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E-Cigarette Marketing

Youth are targets of industry marketing. 
While the legislation protects advertising of 
tobacco products on the left, vapor product 

marketing is totally unregulated.

R.J. Reynolds Then R.J. Reynolds Now

Image result for comparisons of juul advertising

JUUL Ads
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Social Media – Instagram/Twitter/Youtube
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The face of this watch detaches from the band and can be used to 
inhale nicotine vapor. It was confiscated from a student at Service High 
School in Anchorage. (Mayowa Aina/ Alaska Public Media) Jan 2020

These devices are 

in our schools.

Confiscations
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1994 – The
“Waxman Hearings” – 
After 50+ years, the 
CEO’s of the major U.S. 
cigarette manufacturers 
appear before Congress, 
swearing under oath 
that their products 
(nicotine in particular) 
were neither addictive 
nor harmful to human 
health.

2007-present – Industry advocates insist E-Cigarettes are neither addictive nor harmful, 
that they are safe, healthy alternative to tobacco, and that more time, research and data is 
needed to study its effect on human health. 
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