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FISCAL NOTE # 3

STATE OF ALASKA BILL NO.

Revenue Analysis
The bill authorizes two additional Seafood Marketing Assessment rates, .5% and .6%.  An election is mandated in which processors 
will first vote to retain the existing assessment or eliminate it.  If the assessment is retained, a second vote determines whether the 
assessment shall remain at .3% or increase to .5% effective January 1, 2006.  If the second vote increases the assessment to .5%, 
the 1% Salmon Marketing Tax is repealed as of December 31, 2005.

The following revenue estimates are based on FY03 data and reflect the combined revenues from the Seafood Marketing 
Assessment and the Salmon Marketing Tax (ASMI funding) and the change in revenues compared to current law:

            Scenario                                                                                            Revenue
                                                                                               FY05                  FY06                   FY07...
Eliminate Seafood Marketing Assessment                       $4,401,972          $4,401,972          $1,412,041
Change in Revenue                                                                 None                   None             ($2,989,931)

Retain Existing .3% Seafood Marketing Assessment      $4,401,972          $4,401,972          $4,401,972
Change in Revenue                                                                 None                   None                    None

Increase Seafood Marketing Assessment to .5%           $4,401,972          $4,261,956          $4,983,220
Change in Revenue                                                                 None             ($140,016)           $581,248    

The temporary dip in revenues under the .5% Seafood Marketing Assessment scenario is due to the difference in timing of 
revenues between the Seafood Marketing Assessment and the Salmon Marketing Tax.   The .2% increase in the Seafood 
Marketing Assessment and the repeal of the Salmon Marketing Tax are both effective in calendar year 2006.  However, the Seafood
Marketing Tax is an annual tax paid on March 31 of the following calendar year.   The rate increase effective for 2006 is therefore 
realized in FY07 (March of 2007).   The Salmon Marketing Tax is paid monthly with 90% of the revenue for a calendar year being 
paid during the July-December period.  FY06 revenues are reduced from current levels by the amount of Salmon Marketing Tax 
otherwise due during the first six months of 2006.  Detail of revenue changes by tax type under the .5% Seafood Marketing 
Assessment scenario are as follows:
                            
                                                                                                                         Change in Revenue
           Tax Type                                                                              FY05                  FY06                   FY07...
Seafood Marketing Assessment Change                                   No Change          No Change         $1,993,289
Salmon Marketing Tax Change                                                  No Change           ($140,016)       ($1,412,041)
Total Change in Revenue                                                          No Change           ($140,016)          $581,248


