 1985
Page 3

I"m a little resentful that you take so much guidance from State financed
attorneys and bureaucrats who don"t know the industry, and then we get to go
broke hiring individual private attorneys to try to correct what n"ver
should have been done iIn the first place. There are two sides to EVERY
story. 1"m a consumer too and therefore value balanced, reasoned consumer
legisltion. However, as a business person, 1 don’t judge this to be
balanced or reasoned.

Before action is taken to enact this legislation, I would again request that
hearings be scheduled for Anchorage or Fairbanks, to allow the maximum
number of funeral service professionals the opportunity to speak on this
legislation, without causing them undue expense or time away from their
businesses.

IT 1 can be of assistance to you, please feel free to contact me or other
members of the funeral profession.

Sincerely yours,

v_ <k J."Witzleben, President

cc: Alaskan Funeral Establishments

6tb Aoenue Chapel BRaguco Chapel
1023 East 5tb Aoenace O cir Family SeRoing Your Families 1707 Soatb BRagaco

Q07) 274-7576 (907) 277-1682



BILL SHEFFIELD ,GOVERNOR

YVREPLY TO
1031 |V 4th. SUITE 110
ANCHORAGE. ALASKA 99501
PHONE (907} 279-0428

1st NATIONAL CENTER

DEPARTMENT OF LAW 100 CUSHMAN. SUITE 400
FAIRBANKS. ALASKA 99701
OFFICE OF ATTORNEY GENERAL | PHONE (907) 4588588
CONSUMER PROTECTION SECTION SS PULLER BLDG
4th & HARRIS. SUITE 214
A . | 1 POUCHK
JUNEAU ALASKA 99011
p r I 9’ 985 PHONE (907) 465-3692

S'A EEOSZ(OURTHOUSE. ROOM 26
67!

VALDEZ ALASKA 99686

*HONE (907) 835-2462

Mike Miller, Chair

House Judiciary Committee
Alaska State Legqislature
Pouch V (MS 3106}

Juneau, AK 9981

Dear Representative Miller:
Thank you very much for your assjstance dur|n% the House

Judiciary Commiftee hearmgis and x-/or sessions on

125. Spe |aI thanks also To Hayden Kayden These bills, |f

zqac&ed, provide important protec ions for consumers in
aska

|f any uour constituents should have any copsumer
problems please don hesitate to refer them to our Section, You
will note that »oe have a Juneau office. If | can be of assistance
on any future consumer issues please don't hesitate to contact me.

Sincerely

NORMAN_C. GORSUCH
ATTORNEY GENERAL

By annon
torney General
Consumer Protection Section

/pc



0 ffered: 4/1/83
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Original sponsor: Rules/Governor

"IN THE HOUSE BY THE JUDICIARY COMMITTEE
2 CS FOR HOUSE BILL NO. 125 (Judiciary)

3 IN THE LEGISLATURE OF THE STATE OF ALASKA

4 FOURTEENTH LEGISLATURE - FIRST SESSION

5 A BILL

6 For an Act entitled: "An Act revising the Alaska Unfair Trade Practices
7 and Consumer Protection Act; and adding new causes of
8 action for private business."

9 BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF ALASKA:

10 * Section 1. AS 45.50.471(b) is amendea by adding new paragraphs to
11 read:

12 (26) failing to comply with AS 45.45.105 - 45.45.110 relat-
13 ing to unsolicited merchandise;

14 (27) failing to comply with AS 45,45.120 relating to disclo-
15 sure of funeral costs.

16 * Sec. 2. AS 45.50.481 is amended to read:

17 Sec. 45.50.481. EXEMPTIONC. Nothing in AS 45.50.471 -
18 45.50.561 applies to

19 (1) an act or transaction regulated under laws administered
20 by the state, by a [ANY] regulatory board or commissirn, or an officer
21 acting under statutory authority of the state or of the United States,
22 if [UNLESS] the law regulating the act or transaction

23 (A) prohibits [DOES NOT PROHIBIT] the practices de-
24 clared unlawful in AS 45.50.471;

25 (B) does not exempt from regulation the person commit-
26 ting the prohibited act or practice;

27 (C) provides remedies for injured persons equal co or
28 greater than those provided in AS 45,50.471 = 4550.561: and

29 (D) unless the law s a federal law that preempts

-1- CSHB 125 (Jud)
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13
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23
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26

27

28

29

state action, provides the state with adequate enforc it and
restitution remedies in the public interest similar t. those

remedies in AS 45.50.501 and 45.50.551;

(2) anact done by the publisher, owner, agent, or employee
of anewspaper, dical or radio T television station in the
publication or di lination of an advertisement,when the owner,
agent or employee did not have knowledge of the false, misleading or

deceptive character c¢f the advertisement or did not have a direct
financial interest in the sale or distribution of the advertised
product or service;
(3) anact or transaction regulated under AS 21.36 or

AS 06.05 or aregulation adopted [ANY REGULATIONS PROMULGATED] under
the authority of either of those chapters.
Sec. 3. AS 45.50.531(a) is amended to read:

(a) A person who purchases or leases an item of value in trade

or commerce for use and not for resale, [GOODS OR SERVICES] and who

thereby suffers an ascertainable loss of money or real or personal
property [, REAL OR PERSONAL,] as a result of a>other person's act or
practice declared unlawful by AS 4550.471, may bring a civil action

[IN THE JUDICIAL DISTRICT IN WHICH THE SELLER OR LESSOR RESIDES OR HAS

HIS PRINCIPAL PLACE OF BUSINESS OR IS DOING BUSINESS,] to recover

actual damages or $200, whichever is greater, The juryA or, if the
action is tried without a jury, the judge_ » may, in cases of wilful
violation, award up to three times the actual damages sustained?” I'n
[, AND IN] all cases the court may provide equitable relief it consid-

ers necessary or proper.
Sec. 4. AS 45.50.531(b) is amended to read:
(b) A person entitled to bring an action under this section may,

[AFTER INVESTIGATION BY AND APPROVAL OF THE ATTORNEY GENERAL,] if the

CSHB 125 (Jud) -2-



unlawful act or practice has caused similar injury to numerous other
persons similarly situated and if the person [HE] adequately repre-
sents the similarly situated persons, bring an action on behalf of all
[HIMSELF AND OTHER] similarly injured and situated persons to recover
actual damages. A person planning to bring an action under this
subsection shall deliver [FIRST SUBMIT] to the attorney general a copy
of the [HIS PROPOSED] complaint when it is filed with the court [, AND
HE MAY NOT FTTE THE COMPLAINT IN COURT WITHOUT THE ATTORNEY GENERAL'S
APPROVAL], In an action brought under this subsection, the court may
in its discretion order, in addition to damages, injunctive or other
equitable relief.

Sec. 5. AS 45.50.531(h) is amended to read:

(h) A manufacturer or supplier [MANUFACTURERS OR SUPPLIERS] of
merchandise, whose [THE] fault [OF WHICH] is the basis for the action
under this chapt .r, is J[ARE] liable for the damages assessed to ofr
suffered by a retailer sued or [RETAILERS] charged under this chapter.
A retailer has a private cause of action to recover from a
manufacturer or supplier under this subsection the actual damages
suffered by ti retailer if

(1) the retailer has Riven the manufacturer or supplier
reasonable notice and a reasonahle opportunity to satisfy the
customer's clbim;

(2) the manufacturer or retailer has not satisfied the
customer's claim;

(3) the retailer satisfies, before the custonif * files an
action in court, a claim of the customer against the manufacturer or
supplier arising under this subsection; and

(4) the retailer has suffered damage by satisfying the

customer's claim.

-3- CSHB 125 (Jud)
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*Sec. 6. AS 45.50.531 is amended by addxng anew subsection to read:

(i) A business person whose business is injured and who suffers

an ascertainable loss of money or real or personal property as

result of a competitor's act or practice declared unlawful by AS 45.-

50.471, may bring a civil action to recover actual damages. The jury,
or, if the action is tried without a jury, the judge, may, in cases

wilful violation, award up to three times the actual damages SUS -
tained. In all cases the court may provide equitable relief it oon-

sxders necessary or proper.

*Sec. 7. AS 45.50.541 is amended by adding anew subsection to read:

(d) In this section, "consumer" means a person who seek3
acquires goods or services, whether or not affixed to real property,
by lease or purchase, for personal, family, or household purposes.

*Sec. 8. AS 45.50.542 is amended to read:

Sec. 45.50.542. WAIVER VOID. A waiver by n person [CONSUMER]

a provision [THE PROVISIONS] of AS 45.50." 45.50.561 that was

enacted to protect that person is coir to public policy and
unenforceable and void.
*Sec. 9. AS 4550 is amended by adding a new section to read:
Sec. 45.50.560. SHORT TITLE. AS 4550.471 - 45.50.561 may
cited as the Unfair Trade Practices Act.
* Sec. 10. AS 45.50.561 is amended by adding new paragraphs to read:
(10) "person" has the meaning given in AS 01.10.060;

(11) “"trade or commerce" means the advertising, offering

sale, barter, or distribution of a service or property, tangible
intangible, real, personal, or mixed, or other article, commodity,
thing of value, wherever situated, and includes trade or commerce

directly or indirectly affecting the people of the state;

(12) "wi ful" means that the person committing the act

CSHB 125 (Jud) -4-



practice declared unlawful by AS 45.50.471 knew or should have known
that the conduct was an unfair or deceptive trade practice or unfair

method of competition.

Sec. 11. AS 45.50.561(6) is repealed.

-5- CSHB 125(Jud)



What willit costto havo a fi.ncrr.cial adviser

Foesca be determinedina numberofways Forexample

ean hourly (ee

«a flattee torspecific services as outlined in a signed
agreement

ea percentage otannualincome ortotal assets

ea corn issionon investmentsmade toryou

«a tee oflset by commissions on investments made foryou

Besure you understand the tee schedule before you m ake a
commitment! Do not write outa check in the adviser'sname
orhand overyourmoney withouta signed agreement that

you understand. Make sure the agreementobligates the ad-
viser to keep the information strictly confidential

Vihert mform at|,9n should you give
toyoura VISer:

Expecttobe asked forthe following kinds of information so a
plan tailored to your needscan he prepared. Caution imper-
sonal financial discussions lead toimpersonal advice!

Namesaddresses birthdates. etc. of ail personsinyourcurrent
financialplan

Namesand phone numbers of your attorney, accountant,
banker

eListsofall bank accounts stocksbonds and oiher assets—
with purchase date and currentvalue ofeach

eDescription of all financial commitments how much, how
long, reason for

«Copiesofappraisalsof property and othervaluables
eSalary recordsand your expectations foryour family's future
earnings

eFamily budget, including fixed and variable expenses
eRecent tax returns

eRetirement plans regardless of your currentage
«Statement of long-term and short-term goals and prionties in-
cluding: hov. much, forhow long and why you want to invest
how much risk you can afford

International Association for Financial Planning
5755PeaciiTree Dunwoody Road (Suite 120C)
Atlanta. Georgia 30342 (404) 252-9600

Institute of Certified Financial Planners
3443South Galena (Suite 190)
Denver, Colorado 80231 (303) 751-7600

Securitiesand Exchange Commission (SEC)

Office of Consumer Affairsand Information Services
450 Fifth Street. NW

Washington DC. 20549 (202) 272-7440

OneIna settespublished by the ConsumorCaid" Inlot-
motion Serviceoltho ConsumerAllans Cilice Am erican
ExpressCompany In cooperation with Sheaison/Amert-
can Express

tSAmerican ExpressCompany "S3

dC-
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Afinancialadviser works with you to establish and achieve
your financial needsand ohjectives He orshe will also pro-
vide information fortax savings insurance coverage referrals
formore complicated legal mattersand of course expertin-
vestment advice

Good adviserswan'to know abouiyour current financial
situation goalsand leeds.and are able toexplain their
methods to even the mostinexperienced investor. Becoming
familiar with common investments willbe helpfulin planning

with the adviser you seleciand be a built-in safeguard as well,

Thaidependsonyourknowledge of finance the time you're
willing to devo.e to analyzing your situation and yourown
financial circumstances These questions can help you decide
-Am ZIconfidentabout making financial decisions?

Am Iknowledgeable enough tohegin my own long-range
financial planning?
*Do lknow enough about my investment alternatives to work
effectively toward my short-term and long term objectives?

*Willmy presentincome and investmentapproach pioride
lormy retirement years?

eAm Icomfortable with my level of debt?

Ifyou answered "no"io any ol these questions you should
consider talking to a financial adviser

Inthe same way you would choose any professional
specialist,such asa doctor orlawyer ask friends relatives

and businessassociatesto recommend an adviserwho has
pertonned well tor them Perhaps your current broker,accoun-
tant. real estate orinsurance agentisnow a financial adviser.
Some financial advisers are sell-employed, others are a part of
an Independent financial consulting business

Jusibe sure toshop around foran adviser whose field ol ex-
pertise fitsyour own needsand whose investment philosophy
appealstoyou. Mostimpaortantly look forone you trust
because you've evaluated hisorhercredentials

A goodfinancialadviser hasa working knowledge of the
following areas

maxes Unvestments
mnsurance Family Budgeting
m®etirement (including plans lor your

“Estate Planning children'seducation)

(wills and trusts)
Interview several candidates looking fer the following:

e Extensive education and/or financial experience or licens-
ing (Professional designations or licensing such as CFR CLU.
ChFC,CPA CPA while notlisted by all financial advisers may
indicate greater interestin providing competent, ethical ser-
vice and participation in educationalupdate programs)

e Successful investment track record ingood and bad
gconomic climates

eInvestment philosophy thatiscompatible with your own a
risk-taker.a conservative orsomewhere in between

e Listensto youropinionsand goals

wPresents his/her strategies with logic and conviction
<Explains your progress clearly and simply, and produces
documentation for his/her decisions

e Tailors his/herown strategies to suit your situation rather
than relying on setformulas or patanswers

eGivesyou a written summary of services and fees
Offersaccess to tax and legal specialists as wellas reliable

information sources

»lswilling o cusssmallinvestmentsaswellas large

» Assistsin actual Lmplementah an of your plan

eProvides follow-up as a partofyiurplan orasagreed



But IDon tHave Many
Dissatisfied Customers.
(YOU SAY)
%
" &

* Jlpar ;

ARE YOU SURE?

The truth is you probably dont

know how mar[l% ou have be-

cause MOST DISSa TISFIED

CUSTOMERS DO NOT COMPLAIN,

The average business does not hear from %%
of its unhapp; customers, For every complaint
teceived at company headquarters the average
business has another 26 customers with problems,
at 'east 6 of which die serious ones.

How can this be true? Think of your own record
asa consumer and as a comglame.r. How often
have you been less than satisfied with a Product, a
service, a meal in a restaurant, a wait in line? And
how olfen fiave ?/ou complained to the manage-
ment. the manufacturer, or the mtailei? Your ™
customers are just like ?lou: they don't con,plain.
Three reasons are most often given:

s not worth my time or trouble.9 9

66Complaining il do no good—no one
cares.68 J J

don't know where or how to complain.9 9

Wel\IfThey Don t

Coinplain, They Cant

Be All That Dissatisfied.
(YOU SAY)

ON THE CONTRARY!

Noncomplainers are unhappy with your product or
service, mad at themselves, and frustrated. They are
actually the LF.AST likely grouP to buy from your
company again. Even a complainer vho gets no re-
sponse fo his complaint is more likely to Buy your
products again than is a rioneomplainer. The ‘odds
are that between 65% and 90% of your non-
complainers will NOT buy from you again and you
will never know why.

Your customers who have problems and com-
Blam to you are giving you a chance to_keep their
usiness. Surveys show that you can win hack be-
tween 54% and “70% of these"complainers by resolv-
ing their complaints. Actually, up to 95% of this
group will become loyal customers again if their
complaints are handled well and quickly.

But I Can Afford To
Lose Some Customers.
TilReplace Them

With New Ones,
(YOCI SAY)

How much do you spend to 8a|n anew.
customer? Marketing data inCicate that it
usually costs five times as much to get a nw
customer as it does to keep an existing one.

HowMan%OfYour _
tInhan ustomers Will
Buy From You Again?

&S @ﬁ%ﬁﬁ%@s@%ﬁ
= %‘ofc ngﬁ@f&% s%e%ﬂ/\?%m

ax

UobLainers  SOVHANGe RN R
COMPLAINERS '

IS A Good Thing
Most OFMy Unhappy

Customers Don tGo
Around Complaining!

HevBon

It's true that about 96% of your unhappy customers
don't complain to you. t ut they do let'off steam and
spread their dissatisfact , with your products. They
complain to other customers and potential
customers (lots of them)—family, friends, associ-
ates at work, anyone who will listen. They teel
wronged and frstrated and want to taik about it
ON THE AVERAGE. A CUSTOMER WHO HAS
HAD AN UNPLEASANT EXPERIENCE WITH A
BUSINESS WILL TELL 9 or 10 OTHER PEOPLE.
And about 1% will tell more than 20 other people.
This negative word-of-mouth can be very harmful to
your business. In today s complex marketplace .
more and more constmers are basing their pui-
ﬁnasmg decisions on the advice of pedple they
now.



How Canl
Keep Them Quiet?
(YOU ASK)

YOU CAN'T ... BUT

You can turn them around. HovO Solve their
complamts as quickly as possible and you will not
only get them. back as customers but you will give
them™ omething positive to talk about. Accarding to
consumer surveys, a customey who has had a good
expenence with a company will tell an average ol 5
other people, some ot whom will become new
custo ers. Il a customer has a complaint resolved
UIC I¥an courteously, he wants to tell othe.s
a bout his good fortune™... and his good sense
(after all, he had the courage to complain). Speedy
complaint resolution can help you keep your
present customers and get new ones by changing
word-of- mouth advert|3| 9%from neganve 0 osmve
But remember. ... Over 9%6% of your |ssat|s led
customers maK not be r%g|stenng complaints with
YOU First you have to find"out who they are and why

hey are unhappy.
A
mI\! .II.- lu
W IrMn
a-5* W i

y It

SO what

Can ID0?
(YOU ASK)

The Technical Assistance Research Program, the
researcth company that gathered the Ioregomg data,
suggests:

Solicit complaints—make it easy for un-
Ihappy customers to tell you what their prob-
ems are,

Solve customer complaints as quickly as
possible and with a smile.

Keep records of why complaints occur.

Analyze how complaints can be prevented
/A and ‘make changes in your products and
marketing procédures when appropriate.

Provide incentives to encourage your sales-

3 pteople to carry out the policies described

Fa%R AS ISTANCE: the Pe nt ol Commerce.
recently published a ﬁ t|te Mana mg
Consumer Complaints our others

t'Ci'isirig. Packagin Ggatm leellng Product Wayran es
and Scmicing; Credit and Financial Issyes: and Con

sumer fUCtﬁgfeW' Were witte gotheexpress -

INESSES res on elr customers
s The oo efs vverevvr en with the assistance of

aton sou t| n f Consum rAaen%/ﬁamme
at s (NA gn §
roesson S| smegs e informa-
tion. call or write the O S

899@8& of Commerce, ashmgtourgDré A3{0%0%02

Who Says So?
(YOU ASK)

The data re orted |n ths hIet Bn studies
con hce esearch”r Sans
tﬂg te n on researc or

e Nat|on %ee oun at|on an a
number ot nvate companies. A Natlona
Survey of the mlglalnt Handlin Procedurﬁs Us\e\%lbg

Consum hinoton
|ce ConsumeI S, 19/6 Consu

alls.
alntHan ing In America:.Fina Repo
%% 6316 (Was |ngo DC: V\?mte Housepohce of
nsumer Affalrs, | O and Measuring the
@j evme—Consumer Response and Word-of

(Georoia: Consum [ |n ormation Centel.
Ca- Co a Company 198 ?

Fg]tll% al% N Ei:rhon %!asﬂ %thSCD"r%ttFe "Irr]gflE?g:%b
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How toguard credit
and charge cards

Always- . _
* Sign new cards ;is soon as they arrive.
* Keep arecord ol your card numbers, their
expiration dates, and the phone number and
address of each companY. _
* Retrieve cards promptly after using them.
* Void or destroy incorrect receipts.
* Save receipts to compare them with billing
statements.
* Open bhilling statements promptly and recon-
cile Your card accounts each month, just as you
would your checking account.
* Report promptly any questionable charges to
the card issuers. o
* Notify card companies in advance of a change
of address.

v/
* lend cardés) to anyone.
» Leave cards or receipts lying around.
* Rut a card number on a postcard or on the
outside of an envelope.
* (iive a card number over the phone unless
you are initiating a transaction with a company
you know is reputable. If you have questions
about a company, check with your local Con-
sumer Protection Office or Better Business
Bureau before ordering.

on suspect someone is
i ng your account number
1l ithonl your permission:

Send the card issuer a letter that includes your
name, account numbexfs), and the charges that
you (%UGS'[IOH, with your reasons. You must
direct your letter to"the "billing error address"
Frowded_ on your statement, and it must reach
he creditor within 60 days after the first bill
_contammP the error was mailed to you Send-
ing your [etter bj certified mail, with a return
recelpt requested, will give you proof that the
letter was mailed and received.

If you decide to call the card issuer for faster
action— using the special numbers that mam
card Issuers list on b||||n? statements— follow
up with a letter. Only a e_tler_F_rotects your
rights under the fair"Credit Billing Act.

The card issuer must acknowledge r_ecelgt of
our letter or correct the error within 50 days.
r. they must investigate and either correct ‘the

mistake ordusufy the tharges within two billing

cycles or 90 days, whichever is less. You may
be asked to sign a statement under oath that
you ditl not make the purchase(s) in question.

for more information about your rights,
contact the federal Trade Commission.
Washington. D.C. 20580.
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Would you. ..

dire your checking account
number and current balance
toan unfamiliar caller?

leaveyour U) and a blank check
behind at a restaurant?

Send cash through the mail ™

O fcourse not...

But thousands of Americans do things that are
ust as risky as sending cash through the mail,

Luvmg ¢ edit or charge card numbers to un-
nown iallers, or carelessly tossing away

card ret \'ipts are some of the ways consume...

unwittingly fall victim to credit card fraud.

lue cost of credit and charge card fraud—to
card holders and to card companies alike— may
he as high as S500 m 'lion a year, f.veryone pays
for card fraud in higher prices, whether or not
they are personally defrauded.

While theft is the most obvious form of card
fraud, it is not the only way crimes occur. A
more subtle crirre is "misappropriation”: the
use of your card number (not the card itself)
without your permission.

Hoir can mthappen
Misappropriation may occur in a variety of

ways:
. Aycaller says that to qualify for a discount

vacation or a special investment opportunity
you need only give your cartl number and its
expiration date. Neither offer is genuine— the

caller wants your card number for an illegal use.

« Someone rifles the trash behind a store for
discarded card receipts or carhons to get
numbers for making counterfeit cards or for
ordering merchandise by mail or phone.

* A dishonest clerk makes an extra imprint
from the credit or charge card for his or her
own Uuse.

Consider taking other
precautions:

* Keep infrequently used cards ina secure place.
« Carry cards separately from your wallet.

* Keep the card in view, whenever you can.
after you give itto aclerk. _

* Avoid S|Fn|n%a blank receipt, if possible.

* Draw a line through blank spaces above the
total when you sign card receipts.

* Destroy carbon papers on card receipts.

* Instruct others who are authorized to use
your account to take these same precautions.

Ifcards are lost
or stolen:

(hill the card |ssucr(s? immediately. Most card
companies have a toll-free number for report-
ing missing cards. Some companies provide

2 1-hour service. By law, once you report the
loss or theft, you have no further liability for
unauthorized charges. In am{ event, your maxi-
mum liability under federal law is S5) per card.



Fair Credit Reporting

If you've ever applied for a charge account, a personal loan, insurance, or a job, someone is probably
keeping a file on you. This file might contain information on how you pay your bills, or whether
you've been sued, arrested, or have filed for bankruptcy. _ _

The companies that gather and sell this information are called “Consumer Reporting Agencies,"
or “CRA's." The most common type of CKA is the credit bureau. The information sold by CRA's to
creditors, employers, insurers, and other businesses is called a "consumer report.” This generally
contains information about where you work and live and about your bill-paying habits. =~

In 1970, Congress passed the fair Credit Reporting Act to give consumers specific rights in
dealing with CRA's. The Act protects you by requiring credit bureaus to furnish correct and complete
information to businesses to use in evaluating %/our _apgllca_tlons for credit, insurance, or a job.

The Federal Trade Commission enforces the Fair Credit Reporting Act. Here are answers to some
questions about consumer reports and CRA's;

How do | locate the CRA that has my file? _ _

If your application was denied because of information supplied by a CRA, that agency’s name and
address must be supplied to you by the comi)any%/ou applied to. Otherwise, you can find the CRA that
has your file by calling those listed in the Yellow Rages under “credit" or “credit rating and reporting.
Since more than one CRA may have a lile about you, call each one listed until you locate all agencies

maintaining your file.

Do | have die ri%h_t to know what the report says? _ _ o

Yes, if you request it The CRA is required to ell you about every piece of information in the report
and, in most cases, the sources of that information. Medical information is exempt from this rule, but
you can have your physician try to obtain it for you. The CRA is not re(iuwed to give you acopy of the
report, although more and more are doing so. You also have the right to be told the name of anyone
who received a report on you in the past six months. (If your mquwy co, cern? ajob application, you
can get the names of those who received a report during the past two years.)

Is this information free? _ _ _ , _ o
Yes, ifyour application was denied because of information furnished by the CRA, and if you rc juest it
within'30 days of receiving the denial notice. Ifyou don't meet these requirements, the CRA may
charge a reasonable fee.

What can | do if the informadon isinaccurate or incomplete? I

Notify the CRY They’re required to reinvestigate the items in question. If the new investigation reveals
an error, a corrected version will be sent, on your request, to anyone who received your report in the
past six months. (Job applicants can have corrected reports sent to anyone who received a copy
during the past two years.)

What can | do ifthe CRAwon'tmodify the report? _

The new investigation may not resolve your dispute with the CRA. If this happens, have the CRA
include your version or a summary ofxou_r version of the disputed information in your file and in
future reﬁorts. At your request, the CRA will also show your version to anyone who recently received a
copy of the old report. There is no charge for this sendee if it's requested within 30 days after you

FEDERAL TRADE COMMISSIONIBUREAU OF CONSUMER PROTECTION



receive notice of your application denial. After that, there may he a reasonable charge.

Do | have to (110 in person to get the information? _ _

No. you may also request information over the phone. But before the CRA will provide any _
information, you must establish your identity by completing forms they will send you. Ifyou do wish
to visit in person, you'll need to make an appointment

Are reports prepared on insurance and job applicants different? e
Il a report is prepared on you in response to an insurance or job application, it m% be ai intvstifeilitv
consumer report. These are much more detailed than regular consumer reports. They often involve
interviews with acquaintances about your lifestyle, character, and reputation. Unlike regular consumer
reports, you'll be notified in writing when a company orders an investigative rejxirt about you. This
notice will also explain your right to ask for additional information about the report from the
comPany you applied to. Ifyour application is rejected, however, you may prefer to obtain a complete
disclosure by contacting the CRA. as outlined in tins brochure. Note that the CRA does not have to
reveal the sources of the investigative information.

How long can CRA's report unfavorable information? ' ' '
Generally seven years. Adverse information can't be reported after that, with certain exceptions:
[ bankruptcy information can be reported for 10 years;
7 information_reported because of an application for a job with a salary of more than $20,000 has
no time limitation:
1 information reported because of an application for more than $50,000 worth of credit or life
insurance has no time limitation;
I information concerning a lawsuit or judgment against you can be reported for seven years or
until the statute of limitations runs out, whichever is longer,

Can anyone get a coEy of die report? _
No, its only given to those with a legitimate business need.

Are there other laws I should know about? _ _ _ _

Yes, if you applied for and were denied credit, the Equal Credit Opportunity Act requires creditors to

tell you the specific reasons for your denial. For example, the creditor must tell you whether the

denial was because you have "10 credit file" with a CRA or because the CRA says'you have "delinquent

0b_||ﬁat|0ns.” This law also requires creditors to consider, upon request, additional information you
might supply about your credit history. _ _ _

! Abu may wish to obtain the reason >rdenial from the creditor before you go to the credit
ureau.

Do women have special problems with credit applications? _

Married and formerly married women may encounter some common credit-related problems. For

more information, write the FTC for a free brochure tan "Women and Credit Histories” at ill? address

listed below.

Where should 1report violations of die law?

Although the FTC can't act as your lawyer in private disgutes, information aboutdyour experiences and
concerns is vital to the enforcement of the Fair Credit Reporting Act. Flease send questions or

complaints to the FTC, Washington. nG20580. “Qrj :13970- 379809 : (I 3
Federal Trade Commission Postage and Fees
Washington, D.C. 20580 Paid by the U.S.

Offcial Business, Penalty Federal Trade Commission
For Private Use: $300
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(3) “express warranty” or “warranty" means an
new motor vehicle; _
_(4) “full purchase price” means the total price
paid_for a motor vehicle by the original owner, in-
clud_mg\ costs added to the retail ‘price, such as
origindl registration fees, transportation fees, dealer
preparation, and dealer installed options;

(5) “manufacturer” means a person who by labor
transforms raw materials and component parts into
motor vehicles for wholesale or retail sale;

_(6) “motor vehicle" or "vehicle” means t land
vehicle having four or more wheels, that is self-
?ropelled by & motor, Is normally used for personal,
amily, or household pur?oses, and * required to be
registered under AS 28.10; but does, not include a
tractor, farm vehicle, or a vehicle designed primarily
for off-road use; N
(N “nonconformity" means a defect or condition
ina motor vehicle caused by a manufacturer, distrib
utor, dealer, or repairin aqent that substantially im-
pairs the use or market value of a vehicle;

) “owner" means a_purchaser, other than for
resale, of a new motor vehicle, and a person to whom
ownership of the motor vehicle is transferred in con-
formity with AS 28

_(93/ "reasonable allowance” means an amount
attributable to an owner's use of a motor vehicle; a
“reasonable allowance™ may not exceed an amount
equal to the depreciation ini value of the vehicle for
the period during which the vehicle is available for
use by the owner, calculated by a straight liie
depreciation method over sevem years, Plus an
amount equal to the depreciation invalue of the vehi-
cle that is caused by

A) any neglect or abuse by the owner; or
formit B) body ddmage not caused by a noncon-
ormity:

(10) "repairing aﬁen_t" means a Person_who has
been specifically authorized by a motor vehicle man-
ufacturer or distributor to perform warranty repairs in
the state on one or more of the manufdcturer’s or
distributor's motor vehicles:

(11) "substantially impairs the market value"
means a nonconformity that substantially decreases
the dollar value of a véhicle to the ownef when com-
pared to the dollar value of a similar vehicle that
does not have the nonconformity;

(12} “substantially impairs” the use” means a
nonconformity that prevents a motor vehicle from be-
ing operated or makes the vehicle unsafe to operate.

—
|
-
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-
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ess written warranty Frovided by the manufac-

A MESSAGE FROM THE
ATTORNEY GENERAL

The motor vehicle of today is an expensive
and complicated device. Most Alaskans have
become dependent on the availabjlity of a
mogor vehicle to conduct their dally affairs,
Unfortunate%y, some new cars prove less than
dependable. They turn out to be lemons. When
this happens, the consumer is faced with a
problem that is not easily resolved.

The legislature, recognizing the dilemma
faced by many new car buyers, enacted a law
which has commonly become known as the

Lemaon Law." The law was apBroved by Gover-
nor Bill Sheffield, June 13, 1984. The actual
effective date was September 11, 1984, New
motor vehicles purchased after that date are
clearly covered by this law. ,

This brochure is designed to inform con-
sumers of the protections offered by this law.
If you need additional information, or if you
have information regarding violations of this
Iéa\ev%,t_glﬁase contact my Consumer Protection

jon.

Norman C. Gorsuch
Attorney General



WHAT AFSQE THE

BENEFIT

H
OF THE LAW?

E

The Lemon Law (AS 45.45.300) provides
rotection to buyers of new motor vehicles.
f anew vehicle turns out to he defective and

a

has not been properly repaired after a reason-

ble number of attemPts, the law requires a
refund or replacement vehicle.

Only a umall percentage of new vehicles
will"be declared lemons$. However, all new
vehicle buyers will benefit from this law.
The manufacturer and the dealer now have
a stronger economic incentive to deliver
the vehicle free from defects, and if prob-
lems develop, correct them speedily and
accurately.

The law encourages the vehicle manufac-
turers to establish'third party arbitration pro-
grams. These programs must meet specific
Standards and must have the approval of the
Attorney General. Any decisions ordered by
the arb™trons are binding on the manufac-
turerv  noton the consumer.

This law spells out clearly the owner, dealer
and manufacturer's responsibilities, It does
not limit other rights and remedies that may-
be available to the owner of a motor vehicle
under other provisions of law.

_(h) A motor vehicle returned under (b) of this sec-
tion maY not be resold by the manufacturer or distrib-
utor in the sta\ unless full disclosure of the reason
for the return is made to the prospective buyer before
the_resale is concluded. . _ .

_(i) The provisions of this section do not limit other
rights and remedies that may be available to the
owner of a motor vehicle under other provisions of
law, This subsection does not create a new cause of
action against a dealer or repairing agent who sells
or attempts io repair a motor vehicle found to be non-
conforming under this section. _

() A manufacturer or distributor of motor vehicles
who authorizes the sale of the manufacturer’s or dis-
tributor's motor vehicles in the state shall maintain
authorized dealership facilities within the state that
are able to perform the service and make the repairs
required by the manufacturer’s express warranty and
by this section. o

(k) A manufacturer or distributor who accepts the
return of a nonconforming motor vehicle under (b) of
this section shall reimburse the owner for any rea-
sonable cost incurred in shi pl_n_% the vehicle to ard
from the nearest authorized racility for warranty serv-
ice and repair of a nonconformity that causes the
return of the vehicle. o _

(I) ~ Ifa manufacturer or distributor has established
an informal dispute settlement procedures tha* sub-
stantlall(}/ comﬁhes with the requirements of 16
C.F.R. 703, as that section may be amended, or if the
manufacturer or distributor, after receipt of notice re-
quired by (c) of this section, offers in writing to par-
ticipate In"an arbitration or mediation procéss with
the owner and the arbitration or mediagion decision
Is binding on the manufacturer or distributor but not
on the ¢ wner, and if the informal dispute settlement
or arbitration or mediation process is approved b
the attorney general, the provisions of (b) of this se¢-
tion concerning. refund or replacement or (k) of this
section concerning shipping costs do not apply to an
owner who has ot first Tesorted to the iriformal
dispute settlement procedure or arbitration or media-
tion process. .

(m]pln this section, _

(1) “dealer” means a person who has obtained a
franchise from, or is authorized hy, a motor vehicle
manufacturer to engage in the retail sale and warran-
t?; repair of the manufacturer’s new motor vehicles In
the state; _

, %) “distributor" means a person who is author-
ized by a manufacturer to engage in the wholesale
distribution of the manufacturer’s new motor vehi-
cles in the state;



or replacement vehicle to be delivered on the 60th
day after the mailing of the written notice Within 30
days after receiving the notice required by this

subsection the manufacturer may make a final at-

tempt to conform the vehicle before a refund or
replacement is made under (b) of this section.
(d) An owner may not receive a refund or replace

ment under this séction if the manufacturer or dis-

tributor shows that the nonconformity complained of
(1) does not substantially impair either the use
or the ‘market value of the mdtor vehicle; or
2) is the resylt of ,

(A) alteration of the motor vehicle by the
owner or a_person other than a dealer or repairing
agent that is not authorized by the manufacturer or
distributor; or

F]B) abuse or neglect by the owner or a person
other than the dealer or repairing agent.

(e) A presumption that ‘a reasonable number. of
attempts have been made to conform a motor vehicle
%nder an applicable express warranty is established
If

(1) the same nonconformity has been subject to
repair three or more times Dy the manufacturer,
distributor, dealer, or repairing agent during the term
of the express warranty or the one-yoar period after
delivery of the motor vehicle to the orlt%lnal owner,
whichever period terminates first, but
formity continues to exist; or _

(Zi the vehicle is out of service for repair for a
total of 30 or more business days_durmtg the express
warranty term or the one-year period referred to in (1)
of this subsection, whichéver period terminates first;
any period of time that repairs are not performed for

reasons that are beyond the control of the manufac-
turer, distributor, dealer, or repairing agent Is exclud-

ed from the 30-day time period refefred to in this
paragraph. .

(fg A manufacturer whose vehicles are sold In the
state through an authorized dealer shall provide Its
dealer or repairing agent with any part necessary to
make a repair of @ rionconformity_covered under an

express warranty, as soon as possible, without addi-

tional charge for freight or handling, if the part is not

In the dealér's or agent’s inventory'when the noncon-

formin? vehicle is brought to the'dealer or repairing
agent for reparr.

fund the full purchase price of a motor vehicle, or

replace ine motor vehicle when_there is a require-

ment to do so under this section is presumed to have
ﬁgrg(r)ni%tled an unfair trade practice under AS

o |fth

he noncon-

g) A manufacturer or djstributor who fails to re-

* |fan owner of anew motor vehicle reports a
defect or problem, the manufacturer nor-
mally, through their dealer or repairing
agenit, makes the necessary -epairs.

e m: n-ifacturer, dealer or repairing agent
has been unable to repair the defect or prob-
lem after a reasonable number of attempts,
the. manufacturer shall, at the owner's
option, replace the vehicle or offer a refund.

» When a manufacturer refunds or replaces a
motor vehicle, they are also required to
refund any reasonable charges the owner

ma¥ have’ paid in shwm the defective

motor vehicle back and forth to the nearest
authorized facility for repairs.

» A manufacturer shall ship its dealer or

repairing agent parts necessary for warranty
repairs Py the fastest means dvailable (gen-
erally airfrei hH with no additional charge
for freight or handling.
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NUMB
First for a single defect or condition that
defies repairs the Lemon Law says:

" (1) The same non-conformity has been ab-

ject to rePaw threg or more times by the
manufacturer, distributor, dealer or
repairing agent during the term of the
express Warrant)( or the one-year period
after delivery of the motor vehicle to the

original owner, whichever period ter-

minates first, but the non-conformity
continues to exist;”

» Second for amotor vehicle that has been out
of service for an unreasonable prr' iof time
due to a single or multiple de*ects the
Lemon [,aw says:

" (2) The vehicle is out of service for repair for
a total of 30 or more business days durln%
the one-year period referred to’in (1) 0
this subsection whichever period” ter-
minates first;

WHAT ARE THE HITCHES?

» The defect or problem must substantially
|mr|]o_air the use or the market value of the
vehicle.

» The defect or problem must not be the result
of alteration, abuse or neglect by the owner
ora [%erson oth :r than thedealeror repairing
agent.

>»

N ACT

Relating to motor vehicle warranties.

«Section 1. AS 45.45 is amended by adding a new
section to read:

Article 6. Motor Vehicle Warranties

Sec. 45.45.300. Motor Vehicle Warranties, (a) If a
new motor vehicle does not conform to an express
warranty that is applicable to it and the owner of the
vehicle " reports the defect or condition to the
manufacturer of the vehicle or to the manufacturer’s
or distributor’s dealer during the term of the warran-
ty, the manufacturer, distributor, dealer, or a repairing
agent shall make the necessary repairs to conform
the vehicle to the express warranty.

_%b) If during the term of the exXpress warranty or
within one year from the date of delivery of the motor
vehicle to the original owner, whichever period termi-
nates first, the manufacturer, distributor, dealer, or
repairing agent is unable to conform the motor vehi-
cle to an applicable express warranty after a reason-
able number of attempts, the manufacturer or dis' 'b-
utor shall accept the return of the nonco_nforr\..uH
motor vehicle, and, ak the owner's option, sha
replace the nonconforming vehicle with a new, com-
Parable vehicle or shall refund the full purchase price
0 the owner less a reasonable allowance forihe use
of the motor vehicle from the time it was delivered to
the original owner. A refund under this subsection
shall bé made tq a lienholder of record, if any, and the
owner, as their interests may appear.

(c) Inorder to claim a refund or replacement under
%b) of this section, the owner shall give written notice

y certified mail to the manufacturér and its dealer or
repairing agent at any time before 60 days have
elapsed after the expiration of the express warranty
or the one-year period after the date of delivery of the
motor vehicle to the original owner, whichever period
terminates first (L) stating that the vehicle has a non-
conformity; (2) providing a_reasonable description of
the nonconformity; (3) stating that the manufacturer,
distributor, dealer, or repairing agent has made a
reasonable number of attempts to"conform the vehi-
cle; and (4) stating that the owner demands a refund



A SAMPLE NOTICE
Nioe
Aties
(ity, Ieke, Zip

Hoe@) FoegdD

Dear Sir or Madam:
My

Yer \eddide
has a non-comformity.

VN

The non-conformity is _
fsTiEteromity

Your dealer or r%pairing a%ent has made a
reasonanle ntém er of attempts to conform
the vehicle. [demand a

be qeliver?ﬂ]to me.on the Eﬁtﬂ aay'a?ter the

malling or tnis notice.

Sigeie

Any period of time that repairs are not per-
formed for reasons that are beyond the con-
trol of the manufacturer, dealér or repairin
agent is excluded from the 30-day periog.
This refers to sityations such as fabor dis-
putes or natural disasters.

The qwner must Rrowde written notice via
certified mail.. the manufacturer and their
dealer or_repairing agent. Within 30 days
after receiving the'nofice the manufacturer
may make another final attempt to repair
the'vehicle.

If you choose a refund over a replacement
the refund will_not include any accrued
finance charges. The manufacturer may also
deduct an aUowance for your use qf the
vehicle and for excess depreciation due to
damage, neglect or abuse.

|f the manufacturer has set up an approved
informal dispute settlement procedure and if
they offer :n'writing to arbitrate, you will be
required to participate or ){ou will lose the
protections offered by this Taw.

SOME THINGS TO DO

* You never know when you bu>{ a new car

whether it will turn out’to be alemon. Asa
new car buyer you should check out the
dealership's service facility as closely as you
check out the new vehicle: Is.the area cleéan
organized, and well lit; do the equipment
and tools appear modern and well majn-
tained? A dealer who is proud of the service
facility will be haPpy {0 demonstrate this,
Also, dsk if the dealer gives appointments for
warranty repairs and”what is the normal
delay in‘obtaining an appointment.



(3) that the manufacturer, distributor,
dealer, or repairing agent has made a
reasonable number of attempts to con-
form the vehicle; and

(4) that the owner demands a refund or
replacement vehicle to be delivered on
the 60th day after the mailing of the
written notice.

(5) a description of the vehicle (year, make,
and model)

(6) the vehicle identification number. This
number is located on the tag behii Ithe
driver's side of your windshield, or it can
be found on the vehicle registration as

serial number.

» Prior to the sale read and understand the (7) your name, address and if possible a
warranty. The dealer is required by a Federal daytime phone number.
Trade Commission rule to make all war- _ .
ranties available prior to the sale. J If%ou have problems with exe_rmsmg our
rights under the Lemon Law or if you beHeve
: : a dealer or manufacturer is not complyin
* Be wary of purchasing a service contract with the law phone or write the neares
(extended warranty) eseeually, contracts Consumer Protection Section of the Attoy-
which are not hacked by the vehicle's man- ney's Office listed on the back cover of this
ufacturer. Read and understand what Is brochure.

covered and more importantly what is not
covered, In most cases service contracts can
be purchased up to the date the manufac-
turer's new car warranty expires. Remember,
there is little or no hénefit from a service
contract during a vehicle's first year.

* Prior to, taking delivery off your new car,
inspect it, If,an% problems aré noted, refuse
delivery until they are corrected, Be wary of
Promlses that "We'll take care of those prob-
ems at the first service.'l

* You should be very concerned if a dealer
attempts to delivér a new vehicle with
obvious defects.



* Qnce you have compiled your documenta-

tion write a chronological description of the

history of your vehicle and its problems.

When“writing this history remember this

wﬁde: What, " Why, When, How, Where and
0.

Consider consulting with an attorney. If you
do not have an attorney, contact the Alaska
Bar Assoclation's LawYer Referral Service
in_Anchorage. The telephone number is
212-0352 éoutmde of Anchorage call toll 4ee
ZENITH 9999). Some labor union contracts
all'W for legal services. If you have this
coverage, contact your union representative
for assistance.

Under the Lemon Law, if you wish to claim a
refund or replagement _)(ou must give wrk ten
notice by certified mail to the manufacturer
and its dealer or repairing agent, This notice
may be sent any time before 60 days have
elapsed, after thie expiration of the express
warranty or the one-year period, after the
date of the delivery of the motor vehicle to
%_hetonglnal owner, whichever terminates
Irst.

The notice must contain the following
information:

(1) that the. vehicle has anonconformity;

(2) areasonable description of the noncom-
formity;

* Read, understand and follow maintenance

requirements contained in the owner's
manual. Your driving cycle may be con-
sidered by the manutacturers as a severe
operating condition and may require more
frequent’maintenance,

If problems develop, contact your dealer as
soon as possible to request an appointment
for repairs. On the a%pomtmen date arrive
15 minutes early and be ready for up to a
one-hour delay.” Few Alaska_dealers offer
loaner or courtesy rar service. Therefore, you
ggglg_lgearrange to be picked up or planon a
ide.

Give the service advisor a dated note com-
pletely describing all of the conditions You
are complaining about. Do not attempt to
diagnose the caiise of the conditions, simply
describe them.



PROPER EXAMPLE

Owner: Thadius D. Foghorn
Address: 12134 N St
vehid ASCS ora ef, Ali99000
: CKII
e EBE&\CEI%IatcL ack)
Plate: WID346

Home Telephone: 212-3000
Work Telephone: 202-2000

Problems

1) Entire car v 'ates between 35 mgh and
%5621%[2' Seems worse with passengers

) Fn ne is harg to start when hot. Starts
In& when cold.

3 I(}n%a t@”ft;a% rnsa dropped from 22-24

4 st week a ght on the daghboard vas
It that said chieck engine. This morning
It went out.

Keep a copy of the note. Remember you
never know if your new car is going to turn
out to be alemon.

If it is necessary. to have "our vehicle towed
to the dealership, ask e dealer to pro-
vide the service or reirr barscment for the
expenses. Some warranties offer this cover-
age. Other dealers have a palicy that may

cover towing expense. If towing is not pro-

vided keep copies of your bills."The Lemon
Law allows for reimbursement of reasonable
shlppmg expenses if the vehicle is later
declared a lemon.

An hour or two prior to picking up your
vehicle call the dealer to vean repairs will
be completed as scheduled. Often problems
develop "hat can delay the repair process. If
this occurs, again request a loaner vehicle.

* |fyour vehicle is in the shoR for repairs more
than one day, make sure the repair invoice
shows the day it was brought in‘and the day
It was picked up.

» Keep copies of all repair invoices for main-
tenance or warranty repairs. The dealer or
repamng agent is required by law to furnish
a cogy of the repair invoice even if the repairs
were done under warranty.

» |f the problems persist, and you end up writ-
ing the dealer or manufacturer, keep copies
of-all correspondence. If you make longdis-
tance telephone calls, keep your telephone
bills and make notes of who you talked to
and about what.

THE DEALER HAS TRIED
EIF-{IR TIMES AND STILL THE

EE
OBLEM PERSISTS. NOW WHAT?
0

» First, organize all of your documentation. If
you are ‘missing any repair orders, contact
your dealer or repamn% agent and request a
copy from their files, The ealer or repairing
agent is required by the Alaskan Auto Repair
Act to maintam tfiese records for two years.



THE FOLLOWING DOCUMENT HAS

NOT BEEN FILMED BUT IS

AVAILABLE IN THE ORIGINAL

FILE



BILL SHEFFIELD
GOVERNOR

NORMAN C. GORSUCH
ATTORNEY GENFRAL *

i
!I I!)f)

s jj& " 7

*8*]§V,Fuller Building 1031 West 4th Avenue 1st National Center P. 0. Box 6-71
Harris, Suite 214 v JSUIIEI AX 99501 F100 Cushnswan* <Sgét7%1400 \éé|5'D2E4262AK 99686

szﬁ%GgV%‘S%ll = 2% 8428 . 4% _%%% -

YSI"If(;;

*Ar it 7m-*

PROTECTION NEWSLETTER

{Hw,ﬁlﬂl. * & -'r e TH* _}g:(ﬂ’tﬁ'

] Si FALL 196i&
| v Sy
i
Vi, YV, Tes™
O*
. >N
HoWTrvIuckyl You've  ‘been Alaskans are being "selected" requentl the fabulous
selected. ° You 7h3ve won .a by the thousands t% “win" just "pr?z' yfurns out to
ddldi - teIeV|5|on a " home such M.rizes. All you havé to virtuall Worth ess And,
,va video recorder, do to claim your prise is to merch an(}lls bu
diaffidnd “"jewelry — or an -al | purchase vitamins, 'pens, or receive the rlze |s Yar
%>f< IJreS>Or|p|asldit? VaDCi%Itlonu prlnteg dvertlsgmerats f% (lieswable than reprt]gsen
7, , our business ounas wor n some cases, even after
redll”y Wlnb Is It rea?y }|/t, doesn't it? have paid for
i Jﬁ Chances are it isn't warth methchantdhwe youhnea/er o1
_ i ( , either the merchandise or
Nojr you land ’thousands;vj.af It. . The Pnsumer Protection prize. >

Jwere all seIecteOLt|o Section



THE FOLLOWING DOCUMENT HAS

MOT BEEN FILMED BUT IS

AVAILABLE IN THE ORIGINAL

FILE



A | ',;**“ u"'“",* S[ateOf daSl(a EILL SHEFrIELD

NORMAN C. GORSUCH
ATTORNEY GENERAL

atl Of law
o bt et ¥ecion

mysOt
/S..S. Fuller feuilding £/ 1031 West 4th Avenue 1st National Center P. 0. Box 671
4th * Harris* Suite 214 rsuite 110 100 Cushman, Suite 400 VALDEZ, AK 99686
~Pouch X ANCHORAGE, AK 99501 FAIRBANKS, AK 997C1 835-2462 =
_______ 279-0428 456-8588
rt W * Wi
9kS« . Y/
PamV
PROTECTION NEWSLETTER
lp p £ " % ;A
SMMER 1984
*~"FISw
i"ohja Jun : purchases emade prior to the seriously They are only
bo erno£"B|II Sheff|eld 5|gned effect|ve date, it is rot Issued on the ‘most serious
|f| 6r law MICS -CSSB >2&$, Tcoin- intended to have a retroactlve problems. 1980 Subaru oqwners
jidfily"™ kriowri as  thes'f "Lfeuoft ~ effect. Conse uently, new, car should have received notifica-
purchasers ose purchase tion frcm Subaru of a steering
o dates occur after September rack recall. . It appears that
"This Ieglslatlon first 11, 1984, will be covered the boot which protects the
introduced Joresentatlve under thl% Iaw W |Ie those rack can't stand our cold
Mike M|Iler (hD unenu) . -was occurrin eore will not. By winters. The failure of this
AffUbiect to  muc scrutmx| early Septem er, the Consumer boot can cause corrosion which
t>6tn the Senate and the House Protection  Section  of the  resylfs in hard steering o
~ |\VEHfefore, y it evoIved into jts Attorney General's Office will seizure. If_ you ovn a. 1980
tleparkiit’ fom ;" Sheffield said. have —available ~a brochure  Sybaru and did not receive a

bhfl/newJ -aw



	HJUD14 HB 125



