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LAWS OF ALASKA, 1962

(Chs. 135, 136

(2) ‘“‘department” means Department
of Education.

(3) masculine pronouns include the

feminine.

Sec. 9. Effective Date.
effect on July 1, 1963.

Approved April 18, 1962

This Act takes

CHAPTER 135
AN ACT

Appropriating $27,500 for the construction of a roadway at Pelican; and providing for

an effective date.

Be it enacted by the Legislature of the
State of Alaska:

Section 1. The sum of $27,500 is appro-
priated from the general fund of the state
to the Department of Public Works for
the construction of a roadway on piling
ot the City of Pelican to connect the city

(H.B. 451)

with the dock area. The expenditure of
this appropriation by the state is contingent
upon the sharing of half the cost of the
construction by the City of Pelican.

Sec. 2. This Act takes effect on the day
after its passage and approval or on the
day it becomes law without such approval.

Approved April 18, 1962

CHAPTER 136
AN ACT

Relating to the establishment and maintenance of orderly marketing conditicns for milk.

Be it enacted by the Legislature of the
State of Alaska:

Section 1. Statement of Purpose. The
purpose of this Act is to protect the health
and welfare of the people of the State of
Alaska by minimizing certain economic
conditions which threaten to make it im-
possible to produce in the state milk which
meets the standards which the health of
its citizens requires.

Sec. 2. Duties of the Director. The di-
rector shall administer this Act. He shall
enforce this Act and the provisions of mar-
keting orders issued under it. He shall
have an accounting made of the funds held
by the board at least annually.

Sec. 3. Milk Advisory Board. There is
created a milk advisory board consisting
of five members. The director shall select
the members of the board from among
Alaskan producers, handlers, and retail-
ers. No more than one handler and one
retailer may serve on the board at one
time.

(H.C.S.S.B. 193)

Sec. 4. Duties of the Board. The board
shall advise the director in the formulation
of policy for the operation of the market
program, receive and report complaints
and violations of a marketing order, and
assist the director in collection of data.
It shall collect, hold, and account for the
assessments authorized by this Act.

Sec. 5. Milk Marketing Orders. a. The
director may, with the advice of the milk
advisory board, issue, change, or repeal
marketing orders to regulate the market-
ing of milk in specified regions of Alaska.
His actions are subject to the provisions
of the Administrative Procedure Act and
Sec. 7 of this Act. A milk marketing
order may be issued for any one or com-
bination of the following purposes:

(1) to establish orderly marketing
of milk;

(2) to provide for uniform grading
and classification of milk;

(3) to provide for the proper prepara-
tion of milk for market;





