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Agriculture Development

HB257CS(FSH)-DNR-AG-03-11-08

Note: Amounts do not include inflation unless otherwise noted below.
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FUND SOURCE

CS HB 257 (FSH) will allow 45-50 active shellfish farms throughout the State to participate in the Alaska Grown program. 
Coordination with other state agency regulators of the shellfish industry including the Aquatic Farm Program in the 
Department of Fish & Game, the Aquatic Leasing Program in DNR Mining, Land & Water, and DEC, will be necessary to 
ensure compliance with the Alaska Grown regulations. In addition to on-site inspection, new marketing avenues for 
aquaculture products through regional trade groups and other federal partners will be pursued. Promotion and marketing 
efforts will be made to reach out to restaurants and other audiences.  Marketing supplies will be produced.


