Outdoor Recreation:
Alaska’'s Unsung Economic
Powerhouse

Capital Outdoor Week
March 2 - 6, 2020
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7th largest outdoor

recreation economy
Outdoor Recreation Value Added:
Percent of State GDP, 2017

;‘@_Hl ‘
- Omly
-~ @ME
-~ Ovip
- @wy
- Ofn
@Alaska

Nature Tourism Growing Fast

Other Rec Nature-based Rec

GDP $269 M GDP $424 M

$11M Since 2012 $50 M Since 2012

$3.2B
Outdoor recreation
spending in Alaska
Source: CED

Outdoor rec growing faster
than overall economy
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Outdoor Recreation  Construction
$3.2 Billion $1.8 Billion
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Percentage of Alaskans/
other Americans who
participate in outdoor
recreation

e % Visitors who

61 engaged in
0 atleast one
& e outdoor

« » activity

O/ Alaskans say“opportunities for outdoor
O activities”are areason they live here.

For more information, visit AlaskaOutdoorAlliance.org

Sources: US Bureau of Economic Analysis and University of Alaska Center for Economic Development

The Numbers
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Impacts by
Sector

Add Up

Hunting
SE & South Central
$250M economic acf
$4.1B econol

Source: Alaska Department
of Fish & Game.

The

UT 22,813 registered
$138M economic output.

Snow Machines

AK 67,450 registered

Source: 2018 Utah State University
Institute of Outdoor Recreation

Salt Water Charter Fishing

Open the SE &South Central AK
Doors for v e e
the Outdoor 201220
Recre ation Source: NOAA 2019

Economy

Support Gateway
Community Economic Drivers

« Thank You! Denali Park Road HJR25

Support Our Own State Parks
« Address Deferred Maintenance
« Budget Capital Improvements

Don't Leave Money on the Table!
Budget receiptauthorigl

Alaska Dept. of Fish & Game

« Pittman-Robertson Act (hunting)
« Dingell-Johnson Act (fishing)
DNR/State Parks

« Land & Water Conservation Fund
« Recreational Trails Program

Embrace User-Funded Programs
*SnowTRAC

Quantify Opportunities and Solutions

« Direct UA CED Inventory & Gap Analysis of
Assets of Statewide Significance

« Convene Working Group: Investment
Strategies & Options

Expand Definitions: Include Outdoor
Recreation

« "Resource Development"

« "Infrastructure"

For more information, visit AlaskaOutdoorAlliance.org
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DEPARTMENT OF COMMERCE, COMMUNITY AND
ECONOMIC DEVELOPMENT
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This Year's Delegation

Don Striker, Acting Regional Director, National Park Service, The value of National Parks to Gateway Communities

Dan Kirkwood, Pack Creek Bear Tours & Co-Chair Juneau Economic Development Council Visitor Product Cluster Working
Group, Small group & indy eco-tourism

TRAIL Economics

Michele Stevens, snow machine coalition. snowmachine trails

Chris Beck, Alaska Trails, Alaska Statewide Trails Initiative

Diana Rhoades, Anchorage Parks Foundation, Active Transportation

Natalie Dawson - Audubon Society, Regenerative Tourism/Southeast Alaska Birding Trail

WILDLIFE HUNTING & VIEWING Economics

Jen Leahy - Teddy Roosevelt Conservation Partnership, sportsmans issues/fed funds

Teresa Whipple - Various Bear viewing tour companies, South central bear viewing economy

Sierra Gadaire - Gastineau Guiding, Co-Chair Juneau Economic Development Council Visitor Product Cluster Working
Group, Small Group whale watching & glacier excursions



When making decisions about developing resources

“to the maximum use consistent with the public interest”
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THANK YOU!

For more info

Lee Hart
leehartAK@Gmail.com
303.898.4141
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