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Directors
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The struggle globally

International arrivals fell by 72%

900 million fewer international 
visitors  traveling

$935 billion loss in export revenues

6



“…worst year on 
record in the 
history of tourism.” 

UNWTO, 12/2020
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In the U.S. in 2020, the pandemic 
caused the industry to shrink by 

almost $500 billion—leading to the 
loss of more than 3.4 million jobs. 
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Alaska tourism

56% Cruise

36% Air

4% Road/Ferry
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Enplanements at Anchorage, Fairbanks, and Juneau 
Airports, 2019 vs. 2020

2019 2020 Difference % change

Anchorage 2,869,225 1,172,003 -1,697,222 -59.2%

Fairbanks 586,978 239,984 -346,994 -59.1%

Juneau 328,743 135,685 -193,058 -58.7%
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Personal Vehicle Occupants Crossing Border
(CAN - AK): 2019 versus 2020

2019 2020 Difference

Skagway (Klondike Highway) 126,380 5,604 120,776

Haines Highway 41,148 4,371 36,777

Alcan 103,719 29,764 73,955

Poker Creek (Top of the World
Highway)

18,095 0 18,095

Total 289,352 39,739 -249,613
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AMHS Passengers:
2019 versus 2020

2019 2020 Difference

Bellingham 7,115 2,059 5,056

Prince Rupert 4,745 0 4,745

Total 11,860 2,059 -9,801
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The Path Forward

Safe travels and safe 
operations

Continued support for tourism 
businesses & partners

Destination marketing 19



State Travel Advisories

• Health Advisory 2 – International 
and Interstate Travel

• Health Advisory 3 – Intrastate 
Travel
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The Path Forward

Safe travels and safe operations

Continued support for 
tourism businesses & 
partners

Destination marketing
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The Path Forward

Safe travels and safe operations

Continued support for tourism 
businesses & partners

Destination marketing
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Traveler Sentiment
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Destination Marketing 
Moves the Needle
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Thank You!
Sarah Leonard, ATIA President & CEO

sleonard@alaskatia.org
www.alaskaTIA.org

mailto:sleonard@alaskatia.org

