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1 IN T H E  SENATE B Y  T H E  FINANCE C O M MI TT EE

2 H O U S E  CS FOR CS F O R  SENATE B I L L  NO. 478 (Finance) am H

3 IN THE L E G I S L A T U R E  OF T H E  S TAT E OF A LA S K A

4 F I F T E E N T H  L E G I SL ATU RE  - SE CO ND  SESSION

5 A  BI L L

6 F o r  an  Act entitled: "An Act relating to A l a s k a  tourism p r o m o t i o n  and

7 de ve lopment; and p r o v i d i n g  for an effective date."

8 B E  IT E N A C T E D  BY TH E L E G I S L A T U R E  OF THE S T A T E  OF ALASKA:

9 * Sect ion  1. FINDINGS. The legislature finds that a cooperative effort

10 b e t w e e n  the state and p r i v a t e  industry to support and expand the v i s i t o r

11 i nd us t r y  of the state and to foster e x p a n s i o n  of the market for A l a s k a  as a

12 d e s t i n a t i o n  throughout the n a t i o n  and the w o r l d  is in the public interest

13 a n d  is a v a l i d  public purpose. The legisl at ure  further finds that this

14 c o o p e ra ti ve  effort w o u l d  inure to the be n e f i t  of the visitor i ndustry in

15 the state and that some of the costs of m a i n t a i n i n g  the effort s h o u l d  be

16 b o r n e  by the industry. T he  legislature further finds that e x p an si on  of the

17 ec on o m i c  benefit of t o u r i s m  is in the p u b l i c  interest and the state should

18 take  an active interest in the ensurance of a qual it y experience for visi-

19 tors to the state, c oo perate w i t h  the p ri va te  sector in i mp r o v i n g  the

20 a menities available to v i s i t o r s  to the state, and seek to ensure authentic

21 a n d  accessible experiences for visitors throughout the state.

22 * Sec. 2. AS 39.25.110 is amended by ad di ng  a n e w  paragraph to read:

23 (25) the exe cut iv e d i r e c t o r  and ot he r staff of the Alaska

24 Tour is m Mar ket in g Council.

25 * Sec. 3. AS 39.50.200(a)(8) is a m e n d e d  to read:

26 (8) "public official" m e a n s  a jud icial officer, a m e m b e r  of

27 the legislature, the fiscal analyst of the legislative finance divi-

28 sion, the legislative auditor of the legislative audit division, the

29 executive di rector of the Le g i s l a t i v e  A f fa ir s Agency and the directors
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of the divisions w it h i n  the Legislative Affairs Agency, the governor,
1

the lieutenant governor, a person hired or appointed as the head or 

deputy head of, or director of a di vision within, a department in the 

executive branch, an assistant to the governor, chairman or member of 

a state commi ss io n or board, the executive director of the Alaska 

Tourism Ma r k e t i n g  Council, and each appointed or elected municipal 

officer;

* Sec. 4. AS 39.50.200(b) is amended by adding a ne w paragraph to read:

(49) Al a s k a  Tourism Mark et in g Council (AS 44.33.700).

* Sec. 5. AS 44.33 is amended by adding a n ew section to article 2 to 

read:

Sec. 44.33.119. PURPOSES. The purposes of AS 44.33.119 - 44.-

33.135 and 44.33.700 - 44.33.780 are to

(1) encourage the expansion and growth of the state's v i s i­

tor industry for the benefit of the citizens of the state;

(2) ensure that the economic benefits to be derived from 

tourism in the state are retained in the state, to the greatest extent 

possible;

(3) ensure that a m ax im um  number of residents of the state

are employed in the tourism industry;

(4) promote cooperation between the state and private 

sector in the planning and execution of a generic visitor marketing 

campaign in the public interest;

(5) promote the development of visitor industry facilities, 

both in the public sector and the private sector, through the use of 

state resources, as appropriate;

(6) ensure that the visi tor  experience in the state is and

continues to be satisfactory and leads to word-of-mouth advertising 

and return visits to the state;
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1 (7 )  e n s u r e  t h a t  c o n s i d e r a t i o n  i s  g i v e n  i n  t h e  d e v e l o p m e n t

2 a n d  i m p l e m e n t a t i o n  o f  t h e  t o u r i s m  p r o g r a m  t o  l o c a l  c o m m u n i t y  g o a l s  a n d

3 o b j e c t i v e s ,  t o  i m p a c t s  o n  e x i s t i n g  p r i v a t e  e n t e r p r i s e s ,  a n d  t o  i m p a c t s

4 o n  r e c r e a t i o n a l  a n d  s u b s i s t e n c e  o p p o r t u n i t i e s  f o r  t h e  r e s i d e n t s  o f  t h e

5 s t a t e ;

6 (8 )  p r o m o t e  t h e  d e v e l o p m e n t  o f  t o u r i s m  o p p o r t u n i t i e s  a l o n g

7 t h e  h i g h w a y  s y s t e m  o f  t h e  s t a t e ,  i n c l u d i n g  t h e  m a r i n e  h i g h w a y ,  a n d  i n

8 r u r a l  a r e a s  o f  t h e  s t a t e .

9 *  S e c .  6. A S  4 4 . 3 3 . 1 2 0  i s  a m e n d e d  t o  r e a d :

1 0  S e c .  4 4 . 3 3 . 1 2 0 .  A L A S K A  D I V I S I O N  O F  T O U R I S M .  (a )  T h e r e  i s

11 c r e a t e d  i n  t h e  D e p a r t m e n t  o f  C o m m e r c e  a n d  E c o n o m i c  D e v e l o p m e n t  t h e

1 2  A l a s k a  d i v i s i o n  o f  t o u r i s m .  T h e  d i r e c t o r  o f  t o u r i s m  i s  a p p o i n t e d  b y

13 t h e  c o m m i s s i o n e r  o f  c o m m e r c e  a n d  e c o n o m i c  d e v e l o p m e n t  a n d  s e r v e s  a t

1 4  t h e  p l e a s u r e  o f  t h e  c o m m i s s i o n e r .

1 5  ( b )  T h e  A l a s k a  d i v i s i o n  o f  t o u r i s m  s h a l l

16  ( 1 )  c o o p e r a t e  w i t h  t h e  t o u r i s m  m a r k e t i n g  c o u n c i l  a n d  o r g a -

1 7  n i z a t i o n s  i n  t h e  p r i v a t e  s e c t o r  f o r  t h e  p r o m o t i o n  a n d  d e v e l o p m e n t  o f

1 8  t o u r i s m  a n d  c o n v e n t i o n s  i n t o  a n d  w i t h i n  t h e  s t a t e  [ A L A S K A ] ;

1 9  ( 2) c o o r d i n a t e  w i t h  m u n i c i p a l ,  s t a t e ^  a n d  f e d e r a l  a g e n c i e s

20 f o r  t h e  d e v e l o p m e n t  a n d  p r o m o t i o n  o f  t o u r i s m  r e s o u r c e s  a n d  c o n v e n t i o n s

2 1  i n  t h e  s t a t e  [ A L A S K A ] ;

22 (3 )  r e v i e w  a n d  a p p r o v e  t h e  p r o c u r e m e n t  d o c u m e n t s  a n d  p r o c e -

2 3  d u r e s  o f  t h e  t o u r i s m  m a r k e t i n g  c o u n c i l  t o  e n s u r e  c o m p l i a n c e  w i t h  a p -

2 4  p l i c a b l e  l a w s  a n d  r e g u l a t i o n s ;

2 5  (4) p r o m o t e  a n d  d e v e l o p  t h e  A l a s k a  t o u r i s t  a n d  c o n v e n t i o n

2 6  i n d u s t r y  b y  a n y  o f  t h e  f o l l o w i n g :

2 7  (A )  p u b l i c i z i n g  s t a t e  a t t r a c t i o n s  t h r o u g h  s u c h  m e a n s

2 8  a s  d i s p l a y  a d v e r t i s i n g  i n  m a g a z i n e s  a n d  n e w s p a p e r s ,  a d v e r t i s i n g

29 o n  r a d i o  a n d  t e l e v i s i o n  o r  o t h e r  a d v e r t i s i n g  m e d i a ,  p u b l i s h i n g
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p am ph l e t s ,  b r o c h u r e s  and o t h e r  g r a p h i c  a n d  p i c t o r i a l  m at er i a l s ,  

o r  by aiding a n d  as sisting r e p r e s e n t a t i v e s  of the mediax  to e n ­

sure [INSURE] g r e a t e r  c ov erage of the [ALASKA'S] v i si tor  a t t r a c­

tio n s  in  the s t a t e ;

(B) p a r t i c i p a t i o n  [(4) P A R T I C I P A T E ]  in travel shows;

(C) i ncr ea si ng  [(5) I NCREASE] the awareness of th e 

c i t i z e n s  of th e state at the statewide, r e g i o n a l  and c o m m uni ty  

l ev el  of the e c o n o m i c  i mp or ta nce  of the v i s i t o r  [TOURIST] i n d u s­

try;

(D) as si sti ng  [(6) A S SI ST ] p o t e n t i a l  in vestors in 

c r e a t i n g  n ew  v i s i t o r  [TOURIST] facilities;

(E) a d m i n i ste ri ng  p ro g r a m s  [(7) A D M I N I S T E R  A N Y  P R O­

GRAM] of the s tate in w h i c h  the st at e p r o v i d e s  m at c h i n g  funds for 

m u n i c i p a l i t i e s  of the s t a t e [P OL I T I C A L  SUBDIVISIONS] or n o n p r o f i t  

o r g a n i zat io ns  that u n d e r t a k e  the p r o m o t i o n  [AND DE VE LOPMENT] of 

v i s i t o r  travel to and the d ev e l o p m e n t  of v i s i t o r  amenities i n  the 

s t a t e  [TOURISM];

(F) a d m i n is ter in g [(8) A D M I N I S T E R ]  v i s i t o r  i n f o r m a­

t i o n  cen ters! [WHICH P A R T I C I P A T E  IN  S T A T E  FUNDS]

(G) conducting r es e a r c h  to e v a l u a t e  the e f f e c t i v e n e s s  

of the t o u r i s m  ma r k e t i n g  council's m a r k e t i n g  programs;

(H) anal yzi ng  the effect o n  the Al as ka  v i s i t o r  i n d u s­

try of state land and resource d e v e l o p m e n t  projects;

(I) organizing, a d m i n i s t e r i n g ,  a n d  evalua ti ng  d e m o n­

stra t i o n  p ro j e c t s  for the p r o m o t i o n  of th e Ala sk a v i s i t o r  i n d u s­

try and the develo pm en t o f  n e w  t o u r i s m  d e s t i n a t i o n  ma rkets; and

(J) ad mi n i s t e r i n g  gr a n t s  u n d e r  A S  4 4 . 3 3 . 1 3 5 .

(c) The c o m m i s s i o n e r  of a d m i n i s t r a t i o n  shall se parately a c co un t 

for m o n e y  that d e r iv es  fr o m  the sa l e  o f  a d v e r t i s i n g  space, pa mp h l e t s ,
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1 brochures, a n d  other graphic and marketing [PICTORIAL] materials under

2 this s e c tio n and AS 44.33.020(28) and that the d i v i s i o n  of tourism

3 deposits in the general fund. The annual e s t i ma te d balance in the

4 account m a y  be use d by the legislature to make appropriations to the

5 Department of Commerce and Economic Development to cover related costs

6 of the d i v i s i o n  of tourism and the Ala ska  T o u ri sm M a r ke ti ng Council.

7 * Sec. 7. A S  44.33 is amended by adding n e w  sections to read:

8 Sec. 44.33.122. ESTABLISHMENT OF TOUR ISM  CO OR DINATING COMMITTEE.

9 (a) The T o u r i s m  C oo rdinating Committee is es t a b l i s h e d  in the Depart-

10 ment of C om merce and Economic Development.

11 (b) T h e  c o m m i t t e e  is e s t a b l i s h e d  to  a d v i s e  the d i v i s i o n  of

12 tourism a n d  to coordinate the activities of state agencies that affect

13 tourism.

14 (c) The committee shall

15 (1) provide a forum to develop in te ra ge ncy  goals for visi-

16 tor at tr a c t i o n  and services that are consistent w i t h  the public in-

17 terest and that will provide increased economic benefits to the vari-

18 ous regions of the state;

19 (2) conduct analyses of problems facing development of

20 tour is m in the state and develop solutions to t h ose  problems by ex-

21 p l or in g successful models for the development of  travel and recreation

22 in other tourism-focused states and nations;

23 (3) develop, review, and rec om me nd  to the governor an d

24 commissioners budget requests for tourism development in the various

25 programs of the agencies of the state; and

26 (4) coordinate the operating p r o g r a m s  of state agencies to

27 enhance tourism development efforts.

28 (d) The committee ma y hold formal or i nformal meetings concerned

29 w i t h  the responsibilities assigned u n de r this section and wit h o t h e r
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1 associated responsibilities. The committee m ay  appoint subcommittees

2 and may consider topics at meetings w ith less than the entire m e m b e r­

ship o£ the committee present.

Sec. 44.33.124. MEMBERSHIP OF THE TOUR IS M COORDINATING C O M M I T­

TEE. The governor shall appoint the members of the T o ur ism  C o o r d i n a t­

ing Committee. Membe rs may be appointed from the operational level of 

state agencies and ma y include representatives from the following:

8 (1) Office of the Governor (office of management and bud-

9 get, international trade);

10 (2) Department of Commerce (tourism, business development);

11 (3) Department of Community an d Regional Affairs;

12 (4) Department of Education (state museums);

13 (5) Department of Environmental Conservation;

14 (6) Department of Fish and Game (sport fish, habitat,

15 fisheries rehabilitation, enhancement, and development);

16 (7) Department of Labor;

17 (8) Department of Natural Resources (parks, forestry, land

18 and water, and his toric preservation);

19 (9) Department of Revenue (taxation and revenue considera-

20 tions);

21 (10) Department of Transportation and Public Facilities

22 (airports, ferry system, highways);

23 (11) University of Alaska (Center for International Busi-

24 ness, School of Management);

25 (12) A l a s k a  Railroad.

26 * Sec. 8. AS 44.33 is amended by adding a ne w section to read:

27 Sec. 44.33.135. GRANTS FOR PROMOTION OR  DEVELO PME NT  O F  VISITOR
m

28 TRAVEL, (a) A  municipality, a nonprofit corporation formed under

29 AS 10.20, or a bo n a  fide nonprofit civic, fraternal, o r  service

<

L
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1 o rga nization may receive, as a grant, m a t c h i n g  money from the state

2 for up to 50 perce nt  of the costs of a p r o g r a m  or proj ec t that the

3 director of to u r i s m  d et er mi nes  is c onsistent w i t h  the p u r p o s e s  of

4 AS 4 4.33.119 and is likely to promo te  o r  deve lo p v i s i t o r  travel,

5 including

6 (1) the p r o m o t i o n  of conventions;

7 (2) th e construction, improvement, or op e r a t i o n  of v i s i t o r

8 de s t i n a t i o n  facil iti es  and tourist attractions; and

9 (3) the de ve lop me nt  and p r e s e r v a t i o n  of a t t r a c t i o n s  of

10 historical, co nt emporary, recreational, or  cultural interest.

1 1  ( b )  T h e  c o m m i s s i o n e r  o f  c o m m e r c e  a n d  e c o n o m i c  d e v e l o p m e n t  s h a l l

12 adopt regulations to carry out the p rov i s i o n s  of this section.

13 *  Sec. 9. AS 4 4 .33  is a me nde d by adding n e w  sections to read:© 14 A R T I C L E  10. A L A S K A  T O U R I S M  M A R K E T I N G  COUNCIL.

15 Sec. 44.33.700. A L A S K A  T O U R I S M  M A R K E T I N G  C O U N C I L  EST ABL IS HE D.

16 The A l a s k a  T o u r i s m  M a r k e t i n g  Council is e s t a b lis he d as a p u b l i c  corpo-

17 r a t i o n  of the state. It is an inst rum en ta li ty of the s t a t e  i n  the

18 Depar tm en t of C o m m e r c e  and Economic Development, but h a s  a legal

19 ex istence in de pen de nt  of and separate fr o m  the state. E x e r c i s e  by the

20 council of the pow er s c onferred by AS 44.3 3.7 00  - 4 4 . 3 3 . 7 8 0  is an

21 essential g o v e r n m e n t a l  f un ction of the state.

22 Sec. 4 4.33.710. M A N A G E M E N T  OF COUNCIL, (a) Un l e s s  the commis-

23 sioner contracts w i t h  a q u a l if ied  trade as s o c i a t i o n  u n d e r  (b) of this

24 section, the g o v e r n i n g  bod y of the council is a b o a r d  o f  dire cto rs

25 consisting of the d i r e c t o r  of tourism, the c om mi s s i o n e r  of commerce

26 and economic dev el op men t,  and the commi ss ion er  of a n o t h e r  p r i n ci pa l

27 executive d e p a r t m e n t  d e sig na te d by the governor.

28 (b) If the com mi ss ion er  d et er mi nes  that it is i n  t he best

29 interests of the state to promote the state as a d e s t i n a t i o n  thro ug h
o

SB0478H -7- H C S  CSSB 4 7 8 ( F i n )  am  H



1 the c o o p e r a t i v e  m a r k e t i n g  program, the c o m m i s s i o n e r  shall contract

2 w i t h  a single q u a l i f i e d  trade a s s o c i a t i o n  to jointly ma n a g e  t h e  coun-

3 cil if the trade a s s o c i a t i o n  agrees that, before th e end of each

4 f i s c a l  y e a r  that the contract covers, the a s s o c i a t i o n  will c o n t r i b u t e

5 at least 15 p e rce nt  of the total o p e r a t i n g  expenses o f  the c o u n c i l  for

6 t h a t  fiscal year. The  te r m  of a co nt r a c t  u n d e r  this section m a y  not

7 e x c e e d  two years.

8 (c) If the c o m m i s s i o n e r  cont rac ts  w i t h  a q u a l i f i e d  t r a d e  asso-

9 c i a t i o n  u n d e r  (b) of this section, the g o v e r n i n g  b o d y  of the coun ci l

10 is a b o a r d  of di r e c t o r s  c o n s i s t i n g  of 21  m e mb ers  a n d  subject to the

11 f o l l o w i n g  p rovisions:

12 (1) a b o a r d  m e m b e r  shall

13 (A) b e  s u b s t a nti al ly  i n v o l v e d  in a v i s ito r o r  recre-

14 a t i o n  ind ustry business;

15 (B) hav e tr ai n i n g  in a f i e l d  such as m arketing;

16 (C) be a n  o f fic er  or a s e n i o r  s t a f f  m em b e r  of a local

17 g ove r n m e n t  or nonp rof it  e n t e r p r i s e  e s t a b l i s h e d  to p r o m o t e  the

18 v i s i t o r  industry; or

19 (D) hav e bu sin es s o r  g o ve rn me nt e x p e r i e n c e  that  w o u l d
I

20 m a t e r i a l l y  e n ha nc e the m e m b e r ' s  a b i lit y to cont ri bu te to the
(

21 pla nni ng , e xecution, o r  e v a l u a t i o n  of a v i s i t o r  i n d u s t r y  promo-
1

22 t i o n a l  m a r k e t i n g  campaign;

23 (2) the contract shall p r o v i d e  that t h e  trade a s s o c i a t i o n
(

24 m a y  s e l e c t  up to 10 b o a r d  members; th e go vernor m a y  rem ov e a m e m b e r  of

25 the c o m m i s s i o n  s e l e c t e d  u n d e r  this p a r a g r a p h  o n  the d e l i v e r y  b y  the

26 g o v e r n o r  to the b o a r d  of a w r i t t e n  s t a t em en t e x p l a i n i n g  t he  r e a son s

27 for t h e  removal;

28 (3) the g o v e r n o r  shall a p p o i n t  10 b o a r d  members; e a c h  b o a r d

29 m e m b e r  ap p o i n t e d  by the g o v e r n o r  serves at the p l e a s u r e  of the
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1 governor; in m a k i n g  appointments to the board under this paragraph,

2 the governor shall ensure that the board, including members selected

3 u n d e r  (2) of this subsection, is broadly representative of the differ-

4 ent regions of the state and the various sectors of the v is it or  indus-

5 try;

6 (4) ele ve n members of the b oa rd  constitute a quo ru m for the

7 tra ns ac ti on of business and the exercise of the powers and duties of

8 the b o a r d , and any action by the board requires 11 affirmative votes;

9 (5) the director serves as p r e si di ng  officer of the board;

10 the board shall elect other necessary officers from among its memb er s

11 annually;

12 (6) a board m em b e r  may  not participate or vot e b y  proxy;

13 (7) the board shall meet at least four times a y ear at the

14 call of the presiding officer or up o n  the w r it te n request of s eve n

15 memb er s of the board;

16 (8) the members of the board appointed by the gov er no r

17 serve staggered three-year terms, subject to continuation of the

18 contract, and may be reappointed;

19 (9) a person appointed to fill a vacancy on the board holds

20 office for the balance of the term of the person's predecessor;

21 (10) board members receive no salary for servin g in that

22 position, but are entitled to per diem  and travel expenses u n d e r

23 AS  39.20.180, except that they are entitled to per d i e m  and travel

24 expenses for travel only for the percentage of total travel that

25 occurs w it h i n  the state; the contract must provide that the trade

26 a ssociation will reimburse the council for p e r  diem and travel ex-

27 penses paid to those board members appointed by the trade association;

28 reimbursement under this pa ragraph does not qualify as a part of the

29 association's required contribution u nd er  (b) of this section.

%
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1 (d) A contract or grant entered into by the council is not

2 e f f e c t i v e  until s i g n e d  b y  t h e  d i r e c t o r .

3 Sec. 44.33.720. EMPLOYEES. The board of directors of the coun-

4 cil may employ and determine the salary of the staff of the council,

5 which may include an executive director and no more than two other

6 employees. The executive director and the employees of the council

7 shall be paid salaries that are comparable to salaries p a i d  to employ-

8 ees of the state- If tjiera is no executive director, the s taff of the

9 council is s upervised by the presiding officer of the board.

10 Sec. 44.33.730. POWERS OF THE BOARD, (a) The board may

11 (1) adopt, alter, and use a corporate seal;

12 (2) prescribe, adopt, amend, and repeal bylaws re la ti ng  to

13 the internal management and operations of the council, inc lud in g the

14 granting of distribution rights to tourism mailing lists;

15 (3) sue and be sued in the name of the council;

16 (4) e nter into any agreements necessary to p e r f o r m  its

17 functions;

18 (5) cooperate w i t h  a public or private board, organization,

19 or agency engaged in work or activities similar to the w o r k  or activ-

20 ities of the council, including entering into contracts for joint
I

21 programs of tourism advertising and marketing;

22 (6) receive contributions of money;

23 (7) establish offices in the state and otherwise incur ex-

24 penses incidental to the performance of its duties;

25 (8) appear on behalf of the council before boards, com-

26 missions, departments, or other agencies of municipal, state, or fed-

27 eral government except as provided u n de r (b) of this section;

28 (9) acquire, hold, lease, sell, or o th erwise dispose of

29 property, but suet) property is limited to that w h i c h  is necessary to
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the adm in ist ra ti ve  fu nc ti on ing  of the council;

(10) appoint commi tte es  comprised of b o a r d  a nd  n o n b o a r d  

members; the p r e s i d i n g  o f f i c e r  of each committee shall b e  a b o a r d  

member;

(11) p r e p a r e  and implement plans for the p r o m o t i o n  of trav el 

to and  inside the state;

(12) sell, at fair ma rk et  value, tourism a d v e r t i s i n g  space 

in p u b l ic ati on s and  p ro m o t i o n a l  materials d e v el ope d by the council; 

and

(13) p r o v i d e  space to a q u a l i f i e d  t rade a s s o c i a t i o n  in 

p u bl ic at io ns and p r o m oti on al  materials d e v el ope d b y  the coun ci l if the 

trade a s s o c i a t i o n  has co nt r a c t e d  with the depa rtm en t u n d e r  AS 44.33.- 

710(b) and pays its pro rata  share of the p r o d u c t i o n  costs fo r the 

p u b l i c a t i o n  or p r o m o t i o n a l  material; paym en t u n d e r  this p a r a g r a p h  is 

not part of the a s s o c i a t i o n ' s  required c o n t r i b u t i o n  u n d e r  AS 44.33.- 

710(b).

(b) The b o a r d  may not use funds a p p r o p r i a t e d  by the leg isl at ur e 

to employ a lobbyist.

Sec. 44.33.740. D UTI E S  OF THE COUNCIL. (a) Th e counc il shall

(1) conduct a t o u r i s m  m a r k e t i n g  p r o g r a m  d e s i g n e d  to a c c o m­

pl i s h  the pur po se s of AS 44. 33 .7 00  - 44.33.780;

(2) p r epa re  and implement plans for the p r o m o t i o n  of A l a s k a  

tourism, i n c l ud ing  ne c e s s a r y  research;

(3) submit an annual report to the g o v e r n o r  a n d  the l e g i s­

lature d e s c r i b i n g  the acti vi tie s of the council;

(4) m a k e  a v a il ab le  to all i nte r e s t e d  p ers o n s ,  i n c l u d i n g  

to u r i s m  businesses, a q u a r t e r l y  report of the c o u n ci l' s actions a n d  

activities;

(5) annually submit a p r o p o s e d  o p e r a t i n g  b ud g e t  to the 
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1 d irector, to be us e d  by the D e p a r t m e n t  of C om m e r c e  and Economic Devel-

2 opment to prep ar e and submit the o p e r a t i n g  budget of the council u n de r

3 A S  44.33.750;

4 (6) p r o vi de  advice, o n  the r e q u e s t  of the d i r e c t o r  of

5 tourism, on the p ro grams of'the di vision; a n d

6 (7) submit a report to the legislature, by the 10th d a y  of

7 e a c h  r e g ula r session, d e sc ri bi ng h o w  the contractual m o n e y  was spent

8 in the first ha l f  of the year and e x p l a i n i n g  the pl a n  for expenditures

9 d u r i n g  the sec ond  ha l f  of the year.

10 (b) In p e r f o r m i n g  its f u n ct ion s u n d e r  AS 44. 33 .7 00 - 44.33.780,

11 the council may not favor any p a r t i c u l a r  tour ism  b us iness e n t i t y  or

12 o t h e r  person.

13 Sec. 44.33.750. E X E CU TI VE B U D G E T  ACT. The o p e rat in g bu dg e t  of

14 the council shall be pr epared a nd  s u b m i t t e d  under AS 37.07 (Executive

15 Budget A c t ).

16 Sec. 44.33.760. A C C O U N T I N G  A N D  D I S P O S I T I O N  OF RECEIPTS. (a)

17 T h e  t o u r i s m  m a r k e t i n g  council shall d e p o s i t  money coll ec ted  under

18 A S  4 4 . 33. 70 0 - 4 4 . 3 3. 78 0 in the g e ne ral  fund.

19 (b) The c o m mis si on er  of a d m i n i s t r a t i o n  shall separa tel y account

20 for all receipts d e p os it ed  i n  the g e n e r a l  fund u n d e r  (a) of this

21 section. The ann ua l e s t i ma te d b a l a n c e  i n  the account may be u s e d  by

22 the legislature to make a p p r o p r i a t i o n s  to the council to carry out its

23 purpo se s u n d e r  AS 44.33.700 - 44.33. 780 .

24 Sec. 44.33.780. DEFINITIONS. I n  A S  44.33.700 - 4 4 . 3 3. 780

25 (1) "board" means the b o a r d  of directors of the A l a s k a

26 T o u r i s m  M a r k e t i n g  Council;

27 (2) " co mmissioner" m e a n s  t h e  c om mi ssioner of co mm e r c e  and

28 e co nomic development;

29 (3) "council" m e a n s  the A l a s k a  Tourism M a r k e t i n g  Council;
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(4) "director" means the director of tourism;

(5) "qualified trade association" means a private, n o n p r o f­

it organization w hose primary purpose is the promotion of tourism to 

a nd  w it h i n  the state and w hich has a statewide membership comprised of 

representatives of all major sectors of the vi s i t o r  industry, includ­

ing without limitation hotels, airlines, cruise lines, wholesale and 

retail travel agencies, visitor attractions, and convention and v i s i­

tors bureaus.

* Sec. 10. AS 44.66.010(a) is amended by add in g new paragraphs to 

read:

(15) Alaska Tourism Mark et in g Council (AS 44.33.700) -- 

Jun e 30, 1993;

(16) Tourism Coordinating C ommittee (AS 44.33.122)

June 30, 1993.

* Sec. 11. AS 44.33.130, 44.33.140, 44.33.145, 44.33.150, 44.33.160,

44.33.170, and 44.33.180 are repealed.

* Sec. 12. Notwithstanding AS 44.33.710(b) as enacted in sec. 9 of this 

Act, for fiscal y ea r  1989, unless the c om missioner determines that it is 

not in the best interests of the state, the commissioner shall contract

un de r AS 44.33.710(b) with a single qualified trade association to jointly

mana ge  the Alaska Tourism Marketing Council.

* Sec. 13. If the commissioner of commerce and economic development 

contracts with a qualified trade association u nd er  AS 44.33.710(b), enacted 

in sec. 9 of this Act, initial appointments by the governor to the board of 

directors of the Alaska Tourism Marketing Council under AS 44.33.710(c)(4), 

en a ct ed  in sec. 9 of this Act, shall be made for the following terms:

(1) four members shall serve for one year;

(2) three members shall serve for two years; and

(3) three members shall serve for three years.
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1 * Sec. 14. T h i 8 Act takes effect July 1, 1980.
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